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January
Snowpiercer

Season 3 of Snowpiercer, a post-apocalyptic
dystopianthriller, is released on TNY inthe US
and Netflix outside the US and China. Production
of the fourth and final season completed at the
end of 2022

- -
Premiership Rugby
1TV announces a new partnership with
Premiership Rugby to show live Galiagher
Pramiership Rughy matches and a weekly
highlights programme

*

Singer

The final was watched
by 7.5 miltion viewers
with a peak audience
af 8.8 miltion viewers,
and a 16-34 audience
of over a mittion

March

£80m Diversity
Commiissioning Fund

1TV announces its intention to reserve £80 million
of its content commissioning budget over the
next three years to drive change towards raciat
equity and disability equity

TV announces its investment in Europe's biggest
new car marketplace, carwow, as part of its Media
for Equity programme

o IT¥ ple AnnvalReportand ACCounts 2022

April
Concert for Ukraine

Broadeast on tTV, the tetevised concert ratsed
morethan £13.4 million for the humanitarian
appealin Ukraine

May
The BAFTAs

1TV secures more award wins than any other
channel or streamer atthe BAFTAS, with a total
of seven awards for some of 1TV and TV's biggest
and most popular shows - all produced by

1TV Studios labets. These included The Chase,
Antand Dec’s Saturday nghtTakeawayand
Caronation Street

June
Loveistand

The eighth series of the dating show was ITV's
most-streamed titte of 2022 with over 270 million
streams across the series. Love Istand has now
travetled 1o 26 territories internationally

Soccer Aid

Soccer Aid for UNICEF 2022 broke previgus
records, raising an incredible £15.7 million to help
children all over the werid. The match had a peak
of 4.3 million viewers
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July
Plimsoll Productions

ITV acquires Plimsolt Productions, the targest
independent preducer of natural history
programimasin the world. The producer is behind
series including Tiny World and Giant World for
Apple+, Hostile Planet for Disney and Night on
Earth for Netflix

August
Big Brother

ITV announce that Big Brother, the globat’
television phenomenon, will make its much
anticipated raturrs to UK television on 1ITVZ2
andiTVXin 2023

September
Hell's Kitchen

Season 21 of Heli's Kitchien USA, the reality
caoking series, premieres on Fox. Hetl's Kitchen
has travelled to 25 territories to date

October
Emmerdale turns 50

Emmerdale celebrates its 50th birthday. itis
the UK's second largest Soap, alter Coronation
Street, delivering average audiences of 4.5 miltion
per episode

My Mom, Your Dad

New reality dating format, My Mom, Your Dad,

is commissionad inthe UK, Australia and Sweden.
Together with seven other existing territories,
this brings the total number of commissions

“of the format to tenin its first year

Fresh Cuts

17V launches Fresh Cuts series for Black History
Month 2022, with five up-and-coming Black
filmmakers creating films for the strand

November

L] -
Record viewing
ITvirecordsils highest weekly viewing share
in 20 years, with a 44% share of commercial
broadcast viewing across the last week of
November, with {TV1's coverage of

england v USA in the HFA World Cup and the
final of 'm A Celebrily...Get Me Cut Of Hore!

December
ITVX

ITVXITV'S new, free, ad-funded streaming
platform, launches with new and exclusive
shows, such as Litvinenko; natural histary series,
A Yearon Planet Earth; and teen drama,

Tell Me Everything: all produced by iTV Studios
tabets. Streams for ITVX launch weesk were up
138% {compared to 1TV streaming glatforms at
the same time in the prior yvear)

FIFA World Cup

The England v France FIFA World Cup match
attracts a peak of 23 million viewers, making it
the most watched programme of the year on
any channel and detivering [TV's best Saturday
nightonrecord

@
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ITV ataGlance

ITV is a vertically integrated
producer broadcaster and
streamer, consisting of ITV
Studios and Media &
Entertainment (M&E). ITV
Studios is a diversified global
production business which
creates, owns and distributes
high-quality scripted and
unscripted content for
broadcasters and platform
owners inthe UK and
internationally. Through M&E,

we distribute content across
our ad-funded linear channets
and ITVX, our new free
ad-supported streaming
platform. The integration of
these two businesses has many
advantages, including providing
a base of core commissions for
ITV Studios, being an attractive
destination for talent and
offering advertisers a unique
opportunity to integrate their
brand into our shows.

I'm A Celebrity...Get Me Out of Here!

returned to the Australian jungle in 2022,
achieving the biggest audience for the final

since 2018, with over 12 million viewers




ITV total revenue

@ TV Studios

£2,096m

(N1 €1,760m)

® M&E nen-digital
advertising revenues

£1,588m

(2021: £1,664m)

& M&E digital revenues

£411m

(2021. £317m)

@ ME&E otherrevenues

£250m

(2021: £271m)

@ 1TV Studios % MRE

£259m £464m

(2021 215m™) (2021. £598111)

*  Afullreconciliation between our adjusted and
statutory numbers is included Inour APMs on
page 57

** This figure has been restated. Please see section
2.1 of the Financial Statements for further detail

Litvinenko launched on ITVXin
Cecember 2022. It is based on the true
story of the poisoning of Russian spy,
Alexander Litvinenko
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Andrew Cosslett CBE

Chair
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This demonstrable commitment to purpose,
culture and values is led from the top. Much
of the credit goes to my predecesscr,

Sir Peter Bazalgette who, after nine years
on the Board, six of them as Chair. stepped
down last September with the Company's
sincere thanks for all that he had achieved.
Thanks also go to our tatented management
team who really ‘walk the talk' on social
impact, under the excellent guidance of cur
Chiiel Execulive, Carolyn McCall,

The Company reported a robust set of
financial results for 2022 despite the
significant challenges in the wider economy.
Advertisers clearly still value the size and
reach of the audience that ITV provides and,
as a result, we were able to record the
secand highest level of total advertising
revenue in our history, Cur two main growth
drivers, ITV Studios and cur digital business
within Media & Entertainment, saw their
revenues grow by 19% and 18% respectively.
Adjusted EBITA was down 12% cn prior year
which mainly refiects increased investment
incontent and in the launch of ITVX towards
the end of the year. Free cash flow was
£280 million (2021: £407 million). The Board
acknowledges the importance of dividends
to shareholders and has proposed a final
dividend of 3.3p, giving a full year dividend
of 5p pershare (2021: 3.3p).

Britain Get Talking 7 million
people took action to sUpport

mental wellbeing as a result of
2022's Breakthrough campaign

The industry envircnment in which ITV
operates is changing rapidly and we expect
new and emerging technologies to continue
to make change an ever present reality of
our competitive landscape. But ITV is well
placed to take advantage of these changes.
ITV employs a powerful operating model
that creates value by integrating a high
value, international Studios business with
the UK's leading commercial broadcast
platform. The synergies created by this
model are considerable and in 2022 we tock
steps to strengthen the model further.
Actions included the acquisition of two
highly acclaimed producticn businesses
and, in @4, the launch of ITVX, a scaled, all
new streaming service to replace ITV Hub
offering both a free ad-funded tierand a
subscription ad-free tier. The integration

cf the Studios

acquisitions has been

smocth and the early ; and | look forward to
performance of ITVX working alongside my

Good Morning Britainis a weekly
morning news programme,
produced by ITV Studios. The show
attracted five million viewers each
week in 2022

Vera is produced by Silverprint
Pictures, an ITV Studios label,
and returned forits 12th series
in2023

is highly encouraging. ITV ]S powered by new colleagues over
These strategic moves the months and years

will bolster ITV's global  1TS people. We are ahead. For now | would
reputation in sirmply like to thank

production, build our fOl‘tUHate '[O be able them all for theirwarm

already powerful . welcome and for their
distributicn armand, [O at[raC[ and retamn massive contribution
via ITVX, give . in ayear the Company
advertisers more the brlghteSt and took on cne of the
reason to direct UK : biggest change

media investment beSt IN OUr SECLOr. agendasinitslong
toITV. history... and delivered.
ITV is powered by its people. We are Andrew Cosslett CBE

fortunate to be able to attract and retain Chair of the Board

the brightest and best in our sector.

We have a strong and capable Board who

I have the privilege to lead, a talented seniar
team and the entire enterprise seems to
buy into our mission. Thisis a great
platform on which te build this business

ITV plc AnnualReportand Accounts 2022 o
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ChiefExecutive’s Statement

2022 was a year of strong execution and significant strategic
progress. We delivered record revenues in ITV Studios, the
second highest advertising revenue in ITV's history, and grew
Media & Entertainment’s digital revenues by 18%, with the
significant increase in content, improved user experience
and the successful taunch of ITVX.

We continued to grow, strengthen and in the UK we continued to entertain and The market continues to evolve rapidly,
diversify ITV Studios including through inform the nation with a strong slate of with growing demand globally for quality
the acquisition of Plimsoll Productions, drama, entertainment and news content; changing viewing habits; and the
aleading natural history producer. in programming. And as a Public Service desire of advertisers for both massreach
Media & Entertainment (M&E) the taunch Broadcaster (PSB) we contribute to our and data-led addressable advertising. We
of ITVX, our new free, ad-funded culture and society, whether creating are confident in our ability to execute our
streaming service was received extremely  shared moments, highlighting difficult More Than TV strategy which will ensure
well by viewers and advertisers. We issues or running campaigns for mental we capitalise on the opportunities and
also continued to invest behind Planet v, and physical wellbeing. mitigate the risks of this evelving market.
our owned and operated addressable

advertising platform, through which

over 90% of our addressable advertising

inventory is now sold.

CarolynMcCall
Chief Executive

° 1TV ple AnnualReportand Accounts 2022




Financial highlights

Both ITV Studios and M&E performed
better in 2022 than we expected at the
start of the year.

Total ITV Studios revenue grew ahead of
the market, up 19% at £2,096 miltlion, with
growth across all parts of the husiness and
is now above 2019 levels. Adjusted EBITA
was up 22% at £259 million with a margin
of 12.4%, up o 12.1% i1 2021,

M&E's total revenue was down 1% at
£2,243 million, driven by 1% decline in total
advertising revenue as expected. This was
slill the second highest advertising revenue
in ITV’s history and within this digital
advertising revenues were up 17%. Total
digital revenues were up 18% at

£411 million. M&E’s adjusted profit was
down 22% at £464 million which largely
reflects increased investment in content
andin ITvX.

Total group external revenues increased 8%
to £3,728 million, driven by nen-advertising
revenues up 16% as we increasingly
rebalance the business. Group adjusted
EBITA was down 12% and adjusted EPS was
down 14% at 13.2p reflecting investment in
future growth partly cffset by £23 million
of permanent cost savings. We have now
delivered £106 miilion of cost savings since
2018, ahead of cur £100 million target.

Statutory operating profit remained flat and
statutory EPSincreased by 14% t0 10.7p.

We again delivered good cash generation
inthe year, with profit to cash conversion
of 75% and generated £280 million of free
cash. slightly lower than in previous years
aswe investin ITVX and grow ITV Studios.
Our balance sheet is robust with net debt
at 31 December 2022 of £623 million and
our net debt to adjusted EBITDA was Q.8x
{31 December 2021: C.5x).

We are mindful of the macroeconomic
uncertainty and
remain focused on

The Thief, His Wife and The Canoe
was one of the UK's top five
most-watched dramas in 2022

ITVvXlaunched successfully in
Q4 2022, with a multichannel
marketing campaign tc mark
thelaunch

Our strategic vision

The Board keeps the Mcre Than TV strategy
under regular review to ensure it is responsive
to market changes. The Management Board
and | are totally focused on executing our
More Than TV strategy which will create
amore valuable digital media and
entertainment
company and deliver

tightty managing our returns to

costs and cash flow. 7 H shareholders.

Cur priority remains to I dm lncredlbly

el e gratefulfor the o be aloader i UK
rortion e hard work and axpanding forcs in UK
this with our Commitment a” and global content.
cormmitment to We are focused on
investment grade our Colleagues three priorities to

metrics over the
medium term and

show - it makes

deliver this vision:
Expand ocur UK and

returns to . global production
shareholders. ITV [he Crea[l\/e’ business

. Supercharge our
Reflecting the Board's COllabOI”aUVe and Streaming business,
confidence inthe . and
business andits CommefClaf - Optimise our
strategy, aswellas . Broadcast business
continued strong cash  DUSINESS That we are.

generation, it has

proposed afinal ordinary dividend of 3.3p,
giving a full year ordinary dividend of 5.0p.
The Board remains committed to paying a
full year ordinary dividend of at least 5.0p,
which it expects to grow over time.

For each of these priorities we have set key
performance indicators and targets to
deliver by 2026 and with the good progress
we have made to date, we are on track and
confident we can deliver against this. We
are viewer and custemer driven and every
decision will combine cur creativity and
data insight to achieve this.

ITV has a unique market position as a
global and diversified vertically integrated
producer broadcaster and streamer with
content central to everything we do. This
gives us a real competitive advantage in
achieving our vision. It provides [TV Studios
with a base of core commissions and a
significant promotional engine forits
content, and enables cross-promotion and
monetisation of ourintellectual property
(IF) across all our business models. It
secures access to great content for ITV's
channels and streaming business; it
enables us to offer advertisers a unique
opportunity to integrate their brands into
our shows; and very importantly, it helps us
attract and retain creative talent, which is
critical in a successful creative business,

ITV ple AnnualReportand Accounts 2022 °
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Dancing On lceis produced by
Lifted Entertainment, an 1TV
Studios labeland returned to
screens forits 15th seriesin
January 2023

ITV Studios

ITV Studios is a leading global producer of
TV shows operating in 13 countries, across
60+ different labels. Itis also diversified by
content genre and type of customer.

ITV Studios is the number one producerin the
UK andis one of the top three international
producersin the majority of the markets in
which it operates, which gives it scale and
has enabled it to build relaticnships with
the key content buyers and leading creative
talent in those markets. TV production
continues to be a growing market and ITV
Studios, due toits size and diversity, has
grown consistently ahead of the market
and will continue 1o do so. Its scale and
guality also gives it the opportunity to
derive industry-leading margins.

From this strong position, we expectiTV
Studios to continue to grow ahead of the
market over the medium term, delivering
at least 5% revenue growth on average per
annum, ata margin of 13 to 15%, although
it will be at the lower end of this range in
the shorter term due to increased
production costs and the growthin our
scripted production.

@ ITV ple Annual Reportand Accounts 2022

Endeavour returned
to screensin February
2023 forits ninth and
final season.itis
produced by
Marmmoth Screen, an
ITV Studios label, and
firstaired in 2012. 1t
has since been sold 1o
over 200 countries
worldwide

To deliver this growth we are focused on
four growth drivers to ensure ITV Studios is
well placed to take advantage of the
growing demand for quality content:

+ growing our scripted business to meet
the significant demand for scripted
content globally

+ growing our global formats businessin
order to maximise the value of existing
formats and creating new global formats

- further diversifying our customer base to
capture the growth in content spend from
lccal and global streaming platforms

- continuing to attract and retain leading
talent

ITV's federated labelmodel and the strong
connection with ITVY M&E, (and therefore
access to ITV's mass reach and powerful
promoetional engine in the UK), makes ita
very attractive home for top creative talent
andwe are proud to be able to continue to
attract the best talent in the market,
including in 2022 welcoming Plimsoll
Productions, Lingo Pictures (aninternational
scripted producer) and Ben Stephenson,
who set up aninternational scripted label,
Paison Pen Studios, in iTV Studios.

Our newest labels created through our
recent talent deals have delivered an
impressive slate of programmes, including
Nelly from Quay Street Productions and
You & Me from Happy Prince.

As a creator, owner and distributor of
content, ITV can maximise the global value
of its IP through optimising the windowing
of content across different distribution
channels and customers. It has buitt one of
thelargest and broadest cataloguesin the
world with over 90,000 hours of content.
Qur scripted labels are creating and
producing high-guality content with
international appeal for free-to-air
broadcasters and increasingly streaming
platforms, such as Physical for AppleTv+
which returns for a third series in 2023 and
Ten Year Old Tomn for HBO Max. In 2022,
high-end scripted hoursincreased by

58% to 276.

ITV is one of the largest producers and
distributors of unscripted formats which are
monetised in multiple markets internaticnally
by producing versions in different territories.
This includes established formats such as
The Voice (72 territories) and Love Island
(26 territories) and formats with the
potential to be future hits such as: My Mom,
Your Dad, which has already been
commissioned in ten territories and Loaded
in Paradise which has launched on ITVX.

In 2022, we had 12 formats which were sold
inthree or more territories, compared to
15in2021.

Global streamers continue to drive the
demand for content internationally. We
have significantly increased our percentage
of total revenues from streaming platforms
to 22%, from 13% in 2021. Following this
success we have increased our 2026 target
10 30%, from 25%. Whilst streamers’
content spend is not expected to grow at
the samerate as in recent years, we still
expect total content spend in the globat
market to continue to grow in the medium
term by around 2 to 3%.

Media & Entertainment (M&E)

ITV is the largest commercial broadcaster
in the UK with unrivalled audience size and
reach. Its share of viewing amongst
commercial broadcasters is 33.8%. In 2022,
it delivered over 90% of the top

1,000 audiences (which are key to
increasingly scarce brand building mass
reachy and its scale and quality enables it
to effectively compete for viewing and
command a premium from advertisers. TV
has an 18% share of video viewing amongst
broadcasters and streamers in the UK
{across the four major viewing screens - TV,
mobhile, PC and iPads) which is broadly the
same as all the strearming services combined.




ITV's leading position in linear TV
advertising has enabled the Group to build
asubstantial national streaming position
with ITV Hub and BritBox UK, and now ITVX.
ITVX, our ad-funded, free to watch service
was successfully launched in Q4 2022 to a
positive reception from viewers and
advertisers. ITVX has a significant velume
of high-quality original exclusive
programming; one of the UK's largest free
film libraries; 20 new FAST channels and all
ITV broadcast channels, with {ive sport and
entertainment. ITVX has apremium
subscription tier where consumers can
watch all programmes plus BritBox UK (ITV
and BBC library content) ad free. In totat
ITVX has 19,000 hours of content. In 2022,
ITV increased monthly active users by 6%
10 10.5 million; total streaming hours by 9%;
total monetisable streaming hours by 18%
and UK subscribers by 17% te 1.4 million.

Overthe last four years, 1TV has invested

in data and technology resource and built
its own proprietary ad tech stack, branded
Planet Vv, which enables advertisers to buy
highly targeted advertising. As aresult, 1TV
and ITVX are well positioned to capitalise on
theirunique strengths to compete with
newer entrants, such as YouTube and glebal
subscription services: ITV has deep
relationships with agencies and
advertisers; brand safe and measured
advertising; a track record of
commissioning and producing content
which appeals to UK audiences; and over
95% prompted awareness for ITV ameongst
UK viewers.

The advertising market has grown
consistently in the UK (delivering a CAGR
of 7% over the last ten years). This growth
has been primarily driven by online.

Balthazaris a French crime
thriller produced by Tetra
Media Studios, an ITV Studios
label. The fifth series launched
onTFlinJanuary 2023

Blackwater is a Scandinavian
drama series produced by Apple
Tree Productiens, an ITV Studios
label, for SVT

Wwithin this overall UK market, linear TV
advertising has beenresilient, despitea
gradual decline in audiences. Infact, ITV's
ad revenue reached an alltime high in 2021,
and 2022 was the second highest
advertising revenue year ever despite the
impact of the conflict in Ukraine and cost of
living crisis. This reflects the unigue rote
mass reach plays in the advertising mix with
its ability to build brands and drive
performance and we expect that the cost
of advertising will rise as mass reach
becomes increasingly scarce. While in the
short term the advertising outlook is
challenging, we expect linear advertising
revenues to remain resilient and continue
to be highly cash generative. This underpins
our continued growth investmentin ITVX
and Studios, which power ITV.

ITVX has over 37 million registered users,
giving ITV, one of the largest first party data
setsin the UK. inaworld of increasing
privacy legislation, this gives ITVa
competitive advantage and the opportunity
to further build a targeted advertising offer
enabling ITV to compete and take sharein
the growing advertising segments of online
video and display.

Cur ability to take share in these growing

segments of the market is underpinned by

Planet V. Planet Vis ITV's proprietary, self

service programmatic addressable

advertising platform for agencies to book
targeted advertising (adverts dynamically
inserted into the viewers stream based on
cver 20,000 different data points). It is now
the second largest videc ad-tech platform
in the UK, (second only to Google) and used
by allmajor agencies. The platform allows
advertisers to capitalise on:

+ sophisticated targeting based on many
dimensions - e.g2. demographic,
household wealth and inceme,
purchasing history, geography, weather,
creative context and many mare
the lower creative cost of running a
campaign

- alower total campaign costand

- ease of booking

Itis being used by existing advertisers to
combine mass reach with targeted
advertising and by new to ITV advertisers,
using targeted only, all using our first party
data (and their own first party data), with
gold standard measurement. Between the
launch of Planet V in 2020 and the end of
2022, 1TV's targeted digital advertising
revenue grew by over 60% and attracted
over 60C new advertisers to ITV. Inaddition
to accessing new pools of revenue,
targeted advertising typically attracts
higher pricing points.

As aresult of the investment in ITVX and
PlanetV, our ability to deliver mass reach
and targeted advertising and our close
relationship with agencies and marketeers,
ITV is expected to thrive, innovate and grow
in a vibrant long-term growing UK
advertising market.

ITV ple AnnualReportand Accounts2022 o
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Our Purpose and

Social Purpose priorities

Qur purpose is to entertain and connect
with millions of people globally, reflecting
and shaping cuiture with brilliant content
and creativity.

Our Environmental, Social and Governance
agendais an essential part of our purpose
and our ability tc deliver our goals.

ITV is committed to driving positive social
change and is uniquely placed to do this on
and off-screen through our extensive
reach, supported by rigorous targets and
social purpose priorities - Better Health,
Diversity & inclusion, Climate Actionand
Giving Back.

ITV Pride is our company-wide
LGBTQ+ (Lesbian, Gay, Bisexual,
Trans and more) colieague network
with over 300 members

The Martin Lewis Money Show
Live is a current affairs show,
preduced by Multistery Media,
an ITV Studios labet

e ITV ple Annual Reportand Accounts 2022

Ouraudiences have had a lot to deal with
this year. The physical and mental health
pressures caused by the pandemic are
ongoing and becoming exacerbated by the
mounting burden of the cost of living. This
has been front of mind for us when
developing campaigns and initiatives that
can really make an impact, such as Britain
Get Tatking which encourages millions to
take action and ensure people get the help
they need.

Climate Action remains a priority which
means ensuring we significantly reduce our
emissions in line with our science-based
targets by 2030 and achieve Net Zero by
2050 in how we make, broadcast and
stream our shows, but also using our reach
to inform and inspire audiences to make
greener choices.

Our Diversity and Inclusion Acceleration
Plan is focused on creating and showcasing
content that reflects modern audiences
and ensuring there is equality of
oppeortunity and that ITV is an inclusive
place to work. We've championed diversity
across our biggest shows and created new
opportunities for underrepresented groups
in our workforce, from senicr leadership
programmes like Amplify, to Kickstart, a
six-month placement scheme for those
coming into the industry.

As part eof our Giving Back priority, we are
very pleased to have been able to play a part
in helping those affected around the world
by tragic humanitarian circumstances.

Cur Concert for Ukraine and annual charity
football match, Soccer Aid for UNICEF,
raised a combined total of over £29 million
thanks to the generosity of our viewers,
advertisers and our own colleagues.




Weomen's Rugby World Cup aired on ITV and
1TV4, with all games shown live on a UK
free-to-air broadcaster for the first time

A Royal Grand Design sees the reigning
monarch lead the rencvation of Dumfries
House over the space of adecade on 1TV

Colleagues

Itis easy to say that colleagues are at the
heart of cur success. | hope they all see,
through cur actions that this is the case.
One of the best parts of my role is meeting
ITV colleagues from all areas, and across
the very strong regions cf the UK and alsa in
our offices internationally. Their input and
feedback is Invaluable, and we act on that
frequently. | arm incredibly grateful for the
hard werk and commitment ail our
colleagues show - it makes ITV the
creative, collaborative and commercial
business that we are. We have achieved a
huge amount in 2022 which would not be
possible without them.

We are committed to investing in and
building a high performing, agile and diverse
workforce. We continue to investin their
development through a range of online and
in person workshops to build leadership
capability and support personal skills
development, wellbeing and resilience for
all employees.

Duty of Care

Supporting the mentaland physical health
and safety of colleagues and others who
work with ITV and those participating in cur
productions, is a key priority. | chair the
Duty of Care Operating Bocard which meets
regularly. With the help of external experts,
it provides guidance around best practice
and evolves our approach to mental health
and wellbeing. The Duty of Care teamiisin
place to provide expertise to support the
business. A key pricrity in 2022 was to
ensure our Speaking Up poticy provided the
right channels and support for our
colleagues, which remains a focus for 2023,

ITV continues to monitor and respond to
historicalissues to further strengthen our
Duty of Care policies. In the Netherlands, ITV
has appointed a Dutch law firm to conduct
an externalinvestigation into allegations of
inappropriate behaviour surrounding The
voice of Holland prior to 2020. In the UK, ITV
will be giving evidence and cooperating with
the inquest into the death of Steve Dymond,
who died in 2019 in the days following the
filming of The Jeremy Kyle Show.

Regulation

The government published its media
White Paperin 2022 setting out its plans
to transition from public service
broadcasting (PSB) to public service
media (PSM). we remain fully engaged
with Ofcom and government, particularly
on the need for prominence, inclusion and
fairvalue for PSBs on all major platforms,
including online. The government intends
tointroduce a Media Bill as soon as
parliamentary time allows and we are
encouraged by the broad political
consensus for the Bill.

we continue to make the case tor
evidence-based regulation of advertising,
to ensure that any economic impact is
justified by compelling public health or
other benefits. We do not believe the
government made that case inrelation
to restrictions on High Fat Sugar and Salt
{HFS5) food and drink advertising. In a
welcome move, the government used
secondary legislation to push back the
introduction of these restrictions until
10ctober 2025,

Outlook

Despite the current macro and geopolitical
uncertainty we are making significant
progress at pace. The short-term outlook is
challenging, with total advertising revenue
(TAR) expected to be down around 11% in Q1
but we remain very focused on successfully
executing the strategy and enter 2023 with
strong momentum. We are well on track to
deliver all our 2026 KPI targets and will
continue tc invest tc support the strategy
and the long term profitability of ITV and
creating shareholder value.

The combination of a scaled and expanding
global TV preduction business, a resilient
linear TV advertising business, arapidly
growing digital targeted TV advertising
business and a unique vertically integrated
producer broadcaster and streamer model
means that ITV is growing and diversifying,
reducing its dependence on the linear
business. While linear will continue to have
animportantrole in the advertising mix, by
2026 we expect around two thirds of ITV's
totalrevenues to come from our growth
drivers - ITV Studios and M&E digital
revenues. This is expected to drive
increased profits, from an inflection point
in 2023, creating a more valuable business,
underpinned by a strong balance sheet,
continued investment in organic and
inorganic growth and a regular and

growing dividend.

Carolyn McCall

Chief Executive
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Investor Proposition

iTvis a leading global and diversified
vertically integrated producer
broadcaster and streamer which gives
us a real competitive advantage.

There are severalkey pillars to ITV’s
strong market position and its ability
to successfully executeits strategy:

1. ITV Studios is a scaled, TV and streaming
content production business, diversified
by genre, by customer and geography
within the growing global content market
- UK’s largest commercialproducer
and one of the world’s largest
independent producers enabling it
to build relationships with key content
buyers and leading creative talent

- Global distribution network with
alibrary of +90,000 hours of
contentrights and we are one of
the largest global distributors
of unscripted formats

- This enables ITV Studios to grow
ahead of the market and deliver
industry leading margins

2. 1TV M&E, with quality content at its core,
offers a strong viewer proposition across
live and streaming, and an integrated
advertising propaosition offering both
mass reach audiences and targeted
addressable audiences at scale. Asa
vertically integrated business it also
offers advertisers the unique opportunity
to integrate their brands into our shows
- ITVis the largest commercial
broadcasterin the UK, with unrivalled
audience size and reach. In 2022 it
delivered 93% of the top 1,000
commercial broadcast programmes
on TV and had a 33.8% share of
commercial viewing

- ITVX, our new. free, ad-funded
streaming service with 19,000 hours
of content including high-quality
original exclusive programming

3. ITV has significant competitive
advantages in the large and growing
digital advertising market supported
by our data and tech capabilities
- Oneof the top data setsin the UK
with 37 million registered user
accounts on ITVX

- Planet V, our proprietary, self-service,
programmatic video advertising platform
which enables us to dynamically serve
advertising at scale. It is the second
largest ad-tech platformin the UK, after
Google, used by all the major agencies

- Deep relationships with agencies
and advertisers; brand safe measured
environment; track record for
commissioning and producing content
that appeals to UK audiences and over
95% prompted awareness for TV
amongst UK viewers

4. Fast growing international streaming
service, BritBox International
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ITV's 2026 vision is to be aleader in UK
streaming and an expanding global force
in content through:

Expand Studios globally

Supercharge Streaming

Optimisc Broadcast

This will create a resilient, diversified and

growing media and entertainment business.
This will continue to reduce cur dependence
on linear advertising, with revenue from cur
growth drivers, ITV Studios and M&E digital

revenues, expected to make up about two
thirds of total revenues by 2026, up from
around 50% in 2018.

1. Studios revenue is expected to grow
ahead of the market and by atleast 5%
on average perannum by 2026. The
EBITA margin willbe between 13% to
15% frorm 2023, although at the lower
end of the range in the shorter term

g

Successfullaunch of ITVX - our new,
free, ad-funded streaming service. It
supercharges our streaming business
providing viewers with a content-rich
destinaticn rather thana catch up
service and provides advertisers with
valuable addressable audiences at scale.
In additien it has a premium, ad-free tier.
ITVX will drive significant digital viewing
and revenue growth and with our
established data and analytics
capabilities will drive higher-value
data-driven pricing models and help to
deliver at least £750 million of digital
revenue by 2026 and double streaming
viewing, double MAUs and double
subscribers from 2021 tc 2026

3. We expect linear advertising revenues
to remain resilient and continue to be
highly cash generative and underpin our
continued growth investmentin ITVX
and TV Studios. ITV will continue to
aptimise its model between broadcast
and streaming, maintaining its share of
commercial broadcastviewing and its

unique ability to deliver mass audiences
whilst growing digital streaming revenues

ITV's model delivered strong revenues
in2022,

ITV Studios continued to outperform
the market, growing total revenues at
19% and its revenues are now 15%
above 2019 levels. It hasincreased its
high-end scripted hours by 58%;
increased the number of formats sold

in three or more countries from15to 19;
and significantly increased the
percentage of revenues sold to
streamers to 22%, from 13% in 2021
M&E has delivered its second highest
advertising revenues in its history,
reflecting the unique role mass delivers,
and continues to report strong M&E digital
revenue growth, up 18%. Streaming
hours were up 9%, monetisable
streaming hours were up18%, and
monthly active users were up 6%,
driven by significantincrease in content
available; improved user interface; and
the successful launch of ITVX

We have also been further building our
data-driven and ad tech capabilities:

90% of all ITV's digital ad inventory is
now scld through Planet V. which has
20,000 data targeting options and
three way data matching for targeted
advertising, making inventory more
valuable for advertisers

Planet V 2.0 which provides users with
a new look, better functionality and
more parameters to help build effective
campaigns is now being trialled

ITV retains a stable investment grade
balance sheet supported by strong and
reliable cash generation to enable ITV
to invest behind its key priorities.

ITV maintains tight financial discipline
with a focus on efficiencies. We have
achieved £106 million of cumultative
cost savingsin 2022 compared 1o 2018
with an incremental £50 million of
permanent savings targeted by 2026.
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The Board is committed to an ordinary
dividend of at least 5.0p per annum,
which will grow over time. Surplus cash
willbe used for accretive, value-adding
M&A or further capital returns.
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Hell's Kitchen USA, the reality cooking
show hosted by Gordon Ramsay, returned
to screensin September 2022 on FOX




Market Review R ST
The markets in which we operate are dynamic, increasingly
competitive and rapidly changing. We are seeing increasing
demand for content globally driven by the proliferation of both
ad-funded and subscription platforms. This combined with
- changes in the way viewers consume media, brings both
... challenges and exciting opportunities to ITV.




The Serpentis acrimie drama, based on
atrue stary. it is progucead by Mammaoth
Screen, aniTV Studios fabel, for the BBC
and Netflix internationalty

summertimells produced by Cattleya
iV CITRvC T ctios (abel, for Netflix

Strong global demand for content

Trend

The demand for guality content from
broadcasters and platform owners remains
strong and we expectthe global content
market to continue to drow over the next five
years, driven predominantly by streaming
platforms. While the budgets of many
free-to-air broadcasters {(FTA} and Pay TV
operators are under pressure, they are
continuing to invest in their schedules, and
despite the growth of streaming platforms,
FTA and Pay TV are expected to remain the
largest buyer segment in the market. Whilst
content spend growth from streaming
platforms is expected to slow compared to
recent years, it will still continue to grow
andis expected to make up 33% of the
overall market by 2026 (Source: Ampere
Analysis, Sept 2022). This includes spend
on all types of content including films and
sports rights. With a focus on growing
subscribers against a challenging backdrop,
streamers continue to demand exclusive,
brand-defining originat content, including
locallanguage and library content, to meet
the increased expectations of new and
existing subscribers.

The demand for high-quality scripted
content, in particutar, has increased
significantly, with the global streaming
platforms investing heavily to attract
subscribers, using it as a tool for
differentiation and prominence in an
increasingly competitive global
environment. This has increased
competition and costs in the market,
particularly for on and off-screen talent
impacting the margin for scripted content,
which is generally lower than other genres.

Demand for unscripted content remains
strong as platforms and channels also
require cost-effective, high-volume
popular series. This content supplements
the expensive scripted titles and reliably
attracts mass simultaneous viewing. FTA
broadcasters have chosen to resurrect old
formats such as Big Brother (iTV), Survivor
and Gladiators (BBC).

The UK remains the dominant producer
and exporter of unique unscripted formats.
The US dominates scripted and is the
largest content market in the world. Other
key attractive creative markets include
France, the Nordics, Italy, Germany,
Australia, and Spain which has access to
Latin American markets.

How we are responding

ITV Studios is a leading global creater,
producer and distributor of content,
operating in 13 countries with aver 60 labels.
Itis diversified by content genre, customer
and geography. ITV is one of the top three
international producer groups in mast of
the markets we operate in (based on
internal estimates) which gives ITV scate
and has enabled us to build relationships
with the majer content buyers glcbally.

11V Studios strategy I1s tocused on growing
scalein scripted content in English and local
languages to meetdemand, as wellas to
diversify our customer base, particularly
towards streaming platforms. Qver the last
few years, we have invested in creative
developrment and strengthening our creative
tzlent base across [TV Studios to help drive
scripted commissicns and relationships
with global streaming platforms.
Unscripted content remains important and
we have built a healthy pipeline of returning
formats which continue to grow as well as
focusing on the develocpment of new global
unscripted formats.

Creating and owning the IP for our content
is key to ITV Studios. It allows us to
maximise its global value through
optimising the windowing of content across
different distribution channels and
customers, format sales, and licensing.
This contributes to our higher overall ITV
Studios margin relative to cur industry
peers. We have built one of the industry's
largest, broadest and deepest catalogues
with over 90,000 hours of content.

As avertically integrated producer
broadcaster and streamer, ITV Studios also
benefits from demand for its content from
ITV's linear and streaming propositions,
providing M&E with a strong and secure
content supply.

ITV Studios continues to embed producticn
innovation and new ways of working to help
mitigate production costinflation in the
market. This includes the use of remote cloud
editing, production hubs for key formats
and the use of Al in production processes.

See the Operating and Financial Performance
Review for further detail on these areas.
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Digital platforms and changing viewer habits

Trend

The viewing day has become increasingly
fragmented with the entry of global
subscription services, such as Netflix,
Amazon Prime and Disney+; lacal
streaming services such as Viaplay from
NENT; user generated video sharing
platforms such as YouTube and TikTok; and
more recently ad-funded streaming
services both from large global
conglomerates, such as Hulu, Pluto Tv
(ViacomCBS) and Tubi (FOX}, and from
global subscription streaming platforms
such as Netflix and Disney+, launching
‘ad-lite’ subscription tiers. These are all
competing with live and streaming viewing
from existing platforms.

The rise in the number of platforms offers
viewers increased choice and flexibility
about what, how, where and when they
watch content. This has significantly
impacted viewing habits globally, with the
COVID-18 pandemic further accelerating
some of the digital viewing trends we had
previously started to see. There has beena
significant increase in streaming viewing on
Tvs (particularly connected Tvs) and
non-TV devices (such as smartphanes,
tablets and computers). This evolution,
however, is not uniform across
dermographics, with younger viewers
spending proportionally more time
consuming content on non-TV devices,
while older demographics spend
comparatively more time engaging with
broadcast television.

Inthe UK, linear viewing of Broadcast TV
{which is defined as viewing of a TV set to
broadecast programmes that are viewed
eitheron the day of transmission or within
seven catch-up days. This can mean live,
recorded playback or video on demand via a
TV set) remains very popular and reaches
83% of the population (with a TV set) each
week. And within breadcast TV viewing, live
viewing made up 82% in 2022 (Source:
BARB). Viewing on public service
brecadcasters (PSB) in the UK has remained
more resilient than linear channels in other
markets and is helped by the strength and
investment in original content made by the
PSBs, particularly the BBC and ITV.

Overall usage of a TV set (including
broadcast TV, streaming platforms,
YouTube and games consoles) is declining,
down 9% in 2022 to 231 minutes per person,
with 2021 partly benefiting from strong
viewing volumes as aresult of COVID-19
stay-at-home restrictions in H1. Within this,
the total number of viewing hours of
broadcast TV fell by 12% and other uses of
aTV set (such as on streaming platforms,
YouTube, and games consoles) declined by
3%, with the relative resilience of the latter
attributed predominantly to streaming.
(Source: BARB - C7viewing viaa TV set,
within seven days of original transmission,
recorded or video on demand).
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Interms of total viewing, regardless of
which device it is watched on (e.g. TV,
mobile, PC ariPad), Broadcast TV remains
the most watched platform, accounting for
around 60% of an individuals average video
time per day, followed by YouTube and
streamers (see chart below) (Source:
BARB/Thinkbox).

How we are responding

We recognise the viewing landscape has
become increasingly competitive and
fragmented, and while ITV's linear channels
continue to drive significant audiences,
viewers alsc want the flexibility to watch an
increased choice of content wheneverand
wherever they are.

We successfully launched ITVX, our new,
free, ad-funded streaming platform in Q4
2022, ITVX significantly strengthens our
offering to viewers — making it a destination
ratherthan a catch up service - and offers
both alinear live experience through its
traditional channels and new FAST
channels, and cn demand access to weekly
new exclusive original content alongside all
of the linear content and a substantial
archive. As well as the free content
available on ITVX, ITVX's premium
subscription tier offers access to exclusive
BritBox UK content - the largest collection
of British box sets - all ad-free.

We willinvest around £1.3 billion annually in
our content budget across all cur channels
and platforms. We will invest in high-guality,
trusted content acreoss a wide range of
genres, including large family entertainment
shows, sport, drama, factual and news
which will drive simulcast viewing on ITVX
and mass audiences on linear channels.

In addition to our UK streaming proposition,
we also have our successful BritBox
international service in the US, Canada,
Australia, South Africa and the Nordics.

Seethe Operating and Financial Performance
Review, and Strategy sections for further detail.

Deep Fake Neighbour Wars isanew
comedy impressions show which launched
onTVXin January 2023

Average video time per day

Allindividuals

4hrs
30
mins

o

® Broadoaster @ Youlube 4 Subscription
v streaming
59.5% 16.4% 13.7%
® TikTok @ OnlineAdult @ Other online
video video
44% 31% 2.2%
% DVD @ Cinema

04% 0.3%

Source: 2022, BARB / Broadcaster stream data /
Viewers Logic/ 1PA Touchpoints 20232 / Pornhub / UK
Cinema Advertising Association (CAA), Office of
National Statistics (ONS)




The Walk-in produced by ITV Studios, |

- dramatises the infiltration of far-right terrorist
group Natignal Action, foiling a plot to murder
an Mp )

The Suspectis a drama series produced by
world Productions, an 1TV Studios label

Queens for the Night aired inthe UK in
Movemnber 2022, 1TV Studios has acquired
therights in each territory whereithasan
unscripted production base and
distribution rights for the formatand
finished versions worldwide

{excluding the UK}

The UK advertising market

Frend .

The UK advertising market continues to grow,
up 7% CAGR over the last ten years, In 2022,
totat advertising spend grew 9% year-on-year
to £35 billion {2021: £32 bitlion). This growth
has largely been driven by online advertising,
up 10% in 2022 and up 17% CAGR over the
{ast ten years. Online is the largest category
of advertising spend foliowed by TV
advertising (including spot, streaming,
sponsorship and other advertising related
revenues), which together made up 88% of
the advertising market in 2022 (2021: 88%).

Linear mass reach helps advertisers buitd
brands and drive performance, Qnline
advertising provides advertisers with a
targeted proposition, requires a lower
campaign budget compared to TV, and
provides brands with a quick, short-term
impact for their marketing campaign.
Within online advertising, searchis the
largest, dominated by Google, foltowed
by Display and Online Video, dominated
by Google and Facebook,

The UK advertising market, and particutarly
television spol advertising, has been
impacted by macroeconomic uncertainty,
however in 2021, ITV achisved
record-breaking advertising revenues,

and 2022 advertising revenues were the
second-highest onrecord. Other categories
such as outdoor, press and cinema
advertising have not fully recovered above
pre-pandemic levels (Source: Advertising
Association January 2023),

While streaming viewing and advertising
has grown strongly, viewing of TV (live
linear, simulcast or streamed) advertising
remains deminant accounting for over 80%
of anindividuals average videc advertising
viewing, and 56% for 16-34s (see chart
above) (Source: BARB/Thinkbox).

How we are responding

{TY's linear television channels continue to
offer unigue scale and reach of all the key
demographics that advertisers target, and it
remains a cost-efficient, flexible and trusted
way of advertising and an important part of
marketing €ampaigns. We have focused on
developing deepstrategic partnerships
with our advertisers and agencies, with
data-driven insights to demonstrate the
power of telévision, Qver the lastyear, we
have successfully brought new advertisers
to television, encouraged existing digitally
mature brands to increasetheirspend. Asa
verticatly integrated producer broadcaster
and streamer, we are able to provide
innovative ways for brands to advertise on
television, such as through advertiser-funded
content, brand partnerships, product
placement and sponsorshtip. )

ITv's deep relationships with advertisers,
its investment in ITVX, Planet V and data,
enabtes ITV to increasingly capture
advertising revenues in the rapidly growing
ontine market, driving digital revenue of
£411 mitlion in 2022, '

Average video advertising time
perday

Allindividuals

17
mins

® YouTube @ TikTok

12.2% 2.5%

® Broadoaster
2 1

# Otheronline ® Cinema
video

1.3% 0.4%

Sowrce; 2022, BARB / comScore / Broadcaster stream

data / IPA Touchpoints 2022 / Viewers togic to model

QOHviewing time

* YouTube ad time madelled at.4.1% of centent
tirme, TikTok ad time modelled at 3.4% of content
time using agency and broadeaster data

ITVX enables TV to significantly increase
digital advertising inventory and reach,
offering advertisers targeted advertising

at scale in a brand-safe, trusted and
measured environment. Planet V, our
scaled programmatic addressable
advertising ptatform, is the UK's
second-largest programmatic video
advertising platform, after Google. Itisa
setf-service platform which allows
advertisers and agencies to plan and book
their campaigns 24/7 using ITV's data,
which can also be biended with advertisers’
and others' first-party dataina GDPR
compliant way. ITV has 37 mitlion registered
users, giving 1TV one of the largest
first-party data sets in the UK. In aworld of
increasing privacy legislation, this gives iTv
a competitive advantage.

The advertising market is highly competitive,
with gtobal streamers having now entered
the advertising market. However, ITVhasa
highly experienced team that are well versed
in competing with new entrants to the
advertising market. We offer our advertising
cliente something no streamerisableto-
the best of both worlds - which allows
advertisers to grow their brand through the
unparalteled mass simultaneous reach
audience generated on TV, whilst extending
incremental reach through a targeted )
offering on ITvX. This is suppiemented by
innovative data and content advertising
offerings that are unigque to 1TV,

E? See the Operating and Financial Performance
Review, and Strategy sections for further detail.
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Our Strategy

We have evolved our strategy to ensure ITV is best placed to
further capitalise on the opportunities presented by the rapidly

changing viewing, content production and advertising environments.

Executing our strategy effectively will further strengthen and

diversify ITV, create a more valuable future facing digital media and
entertainment company and deliver returns 1o our shareholders.

Our More Than TV strategy

Our 2026 vision

A leader in UK streaming
and an expanding global force
in content.

Our purpose

We entertain and connect
with millions of people
globally, reflecting and
shaping cutture with britliant
content and creativity.

2026 STUDIOS GOAL
Grow revenues on
average by at least 5%
per annum, which 1s
ahead of the market

Expand
Studios

Further expanding by genre, geography and
customers and growing faster than market

Double scripted hours*
Double our business with streamers*
Expand global formats

Supercharge \
Streaming
;] Priving digital viewing and

revenue through ITVX and Planet v,
ITV's leading addressable
advertising platform

Double menthly active users™

Double streaming viewing® .
Double UK subscriptions’ / Optlmlse
Broadcast
" Digitally transforming as we continue
- // to attract commercialbroadcast
., =

e, BIP audiences of unparalleled scale

Maintain a share of at least 80% of the top
1,000 commercial television programmes
Maintain share of commercial viewing
Scaletinear
addressable advertising

2026 M&E GOAL
More than double digital
revenue to at least E750m
across MaE

*  Double from full year 2021
See KPIs from page 24
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Gur purposeis to entertain and connect
with millions of people globally, reflecting
and shaping culture with brilliant content
and creativity. Thisis aligned to our 2026
strategic vision, to be a leader in UK
streaming and an expanding global force in
content. It is becoming increasingly clear
that companies with a strong and clear
purpose drive increased value,

Our Sccial Purpose strategy is an integral
part of delivering our purpose and our
strategy. See Social Purpose from page 44.

Our initiatives to drive growth and future
value are clear, Delivering on our strategy
will be achieved by focusing on three
core priorities:

Expand Studios globally
C |

Supercharge Streaming
i

Optimise Broadcast
0

These priorities are not independent. They
work together - reinforcing each other,
creating synergies and delivering value. Qur
vertically integrated producer broadcaster
and streamer model provides us with a real
competitive advantage.

How we will deliver cur strategy

The key to successfully delivering this
strategy is by digitally transforming across
everything we do. We wilt have a laser focus
onviewers and every decision will combine
our unigue creativity with data-driveninsight.

In addition, we will continue to:
Strengthen both our creative and
commercial teams, ensuring we have the
right skill set and culture to deliver our
strategic vision, particularly in respect of
our technology and data functions
Ensure we own and manage our rights
efficiently and effectively. Maximise the
value of these rights across our Studios,
Streaming and Broadcast business models
Further create strong partnerships with
broadcasters, platforms and technology
companies bothin the UK and globally.
work with these partners to ensure the
prominence of our content and that we
can monetise it whereverit is consumed




Core priorities

ITV
STUDIOS

Media &

ENTERTAINMENT (M&E)

The M&E division has two business units — Streaming and Broadcast - toreflect and
to ensure we maintain a strong, branded and data rich relationship with our viewers
and advertisers.

Expand studios globally

OQur aim is to be a leading creative force in
global TV and streaming content production,
growing our revenues faster than the
market. We will continue to diversify ITV
Studics by genre, geography and customer
to take advantage of the strong growth in
demand for content globally, particularly
from streaming platforms.

Our key priorities are:

+ Growing our international scripted
business by continuing to investin
creative development
Growing our glebal formats business by
maximising the value of our key formats
and developing new hit formats that
travelinternationally
Further diversifying our customer base
by serving fast-growing streaming
platforms (both global and local)

- Attracting and retaining leading talent,
and nurturing the right creative and
commercial environment for our talent
to fleurish
Centinuing to coltaborate across our
network of over 60 production labels to
benefit from ITV's scale and diversity
Increasing the use of technology and
innovation in production to drive
efficiencies

We also continue to consider selective
value-creating acquisitions and talent
deals in both scripted and unscripted to
secure the best creative talent and IR,

Optimise Broadcast

While streaming viewing continues to grow
significantly, linear broadcast remains very
important to both our viewers and advertisers.

We are supercharging streaming with the
launch of ITVX, our free ad-funded
streaming service. ITVX leverages our
investments to date in ITV Hub, BritBox UK,

Planet V and data to drive digital viewing and Qur priorities for Broadcast are to:

revenue growth with a materialincreasein
content spend. It significantly strengthens
our offering to viewers - creating a
destination for viewers rather thana
catch-up service. For advertisers it delivers
valuable addressable audiences at scale
and our established data and analytics
capabilities will drive higher-value,
data-driven pricing models. ITVX also has
anintegrated premium subscription tier,
providing greater flexibility to both our
viewers and streaming business model.

Maintain our USP of delivering live mass
audiences on our linear channels as we
invest in our broad schedule, in particular
sport, drama and big entertainment
shows. These audiences are highly
valuable and highly demanded by
advertisers as they build their own
brands and ITV remains the first
destination for advertisers to obtain
these audiences at scale

Focus on scaling our linear addressable
advertising capabilities, building on our
investment in Planet V and our data,
analytics and digital capabilities
Continue to build more strategic and
creative partnerships with our advertisers
Continue to digitally transform ITV, the
UK’s biggest TV advertising platform

We have a data-driven viewing model with cne content budget across all our platforms
and channels, which will enable flexibility to optimise viewing and revenue.

BritBox
INTERNATIONAL

In addition to our subscription streaming services in the UK, we are continuing to rotl-out
BritBox international, which is seeing strong growth in its subscriber base across territories.
The service is currently available in eight countries and has 3.0 millicn subscribers

(31 December 2021; 2.4 million subscribers). We will continue to explore opportunities to

further expand its international footprint.

KPis and ambitions

We have 2026 KPI targets aligned with our priorities, which are set out in the KPI section.

See KPIs from page 24
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Creating and awning
the rights to quality
content and
intellectual property

Our strong, trusted
brand, products and
culture

M

>6,000 talented
commercialand
creative colleagues

One of the largest first
party datasets in UK
and second largest
programmatic
advertising platform
inUK

10.5m 93%

We have 10.5 million menthly
active users (MAUs) across all
our platforms

In 2022, 93% of the top 1,000
programmes on commercial
broadcast TV were onITV

83%

TV reaches 83% of the UK
popuiation (with a TV set)
every week

>£1.2bn >60

We invested over £1.2 billion

in content across our channels
and platformsin 2022 which
will increase to around

£1.3 billion in 2023 13 countries

ITV Studios has built
significant scale and
diversification globally
with over 60 labels across

90,000+

active hours of contentin the
Globat Distribution cataiogue

o ..and our competitive advantages...

World-class content

At the core of ITV is cur focus on creativity and
content, whether creating and selling our unique
content around the world or investing in
third-party content to distribute across multiple
platforms in the UK. Internationally, we have buiit
production and distribution scale in key global
creative markets through crganic growth, selective
acquisitions and talent deals. We are one of the
biggestindependent producers in the world, the
largest commercial producerin the UK and one
of the largest format distributors worldwide,

Global formats and distribution

1TV has built relationships and a broad customer
base globally with major networks, streamers
and tocal broadcasters, to whom we sell our
world-class content.

Intellectual property

ITV has developed, acquired and owns the rights
to a diverse portfolio of shows, particularly
drama and entertainment, that are hugely
popular. Ownership of this intellectual property
allows us to maximise monetisation
opportunities, both through programme and
format sales internationally, and more broadty
through consumer products and interactive
experiences to deepen engagement with our IP.

Delivering unrivalled commercial audiences
and addressable audiences at scale

As aresult of the scale and reach of cur channels
and the significant investment we make in quality
content across our channels and platforms, we
deliver mass simultanecus audiences on our
broadcast channels and targeted addressable
audiences at scale on ITVX, bothin a brand-safe
and measured environment. Our digital advertising
is sold through Planet V our programmatic video
advertising platform, which is the second largest
in the UK after Google. Qur IP, insight and data on
viewer and advertiser behaviour alsc helps us
build deeper, mare strategic and creative
partnerships with advertisers and agencies.

Vertically integrated producer broadcaster
and streamer

Our vertically integrated model creates many
competitive advantages. It provides ITV Studios
with a bedrock of core commissions and a
formidable promotional engine for its content;
enables cross-promotion and manetisation of
1TV Studies content across our business; secures
access to great content for ITV's channels and
streaming platforms; and helps us to attract and
retain the best creative talentin the industry.

Colleagues

Our colleagues are at the heart of ITV's success.
Their skills, capabitrties and commitment enable
ITV to deliver on its strategic ambiticns, and
build the creative, inclusive and commercial
business that ITV s,
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o ...we aim to grow our diversified revenue streams...

By developing, owning and managing the rights to content, ITV is able to maximise the value of its programme brands across ITV Studios; Streaming and
Broadcast. This ensures TV is a more diversified business and enables it to drive value from different revenue models.

Original production
We produce original content commissions for breadcasters and streamers
{in the UK and internaticnally) from our production basesin the UK, the US,
the Netherlands, Germany, France, Italy, Australia, Spain, Israel and the
Nordics. We have a diversified customer base, selling to free-to-air
broadcaster, pay TV operators and global streamers.

Distribution

we own the rights to a significant catalogue of programmes and formats
that we sell and license to broadcasters and streamers internationally. The
strong global demand for content provides a significant opportunity for us.

Advertising

Qur family of channels and ITVX (and previously ITV Hub) drive significant
advertising revenues from the ability to deliver mass audiences and more
targeted demographics on broadcast television and addressable advertising
atscale. This funds our investment in the content budget.

Commercial partnerships

we work with advertisers and advertising agencies to provide unigue and
innovative commercial and creative partnerships and sponsorship
cpportunities that extend beyend pure spot advertising.

Pay
We earn pay revenue from platforms in the UK by licensing our HD channels
and from our online streaming services.

Subscription and other consumer revenues

Inthe UK, we generate subscription revenue through iTVX Premium
(previously ITV Hub+) and BritBox UK which is also now part of ITVX
Premium. Internaticnally, we deliver subscription revenue through our joint
venture with the BBC, BritBox Internaticnal, which s in the US, Canada,
Australia, South Africa and the Nardics. We alsc monetise our consumer
interactions through competiticns, live events and merchandising.

o ...suppoerted by...

ITV aperates inan increasingly complex business environment and there
are risks to the delivery of cur strategic goals and the sustainability of our
business model. Our risk management framework provides the business
with the tools to identify, assess, manage and continually review our risks,
and regular reperting provides the Board with the required insight to monitor
aur most critical Group-level risks.

This also allows management and the Board to adapt the strategy tc ensure
that we are striking the right balance between risk-taking and risk-mitigation
and that any underlying risks in the strategy are being appropriately
managed, therefare enabling the successful delivery of the strategy. We
have identified the principal risks through our risk management framewaork
and we have considered them as part of our viability assessment.

o ...to create value for...

Advertisers Audiences

Broadcasters and streamers

Through delivering unique scale and
breadth of demographics, targeted
advertising opportunities at scale
and innovative and creative ways of
engaging with consumers arcund
quality programme brands.

Through a varied, high-quality
content offering, which they can
watch and engage with on a vartety
of platforms and channels na
trusted, brand safe environment.

Through delivering quatity
programming that they can then
monetise through their own
business models.

Customers

Through cur streaming business
and competitions, we drive
engagementand interaction
with our much loved brands.

Citizens

With our creativity and scale, ITV
can powerfully help shape culture
for good. Qur offering of free and
universally available high quality
and trusted news services, helps
toinform UK citizens and underpin
dermocratic debate.

Our colleagues, programme
participants and everyone we
work with

Through preotecting, investingin and
developing our talent and creating a
culture that nurtures them to be
productive, commercial and creative.
People, and their physical and
mental heatth and safety, are our
priority at ITV.

Suppliers

Through werking closely with our
suppliers to foster good working
relationships and ensure they
understand and comply with our
Supplier Code of Conduct.

Shareholders and debtinvestors
Through a track record of creating
shareholder value and delivering
shareholder returns and through
atrack record of delivering strong
profit to cash conversion.

Legislators and regulators
ITV takes its responsibilities
and obligations as a public service
broadeaster (PSB) seriously.

ITV plc Annual Reportand Accounts 2022 @

TAAOW SSANISNEAUNC LHOdIY DDILVULS l



(SIAY) SUOLY AN IINYINUOL YT AYH LEOdIY D1DFLVHLS I

Key Performance Indicators

(KPIs)

We define our KPIs to align

our performance and
accountability to our
strategic priofities. In 2021,
we set out our new KPIs and
ambition for 2026 for
Studios and M&E, which we
continue to report against.

Of the KPIs outlined in this
section, the fotlowing wiil be
reported on a quarterly
basis: ITV Studios total
revenue growth, total digital
revenue, total streaming

hours, share of commercial
viewing and share of top
1,000 commercial
broadcast TV programmes.
All other KPIs outlined in
this section will be reported
on a six-month basis.

Profit to cash

Adjusted EPS represents the
adjusted profit for the year
attributable to each equity share.
Adjusted profitis defined as profit
for the year attributable to equity
sharehclders after adding back
exceptionalitems. Further
adjustmentsinclude amortisation
and impairment of assets acquired
through business combinations,
net financing costs and the tax
effects relating to these items.

Itreflects the business
performance of the Group ina
consistent manner and in line with
how the business is managed and
measured on a day-to-day basis.

Performance

Adjusted EPS decreased by 14%
from 15.3p to 13.2p. Continued
strong growthin 1TV Studios
adjusted EBITA up 22%, was offset
by a declinein total advertising
revenues (TAR} down 1%, ITVX
investrnent and declining SDN and
interactive revenues, down 21%
and 17% respectively.

Cost savings are permanent
savings to the business. Managing
our cost base and mitigating the
impact of inflation is key as we aim
to run our business as efficiently
as possible and fund investments
in line with our strategic priorities.

Performance

we delivered £23 million of
permanent cost savings in

2022, which is ahgad of the
£17 million target.

Since 2018, we have delivered
a cumuiative £106 million of
cost savings.

We will deliver an additional £50
million of cost savings by 2026. In
total, we will deliver gver £150
million of cost savings between
2018 and 2026.

Adjusted EPS? Cost savings
conversion?®
Definition Definition Definition

Thisis our measure of cur
effectiveness at working capital
management. itis calculated as
our adjusted cash flowas a
proportion of adjusted EBITA.

Adjusted cash flow?, which reflects
the cash generation of our
underlying business, is calculated
onour statutory cash generated
from operations and adjusted for
exceptionalitems, net of capex on
property, plant and equipment and
intangible assets, and including
the cashimpact of igh-end
production tax credits.

Performance

Profit to cash conversion was 75%
in the year, while we continue to
manage our working capital tightly,
profit to cash conversion was
lowerin 2022. Thisisas aresult of
our growing Studios business and
the timing of deliveries. In addition,
itreflects the increased
comrnissions for ITVX where we
have taken delivery of
programmes but not yet made
them available on the platform.
This was partly offset by our
strong TAR revenuesin 2022 and
tight working capital management.

2022

13.2p

-149% on 2021

2022

£106m

cumulative savings since 2018

2026 Target

Celiver over £150 million of
cumulative savings between 2018
and 2026

2026 Target
Maintain at around 85%

2019 1559

2020 1C.8

2021 i6.35

2022

2019 £7

2020 128

2021 B0

2022 75

1 Afull reconciiation between our adjusted and statutory results s provided In the APMSs section
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ITV Studios total

ITV Studios adjusted Total high-end Number of formats
revenue growth? EBITA margin %32 scripted hours soldin three ormore
countries
Definition Definition Definition Definition

ITV Studios total revenue
measures the scale and success of
our global studios business. It
includes revenues from
programmes sold to M&E, which as
avertically integrated producer
broadcaster and streamer, is an
impartant part of our business.

Performance
ITV Studios total revenue grew 19%
to £2,096 million.

Total organic revenue at constant
currency {which excludes
acquisitions and assumes
exchange rates remain consistent
with 2021) was up 14%. There was a
£56 million favourable currency
impact intheyear.

This is the key profitability
measure used acrossthe ITV
Studios business. The profile of
adjusted EBITA margin differs for
production and distribution
activities, and further varies with
each production due to genre,
customer type and maturity.
Adjusted earnings beforeinterest,
taxand amortisation (EBITA} is
calculated by adding back
exceptionalitems and including

high-end production tax credits?. It
reflects the underilying
performance of the business and
provides a more meaningful
comparison of how the businessis
managed and measured ona
day-to-day basis. The marginis
calculated based on ITV Studios
totalrevenue.

Performance

ITv Studios adjusted EBITA margin
was 12.4% (2021:12.1%). Margins
continue to be impacted by
incremental costs associated with
health and safety protocols, as
well asinflationary pressures
facing the productionindustry;
these have been partly offset by
mitigation measures.

Total high-end scripted hours is an
important measure of the success
of our strategy to grow gur global
scripted business. High-end
scripted hoursinclude new
COMMIsSicNs or returning
franchises that have a higher cost
per hour than continuing drama.
High-end scripted dramais
important asitis one of the fastest
growing segments of the content
market, These dramas are sold to
global streamers, pay platferms or
free-to-air broadcasters, where
they are expected to perform well
with viewers in their domestic
market, as wellas having
international distribution appeal.

Performance

The number of high-end scripted
hours produced by TV Studics
increased by 58% to 276 hours
driven by titles such as The Cutlaws
and Maternal in the UK, and
internaticnally, titles such as Baby
Fever from Apple Tree Productions
and Petra from Cattleya.

The Studios business is fecused on
maximising unscripted value by
both protecting and expanding
existing formats and creating new
formats that travel internationally.
A good measure of international
success is when aformat is
commissioned in three or more
countriesin the year. Spin-offs
such as Beat the Chasers are
considered distinct to the originat
format (i.e. The Chase) for the
purpose of this indicator.

Performance

The number of formats sold in
three or more countries increased
to 19 formats. Recent formats that
have sold in three or more
countries include My Mom, Your
Dad; Make Love Fake Love; and
Game of Chefs.

2022 2022 2022 2022
£2,096m 12.4% 276hrs 19 formats
+19% on 2021 +0.3% points on2021 +58% onzo21 +4 formatsenzoz:
2026 Target 2026 Target 2026 Target 2026 Target

Grow onaverage at least 5% per
annum

Return to 13% to 15% range from
2023 onwards

Grow to 400 hours

Grow to 20 formats

2018 14

2021 5

2022

2. A full reconcitation between our adjusted and statutory results s provided in the APMs section
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% of ITV Studios total
revenue from
streaming platforms

Total digitalrevenue

UK subscribers

Total streaming hours

Definition

In the medium-term, the key
driver of growth acrossthe overall
content market is expected to be
significantinvestment oy
streamers. The percentage of ITV
Studios total revenue from
streamirg platformsis an
important measure to
demonstrate the extent to which
the businessis taking advantage
of this growth globally and further
diversifying its customer base.
See earlier KPIs for definition of
ITV Studios total revenue.

Performance

The percentage of ITV Studios
total revenue from strearming
platforms grew 1o 22%. Notable
deliverigs an streaming platforms
in 2022 include: The Reluctant
Travelier and Physical for
AppleTv+; Snowpiercer and Baby
Fever for Netflix; Love istand USA
for Peacock; Cosmic Love France
for Amazon Prime; and A Spy
Among Friends and Loaded in
Paradise for ITVX,

Definition

Total digitalrevenue is an
important measure of the
acceleration of our digital strategy
as we supercharge streaming. It
includes digital advertising
revenue and subscription revenue
(excluding BritBox International
subscription revenue) as well as
linear addressable revenue, digital
sponsorship and partnership
revenue, ITVY Win and any other
revenues from digital business
ventures.

Performance

Total digital revenue grew 18%

to £411 million. The growth was
largely driven by digital advertising
revenue, which grew 17%, and the
year-on-year growthin
subscriptionrevenues from TV
Hub+. BritBox UK and ITVX
Premium, up 29%.

Definition

UK subscribers captures total
UK subscriptions (inctuding free
trials). Prior to the launch of ITVX,
this included TV Hub+ and
BritBox UK subscriptions. From
December 2022 cnwards, this
measure includes subscriptions
to ITVX's ad-free premium tier as
well as standalone BritBox UK
subscriptions. Itis an important
measure of how successfully we
provide a clear, compelling and

differentiated subscription offering.

Performance

Total UK subscribers as at

31 December 2022, increased 17%
year-on-year. Growth came from
both the ITVX platfarm {(which
replacediTv Hub+ in Q4 2022)
and BritBox UK subscribers.

Definition

Driving digital viewing by attracting
new viewers and enticing all cur
viewers to watch more ITV content
is key te our strategy. Total
strearming hours measuras the
total number of hours that viewers
spent watching ITV across all
streaming platforms. This figure
includes both ad-funded and
subscription streaming.

Performance

Tetal streaming hours increased
9% te 1,139 million hours. This
growth was driven by our strong
content offering, such as Love
Island, I'm A Celebrity..Get Me Qut
Of Herel, and the FIFA World Cup.

Monetisable streaming hours
were up 18% year-on-year. In
2022, we tock the strategic
decision to reduce the availability
of pre-transmission drama drops
and boxsets outside of ITV's own
streaming services, such as on
Sky and virgin, where we cannot
serve and monetise dynamic
advertising. This decision does not
reduce existing revenues, Over
time, we anticipate that we will
see this viewing move to ITVX and
be more effectively monetised.
The transitionalimpact of this
decision drives the difference
between total streaming hours
and monetisable streaming hours,

2022 2022 2022 2022
22% £411m 1.4m 1,139m hr

0 . ’ S

. )

+9% roints on 2021 +18% on 2021 +17% onz021 +9% on 2021
2026 Target 2026 Target 2026 Target 2026 Target
Grow to 30% of ITV Studios total More than double (compared to Double {compared to 2021} to Double (compared to 2021) to 2bn
revenue, anincrease fromaur 2021y to atleast £750m 2.5m hours

previous 2026 target of 25%

2020 248
SRR
w02l 347

2022

2013
feiprtiseg
2020

2022
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BritBox

INTERNATIONAL
Monthly active users Share of top 1,000 Share of commercial Total subscribers
(MmaAau) commercialbroadcast | viewing
TV programmes
Definition Definition Definition Definition

Manthly active users captures the
average number of registered
users throughout the year who
accessed our owned and operated
on demand platforms each month.
Itis an important measure because
advertisers want toreachas many
different pecple as possible.

Performance

Monthly active users grew 6% to
10.5 million. The return of popular
entertainment shows such as
Love Island, I'm A Celebrity..Get
Me Out Of Here! and the FIFA
World Cup tournament brought
record-breaking viewers to our
digital platforms. These live
events, alongside arange of
genres, attracted a greater
treadth of users toITV streaming
platforms, more regularly. New
dramas suchas A Spy Among
Friends and Litvinenko, animated
comedy Family Guy, and NFL
Highlights attracted different user
segments, as did the growing slate
of films and box sets available on
ITVX. The launch of ITVX an big
and small screen platforms, such
as amazon Fire and iOs, also
contriputed to the increase, both
of which were our fastest-growing
platformsin 2022.

*Prior year MAUs have been
restated due toa changein
methodology from: 2019 -
8.1 millien, 2020 - 8.1 million
and 2021 - 9.6 million.

Continuing to deliver significant
audience scale is important to
M&E's overall success as TV has
a unigue selling proposition being
one of the only places tc reach
mass simultaneous commercial
audiences. This KPI measures
ITV's proportion of the top 1,000
commercial broadcast TV
programmes, as measured by
BARB based on viewing figures.
This includes TV viewing from
transmission and seven days
post-transmission on catch up,
as wellas sixweeks prior to the
transmission window. It excludes
programmes with a duration of
<ten minutes, This metricis
calculated as a12-month rolling
average to normalise seasonal
scheduling.

Ferformance

Qur share remained flat at 93%.
Dramas such as The Thief, His
Wwife and the Cance, alongside
entertainment formats such as
Britain's Got Talent and The
Masked Singer, as well as the FIFA
World Cup, helped to maintain
ITV's strong commercial mass
audience proposition.

External source: BARB

Maintaining and growing our
strong competitive position in the
free-to-air market is vital for the
M&E business to maximise its
advertising revenuas, ITV Family
share of commercial viewingis the
measure of this. ITV Family share
of commercial viewing is the total
viewing of audiences over the year
achieved by ITV’'s family of
channels as a propertion of all
carmmercial broadcast TV viewing
in the UK.

Performance

Share of commercial viewing
increased to 33.8%. Qur share
grew across our family of
channels. On ITVL, live sports
events and entertainment series,
suchas Britain's Got Talent (which
returned in 2022 after a two-year
hiatus) and Ant & Dec's Limitless
win, as wellas dramas like Trigger
Point, were popular and
contributed to the share increase.

The number of BritBox
International subscribers
captures total glebal
subscriptions (excluding UK,
including free trials). Itis an
important measure of the scale
and reach cf our international
subscription offering. BritBox
Internationalis ajoint venture
between BBC Studios and ITV.

Performance

Total subscribers grew by 25% to
3.0 million. BritBox International
is now available across eight
countries, following the launch
in the Nordics (made up of
Sweden, Denmark, Finland and
Norway) in 2022. We continue to
see subscriber growth from all
established territories, including
the US, Canada and Australia.

2022 2022 2022 2022

0 0
10.5m 93% 33.8% 3.0m
+6% on2021 Flaton 2021 +0.7% peoints on 2021 +25% onzo21
2026 Target 2026 Target 2026 Target 2030 Target

Double (compared to 2021) to
20m

Maintain a share of at least 80%

Maintain at 33%

Grow to10-12m

2022 83

2018 a9

2020 16

2021 24

2022 30
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~ Operatingand Financial Performance Review

1TV delivered a strong operational performance in 2022
“across both our ITV Studios and Media & Entertainment (M&E)

divisions and continues to make good progress in the
~second phase of our More Than TV strategy. We further

“strengthened ITV Studios creatively and delivered strong reventie

. growth, ahead of the market. in M&E we successfully launched

ITYX, our new, free, ad-funded streaming platform; achieved the
.- second highest total advertising revenues in our history; and are
ontrack to deliver at least £750 miltion of digital revenues by 2026.

Nolly produced by
o Quay Street
“Productions, an
YTV Studios label,
- taunched exclusively
aniTvXin
February 2023

Key financial highfights

Financial highlights

Change
kd

1TV Studios

19

M&E

&3]

- Total Revenue

7

Internal supply

5}

- Total exterhal revenue

275

a8

1TV Studios adjusted EBITA

46

22

MEE adjusted EBITA

(134)

22)

Adjusted EBITA

(88)

1)

Profit in stock

(8)

(400}

Group adjusted EBITA

(®6)

{12)

Group adjusted EBITA margin

(5% pts)

Adjusted EPS (p)

(2.1p)

aa

1.3p

14

Statutory EPS (p)

Group external revenue

£3,728m

+8% vs 2021
{2021 £3,453m)
(2020C. £2,781mM)

Total advertising revenue

£1,931m

~1% vs 2021
(2021: £1,957m)
(2020: £1,577m)

Total non-advertising
revenue

£2,414m

+16% vs 2021
(2021: £2.085m)
{2020: £1,683m)

Group Adjusted EBITA

£717m
-1 2% vs 2021

(2021: £813m)
(2020: £573m)

Statutory operating profit

£519m

0% vs 2021
(2021: £519m)
(2020: £356mm)

Adjusted EPS

13.2p

-14% vs 2021
(2021: 15.3p)
(2620:10.95)

Statutory EPS

10.7p

+14% vs 2021
(2021 9.4p)
(2020:7.1p)

Net debt

£623m

(2021 £414m)
(2020: £545m)

@ We use both statutory and
adjusted measures in our
Qperating and Financial
Performance Review, See
APMS on page 57 fora full
reconciliation between our
statutory and adjusted results.




Group financial overview

We measure performance through arange
of metrics, particularly through our
alternative performance measures (APMSs)
and KPIs, as well as statutory results, all of
which are set out and defined in this report.
Unless otherwise stated, the following
commentary is based on adjusted metrics.

Total ITV revenue increased by 7% to
£4.345 million (2021: £4,042 million), with
external revenue up 8% at £3,728 million
(2021: £3,453

M&E costs were up £101 million to
£1,785 million (2021: £1,684 million),
reflecting a significantincrease in content
spend, including the launch of ITVX and the
return to a full schedule compared to the
prior year which was impacted by the
COVID-12 pandemic. Content spend was
lower than company guidance due to
changes in the schedule as a result of the
passing of Her Majesty Queen Elizabeth 1l
and fewer England Internationals ahead of
the FIFA World Cup. Overall, our investment
in data, technology,

mitlion). Both total
revenue and

content and launch
of ITvX was slightly

external revenue ITV dell\/ef€d a StI‘Ol’]g betow previous
were up over 10% . guidancein 2022,
compared to the Opel‘atlonal However, we still

pre-COVID-19
pandemic revenue
in 2019 (2019: total
revenue £3,885
million, external
revenue £3.308
million). Total
nen-advertising
revenue was up 16%
10 £2,414 million
(2021: £2,085
million).

ITV Studios revenue
was up 19% at
£2,096 million
(2021: £1,760
million) as we delivered a wide range of new
and returning programmes globally, witha
£56 million favourable revenue impact from
foreign exchange in the period. ITV Studios
adjusted EBITA increased 22% tc £259m,
which includes a £5 million favourabte
impact from foreign exchange.

strategy.

M&E total revenue was down 1% in the year
at £2,249 million (2021: £2,282 million). This
decrease was predominantly driven by total
advertising revenue which was down 1% to
£1,931 million (2021: £1,957 million} as
expected against tough comparatives.
Digital revenue, which includes revenue
from digital advertising, digital sponsorship
and our subscription services, was up 18%
inthe period to £411 million

{2021 £347 million). We had a strong
programming slate, and continued to
deliver both mass audiences and a record
level of streaming with total streaming
hours up 9% t0 1,139 million hours.

performance in 2022,
acrossbothourITV
Studios and M&E
divisions and continue
to make good progress
in the second phase of
our More ThanTV

expect that 2022
and 2023
investment
combined remains
as previously guided.

We delivered

£23 million of
permanent costs
savings inthe year,
across the business,
whichincluded
headcount savings
from changesin our
operating modelin
MG&E and property
footprint,
contractual negotiations and a permanent
reduction in sorme discretionary spend. We
have delivered £1086 million of cumulative
costsavings since 2018 and have
overachieved against our target to deliver
£100 million of cumulative cost savings by
the end of 2022. In addition, we have a
further cost saving target of £50 million,
which we will deliver by 2026.

Group adjusted EBITA decreased by 12%
to £717 million (2021: £813 million), with
increased spendin content and ITVX
investment.

Operating exceptionalitems, before
exceptional finance costs, were £65 miilion
(2021; £196 milliony and include
restructuring and recrganisation costs of
£28 million, relating to one-off
restructuring projects, stemmming from the
Group-wide commitment to reduce the
overhead cost base, and reorganisation

Paris Police 1905 is an acclaimed French
drama series, produced by Tetra Media
Studios, an ITV Studios label

costs to deliver our strategy. In addition,
there were £24 million of property costs
relating to the London office move to
Broadcast Centre and the impairment of
assets following the decisicn to reduce our
property footprintin the US (see note 2.2 to
the financial statements for further detait).

Adjusted financing costs were down
year-on-year at £26 million (2021:

£31 million}, reflecting lower levels of gross
debt in the year. Statutory net financing
costs were alse down year-on-year at

£26 million (2021: £50 million), largely due
to interest payable on exceptional earnout
costs relating to acquisition-related
expenses in the prior year.

Our adjusted tax rate was 20.1% (2021; 19.9%)
and statutory effective tax rate was 13.2%
{2021: 19.2%).

Adjusted EPS decreased by 14%t013.2p
{2021:15.3p). Statutory EPS increased
14% to 10.7p year-on-year (2021: 9.4p).
See the Finance Review for further detail.

Our profit to cash conversion (which is an
APM)in 2022 was 75% (2021: 80%) and we
have £280 million of free cash flow. At

31 December 2022 our net debt was

£623 million {31 December 2021; £414 millior}
and our net debt to adjusted EBITDA was 0.8x
(31 December 2021: 0.5x) (see Finance
Review for more detail). We have good access
to liquiclity with cash and committed
undrawn facilities totalling £1,098 miltion
{31 December 2021: £1,514 million),
including total cash and cash equivalents
of £348 million at 31st December 2022

(31 December 2021: £736 million, including
restricted cash of £5C million).

Reflecting iTV's strong operational and
financial performance in the year, andin line
with previous guidance, the Board intends to
propose a finaldividend of 3.3p, giving a full
year dividend of 5.0p for 2022. The Board
intends to declare a full year ordinary
dividend of at least 5.0pin 2023 whichiit
expects to grow over time whilst balancing
furtherinvestment behind our strategy and
our commitment to investment grade
metrics over the medium term.

We are mindful of the macroeconomic
uncertainty and remain focused on tightly
managing our costs and cash flow while
continuing to invest in delivering our
priorities. Our robust financial pesition
allows us to do this while delivering returns
for shareholders.

A range of scenarios reflecting ITV's
principal risks has been modelled and
considered in the assessment of ITV's
longer-term viability. Refer to page 93 for
further detail.
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Growing cur scripted business
Whilst unscripted content production
remains important to ITV Studios, growing
our scripted business is ane of cur key
strategic priorities in order to meet the
significant growth in demand for scripted
content globally.

Scripted content is key to platforms (both
free-to-air and streamers;) attracting and
retaining viewers and subscribers. This
together with the significantincrease in the
number of streamers over recent years, has
meant we have seen strong growth in the
number of original scripted commissions in
Lhe UK and US as well as in Europe. whilst
content spend growth from streaming
platforms is expected to slow compared to
recent years, it will still continue tc grow
andis expected to make up 33% of the
overall market by 2026 (Source: Ampere
Analysis, Sept 2022). Furthermore, we are
seeing rising demand for locally produced,
non-English language scripted content.
We expect this trend to continue and 1TV
Studios, with its global production
presence, is well-placed to serve this
growing demand.

Qur scripted labels are creating and
nraducing high-quality content with global
appeal for free-to-air (FTA) and streaming
platforms. In the UK this includes:
Mammoth Screen, creators of The Serpent,
McDonald & Dodds, Victoria, and Noughts &
Crosses; World Productions creators of
Line of Duty, Vigil, Karen Pirie and
Bodyguard; and Quay Street Productions,
creators of Nelly.

Qur established international scripted
businesses are also performing well. Cattleya
in Italy and Tetra Media Studic in France
create and produce long-running and new
critically acclaimed foreign-language
dramas, including Paris Police 1905 and
Balthazar in France, and Summertime and
Suburrain italy. Our international scripted
labetls, Lingo Pictures in Australia, Windlight
Pictures in Germany and Cattleya
Producciones in $pain, as well as our
majority stake in Appletree Productionsin

Denmark (Blackwater for SVT), further
strengthen our scripted pipeline. ITV
Studios Armerica is also seeing good
momentum inits creative pipeline, with
Franklin (working title) commissioned for
AppleTV+ for delivery in 2023, alongside
output from recent talent deals coming
through, such as Ten Year Cld Tom frem
Work Friends, which returns fora second
series in 2023, and Physical §3 from
Tomorrow Studics, which returns for a third
series in 2023, We now have more scripted
hours in productionin the US than ever
before. In 2022, high-end scripted hours
increased significantly, up 58% to

26 hours. By 2026, we expect to produce
400 hours of high-end scripted content.

Global Distribution plays akey role in
growing scripted value across the business.
Global Distribution invests around

£50 million each year (equating to around
200 hours of new scripted programming) in
ITV Studios-produced content and selective
third-party content (inciuding international
spy drama Harry Palmer: The Ipcress File) to
acquire the distribution rights, Having the
integrated producer-distributor relationship
enables Global Distribution to make
effective investment decisions arcund
content funding. By finding co-production
partners and licensees around the world for
our scripted catalogue (of more than 22,000
hours), Global Distribution maximises the
value of these projects over a long-term
sales lifecycle.

Growing our

Global Formats business

Qur Global Formats business monetises
our portfolio of some of the world's most
successful entertainment formats that
travel internationally, as well ag maximising
commercial opportunities from our IP. We
are fecused on driving growth across our
unscripted offering by ronetising our
existing high-value formats effectively as
well as supporting the creation of new
global formats.

Cur portfolio of world-class brands include
(number of countries the farmat has been
sold to date): The Voice (72 countries),
Love Island {26 countries), The Chase

(19 countries), Come Dine With Me

(46 countries), Hell's Kitchen (25 countries)
and 'm A Celebrity...Get Me Out Of Here!
(16 countries). These formats continue to
sellin new territories and generate strong
mass audiences for our clients. They are
increasingly attractive to customers, both
traditional broadcasters and streamers
alike, looking to bolster their slate with
cost-effective content which has a track
record for performing well with audiences.
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As wellas protecting our biggest brands,
we are also focused on expanding our
franchises with successful spin-offs which
allows us to constantly evolve existing
formats, Examples include: The Voice
which now has six spin-off versions; The
Chase which has four spin-off versions
incluging Beat the Chasers; and Come
Dine With Me also with four spin-off
versions including Couples and
Professicnals versions. We are also
exploring the increased use of production
hubs and remote recording studios.
Production hubs allow us toreduce the cost
per hour by amartising set up costs across
back-to-back productions of the same
format, which enables us to offer more
clients access to wortd-class brands ina
cost-effective and safe environment. For
example, Love Island currently has two
established production hubs in Gran
Canaria and the Dominican Republic.

White more established formats and
carresponding spin-offs continue to
perform well, it can be more difficult to
gain traction with new formats. However,
several new formats have recently been
commissioned in our UK, US and
international production bases that have
the potential to be future global hits. These
include formats, such as My Mom, Your Dad
(our first global format to originate from the
US); Leaded in Paradise; and Make Love
Fake Love (also known as Ready To Mingle
inthe UK). In 2022, across our Globat
Formats business, we sold 64 (2021: 58)
different formats internaticnally, 19 of
which were sold to three or more countries
(2021: 15). By 2026, we expect to have

20 such formats, with a view that cne of
these may be a significant new format like
The Voice or Love Island.

Through our Global Distribution business,
we are focused on exploiting our 68,000+
hour library of global unscripted content
assets and maximising the value of primary
and secondary windows with FTA, Pay TV
and streaming platform customers. In
addition, cur Global Entertainment and
Creative Network teams actively tap into
market intelligence lecally, such as
indications around market trends, and feed
this back to the ITV Studios teams, to
inform ITV Studios latest thinking around
what the next potential hit format could be.
Thisis another way in which having Global
Distribution and Formats embedded in ITV
Studios is incredibly valuable.

Further diversifying our

customer base

As the demand from global and local
streaming platforms grows, this presents a
significant oppeortunity for ITV Studios to
further diversify its customer base. Whilst
streamers' content spend is not expected to
grow at the same rate as in recent years, we
expect content spend from streamers will
continue to grow in the medium-term and it
remains a key pillar of ITV Studios strategy.

In the US, we have strengthened our
relationships with streaming platforms,
having both scripted and unscripted
development projects and commissions in
place with ali the major ptatforms. In 2022,
nearly a third of US unscripted and scripted
revenues came from streamers. Cur UK and
international studios (aside from [taly) have
histarically been mere reliant on local
broadcasters, but they continue to develop
their relationships with these platforms,
with 14% of revenues from each division
coming from streamers in 2022.

In 2022, we significantly increased our
percentage of total revenues from
streaming platforms to 22%, from 13%

in 2021. Following this success, we have
increased our 2026 target from 25% to 30%).
Scripted and unscripted programmes
delivered to streamers in 2022 included
The Reluctant Traveller for Apple T+,
Snowpiercer S3 for Netflix, and Love island
1S S4 for Peacock.

New comrmissions for future broadcast by
streamers include Franklin (working title)
for Apple Tv+, 'Squid Garne: The Challenge’
for Netflix (a co-production between Studio
Lambert and ITV Studios label, The
Garden) and Fifteen-Love for Amazon
Prime along with several other titles in
progress with Disney+, Apple TV+, Netflix
and Amazon Prime.

Whilst further diversifying our custemer
base with streamers is a key strategic
priority for ITV Studies, this will require
careful management of our working capital
as streamers typically expect extended
payment profiles. In some instances, it may
also limit the ability for us to maintain alt
the rights for high—value scripted titles as
streamers usually want worldwide
distribution rights for original commissions,
in return for a premium fee on commissions.

Attracting and retaining

leading talent

A key part of ITV Studios investment strategy
and pivotalto the business's success isits
ability to attract and retain the best creative
talent. ITV Studios offers talent a blend of
creative independence, an entrepreneurial
culture, the resources of a global studio
business, such as access to ITV Studios
significant catalogue and in the UK, the
benefit of being a vertically integrated
producer broadcaster and streamer.

At our 2022 interim results, we announced
the acquisition of a majority stake in
Plimsoll Productions, the largest
independent producer of natural history
programmes in the world and a growing
premium factual producer. The produceris
behind series including, Tiny World and
Giant wWorld for Apple+; Hostile Planet for
Disney+; Night on Earth for Netflix; and
AYear on Planet Earth forITV, Tencent in
China, Fox Nation inthe US and Ard Group
in Germany. The acquisition enables ITV
Studios to capitalise on the growing
demand for natural history and factual



programming, further diversify its customer
base and strengthening its retationships
with streamers. The acquisition completed
on the 1 July 2022,

In July 2022, we alsc announced that
dlebally rencwned drama producerand TV
executive, Ben Stephenson, joined ITV
Studios to set up a new transatlantic drama
label, Poison Pen Studios. Previously, he
was Head of Television at Bad Robot
Productions, with notable hits including
multi-series sci-fi title Westworld for HBO
and Little Voice for AppleTv+.

In November 2022, ITV announced the
acquisition of a majority stake in Australian
producer Lingo Pictures, aninternational
scripted label. Lingo's recent preductions
include season two of The Secrets She
Keeps for Paramount+, BBC One and
Sundance/AMC as well as the second
season of Upright, which was nominated for
Best international Drama at the Edinburgh
TV Awards. Upcoming projectsinclude
Queen of Oz, a comedy starring and
co-written by comedian Catherine Tate,
commissioned by BBC Oneinthe UK and
Prosper for Australian streaming service
Stan and Lionsgate. In total, Lingo Pictures
will preduce five series in 2023.

ITV's new labels set up through our recent
talent deals have delivered an impressive
slate of programmes, including Nolly from
Quay Street Productions for ITVX (launched
in 2023} and You & Me frorm Happy Prince.

ITV Studios financial

performancein 2022

ITV Studios saw strong revenue growth

in 2022 with total revenue up 19%to
£2.096 million {2021: £1.760 million),

and external revenue up 26% tc £1,485
{2021: £1,177 million}, with growth across all
ITV Studios divisions. Total organic revenue
at constant currency was up 14% (our
definition of constant currency excludes
acquisitions and assumes exchange rates
remain consistent with 2021), with a

£56 million favourable revenue impact
from foreign exchange in the period.

Ready to Mingle (also known

as Make Love Fake Love
internationally) is an ITV Studics
unscripted format, which has
travelled to three countries so far

My Mom, YourDadisan TV
Studios unscripted format,
originating from ITV America,
and has been commissioned
inten countries inits first year

2022 2021 Change Change
Twelve months to 31 December Em £m £m K
ITV Studios UK 822 683 139 20%
ITV Studios US 467 372 a5 26%
ITV Studios International 465 407 58 14%
Global Formats and Distribution 342 298 44 15%
TotalITV Studios revenue 2,096 1,760 336 19%
Total ITV Studios costs {1,837) (1,547) (290) (19%)
TotalITV Studios adjusted EBITA” 259 213 46 22%
ITV Studios adjusted EBITA margin 12.4% 12.1% - 0.3% pts

* Includes the benefit of production tax credits. 1TV Studios adjusted EBITA for 2021 has been restated to remove the
unrealised profitin stock adjustment as thisis an adjustment required on conselidation only. The launch of ITVX in
the M&E division is likely to increase the levels of content held on the Statement of Finangial Pasition, potentially
requiring a larger profit in stock adjustment and therefore management believes the adjustment should be
recorded at a consolidated level only. Refer to Alternative Performance Measures on page 57 for key adjustments

to EBITA and adjusted EBITA.

2022 2021 Change Change
Twelve months to 31 December £m £m £m %
Sales from ITV Studios to M&E 611 583 28 5%
External revenue 1,485 1177 308 26%
'}'otal 1TV S;udios revenue 2,096 1,760 336 19%

2022 2021 Change Change
Twelve months to 31 December £y £m £m %
Scriptedt 723 505 218 43%
Unscripted 1,038 948 L 9%
bo“ré-WTW arnrd Other ) 335 307 28 8%
Total ITV Studios revenue 2,096 1,760 336 19%

1 Includes high-end s¢ripted and other scripted revenues
2 Core TV includes the soaps and daytime shows produced by ITV Studios for ITv1
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When compared tc 2019, prior tothe
COVID-19 pandemic, total ITV Studios
revenue was up 15% (2019: £1,830 mullion)
and external revenue was up 18%

(2019: £1,257 million) (both 2019 balances
have been restated to reflect the
reclassification of gaming, live events
and merchandising from M&E).

Reflecting our presence In key globai
preduction markets, 60% of ITV Studios
revenue was generated outside the UK
{2021: 57%).

iTv Studios adjusted EBITAwas up 22%
year-on-year at £259 million

(2021: £213 million), with the adjusted
EBITA margin at 12.4% (2021: 12.1%), which

@ ITV ple Annual Reportand Accounts 2022

Fifteen-Loveis atennisdrama,
produced by World Productions, an
ITv Studios label, for Amazon Prime

Franklin (working titie)isa

limited event series, starring
Michael Douglas, and preduced by
TV Studios America for AppleTv+

includes a £5 miltion favourable impact
from foreign exchange. In 2022, there were
£7 million of cost savings. The ITV Studios
margin continues te be impacted by costs
associated with health and safety protocols
due te the COVID-19 pandermic and
inflationin the producticn sector. To help
mitigate this we are looking at our property
footprint, using technology and data to
drive cost and revenue efficiencies and
taking further steps to digitise our
production processes by using cloud and
remote editing more routinely. We remain
committed to our adjusted EBITA margin
guidance of 13% to 15% from 2023 but given
the cost pressures, the margin will be at the
lower end of the range in the shorter term
as previously guided.

ITV Studios UK

As the largest producer of contentin the UK,
ITV Studios UK has a diverse range of
scripted and unscripted titles for
broadcasters and streaming platforms. The
business is built upon many long-running
and recurring titles, the majority of which are
sold to the M&E business for transmission
on ITV's family of channels, ITVX and BritBox
UK. The core portfolio includes daytime
programmes such as Good Moerning Britain,
This Morning, Loose Women; the soaps:
Coronation Streetand Emmerdale; and
entertainment programmes such as The
Voice, Love Island and I'm A Celebrity...Get
Me Out Of Here!. ITV Studios UK’s share of
original content on ITV1 and ITVX was down
at 65% {2021: 70%), however, this was
based on a higher available year-on-year
cantent spend budgetin 2022,

{n 2022, ITV Studics UK revenue was up
20% to £822 million (2021: £683 million),
and up 16% on an organic basis. internal
sales to M&E was up 5% in the year, driven
by dramas, such as A Spy Among Friends
and Maternal; and entertainment shows
such as Loaded In Paradise. Internat
deliveries in the first half of 2023 include
Lovelsland, Dancing on Ice and Vera.

Revenue from productions for non-I1TV
channelsin the UK increased by 74%, with
new and returning pregrammes including
The Qutlaws and Shetland for the BBC; and
Countdown and Come Dine With Me for
Channel 4. Off-1TV deliveries in the first half
of 2023 include Fifteen-Love for Amazon
Prime and World On Fire S2 for the BBC.

ITV Studios US

ITV Studios US is a scaled production
business, providing content to all the major
networks and cable channels in the US,
along with every major streaming
platforms. It has a good foundation of core
pragrammes, including unscripted titles
with multiple seasons and a high volume of
episodes, and premium scripted content,
which has enabled the business to grow its
presence stgnificantly in a highly
competitive market.

ITV Studios US total revenue grew by 26% to
£467 million (2021; £572 million) and 13%
to £419 million when adjusted for the
favourable foreign exchange impact, driven
by both scripted and unscripted titles.
Within ITV Studios America (scripted), the
increase was predominantly driven by
deliveries of Let The Right One In to
Showtime and Physical 52 to Apple TV+.
ITV America {unscripted) saw the delivery of
almost 500 hours of content, including new
titles such as Bullsh*t The Game Show for
Netflix, along with returning titles, such as
Love island US S4 for Peacock, The Chase 53
for ABC and Kell's Kitchen 521/22 for FOX.




The development and commissioning
pipeline for ITV Studios USin 2023 is strong;
both iTV Studios America and ITV America
have a number of projects in production or
under development with existing and
emerging streaming platforms as well as
other traditional platforms. ForiTV Studios
America, this includes Franklin (working
title) and Physical S3 for AppleTv+. Within
ITV America, deliveries expected in 2023
include Love Island US S5 for Peacack, in
addition to three new series for both Hulu
and Roku, two new series for Amazon Prime
and one new series for Netflix.

ITV Studios International

ITV Studios international has preduction
bases in Australia, Germany, France, the
MNetherlands, the Nordics, Italy, Spain and
Israel where we produce original scripted
and unscripted content, as well as local
versions of key formats developed through
cur Global Formats business, Growing our
European scripted business allows us to
benefit from the increasing demand for
locally-produced content with global
appeal, and we have scripted prgjectsin
production and development with Amazon
Prime, Netflix, Paramount+, and Disney+, as
wellas local streamers, such as Videcland
in the Netherlands, Stanin Australia and
Viaplayin the Nordics.

Revenue within iITV Studios International
increased by 14% tc £465 million

{2021: £407 million), and by 15% to

£468 million when adjusted for the
unfavourable impact of foreign currency.
Growth was driven by deliveries including
I'm A Celebrity..Get Me Out Of Here! from
ITVS Germany and Cosmic Love from ITVS
France as well as Blackwater from
AppleTree Productions and part-delivery
of Diana from Cattleya.

In 2023, we will continue to focus on growing
our international scripted business to allow
us to benefit from the increasing demand for
locally produced content with global appeal.
Deliveries expected in 2023 include The
Messenger and Prosper from Lingo Pictures.

Global Formats and Distribution
Global Formats and Distribution revenues
were up 15% to £342 million {2021:

£298 million}, and by 11% to £331 million
when adjusted for the favourable impact
of foreign currency. Qur Global Distribution
business benefited from the international
distribution of titles, such as Harry Palmer;
The Ipcress File, Ten Year Old Tom, and
Noughts and Crosses. Finished tape sales
of unscripted formats were also streng,
inctuding Love Island and Hell's Kitchen,
delivering across multiple territories.

‘The Messengeris an eight-part drama from
Australian producer Lingo Pictures, which was
acquired by ITV Studics in November 2022

2023 should see an increased pipeline of new
content for Global Distribution, including
AYear on Planet Earth, new series of Love
Island (including international versions),
Fifteen-Love and Vigil 52 along with returning
scripted titles such as Snowpiercer.

Cur Global Formats business has continued
to strengthenits portfolic of successful
entertainment and factual entertainment
formats, with 19 formats scld in three or
mare countries during the period (2021: 15).
These included titles such as Love Island,
Let Love Rule and Come Dine With Me. In
addition to the formats already mentioned,
new formats expected to sell internationally
in 2023 include | Kissed A Boy, Project Icon,
and Scared of the Dark.

Our Global Formats and Distribution
business aiso continues to menetise our
successful formats through commerciat
licence deals across gaming, live events
and merchandising. Examplesinclude

The Chase ontine games, Coronation Street
The Tour and the Love Island water bottles.
In 2022, we made the decision to close the
I'm A Celebrity...Get Me Out Of Herel Jungle
Challenge Attraction but will continue to
explore opportunities in this area, to
maximise the returns on cur IP.

Physical from Tamerrow Studios, an ITV Studios
label, returned forits second seriesin 2022
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Growing and enhancing our
streaming proposition
ITVHuband ITVX

Investmentin ITV's streaming platformsis a
key part of ITV's More Than TV strategy, with
the improvements in the user experience,
scale and guality of content and the launch
of (TVX reflected in the strong performance
in our key performance indicators. Qur
Streaming KPis are the key drivers of growing
our digital revenues, measuring the
increasing scale of our advertising inventory
through streaming viewing hours; cur reach
which is sc valuable to advertisers through
our manthly active users and the numher of
subscribers for our premium ad-free tier.

Mcenetisable streaming hours on our owned
and operated platforms were up 18%. This
was offset by a 22% decline in viewing on
other streaming services such as Sky and
Virgin, where we have taken the strategic
decision to reduce the availability of
pre-transmission drama drops and box
sets, since we cannot serve and monetise
dynamic advertising. This decision does not
reduce existing revenues, Over time, we
anticipate that we will see this viewing move
to {TVX and be more effectively monetised.
The transitionalimpact of this decision drives
the difference between total streaming
heurs and monetisable streaming hours,

In total, streaming hours were up 9% in the
year to 1,139 million (2021: 1,048 million).

Manthly active users (MAUs) were up 6% to
10.5 million (2021: 9.9 million).

During the year we strengthened the
content offering and number of hours
available and enhanced the user experience
with a redesigned Hub interface which has
attracted greater viewing and breadth of
users. The number of hours of free content
has grown from 4,000 in December 2021 to
7,500 in June 2022 {on ITV Hub) to 12,000
hours (as well as an additional 7,000 hours
of content on ITVX's subscription-funded
premium tier) by the end of December 2022
(on ITVX). During the year we made the
majority of dramas available ir fullon the
ITV Hub when the first episode was
launched on linear. To attract new viewers,

%

we licensed new and different content, such
as the warner content, including titles such
as The Sex Lives of College Girls, The OC,
and One Tree Hill,

We saw strong simulcast viewing with hours
up 21%, as more viewers used ITV streaming
platforms as a destination for live viewing
via connected TVs and streaming devices,
particularly for the soaps, Love Island,
dramas and FIFA World Cup. 2022 saw the
number of programmes getting a million or
more viewers on I TV streaming platforms
increase by 6% year-on-year. In the last
week of November, ITV recorded its best
ever seven days ot streaming with

106 million streams across the week, driven
by the final week of 'm A Celebrity...Get Me
Out Of Here! and 18 World Cup matches,
Dwell time on ITV streaming platferms,
which measures the average time spent
viewing per session across all platforms,
was up 15% in the year.

In November 2022 we started to roll-out
ITVX, our new, free, ad-funded streaming
service (with a premium subscription
propositicn} with the futl content launch in
December with 19,000 hours of content
(including 7,000 hours in the premium tier).
Thisincluded the new and exclusive content
to compiement the library content built up
cver the year. We worked successfully with
cur distribution partners tc ensure that fTVX
was widely available at launch.

ITVX combines ITV Hub, ITV Hub+ and
BritBox UK and is a step change, creating a
destination for viewers rather thana catch up
service, and attracting those audiences who
do the majority of their viewing on digital
services. The streaming platform offers
viewers a weekly new and exclusive premier;
one of the UK’s largest free film library with
over 250 films as well as over 150 hours of
decumentaries including a dedicated true
crime collection; box sets made available in
their entirety at the same time as linear
transmission; 20 FAST channels; acquired
content, content partnerships and archive
content; as well as our six linear channels;
all powered by our one content budget
across tinear and streaming.
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ITVX Premium, our subscription proposition
combines ITY Hub+ and BritBox UK,
offering an additional 7,000 content hours,
all ad-free. BritBox UK also continues as a
standalone service. UK streaming
subscriptions continued to grow in 2022, up
17% to 1.4 million (31 Dec 2022: 1.2 million)
and is in line with our plan. Within this, ITVX
had G.7 million subscriptions, with the
remainder coming from BritBox UK.

We are very pleased with the performance
of ITVXinits first two months. ITVX is
attracting more viewers, with 1.5 million
new registered users; increasing viewing
time, with a 69% increase in total streaming
hours; and attracting light viewers {the
group we call mainstreamers), who are
harder to reach, with a 94% increase in
streaming hours. In addition, we saw a 109%
increase in streaming hours amongst the
16-34s demographic.

Although ITVX has now launched, it will
continue to evolve with new weekly
exclusive premieres, including new drama
Nolly starring Helena Benham Carter; true
crime series Social Media Murders; and
comedy series Deep Fake Neighbour Wars.
There will be further investment to enhance
the userexperience and featuresincluding
deeper personalisation across the viewer
experience, improvements in search and
content categories, as well as advanced
data analytics and A/B testing to further
optimise viewing performance.
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Continuing to deliver
unrivalled audiences with

high-quality programming

In 2022, 1TV continued to infarm and
entertain the UK nation, providing audiences
with high-quality programming across the
futl range of genres. iTV Family's share of
commercial viewing (SOCV) (whichis ITv's
share of viewing as a proportion of all
commercial ad-funded channels in the UK),
increased from 33.1% in 2021 to 33.8%.

Stonehouseis ITV's biggest new
drama so far in 2023 attracting an
average of 4.8 million viewers

The Masked Singer returned to
screens in January 2023. With
over 6 million viewers, it is the
most watched entertainment
show on any channet sofar

While we had a strong schedule of drama,
entertainment programmes and sport, Total
ITV viewing {which combines live viewing of
ITV channels, recorded and on-demand, on
all devices) dectined by 9%, to 13.8 billion
hours, impacted by the easing of lockdown
restrictions against the tough comparatives
of 2021. Total broadcaster TV viewing (live
and catch up viewing to broadcast channels
including TV video on demand of all
broadcasters) declined by 12%in the year.
Total TV set viewing {including advertiser
and subscription funded streaming services,
YouTube and games consoles) dectined by
9%. Total TV set viewing was less than the
decline in broadcast TV viewing, driven by a
smaller decrease in viewing on subscription
streaming platforms during the period
(Source: BARB).




On ITV1, Coronation Street and Emmerdale
maintained their position as the UK's two
largest soaps. We dominated the big genres
with three of the top five most-watched
new dramas ncluding Trigger Point, The
Thief, His Wife, and the Canoe and Our
House; successful returning dramas
including Vera and Doc Martin; and four of
the tep five most-watched entertainment
shews including I'm A Celebrity...Get Me
Qut Of Here! {which returned to Australia
for the first time since 2019 and averaged
over 11 million viewers, a year-on-year
increase of over 3 million viewers), The
Masked Singer and Britain's Got Talent
{which returmed after almost two years).
Our successful factual programming
included Kate Garraway: Caring For Derek,
and Julia Bradbury: Breast Cancer and Me.
The Martin Lewis Money Show achieved its
biggest audience for nearly five years, as he
helped viewers navigate the cost of living
crisis. Qur daytime shows continued to
perforrmwell, and we had thereturn of a
full sport schedule, including the FA Cup,

Six Nations and the 2022 FIFA World Cup.
The England v France FIFA World Cup match
attracted a peak of 23 million viewers,
making it the most watched programme of
the year on any chapnel and delivering ITV’s
best Saturday night on record. Changes to
our national and internaticnal evening news
went live in March 2022, with our evening
news programme extended frorm 30 minutes
to an hour, with even more focus on
reporting from outside of London feeding
into the programme, to reflect the whole of
the UK. Qur news programming continued
to perform wellin 2022, with cur early
evening bulleting maintaining a 21% share
of viewing year-on-year.

OnITVZ, while viewing volumes for individuals

was down 12% in line with a decrease in total
broadcaster TV viewing, ITVZ2's target
audience, 16-34s share of viewing was flat
and SOCV for 16-34s was up 2%, helped by
anew series, Olivia Atwood: Getting Filthy
Rich, and the return of the summer series
of Love Island,

OnITV3, the target audience ABC1 adults
share of viewing was broadty flatin the
year, with repeats of popular dramas,
inciuding Grace, Vera, Midsomer Murders
and Endeavour.

Cn {Tv4, the target audience of mates share
of viewing was flat, with good viewing for
sport, which included the FA Cup and the Isle
of Man TT and some World Cup matches.

We have an exciting schedule in 2023 with
new and returning dramas, including
Stonehouse, Maternal and Vera; and
returning entertainment including Britain's
Got Talent and The Veice UK, as wellas the
Rugby World Cup.

Without Sinis a psychological
thriller starring Vicky McClure,
which launched exclusively on
ITvX in December 2022

shows globally

Britain's Got Talent The
ultimate Magician was a special
edition which showcased the
best magicians from Got Talent
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Strong linear and online
advertising proposition

ITV offers advertisers the best of both
worlds, offering both mass simultaneous
reach and targeted advertising, ina
high-quality, trusted and measured
environment across both linearand ITVX.
Our significantinvestment in a broad
range of very popular content drives scale
andreachin live and streaming viewing.
And our Commercial team has deep
relationships with clients and a proven
track record of building and executing
successful stratedic partnerships with
existing as well new clients.

ITVX enables ITV to drive a sustainable
increase in online inventaory and reach to
serve the growing advertising demand for
targeted advertising. Planet V, our scaled
programmatic addressable advertising
platform, is the UK's second-largest
programmatic video advertising platform,
after Google, which supported by our data
assets and capabilities delivers attractive
products for advertisers.

Flanet V's end-to-end technology is
wholly-owned by ITV, which is unique in the
breadcast industry, and ensures all returns
flow to ITV with no value leakage through
third-party commissions. Itis a self-service
platform enabling advertisers to plan and
buy ITVX inventory seamlessly and
cost-effectively, create bespoke audiences,
add their first-party data in a fully GDPR
compliant environment using InfoSum and
monitor their campaigns via a custem-built
userinterface. It has beenrolled out toall
thelarge agency group businesses, the
independent agencies and all the regional
specialists, with over 1 8C0 active users
and more than 90% of [TV's inventory
booked through the platform. Digital
advertising grew strongly in the period, up
17% year-on-year, including 380 digital-only
advertisers and 20,000+ data targeting
options available tc advertisers.

In November 2022, we announced the
launch of Planet V 2.0, which provides users
with a new look, improved functicnality and
more parameters to help build more
effective campaigns. The pilot is planned
to start with a select number of customers
before being rolled out more widely.

Television remaing an efficient and effective
medium for advertisers to achieve mass
reach and generates the highest return on
investment of any media. We maintained
our share of the top 1,000 commercial
broadcast TV programmes at 93% inthe
year (2021: 93%). As viewing and advertising
become more fragmented, the scale and
reach of advertising that television, and
particularly ITV, delivers becomes
increasingly valuable, and as we evolve our
strategy, our Broadcast business will
continue to optimise its USP as the largest
commercial public service broadcasterin
the UK.
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With the proven return on investment which
television offers, our Commercial team has
several initiatives in place to both attract
new advertisers to ITV and engage existing
advertisers. These include the following,
which have helped attract nearly 490 new
advertisers to ITVin 2022;

ITV AdVentures ignite is aimed at
encouraging digitally native brands to
advertise on television for the first time.
In 2022, we launched new brands
including hair colour rand, Josh Wood
Colour and mebile bicycle repair service,
Fettle, which launched with a
geo-targeted digital campaign around
the Tour de France. Butternut Box, the
fresh dog food delivery service, was an
ignite client from 2020, and has now
grown to be a national advertiseron ITV,
demonstrating the initiative's success.

- 1TV AdVentures Invest is iITV's Media for
Equity programme which launched during
the first half of 2021 and involves ITV taking
minority stakesin direct-to-consumer
businesses, in return for advertising
inventory across ITV's channets and
ITvX. The initiative serves as an
innovative opportunity for these
businesses te build scale through TV

advertising, alongside a strategic media
partner. Sinceits launch, ITV AdVentures
has made four media for equity
investments into geopositioning service
what3words, bespoke menswear fashion
brand Spoke, wellness digital startup
Feel, and online car marketplace carwow,
and subsequently made follow-cn
investments into what3words and Spoke.
In addition to these portfolio companies,
ITV AdVentures has alsc supported three
brands, Afrocenchix, LiveLink and Syrona
Health, to launch their first ever TV
campaign via its partnership with Google
for Startups Black Founders Fund.

ITV Ad Labs brings together allof ITV
Commercial's innovation under a single
business proposition. Examples include
QR Ads, which enables viewers to buy
products by scanning a QR code inan ad
with their smartphone; and Dynamic
Creative advertising on Planet V, which
enables advertisers to dynamically tailor
the ad creative for different locations,
audiences or products. In November 2022,
we announced our new Matchmaker
solution, which uses InfoSum, a leading
data collaboration platform in which ITV
has invested. It securely matches ITV's
existing registered first-party audience

The 1% Club, hosted by Lee Mack,
was the most watched new
entertainment series since The
Masked Singer launched in 2020

PLANETQ)

PlanetV s ITV's programmatic
addressable advertising platform. It
is the second biggest platform in
the UK, after Google




with Boots’ Advantage Card and Tesco's
Clubc¢ard databases. This allows smarter
targeting and measurement across ITV's
premium video inventory. To ensure
customers are maximising their return
on investment, we have also created Ad
Labs Insight, which includes innovations
such as the Share of Voice reporting tool
which allows brands to measure their TV
presence and ccmpare themselves to
others in their market, and a budget,
planning toolwhich help brands apply
best practice to maximise the return
from their marketing budgets.

ITV Backing Business, which makes it as
tlexible as possible for British businesses
to advertise on television, with TV
providing thern with marketing suppoert
and a wealth of resources to help them
return to growth. The team has worked
with brands such as MatWest - which

has seen around a 10% increase in SME
account openings as aresult, along with
Juicy Couture, Weleda and HiHi.

ITV Home Planetis ITV's initiative for
sustainable brands tc encourage viewers
to reduce their carbon footprint. Brand
partners to date inciude Naticnwide,
Volkswagen, and Sainsbury's.

The ITV Commercial team are also delivering
more innovative and bespcke partnerships
across linear and digital including product
placement, ad-funded programming and
commercial partnerships where we can use
the power of our brands to help advertisers
engage with audiences in different ways.
This is made possible and more valuable by
being a vertically integrated producer
broadcaster and streamer, with editorial,
commercial, creative and production
working together to provide valuabte
opportunities for advertisers.

Our product placement deals during the
period included Heineken 0.0 Draught
(alcohol-free beer) which went on tap at
Coronation Street’s Rovers Return and
Emmerdale's Woolpack. The summer
version of Love Island had cver ten
commercial partnerships, engaging in
programme sponsarship, brand licences,
in-store branding and product placement,
including Just Eat, eBay, Reddit, Quay, O2
Virgin Media, and Boots. ITV and Ring also
worked together to create the successful
‘Ring My Bell' ad campaign on Saturday Night
Takeaway; while planned as a one-off, due to
popular demand and impact, the format
came back twice more and was also winner
of the Grand Prix at the Media Week Awards.
Insport, Motorway, the UK's fastest growing
used car marketplace, sponsored our live
coverage of the Guinness Six Nations, and
the 2022 FIFA World Cup on ITV was
sponsored by both Google Pixeland KFC.

The Veice UK returned for its 11th
series in 2022, with coaches
will.i.am, Anne-Marie, Tom Jones
and Olly Murs

ITVX is our new, free, ad-funded streaming
service which launched in Q4 2022

To provide more insightinto the
effectiveness of television advertising,
ITV has joined Channel 4 and Sky to launch
a new total television advertising
measurement system in the UK. CFlight
{designed by NBCU in the US) launched in
March 2022. It is a pest-campaign online
evaluation tool, which gives advertisers
and agencies a unique view of the coverage
achieved by their commercial campaigns
across both tinear and streaming. In
December 2022, CFlight won the
prestigious MRS Award for Best Media
Research, Further enhancements to the
tool are expected in 2023.

The advertising market is highly competitive,
with global streamers having now entered
the advertising market. However, ITV has a
highly experienced team that are well versed
incompeting with new entrants tothe
advertising market. We believe we are well
positioned to successfully execute Phase
Two of our More Than TV strategy with the
launch of ITvX. We will offer our advertising
clients scmething no strearmer is able to -
the best of both worlds - enabling
advertisers to grow their brand through the
unparalieled mass simultaneous reach
audience generated on ITV, whilst extending
incremental reach through a targeted
cffering on ITVX. This will be supplemented
by innovative data and content advertising
offerings that are unique to ITV.

BritBox International
Qurinternational BritBox joint venture
with the BBCis currently available in the
US, Canada, Australia, South Africa and
the Nordics (made up of Sweden, Finland,
Denmark and Norway} and provides an
ad-free subscription streaming service
offering the most comprehensive
collection of British content available in
those territories. Subscriptions have grown
strongly and are ahead of plan, with

3.0 million BritBox subscriptions
internationally (31 Dec 2021: 2.4 miliicn).

Across all our streaming services
{including ITVX), we now have 4.4 million
subscriptions globally.
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M&E financial performance

M&E total revenue was down 1% inthe
year at £2,249 million (2021: £2,282 million).
This decrease was predominantly driven
by total advertising revenue which was
down 1% 10 £1,831 million {2021:

£1,957 million) as expected. Digital revenue,
which includes revenue from digital
advertising, digital sponsorship and our
subscription services, was up 18% inthe
period to £411 million (2021: £347 million).
within this, digital advertising revenues
were up 17% year-on-year to £343 million
(2021: £293 million), subscription
revenues were up 29% te £54 million
(2021: £42 million) and other digital
revenues were up 17% to £14 million
(2021: £12 million). M&E non-advertising
revenues were down 2% to £318 million
(2021: £325 million) with strong growth in
subscription revenue offset by a declinein
competitions and SDN revenues. Further
detail on the year-on-year movement in
revenue is detailed below.

When compared to the same period in
2019, M&E revenue on a like-for-like basis,
was Up 9% (2019: £2,055 million)
predominantly due to theincrease in TAR
(2019: £1,768 million) and growth in
subscription revenue (2019: £14 million).

Total M&E costs were up 6% at £1,785 million.
Across M&E, increased costs were partly
offset by cost savings of £16 million.

within this, content costs were up 5% to
£1,216 million (2021: £1,154 million) due to
additional ITVX content investment and the
return of a full schedule compared to the
prior year which was impacted by the
pandemic, including a full schedule of
drarmas, sporting events such as the FIFA
World Cup and higher volume of FA Cup and
Rugby Sx Nations matches, and the return
of entertainment shows such as Britain’s
Got Talent. Content costs were slightly
lower than originally guided due to changes
in the schedule as a result of the passing of
Her Majesty Gueen Elizabeth Il and fewer
England Internationals ahead of the 2022
FIFA Woarld Cup.

Variable costs were up 2% at £130 million
(2021: €127 million), mainly driven by

an increase in commercial payaways
and bandwidth costs (in line with
increased viewing}, partly offset by a
decrease in competitions-related costs
{in line with revenues).
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Lovelsland was the most streamed
title of 2022 with over 270 million
streams across the series

Ninja Warrior UK is a British
physical obstacle assault course
game show, which returned to
screens in 2022 Itis proeduced by
Potato, an ITV Studios label

2022 2021 Change Change
Twelve months to 31 December £m £m £m %
Totaladvertising revenue 1,931 1,957 (26 o (1)
Subscription revenue ’ 54 42 - 12 29
SCN 55 e (15) (21
Partnerships and other revenue 209 213 ) 7 (2)
M&E non-advertising revenue 318 325 (7) (2)4
Total M&E revenue ' 2,249 2,282 ’ (33 (1)
Content costs (1,216) (1.159) e @
Variable costs (130) @2n 3) 2)
M&E infrastructure and overheads (439) (403) (36) o (9}
Total M&E costs (1,785) (1.684) m(im) - ®
Total M&E adjusted EBITA® a6a 598 @y @2
Totaladjusted EBITA margin 21% 26% - -
* RefertoAlternative Performance Measures for key adjustments to EBITA and adjusted EBITA,
2022 2021 Change Change
£m £m £m Y
Cigital advertising revenue 343 293 50 T
Subscription revenue 54 a2 2 29
Other 14 B 777"12 o é T 177'"
Total Digital Revenue 411 347 " ea 18




M&E infrastructure and everhead costs
increased by 9% to £439 million (2021:
£403 million}, driven by investmentin ITVX
and digital innovations and one-off costs
such as the denation of proceeds from the
Concert for Ukraine and cost of living
payments to ITV employees.

M&E adjusted EBITA was down 22% to
£464 million (2021; £598 million), with
amargin of 21% (2021: 26%).

Total advertising revenue (TAR)
The start of 2022 saw TAR up 16% in Q1,
with good demand across the majority of
advertising sectors. As expected, TAR
comparatives were tough in Q2, which was
down 5% and Q3 which was down 14%. As
ever, Q4 was the strengest quarter in
absclute terms, and was flat year-on-year,
with both the lead up to Christmas and the
FIFA World Cup benefiting advertising
revenue. The full year was down 1%, as
previously guided, and was the
second-highest outturn in ITV's history.

The categories with the largest year-on-year
movements are as expected. Airlines and
Travel were up 59% compared to the impact
of travel restrictions in the prior year and
Telecommunication spend was also up 21%
driven by sector M&A activity, device
launches and World Cup-related spend.
Cars and Car Dealers were down as a result
of supply chainissues and Government and
Charities were down of f the back of
significant COVID-19 related spend last
year. E-commerce companies, excluding
gambting. decreased 17% In the pericd.
Within this category the largest decline was
from retail, energy comparison websites
and tood delivery brands who spent heawvily
in 2021 to take advantage of lockdown
restrictions. This was partly offset by
growth in travel brands.

The outlook for advertising is

challenging as we expected, given the
current macroeconomic environment.
TAR s expected to be down 11%in Q1 2023
and within this we continue to see strong
growth in digital advertising revenues.
Compared to the same period in 2019,
TAR in Q1 2023 is expected to be down
around 1%. April 2023 TAR is expected

to be down around 10% to 15%.

Pride of Britain Awards share

the stories of extraordinary people;
helping to inspire, engage and
empower more people to make

a difference In their communities

Subscription revenue

Subscription revenue is generated directly
from our streaming services and includes
ITV Hub+ (prior to ITVX's launch), ITVX
Premium and BritBox UK. It does not
include BritBox International, whichis
inciuded within JVs and Associates.

In 2022, subscription revenue increased
by 29% to £54 millicn {2021: £42 million)
driven by good growth in both BritBox UK
and ITV Hub+/ITVX Premium subscriptions,
which both benefited from a strong content
pipeline in the year. While there will be
some disruption as we transition
subscribers to 11 VX, we expect to hold cur
subscriber numbers in 2023 and expect to
see growth in 2024,

SDN

SDN generates revenue by licensing
multiplex capacity to broadcast channels,
radio stations and data providers on digital
terrestrial television (DT T) or Freeview.

SDN customers include ITV and third
parties, with externalrevenue (non-1TVv)
decreasing by 21% in the year to £55 mitlion
(2021: £70 million), impacted by the renewal
of long-term contracts with third parties
which reverted to current market rates.

In 2023, severallong-standing contracts
which were agreed at the peak of the DTT
capacity market ten years ago witlalsc come
tc an end, which we expect will renew at
current market rates.

SDN's current multiplex licence has been
renewed until 2034.

Partnerships and other revenue
Partnerships and other revenue includes
revenue from platforms, such as Sky and
Virgin Media 02, competitions revenue,
third-party commission, e.g. for services we
provide to STV, and commercial revenue
from our creative partnerships.

Partnerships and other revenue was
dewn 2% in the period to £209 million
(2021: £213 million) predeminantly driven
by a decrease in competitions revenue
which had strong 2021 comparatives due
to more people viewing our programmes
{particularly daytime} and entering
competitions during government-imposed
lockdowns in 2021.
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Social Purpose

Social Purpose is central to [TV's mission to
reflect and shape culture with brilliant
content and creativity. ITV does more than
entertain - as Britain's largest commercial
broadcaster, we're in a unique position to
make a positive difference to our audiences,
communities and the wider world.

To make the most of this opportunity, ITV's Social Purpose
agenda focuses onfour key areas wherewe can have the
biggestimpact: Better Health, Diversity and Inclusion, Climate
Action and Giving Back - all with clear, measurable goals.

Better Health, and better mental health in particular, is the
cause we want to be known for, and where we focus our major
behaviour change campaigns. The impact of our activity is
tracked through extensive, regular research commissioned
from YouGov and other partners. Performance and plans are
reviewed by the Board annually and the Management Board
quarterly. Progress against climate action targets is reviewed
quarterly by the ITV Studies and M&E Boards and progress
against diversity targets biannually. The Board Nominations
Committee and Audit and Risk Committee also review progress
against diversity targets and carbon emissions targets.

Qur Sacial Purpose goals align with the UN’s Sustainable
Development Goals (SDGs). The following nine SDGs are where
we believe ITV can make the most significant contribution.

Britain Get Talking 7 million people took
action to support mental wellbeing as aresult
of 2022's Breakthrough campaign
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Better
Health

Inspiring changein
how we look after
our mentaland
physical health.

Qur goal

Inspire

200
million

actions to support better
mentak and physical
health achieved by 2023

Sustainable
bevelopment Goal

¥V puts the power of TV
behind behaviour change
campaigns. We have
created a distinctive
approach built around:
encouraging preventative
action; being disruptive;
always entertaining;
learning from experts;

and demonstrating results.

Off-screen we also have
astrong focus on the
wellbeing of our people,
producers and participants.

Almost half.of young pecple struggle with adxietv.
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Mental health
Britain Get Talking

We continued cur award-winning
campaign in 2022, supported
by the charities Mind and
YoungMinds, and SAMH in
Scotland, to encourage people
to boost their mental wellbeing
by connecting with others.
Now in our fourth year of the
campaign, we needed to work
harder to find a way to cut
through to the audience.

The campaigns

Britaln Get Talking tackled the
mental health crisis among
young people by encouraging
viewers to take the time to break
through to young pecple in their
lives. Featuring a dad reaching
outto his teenage daughter, the
advert showed the disconnect
betweenwhat we feelable say
versus what we feel. Supported
by ‘breakthrough moments’
where talent from [TV
programmes addressed viewers
directly about issues raised in
their shows, the campaign
encouraged 7 million people to
take acticn. it was extended
into Christmas with a social
media campaign featuring
Wilt.i.am, Gordon and

Tilly Ramsay, and Katie Piper.

Britain Get Talking also marked
Mental Health Awareness Week
in May by encouraging the nation
to send a voice note 10 someone
who might be lonely. People
could listen to voice notes from
1TV talent including Phillip
Schofield, Laura Whitmore and
Charlene White via QR codes
posted on high streets.

Britain Get Talking was brought
into a primetime Christmas
show, Britain Get Singing, which
saw stars from ITV shows
singing for a panel of celebrity
judges, underpinned by mental
health messages.

The results

7 million
people

started a conversation or had

a better quality of conversation
as aresult of 2022's Break
Through campaign?

1. Source: Extrapolated from YouGav,
November2022 {(Sample: 2,041
UK adults)



ITV2x CALM

ITVZ2 continued its partnership
with mental health charity,
Campaign Against Living
Miserably (CALM), with the aim
of helping young people take
action to care for their mental
health when they're
experiencing low mood.

The Just do what gets you
through' campaign set out

to challenge weliness
stereotypes, prompting
viewers to do what works for
them when they're feeling flat.
A specially-commissioned ITV
series called Retreat Yourself
featured comedian Donna
Preston as the host of an
unconventional celebrity
wellness retreat.

The results

1.8 million

people took action to care for
their mental health as a result
of the campaign?

2. Extrapolated from YouGov, June 2022
(Sample: 2,001 UK adults)

| People and
| production
. wellbeing

i This continues to ba a priority at ITV.
Refer to Cur Pecple on page 54 for
i details on how we support the mental

i health and wellbeing of cur colleagues

i and page 69 for details on our Duty of
i Carecharter.

1 Million Minutes

Now inits seventh year, Good
Morning Britain’s 1 Million
Minutes campaign ran in
December, with the aim of
tackiing loneliness in the UK by
encouraging people toveclunteer,
inciuding celebrity contributions
from Ricky Gervais, Shirley
Ballas and Craig David, and a
phone-in for lonely people to
call fora chat there and then.
Since launching in 2018, a
staggering 521 million minutes?®
of time have been pledged.

The results

117 million
minutes

pledged to combat loneliness?®

I Basedonthe number of website sign
ups at: itv.com/imillionminutes

Unwind withITV

This daily series of calming and
reflective programming which
encourages mindfulness and
self-care continued fora
second series. ITV worked in
close cellaboration with
Campaign Against Living
Miserably to develop the series.
Sinceits launch, the series has
had 10 million viewers and over
6,500 hours have been
streamed on TV platforms.

The results

6,500 hours

of mental wellbeing content®

4 1TV airtime data

Eat Them To
Defeat Them

Now in its fourth year, in 2022
ITV continuedits award-winning
partnership with veg Power to
encourage children to eat
vegetables.

The campaign

One million children across 3,800
schools received take-home
sticker packs to support the
campaign, the highest number
we've ever reached.

Sky and Channel 4 again
matched ITV's airtime
commitment, enabling a

£3 million media campaign,
with additional funding from
an alliance of supermarket and
retail brands. The campaign
was also supported by the Welsh
government who funded the
programme for all primary and
special schools across Wales.

Theresults

57%

of parents®* whose children took
part in the scheols campaign
said their children ate more
vegetables as aresult,

Sinceits launchin 2019,
over
1.4 billion’

additional kids portions of
vegetables have been sold
as aresult of the campaign.

5. Data supplied by participating schoots
10 Veg Fower

6. PearlMetrics econometric analysis
based on 40g per serving for a child

Move More
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Daily Mile

ITV continued its support for
the Daily Mile, an initiative
encouraging primary schools
to do 15 minutes of daily
exercise with a new campaign.
Since lockdown we have found
it more challenging to recruit
new schools, so the new
campaign focused on the
academic benefits aswell as
the physical and emoctional.

The results

Over
70,000

children took up the Daity Mile
as aresulit of the campaign.

2.1 million

more children are doing the
Daily Mile across 8,000 more
schools since ITV began
supporting the Daily Mile
inApril 2018.

7. Daily Mile schools registrations,
supplied by the Daily Mile

The results

47 million

positive actions taken by
the public to support
mentaland physical
wellbeing as a result of
ITV campaigns in2022%

* Source: Extrapotated from YouGowv:
May 2022 ($ample: 524 Londen
adults; September 2022 (Sampie;
2022 14K adults); November 2022
(Sample: 2,041 UK adults); December
2022 {Sample: 1037 UK adults)
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Fundraising

Soccer Aid for
UNICEF

2022 marked the 11th Soccer Aid
for UNICEF match, and 16 years
of partnership between ITV and
UNICEF. Teams of former
professional football players
and celebrities came together
to raise money for UN{CEF's
work helping children who are
facing conflict, disasters, and
other crises around the world.

The event

The match took placein June in
front of 54,000 fans, with a half
time perforrmance from Robbie
Williams. For the second year
running it was supported by afull
week of special programming on
ITV to raise more money.

@ 1TV ple AnnualReportand Accounts 2022

SICCER ALD O UNICEF

NNERS 2022

Concert for Ukraine

To help raise urgently needed
funds for those affected by the
conflict in Ukraine, ITV and
Livewire organised a music
concert to raise money for the
Disasters Ermergency
Committee (DEC), broadcasting
live on 1TV and STV and around
theworld on YouTube. The
concert featured a
star-studded line-up, including
Ed Sheeran, Camila Cabellc,
Gregory Porter, Emeli Sandé,
Nile Rodgers and Ukrainian
singer and former Eurovision
winner, Jamala. ITV donated all
revenues from advertising, in a
broadcaster first.

The results

A record-breaking total of

£15.7 million

wasraised for Soccer aid for
UNICEF?

£13.4 million

raised for Disasters Emergency
Committee 2

1. Amount reported via:
www.soccerald.org.uk
2 Disasters Emergency Appeal data

Volunteering

ITV encourages colleagues to
use three paid days a year to
volunteer. In 2022, we continued
our mentoring scheme with
Creative Access, providing ITV
mentors for people from groups
under-represented in the
creative industries as they begin
or grow their careers. We also
worked with schools outreach
organisation Education and
Employers, encouraging
colleagues to help students
think about a career in media.

ITV colleagues were also
involved in training workshops
and recruitment days, in
partnership with Media Trust
and Princes Trust.

The results

240

mentoring partnerships
through Creative Access set
up since the programme
began, with ITV mentors
providing approximatety

1,440 hours

of mentoring?

3. Data provided by Creative Access

12V
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Climate
Action

In ayear when the UK recorded
its highest ever temperatures
and a third of Pakistan was under
water due to unprecedented
floods, ITV's Climate Action
ambition continued to grow with
the scale of the challenge. We
made progress across all
business areas - fromimproving
the accuracy of cur reporting to
engaging cormmercial partners
with innovative ways to
showcase sustainable preducts.

UUT eT1OrLs Were recoghlsed by
CDP {Carbon Disclosure Project)
aswe secured a place on their
Alist in 2022, meaning our
Climate Action approach is rated
amongst the top 2% of disclosing
companies in the world.

Raising ambition and

increasing transparency
We are taking action to hold
ourselves to the highest
standards and to increase our
confidence in our data over
time. ERM CVS was engaged to
provide limited assurance of
total Scope 1, Scope 2 (locaticn
and market based) and Scope 3
(Category1,2,3,4,5,6,7,8,11
and 15) emissions. The resulting
assurance statement can be
found on our Sccial Purpose
website. We also improved the
quality of our Scope 3
calculations by introducing
supplier-level carbon data
(using actual data from supplier
emissions rather than
spend-based estimates).

As the way we calculate
emissions data has evolved to be
more precise, we have applied
the new calculation to our 2019
baseline te enable consistent
comparison. We have aligned
with the Science Based Targets
initiative’s stringent standard for
Net Zero by submitting additional
targets to reduce our emissions
by 90% by 2050 across our
Scopesl, 2and 3, Qur 2030
targets remain unchanged.

Making it part of
everyone's job

Climate Action is integrated
within the business at ITV,
supported with solid
governance. Senior leadersin
our Climate Action Delivery
Group (CADG) are each
accountable for developing and
implementing a climate action
plan that supports ITV’s targets.
They are supported by Green
Leads and Green Teams across
ali business units to ensure that
colleagues are empowered to
drive change in their areas.

The remuneration package of
the Management Board is linked
to achieving our climate action
targets, with senior leaders
across the organisation earning
individual bonuses linked to
ESG objectives. ITV's Revolving
Credit Facility arrangements
are also linked to our climate
targets performance, ensuring
that there's adirect positive
financial impact related to our
emissions reduction.

Fostering collaboration
We know we can't achieve
these ambitious targets alone,
50 ITV is working closely with
our suppliers, industry peers
and commercial partners.

ITV has been an active member
of the BAFTA albert project
sinceits inception in 2011, and
continues to participate inits
evolution. Around 60% of our
footprint comes from the
production of TV programmes,
and albert plays a key role in
shaping the pathto a
sustainable production industry.

We also participate in Dimpact,
aworld-leading project onthe
carbon impact of digital media
activities such as streaming,
helping us better understand
the complexity of the value
chains and decarbonisation
levers at our disposalin this area,

Through the Ad Net Zero
project, hosted by the
Advertising Association, ITV
has joined brands, agencies
and other media owners to
shape a more sustainable
future for advertising.

Reducing ITV's footprint
ITV's Scope 1and 2 emissions
have decreased ahead of targets
against our 2019 baseline year,
although we are reporting an
increase in Scope 2 ermissions in
2022, as some of our site
{andlords haven't yet submitted
renewable certificates for
energy used. Progress this year
is the result of consolidation of
ITV's office spacein Lendon, the
modernisation of a number of
sites resultingin lower energy
consumption, and anincrease in
the proportion of our fleet that is
hybrid or electric. Next year, we'li
beincreasing the percentage of
ITV's electricity supply from
renewable sources and installing
etectric vehicle charging points
on key sites te continue to
support this transition.

Itis critical that we engage
actively with our suppliers,

as 99% of our footprintisin
Scope 3. We joined the CDP
Supply Chain programme this
year andinvited over 200
suppliers to respond to the
CDP's climate change
questionnaire, of which over
50% responded. This enables
us te gather consistent data in
ascalable manner, and to
assess the environmental
maturity of key suppliers. We
have made our procurement
processes more ambitious,
introducing guidance that 20%
of the selection criteria for new
suppliers should be dedicated
to Social Purpose issues,

ITV plc AnnuaiReportand Accounts 2022 @
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Innovaticn is key in allowing us te
continue making high-quality
programmes while radically
reducing our emissions.
Following the creation of the
Studios Innovation Hub in 2021,
we ran a number of pilot projects
this year, ranging from virtual
production and virtual sets, to
clean power solutions and more.

Business Travel emissions have
increased slightly compared to
2021, but still remain welt below
pre-pandemic levels, with a 51%
reduction compared to 2012. In
2022, we introduced a new
sustainable travel policy and are
working on setting divisional
targetsin 2023.

Theresults

36%

compared to 2019,
our baseline year

In 2022, our Scope 1&2
emissions decreased by

and our Scope 3 emissions
decreased by

13%"

*  Scopedhererefersto Purchased Goods and Serwices and Business Travel, the
Scope 3 categories referenced in our 2030 science-based targets. Refer to our
Social Purpose report far further detail.

Streamlined Energy and Carbon Reporting (SECR} -~ based on data for the year ended 31 December 2022

2022 2022 Global 2022 2021 2021 Global 2021
Scope Description unit UK {exclUK) Total UK (exclUK) Total
Emissions from gas,
1 refrigerants and owned tCOse 1,639 335 1,974 1,976 438 2,416
vehicles
Electricity emissions
Location-based using geographical 4,271 1,101 5,372* 5,072 1,051 6,122
location
2 — —— tCOe
Electricity emissions
Market-based using purchased 2,770 368 3,638 824 771 1,595
electricity factor
Location-based 5,910 1,435 7,346 7,048 1,490 8,538
— __ Totalemissions tCO,e
Market-based 4,409 1,202 5,611 2,800 1,211 4,011
pirect & Indirect Energy kwh 27,427,829 5,501,401 32,929,230 29,915,988 5,736,768 35,652,757
Consumption
Total revenue £m £4,345 £4,0432
1& Location-based mNormalised emissicns to tCO,e/Em 1.3603 0.3303 1.6906 1.7437 0.3686 2.1123
Market-based revenue 1.0147 0.2767 1.2915 0.6927 0.2995 0.8922
3 Total Scope 3 Emissions tCO,e 609,124 712,780
3 Purch_ased goodsand tCOe 291,120 318,325
services
3 Capital goods tCOe 1,844 1,488
3 Fueland Energy-related - 2,190 2,565
activities
Upstream transportation
3 En distribution 1COze 1,338 18030
3 Waste tCO,e 62 62
3 Business travel tCOe 21,392 17,175
3 Commuting tCO.e 8,113 4,942
3 Upstream leased assets tCO,e 14,373 13,367
3 Use of sold products tCO,e 254,125 312,504
3 Investments tCO,e 14,568 26,321
Total Scope 1,2 & 3 (market-based) tCO,e 614,735 716,780

Methodology

2022 ermissions data covers global operations for which
we have operational control. We use the Greenhouse
Gases (GHG) Protocol Cerporate Accounting and
Reporting Standard and the latest conversion factors
from the Department for Business, Energy & Industrial
Strategy to calculate Scope L and Scope 3 Business
Travel emissions, and the latest conversion factors fram
the International Energy Agency to calculate Scope 2
emissionsin tennes of carbon dioxide equivalents.

‘Location-based' caleulations reflect the average
emissions that using electricity creates in the country
where the energy is used. while 'market-based’
calculations reflect emissians based on the energy
contracts ITy has chosen, such as threugh purchasing
energy on arenewable tanff.

We have chosen to measure and report our emissions
in total gross emissions in metric tonnes of COze per £
revenue, whichis the recommended intensity rato for
the sector

38% of our market-based Scope 1and 2 data setis
based onestimated data, which makes up 0.57% of the
total data set. Estimates are calculated from previcus
consumption trends and published benchmarks.

@ ITV ple AnnualReportand Accounts 2022

Qur Scope 2 footprint increased in 2022 because we
have anumber of sites where we require evidence that
they are powered by renewabte electricity, which is
outstanding We anticipate that once we have received
these confirmations, our reduction trajectary in this area
will be restored.

The catculation methodology for the Scope 3 category
'Purchased Goods and Services' has beenupdatedin
2022 toinclude actual supplier data provided via the COP
(Carbon Disclosure Project), and the use of v6 CEDAEEIO
(Ervironmentatly Extended Econemic Input Quiput}
factors, which are the GHG-Protocol recommended factors
for estimating carbon emissions based on spend data. The
supplier-specific data accounted for 4.6% of ITV's total
spend and was calculated using an average data method,
apportioning the totaldirect, indirect and upstream
emissions of a company based on their yearly revenue and
the proportion to which [T spent with themn. where actual
datawas notavallable, 1TV spend data was multiplied by
the latest CEGA EEIG factors. | TV will continue to monitor
and Improve our emissiens dara quality, with an initial
focus onactual supplier specific data.

* Theemissions data provided has undergone bmited
assurance by ERM CV§

2021 figures have been restated toreflectimproved
accuracy in aur data collection processesand
updates to cur calculation methodologies.

>

+

Furtherinformation an methodoelogy can be found in our
Social Purpose Report and Basis of Reporting document.

Energy efficiency initiatives

- We are consoldating our London otfice space, maving
from three sites previously to two. One migration s still
in progress and willbe completed n 2023 We expect
an overall carbon reduction of between 30 and 46% as
aresutt

+ LED lighting is being installed across a number of
offices. stare rooms. props rooms and archives
facilitres. The latest Emmerdale studios have installed
Low Energy Lighting infrastructure and lhights, resulting
naB0-50% enargy efficiency impravement

« Weare encouraging our landlords to switch to
renewable energy with the help of our partners LSH

- ITV Studios Netherlands hasinstalled LED lighting and
absence detection functionality in their of fices




Waste

In 2022 we took further steps to
improve our centrol and policies
around waste, including a
colleague engagement
programme. In 2022, 27% of
waste generated acress the
sites {that are in scope for our
target) was recycted. This was
flat compared to 2021 and
demonstrates that there is still
work to be done in this area. Our
focusin 2023 will be to
tormalise the actions that

colleagues across all areas are
expected to take on our way to
becoming a Zero Waste
business, and tc account more
accurately for the initiatives
that reduce waste being
created in the first place. For
instance, the Mammoth Screen
teamrecently useda
Community Interest Company
called Prop Up Project to
reheme unwanted items on the
final season of Endeavour.

ulture

We aim for all shows produced
and commissioned inthe UK to
complete the BAFTA albert
certification for sustainable
production. In 2022, 94% of the
shows we produced and 42% of
those we commissioned
achieved the standard. This
reflects some of the challenges
we are still facing in engaging
producers. We are improving
our internal systems and
working with the albert team

ITV plc AnnualReportand Accounts 2022 @

and the wider producticn
community to ensure we create
arobust path towards a
sustainable industry.

Allcolleagues acrossiTV
complete a mandatory training
module on Climate Action,
providing them with a solid
foundation onthe scale of the
issue and what they can do
within ITV.

Climate Action
on-screen

Together with other
broadcasters, we announced a

Climate Content Pledge in 2021,

which is ajoint commitrment to
increasing the amount of
sustainability-related content
an-sc¢reen. In 2022, we
published ITV's specific
commitment toincluding
climate contentin our
programmes, across all genres.
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Our editorial ambition

ITV willuse our huge reach

and world-class talent to make
relatable, entertaining and
inspiring content that helps
audiences understand the need
for climate action, how it is
relevant to our lives and how we
can all be part of the solution.

we will report on the issues,
normalise sustainable
choices and tell optimistic
stories of change.

we wilt embed climate and
nature-positive content across
all genres, for allaudiences.

We aim to suppoert producers

in better understanding the
opportunities to weave
climate-related content into
their programmes by offering
meetings with the sustainability
team at the point of commission.
We use a climate content tracker
to capture mentiens of
sustainability-related topics
across all genres, reviewing
progress during our monthly
Commissicning Green Team.
We alsojoined industry
collaboration projects to
develop a better understanding
of the impact of our content, and
share the insights gained with
the wider creative community.

Biodiversity

We recognise how criticalit is for
companies like ITV to understand
ourimpact on nature and take
action to promote a ‘'nature
positive' future. In 2022, we
provided biodiversity training
for our Climate Action Delivery
Group members and Green
Leads across the business, and
are now exploring the areas to
focus on to deliver the most
significant impact. We also
joined the BAFTA albert working
group on Biodiversity in order to
developanappreach forthe
wider TV industry.

In the meantime, our content has
continued to raise awareness of
the issue for our audiences. For
example, ITV Weather developed
content on rewilding and
extended their outreach into
schools and local communities
as part of ‘No Mow May’,
distributing 1TV branded seed
packs and encouraging people
to take action to restore nature.

AR S

Love Island and €Bay partnership

Inthe surmer of 2022, eBay
was the show’s first pre-loved
fashion partner, providing items
for ashared wardrobe for
participants situated inthe

villa - a Love Island first.
Viewers were able to explore
eBay's pre-loved fashionvia the

2
-
¥

#

‘Shop the Shew’tab on the
official Love Island app and
through bespoke content on
the eBay website.

More than two-thirds! of Love
Island viewers were driven to
actafter seeing the partnership

@ ITV plc AnnualReportand Accounts 2022

on-screen, with 3 million?
people having a more positive
opinicn of shopping sustainably
and 3.1 million*? pecple being
more likely to shop sustainably
asa direct result of watching
the show.

1 Lovelsland REACTIONS Survey, The
Village; Base: Viewers 16-34
{n=318/339/336)

2 Social Purpose tracker and booster
survey, August 2022 {(N=2030 adults;
nationally representative sample)
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Diversity &
Inclusion

Content by, with
and for everyone,
connecting and
reflecting modern
audiences.

|
Our goals

Champion diversity
through our mainstream
content, create equitable
opportunities at 1TV and
across theindustry, and
create an inclusive
culture atITV.

Sustainable
Development Goals

Overview

Our migsion is to create and
showcase content by, with and
for everyene, connecting and
reflecting modern audiences.
As the UK's largest commercial
broadcaster, we recognise the
power and reach of our
programming and want to
ensure that the widest range
of people can tell their stories.
Highlights in 2022 included
launching our £80 million
Diversity Commissioning Fund,
the ITV Studios Disabled
Writers in Development
initiative, and the Amplify
senior leadership programme
for People of Colour. We broadly

met our workforce targets at
the 'All colleagues’ level,
surpassing our targets for
LGBTQ+ colleagues and women
and increasing representation
to 14.9% People of Colour (from
12.1%in 2019) and 11.4% d/Deaf,
disabled and neurodiverse
colleagues (from 7.0% in 2019).
We have made improvements at
Manager and Senior Leadership
Team levels but are continuing
to work to achieve those targets
at senior levels. Two years cn
from launching ITv's Diversity
Acceleration Plan, our D&I
(Diversity and Inclusicn) team
have collaborated with
colleagues, chairs of staff

rsity & Inclusion strategy

networks, and our Cultural
Advisory Council to co-develop
ITv's D& strategy for the next
three years.

Our strategy for the next phase
of ITV's Diversity Acceleration
Planis designed to take us
further, faster, building on cur
continued progress and learnings
to date. Our ambition is te have
the biggest pessibleimpact and
play our part in driving
long-lasting change across the
industry and wider society. To
do that, we will continue to
engage everyone across our
global business to work to
achieve ITV's D&l ambitions.

Content by, with and for everyone, connecting and reflecting modern audiences

We champion diversity
through our mainstream
content

We create equitable
apportunities for people at
ITV and across the industry

We each play our part to
create an inclusive culture at
ITV

We have a diverse range
of new voices on-screen
and off-screen in our
biggest shows with the
biggest audiences.

- Wecelebrate and
authentically portray what
makes us different, while
also highlighting the things
that connect us.

We run personalised
interventijons for
underrepresented groups
in our workfarce, an-screen
and off-screen.

Everyone has opportunities
tothriveatITV and across
the industry.

Everyone at ITV can be
themselves and receives the
support they need to thrive.
ITV staff, especially leaders,
each take responsibility to
embed D&l in our contexts
and work,

We have mare equitable
hiring, premotion and
retention.

Accessibility and disability equity is built into everything we do at ITV, including our programmes,

processes and places

ITV Pride is our company-wide
LGBTQ+ (lesbian, gay, bisexual,

trans, queer and more) colleague
network with over 300 members

Fresh Cuts gives rising Black
filmmakers the opportunity 1o
get their first ITV commission

ITV plc AnnuatRcportand Accounts 2022 @
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Mainstream content

We want everyone tc enjoy 1TV
content that reflects their
experiences. We launched ITV's
Diversity Commissioning Fund,
reserving £80 million of our
existing commissioning budget
over three years, to drive
change towards racial equity
and disability equity inwhose
stories get told and who gets
opportunities in TV production.
Of this amount, at teast

£20 million is ring fenced for
conmtent made by People of
Colour-led and d/Deaf, disabled
and neurodiverse-led
production companies. We also
created a new £500,000
Development Fund to develop
ideas that will qualify for the
Diversity Commissioning Fund.

In 2022, we spent £25.1 million
on programmes that met the
Diversity Commissioning Fund
criteria, including £16.3 million
on content made by People of
Colour-ted and d/Deaf, disabled
and neurodiverse-led
production cormpanies.

ITV Able, our Disability colleague
network, heldits first Able Month
i 2022 with a series of events
showcasing ITV's disability
inclusicn progress

Qualifying programmes included
some commissioned previously
such as Joe and John Bishop:
Life After Deaf and Riches,
recommissions such as Sorry

I Didn't Know and Christmas
Comedy Club with Lost Voice
Guy, and new ccmmissions
such as Fresh Cuts.

ITVX launched a worldwide
streaming first - a British Sign
Language channel, solely
featuring signed praogramming.
We also improved
representation on-screen and
off-screen more broadly.
Highlights include our most
diverse line-up yet for Love
Island in summer 2022, and

Mo Gilligan hosting the BRIT
Awards 2022. People of Colour
played 26% of lead roles in our
biggest shows from July 2021 to
May 2022, increasing from 17%
from July 2019 t¢ May 2000 (see
our Diversity Acceleration Plan
report page 51 for more details),

@ ITV ple AnnualReportand Accounts 2022

Creating opportunities
ITV won Best Broadcaster for
New Talent at The Edinburgh TV
Foundation New Voice Awards
2022. We completed the
second year of (TV's Step Up

60 initiative, creating a further
61 opportunities (123 over two
years) for People of Colour and
d/Deaf, disabled and
neurodiverse people to step

up to more senior roles in
production. Additignally, 30 d/
Deaf, disabled and neurcdiverse
people received virtual training
across departments working on
Ralph and Katie, which is
co-produced by ITV Studios.

Five up-and-coming Black
filmmakers created films for
Black History Maonth 2022
through our Fresh Cuts
initiative. ITV committed

£1 million in commercial airtime
plus support for the Black
Founders Fund with Google,
supporting Black-led tech
startups and businesses.

Incltusive culture
ltisimportant for all colleagues
to feelwelcome and supported
at ITV. We commissioned Ernst
& Young to audit key policies and
D&l practices and we were
pleased to receive the highest
grading. We held an Accessibility
Summit for staff and launched
Accessibility Champions - 91%
of survey respondents said they
have a better understanding of
their part to play in embedding
accessibility throughout ITV
following the summit. We set our
first target for colleagues frem
working class backgrounds -
33% - which we aim to achieve
by the end of 2025. We are also
publishing our Disability and
LGBTQ+ pay gaps for the first
time alongside our Gender and
Ethnicity pay gaps.

DI Ray is acompelling ITV crime

thriller created by Maya Sondhi

and fegturing Parminder Nagra
as the lead




UK workforce diversity data

ITY Overall Diamond
Senior

Leadership On-screen Off-screen

All colleagues Managers Team (DiamondFifth  (Diamond Fifth
Charactenstic 2022 Target (2022} (2022) (2022} Cut,2020-21)°  Cut, 2020-21)°
Age 50+ - 15.5% LE.5% 4U. 2% 21.9% 23.1%
d/Deaf, disabled or neurodiverse 12% 11.4% 9.5% 9.3% 9.6% 4.5%
People of Colour 15% 14.9% 9.7% 13.0% 17.5% 14.2%
Lesbian, gay, bisexual, trans, queer and more (LGBTQ+)® 7% 9.3% 9.7% 4.5% 18.3% 21.3%
Women 50% 53.7% 49.0% 46.2% 49.6% 46.9%
Working class socio-economic background # - 30.2% 30.8% 28.9% -2 -+

Figures include Uk permanent and AYE Tixeo term employees anly (it does niot include fieelanue, conlingent or ggency workers) and are based on the number of empicyees who

chose to share diversity data.

1. TheSLT s adefined group of senior leaders whichincludes the Management Board. This table includes the 184 SLT members based in the UK.

2. On-screenand off-screen representabion is measured using Diamend, an industry-wide data collection system for monitoring and reporting diversity in broadcasting. This data
is from the latest Fifth Cut report, the Sixth Cut reportis due to be published in 2023, More information about Diamond can be found on the Creative Diversity Network website:
www.creativediversitynetwork.com/diamond.

3. QurLGBTQ+ target combines sexual orientation and gender identity. We measure these separately and combine these categories.

4. When analysing our class data, we excluded responses from people who answered ‘don't know', 'not applicabie’, ‘prefer not to say’ etc. This enables us to compare cur main
question with national benchmarks. This method is slightly different to how we analyse other diversity characteristics (based on all calleagues who share data, including those
who respond ‘prefer not to say’) as those questions do not have a ‘don’t know' option, We followed expert advice on how to analyse and interpret this information
socio-economic background is not measured on-screen and off-screen through Diamond yet, 5o our 33% target for 2025 apphes to ourworkforce incluging semior colleagues.

MNote: Under the Companies Act 2006, we are required to report on the gender breakdown of our senior managers - this statutory definition is broader than our definition of
members of the global SLT {a defined group of 350 senior leaders within the business). Of our global workforce of 7,272 who disclosed their gender (2,288 men, 4,004 wemen), 410
were senior managers (227 men, 132 women), which includes members of the SLT and directors on the Boards of undertakings of the Group (to the extent there are additionat
individuals), but exclude individuals who sit as directors on the Board of the Company.

E ITV has published its Gender, Ethnicity, Disability and LGBTG+ Pay Gap Report: www.tvplc.com/investors/governance

E For mare infarmation on our Diversity Acceleration Plan, refer to: www.itv.com/inclusion/articles/diversity-acceleration-ptan

We have a global workforce and
welcome colleagues of all
nationalities, Within our UK
workfarce, we have colleague
representation from over 45
nationalities. While cur D&l
initiatives and data have mainly
covered our UK workforce so
far, in 2022 we started rolling
out our D&I strategy globally
across TV Studios and will
continue this in 2023.

Inthe UK, our data led us to
pricritise initiatives for People
of Colour, d/Deaf, disabled or
neurodiverse pecple, and
people from working class
backgrounds. 17 colleagues
participated in Amplify, our
senior leadership programme
for People of Colour. Each
participant was sponsored by a
member of the Management
Board or PLC Beard. 17 young
people en Universal Credit
joined ITV on six-month
Kickstart placements and were
sponsored by our Amplify
participants. After completing
their placements, 14

We take an intersectionat
approach and published our
intersectional data for the first
time in 2022. Forinstance,
looking at gender and age and
building on cur menopause
policy launched in 2021, we
continued to change the way
people think and talk about the
menopause with our This
Morning Takes On The
Menopause campaign and the
Mencpause Bus. This visited
Manchester and Southend;
these campaigns brought
supportto nearly half of the
women inthe UK that are
currently experiencing
symptoms. Our colleague
networks continue to play a
critical role in connecting
colleagues and pushing for
change. We have seen fantastic
engagement and growth across
Able (our disability network),
Batance {our work-life network},
Embrace (our Black, Asian and
Minority Ethnic network), Pride
(our LGBTQ+ network) and our
wWomen's Network. Our
networks run various events

Targets for 2025

Improve representation in ITV's
workforce, on-screen and
off-screen by the end of 2025.

Disability

12%
d/Deaf, disabted,

neurodiverse, or with a
long-term health condition

Class

33%

from working class
socic-economic backgrounds

Ethnicity

20%

People of Colour at the
‘Allcolleagues' levelat ITV

15%

People of Cclour at senicr levels

We are pleased to have met or
surpassed most of our 2022
workforce targets at the ‘all
colleagues' level. However, we
did net meet multiple targets at
Manager and SLT levels so we
are strengthening our focus on
senior representation,
particularly for d/Deaf, disabled
and neurcdiverse colleagues
{12%) and People of Colour
{15%). We are disappointed that
despite improvements, we did
not meet our disability targets,
including in preduction and
on-screen, and we are
prioritising more interventions
to address this. We have
renewed our targets for 2025
while considering census
results and our progress so far.
As we reached 14.9% People of
Colour overall at ITV, weare
increasing this target at the ‘All
colleagues’ level to 20% by
2025. As we meet targets, we
will continue to review and
update them. Our new 33%
working class target only
applies to ITV colleagues as this
datais nct collected by

Kickstarters had their contracts  and campaigns. For example, Gender Diamond (the system for
externded or found new roles, our Embrace network monitering diversity in
including 11 at ITV. We also celebrated various different 50% broadcasting). We will continue
successfully renewed 1TV's religious holidays throughout Women to work to drive positive change
status as a Disability Confident the year and marked and we will monitor and publish
Leader, demonstrating our Islamophobia Awareness our progress annually.
continued work in this area. For Month and other key dates LGBTQ+

instance, five out of 12 places
onour News Traineeship
scheme were ring fenced for
d/Deaf, disabled and
neurodiverse candidates in
2021 to 2022,

related torace, ethnicity and
nationality. See cur Social
Purpose report and Diversity
Acceleration Plan report for
meoere information.

Ly

7%

Lesbian, gay, bisexual, trans,
queer and more
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OurPeople

Qur people are at the heart of our success,; from
the cobbles of Coronation Street to developing
the technology 1o power ITVX (oQur new streaming

service) our development offering is designed to
build the skills and capabilities to enable ITV to
deliver on it’s strategic ambitions, drive inclusion and
enable everyone to detiver their best work and thrive.

Composition of our workforce
Ourworkforce is made up of permanent
and fixed term employees, freelancers
(individuals who provide their services on

a specific project or programme for a finite
period of time); and contractors (companies
or suppliers who provide a service to [TV).
ALITV we call these our colleagues.

Investing in and rewarding

our people

We are committed to investing inand
building a high performing, creative and
diverse workforce, We continue to adopta
comprehensive and inclusive approach to
investing in and rewarding our workforce,

In 2022 we welcomed 17 colleagues from
the underrepresented groups through the
Government Scheme, Kickstart. The
programme is aimed at 18 -24 year olds on
Universal Credit who have had difficulties
finding long term employment. These 17
had the opportunity tojoin ITv ena 6 month
placement gaining experience and guidance
on developing skills and knowledge to
enable them to progress into long term
employment following their time with us.

We continue to invest in the development
of cur workforce through a range of online,
on demand and in person workshops. as
well as access to our onling development
portal‘My Academy”.

Through the worksheps and access to

My Academy, we continue to build
leadership and line manager capability
and support personai skills development,
wellbeing and resilience for all employees.

1. In line with our digital transformation we
have focused development opportunities
on building digital and data capabilities
through the hiring of new tatent and
providing development for current
employees ensuring we have the skills
to deliver our strategic priorities.

[

. Aligned with ITV behaviours, cur Agile
principles continue to be leveraged across
the organisation with the newly formed
Transformation Operations Director’s
Office (TODO) ensuring they are deployed
across all our large scale transformation
projects. Thisis supported with toolkits
and materials to enable newly formed
teams to work effectively in an agile way.

e ITV plc AnnualReportand Accounts 2022

3. We continue to equip leaders,
managers and colleagues with the
tools and resources te manage a
hybrid environment through our
Smart working approach including:

Workshops to support
understanding of the key
principles of Smart Working

- Ancniing, self service toolkit to
equip everyone to have ongoing
Smart Working conversations

Facilitated clinics with teams/
individuals to identify and remove
potential blockers

4. Our performance management
approach focuses on having regular,
quality performance management
conversaticns, with objectives set
and performance reviewed against
these. Our performance management
approach is based cnup to
4 performance reviews with additional
check-ins over a 12 month period with
particular focus on:

+ Setting goals/ objectives/
outcomes

Discussing personal development
goals

- Careerand development planning

- Reviewing performance and
applying lessons learnt

5.2022 saw the introduction of the
annual career conversations, in
addition to Talking Performance, to
ensure robust career and development
conversations are taking place across
ITV. Line Manager support has been
provided through:

« Anemail series with curated articles,
bite sized learning, podcasts, tools
and resources to equip managers in
having great career conversations

+ Coaching Circles launched to buiid
manager confidence in talking
about careers.

ITV

ThelTV Way

The ITV Ways of working are embedded
across all of our people’s processes
from recruitment and selection, to
devetopment and performance
management. They enable all
employees to understand our ways

of working and what we expect from
colleagues, leaders and managers at
1TV in arder 1o be commerciatly
successful. QuriTy Ways covers:

Make itbrilliant:
Creativity for everyone

Makeitnew:
Openness to change, without barriers

Make it together:
Coltaborating and embracing
differences

Aligned with the ITV Way, we have a set
of behavioural expectations for leaders,
managers and colleagues, Qur Ty
behaviours provide a framework for
colleagues, leaders and managers to
understand what's expected of themin
terms of how they deliver as wellas what
they deliver in their roles. The behaviours
underpin how we manage performance
and support career and development
conversations,

Company Culture: Make Your Mark

Don't jusi
watch it.



Attracting and retaining talent is critical

to delivering phase two of our More Than
TV strategy and our digital transformation.
To ensure we are able to hire and retain

the best people, we launched a Digital
Skills Programme in Q4 2021 to address
shorter-term resourcing gaps as wellas
build up digital capabilities we need for the
next 3-5 years, across technology, preduct
& data. In 2022 the work has focused on the
following areas;

Recruiting new digital skills required

Building team and leadership capability
to support adile delivery of our key
transformaticn projects

Developing existing talent and retaining
skills we need for the future

Along with the on-going focus on attracting
and developing creative talent, the delivery
of this programme of work is key to
attracting and retaining the talent we need
now and for the future. Qur approach to
attracting and retaining talent through pay,
and information on the Remuneration
Committee’s consideration of workforce
remuneration and related policies, are set
outon pages 141 and 142. Our successful
and popular Save As You Earn scheme
gives our workforce the opportunity to
engage with and celebrate ITV's success,
and encourages voluntary investment in
ITV shares,

Building an inclusive culture
Driving an inclusive environment where
everyone can be thewr authentic self and
thrive is critical to the delivery of our
strategic pricrities. We value the creativity
that diversity brings to our business and
continue to provide support and
development for leaders and managers to
build inclusive teams through a series of
programmes which we expect them to
attend:; inclusive hiring and inclusive leader;
as well as two specific programmes on Race
Fluency and Creating Disability Inclusion.

Our celleagues in Signpost are also
providing Deaf Awareness Mraining, which is
aprogramme open to all colleaguesandis
designed to give those attending more
confidence working and communicating
with a deaf member of staff or client. The
training is delivered by a Deaf trainer and
cffers a safe space for hearing participants
to ask questions and gain knowledge about
deafness and how it can benefit them and
their department.

We continue to work with colleagues who
participated in ITV Rise {our 12 month
culture change programme), to build race
confidence and support people of colour
move into a manager role with alumni
events te help them understand more
about their personal style aswell as career
opportunities. 57% of participants still at
ITV have had a change in job title
{promotion measurement).

ITV Colleague Networks

The ITV Amplify programme was launched
to support senior people of colour, make
them a peer group, enhance their
leadership skills and build their profile both
internatly and externally. 17 Amplifiers were
all matched with a managementbeard or
Pic member as a sponsor as well as
becoming sponsors themselves to the 17
Kickstarters. More information on this can
be found on page 53.

More information on Diversity, Equality and
Inclusion aims and workforce initiatives to
support these can be found in our Diversity
and Inclusion Report on pages 51 to 53.

In January 2022 we held an Accessibility
Summit for our Leaders and Managers to
lock at how we could embed Accessibility
across the business. Alongside this the
Access Champions programme was
relaunched - this supports anyone within
the business who has a passion to drive
cultural change around accessibility at ITV.
We have a range of champions from right
across the company working to raise
awareness of accessibility within their
teams and helping to embed accessibility
into everything we do.

ITV Able Month launchedin 2022,
showcasing ITV's Disability inclusion
progress, with a variety of events including;

+ [TV Able Away Day, attended by our
chairman and members of the
management board, featuring talks
from our D&l team and an Inclusive
Careers panel encouraging network
members and leaders to take action

Aswell as supporting the ITV News
Traineeships for Disabled journalists, ITV
News held a panel discussing inclusion
and future goals
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+ Deaf Awareness Week highlighted Deaf
culture through real-life stories and we
held two Accessibility Summits, the
second on ITVX accessibility

in 2023, we'll keep discussing Disability and
encouraging everyone to get involved.

We have continued to positicn ITV as
aninclusive employer of choice by
strengthening and broadening our talent
attraction strategy, including:

+ New Employer Branding , aligned to cur
digital skitls programme of work

Refreshed ITVJobs.com and career

pages to bring our culture to life and
provide a clearer and more engaging
proposition for potential candidates
locking to build their career at ITV

- Use of a talent mapping tool tc enable
targeted campaigns & gather improved
insights of the candidate market

+ Bespoke campaigns & enhanced use of
jobboards across Product, Data,
Technology as well as Finance & Legal

We have partnered with BLG Mind, a
charitable crganisation who partners with
the NHS to support peopte with mental
health issues get into employment.

They promote our opportunities to their
communities and help us to attract more
under-represented groups inte ITV

We invited 20 people from the Blind

in Business school to learn more about
{TV and the ocpportunities we offer, plus
how we support colleagues who declare
adisability
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Digital First: Driving change throughout
our business

« We continue to partner with external
organisations, who can supportusin
attracting a broader range of potential
candidates to 1TV including: Creative
Access, Evenbreak and The Care
Leaver Covenant

ITV won Best Diversity, Equity and
Inclusion at the DatalQ Awards 2022. The
award honours the best individuats, teams
and developments in the data world and
recognises ITV's commitment to diversity
and inclusion, and reflects viewer diversity
on and off screen. This was as a result of
the dataresourcing team re-examining
the recruitment process which has led to
female diversity reaching 52% and
People of Colour reaching 33% across all
levels as the team bas quadrupled in size
in nine months

ITV has a continued commitment to
recruiting, retaining and developing
disabled people with the Department for
work and Pensions renewing our Disability
Confident Leader accreditation. Through
this we commit to giving full and fair
consideration to the employment of
people with a disability or health
condition, and guarantee an interview

tc candidates with a disability who meets
the minimum reguirement forarole.

We continue to work with specialist
providers who advise and support
cclleagues and managers regarding
workplace adjustments as wellas any
adjustments candidates need through
the application and hiring process. We are
comrmitted to ensuring that all training,
career development and promotion
opportunities are accessible and inclusive
to all colleagues with a disability and that
they have equal career opportunities for
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Big ambitions: An ever-evolving
cultural impact

growth and progression. For example, we
introduced Disability Access Passports
in 2021 and have embedded these
through the induction process forall
colleagues aswell as through the
Creating Disability inclusion training for
leaders and managers. The passports
were created to support disabled
colleagues discuss the adjustments and
personalisations they need with their line
managers. This toolis designed as a
conversation starter and can be used and
updated at any time in your journey at [TV,

We continue to be members of the
“valuable 500, the dlobal business
collective made up of 500 CEC's and
their organisations innovating together
for disability inclusion. We are also
taking partin their Generation Valuable
leadership programme where one
disabled colleague from ITV will be part of
their global leadership programme

and will be mentored by our CEG.

Engagement

Colleague engagement is a key way of
monitoring and assessing our culture. A
key opportunity identified in the 2021
Engagement Survey was careerand
development and we completed a pulse
survey in 2022 to give us a deeper
understanding of what this means for ITV
colleagues and what's mostimportant to
them in terms of career and development
now. There was a participation rate of 69%
forITV overall. 70% think that “ITVis a
great company foryou to make a
contribution to your development”

and 56% think “There are gocd career
apportunities for me at ITV”. These two
scores are broadly in line with other
companies. We are now working with each
business area to deliver relevant actions,

Mental health, wellbeing and
duty of care

Supporting the mental and physical health
of colleagues remains a key priority,
particularly in light of the changing ways

of working. The move to a hybrid working
environment has been supported with the
use of specific online workshops and
curation of resources each focused on
building personal resilience, psychological
fitmess and managing high performing
teams in a hybrid world. Additionally, cur
ITV Feel Good offering continues to provide
advice, support and tools for inspiring and
enabling colleagues to look after their own
wellbeing and have a balanced and healthy
waorking lifestyle.

The Mental Health Advisory Group (MHAG)
has continued tc meet regularly over the past
year. By providing support, guidance and
challenge it ensures that ITV’s commitment
to the mental health and wellbeing of
colleagues. production staff and
freelancers, programme participants and
the viewing public remains industry-leading.

Chaired by Baroness Ruth Davidson the
MHAG includes experts from leading mental
health charities including Mind, YoungMinds,
SAMH, independent advisors, and
representatives from across ITV, ITV Studios
and STV. In 2022 the MHAG discussed awide
range of subjects, including; post-pandemic
warking practices, the rote of leaders in
managing change, best practice for ensuring
comprehensive duty of care across all cur
shows, ITV's role as a convenor of mental
health conversations, and mental heatth
trends and industry challenges for 2023,
Such conversations have informed our
social purpose campaigns, including the
award-winning Britain Get Tatking, which so
far has resulted in over 100 million actions
being taken by the public to support better
mental health. The MHAG will continue to
meet throughout 2023 and is set to explore
anumber of impertant issues, such as
cost-of-living pressures and continue to
empower {TV tc use our powerful platform to
make adifferencein areas that really matter.

Additicnally our Duty of Care Operating
Board ensures that 1Tv's duty of care
processes continue to evolve with a focus
on theinternational ITV Studios labels
producing non-scripted programmes in
2022. Further information about the role
of the Board and the activity undertaken
in 2022 can be found on page 13.

All colleagues, including freelancers, are able
to raise concerns through our Speaking Up
framework (please see pages 117 and 133).

For further information on how the Board and
management engage with the workforce,
ptease see pages112t0113.




Alternative Performance Measures

The Annual Report and Accounts includes both statutory
and adjusted measures (Alternative Performance Measures
or APMs), the latter of which, in management’s view, reflect
the underlying performance of the business and provide a
more meaningful comparison of how the business is
managed and measured on a day-to-day basis.

Our APMs and KPIs are aligned with our
strategy and business segments and
together are used to measure the
performance of our business and form the
basis of the performance measures for
remuneration. Adjusted results exclude
certain items because, if included, they
could distort the understanding of our
performance for the period and the
comparability between periods. APMs are
not defined terms under IFRS and may not
be comparable with similarly titied
measures reported by other companies.

Key adjustments for EBITA,
adjusted EBITA, adjusted EBITDA,

profit before tax and EPS

EBITA is calculated by adjusting operating
profit for operating exceptionalitems and
amortisation and impairment.

Adjusted EBITA is calculated by adding back
high-end production tax credits to EBITA.
Further adjustments, which include the
gain/loss on the sale of non-current assets,
amortisation and impairment of assets
acquired through business combinations
and investments, and certain net financing
costs, are made to remove their effect from
adjusted profit before tax and adjusted EPS.
The tax effects of all these adjustments are
reflected in the adjusted tax charge. These
adjustments are detailed below,

Adjusted EBITDA, which is used to calculate
the Group’s leverage, is calcutated by adding
back depreciation to adjusted EBITA.

As adjusted results exclude certain items
(such as significant legal, major
restructuring and transaction items), they
should notberegarded as a complete
picture of the Group’'s financial
performance. The exclusion of adjusting
items may result in adjusted earnings
being materially higher or lower than
statutory earnings. In particular, when
significant impairments, restructuring
charges and legal costs are excluded,
adjusted earnings will be higher than
statutory earnings.

Production tax credits

The ability to access tax credits, which are
rebates based on production spend, is
fundamental to our ITV Studios business
across the world when assessing the
viability of investrment decisions, especially
with regards to drama and comedy. ITV
reports tax credits generated in the US and
other countries (e.g. Italy, Canada and
Spain) within cost of sales, whereas in the
UK tax credits for high-end drama must be
classified as a corporation tax item,
However, in our view all tax credits relate
directly to the production of programmes.
Therefore, to align treatment, regardless of
production location, and toreflect the way
the business is managed and measured on
a day-to-day basis, these are recognised in
adjusted EBITA. Our cash measures,
including profit to cash conversicn and free
cash flow are also adjusted for the impact
of production tax credits.

The Audit and Risk Committee has
oversight of ITV's APMs and actively
reviews, challenges, revises and approves
the policy for classifying adjustments and
exceptional items. Further detaitis
included in the following section.

Exceptionalitems

These itemns are excluded to reflect
performance in a consistent mannerandin
line with how the business is managed and
measured on a day-to-day basis. They are
typically material amounts related to costs,
gains or losses arising from events that are
not considered part of the core operations
of the business, though they may cross
severat accounting periods. These include,
but are not limited to, costs directly related
to acquisitions, costs related to major
recrganisation and restructuring
programmes, material onerous contracts,
significant impairments, employee-related
tax provisions and other items such as
non-routine legal costs (e.g. legal costs
related to items which are themselves
considered to be exceptional items). We
alsc adjust for the tax effect of these items.
Further detailis included in note 2.2 to the
financialinformation.

ITV plc AnnualReportand Accounts 2022 e
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Acquisition-related costs

We structure cur acquisitions with earnouts
or put and call opticns, to allow part of the
consideration to be based on the future
performance of the business aswell as to
lock in and incentivise creative talent.
Where consideration paid or contingent
consideration payable in the futureis
employment-linked, it is treated as an
expense (under accounting rules) and
therefore part of cur statutory results.
However, we exclude all consideration of this
type from adjusted EBITA, adjusted profit
after tax and adjusted EPS as, in our view,
these items are part of the capital
transaction and go not form part of the
Group’s core operations. The Finance
Review explains this further,
Acqguisition-related costs, including legal
and advisory fees on completed deals or
significant deals that do not complete, are
also treated as an expense (Under
accounting rules) and therefore ona
statutory basis form part of our statutory
results. In our view, these iterns also form
part of the capital transaction or are one-off
and materialin nature and are therefore
excluded from our adjusted measures.

Restructuring and reorganisation costs
Where there has been a material change in
the organisational structure of a business
area or a material initiative, these costs are
highlighted and are excluded from our
adjusted measures. These costs arise from
significant initiatives to reduce the ongoing
cost base and improve efficiency in the
business to enable the delivery of our
strategic priorities. We consider each project
individually to determine whether its size
and nature warrant separate disclosure.

Material onercus contracts

Acontract is considered onerous when the
unavoigable costs of the contract exceed
the revenues associated with it. In 2020
and 2021, we had exceptional charges for
material onerous transmission contract
provisions relating to committed costs
of transmission capacity on satellite
transponders that are no longer used in
the M&E business. There are nc revenues
associated with this capacity as there are
no channels on the relevant satellite
transponders. This provision remains in
2022, however there were no exceptional
chargdes in the period.

@ ITV pl¢c Annual Reportand Accounts 2022

Reconciliation between statutory and adjusted results

2022 . 2022 2022, 2021 2021 2021
Adjusted Statutory Adjustments Adjusted
Twelve months to 31 December £m £m £m
EBITA! 784 29 813
Exceptionalitems
(operating)? (1986) 196 -
Amortisation and
impairment? 69) 49 (20)
Operating profit 519 274 793
Net finanging costs?® (50) 19 (21)
Share of profits on
JVs and asscciates 12 - 12
(Loss)/Gain on sale of
non-current assets,
subsidiaries and
investments [¢)) 1 -
Profit before tax 480 294 774
Tax® (92) (61) (153)
Profit after tax 388 233 621
Non-controlling interests (10 - Q0)
Earnings 378 233 Bi1
Shares (million),
weighted average 4,005 - 4,005
EPS (p) 9.4p - 15.3p
Diluted EPS (p)® 9.3p - 15.ip

1. £49 million (2021; £29 mullion) adjustment relates to production tax credits which we consider to be a contribution
to production costs and working capital in nature rather than acorporate taxitem. EBITA is not a statutory measure
butis presented onthe Consolidated Income Statement as an additional performance measure and is therefore
reconciled to adjusted EBITA in the table above

2. Exceptional items of £65 million {2021: £196 million} largety relate to restructuring, transformation and property
costs of £52 million Refer to the Finance Review,

3. £57million (2021 €49 miluon) adjustment relates to amortisation and impairment of assets acquired through
bBusiness combinations and investments. We include anty amaortisation on purchased intangibles, such as software,
within adjusted profit before tax.

4. £19millien adjustmentin 2021 15 nan-cash interest cost, the adjiustrmentin 2022 is £nil. This provides armore
meaningful comparison of how the business 1s managed and funded on a day-to-day basis.

5. Taxadjustments are the tax effects of the adjustments made to recencile profit before tax and adjusted profit
before tax. A full reconciliation is includedin the Finance Review

6. Weighted average diluted number of shares in the period was 4,046 milion (2021: 4 051 miltion).

Adjusted EBITDA (used to calculate the Group’s leverage) for the year is £770 million
(2021: £872 million}, calculated by adding back depreciation of £53 million (2021: £59 million)
to adjusted EBITA (which is shown in the table above).




Amortisation and impairment
Amortisation and any initial impairment

of assets acquired through business
combinations and investments are not
included within adjusted earnings. As these
costs are acquisition-related, and in line with
our treatment of cther acquisition-retated
cests, we consider them to be capitalin
nature as they do notreflect the underlying
trading performance of the Group.
Amortisation of software licences and
development is included within our adjusted
profit before tax as management consider
these assets to be core to supporting the
operations of the business.

Net financing costs

Net financing costs are adjusted to reflect
the underlying cash cost of interest for the
business, providing a more meaningful
comparison of how the businessis managed
and funded on a day-to-day basis. The
adjustments made remove the impact of
mark-to-market gains or losses on swaps
and fereign exchange, one-off fees and
premiums relating to the buyback of bonds,
exceptionalinterest on acquisitions,
imputed pension interest and other financial
gains and losses that do not reflect the
relevant interest cash cost to the business
and are not yet realised balances.

Other Alternative

Performance Measures
Totalrevenue

As avertically integrated producer
broadcaster and streamer, we look at the
total revenue generated by the business
including internal revenue, which is the sale
of ITV Studios prograrmimes to M&AE. 1TV
Studios setling programmes to the M&E
husinessis animportant part of our strategy
as avertically integrated business and it
ensures we own all the rights to the content.

Areconciliation between external revenue
and total reventle is provided below.

2022 202
Twelve menths to 31 December > £m
External revenue '
(Statutory) 3,453
Internal supply 589
Totalrevenue
(Adjusted) 4,345 4,042

Net pension surplus/deficit

This is our defined benefit pension scheme
surplus or deficit under IAS 19 adjusted for
other pensicn assets, mainly gilts, which
are held by the Group as security for future
unfunded pension payments for four
Granada executives and over which the
unfunded pension scheme holds a charge.
See note 3.7 to the Financial Statements.

Profit to cash conversion

This is the measure of our effectiveness
at working capital management. It is
calculated as cur adjusted cash flow as

a proportion of adjusted EBITA. Adjusted
cash flow, which reflects the cash
generation of our underlying business, is
calculated on our statutory cash generated
from operations and adjusted for
exceptionalitems, net of capex on
property, plant and equipment and
intangible assets, and including the cash
impact of high-end production tax credits.

Adjusted free cash flow

This is cur measure of adjusted free cash
flow after we have met our financial
obligations. It takes our adjusted cash
flow and removes the impact of net
interest, adjusted cash tax (which is the
total tax paid adjusted to exclude the
receipt of production tax credits) and
pension funding. A full reconciliation is
included in the Finance Review.

Covenant net debt, covenant liquidity and
covenant adjusted EBITDA

Covenant net debt 's our leverage as
defined in our Revelving Credit Facility
(RCF) agreement. This ¢calculation is
materially different to how net debtis
defined and is relevant in demonstrating
we have met the required RCF financial
covenants at our reporting date.

Covenant adjusted EBITDA (Earnings
before Interest, Tax, Depreciation and
Amortisation) is used to calculate our
covenant compliance and our leverage,
and is defined in our RCF agreement.
The calculation of covenant adjusted
EBITDA, covenant net debt and covenant
liquidity are detailed in the tables below:

31

December
2021
£Em
Operating profit 519
Exceptional iterns 196
Amaortisation and
impairment ]
EBITA 784
Depreciation 59
Right of use assets
depreciation (25)
Interest charged on
lease liabilities (3)
Covenant adjusted
EBITDA 815

Net debt {including
IFRS 16 lease
liabilities)

Impact of IFRS 16
lease liabilities

Long-term trade

payables an 18
Other pension asset T4y 62
Covenant net debt w (461) (278
Covenant netdebt to i R

adjusted EBITDA TOuTx 0.3x

B
Cash and cash ﬁ

equivalents S 348 736
Undrawn RCF 8 450 630
Undrawn CDS facility S8 300 148
Covenant liquidity™ Ei,oas 1,514

* Covenant adjusted EBITDA is defined per the facility
agreement. The Finance Review includes further
detail on our covenant ratios.

Covenant liquidity is defined as cash and cash
equivalents (including restricted cash) plus undrawn
comrmitted facilities.

*

¥
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Finance Review - e _ S —
R R T 1 R Group financial performance
This Finance Review focuses on the — - '
" s . R E . 2021 C Change
more teohnica[ aspeCtS Of OUF flnaanal . Twelve manths 10 31 December . £m £m
results while the operating and financial g‘t’af":d“‘j:?:a‘r;‘e’zz“e ' 21‘;: 1;‘2’
. advertisi e ) 957
performance of the Group, M&E and ITV V=" :
Studios has been discussed within the M&E total revenue i
Operating and Financiat Performance Total non-advertising revenue ass
Review. Our Alternative Performance (2;‘9)
Measures (APMs) section, explains the
adjustments we make to our statutory i .
results. This enables focus on the key Groupadjusted EBITA
Group adjusted EBITA margin 24%
measures that we re?port onand use as Operating profi 15
KPls acrossthe business. See eartier i

- sections for further detail. Adjusted EPS (p) 13.2p  153p
: : : : Statutory EPS (p) 10.7p 9.4p
Dividend per share(p) 5.0p o)

Net debt as at 31 December . (623) (414)

Chris Kennedy Exceptionalitems
Group CFO and COO
5 il 2022 2021
Twelve months to 31 December . Em £m
Acquisition-related expenses ) 10%)
Restructuring and reorganisation costs . {28) (8)
Property costs S f2a) (8
Costs relating to the passing of Her Majesty ) '
Queen Elizabeth I (16) -

Sports rights impairment reversal /{impairment) ‘5 1)
Pension-related costs {4) (21)
Transponder onerous contract - {18)
Employee-related tax provision {10) 22
insured trade receivable 23 -
Other costs (§2) (11)
Operating exceptional items (65) (198)
Excepticnal finance costs - (10)
Total exceptional items (65) {206)

Total excepticnal items in the period were £65 million {2021:
£206 million). Acquisition-related expenses of £4 million are
predominantly integration costs and professional fees, mainly
financial due diligence and legal costs incurred on current

period acquisitions. Also included are performance based,
employment-linked consideration to former owners, with the
final determination of the second earnout on the Talpa acquisition
accounting for the majority of the amount charged in 2021.

Restructuring and reorganisation costs of £28 million relate to
one-off restructuring projects stemming from the Group-wide
commitment toreduce the overhead cost base and reorganisation
costs to deliver the strategy. In 2022 these costs largely relate to
business transformation projects.

£24 milien of property costs relate to the London oftice move

to Broadcast Centre and the impairment of assets following the
decision te reduce our praperty footprint in the US.
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Following the passing of Her Majesty Queen Elizabeth I1in
September 2022, the M&E business incurred significant additicnal
costs related to news coverage over and above normal day-te-day
costs. The business has also written off the remaining Spitting
Image episodes featuring the Queen, as they could not be
effectively edited and so itis highly untikely they will ever be
screened. In total the business has incurred £16 miltion of costs

in relation to this which is considered exceptional.

The impact of the COVID-19 pandemic on the planned sporting
schedule and the consequential impact on (TAR), along with
changing forecasts of audience mix and revenues for certain
sporting events, resulted in the recognition of a £23 million
provision for impairment of specific sports rights in 2020. Itis
not possible to split this impairment between that caused by
the pandemic and underlying market movements, In 2UZ2Z2 the
remaining sports events that this provision related tc were
cancelled by the relevant governing bedy and a refund is expected
to be received. The remaining £5 millicn provision is no longer
required and has therefore been released.

Pension-related costs in 2022 relate to a cne-off pension
insurance risk premium payable on the completion of the buyout
of Section C of the ITV Pension Scheme. The exceptional costsin
2021 represent an increase in the Box Clever provision. There has
been no change to the provision in 2022 and the tetal exceptional
provision held is £52 million. Further detail is included in note 3.7
to the Financial Statements.

Employee-related tax provisions of £10 million reflects anincrease
in the provision for potential employment taxes due to HMRC in
relation to the employment status of individuals contracted by the
Group for periods pricr to 2022, Further detallis included in note
2.2 tothe Financial Statements.

In 2017, the Group recorded a bad debt provision of US$41 miltion
related to trade receivables for The Voice of China. As the Directors
anticipated recovering the amount either from the counterparty or
from trade credit insurance, US$37 million was treated as an
exceptional cost and the insurance excess of US$4 million treated
as an operating cost. All balances were held in US dellars.

US$34 million of cash received in 2018 and 2019 on behalf of

the debtor was placed under review and the bad debt pravision
remained in place. This review is now complete and the cash
received accepted, and has reduced the bad debt provisicn. As
such, the corresponding bad debt provision has been released with
US$31 millien treated as an exceptional credit and US$3 million
treated as an operating credit, consistent with the treatment of the
original expense. This resultsin a £23 million credit to exceptional
fterms in 2022.

Other costs include legal costs inrespect of legal matters which
are considered to be ocutside the normal course of business,
including Box Clever, The Voice of Holland and the UK Competition
and Markets Authority (CMA) investigation.

Exceptional finance costs of £10 million in 2021 was principally
interest accrued cn exceptional acquisiticn-related expenses.

Net financing costs

- 022 2021
Twelve months te 31 December £m £m
Financing costs directly attributable to
loans and bonds {26} (26)
Cash-related net financing costs 1 [G3)
Amortisation on bonds and gilts {1} {1)
Adjusted financing costs (26) (31)
Exceptionatinterest |- (10)
Other net financial losses and unrealised
foreign exchange - (9
Statutory net financing costs - (26) (50)

Adjusted financing costs were down £5 million year-on-year at
£26 million (2021: £31 million) reflecting lower levels of gross debt
in the year. Net financing costs were £26 millior, which was down
£24 million year-on-year (2021: £50 million), largely due to interest
payable on exceptional earnout costs relating tec acquisition-related
expenses in the prior year.

JVs and associates

Our share of profits frem JVs and associates in the period was
£8 million (2021: £12 million). This was our share of the net profit
arising from our investments, such as BritBox International,
Bedrock Entertainment and Blumhouse Television. This reflects
the investment we are making in BritBox International, in content
and marketing, as we drive international subscriptions.

Profit before tax

Statutory profit before tax increased year-on-year to E501 millicn
(2021: £480 million). Production tax credits increased to

£49 miliion (2021: £29 million). Adjusted profit before tax was
down 13% to £672 million {2021: £774 million).

Profit before tax (PBT)

; ROZ2 2021
Twelve months to 31 December * Em £m
Statutory profit before tax \ 480
Production tax credits 29
Exceptional items {excluding excepticnal
finance costs) 196
Loss/AGain) on sale of non-current assets 1
Amortisation and impairment’ a9
Adjustments te net financing costs 19
Adjusted profit before tax 774

* Inrespect of assets ansing from business combinations and 1nvestments.

Tax

Tax charge

The total adjusted tax charge for the period was £135 million
(2021: £153 millicn), corresponding to an effective tax rate on
adjusted PBT of 20.1% {2021: 19.9%), which is higher than the
standard UK corporation tax rate of 19% (2021: 19%). We expect
the adjusted effective tax rate to be arcund 23.5% in 2023, and
then move to around 25% over the medium term as a result of
theincrease inthe UK statutory rate to 25% from April 2023.

On a statutory basis, the tax charge is £66 million {2021: £22 million)
and corresponds to an effective tax rate of 13.2% (2021: 19.2%).
This rate in 2022 is lower than the previous year due to the non-tax
deductible exceptional Talpa earnout costin 2021 impacting the
rate and is lower than the statutory rate primarily due to the
production tax credits received in 2022. The adjustments madeto
reconcile the tax charge with the adjusted tax charge are the tax
effects of the adjustments made to reconcile PBT and adjusted
PBT, as detailed in the table below.

. 2022 2021
2022 Effective 2021 Effective
Twelve manths to 31 December £m tax rate £m taxrate
Statutory tax charge 66  13.2% 92 19.2%
Production tax credits 49 100% 29 100%
Charge for exceptional items 8  12.3% 16 8.2%
Charge in respect of
amortisation and ‘ o
impairment» 12 21.1% 12 24.5%
Charge in respect of ' L
adjustments to net .
financing costs e - 4 21.1%
Adjusted tax charge** 135 20.1% 153 19.9%

* Inrespect of intangible assets arsing from business combinations and investments.
Alsoreflects the cash tax benefit of tax deductions for US goodwill,
** Asapercentage of adjusted profit before tax
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Cashtax

Cash tax paid in the period was £55 million (2021: £119 mitlion)
and is net of £31 million of producticn tax credits received

(2021: £13 million). The majority of the cash tax payments were
made in the UK. The temporary differences recognised through
deferred tax include a £27 million movement as a resutt of the
restructure of the pension scherme and a £19 million movement on
US tax losses being utilised in the year” The cash tax paidis lower
compared to the previous year due to the current tax clawback of
£33 millicn from the restructuring of the defined benefit pension
scheme. A reconciliation between the tax charge for the year and
the cashtax paid in the year is shown below,

2022 2021
Tweive months to 31 Becember T Em £m
Tax charge {statutory) {66) (92)
Temporary differences recognised through ’
deferred tax” a4 12)
Prior year adjustments to current tax o (2) 7
Current tax, current year L (31) 87
Phasing of tax payments (including in respect of o
pension contribution benefits) o A8) )
Production tax credits - timing of receipt " (18) 16)
Cash tax paid (statutory) (55) (119)

* Further detailis included within nate 2.3 to the Financial Statements

Tax strategy

ITV is aresponsible business, and we take aresponsible attitude
to tax, recognising that it affects all of our stakeholders. To aliow
those stakeholders to understand cur approach to tax, we have
published our Global Tax Stratedy, which is available on our
corporate website.

g www.itvple.com/investors/governance/policies
We have four key strategic tax objectives:

1. Engage with tax authorities in an open and transparent way to
minimise uncertainty

2. Proactively partner with the business to provide clear, timely,
relevant and business focused advice across all aspects of tax

3. Take an appropriate and batanced approach when considering
how to structure tax sensitive transactions

4. Manage ITV's tax risk by operating effective tax governance
and understanding our tax control framework with a view to
continuously adjusting our approach to be compliant with our
tax cbligations

Qur tax strategy is aligned with that of the business and its
commercial activities and establishes a clear Group-wide
approach based onopenness and transparency in all aspects

of tax reporting and compliance, wherever the Company and its
subsidiaries operate. The strategy confirms that TV does not
engage in or condone tax evasion or the facilitation of tax evasion
in any form and that we have in place reasonable procedures to
prevent the facilitation of tax evasion. Within our overall
governance structure, the governance of tax and tax risk is given
a high priority by the Board and Audit and Risk Committee (ARC).
The ITV Global Tax Strategy, approved by the Board and ARC in
September 2022, and as published on the [TV plc website, is
caompliant with the UK tax strategy publication requirement set
outin Part 2 Schedule 19 of the Finance Act 2016.

EPS - adjusted and statutory

Overall, adjusted profit after tax was down 14% to £537 million
(2021; £621 mitlion). Non-controlling interest was a share of profit
of £7 million (2021: £10 million) which is the net result from the
non-ITV owned share in entities, such as Tomorrow Studios,
Cattleya, Tetra Media and BritBox UK.
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Adjusted basic EPS was down 14% 10 13.2p in the year (2021: 15.3p).
The weighted average number of shares increased to 4,010 million
(2021: 4,005 million). Diluted adjusted EPS was 13.1p (2021:15.1p)
reflecting a weighted average diluted number of shares of

4,046 million (2021: 4,051 million).

Statutory EPS increased by 14% to 10.7p (2021 9.4p) due to higher
operating exceptional costs in 2021.

Afuilreconciliation between statutory and adjusted EPS is
included within the Alternative Performance Measures section.

Dividend per share

Reflecting ITV’s strong operational and financial performance in the
vear, and in line with previous guidance, the Board intends to
propose a final dividend of 3.3p, giving a full year dividend of 5.0p per
share (2021: 3.3p}. The Board intends to pay a futl year erdinary
dividend of at least 5.0p for 2023 which it expects to grow over time
whilst balancing further investment to suppaort our strategy and our
commitment to investment grade metrics over the medium term.

Dividends are distributed based on the realised distriputable
reserves (within retained earnings) of ITV plc (the Company) and not
based on the Group's retained earnings. The 2022 final dividend will
be paid on 25 May 2023.

Acquisitions

Since 2012, we have acquired a number of content businesses in the
UK, US and locations across Europe, developing a strong portfolio of
programmes that return and travel. As we have grown in size and
expanded our network relationships and distribution capability, this
has helped to renew and strengthen our creative talent and build
our reputation as a lead'ng global creator, producer and distributor,

an1July 2022 1TV plc completed the acquisition of a majority
shareholding of 79.5% in Plimsoll Praoductions {through its holding
company Escapade Bidco Limited), the largest independent
producer of natural history programmes in the world and a growing
premium factual producer, for acash consideration of approximately
£103.%5 million (£20.5 million consideration for shares, and

£83 million repayment of debt). Put and call options are in place over
the remaining shareholding. This acquisition is a further milestone
inITV's strategy of expanding its international content business, It
further diversifies ITV Studios production base and willenable 1TV
to take advantage of the strong demand for content across the
ever-popular natural history and factual genres. Plimsoll
Productions has a strong network with all of the global streamers
and this acquisition will strengthen and deepen ITV Studios
relationships with the streamers.

On 31 October 2022, ITV plc completed the acquisition of Lingo
Pictures Pty Limited, a multi-award winning Australian production
company. Lingo Pictures is the Group's first Australian scripted label.

As part of our strategy, we will consider selective value-creating
M&A and talent deals in both scripted and unscripted to obtain
further creative talent and IP.

We have strict criteria for evaluating potential acquisitions.
Financially, we assess ownership of 1P, earnings growth and valuation
based on return on capital employed and discounted cash flow.
Strategically, we ensure an acquisition target has a strong creative
track record and pipeline in content genres that return and travel,
namely drama, entertainment and factual, as well as retention and
succession planning for key individuals in the business.

We generally structure our deals with earnouts or with put and

cali options in place for the remainder of the equity, capping the
maximum consideration payable by basing a significant part of the
consideration on future performance. In this way, not only can we
lock in creative talent and ensure our incentives are aligned, but
we also reduce our risk by only paying for the actual, not expected,
performance delivered over time. We believe this is the right way
to structure our deals as we should not pay upfront for future
performance and should incentivise and reward delivery by the
business over time.




Acquisitions - between 2012 and 2022 (undiscounted)

Additional
Initial consideration Expected future Total expected Expected
consideration paid payments' consideration” payment
Company Geography Genre £m £m £m £m period**
Totalfor2012-2022 Various Content & Breadcast TV 1,067 502 89 1,658 2019-2028

*  Undiscounted and adjusted for foreign exchange. All future payments are performance related
** Undiscounted and adjusted for foreign exchange, including the initral cash consideration and excluding warking capntal adjustments. Total maximum consideration which was

potentially payable at the time of acquisitionwas £2.6 billion
=+ £10 million s expected to be paldin 2023.

The majority of earnouts or put and call options are dependent on
the seller remaining within the business. where future payments
are directly related to the seller remaining with the business, these
paymentsare treated as employment costs and, therefore, are

pai ol our slalulory results. However, we exclude these payments
from adjusted profits and adjusted EPS as an exceptionalitem, as
inour view, for the reasons set out above, these items are part of
the capital consideration reflecting how we structure our
transactions and do not form part of the core cperations,

The table above sets out the initial consideration payable on cur
acquisitions, additional consideraticn subsequently paid, our
expected future payments based on our current view of
performance and the total expected consideration payable, which is
only payable if exceptional compound earnings growth is delivered.

Acquisition-related liabilities or performance-based
employment-linked earncuts are amounts estimated to be
payable to previous owners. The estimated future payments of
£89 million are sensitive to forecast profits as they are basedona
multiple of earnings. The range of reascnably possible outcomes
forthe liability is between £74 million and £177 million. The
estimated future payments, treated as employment costs, are
accrued over the peried the sellers are required to remain with the
business, and those not linked to employment are recognised at
acquisition at their time discounted value.

We closely monitor the forecast performance of each acquisition
and, where there has been a change in expectations, we adjust cur
view of potential future commitments. Expected future payments
of £89 million have increased by £10 million since 31 December
2021. This is the net of an increase in future payments associated
with the Plimsoll and Linge acquisitions in 2022 and the payment
made on the acquisition of an additional 19% in Cattleya Srl.

As at 31 December 2022, £47 million of expected future payments
had been recorded on the balance sheet, with the balance of

£42 millicn to be accrued over the period in which the sellers are
required tc remain with the business.

Cash generated from operations is reconciled to the adjusted cash
flow as follows:

2021

Twelve months te 31 December £m
Cash generated from operations 407
Cash outflow from excepticnal items 307
Cash generated from operations excluding

exceptional items 714
Adjustment for production tax credits 13
Adjustment for The Voice of China cash receivedsi -
Acquisition of property, plant and equipment

and intangible assets 45)
Lease liability payments (including tease

interest) (29)
Adjusted cash flow e 653

One of ITV's strengths is its cash generation reflecting our ongoing
tight management of working capital balances. We manage risk
when making all investment decisions, particularly in scripted
content and ITVX, through having a disciplined approach to cash
and costs. Remaining focused on cash and costs means we areina
good position te continue to invest across the businessin line with
our strategic priorities, an important focus of which going forward
includes a further step up in our content investment for ITVX.

Inthe year, we generated £540 million of operational cash

(2021: £653 million) frem £717 million of adjusted EBITA

(2021: £813 rmillion), resuiting in a profit to cash ratio of 75%

(2021: 80%). While we continue to manage our working capital
tightly, profit to cash conversion was lowerin 2022. Thisisas a
result of our growing Studios business and the timing of geliveries.
in addition, it reflects the increased commissions for ITVX where
we have taken delivery of pregrammes but not yet made them
available on the platform. This was partly offset by our strong TAR
revenues in 2022 and tight werking capital management.

Free cash flow

- 2022 2021

Cash generation Twelve months to 31 December L £m £m

Profit to cash conversion Adjusted cash flow . 540 553

vy Net interest paid (excluding lease interest) o {37y (40}

Twelve months to 31 December £m Adjusted cash tax* D=7 (86) (132)

Adjusted EBITA 813 Pension funding {137) {(74)

Working capital movement (141) Freecash flow 280 407
Adjustment for The Voice of China cash . . - .

. *  Adjusted casitax of £86 million s total cash tax paid of £55 million plus receipt of
received* - production tax credits of £31 million, which are included within adjusted cash flow
Adjustment for production tax credits (16) from operations, as these production tax credits relate directly to the production of

Depreciation 59 programmes.
Share-based compensation 12 Qurfree cash flow after payments for interest, cash tax and
Acquisition of property, plant and equipment pensicn funding was £280 million (2021: £407 million).
and intangible assets** - {18) (45)
Lease liabitity payments (inctuding lease .
interest) -(26) (29)
Adjusted cash flow 540 653
Profit to cash ratio L TE% 80%

* Cashreceivedin 2018 and 2019 for The Voice of China was placed under review and
treated as an exceptional cash receipt and excluded from the profit to cash
conversion calculation In 2022, the review completed and the cash was released.
This adjustment shows the conversion of exceptional cash to operation cash,
Except where disclosed, management views the acquisition of property, plant and
equpment andintangibles as business as usual capex, necessary to the ongoing
investmentin the business.

*

%
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Funding and liquidity

Debt structure and liquidity

The Group's financing policy is to manage its liquidity and funding
risk to maintain an investment grade credit rating for the medium
to long term. ITV uses debt instruments with arange of maturities
and has access to appropriate short-term borrowing facilities and
a policy to maintain a minimurn of £2590 million of cashand
undrawn committed facilities available at all times. As at 31
December 2022, we had two committed facilities in place to
maintain our financial flexibility - a £500 million Revolving Credit
Facility (RCF) and a £300 million bilateral financing facility. The
RCF was originally due to mature in January 2027 with the
opportunity to renew for one or two years from the expiry date. A
one year extension was negotiated that came into effect in
January 2023, and therefore maturity is currently extended to
2028 but a further extension opportunity may allow for funding
untit 2029, The financial covenants in the new RCF remain
unchanged (refer to APMs for further detail), requiring us to
maintain a cevenant net debt to adjusted EBITDA ratio of below
3.5x and interest cover (adjusted EBITDA to net finance charges)
above 3.0x. The new RCF is also linked tc the detivery of ITV's
science-based carbon emissions targets. Under the terms, ITV will
benefit from a lower interest rate if it delivers emissions reductions
in line with its Net Zero roadmap, which will be assessed on an
annual basis and verified through independent assurance.

As at 31 Decemnber 2022, ITV's financial position was well within
its covenants,

The bilateral financing facility is free of financiat covenants and
matures on 30 June 2026.

These two committed facilities provides us with sufficient liguidity to
meet the requirements of the business in the short to medium term
under a variety of scenarics, including a severe but plausible downside
scenario. At 31 December 2022, £50 million of the £500 million RCF
was drawn and the £300 million bilateral facility was fully available,
which with cash and cash equivalents of £348 miilion provided total
liquidity of £1,098 million (31 Cecember 2021: £1,514 mitlion).

After acquisitions and acquisition-related costs, pension and
tax payments, 2022 net debt was £623 million (31 December 2021:
£414 million).

Net debt

2022 2021
At 3t December £m £m
Gross cash’ .348 736
Gross debt (including IFRS 16 lease liabilities) SeT1y  (1,150)
Netdebt {623) (414)

* Gross cash m 2021 incledes £50 millon of restnicted cash inrelation to the LTVC
Pensicn Funding Partnership. This was nil at 31 December 2022 as the restricticn has
now been removed and the cash replaced with a surety bond.

Reported Net Debt Tracker

(134)
{414) 280
oy T
(53 T
«o T
(61) (623)
Dec?l Adysted  Acquisition Dwidends  Outfiow Net Cther Dec 22
NetDebt Free of paid fram lease Net Debt
Cashflow Subsidianes, exceptional movement
investments tems
angnNCl

+  Otherincludes £23 million inrelation to The Voice of China cash which has been
released in the year following review. £19 million in relation to debt acquired with
Plimsoll Productions and Lingo Pictures and £18 million in relation te the revaluation
of bonds.
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Financing — gross debt

We are financed using debt instruments and facilities with a range
of maturities. Borrowings at 31 December 2022 were repayable as
follows:

Amount repayable as at 31 December 2022 £m Maturity
£500 millicn Revolving Credit Facility” 50 Janz2023
€600 million Eurobond*™ 539 Sep2026
£259 million Eurobond™” 230 Dec2023
Other loans 20 Various

i

Total debt repayable on maturity 839 -

* whilst the debt matures in Jan 2023, the facility matures in Jan 2028,

*+ ncludes £8 million currency component of swaps held against euro denominated
bond.

Includes £1 mithion currency component of forwards and swaps held against euro
deneminated bond.

+*** Excludes £132 million of IFRS 16 Lease Liabilities.

The intention fs to re-finance the Eurobond maturing in December
2023, rather than repay from our cash resources. We are currently
exploring medium to long-term refinancing options and have full
availability under the £500 million RCF and £300 million CDS
facilities should we need to utilise these.

Capitalallocationand leverage

Qur objective is to run an efficient balance sheet and manage our
financial metrics appropriately, consistent with our commitment to
investment grade metrics over the medium term. At

31 December 2022 cur leverage, or net debt to adjusted EBITDA
was 0.8x (31 December 2021: 0.5x). Our pricrities remain as follows:
to invest organically in our key assets and value drivers in line with
our strategic priorities; maintain an investment-grade balance
sheet; sustain aregular ordinary dividend that can grow over the
medium term; continue to consider value creating inorganic
investment against strict financial and strategic criteria, and any
surpius capital will be returned to shareholders.

Credit ratings

We continue to be rated investment grade by two ratings agencies.
Qur current ratings are BBB- (stable outlook) by Standard and
Poor's and Baald (stable outlock) by Moody's Investor Services.
The factors that are taken into account in assessing our credit
rating include our degree of operational gearing and exposure to
the economic cycle, as well as business and geographical diversity.

Foreign exchange

As ITV continues to grow internationally, we are increasingly
exposed to foreign exchange on our overseas operations. We do not
hedge our exposure to revenues and profits generated overseas, as
thisis seen as an inherent risk. We may elect to hedge our overseas
net assets, where material.

ITV is also exposed to foreign exchange risk on transactions we
undertake in a foreign currency. Qur policy is to hedge a portion of
any known or forecast transaction where there is an underlying cash
exposure for the full tenor of that exposure, te a maximum of five
years forward, where the portion hedged depends on the level of
certainty we have on the final size of the transaction.

Finally, ITV is exposed to foreign exchange risk on the retranslation
of foreign currency loans and deposits, Qur policy is to keep these
balances to a minimum and hedge such exposures where thereis
an expectation that any changes in the value of these items will
resultin a realised cash movement over the short to medium term.
The foreign exchange and interest rate hedging strategy is set out
in our Treasury policies which are appraoved by the ITV plc Board.

Production work in progress, contract assets and
liabilities

In 2022, production work in progress increased by £133 million,
contract assets decreased by £4 million and contract liabilities
increased by £13 million compared to 31 December 2021. These
increases were predominantly driven by ITV Studics, where
production work in progress rose by £133 million reflecting higher
production volumes during the year.




Programme rights and other inventory

Programme rights and other inventory has increased by £64 mitlion
to £377 million (£2021: £313 million} as a result of the launch of ITVX.
Inventory levels have increased due to the wider variety of
programmes available on ITVX and a change in accounting policy
to allocate programme rights to both linear and streaming based
on expected patterns of viewing. The change in accounting policy
did not have a materialimpact cn 2021 figures and therefore do not
require restatement. See note 3.1 to the Financial Statements for
further detail.

Pensions

The net pension surplus for the defined benefit schemes at

31 December 2022 was £192 million (31 December 2021: £8 million
deficith, The surplus in the vear was principally due to the Scheme's
liabilities reducing in the year from higher bond yields and deficit
funding contributions which were partly offset by anincreasein
inflation assumptions.

The net pension assets inctude £47 million of gilts, which are held by
the Group as security for future unfunded pension payments to four
former Granada executives, the liabilities of which are included in
our pension obligations. A full reconciliation is included within note
3.7 to the Financial Statements.

Actuarial vatuation

The 31 December 2019 actuarial valuation of the main section of
the 1TV Pension Scheme was agreed during the year. The deficit as
at 31 Decermnber 2019 amounted to £252 millicn, down from

£489 million at 1 January 2017. The Group has revised the existing
deficit reduction contribution plan in order to eliminate the deficit
of £252 million.

Deficit funding contributions

The deficit funding contributions are driven by the actuariat deficit
valuation, and not the accounting (IAS 19) valuation. The Group’s
deficit funding contributions in 2022 were £137 million, with

£40 million following the agreerment of the triennial valuation of the
main section of the Scheme, £83 million relating to the extension of
the SDN pension funding partnership (see below} and £11 million
and £3 million annual payments under the existing SDN and London
Television Centre pension funding partnerships respectively.
Further details are included within note 3.7 to the Financial
Statements. Deficit contributions for 2023 te 2025 consist of
contributions agreed with the Trustees following the triennial
valuation {£43 million, £48 million and £28 million respectively)
and the annual payments under the SDN PFP and London
Television Centre PFP (£16 million and £3 million respectively).
Therefore total deficit contributions for 2023 t0 2025 will be

£62 million, £67 million and £47 million.

SDN pension funding partnership

In 2010, ITV established a Pension Funding Partnership (PFP) with
the Trustees backed by SDN, which was subsequently extendedin
2011. The PFP addressed £200 millien of the funding deficit in
Section A of the defined benefit pension scheme and under the

original agreement, a payment of up tc £200 million was due in 2022,

The existing PFP agreement has been amended and extended

to 2031. As a result of this agreement, an upfront payment cf
£80 million was paid to the pension scheme in the period and an
additional deficit contribution of £3 miillion was paid for the period
between the end of the criginal agreement and the date the
extension agreement was signed. in 2022, ITV has made a total
payment under the SDN PFP arrangement of £94 million as there
was a payment of £11 million in respect of the finalincome
paymentunder the original arrangement. The Group is committed
to up to nine annual payments of £16 million from 2023. The
partnership's interest in SON provides collateral for these
payments. The Group retains day-to-day operational contrel of
SDN and SDN's revenues, profits and cash flows continue to be
consolidated inthe Group’s accounts. On completion of the final
payment in 2031, the Scheme’s partnership interest wilt have been
repaid in fult and it will have no right to any further payments.

Planning assumptions for full year 2023

Profitand Loss impact

- Total content costs are expected to be around £1.3 billion, rather
than £1.35 billion as previously guided, largely due to a reduction
in 2023 content amortisation to reflect the windowing of content
between linear and streaming
Permanent overhead cost savings are expected te be around
£15 million in 2023. This is part of the £50 million of permanent
cost savings to be delivered by 20286, as previously guided
Adjusted financing costs are expected to be around £30 million
The adjusted effective tax rate is expected to be around 23.5%in
2023, and then move to arcund 25% over the medium term due
tothe increase inthe UK statutory tax rate to 25% in April 2023
Exceptionalitems are expected to be around £40 mitlion, mainly
due to costs associated with our digital transformation and
London property move

Cashimpact

+ Total capexis expected to be around £75 million as we further
invest in our digital capabilities
The cash cost of exceptional items is expected to be arcund
£35 million, largely relating to costs associated with our digital
transformation and London property move
Profit to cash conversionis expected to be around 70% and 75%,
reflecting increases in working capital as we continue to grow
1TV Studios and investin ITVX
Totat pension deficit funding contribution for 2023 is £62 million,
made up of £43 million relating to the main section of the
Scheme, £16 million relating to the SDN PFP arrangement and
£3 mitlion relating to the LTVC PFP
The Beard has proposed a final dividend of 3.3p, giving a 2022
full year dividend of 5.0p per share. The finat dividend will be paid
in May 2023. Going forward, the Board intends to pay a full year
ordinary dividend of at least 5.0p which it expects to grow over time

CMA investigation

As reported in our interim financial statements, on12 July 2022,
the UK Competition and Markets Authority (CMA) opened an
investigation into certain conduct of ITV and other named companies
in the sectorrelating to the production and broadcasting of sports
content in the United Kingdom. The investigation is at an early stage
and itis not currently possible to reliably quantify any liability that
might result from the investigation. ITV is committed to complying
with caompetition law and is cooperating with the CMA's enquiries.

The Voice of Holland

In early 2022 allegations of inappropriate behavicur cn the set of
The Voice of Holland were made public, resulting ina mid-season
suspension of series 12. A provision was made in 2021 to cover the
committed costs relating to the series in production, impairment of
the carrying value of work in progress and other costs. An external
investigation of the allegations is currently cngoing.

While unquantifiable at present, there may be further financial
impact on the Group.

Foreign exchange sensitivity

The following table highiights ITV Studios sensitivity, on a full year
basis (using internal forecasts), to translation resulting from a 10%
appreciation/depreciation in sterling against the US dollar and euro,
assuming all other variables are held constant. An appreciationin
sterling has a negative effect on revenue and adjusted EBITA; a
depreciation has a positive effect.

Adjusted

Revenue EEITA

Currency £€m £m

US dollar +£57-70 +8-7

Euro +42-51 +8-9
Chris Kennedy

Group Chief Finance Officer & Chief Operating Officer
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Our Commitment to Section172(1)

The Directors consider that they have
acted, in good faith, in a way that is most

impact of key actions throughout its
decision-making process. The Board also

See pages105to 111 toread more
an Stakeholder Engagement

likely to promote the success of the
Company for the benefit of its members
and stakeholders as a whole, having regard
(among other matters) to the matters set
out in section 172(1)(a-f) of the Companies
Act 2006. As the Chairman makes clear in
his introduction, the Board regularly
considers stakeholder groups and their
most significant issues, views and interests
aswell as the financial and long-term

Directors’ consideration of key factors set out in section 172{1)

undertakes & formal assessment on an
annual basis of whether the key
stakeholders identified remain appropriate.

Examples of some of the key strategic
issues considered and decisions made by
the Board during the year and an explanation
of how the Board has had regard to the
matters in section172¢1) {a-f) in reaching
decisions are set out in the table betow.

See pages 112 to 113 to read more
on Workforce Engagement

a See pages 44 to 53 to read more
on Sociat Purpose

=) See pages 54 to 56 to read more
on Qur People

&) See pages 6 and 7toread the
Chairman's Statement

Qutcomes of Board decision-making and other key strategic decisions

Long-termimpact: The Board believes that supercharging ITV's
streaming strategy to grow digital viewing and revenues ensure
that ITV's offering to viewers better reflects and serves shifting
viewing habits in the longer term and accelerates delivery of ITV's
strategic priorities and long-term value. Digital viewing continues
to grow at the expense of live linear viewing. In order to adapt to
these changes, we evolved our M&E strategy to be streaming led.
In 2022, we launched ITVX, our new ad-funded streaming
platform. Toreachits conclusion, the Board considered in detail
the impact on viewing, overall proposition across linear and
streaming, and revenues, taking into account both ad-funded and
subscription streaming tiers.

- The Board identified the importance of transforming our M&E strategy to be
ad-funded streaming led, to reach our 5-year plan targets (in particular digital
revenues) and the need for an evolution of our content strategy to significantly
grow engagement with ITV's streaming service

- Following careful analysis and modelling, the Beard concluded that the launch of
the ITVX platforrm would be in the tong-term interests of the Company (and
therefore all stakeholders, including shareholders)

+ ITVX has beenlaunched at a time whenthere is a particularly strong demand for
free and new content

- ITV Customer Segmentation identified a large segment of viewers that primarily
watch VOD (vs. live) and are ‘light viewers of ITV. The launch of ITVX provides an
opportunity to deepen engagement with this commercially attractive group of
viewers who are more easily attainable given their pre-existing relationship with ITv

- Anad-funded streaming model complements our core Broadcast advertising
offering

- Anintegrated ad-funded streaming or subscription streaming model provides ITV

with greater fiexibility to address the varied and constantly evolving needs and
expectations of viewers

- ITV continues to invest in product, content, distribution, data, tech and analytics

to supercharge its streaming proposition and remain in line with its competitors

@ ITV ple annuaiReportand Accounts 2022




The launch of ITV's new integrated Ad-funded or subscription streaming platform ITVX continued

Shareholders: The Board remains mindful of shareholders’
concerns regarding the level of investment inthe streaming
strategy, and the impact on I TV's financial performance. The Board
believes that the acceleration of ITV's existing digital strategyisa
critical component of the supercharged streaming strategy. The
Board continues to give shareholders the opportunity to further
understand the Studios and M&E business, and theimpact the
streaming strategy will have on theirinvestments.

- Having discussed in detail the impact of the proposals on the investment case,

including discussions with the Company's financial advisers and brokers, the
Board felt that the strategic and long-term financial benefits of ITV's streaming
strategy were in the best interests of shareholders

- Shareholders' potential concerns around the scale of investment for ITVX were

considered and discussed by the Board and the required level of Investment
challenged. The Boardis confident that our strategy is theright long-term plan
for 1TV and our robust financial position enables us to invest in our digital
acceleration and deliver returns to shareholders

- The Board discussed that the significant investment in ITvX was likely to negatively

impact the share price. The Board therefore recognised the importance of ciearly
communicating that the strategy was the right one given the industry backdrop and
ITV's competitive strengths and assets and how the ITVX strategy would create
value over the medium term

- InMarch 2022, an investor seminar on the M&E business and the launch of ITVX

provided detailed insightinto ITV's streaming ambitions

- Regular meetings have taken place with investors to facilitate theirunderstanding

of the streaming investment and te help them understand the long-term benefit
1o ITVX

Regulators and legislators: Animportant consideration for ITV's
future strategic direction is ITV's status as a PSB. ITV continues to
engage with Ofcom and the government to seek reform ot the
PSB framework in which it cperates. The Board was briefed on the
implications for ITV and the accelerated streaming strategy in
light of a range of scenarios arising from the PSB review and the
government's Media White Paper.

» Ongoing appraisal of ITV's commercial and strategic interests inremaining a PSB

in the context of the deadline to apply for renewal of iTV’s PSB licencesin 2023

- The Board continues to be updated on progress as the government follows up on

its Media White Paper. The Chairman, Chief Executive and Group Directar of
Strategy and Policy met with the Ofcom Chair and Chief Executive on a wide range
of policy and regulatory issues and the Chief Executive also regularly meets with
Department for Digital, Culture, Media & Sport (DCMS) ministers and officials and
the Chief Executive of Ofcom on matters, including the future of PSB, and other key
issues of concern to the TV industry, including the proposed new Media Bill
Successful completion of the renewal of DT T Multiplex licence and publication of
the Media White Paper

Colleagues: The Board monitored the impact of the launch of ITVX
on colleagues, notably the new teams and additional capabilities
needed to deliver the service, through an assessment of the
business's current bench strength, capabilities and skills with
particular focus on the Technology and Product teams. There was
also a need to continue to transform internal systems, processes
and behaviours to support anincreasingly streaming-focused
business. It was recognised that ITV's cultureis keyin having the

right mindset and ways of working to achieve this strategy at pace.

The Board also considered the people impact of re-prioritising
regources across the business to refocus resources on the
delivery of ITV's streaming ambitions.

- 'M&E Uplcad' internal event to communicate our strategy to the wider company

and allow colleagues the chance to ask questions around the strategy
Internal rcadshows in Leeds, Gateshead, Manchester, London, the US and
Netherlands to aid understanding of ITVX and colleagues role in delivering the
ambitious plans

- Deep dive session for Audit and Risk Committee members on the ITV Together

programme

- Board's endersement of investment in additicnal resource to ensure the business

has the required skills to deliver ITVX

- The Board recognised the additional pressure on colleagues due to the very tight

timetable and therefore put in place support and Board regularly challenged
management on capacity of workforce to cope with all of the change programmes
and ITvX developmentin such a short period of time

Partners, customers and business relationships: The Board was
briefed regularly on the continued dialogue with our strategic
partners who were fully engaged during the launch of ITVX. The
delivery of ITVX reguired close collaboration with platform owners,
distribution partners, technology partners and cther PSBs (for
content). Maintaining high standards of business conduct with
Lhese partners s crilical Lo the successful delivery of Phase Two of
our More Than TV strategy. The strategy has provided advertisers
with amore targeted offering at scale through both a compelling
streaming service and Planet V. Strengthening our streaming
proposition has provided viewers with a seamless experience, with
amuch stronger content offering. The Board assessed how the
supercharged streaming proposition would be structured for
consumers and how the proposition would be positioned and
received within the streaming market, as well as other aspects of
the strategy such as consumer branding.

- The Board continues to review the technolegy and product pians for the continued

rollout of ITVX, including the rote that ITV's distribution partners will play

- ITV Palooza event focused on the commercial advantages both ITV and our

customers will gain through the launch of ITVX

« Attendance at the Edinburgh TV Festival to showcase new ITVX content
- Chief Executive engagement with Studios clients whilst in the United States

in October

- Increased engagement with partners, customers and business relationships

to ensure they understand what ITYX will mean for both parties and the new
opportunities now possible through the streaming platform

- Audiences team's analysis of attitudes and perceptions of advertising on ITV Hub,

to gain better insight and to optimise viewer ad experience while driving commercial
revenue on ITVX

- Increased focus on further diversifying our content offering for ITvX
. Board approval for the expansion of Studios through talent acquisitions and M&A

strategies has grown ITVX's access to high-quality streaming content
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Launching of the ITV Together Programme, a hugely significant global programme for ourbusiness

and transforming how we all work

Directors' consideration of key factors set out in section172(1)

Outcomes of Board decision-making and other key strategic dacisions

Long-term impact: The Board believes thatin order to deliver
our More Than TV Strategy, we need tc become more digitally
mature. The 1TV Together programme will underpin our digitat
transformation by improving how we organise ourselves, our
processes, cur systems and our cultture. Specifically, the
programme witl redesign how we work and interact through
our pecple, HR, finance and production finance processes.
\TV Together will bring modern, simple and connected ways
of working and technology to our evolving global business.

- Following these analyses, the Board concluded that launching the ITV Together

programme would be in the long-term interests of the Company introducing
madern fit for purpose tools and systems, simple precesses and collaborative
and connected ways of working which will collectively lead our digital
transformation and evalving business

- Improvements to how we manage our people, costs andrevenue in a modern

digitat werld. Modern simple and connected ways of working and technology to
evolve global business, supporting our digital transformation through the More
Than TV strategy and ITV Fast Forward initiative

« Rigorous and thorough processes to understand the needs of usersand to

determine the system and service providers selected

+ Ongeoing monitoring of the ITV Together pregramme via comprehensive

programme governance and regular Board updates

Shareholders: The programme evolves the way we work, to
ensure we're better connected. This willmean cur financial and
people processes are streamlined and efficient and more able to
cost effectively support other digital transformation initatives.

- Having discussed in detailthe impact of the proposals on the investment case,

the Board felt that the strategic and long-term financial benefits of iITv the
Together Programme were in the best interests of shareholders

- The systems allow deeper and more meaningful analysis and understanding of

committed and planned spend and revenue forecasts

Colleagues: The Board believes the investment in new and
improved systems isin the best interest of colleaguesasa
collective group. ITV Together will bring madern, simple,
connected and evolving ways of werking, and technology, to our
giobal business. How we organise our Services, our processes, our
systems and our culture.

Directors took account of the impact on their colleagues and
reviewed potential impact of migrating to different systems,
howeverimproved digital ways of working were favoured. In
considering this decision, the Directors were taken through anin
depth review of the programme and encouraged management to
ensure that there was sufficient change management support
including training and communication of the programme and its
benefits to colleagues.

- The Directors feel that the new system will support flexible, self-service ways of

working, enabling employees to access the system from anywhere and from any
device. This will enable every day tasks such as submitting expenses to be
completed more easily and provide instant and direct access to data to manage
teams and improve decision making

- The Directors are kept apprised of management's comrmunication and

engagement plans to help colleagues with this change to their systems

- Colleague feedback has been sought to improve functionality
- Ongoing two-way communication between the Ambassador Network and Board,

through the Workforce Engagement Director and usual communication channels

+ Consideration has been given to the fact that there may be areduction in employees

as aresult and current employees would need to learp new ways of working

Partners, customers and business relationships: The Board
believes that the new systems willimprove the ITV ways of
waorking with our suppliers

Two new systems will be integrated - Oracle, Fusion to cover our core people, HR
and Finance activities and eTribez a specialist system for production finance to
cover production scheduling, budgeting, cost management, forecasting and
reporting

- Long term suppliers will have a dedicated route into the systerm where they'llbe

able to directly input their data andreview transactions
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Policies

pbue diligence and implementation

Outcomes of policies
andrelated KPIs

Related principalrisks
(pages71to84)

- Our Environmental Management Policy
sets out our commitment to reaching
our Science Based Targets on carbon
emissicens by 2030. Inaddition, we are
part of the Business Ambition for 1.5
degrees, setting additional 205C goals
for 90% carbon emissions reduction
across all Scopes

- Weareasignatory to the Task Force on
Climate-retated Financial Disclosures
(TCFD), which provides a framework for
assessing cur exposure te climate-
related risks and processes to mitigate
against theserisks

- ITV's commitment to climate action
has been assessed by CDP (Carbon
Disclosure Project) and given an A
rating, putting ITV in the top 2% of
disclosing companies for leadership in
transparency and corporate reporting

- Qur Supplier Code of Conduct sets out
our expactation of our supptiers to align
with our 2030 envircnmental targets

- We evaluate and menitor climate
change risks and progress against our
enviranmental targets through our
governance structure, which includes
the Climate Action Delivery Group, and
is referenced in further detailin cur
TCFDreport (see pages 8510 92)
Progress against ocur environmental
targets arereported to the Studios,
Media & Entertainment, and
Management Boards up to four times a
year, and annually to the Board. The
Audit and Risk Committee alsohas
oversight of environmental matters
(seepage134)
« Allcolleagues are required to complete
mandatory training on climate action

- Climate Actionis one of the
priorities of ITV's Social
Purpose strategy {see
pages 47 to 50)

Refer to page 48 for cur
greenhouse gas emissions
data

We are members of the
albert directorate and
conscrtium, and committed
to reducing the impact of
production emissions by
ensuring allthe
programmes produced or
commissioned inthe UK are
albert certified

- Climate change is not
currently recognisedasa
principal risk, but is
categorised as an emerging
risk and kept under regular
review through our risk
management framework.
In 2022 we performed
climate scenario analysis
in order to identify specific
climate risks for ITV. The
result of this assessment is
detailed in our TCFD report
on pages 8510 92

Policies

Due diligence and implementation

Outcomes of policies
andrelated KPIs

Related principalrisks
(pages71toB84)

- Qur Code of Ethics and Conduct {Our
Code) promotes the highest standards
of ethical business, underpinning cur
valves and corporate culture

- Adherence is a key requirement of our
overall compliance framework

- Our Diversity and Inclusion strategyis
atigned with and supports our business
strategy

- Ouremployment and recruitment
policies are based on equal
opportunities and nen-discrimination,
and set out our commitment to an
open andinclusive culture

- ITV's Duty of Care Charter sets out cur
commitmant to the physical and mental
health and safety of employees,
participants and others we work with

- ITV has a‘Speaking Up' framework for
anyone working for or with ITV toraise
concerns and grievances in confidence
{and if they wish anonymously), as well
as afreelancer complaints procedure

- We also have policies on bullying,
harassment and dignity at work,
and grievances

- All colleagues comptete annual
mandatory training aligned with Our
Code, which Beard members also
completedin 2022

+ Our Code isreviewed regularly

- Our Inclusion and Diversity Council,

chaired by the Chief Executive, drives

the organisation’s diversity and

inclusicn agenda (see pages 5110 53)

Progress against our diversity targets

are reported to the Studios and Media &

Entertainment Boards biannually, the

Management Board four times a year,

the Nominations Committee regularly,

and to the Board annually

- The Audit and Risk Committee reviews
the Group's health and safety
procedures at least annually, and
receives regular reports from the Duty
of Care QOperating Board, the meetings
of which the Chair of the Audit and Risk
Committee attends

+ QurSpeaking Up framewaork is
monitored and reviewed by the Audit
and Risk Committee biannually.
Statistics on concerns raised are
reviewed at each Board meeting

« The Speaking Up framewaork
remains in place, with a
recent promotion of this
channel to all employees in
Neovember, making it easier
toraise concerns and
enhance ITV's open culture
{see page 117)

Diversity and Inclusion is one

of the four pricrities of ITV's

Social Purpose strategy

(seepages 4410 53)

- In 2021 we published cur
Diversity Acceleration Plan
Report, two years on from
the launch of the Diversity
Acceleration Plan. This
reported 00 our successes
and new areas of focus,
which aligns with and
supports our business
strategy (see pages S1to
53). 1TV has exceeded its
externalbenchmarks. 1TV is
currently ranked 5thin the
FTSE 100 by Hampton
Alexander and is one of 42
companies to exceed the
Parker review benchmarks

« Non-compliance with laws
and regulation is recognised
as a principalrisk with
which the Board has zero
tolerance for known and
deliberate non-compliance.
We regularily assess
potential risks associated
with employee conductand
ethics as part of our
compliance processes

- Failure todeliver our

Civersity Acceleration Plan

is notrecognised asa

standalone principal risk
butis recognised asan
important factor within the
recruitment and retention
of talent principal risk and
remains under review,
monitored by the

Nominations Committee

Failure tocreate the right

organisational culture,

which atlows colleagues to
speak up and deliverthe
strategy {Risk}, and failure
to extend an adequate duty
of care aramajer healthand
safety incident {Risk) are
recognised as principalrisks
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Policies

Due diligence and implementation

Outcomes of policies
and related KPls

Related principalrisks
{pages71to 84}

- Sccial Purposeis acore enablerin
delivering ITV's overall strategy. we
use ITV's scale and creativity to shape
culture for good (not just within TV but
across the UK and other markets that
we might impact). We have set and
published ambitious targets which
align to the United Nations Sustainable
Development Goals (UN SDGs)

- We evaluate and monitor all our Social
Purpose campaigns and progress against
our goals. 2022 carbon emissions data will
be independently verified by a third party

- 1TV's Mental Health Adviscry Group,
chaired by Ruth Davidson SMP,
comprises external expert advisers and
ITV representatives, and provides
guidance on best practice for looking
after the welfare of pecple, productions
and campaigns

- Led by Dr Matthew Gould at 1TV, and
developed in partnership with the BBC
and the British Psychological Society,
we launched a TV psychologists
professional development programme

- ITVisamember of the Responsible
Media Forum

- Progress against our targets and the
impact of our campaigns are reported
to the Management Board four times a
year, monthly in social purpose papers
and annually to the Board

- Our Social Purpose strategy
has four priorities relating
to Better Health, Diversity
and Inclusion, Climate
Action and Giving Back (see
pages 4410 53)

- The Social Purpose strategy
isaligned to the UN SDGs.
1TV has identified SDGs 3, 5,
7.10,12, 13 as those where
it can have the mostimpact

- Socialimpact mattersare
not consideredtobea
standalone principal risk,
however social impact
matters which influence
other principalrisks are
detailed in our Risks and
uncertainties report on
pages 71to 84

Policies

gence and implementation

Outcomes of poli
andrelated KPIs

Related principalrisks
(pages71to 843)

- ITVis fully committed to ensuring that
we do not participate in the violation of
human rights and expects the same of
our suppliers. We are a founding
member of the TV Industry and Hurnan
Rights Forum set up to identify and
proactively address labourrights
issues in the television industry and
raise awareness beyond it

ITV's Modern Slavery Statement sets
cut the steps taken to identify, address
and prevent modern slavery and
human trafficking in our business and
supply chain

Qur Supplier Code of Conduct sets out
our expectation of suppliers to protect
human rights of workers and
cammunities impacted by operations
and supply chains

- Ultimate oversight belongs te the Board
- ITV's Modern Stavery Steering Group is
responsible for overseeing modern
slaveryrisk managementforITvina
mannerthat places concerns for
potential victims at the centre. It agrees
strategies for addressing key risks
identified and raises awareness among
ITV's decision-makers of labour rights
censiderations and seeks their support
for appropriate initiatives

Qur Modern Slavery Statement is
reviewed by the Board on an annual
basis. Our Modern Slavery Statement
can be found in our Governance section
of cur ITV plc website.

- Noincidences of human
rights abuse or modern
slavery have been identified

- Our Code of Ethicsand
Conductexplains ITV'saim
to address and identify
risks of modern slavery. We
also continued developing
Qur procurement process
and Supplier Code of
Conductwhich include
expectations of suppliersin
regards to human rights and
labour. Suppliers are
required to understand and
address the risk of modern
slavery in their operations
and supply chains

- Legalandregulatory
non-compliance {including
labour rights issues}is
recognised as a principal
risk (Risk 12} with the Board
having zero tolerance for
known and deliberate
non-compliance. We have a
compliance and risk
management framework in
place to identify potential
risks and mitigate these

Policies

Due diligence and implementation

Outcomes of policies
andrelated KPIs

Related principalrisks
{pages 71te84)

- Qur Code of Ethics and Conduct (Qur
Code) promotes the highest standards
of ethical business and reinforces the
importance of awareness of
compliance requirements and
maintaining high ethical standards

- Our Anti-Bnbery Policy sets out our

responsibilities and provides information

and guidance onwhat bribery is and how
to deal with bribery and corruption
issues. Those working for or with us must
cbserve and uphold the Poticy

Qur Sanctions Policy ensures that the

business complies with ail relevant

international and financial sanctions in
force at the time by the US, UN, EU or

UK government

Our Supplier Code of Conduct sets oul

our expectation of our suppliers to

comply with all anti-bribery laws

- Allcolleagues are required to complete
annual mandatory training atigned with
Qur Code, and systems arein place
through the Speaking Up framework to
enable employees toidentify and raise
issues, including suspected wrongdoing,
fraud or malpractice in the workplace

- Bespoke training on the Anti-Bribery
Policy is provided to employees working
inroles or territories at higher risk of
bribery and corruption issues

- Compliance with the Anti-Bribery Policy

is keptunder review and reported to the
Management Board and Audit and Risk
Committee biannually

- Bribery and corruption risks are

reviewed annually by the Audit and Risk
Committee, asis wider policy
compliance

- We take a zero-tolerance
approach to bribery and
corruption and are
committed to acting
professionally, fairly and
with integrity in alt our
business dealings and
relationships wherever
we operate, aswellas
implementing and
enforcing effective
systems to counter
bribery and corrupticn

- Legaland regulatory
non-comptiance (including
with the Bribery Act 2010} is
recognised as a principal
risk (Risk 12). We have a
compliance programme in
place to mitigate the risk of
bribery, which is articutated
inour Anti-Bribery Policy
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Ourbusiness s changing and s is ourrisk landscape. The increasing
pace of change in the industry and the continued impact of the
macroeconomic environment means we must, more than ever, manage
our risks effectively to achieve our vision, deliver our strategy and create
sustainable sharehclder value.

we recognise that our long-term success depends to a significant extent
on how we identify and address the current and emerging risks we face as
abusiness. To reflect this, risk is embedded as an integral part of our
culture and forms the foundation of our Code of Ethics and Conduct, as
well as being actively promoted by the Management Board and plc Board.

Cur appreach torisk managementis simple and consistent across the
whole of ITV. It forms the foundation of how we empower our people to
make intelligent decisions at the right time to achieve our business
objectives rather than it being seen as a process that stifles creativity.
Importantly, it acts as the guardrails to shape the day-to-day interactions
between our Central Teams and the business.

To keep pace with the change, we continue to evolve our appreoach torisk
management to deliver a proportionate approach te managing risk across
ITV. Qur focus in 2022 has been on optimising the practices and
behaviours of the 2nd tine of defence to introeduce more collaboration and
structure. This allows us to provide clarity to the business on expectations
around managing the risks we face. To achieve this, we have establisheda
consistent approach to better understand our key risk categories and
drive standardisation and operational effectiveness across ITV.

Risk category

The mechanisin for ensuring principles.ekpéctat,ions and mirimun
requirernents are di Inated and understood o

Monitoring & Assurance —> How we get comfortthat ourrisks are being managed
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Has ultimate accountability for: + Setting our strategy on riskand « Ensuring the effective operation
i Setting strategic objectives establishing tolerance levels of the risk management

: - Reviewing and evaluating and risk appetite framework and internal control
principal risks and uncertainties systems

Management Board

i Has regponsibility for the

development and operation of the

risk management framework and

systems of internal control,

¢ including:

! . Reviewing and monitoring the
affectiveness of internal

(if any) are reported to the
Board and action (s taken as
appropriate

Routinety identifying and
chatlenging risks, risk
assessmentratings and
mitigations, inctuding relevant
reports or other performance
indicators

- Continuously reviewing risk
exposure and ensuring that
decisions taken are in line with
the risk appetite set by the
Board and within the defined
tolerance levels

- Reviewing emerging risks

controls and putting in place
remedial plans where required.
Serious control weaknesses

Risk & Compliance Steering Commitiee (New)

i Established to support the

i Management Board:

i - Embed acentralised and

i consistentapproach torisk
management practices

!+ Drive the second line of defence
{2LOD) operational efficiency

= Ensure robust oversight of risk
management across ITV

Has responsibility for:

- Collatingrisk and compliance
data fromthe Civisions and
Central Functigns to identify
themes and trends and enable
aconsistent and cocrdinated

response

Establishing a clear route to
escalate risks from and across
the Divisions and Central teams
Reviewing and challenging crisis
preparedness te respond to
major risks

Divisional Boards and Central Functions

Have responsibility for ensuring reports or other performance - Reviewing emerging risks

! appropriate risk management and indicators identified through the risk

i internal controls practices are - Reviewing local policies and management framewaork

operating within their business monitoring the tocal - Ensuringrisk has been

area, including: implementation of key group considered as part of new

¢ - Routinely reviewing and poticles and procedures and risk strategic initiatives and projects
challenging risks and appetite
mitigations, including relevant

- Coordinating allrisk
identificaticn, reporting and
governance forum activity,
ensuring consistencyin
approach

Developing risk capability and
culture in the business
Supporting and advising the
business on the development of
risk management solutions

i Has responsibility for:

i - Developing and maintaining the
risk management framework,
systems and processes and
supporting managementin its
adoption and embedding

Audit and Risk Committee

Has responsibility for:

- Overseeing and advising the
Board onrisk exposures and
future mitigation strategy

- Reviewing the effectiveness of

the risk management

framework and associated
policies

Monitoring operation of the

: internalcontrol systems

I . Conducting in-depth reviews of

high-risk business areas or

i processes

N Setting the internal audit plan

to gain assurance of the

effectiveness of keyrisk
contrels and mitigations

Reviewing implementation of

internal audit actions

QOverseeing and monitoring the

business's compliance withthe

risk appetite set by the Board

Reviewing the risk capacityin

relation to liquidity, capital and

investar value

Direction and Management
Reporting and Escatation

Advice and Oversight

Risk Governance Structure

: PlcBoard

{ Audit and Risk Committee

! Risk and Compliance Steering Committee

.............. S N

| Studios

Central Teams and
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The Board has developed statements that
define our risk appetite for each of our risk
categories, to better focus risk
management activities and help the
business sliike e righl Lalance belween
risk taking and risk mitigation. This
includes, butis not imited to, third parties
and supply chain, cyber security, data
privacy, liquidity, and people. Our risk
appetite reflects ITV's willingness to be

innovative and open to new ideas as we the fulfilment of our strategic goals. As we
pursue our strategy, whilst maintaining mave inta 2023, we will continue to build on
our low tolerance in operaticnal areas, our risk appetite statements by providing
such as compliance, duty of care, cyber further direction to the business on how to
and dala proleclion. apply them in decision-raking.

Additionally, we intend to enhance risk
During 2022, we enhanced our articulation appetite reporting to better support the
of risk appetite and the associated Board’s role in monitoring compliance
tolerances to ensure that this represented against risk appetite.
the greatest areas of risk to our businessin

As part of eur risk management framework, we have a process to The risk owner is also responsible for identifying any potential
oversee allrisks which may threaten ITV, with particular Board scrutiny  opportunities associated with the risk and capitalising on those as
over our principal and emerging risks. Each principalriskis owned by a appropriate, The principal risks are reviewed on an ongoing basis by
member of the Management Board, who is responsible for meonitoring senior management, subject to periodic deep dives at the Board, Audit

and implementing mitigation on an ongoing basis.

and Risk Committee, Management Board and Divisional Boards, and are
formally assessed by the Board twice a year.

Macroeconomic

inflation and geo-political issues.

We continue to monitor the impact of the broader with further economic challenges predicted for 2023, there
macroeconemic environment an TV, in particular remains uncertainty as to the impact this wiil have on our principal

risks. Where relevant, we have provided commentary in each of
our principal risks below.
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We define emerging risks as uncertainties which originate from known
or previously unconsidered sources, and which are not clearly
understood, visible or possible to fully assess. These risks have the
potential to significantly impact our business model and/or operations
at some timein the future (beyond the period consideredin respect of
our principal risks).

The Board and Management are responsible for identifying emerging
risks and ITV’s Group Risk team supports this by undertaking horizon
scanning, maintaining ongeing dialegue with the business and keeping
up to date with wider market developments. Emerging risks are tracked
and escalated through the risk oversight and governance structure and
are formally assessed by the Board twice ayear.

Our key emerging risks fall into the Environmental, Socialand
Governance categories. In addition, we closely monitor the
technological environment to understand how disruptive technology
creates emerging risk and opportunity for our business.

Environmental, Social and Governance (ESG) issues

ESG matters underpin everything we do and are core
to our Social Purpose strategy. We understand that
purpose driven organisations are mere resilient to
external threats and therefore we need to have strong
risk management processes around emerging
ESG-related issues.

Environmental

We recognise the climate crisis and the risks and opportunities
it poses for ITV. In 2022, we significantly increased cur focus on
environmental risks and epportunities as part of our Task Force
on Climate-related Financial Disclosure (TCFD) report. This
included performing climate scenaric analysis to assess the
resilience of our strategy against the risks posed by climate and
environmental change. As we move inte 2023, we will continue
to assess and track this emerging risk to further understand the
longer-term impact it could have on ITV. Further detail on the risks
and opportunities specifically related to climate change are
provided in our TCFD report on page 85.

Social

As apublic company, ITV is particularly exposed 1o societal risks.
Conversely, we are uniguely positioned to use our scale and
visibility to increase awareness around socialissues. Failure to
recognise and respond to social issues may impact the relevance
of our content and, in turn, our viewing. In addition, failure to
implement processes to address sociat inequality within cur
business may result in ITV being perceived as a less attractive
emplaoyer and impact our ability to attract and retain talent. Gur
Social Purpose strategy and internal values are centred around
using our platform to educate viewers, our colleagues and the
general public on social issues. Please refer to page 44 for further
information on the work we are deing as part of our Social Purpose.

Governance

ITV is committed tc implementing the highest standards of
corporate governance, in order to provide transparency to cur
shareholders and wider stakeholders and to ensure we remain
cornpliant with laws and regulations. We recognise failure to
implement adequate corporate governance standards may result
in failure to attract investment and impact how our business is
valued. For further information, please refer to our Corporate
Governance report at page 102.

Overall, whilst we do not categorise ESG as a standalone principal
risk, which could materially threaten cur viability or strategy, we
recognise that ESG matters need to be considered as part of our
everyday activities and are intrinsically linked to many of our risks.
These risks are identified and managed through our existing
bottom-up risk process, with escalation through the risk oversight
and governance structure as required. Importantly, atl these
emerging risks alsc present opportunities for our business,
therefore we manage them in a way to enhance our brand and
perception in the market, Where relevant, we have provided ESG
commentary on each of our principal risks below.
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Risk direction of travel Principal and emerging risks

(after current mitigations)

0 Riskis increasing
o Risk is reducing
@ Risk remains static

Link to strategy

Expand
Studios globally

Indicates where there are ESG
related factors, which may
influence the risk.

Supercharge
Streaming

. Optimise
Broadcast

indicates where there are
macrgeccnomic related factors,
which may influence the risk.

N.B. - Risks are grouped by category and are not disclosed in order of importance or significance

1. Changing viewing habits

Link to strategy e .

Management Board owner: Kevin Lygo

Description Context Mitigating activities Risk
direction

A failure to - Viewing habits continue tc evolve with the shift towards | Qur strategy is focused on enabling our audiences to 2022

anticipate or digital viewing access our content wherever, whenever and hewever 0

respond to fast - The options available to audiences around how they they choose to watch, This involves continuing to

changing viewer consume contentis also increasing broadcast great content on our channels to encourage

habits and - The change in habits and increased competition in the mass simultaneous reach and focus on strengthening 2021

behaviours, may market is having adirect impact on thelinear audiences | our Streaming proposition, to better serve evolving 0

impact total - Our advertising revenue and continued success is audience preferences, which we will seek to do through

viewing and the dependent on being able toretain viewers and increase ITvX which launched 'n December 2022.

:::::1(:‘5:[:'1‘ our the volume of content they consume on our services As we rmove into 2023:“‘6 will continuet.o foc‘us onthe

services. Changesindirection of travel growth of ITVX, fecusing en understanding viewer

These trends are continuing to be observed amongst all
demographics. The growing level of competition for
viewer attention, coupled with the acceleration of video
on demand viewing {even amongst traditionally
linear-skewed viewers) has resulted in this risk
continuing to trend upwards.

habits to optimise the relationship between linear and
streaming to help drive the way we commission content
for ITVX to grow our overall reach.

Cur strategy alsoinvolves investing in alternative media
products to more effectively compete for non-viewing
time and allow viewers to engage with the |Tv brands
and formats in different ways.

Board oversight

« Regular updates on viewing figures and evolving
viewer behaviours atthe Board (including briefings
from external informed commentators)
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2., Advertising market changes

Link to strategy

Management Board owner: Kelly Williams

Description

Context

Mitigating activities

Risk
direction

Continued
changesinthe
advertising market
may resultin
reduced demand
foriTv's
advertising
productsanda
longerterm
decline in
advertising
revenue.

The macreeconomic envirgnment creates a

challenging backdrop.

Competition from large streamers through

theirintroduction of new advertising tiers

of diverse participants entering the
advertising and ad-tech market continues to grow

- The decline of linear viewing is driving price inflation for
TV advertising

- Aningreasing proportion of advertising budgets is being
spent on digital offerings and with media owners with
advanced features, such as audience attribution

All of these pose a threat to the volume, our market share
and the value we are able to realise from our advertising.

We also continue to monitor the potential
impact associated with actual or potential
advertising restrictions. including (but not
limited to) gambling, food & drink and high
carban emitting products & services.

=

Changes in direction of travel
Continved increase in competrtion and the economic
downturn is contributing to this risk trending upwards.

We also continue to monitor the potentialimpact
associated with actual or potential advertising
restrictions including {but not limited to} gambling.
food and drink, and high carbon emitting producticns
and services.

Our Commercial strategy is focused on demonstrating
the benefits of advertising on ITV, whilst seeking to
increase awareness within growing sectors. We
continue to innovate our solutions to compete with
digital offerings, including by investing inenhanced
addressability. Our Planet V ptatformis seenasa UK TV
market leading video on demand advertising
proposition that provides advertisers an easy to use,
self-service platform to deliver highly targeted ads on
our Streaming products. ITVX seeks to deliver amore
compelling proposition far advertisers seeking toreach
an addressable audience at scale.

We continue to monitor the regulatory landscape and
engage with parliamentarians and the UK government
to make the case for evidence based regulation of
advertising to ensure that any restrictions are both
proportionate and justifiable. Specifically, in relation to
the intended pre-8pm. ban on TV advertising for high
fat, sugar and salt products (to be introduced from 1
October 2025) we are assessing the potential financial
impact and identifying approaches to mitigate the loss
of revenue while we wait for further details onthe scope
of the ban.

We have also been actively participating in the
government's consultation on the future of gambling
regulationin the UK, drawing particular attention to
trends in TV viewing, declining advertising exposure and
rigorous regulation.

More broadly, we seek to use our content to educate
our viewers on socialissues, such as healthy foods
and the environment as a more effective way of
changing behaviour.

Board oversight

« Strategy session with the Board on aur Commercial
strategy, in light of this risk (July 2022} and an update
on the outcome of an independent expert review of
our commercial strategy (December 2022)

2022

2021

o
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3.Evolvingdemand in the content markets

Link to strategy .

Management Board owner: Julian Bellamy

Description Context Mitigating activities Risk
direction

Fundamental 1he demand Tor content globatly remains high, in We continue to invest indeveloping, attracting and 2022

changes inthe particular from streaming platforms seeking to grow retaining world class creative talent to ensure we can @

content market their subscriber base and advertising reach create quality content globally. We are also growing and

may resultin « However, as streaming platforms grow, thereis arisk maintaining relationships with a diversified set of local

reduced that the larger streamers may seek to make rmore and global customers, with varied business models, 2021

oppoertunities,
non-renewal of
premium
programmes, and/
orimpact the
profitability of ITV
Studios content.

content in-house impacting demand for ITV content

- There continues to be uncertainty as to theimpact the
intensifying competitionin the free-to-airand
streaming market will have on price & distribution rights
deals - which could negatively impact margin

- Ongoing costs associated with general
inflation, new ways of working and
competition for a limited pool of production
resources, continues te drive up the cost of
production

- Costs associated with carbon effsetting and

new technologies to reduce the

environmental impact of our productions may

also impact margins in the future

+ There also continues to be some uncertainty around the
longer-term qualification of UK made content as
European Works for the purposes of EU TV and
streaming quotas, which could at some stagein the
future result in reduced demand for UK made content

- The government is alsc reviewing the threshotd for
High-end Television (HETY) tax creditsin the UK and
depending an the nature of the changes, this could
affect some of the lower budget HETV projects. There
may be cther changes arising from the government's
review, for instance around increases in the percentage
of expenditure that qualifies for the tax credit and the
percentage of the credit itself which could affect other
dramas

Changes in direction of travel

The global demand for content remains good and the
overall market continues to grow. Regulatory review and
ongoing general inflation are greater risks, however we are
able touse our scale to supportus in how we manage the
risk associated with the rising cost of oroduction, resulting
inthis risk remaining static.

including streaming platforms. In 2022, we significantly
increased the volume of drama hours we produce and
increasingly worked with streaming customers.

Frem a cost perspective, we are also continually
implementing new processes to drive efficiency in our
production and project margins. These include robust
procurement procedures, maximisation of tax credits
and technological approaches to optimise filming.

we believe that by taking action now toreduce the
environmental impact of our productions, we are
mitigating against longer-termincreases in costs e.g.
arising from carben taxation or higher prices of fossil
fuel.

We are assessing the implications in relation to the
qualification of UK made content as Eurcpean Works as
well as undertaking targeted advocacy, research and
coalition building, whilst we await further detail cn
developments (if any).

We are actively engaged in helping lead an industry
coalition en the HETV review including advocacy in
public and with government,

ITV was also actively involved in the development of
industry wide production protocols to support the

industry return to work following the COVID-18 pandemic.

These protocols were rolled out across our productions
internationally to support our production resilience and
to ensure that contingency plans are inplacein the
event of further production pauses/sstoppages.

Board oversight
- Strategy sessions focused on 1TV Studios, and
response torisks and changes in the market

@
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4. Partnership relationships risk

Link to strategy

Management Beard owner: Chris Kennedy

Description

Context

Mitigating activities

Risk
direction

Aninability to
develop and
maintain adequate
relationships with
major platform and
distribution
providers may
result in reduced
brand prominence,
viewers being
unable to find our
content and not
achieving fair value
for our content.

- Video contentis viewed across a very wide variety of
platforms and devices and ITV needs to work with these
platform providers to ensure viewers can continue to
find TV content whenever and wherever they choose to
watch. However, commercial relationships with the
owners of these platforms are increasingly complex and
multi-faceted, particularly as these ownersare
commonly also customers, supgliers and partners in
co-creation activities

- Asa Public Service Broadcaster (PSB), we are
guaranteed prominence in the UK within the linear
Electronic Program Guide (EPG) grid. However, this
prominence is not guaranteed for on demand viewing
and other ways viewers now or will choose to consume
ITV content

- The PSB ecologyis integral to the broader society in the
UK and a lack of regulatery intervention te protect this
ecology may threaten this wider societal benefit. There
is arnsk that global platforms may use their scale and
influence to limit the visibility and prominence of PSB
content and/or the value PSBs are able to take from the
content PSBs distribute on their platforms

- Inthe absence of regulatory protections, we must farm
strong distribution relationships with major platform
providers and under mutually favourable terms, to allow
viewers to continue to easily find our content and in
arder to fully monetise that content

- Aswe continue to develop ITVX, we must ensure the
distribution is built into our deals with platforms to
ensure the product is available as widely as possible

Changes in direction of travel

Negotiating deals with our partners/competitorsis
beceming increasingly complex resulting in this risk
trending upwards,

Qur aimis to allow viewers to access ocur centent,
wherever, whenever and however they choose to watch
and this is underpinned by a defined partnership and
distribution strategy, which has been further developed
throughout 2022. We continue to focus onthisas a
priority as we deliver our enhanced Streaming strategy.

We have a growing dedicated team that has developed
relationships and commercial arrangements with all the
major distribution providersand TV platform/device
manufacturers in the UK. This team is also responsible
forinputting into product and commercial
decision-making, to ensure ITV remains an attractive
proposition from a distribution perspective. We are
therefore in a position to negotiate the prominence and

monetisation of ITV's content an thelr platform/devices.

We also continue to actively participate in dialogue with
Ofcom and the UK government regarding the
modernisation of the PSB regulatory regime and make
the case for addressing the key areas of inclusion,
prominence and fair value in new legislation. The
government has committed to bringing forward a Media
Bill to modernise this regulation but the date of its
introducticn to Parliament is still to be confirmed.
Following the decision not to privatise Channel 4, the
Labour Party is now supportive of bringing forward the
Media Bill too.

Board oversight
- Ad-hoc updates on partnership and platform
developments

2022

2021

o

5. Pension deficit increase

Linkto strategy . .

Management Board owner: Chris Kennedy

Description

Context

Mitigating activities

Risk
direction

Afinancial crisis or
macroeconomic
change could
impact the value of
pension scheme
investments and
liabilities and
increase the
deficit.

+ Changes in credit spreads or UK government bond yields
could resultin material movements in the Group's
defined benefit pension scheme liabilities

- Amajor change in longevity, investment values orinthe
discountrate affecting the value of lfabilities could have
a material impact on the net pension liability. 1TV may
needtarespondinsuchan event by increasing future
contributions

Changesin direction of travel

The pension scheme trustees'investment strategy has
continued to evolve focusing on limiting the impact of
market volatility on the scheme, resulting in this rigk
remaining static.

The pension scheme assets are investedin a diversified
portfolio, with a significant proportion held in lower risk
bonds, with interest rate and inftation hedging in place,
designed to match the cash outflows of the scheme
liabilities as far as possible. Appropriate levels of
coltateral are rmaintained to support the strategy. We
have worked with the pension trustees to manage
contributions to the pension schemes through a series
of asset backed arrangements.

Board oversight
- Annual pension process and controls review at the
Audit and Risk Committee (December 2022)

2022

@

2021

@
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6.Regulatory and policy changes

Link to strategy . .

Management Board owner: Magnus Brooke

Description

Context

Mitigating activities

Risk
direction

Changes to policy
andregulation,ora
failure by the UK
government to
regulate, may have
anegative impact
on the future of
public service
broadcasting, our
business model
and/or the cost of
operations,

+ Thereremains unce tairy around Lthe previse Liming
of the Media Bill being enacted and how Public Service
Broadcasting (PSB) regulation will be reformed to
respond to changes in viewer behaviours and the
increasing scale of digital media companies

+ Changes inadvertising regulation for certain sectors
may have anegative impact on the revenue we are able
to generate from these sectors

- Tharg also continues to e some unce Lainty around the
longer-term qualification of UK made content as
European Werks for EU TV and streaming quotas, which
could result inreduced demand for UK content

- The government's current review of the UK's High-end
Tetevision (HETV) tax credit regime may result in some
lower budget comedy and drama programming no longer
qualifying for the credit. The consultation is not yet
concluded and we are actively engaged and supported
by much cf the industry

- Other areas ¢f regulation and pelicy which
could have animpact on our business include
sustainability and child protection

= An emerging consideration for ITV is the

potentiality for unregulated TV platform relationships to

result in aloss of value for ITV. The passing of the Media

Billis very important for mitigation of this risk

Changes in direction of travel

Reform of the PSB regime remains a significant
uncertainty and critical cempaonent to the ongoing heatth
of the PSB ecology. The lack of movement results in this
risk remaining static.

We have an experienced Policy and kegulatory Attairs
team that monitors for potential policy, legal and
regulatory developments, We have a systematic approach
to analysing the impact of potential changes and are
proactive in putting forward our position during the
development of new policies, legislation and regulation.

We continue to engage with the goevernment and
regulators on the PS8 regime and many other topics
affecting our industry. This includes actively
participating in consultations on areas which may
impact ITV and collaborating with other organisations
in the industry, where appropriate in line with cur
competition law obligations.

Qur Social Purpose team works alongside the Policy
and Regulatory Affairs team to identify regulatory
changes related to the environment/sustainability and
to support the business in how to implement processes
in order to comply. This has included advising the
business on requirements faor TCFD, of which we were
an early signatory.

Board oversight

- Regularreports to the Beard on PSB reform

- Deepdive by the Board in January 2023 on the
‘continuation of ITV as a PSB’

- Regularupdates on emerging regulatory and policy
issues

2022

2021

1
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7. Content pipeline risk

Link to stratesy

Management Board owner: Kevin Lygo

Description Context Mitigating activities Risk
direction

Failure to sustaina Rising production costs and increased We are evolving how we commission and acquire content | 2022

diversified competition in the market continues to drive | to broaden our offering and grow our ¢verall reach and @

commissioning and the cost of contentup scale. Focus remains on better understanding audience

content strategy Viewer preferences continue to change and preferences and the success of programmes.

thatis both the content pipeline must reflect this. In particular, the 2021

resilientand
financially viable,
may reduce
profitability.

need to commission programmes with a broad appeal that
attract younger audiences

The public response to the Black Lives
Matter movement has further highlighted
the need to respond to increasing scrutiny
of on-screen diversity

The environmentalimpact of our
programming and how environmental
behaviours are presented in our content is
becoming more important

- Our Streaming strategy requires us toinvest in more
content and we must balance these rising costs with the
need to grow number of viewers and total viewing time

Changes in direction of travel

2022 has seen an evolution in our content strategy and
resulting content pipeline which has resulted in this risk
staying static.

ITVX launched in Q4 2022 with over 19,000 hours of
content. To ensure this remains fresh and attractive to
the consumer, we will need to ensure that we continue to
strengthen our content offering including weekly
exclusive content drops

within our Broadcast business unit, our commissioning
focus remains on live mass simultaneous reach and
identifying programmes and formats which have
national appeal, led by our experienced Commissioning
team. In order to increase the resilience of our pipeline
and reduce our reliance on historically successful
programrnes, we continue to invest in new premium
formats, live sports and high-end drama.

A content approach has been developed as part of the
launch of ITVX, and will focus on implementing the
content strategy needed 1o attract and retain viewers on
ITVX, including content acquisitions, original
commissions and content windowing approaches.

We also have dedicated Research and Data teams, who
provide insight on audience preferences and report on
the success of programmes. We use thisinsight to adapt
our commissioning strategy.

we have a Diversity Acceleration Plan which aims to
improve our on-screen diversity, develop a
representative talent pipeline and better represent all
communities in our programmes.

We are also committed te reducing ocur environmental
impact and communicating the need torespondto
climate change to our viewers. In 2022, we updated cur
commitment in the ‘Climate Content Pledge’, which
cutlines principles that we willcommit to in erderto help
cur audiences engage with this topic.

Board oversight
« Sessions an content strategy in light of this risk
(January 2023) and regular updates on ITVX

T
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8. Insufficient growthin our Streaming products

Link to strategy

Management Board owner: Rufus Radcliffe

Description Context Mitigating activities Risk
direction
ITVX dues nut grow | - Tl video sbigaming markel 1s a highly compelidve we have signiticantly invested in supercharging our 2022
atthe pace market, both in the UK and internationally. In order to streaming strategy and delivered cur free, ad-funded 0
required to deliver deliver against our streaming growth ambition, we have streaming service, ITVX, to the marketin Q4 2022,
the desired geveloped and launched ITvX In addition, IT¥X has a compelling premium proposition.
- The success of the advertiser funded element of ITVX is ! 2021

strategic or

financial outcomes.

dependent on maximising the number of viewers on the
product {reach} and then maximising the volume of
content they view (viewing hours). If we areunable to
iive bullnieath arkd consumplion, this willimpact the
amount of advertising revenue we are able to generate
fromITVX

- The subscription streaming market continues to grow.
As ITVX grows, we need to capitalise on this opportunity
and provide the opportunity for viewers to convert to
paying custermers (and retaining therm)

< Maintain strong relationships with platforms and
distributors is key to maximising the availability and
reach of all our streaming products

Changes in direction of travel

ITVis pursuing a streaming growth strategyina
competitive market and recent mergers in this market
have intensified competition, resulting in this risk trending
upwards.

ITVX aims to drive viewing amongst lighter and harder to
reach viewers that may not ctherwise engage with ITvV
content.

we will invest heawly in content through both
acquisitions and original commissions for streaming. Qur
service offering for streaming also includes creative
ways to deliver this content, including curated
coliections, fast channels, streaming exclusive
premieres and simulcast/live viewing.

We have developed a product and technology
workstream, to deliver a compelling user experience and
functionality. In addition, we continue to invest in data to
improve the user exparience, drive viewing and maximise
revernues.

In erder to extend our reach, we have developed
distribution deals to make our products available cna
growing number of major platforms and devices. We
have also aligned our commercialand streaming
strategies to ensure improvements for advertisers area
central part of the strategy.

we have revised KPis to track and evaluate the
performance of our streaming strategy and willboth
monitor these internally and report them externally.

We continue to monitor the external market to assess if
there are any developments, which will require a pivot or
change in our approach.

Board oversight
- Board strategy sessions on streaming

&
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9. Strategic and digital transformation risk

Link to strategy . .

Management Board owner: Chris Kennedy

Description Context Mitigating activities Risk
direction

Failure to - Digital transformation underpins all elements of our Qur strategy is articulated through defined strategic 2022

successfully strategy and is a key enabler forincreasing operational initiatives. Each initiative is sponsored by a Management @

deliver key efficiency. Failure to articulate the digital strategy, Board member and led day-te-day by a member of the

components of our identify the mostimportant digital projects and ITV Executive Leadership Team. We have formal

strategy and digital effectively manage the implementation of these processesin place, led by the Group strategy team, to 2021

transformation,
due to the speed
and extent of
change required,
may negatively
impact our
business.

projects could impact ITV’s ability to keep pace with
changesin the market and ultimately future growth

« Qur culture needs to support agility, coilaboration and
openness to new initiatives, in order to allow us to
continually evolve and deliver our strategy

- Aswe digitally transform the business, our exposure to
cyber security and data privacy risk increases. We need
to manage these risks in order to protect our viewer and
staff data and protect our operations. For further detail
ontheserisks and mitigations, refer to the cyber
security and data breach risk and the legal and
regulatory non-compliance risk below

Changes in direction of travel

The Transformation Qperations Director's Office (TODO)
has driven up standards across our strategic and digital
change transformation programmes and therefore this
risk is static.

report monthly on the performance of each of these
initiatives to the CEC and Group CFO & COQ.

The Transformation Operations Director’'s Office (TGDQ)
was formed in June 2022 to bring a strong focus on
operationalissues and to reducerisk involved in
transformation activities. Itisresponsible for supporting
transformation and monitoring the associated delivery
risks across the business.

Underpinning this, we have Management Board sponsors
for each of the transformation programmesandrun a
monthly Transformation Steering Group (TSG) whichis
responsible for tracking the overalt portfolio delivery,
programme dependencies and setting expectations for
effective risk management. A Group Design Authority
(GDA) and Group Investment Committee (GIC) have
been formed to drive holistic thinking and better manage
technical design and investment across the portfolio.

The TODO continue to focus on increasing the efficiency
and managing the dependencies of the transformation
portfolio.

Board oversight

- Deep dive session with the Board on execution and
detiveryrisks associated with the strategy and
transformation agenda (October 2022)

T

10. Duty of care and health & safety incident

Link to strategy . .

Management Board owner: Carolyn McCall

Description Context Mitigating activities Risk
direction

Failure to extend an | - We have a responsibility to maintain adequate duty of We have a central team with responsibility for 2022

adequate duty of care (DoC) to our staff, cast, crew, programme implementing controls and processes for DoC and H&S @

care ot the participants and the general public. General which covers both physical and mental health and safety

occurrence of a expectations withregards to mental health and duty of for staff, cast, crew and programme participants. This

major health and care continue to intensify, meaning more is expected of includes our participant aftercare programme. 2021

safetyincident
couldresultin
physicaland
mental harm, loss
of human life and
reputational
damage.

ITV as an employer and content maker/broadcaster
- As we continue toincrease production hours, our risks in

relation to Health and Safety (H&S) continue to increase,

We need to consider the DoC across all aspects of
preductions, taking into account the physical health and
safety risks and broader aspects of mental wellbeing

Changes in direction of travel

whilst this area remains a topic of high interest and
scrutiny from the public, media and regulators, we have
enhanced our processes and oversight and therefore this
risk remains static.

We have enhanced our existing DoC processes, which
encompass procedures relating to both physical and
mental health and safety. This has included engaging
two medical professionals (a former Chief Medical
Gificer and a clinical psychologist) on an advisory basis,
to provide ongoing support and challenge to our DoC
activities. Particular focusin 2022 has beenon
improving processes with regards to participant
aftercare and clinical support.

We have a Duty of Care Operating Board (DoC Board) in
ptace, with responsibility for monitoring implementation
and continuous improvement of our DoC framework and
policies. This DoC Board is chaired by the Chief
Executive (CEO) and includes senior representation
from our Studias, Media & Entertainment, Legal, HRand
Risk areas of the business. The DoC Board meetings are
also attended by the Chair of the Audit and Risk
Committee on behalf of the Beard.

Board oversight
- Deepdive on DoC risk with the Audit and Risk
Committee

1
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11, Legaland regulatory non-compliance

Link to strategy . .

Management Board owner; Kyla Mullins

Description Context Mitigating activities Risk
direction

Failure to comply - We are a global business and are therefore subject to We have a Group Legal and Business Affarrsteam in 2022
with applicable multiple local and international legal and regulatory place, which consists of subject matter experts who 0
laws and regulation regimes. These cover arange of areas including: oversee, and are responsible for, ensuring business

could resultin broadcasting and media regulations; anti-trustand compliance with all elements of reguiatory and legal
reputational competition law; anti-bribery and corruption; data requirements. Where appropriate, we also engage 2021
damage, financial privacy; and health and safety specialist external legal advisers to support. 0
penalties or - As we develop our data and digital strategy, and evolve ) o

B ) . We operate a compliance programme whichis

suspension of our the way we use personal data to deliver transformation .

. . embedded across ITV. Internal policies are owned by

licences 1o operate. In our Media & Cntertamment busine 3s, we need to

demonstrate compliance with data protectionand
privacy regulation at all times

Changes in direction of travel

Significant work has taken place during 2022 to establish
improved and robust foundations for managing cur
compliance obligations. However, the constantly changing
external regulatory environment and increasing external
expectations result in this risk trending upwards.

business leaders and regularly reviewed with high risk
policies being approved by the Management Board and
the Audit and Risk Committee. The Group Legal and
Business Affairs team works with the business to
support the adoption and implementation of these
compliance policies.

Tramning is a key cormponent of ITV's compliance
programme and its content is kept under review. In 2022,
ITW's Code of Ethics & Conduct training module {which
covers topics such as anti-bribery and corruption,
anti-money laundering} was updated to incerporate an
introduction tc competition law compliance. Certain
business areas in both M&E and Studios also undertook
additionai bespoke workshop-style competition law
training in 2022 designed to apply legal requirements to
practical business scenarios. Further, ITV's mandatory
training programme has been reviewed in 2022 to
include additional medules on Competition law
compliance, ABAC and Economic Crime to be delivered
in2023.

During 2022, the Data Protection team has enhanced the
Group’s data protection framework, which has included
working clesely with the Chief Data Officer toimplement
effective data mitigations to ensure ITV is able to
leverage datain an appropriate way when deliveringits
data strategy. A key enhancement by the team has been
to ernbed data privacy and cyber specialists into the
data transformation programme, to support designing
privacy and security into new processes and activities
from the cutset.

We alsg have a suite of mandatory compliance trafning
and learning in place, which helps drive positive
attitudes to compliance across the whole business.

Board oversight

- Deepdives on compliance framework and data
protections with the Audit and Risk Committee
(February and July 2022)
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12. Cyberattack ordatabreach incident

Link to strategy .

Management Board owner: Mark Smith

Description Context Mitigating activities Risk
direction

Acyberattackmay | - Cybersecurity threats continue to trend upwards. We We have implemented a robust cyber security risk 2022

resultin major operate in a highly public environment and, due to our management framewark across the organtsation to 0

operational reputation and the industry we operate in, we are at address the evolving nature of the cyber security threats.

disruption, critical greater risk of attack (than the norm) from well Our framework incorporates a variety of technical

systemoutage or organised threat groups 2021

loss of IP, customer
or business data
and potentially lead
to material
financial fines/
penalties and
reputational
damage.

- Astecbnology becomes increasingly more complex and
we transition to a digitally led business, we are required
to evolve our cyber security procedures inorder to
effectively protect against and respond to evalving
cyber threats

- Aswe continue to grow our digital product offerings, we
work increasingly with third-party partners and suppliers.
Afailure by these partners to implermnent suitable security
processes mayresultinincreased riskto ITV

Changes in direction of travel

Theincreasing threat of malicious activity, our enhanced
digital strategy and the increases in the level of technological
change in the business and dependency on certain third
parties, results in this risk continuing to increase,

preventative and detective measures to mitigate therisk
of anincident, as well as an extensive training and
awareness programme. We have strengthened and
accelerated enhancements to our controls and technical
measures in response to theincreasedrisk caused by
remote working and adoption of digital tocls.

We actively manage cyber ang data security In qur supply
chainand undertake due diligence assessments on key
suppliers as part of procurement activities. We also have
anincident response and notification process in place,
which is 1o be followed in the event a cyber or data breach
incident occurs.

Inthe event that ITV is subject to a ransomware attack,
we have insurance provisions in place to cover the costs
associated with restoring our systems.

The strength of cur control environment is tested on
an ongoing basis by independent security experts and
recammendations are '/mplemented in a prioritised
manner. We also work with our security partners to
undertake cyber simulation exercises at all levels of the
organisaticn to continuously improve our respense to
cyber or data attacks.

Board oversight
- Update on cyber nsk with the Board and Audit and Risk
Committee (January, April & September 2022)

1

13. Recruitment and retention oftalent risk

Link to strategy .@.

Management Board owner: David Osborn

Description Context Mitigating activities Risk
direction

Aninability to The market for talent continues to be Thereis a deep understanding of the skills and capability | 2022

attract, develop extrernely competitive, with salary required to deliver our strategic objectives and our HR

and retain key expectations materially increasinginareas | department waorks closely with the business to ensure

creative, of key talent (e.g. technology, data and those needs are met.

commercial, strearning) 2021

technicaland
managerial talent
could adversely
affect our
business.

Qursuccess depends on being able to attract, develop
and retain the best creative, technological, commercial
and managerial talent in order to successfully grow

our business

There js increasing scrutiny in relation to
diversity and inclusion. We must commit to
improving inclusivity and diversity across
our business (across all aspects, including
race, gender and disability) through both our
recruitment and retention processes

Changes in direction of travel

Activity inthe job market has increased, however, our
overall attrition rate ig below the national average. we are
still experiencing chailenges in sourcing skilled
technologists and our inability to of fer remuneration
packages that are comparable with certain of our global
competitors, has resulted in this risk increasing

We also continue to strengthen our existing capability,
through a combination of learning, development and
performance. The Board Nominaticons Committeeis
responsible for reviewing the skills and capability of
senior leadership and the whole Board joins a Committee
meeting annually to undertake a deep dive on senior
management succession planning and bench strength.

we have developed a Diversity Acceleration Plan, which
aims to improve diversity and inclusion within the ITV
workforce, through a combination of development,
training and recruitment inttiatives.

We have also implemented a new Pecple Strategy which
aims to supercharge our capabilities across the business
and manage overall business casts during the economic
downturn.

whilst acertain level of attritionis inevitable, we evaluate
root causes through exit interviews and declared reasons
forleaving Furthermore, succession plans have been
devetoped and implermented for business critical and
management roles (which includes nominated deputies).

Board oversight
+ Ongoing updates to and succession planning reviews
with the Nominations Committee

(1)
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The table below summarises how ITV has aligned our climate-related risk management processes

with the four TCFD pillars and signposts where the information ¢an be found inthe report.

Key

disclosures.

Disctosure consistent
with the recommended

Disclosure consistent
with therecommended
disclosure, further
improvement
opportunities for FY23.

Disclosure not
consistent with
the recommended
disclosure.

TCFO Pillar

TCFD recommended disclosures

Relevant section within
this report

Governpance
Disclose the
organisation’s
governance arcund
climate-related
tssues and
opportunities.

Describe the Board's oversight of
climate-related risks and
opportunities.

- Board oversight of
climate-related risks
and opportunities

Describe the management’srolein
assessing and managing
climate-related risks and opportunities.

- Assessingand
managing climate-
related risks and
opportunities

Strategy

Disclose the actual
and potential
impacts of
climate-related
risks and
opportunities on
the organisation's
business, strategy
and financiat
planning where
suchinformation is
material.

Describe the climate-related risks and
opportunities the organisation has
identified over the short, medium and
long term.

- Detalled Risks
- Detailed Opportunities

Describe the impact of climate-related
risks and opportunities onthe
organisation's business strategy and
financial planning.

+ Detalled Risks
- Detalled Opportunities

Describe the resilience of the
organisation's strategy, taking inte
consideration different climate-
related scenarios, including a 2¢C or
lower scenaria.

Resilience

Risk Management
Disclose how the
organisation
identifies, assesses
and manages
climate-related
risks.

Describe the organisation’s processes
for identifying and assessing
climate-related risks.

- Ourapproach to
identifying, assessing,
managing and
rmonitoring climate -
relatedrisks and
opportunities

Describe the organisation’s process for
managing climate-related risks.

+ Qurapproach to
identifying, assessing,
managing and
monitoring climate-
related risks and
opportunities

Describe how processes for identifying
and managing climate-related risks are
integrated into the organisation's
overall risk management.

- Qurapproachto
identifying, assessing,
managing and
monitoring climate-
related risks and
opportunities

Metrics and
Targets

Disclose the
metrics usedto
assess and manage
relevant climate-
relatedrisks and
opportunities
where such
information is
material.

Disclose the metrics used by the
organisation to assess climate-related
risks and opportunities in line with its
strategy and risk management
process.

- Detailed Risks
- Detailed Opportunities
- Emerging metrics

Disclose Scope 1, Scope 2 andif
appropriate Scope 3 greenhouse gas
(GHG) emissions, and the related risks.

- Following best practice
in setting our Net Zero
ambition

Also see the Climate

Action section.

Describe the targets used oy the
organisationto manage chmate-
related risks and opportunities and
performance against targets.

- Detailed Risks
- Detailed Opportunities
- Emerging metrics
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ITV has made disclosures aligned with the TCFD recommendations since 2019. We have built on this throughout 2022, making significant
improvements in how we manage our environmental targets and climate-related risks and opportunities and have achieved the milestones set for
2022inour 2021 TCFD report.

2021 2022 Comingin2023
+ Obtained SBTI' validation for environmental + Aligned our environmental targets to new SBTi - Develop and publish Climate Transition Plan
targets Net Zero standard {CTP) following the Transition Plan Taskforce
- Launched new global environmental data - Linked Management Board remuneration to Framework
platform environmental targets (emission reduction - Consider wider business impacts on nature and

« Achieved an‘A-'CDP rating

- Completed first stage of climate scenario
analysis on key areas of our business

- Signed the Climate Content Pledge

- Signed Businass Ambition for 1.5 degrees
committing to making 2050 targets in addition
to 2030 ones

- Entered into new Revolving Credit Facility, with
terms linked to the delivery of emissions
reduction targets

performance an Scopel, 2and 3)
Obtained independent limited assurance of

our emissions data

- Built on our Climate Scenario Analysis

» Continued to develop emissions reduction
plans

- Continued to develop further relevant internal
climate-related metrics

+ Published editorial commitments to increase
on-air content on the climate crisis and how to
addressit

- Joined the CDP Supply Chain programme and
invited aur high risk suppliers 10 engage

- Achieved an ‘A’ CDP rating.

biodiversity and explore an approach foriTv.

- Enhance the monitoring of risks and
opportunities through the development of new
indicators

- Review approachto assurance of legaland
regulatory obligations

- Enhance integration of climate-related risks

and oppartunities into financial planning and

strategic decision-making processes.

Embed CDP engagement as a key

consideration in sourcing decisions

- Identify critical information and datain our ESG
and TCFD reports and develop aroadmag for
transitioning to gaining reasonable assurance
over this critical information and data.

1. Science Based Targets Initiative

Governance

ITV has develeped a robust governance
structure, whichincludes appropriate
processes and controls at the most
appropriate levels within the crganisation to
effectively manage the climate risks we face.
We believe that our governance is proportional
to the nature, complexity and scale of our
business operations, allowing the Board,
committees and senior management to
ensure that climate change is integrated
into our strategy, and informs our
decision-making and business processes.

To support us in meeting TCFD best
practices, we worked with external advisers
EcoAct to conduct a gap analysis based on
the requirements of the TCFD framework
and the FCA. They provided us with
recommendations on the management
changes that we should implement to
align our activity to the framework, and
reviewed our final disclosure. EcoAct also
conducted the qualitative Climate Scenario
Analysis that feedsinto the strategy
section of this report.

Qur climate governance structure, as well
asroles and responsibilities are detailed in
the sections below.

Board oversight of climate-related risks
and opporiunities

To successfully evaluate and respond to
the challenges and cpportunities posed
by climate change, we mustembed an
understanding and awareness of climate
change issues across the business,
supported by effective governance.

In 2020 we implemented our Climate Action
Governance Structure, which is aligned to
our broader business and risk management
governance structures.

@ ITV ple AnnualReportand Accounts2022

i cadence
: Annual consideration of (i} climate-related
I targetsand (ii) climate risks and cpps.

Audit and Risk Committee

Cadence
i Annual scruting of TCFD and other
! climate-retated reporting.

! cadence
I Twice yearly consideration of (i} climate-related targets and (i) ctimate risks and opps.

! cadence

I Guarterly meetings focused on (i) climate-related targets and (i) climate risks and opps.

i cadence

1 Monthly to quarterty meetings led by Green Leads in all business units, suppoerting the
i development of the CADG objectives and implermentation.

Within this governance structure, the
Board has ultimate accountability for all
risks, including climate-retated risks and
opportunities, and the delivery of our
environmental targets. The Board fulfils
this accountability through ongeing review
of principal and emerging risks, and through
specific sessions on climate-related topics.
‘Environmental has been identified by the
Beard and Management as one of ITV's
key emerging risks (see page 71)and is
considered as an underlying priority of

our strategy.

The Board is supported by the Audit and
Risk Committee (ARC) in ensuring the
business is adequately assessing and
responding to climate and environmental
risks. It also helps guide the business in
developing effective processes to mitigate
against these risks and complying with all
relevant regulations and disclesure
requirements. It playsanimportant role
in ensuring the integrity and reliability of
ITV's information related to climate and
environmental risks and helps to ensure
that ITV is prepared for the long-term
impacts of climate change and will be
appropriately reflecting the potential
implications in its business plans and
financial statements.




The management sponsor and climate risk
owner is the Group Chief Financial Officer/
Chief Operating Officer (CFO/COQ). In 2020,
we established ITV's Climate Action Delivery
Group (CADG), chaired by the CFO/CCO and
censisting of senior management
representation across the business,
including Finance, Technology, ITV Studios,
Media & Entertainment, Procurement, Risk
and Social Purpose teams. The Board
delegates authority to the Climate Action
Delivery Group (CADG) which oversees our
climate strategy, programme and actions.
The day-to-day delivery of the climate
strategy is coordinated by the Social
rurposessustainability team with support
from Green Leads and Green Teams who
drive the implementation of action plans.

Assessing and managing ctimate-related
tisks and opportunities

The CADG is responsible for the day-to-day
delivery of the climate action agenda and
environmental targets. It ensures business
activities and decisions align to our climate
action agenda and implementation
stratedies address our climate-related risks
and opportunities.

In the quarterly CADG meetings we
menitor the status of climate-related risk
and opportunities, through a cembination
of ongoing updates of activities from the
Group Risk function and the business
representatives. The CADG also reviews
quarterly data to monitor progress against
our environmental targets and considers
what improvements are required bothin
terms of data quality and management
changes. These reviews cover dataand
progress by business areas that is then
reported to the Divisional and
Management Boards.

The table aboveillustrates the key activities
undertaken during 2022 by the roles within
the Climate Action Governance structure.

Throughout 2022, we continued to build
awareness and knowledge of climate-related
issues and opportunities across the Group,
including receiving updates from external
parties on breader environmental issues,
such as Biodiversity and the upcoming
requirements related to the disclosure of
Climate Transition Plans.

Remuneration incentives

In 2022, ITV made the decision te include
emissions reduction targets in Management
Board bonuses, and ensure that all senior
management bonuses included ESG
objectives. This was proposed by members of
the CADG, and ratified by the Remuneration
Committee. All colleagues are encouraged
to consider their contribution to ITV’s
Climate Action and ESG targets in their
Talking Perfoermance reviews and through
ayearly mandatory training module.

Strategy

Qur appreach focuses on the associated
cumulative impact of transition, physical
and regulatory risks and cpportunities.

Role

Activities undertakenin 2022

PlcBoard

Annual review of Climate Action progress within broader review of ITV's
Social Purpose/ESG goals.

Audit and Risk
Committee

Annual review and scrutiny of the TCFD disclosure and other climate-
related reporting.

Management and
Divisional Boards

Guarterly review of Climate Action goals and carbon emissions data across
Scopes1, 2 and 3 {business travel}?. annual review of goals and carbon
emissions data for all cther Scope 3 categories. The Management Board has
an annual discussion on Social Purpose/ESG targets and progress, including

Climate Action.

CADG

requirements.

Quarlerly review of LLimate Action data and progress by business area. In
2022 each area of the business developed a Climate Action Plan, describing
how that area contributes to ITV's Climate Action goals, and what
deliverables will be achieved each quarter to get there. These are shared
and reviewed by the Group on a quarterly basis. The Group also reviews and
drives decisions related te our disclesure, assurance and compliance

Green Leads

Each member of the CADG is supported by Green Leads or Green Teams
covering all relevant business units. They lead the implementation of the
action plans and report on progress to the CADG members. They work
closely with the Sustainability team to ensure coherence of activity and
alignment with our targets.

Sustainability
team

collaboration.

Ongoing coordination of climate action and breader sustainability activity.
The team is responsible for setting targets; ensuring compliance with
reporting requirements; supporting business units in developing action
plans and appropriate metrics; training and upskilling; pan-industry

2 Our methodolegy for calculating Scope 3 emissions is included alongside the SECR table on page 48 of ITV's Annual
Report and Accounts. Additional information is alse detailed inITV's Basis for Reporting document (available at

www.itvple.com/socialpurpose/downloads)

Our methodology and assumptions

Our 2021 Climate Scenario analysis
assessment identified three key risk themes,
which have been subiect during 2022 to
further modelling to understand whether the
potentialimpact is material to our financial
positicn and strategy. These included:

1. Changesin the Advertising sector

2. Increased costs in the transition to a low
carbon world

3. Resilience of productions to extreme
weather evenis

We have also expanded this approach to
include consideration of the cumulative
impacts of physical and transition
climate-related risks on 1TV and delve
deeper into the opportunities to capitalise
on the transition to Net Zero.

For each of the three key risk themes, we
conducted quantitative modelling and
qualitative assessment of the potential
impact both physical and transitional risks
may have on our business in a 1.5°C, 2°C and
3+°C warming scenario, as at 2030. The
modelling assumed that our business model
and activities remain the same as today.

Cur overall assessment of the risks,
although based on a number of key
assumptions (e.g. advertising restrictions
are placed on high-emitting products and
industries), indicates that as abusiness ITV
is not significantly exposed to physical or
transition climate risks in our cperations
and our Group business strategy remains

relevant evenin light of evolving climate
risks. The risks {individually or collectively)
do not represent a threat to our long-term
viability, liquidity or ability to operate and
no risks were identified which suggested
we need to impair balance sheet assets.
The Detailed Risks sections on the
following page describes the risks we have
considered to arrive at this conclusion.

Given the evelving nature of climate change
and the future policy changes governments
globally are considering, there remains a
number of uncertainties in our modelling.
We will continue to review cur risks and
oppertunities to understand what
adjustments need to be made to our
mitigation measures or strategy and we
intend to continue building on this climate
scenario analysis by modelling further risks
and opportunities, as they are identified.

inthe tables on the following pages, we
have applied an indicative RAG to articulate
our assessment of ITV's exposure to the
ctimate-related risks and cpportunities
that correspond with the key themes
identified. The indicative RAG is an
amalgamation of the financial impacts/
benefits of the operational risks and
opportunities which were identified within
each therne. The RAG has been applied to
the Network for Greening the Financial
Systems (NGFS)‘Current Policies' scenario
moedeland the International Energy Agency
(|EA)'Net Zero Emissicn by 2050’ scenaric
medel to articulate the cpposing positions
of ‘action’and ‘no action’inresponse to
climate change.
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We considered the following scenarios when assessing our risks.

Climate scenarios Impact time From To Aligned to
horizon® {years) {years)

NGFS? Current Policies IEA* Sustainable IEA Net Zero Emissions Short term o] 1 1TV annual reporting
model{'business as Cevelopment Scenario {NZE) by 2050 (‘net zero period
usual’/3°C+/ RCP 6.0) {SDS) (‘acceptable transition’/1.5°C/RCP 1.9)

7 ! limit'/2°C/ RCP 2.6) ) Medium term 1 3 ITV long-term
This scenario assumes that ITV has comritted to viabiity assessment
no new climate poticies are Thisis where the impacts targets toreguce emissions period and strategic
introduced, therefare of transitioning to alow inlinewithal.5°C planning cycle
setting the path for a glabal carbon economy are likely science-based emission
warming of 3°C+. to be observed as scenario. This scenario Long term 3 10+ 1TV science-based

This is where physical
impacts of climate change
are likely to be most
impactful, for example with
higher sea levelrise, higher
temperatures and
extreme weather events.

governments worldwide
commit ta driving down
emissions; this could be
manifested as higher
carbon prices, increased
costs of transition and
dreatarregutation.

would require significant
investment on the part of
governments and industry
dlobally to achieve and is
where theimpacts of
transitioning to a low
carbon economy are Likely
tc be mostimpactful.

and Net Zero targets

*This has been
extended to align
with our additional
2050 emissions
cemmitments

3  Network for Greeming the Financial System
4 International Energy Agency

Key - Risks

5 Thetime horizons included in this report are different to our wider risk time
harizons. This is due to the nature of the climate risks and our ongomg climate
targets. In the future, we witl work towards aligning our approach beyond 2630

. Minimalimpact

Moderate impact

. Significantimpact

1. Changesin the advertising sector

Context

Current pelicies
{3°C+) (High carbon
scenario impact)

SDS (2°C+) (Low
carbon scenario
impact}

NZE by 2050 (1.5°C+)
(Very low carbon
scenario impact)

The advertising market may continue to shift to the promotion
of low carbon products and sustainable communications with
mounting pressure from governments, regulators, as wellas
from agencies and brands from within the industry. Similar to
the proposed limits on advertising of high content sugar
products, carbon insensitive brands and products (such as
travel, cars, fast fashion, utilities and energy) may be subject
to stricter advertising regulations or even outright bans.

we may be impacted by changing regulations and major
advertising brands which fail to evolve and are not resilient to
change may not survive or wili shrink, impacting their demand
for TV advertising. As an apportunity, this could also lead to
spend being moved to lower carbon/more sustainable
advertising channels.

Time horizon
Medium - Long term

Impact area
Revenue loss

Revenue loss — minimal
Based on widerindustry
research, we have
assumed that advertising
regulators will continue to
lock unfavourably at
dreenwashing in
advertising and companies
with a high carbon
footprint. Therefore, we
may need to consider the
reputational impacts of the
adverts we broadcast and
advertisers we work with.

Revenue Loss - minimal
We have assumed that
Limited categories of
advertising clients that
are considered carbon-
insensitive or
environmentally damaging
will be subject to bans on
advertising of their
products or services.
However, we are able to
replace a portion of this
revenue through clients
advertising low carbon
alternative products.

Revenueloss —
moderate

We have assumed that
governments will introduce
strict policies toinfluence
consumption behaviours
and a higher proportion of
our high emitting
advertising clients are
subject torestrictions
{including travel, cars, fast
fashion and some retail
brands) and we are unable
to show their advertising.
However, we are able to
replace a portion of this
revenue through clients
advertising low carbon
alternative preducts.

How are we responding

Metrics

Targets

There remains uncertainty around the timing and impact of advertising restrictions. In order

to anticipate and prepare for the potential changes, we arée:

« Continuing to monitor the regulatory landscape and engage with Parliamentarians and the
UK government to make the case for evidence based regulation of advertising to ensure

that any restrictions are both proportionate and justifiable

- Continuing to work with advertisers to seek out alternative options to replace potential

lost revenue

- Developing a framework to measure the share of our advertising revenue thatis aligned

with our climate targets

- Measuring the revenue generated through green initiatives Like Home Planet
- Working closely with Ad Net Zero and the advertising sector to support the development of

mdustry wide approaches to the Net Zero transition

In 2022, we partnered with eBay to become our main sponsor of Love Island to promote the
importance of a shift from fast fashion to sustainable fashion. We will continue to seek out
opportunities to work with brands that support our climate action efforts.

Link to existing principalrisk
Advertising market changes

Monitoring metrics in
respect ef this risk are still
indevelopment.

we do not currently have
any specific targetsin
respect of thisrisk, and
will reassess the need for
specific action once we
have a better
understanding of the
relevant indicators.
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2. Increased costs in the transition to alow carbon world

Current policies
{3°C+) (Righ carbon
scenarioimpact)

Context

SDS (2°C+) {Low
carbon scenario
impact)

NZE by 2050
{1.5°C+) (Very low
carbon scenario
impact)

Expenditure

increase - minimal

The Current Policies’
scenaric assumes that no
carbon pricing is
introduced and therefare
the increased costs are
limited as it stays business
asusual.

Allbusinesses will face costs associated with the transition to
Net Zero and a low carbon economy. Carbon emissions taxation
1s being imposed by more nations worldwide to limit and
reduce carbon intensive activities causing climate change.

Asaresult, we may be exposed to increased costs of
operating all areas of our business. This may come froma
variety of avenues, including increased environmental
regulation, carbon pricing or emissions taxation, investment
in low carbon technotogies as well as throughout cur supply
chain |lnwever, the Fumilative impact of these costs is likely
to be greater than anindividual risk.

Time horizon
Mediurm

impactarea
Expenditure increase

Expenditure increase -
moderate

{ncreased costs may be
felt from the wider
transition to a low carbon
economy. However, the
SDS scenario does not
provide an indication of
how government or
regulation may intervene
inthis area.

Expenditure increase -
moderate

Increased costs may be
felt from wider transitions
to alow carbon economy.
Highest impact expected
interms of increased
costs passed on through
the supply chain.

How are we responding

Metrics

Targets

By cornmitting to cur Net Zero carbon target, we are actively seeking to limit the amount of
carbon we emitin our business, including in our direct operations, through the suppliers we
work with and through our activities such as travel. As we reduce our carben emissions and
increase our use of renewable energy to deliver against this target, cur exposure to this risk
witl be reduced.

We are managing increased price in our energy spend and exposure through our supply chain

by existing targets such as:

+ Reduce Scope 1and 2 footprints through energy efficiency measures and reduced reliance
on fossilfuel-based energy.

+ Increased engagement with suppliers to align with ourtargets

The sustainability of our buildings is now a key consideration when making decisions on
office moves and closures. In 2022, we started consolidating our London offices, initiating a
process that will see us moving from three sites to two, and which will be completed in 2023.

We anticipate a significant reduction in our Scope 1 and 2 footprint as aresult.

Link to existing principalrisk

Not currently linked te a principalrisk. However, it is linked to gur Envircnmental

emerging risk.

- Scopel, 2and 3 footprint

- Percentage of our
electricity coming frema
renewable energy tariff

- Number of key suppliers
aligned with our targets

+ 46% reduction of Scope
1and 2 by 2030, 28%
reduction of Scope 3 by
2030

+ 100% of our electricity
coming from renewable
tariff by 2025

- 100% of our key
suppliers aligned with
our targets by 2025

3. Resilience of productions to extreme weather events

Context

Current pelicies
(3=C+) (High carbon
scenario impact)

SDS (2°C+) {Lowr
carbon scenaric
impact)

NZE by 2050
{1.5°C+) (Very low
carbon scenario
impact)

If governments and organisations fail to adeguately respond
to climate change, we are likely to see an increase in physical
climate risks, such as extreme weather events causing floods,
wildfires and acute heat waves.

Extreme weather events have the capacity to significantly
impact ITV productions. This may result in operational
interruption resulting in delay in delivering content, meeting
consumer contracts and unforeseen costs.

Time horizon
Medium

Impact area
Expenditurg increase

Expenditure increase -
minimal

We have assumed there is
anincreasein the
frequency and severity of
extreme weather events.
However, as our
production operations are
globally diversified and we
are able to make choices
around where and how we
film, travel and maintain
business operations, this
impactis mnimal. We also
continue to evolve cur
resilience and continuity
plans to ensure they
remain up to date and can
respond to extreme
weather events.

Expenditure increase -
minimak

Asthe world is already
experiencing the impacts
af extreme weather events
globally, the increasein
frequency and severity of
these events under this
sCenaric isassumed to be
manageable within ITV's
existing business
continuity procedures.

Expenditureincrease -
minimal

As the world is already
experiencing the impacts
of extreme weather events
globally, the increasein
frequency and severity of
these eventsin this
scenarioisassumed tobe
manageable within ITv's
existing business
continuity procedures.

How are we responding

Metricsindevelopment

Targets

within the international Studios business, the environment and potential weather events are key
consideration when making decisions on filming locations. Should a sitvation arise, we would
respond on acase-by-case basis, supported by our existing business continuity measures,
which include insurance, evacuation protocols to ensure we keep talent and crew safe, and
sourcing alternative filming locations. This resilience and agility cantinue to be tested.

Link to existing principal risk
N/A

We are explaring ways to
understand our exposure
tothisrisk that can beused
tomitigate the impact.

Targets being developed.
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Our More Than TV strategy, and our history
of being a climate leader in our sector, put
usin a good position to benefit from the
apportunities that exist as we transition 1o
a sustainable world. We see a number of
opportunities taking shape which are linked

to our relationship with audiences and
advertisers, and to the operational changes
we are making. While these opportunities
are not significant to our financial success,

shaping culture for good; remains attractive
to talent, customers and partners; retains
its reputation for social care; and is resilient
torisk.

we believe it is important to capitalise on
these in order to ensure ITV continues

Key -~ Opportunities

. Significant benefit

Moderate benefit

. Minimal benefit

1. Audiences (reputational benefits)

Context

QOpportunity impact

How we are capitalising

Benefit

Qur social purpese agenda of shaping culture tor good
is core to ITV's strategy. We have a strong track record
in using our brand, reach, talent and programming to
engage a mass audience on climate-related themes

and solutions.

By reflecting the challenges that pecple are facing in
maodern Britain, we can remain relevant and attractive
to amass audience, supporting brand perceptions and

helping to maintain our reach in the market,

Time horizon
Shert - Medium term

Alignment to corporate
strategy - high

Importance to sociat

for good - high

Potentialincreasein
audience/viewership -
minimal/moderate

purpose of shaping culture

while itis difficutt to attribute positive perception

of the 1TV brand to our envircnmental activity, we

approach this in a number of ways:

- We run a monthly audience survey to monitor how
the ITV brand is perceived, which inctudes
questions on our envirgnmental credentials

+ We track the impact of campaigns and their effect
an the perception of the ITV brand. such as the
impact of the Love Island and eBay partnership,
which indicated that more than two-thirds of
viewers were driven to act, with an estimated
three million people having a more positive
opinion of shopping sustainably as a result of the
initial partnership in the summer of 2022

Metrics in development

Targets

ITV brand perception; bespoke indicators relating to specific campaigns

N/A - We do not currently set specific targetsin this area.

2. Commercial: Growing our revenue from Net Zero aligned brands, products and services

Context

Opportunityimpact

How we are capitalising

Benefit

We expect to see growth inthe velume of advertising
for brands, products and services aligned to the Net

Zero transition over the coming years.

By establishing ourselves as a reputable and trusted

environment for advertisers to showcase their
sustainability credentials, we can grow the volume
of advertising with existing clients and new low
carbon businesses.

Time horizon
Short - Medium term

Alignment to corporate
strategy - high

Commercial opportunity -
moderate

ITV Home Planet’, an initiative led by the ITV
Commercial team provides a platform for
advertisers to communicate their sustainable
message in partnership with ITV, helping increase
environmentally conscious purchasing among
consumers and helping grow our advertising
revenue with sustainable brands.

Metrics in development

Targets

The metricsin this area are stillin development.

we do not currently have targets in this area, as we are still

exploring the appropriate methodology for developing

indicators, andtherr integration into our existing activity.
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3. Operational: Cost reductions and wider benefits ofinnovations

Context

Qpportunity impact How we are responding Benefit

By developing targets to reduce emissions involved in
the producticn of our content, we have an opportunity
to develop innovative and more efficient ways to
produce and deliver our content. Beyond the reduction

of our footprint, these changes canimprove ow

resilience and reduce costs, as well as opening new
creative gpportunities and redefining what is possible.

Time horizon
Short - Longer term

Remote production technology is increasingly used
in Sport (UEFA Euros) orin Entertainment (Love
Island} formats, and we are currently testing virtual
XR technology for scripted productiens. Cloud
based editing also reduces travel and post
production energy use to be reduced. We continue
to monitor clean mobile power solutions that are
coming to market. These innovations canreduce
the number of people who need to travel 1o filming

Alignment to corporate
strategy — high

Cost saving - minimal/
maoderate

locations and we are looking to upscale the number
cof programmes produced in this way.

Metrics in development

Targets

We are driving a range of actions and innovative practices to reduce our production
emissions. It is chaltenging to track them separately as they become embedded into our
ways of working but we are tracking overall reductionin emissions. We will explore
setting newindicators, forinstance around the share of our productions using remote
progduction technologies, virtual sets, or any other key practices, if they prove helpfulin

our transition.

We do not currently have targets in place in this area, as we
are still developing the indicators that are most relevant.

Resilience

ITV's core business strategy was updatedin
2022 and contains targets for up to 2026,
including expanding our Studios business,
increasing digital viewing and revenuein
M&E and maintaining cur share of
commercial viewing.

Key climate-related considerations include
our ability to deliver on our expansion
targets for the Studios activities and
managing the increase in viewership on

our streaming platform while reducing
emissions in line with our targets, as well

as maximising our advertising revenue from
linear and streaming services ina changing
advertising market.

We are building resilience by developing new
metrics and improving our data quality in
these areas, as well as ensuring alignment
with the objectives and action plans for all
relevant business units, including upskilling
teams and engagement with the industry.

As we continue to evalve our climate
scenario analysis, this will help to improve
ITV's overall resilience and preparedness to
mitigate against ctimate risks in varying
degrees of potential outcomes. ITV's
strategy remains flexible and witl be
annually reviewed to make sure that it
remains resitientin the face of ITV's risks.

Risk management

Our approach to identifying, assessing,
managing and monitoring climate-related
risks and opportunities

At ITV we take a practical, rcbust and
consistentapproach to risk management
which is embedded in the organisation
through our risk management framework.
The framework supports the Board in
identifying, assessing, managing,
monitoring and reporting on the key risks
which the organisation is or coutd be
exposed to, including climate-related risks.
Further detail on how the Board utilises the
risk management framework to inform its
decision-making is set out on page 71.

Climate change is not currently categorised
by the Beard asa Group 'Principal Risk' as it is
unlikely to have a substantial financial impact
in the next three years. It has however been
identified as a key 'Ermerging Risk’ (within
the 'Environmental’ categery) to 1TV which
has the potential to impact the way we do
business in the medium to long term. We
continue to assess cur classification of

the risks regarding climate change with
managementand the Board to ensure

they remain appropriate and up to date.

Focus remains on the day-to-day
management of our climate risks. Cwnership
and accountability is assigned to all risks
with mitigations and progress against action
plans reviewed and challenged by the
Climate Action Delivery Group (CADG).

In 2022, ITV performed a qualitative climate
scenario analysis building en the quantitative
modelling that was completed in 2021. The
focus was on considering the updated IEA
and NGFS models and scenarios that were
recommended in the TCFD guidancein
conjunction with the existing IPCC scenarios
(that informed our 2021 disclosure). This
activity was supported by the Group Risk
tearm and EcoAct. This started with a
detailed identification of climate-related
risks and opportunities in the short, mediurm
and long term®in 1.5°C, 2°C and 3°C+
warming scenarios.

Members of divisional senior leadership
teams and business subject matter experts
performed an initial assessment of the
existing climate-related risks and
cpportunities, using the Grougp risk
framework assessment methodology. The
focus of this initial assessment was to
determine whether the risks and
opportunities were still relevant since the
last assessment and representative of the
key climate-related impacts to our
business, While new risks and opportunities
were identified, we continue to believe that
those identified in Detailed Risks and
Detailed Opportunities above could pose
the greatest impact to the business shauld
they materialise.

The primary factors considered to assess
the risks were the likelihood of the risk
materialising and the potential significance
across the following impact categories:

Strategic, external - reputationalimpact

+ Strategic, internal - strategic change
impact; revenue and expenditure impact

- Operational - operationalimpact;
balance sheet impact

& Defimtions for 'short term’, ‘medium term’ and ‘long
term’ can be found within the Detailed Risks section
of thisreport,
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when reviewing the cpportunities, we
assessed thealignment and relevance to
our corporate strategy of commercial
cpportunity, cost savings and impaortance
to cur Social Purpose priority to shape
culture for good.

Ownership is a key component of the
overall risk management process, and
Executive Leadership Team owners
were assigned to each climate risk and
opportunity identified as part of this
process. Risk owners have responsibility
for actively monitoring the risks and
opportunities, including defining and
imptermenting appropriate management
strategies with support and advice provided
by the Risk and Sccial Purpose teams.

ITV's principal risks with the potential to

be most impacted by climate change are
Duty of care or health & safety incident,
Advertising market changes, Evolving
demand in the content market and Content
Fipeline. We are taking action now through
our Social Purpose goals to mitigate and
manage theirimpacts both teday andin the
future. Through these actions, we continue
to build resilience to climate-related
physicaland transition risks.

Metrics and Targets

Our journey to date

Setting ambiticus targets, capturing quality
data and reporting on our progress
transparently are critical to cur successful
sustainability transition. While we are still
working on improving the accuracy of our
Scope 3 data, our approach to monitoring
our environmental performance is now well
established. We are now in the process of
developing new indicators to better
navigate and monitor the climate-related
risks and cpportunities as well as our
transition planning.

Following best practice in setting our

Net Zero ambition

Qur emissions reduction targets have been
updated this year to align with the Net Zero
definition of the Science Based Target
initiative {SBTi). We submitted additional
2050 targets to reduce all of cur emissions
by 90%-95% by 2050. Our 2030 tardets,
which were validated by SBTiin 2020,
remain unchanged.
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Emission reduction: 2030

46.2%

Scopeland2

28%

Scope 3

Emission reduction: 2050

90-95%

Scopel,2and3

See the Climate Action section on
page 47 for more detailon these and on
the supporting targets and activities
driving our decarbonisation efforts.

Qur 2012 baseline footprint was
recalculated following changesin
boundaries and changes in methedology
inour Scope 3 calculations that were both
implemented in 2021, as wellas the
acquisition of a new production company
(Plimsoll Productions) in 2022. This new
baseline was used in the submission of our
long-term target to SBTi. Subsequently, we
changed the methodology for Scope 3
calculations again in 2022 by incorporating
company-level data for 22 suppliers,
representing 4.6% of our overall spend.

All details relating to our methodology,
changes compared to previous years,
re-baselining policy and assumptions used
in the calculation of our 2022 footprint can
be found in our Basis of Reporting.

ERM CVS provided limited assurance of our
full carbon footprintin 2022 following
ISAE3000 methodology. The assurance
process was completed ahead of
publication of this repert and the assurance
staternent can be found on our Social
Purpose website.

Explanation of trends in tine with targets
Qur Scopeland 2 foctprint continue to
reduce year-on-year, ahead of our SBTI
trajectory. Main drivers include a shift to
renewable electricity tariffs across a
majority of our sites, a transition to low
emission fleet vehicles, and ongoing
modernisation of our sites. Business travel
emissions continue to rise post Covid but
remain firmly ahead of our targets. The
most material Scope 3 category is
Purchased Goods and Services, which has
decreased in 2022 by 8% compared to
2013, in line with our targeted trajectory.
Given that we are still working on improving
the data quality of this category, with plans
to increase the share of company level data
in the short term, we are focusing an our
supplier engagement and decarbonisation
efforts as a priority untilwe can gain
increased confidence in the accuracy of
these figures.

Emerging metrics

Transition metrics: As our roadmaps
towards Net Zerc are becoming maore
reliable, we are starting to monitor a wider
set of indicators, for which we do not
currently have formal targets. For instance,
we track the percentage of our fleet that is
shifting to hybrid or electric vehicles, the
number of our suppliers with science-based
targets and reporting into the CDP Climate
Change questionnaire, or the carbon
emissions from business travel across all
divisions. We are also starting to putin place
processes to ensure that we can track the
costs and savings involved in the
implementation of each division's climate
action plans. We aim to formalise and
publish these metrics as part of our Climate
Transition Plan disclosure in 2023.

Risks and opportunities metrics: we are
developing new metrics and approaches to
help us manage our climate-related risks
and opportunities. We are currently testing
many of these and using them internally
to ensure they are appropriate. These will
also be reflected in our Climate Transition
Planin 2023. Qur current progress can be
found within the description of the risks
and opportunities,

Content metrics: As part of our Content
Climate Pledge commitment, we have
developed a content tracker to monitoer the
mentions of climate-related topics acraoss
all our TV genres. The insights gained are
analysed internally on a quarterly basis by
the Commissioning Green Team, and help
us to ensure we are delivering on our
editerial ambition. We are also working with
a collaborative group of broagcasters to
explore ways to measure the impact that
our content has on the audience, but no
metrics or targets have been formally set.



How we assess prospects and risks

How we assess viability

The Board continually assesses ITV's prospects and risks at its meetings,

including the following:

+ Holding 'Strategy Days' twice a year, to oversee the delivery of the
Strategy and congider changes to, o vew, milialives Lo lTut Lher iinprove
the ITv Strategy

- Considering ad hoc topics on aspects of the strategy at Board meetings

- Performing a full review of the principaland emerging risks twice a year

- Performing periodic deep dives on specific risk areas, to further
scrutinise the effectiveness of risk mitigation approaches and confirm
operaticn within risk appetite

As part of the assessment of prospects andrisks the Board and

management routinely consider topics related to changing audience

behaviours, new market entrants and competitor strategies, and broader
advertising and studios market developments globally. The Board has
alsc received specific briefing sessions on the evolving Streaming
strategy and how that supports our longer term prospects; the global
content market and ITY Studios longer term prospects and position within
this market; business resilience to environmental and climate-related
risks; technological advancements in the areas of addressable advertising
andhowthe ITV Strategy responds to these; and sessions led by external
analysts onthe market perception of the ITV business.

underpinning this the Board and management cantinued to closely
scrutinise the impact of the current macroeconomic climate on the
business. This included identifying cost interventions/mitigations to
respond to severe downside scenarios; and increasing the focus and
detail provided in financial performance reviews and reforecasting to
track performance.

when assessing the longer-term viability of ITV, we considered (i} ITV's
strategy and business plan (page 20); (ii) the principal risks and
uncertainties (page 71); (iii) the Greup's financing facilities including
covenant clauses and tuture tunding plans {page 60}, {iv) the long range
financiat plan and cash forecast; and (v) other sensitivity factors or risks
which have the potential to materially impact liquidity in the assessment
period.

Based on this review a set of hypothetical and severe but plausible
scenarios were developed. We then modelled these scenarios against the
first three years of the long range financial plan and cash forecast both
individualty and in parallel, in crder to Assess viability.

whilst all principal risks identified could have animpact on ITV's

performance, the scenarios reftect the specific risks which could
potentially most likely impact the Group's financial position and

long-term viability.

The cutput from this werk was reviewed by the Audit and Risk Committee
in detail, with areport from the Committee to the Board to support the
Board's review and approval. Inreaching its view, the Board and
Committee also considered external views, including analyst and other
industry cemmentary, to understand the wider market views on the
Group's future prospects, and the external auditor's findings and
conclusions on this matter.

Assessment period for viability .
The Board reviewed the long range financial
and strategic planning horizon andis of the

view that a three year assessment period itis consumed

Technology and innovation in the media
industry continues to rapidly change
the demand for content and also how -

Assumptions applied

For the LTVS scenario, we have assumed:
EBITA impacts from LTVS scenarios flow
through to cashin full except for tax

{this year, to 31 December 2025) continues
ta be most appropriate. The factors the
Board considered in adopting this time
frame were as follows:
Visibility over ITV's advertising business
is relatively short term. Advertising
remains cyclical and closely linked to the
UK and global economic growth, which
may continue to be impacted by
uncertainties in the UK macroeceonomic
climate
The commissioning process and life cycle
of programming gives the 1TV Studios
division a more medium-term outlook.
However, while nen-returning brands are
replaced with new commissicns, cver
time there is less visibility as
programmes can experience changes in
viewer demand or come to a natural
expiration

Pension funding, whichis one of ITV's key
funding obligations, is agreed triennially
with the Trustees of the pension schemes
ITV's business model does net necessitate
investrment in long-term capital projects
that would reguire a longer-term horizon
assessmentor returns

savings, with the exception of settlement
impacts (in scenarios 4 and 5} which

are assumed to be disallowable for

tax purposes

Any Box Clever or other major litigation
settlement will be treated as an
exceptional item

Any ICO fine pertaining to a cyber breach
will be treated as an exceptionalitem
That no acquisitions are made
(consistent with ‘Base case")

£200 million annual dividends are
continued to be paid throughout the
period (consistent with ‘Base case’)

Wwe have also assumed the revelving credit
facility of £200 million and the Credit Suisse
CDSs facility of £300 million are available
throughout the period, and that the
remaining Eurobondis to be re-financed
{and not repaid from cash).
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Taking into account current operational and financial performance, the Board has in particular analysed the impact of following
hypothetical scenarios. These scenarios were assessed in isolation, as combinations of two or three risks and all simultaneously to

further stress test viability:

|bnk to Principai risks or Accounting judgements and astimates within the Financial Statements

Scenariol

Scenario modelled

Principalrisks

A significant and sustained downturn in advertising revenue from
2023, as aresult of audience and/or market decline, driven by
macraeconcmic factors or increased competition/chatlenge from
large streamers. In this scenario we also fail to replace the advertising
revenue lost as aresult of the confirmed restrictions on HFSS and
potential restrictions on other advertising categories (e.g. gambling
and high carbon products).

Advertising revenues (2023 vs 2022 - (2%); 2024 vs 2023 - (9%);

2025vs 2024 - 12%)

Business areaimpacted:
Media & Entertainment

Changing viewing habits: A failure to anticipate or respond to fast
changing viewer habits and behavicurs may impact total viewing and the
success of our channels.

Advertising market changes: Continued changes in the advertising
market may result in reduced demand for ITV's advertising products and
alonger term decline in advertising revenue.

Policy and regulatory changes: Changes to policy and regulation ora
failure by the government to regulate may have a negative impact on the
future of public service broadcast, our business modeland/or the cost
of operation.

Partnership relationships: An inability to develop and maintain adequate
relationships with major platform and distribution providers may resultin
reduced brand prominence, viewers being unable te find our content and
lack of fair value for that content.

Further detail of how we are mitidating these risks is provided in the
principal risk and uncertainties section

Scenario 2

Scenario modelled

Principalrisks

Qur Streaming strategy fails ta fully deliver the expected consumption
hours {for the ad-funded streaming element) or subscriber growth {for
the subscription streaming et )i ting re

This scenario assumes we under-deliver against our viewing and
subscriber growth plans for ITVX (resulting in EBITA reductions of

2 millionin 2023, £7 millionin 2024 and £31 millicn in 2025).

Business areaimpacted:
Media & Entertainment

Insufficient Streaming growth: Cur Streaming products do not grow at
the pace required to deliver the desired strategic or financial outcomes.

Changing viewing habits: A failure to anticipate or respond to fast
changing viewer habits and behaviours may impact total viewing and the
success of our channels.

E} Further detait of how we are mitigating these risks is provided in the
principal risk and sncertamties section

Scenario 3

Scenaric modelled

Principalrisks

A number of key programme brands within the ITV Studios diviston are
not recommissioned and new format growth does not materialise.

The scenario assumes key shows come 1o an end from 2023 (2023 impact:
c. £39 million; 2024 impact c. £57 million and 2025 impact: ¢. £83 millien).

Business areaimpacted:
Studios

Content pipeline: Fundamentalchanges inthe content market and/or
failure to sustain a diversified commissioning pipeline that is both
resilient and commercially viable, may result in reduced opportunities
and/or profitability.

Further deta:l of how we are mitigating these risks s provided i the
principal sk and unceriainties section

Scenario 4

Scenario modelled

Accounting judgements and estimates

Settlements for ongoing litigation are significantly higher than
estimated, resulting in large one-off cash payments.

This scenaric assumes a higher than provisioned cash ocutflowin 2024 in
respect of settlements for ongoing litigation.

Given the current status of the varicus claims, management do not
expect there to be any cash cutflow in respect of litigation during the
viability period. However, a cash outflow has been modelted as a potential
severe downside scenario.

Business areaimpacted:
Group

The complexity and potential scale of the angoing litigation settlements
and earnout negotiations, results in a lack of certainty in the final
liabilities and payments.

Further detailnf 1
OrgErsng Lt

xS

unting judsements and esiimates applied to

are provided inSeciion 1o the Finanoal
essments peformed by the Auditand
o0 these accounting judgemenisis

Rick Cromimitier repaort from page 125
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Scenario 5

Scenario modelled

Principal risks

ITVis subject to a cyber attack which results in a major operational
disruption, critical system outage or loss of intellectual property (IP),

customer orbusiness data.

This scenaric assumas that a class action is filed against 1TV which
requires a substantial ccmpensation payment and results ina fine from

the Information Commissioner's Office (ICO).
Business area impacted:

Group

Cyber Security and Data Breach

Further dotanl of how we are mutigating this nskos provided in the
prrcipal risk amd uncertaintie

Scenario 6

Scenario modelled

Principal risks

A combination of scenarios 1 te 3 above occurring simultaneously.

This scenario materialising is deemed unlikely {resulting in EBITA impact
of £79 million in 2023, £241 million in 2024 and £348 million in 2025).
Impartantly in this scenarfo, ne covenants are breachad at any time during

the assessment period.

Business area impacted:
Group

Content pipeline

Changing viewing habits

Advertising market changes
Policy and regulatory changes
Partnership relationships

Insufficient Streaming growth

Please see risks 1-3 for more detail.

Further detail of how we are mitigating thisiskis provided in the
wrincipat risk and uncestamties section

We have considered the impact of climate
change risks and do not believe they would
have a significant financialimpact on the
business in the assessment period. Please
refer to our TCFD report for further detail.

Viability assessment

Our balance sheet and liquidity
position remains strong. Our liquidity
at 28 February 2023 is £1,113 million,
cormprising cash of £313 million, the
undrawn Revolving Credit Facility of
£500 million (expiring January 2028)
and the undrawn bilateral facility/CDS
of £300 million (expiring June 2026).

During the viability pericd, the Group's
£259 millicn Eurobond maturing in
December 2023 is assumed to be
refinanced.

we have considered both the individual
scenartos and various combinations of
the scenarics in order to assess viability.
If any of the above scenarios were to occur
in isolation we would maintain sufficient
liquidity and, considering our RCF
mechanism which allows us toincrease
our leverage covenant to 4.0x, would only
marginally breach this banking covenant
in 2025. £4.5 mitlion of EBITA mitigation
in year would bring ITV in line with this
banking covenant.

Management and the Board are of the view
that the likelihcod of all the above scenarios
and sensitivities occurring concurrently is
very remote. We have developed mitigations
for each of the above risks which are
detailed in the principal risks and
uncertainties section. If all the above
scenarios were to occur in combination and
no action was taken to mitigate the financial
losses sustained, ITV would maintain
sufficient liquidity but would risk breaching
the net debt/EBITDA covenant for the RCF
in 2025 (the RCF interest cover covenantis
rnot breached atany pointin the assessment
pericd). However, if action were taken to
increase the threshold for breaching the
covenant to 4.0x, then £4.5 million of EBITA
mitigations in 2025, would bring us in line
with this banking covenant.

Potential mitigations

In the unlikely event that all scenarios were
to impact TV concurrently and in order te
avoid breaching our covenants, we could
deploy various mitigations in 2025. 1TV has a
mechanismin relation toits RCF which
allows a one-time adjustment to the RCF
Net Debt/EBITDA covenant up to 4.0x from
the baseline of 3.5x for up to two
consecutive half-yearly financial periods.
Ceploying this mechanism in 2025

would lead to a marginal breach, as the

Net Debt/EBITDA ratio of ITV will be 4.07xin
2025, in the unlikely event each scenario
were ta occur. £4.5 million of EBITA increase,
which could be delivered through revisions
1o the 2025 bonus plan, would bring TV
below the revised 4.0x covenant threshold.
It should be noted that ITV benefits froma
highty supportive banking group and
henefited from covenant waivers, which
were taken as a precautionary measure,
during the peak of the COVID-19 pandemic.

Viability statement

Based on the above, the Board has a
reasonable expectation that ITV willremain
viable and be abte to continue operations and
meet its liabilities as they fall due over the
three year period ending 31 December 2025.
The assessment has been made with
reference to ITV's strategy and the current
positicn and prospects and risks.

The Strategic Report was approved by the
Board and signed on its behalf by:

Chris Kennedy

Group Chief Finance Officer & Chief
Operating Officer

2 March 2023
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Chairman’s
Governance
Statement

Dear Shareholder
1am pleased to present our Corporate
Governance Repoert for 2022.

Year in review

The Board remains committed to
maintaining effective corporate governance
and integrity, enabling us to deliver our
strategy for the leng-term benefit of all

our stakeholders.

Though the worst of COVID-12 pandemic
seems to be behind us, we continue to
monitor and mitigate the risks ensuring
that we keep our people safe and protect
the business for the future. Physical Beard
meetings have continued throughout the
year facilitating effective communication,
guidance and support between the Board,
its Committees and the Management team.

Throughout the year, TV was focused on
delivering its strategic pricrities, with the
executive team investing in a dynamic
programme of digital modernisation.

The Board has been kept wellinformed

of Management's plans, particularly the
launch of ITvX and our vision for streaming
and content. We held a Beard Strategy day
inJune toreview the Strategy and a
second in December to hear an update

on progress and consider the rapidly
changing environment.

@ ITV plc Annual Reportand Accounts 2022

Andrew Cosslett CBE
Chair

Diversity

we fully recognise the importance of
diversity and inclusion at all levels from the
Board and through the entire crganisation.
We are encouraged by the significant
progress against the coreinitiatives of ITV's
Diversity Acceleration Plan, launched in July
2020. It's encouraging to see management'’s
commitment and achievements receive
public recognition (see page 51). We are
pleased with our gender and ethnic
diversity representation on the Board -
41.67% and 16.7% respectively, exceeding
the Hampton-Alexander and Parker targets.
For more detail you can refer to our UK
workforce diversity data in the Diversity and
Inclusion report.

Engaging with our stakeholders,
including our workforce

As a Board we focus on how we engage
with our stakeholders and how we deliver
a positive impact ferthem. Relationships
with our stakeholders in the UK and
internationally are vital to building

a successful and sustainable business.
My statement in the Strategic Report (on
pages 6 and 7) sets out the ways in which
we engaged with stakeholders during 2022.

Shareholder feedback is regularly
considered during Board meetings and is an
important factor in decisicn making. We
meet regularly with shareholders, through
cne-to-one meetings, conferences and at
the Annual General Meeting. In March we
hosted an investor seminar to enable a
deeperunderstanding of our strategy for
the Media and Entertainment division and
the launch of ITVX, giving an opportunity
forinvestors to raise questions directly with
management and the divisional team. The
2022 Annual General Meeting was live
streamed, with the opportunity far
shareholders to ask questions remotely
before and during the meeting.

The health and well-being of our colleagues
is a significant priority. As part of the open
two-way dialogue with colleagues, Edward
Bonham Carter, our Senior Independent
Director and Workforce Engagement
Director, continues to work closely with
the colleague Ambassador network and
regularly provides feedback to the Board.
Far further information on Edward's role
and work, and the Board's workferce
engagement activities, please see

pages 112 to 113.

The Board sought te balance the interests
of all stakeholders throughout the year.
Please see page 104 for examples of key
strategic issues considered and Board
decisions taken in 2022, and pages 66 to 68
for an explanation of how the Board has had
regard to the section 172 matters {including
certain key stakeholder considerations).

Culture

Good performance relies on the Company's
culture being aligned with its purpose,
values and strategy. As TV continues tc
become anincreasingly digital business
and adopts new ways of working to drive
adility, the Board recognises the
importance of continuing to foster and
monitor the culture across the organisation.
Please see pages 114 to 117 for the key ways
in which the Board and Committees
monitored culture during 2022,



Changes on the Beard

Through the Nominations Committee,
we focus on Board succession and
compositicn to ensure we have the
appropriate balance of skills,
independence, experience and diversity.

I joined the Board in June as Chair Designate,
attending the June Strategy Day and
working with Peter Bazalgetie toensurea
smooth transition until he stepped down as
Chair in September. In July we appointed
another Non-executive Director, Gidon Katz.

In May 2023, Mary Barris will step down as
a Non-executive Director after nine years
outstanding service to the Board.

2023 Annual General Meeting

The 2023 AGM will be held on Thursday 4
May, at 11.00. This will be a physical AGM
and further details of, and any required
changes in, the meeting arrangements will
be published on the Company's website.

I would like to take this opportunity to
thank my feliow Board members, the
Management team and our colleagues in
the wider workforce, who served during
another challenging year for the Group. As
we go through 2023, the Board will continue
to work with management to detiver on cur
strategic initiatives, and to ensure the
wellbeing of our colleagues and build a
successful and sustainable business for
all stakeholders.

Andrew Cosslett CBE
Chair
2 March 2023

"The 2018 UKCorporate Govemance Cocle

(the Code)

During 2022, the Company fully complied with all the provisions of the Code, with

the exception of provisions 15 (Executive Director Non-executive Directorships) and

28 {Cxecutive Director pension alignment). We have provided a full explanation
regarding these departures. Please see page 121 for an explanation of the limited time
forwhich the Chief Executive held two listed non-executive directorships {provision 15)
and, page 143 for detail on the alignment of the incumbent Executive Director pension
contributions to those available to the workforce (provision 38) which came into

full effect from 1 January 2023. The Code (July 2018), issued by the Financial
Reporting Council (FRC), and associated guidance are available on the FRC website
atwww.frc.org.uk.

Taking each ofthe main headings of the Code:

“Remuneration

Board Leadership and'Com pany Purpose

The Board's ultimate objective is the long-term sustainable success of the Cempany.
Read more about our strategy in the Strategic Report and how the Board achieves

this through, amongst other things, stakeholder and workforce engagement (pages
112 to 113) and establishing a clear and aligned Company purpose, strategy and values.
Please also see pages 114 to 117 for how the Board assesses and monitors culture.

Division of Responsibilitics

The Board consists of two Executive Directors, nine independent Non-executive
Directors and the Non-executive Chairman, who was considered independent on
appointment to the Board. For Board meeting attendance, please see page 103.
Additional external appointments of Board members during 2022 received prior Board
approval. The Directors’ other time commitments are in line with the key institutional
investor and investor body guidelines, except that, fora limited period of time, the
Chief Executive held two listed non-executive directorship, as explained on page 121.

Composition, Succession and Evaluation

The Nominations Committee Report (pages 122 te 124) sets out its activities and areas
of focus during 2022, including Chairman, Board and management level succession
planning and recruitment, Board composition and skills, and Board and Company
diversity progress updates. Read more about the external Board evaluaticn which took
place during the year on pages 118 and 119,

Audlt Risk and internal Control

The Audit and Risk Committee Report {pages 125 to 136) describes the work of the
Committee and how it discharges its rotes and responsibilities. The Committee reviewed
the enterprise risk management framewcrk, as well as assessing management’s review
and strengthening of the Group's internal contrels, increasing its focus on IT general
controls. The Committee also monitored the effectiveness of the external auditor, the
new internal auditor and the quality of audit. The Company’s disclosures regarding risk
management and internal controls are on pages 131 to 133, and details of how the
Committee focussed on audit quality are set out on pages 135 and 136,

The Remuneration Report {pages 137 to 157) describes the work of the Remuneration
Committee and sets out how executive remuneration is aligned tc the Company’s
purpose, values and strategy. It also describes how the Committee considered
workforce remuneration and related policies in its decision-making regarding
executive remuneration.
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Board of Directors

Committee membership

A puditand Risk
Nominations ©
Remuneration

m Terms of engagement forthe
Non-executive Directors and written
responsibilities for the Chair, Chief
Executive and Senior Independent
Director are available on our website:
www.itvplc.com/investors/governance

Appointed to the Board on1 June 2022 and as
Chairon 29 September 2022

Key areas of expertise: Business transformation.

Media and Media IP, Strategy, Remuneration,
People and Talent

Key skills and experience: Andrew is an
experienced chair who has spent his careerina
range of consumer facing sectors. His early
careerwas with Unilever in a variety of branding
and marketing roles. He then spent 14 years at
Cadbury Schweppes in senior internationalroles
before becoming Chief Executive Officer (CEO) for
InterContinental Hotels Group (IHG). Andrew was
at IHG for six years, creating value by leveraging
the power of its brands alongside executinga
programme of significant transfermational and
cultural change. He served as CEQ for Fitness
First, where he was instrumentalin successfully
repositioning the business and brand. Andrew
served as a non-executive director of the Rugby
Football Union {RFU} from 2012, where he was
appeinted chair from 2018 until 2021. Andrew
received a CBE for services to the RFUin the 2022
New Year's Honours List.

Current external appointments: Chair,
Kingtisher plc

@ 1TV ple AnnualReportand accounts 2022

Appointed Chief Executive and to the Board on
8 January 2018

Key areas of expertise: Business transformation,

Creative Industry, Digital, Media and MediaIP,
Regulation and Public Policy, Strategy, People
and Talent

Key skills and experience: Carclyn has an
impressive track record in media and experience
of leading digital transformational change both in
aninternational and regulated environment. She
has clear strategic acumen and a strong record of
driving operational excellence and delivering
value to shareholders. Carclyn created the More
Than TV strategy when she joined in 2018.
Carolyn has beeninstrumental in accelerating
the strategy inte Phase Twao. having successfully
executed Phase One. She continues to execute
the strategy effectively through her strong
teadership of the Company ensuring iITV's
transformation into a successful digitally led
media and entertainment company. Previously
she was Chief Executive of easyJet plc for seven
years and spent over 20 years at the Guardian
Media Group holding anumber of senior roles,
including CEO of Guardian News and Media and
then four years as Chief Executive of Guardian
Media Group. She has previcusly served as a
Non-executive Director of Lloyds TSB, Tesco plc
and New Look Group ple. In 2008, Carolyn was
awarded an OBE for her services towomen in
business and in 2016 a Damehood for her
services to the aviation industry.

Current external appointments: Non-executive
Director, Bridgepoint Group plc; Trustee of

the Development Board of the Royal Academy
of Arts.

Please see page 121 for furtherinformation on
Caralyn's external time commitments.

Appointed to the Board on 9 January 2017

Key areas of expertise: Business transformation,
Digital, Media and Media IP, Strategy,
Remuneration, People and Talent, Sustainability
and ESG

Key skills and experience: Salman brings to the
Board awealth of experiencein global businesses
having worked for over 30 years managing global
brand advertising and media spend. Previously
hewas COQ, Global Cornmercial Division at

SC Johnson & Son, and has held positions at
Procter & Gamble and PepsiCo.

Current external appointments: Chief Executive
Otficer, Pladis.

Appointed as Group CFC on 21 February 2019 and
as Group CFO and COOQ on 2 December 2021

Key areas of expertise: Business transformation,
Creative Industry, Digital, Finance and Treasury,
Audit, Sustainability and ESG, Media and Media
IP, Strategy, Technology and Data

Key skills and experience: Chrig has a strong
media background, heiding senior management
positions over al?-year career at EMI. Chris’
experience in executing and driving strategy has
played a keyrole in ITV's digital acceleration into
Phase Two of the More Than TV strategy, and
ensuring ITV's transformation into a successful
digitally led media and entertainment company,
as wellas driving a rationalisation/cost savings
initiative. He was previously Chief Financial
Officer of Micro Focus International plc, ARM
Holdings and easyJet plc where he spent five
years and was voted FTSE 10Q CFO in 2015, As
the business cantinues to evolve and develop, he
took onthe broader role of Chief Finance Officer
and Chief Operating Officer in December 2021.
Current external appointments: Non-executive
Director, Chair of the Audit Committee and
member of the Nominaticn Committee,
whitbread pic; Non-executive Director of the
Great Ormond Street Hospital for Children NHS
Foundation Trust; Trustee ef the EMI Group
Archive Trust,

Appointed to the Board on 11 October 2018

Key areas of expertise: Business transfarmation,
Finance and Treasury, Sustainability and ESG,
Strategy, People and Talent, Audit, Remuneration
Key skills and experience: Edward brings to

the Board a wide range of City experience and
invaluable insight in the understanding of stock
markets and investor expectations. He was
previously Birector of Stewardship and Corporate
Responsibility at Jupiter Asset Management
until 2022, and Vice Chair of Jupiter Fund
Management plc until 2014. He joined Jupiter in
1994 as a UK fund manager and held the position
of Chief Investment Officer from 1999 to 2010
and Group Chief Executive until 2014, He started
his career at Schroders as an investment analyst
before moving to Electra Investment Trust where
he was a fund manager.

Current external appointments: Senior
Independent Director, Land Securities Group plc;
Trustee and Chair of the Investment Committee,
The Esmee Fairbairn Foundation; Member of the
Strategic Adviscry Board, Livingbridge; Chair,
Netwealth Investments Ltd.




Appointed to the Board on 31 October 2017

Key areas of expertise: Business transformation,
Finance and Treasury, Audit, Sustainability and
ESG, Strategy, Regulation and Public Policy

Key skills and experience: Margaret has
axtensive experience in financial accounting,
corporate finance, strategic and corporate
planning having served as a Managing Partner of
Deloitte LLP and Chief Financial Officer of BAA plc
and Trinity Mirrar ple. Margaret also held
Non-executive Director and Audit Committee
positions with Standard Chartered plc and
Whitbread plc and was an external member of

the Auditand Risk Committee of the John Lewis
Partnership. Margaret's skills and experience
give her substantial insightinte the Company's
reporting and risk management processes.
Current external appointments: Non-executive
Cirector and Chair of the Audit and Compliance
Committee and member of the Nominations
Committee of International Consolidated Airlines
Group, S.A.; Senior Independent Director, Chair of
the Audit and Risk Committee and member of the
Nominations Committee of ConvaTec Group plc.

Appointed to the Board on 10 December 2020

Key areas of expertise: Business transformaticn,
Digital, Finance and Treasury, Audit,
Sustainability and ESG, Media and Media IP,
Regutation and Public Policy, Strategy,
Remuneration, People and Tatent

Key skills and experience: Sharmila has strong
public sector, commercial, government and
non-profit experience across a wide range of
sectors, including utilities, financial services,
media, global health and medical research. Earlier
inher career, she held the post of Chief Cperating
Officer at BBC Future Media & Technology, where
she managed the business functions of bbc.co.uk,
including the launch of the iPlayer. Sharmila
studied medicine at the University of Oxford, isa
Chartered Accountant and was awarded an OBE
in 2014 for services to medical research.

Current external appointments: Non-executive
Director, Chair of the Remuneraticn Committee,
Severn Trent plc; Non-executive Director,

Halma plc; Non-executive Director and Chair

of the Audit and Risk Committee, Coutts & Co;
Chair of the National Institute for Health

and Care Excellence.

Please see page 121 for furtherinformation on
Sharmila's external time commitments.

Appointed to the Board on 28 July 2014

Key areas of expertise: Business transformation,
Digital, Sustainability and ESG, Media and Media
IP, Strategy, Remuneration, People and Talent
Key skills and experience: Mary brings to the
Board extensive experience in executive
remuneration, business strategy consulting, sales
and marketing, mergers and acquisitions, media,
television and interactive media investments and
digital rights management. Sheis a former partner
at McKinsey & Company, where she worked
primarily with retail and consumer clients in China,
South East Asiaand Eurcpe.

Current external appointments: Non-executive
Director, Reckitt Benckiser PLC; Supervisory
Board member, HAL Holding NV, Member of the
Remuneration Committee, St Hilda's College,
Oxford University.

Appointed to the Board on 1 February 2016

Key areas of expertise: Business transformation,
Digital, Finance and Treasury, Audit,
Sustainability and ESG, Strategy, Technology and
Data. Remuneration, People and Talent

Key skills and experience: Anna brings over

20 years’ consumer, financial and strategic
experience to her role on the Board and the
Committees on which she sits. Previously she
held the role of Group Finance Director at
Johnson Matthey plec and before that Anna held
senior strategy and financial reles at Diageo plc,
bothinthe UK and internationally.

Current external appointments: Chief Financial
Officer, The London Stock Exchange Growp ple.

Appointed to the Board on1 May 2018

Key areas of expertise: Business transformation,
Digital, Media and Media IP, Strategy, Technology
and Data, Remuneration, People and Talent,
Creative Industry

Key skills and experience: Duncan brings to the
Board a broad range of experience particularly in
digital media. consumer intelligence systems and
targeted advertising. Previously he was an
executive at BSkyB and Global Product Leader at

Experian plc following its acquisition of
ClarityBlue, a consumer intelligence company
which he founded.

Current external appointments: Chief Executive
Officar, Ascential plc, Non-executive Director at
Cognitive Logicinc

Appointed te the Board on 1 May 2020

Key areas of expertise: Business transfermation,
Digital, Media and Media IP, Strategy, Technology
and Data

Key skills and experience: Graham has
extensive technicaland digital experience, a
focus in user-centric product design, coupled
with in-depth knowledge of the e-commaerce,
technology trends and digital sectors. He was
the founder of Qubit, the leading provider of
e-commerce personalisation technology which
was sold to Coveo Scelutions in October 2021
shortly before going public on the Toronto Stock
Exchange (TSX). Prior to founding Qubit, he spent
five years working at Google. His most recent role
there was as global leader on Google's strategy
for conversion rate improvement, He is currenttly
focused on a number of web3 projects in music
publishing, real-time blockchain data mining and
asset management.

Current external appointments: Director,

Qubit Digital; SVP, Commerce Strategy,

Coveo Solutions Inc.

Appointed to the Board on 17 July 2022

Key areas of expertise: Creative Solutions,
Digital, Media and Media IP, Strategy, Technology
and Data

Key skills and experience: Gidon has extensive
digital and streaming services experience, along
with in-depth knowledge of tech product and
platform businesses having beenresponsible
for the transformation of NOW TV in the UK and
the development and highly successful launch
of Peacock TV LLC. He joined Roku in 2022 as
Senior Vice President of Consumer Experience,
prior to jeining Roku he was President of Direct
te Consumer for NBCU, launching Peacockin
the US. Before moving to the US, Gidon led Sky's
streaming service 'NOW' for six years, having
previously launched Virgin Media's vOD service.
He holds a BA/MA from the University of
Cambridge and an MSc in International Relations
from The London Schoel of Economics and
Political Science.

Current external appointments: President of
Consumer Experience, Roku
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Management Board

Appainted: February 2016

Experience: Julian Joined ITV in 2014 as Managing
Director of ITV Studios in the UK. He was promoted
to Managing Director of ITV Studios and appointed
to the Management Board in February 2016.

He has responsibility for running ITV's gtobal
production and distribution business that
creates, produces and sells finished programmes
and formats in the UK and internationally.

Julian's previous roles include Creative Director
and Head of Commissioning at Discovery
Networks International, Head of Prograrmnming at
Channel 4 and prior to that he ran BBC3 and E4.
He also spent time as Channel 4's Head of Factual
Entertainment and was a commissioning editor of
Charnel 4 News and Current Affairs.

Appointed: Octeber 2014

Experience; David joined ITV as the HR Director
for ITV Studios in 2011, leading the HR agenda for
the ITV Studios Division through the early stages
of transformation.

In 2014 he was promoted to Group Human
Resources Director and appeinted to the
Management Board. Toreflectanincreased
portfolio, in 2022 David became Chief People
Officerandis responsible for the People
Strategy for ITV globally, ensuring People
decisions are central to everything we do at ITv.
He has responsibility for Health, Safety. Security
and Duty of Care for allwho work at ITV, behind
the scenes and in front of the camera. In addition,
he leads the Human Resources, Workplace
Services and Pensions teams.

Prior to joining 1TV, David has worked across
anumber of differentindustries and sectors
including Marks & Spencers Plc, Mars Inc..
Visainternational, Vodafone and EMI Music

@ 1TV ple AnnualReportand Accounts2022

Appointed: January 2018

Experience: Biography on page 28.

Appointed: August 2010

Experience: Kevin jcined ITV as Managing
Director of ITV Studios and a member of the
Management Board in 2010. He became Director
of Television in February 2016 and in October
2020 he was appointed Managing Director of the
newly created Media & Entertainment Division.

As well as having overall respensibility for the
Media & Entertainment Division, Kevin continues
to run the Broadcast business unit (one of the
two business units making up the Division) and
to oversee the commissicning of popular
programming delivering ITV's USP of mass
simultaneousreach.

Kevin's previous roles included Director of
Television and Content at Channel 4, Director
of Programmes at Channet 5 and a number

of positions at the BBC, including Sead of

Independent Commissioning for Entertainment.

Appointed: April 2017

Experience; Rufus joined ITV as Group Marketing
and Research Directorin 2011. He was promoted
to Chief Marketing Officer and appcinted to the
Management Board in 2017. in 2019 he took on
additional responsibility for the Direct to
Consumer division as Chief Marketing Officer and
Director of Direct to Consumer. In October 2020 he
was appointed Managing Director of On Demand,
one of the twe business units making up the
newly created Media & Entertainment Division.

Rufus now leads our streaming, interactive and
data teams. in December 2022, our ITV Hub and
BritBox streaming services were integrated into
ITVX, a new free, ad funded streaming
proposition, which alseincludes a premium
subscription tier.

Before joining ITV, Rufus spent ten years at
Channel 4, and prior to that held various positions
at McCann Erickson and JWT.

Appeinted: February 2019

Experience: Biography on page 98.

Y

Experience: Kelly joined ITV in 2011 as Group
Commercial Director. He was promoted to
Managing Director Commercial and appointed
to the Management Board in 2014,

Appeinted: December 2014

He is the Chair of the Board of Thinkbox, the
marketing body for commercial TV in the UK,
amember of the BARB Strategy Board and sits
on the RTL adAliance International Board.

He has responsibility for all commercial advertising
deals across the ITV family of channels.

Pricr to joining 1TV, Kelly was the Sales Director at
Channel 5 and prior to that hetd various positions
at UKTV, Sky and Thamaes Television.



Appointed: September 2018

Experience: Mark joined ITVin 2011 as a member
of the technology management team. He was
premoted to Chief Technolagy Ctficerin 2015 and
joined the Management Board in 2018. Mark tocok

the role of Group Chief Information Officer in June.

He has respensibility for Technotogy strategy
andinvestment across the group and also leads
on Cyber,

Prior to joining 1TV, Mark held senior technology
positions at the BBC, BBC Worldwide and Sky.
Cver the past 15 years Mark has specialised in
digital transfermation and bas led the design,
build and delivery of industry leading streaming
platforms. Mark started his career as a software
engineer at BT.

Appointed: January 2019

Experience: Kylajoined ITV as General Counsel
and Company Secretary and member of the
Management Board in 2019.

She has responsibility for legal, company
secretariat, compliance and regulatory matters
acrossthe TV Group.

Prior to joining ITV, Kyla held senior legal positions
inthe media, entertainment, strategic cuisourcing
and aviation secters. She was General Counsel
and Company Secretary at easyJet plc and Mitie
Group plc; Global General Counsel of EMI Music;
and Group Legal Director at ITV plc and Granada
Media. Kylais currently Chair of independent
Television News {ITN} and is also a Non-executive
Director on the Board of Northern Ballet.

Appointed: July 2018

Experience: Pauljoined ITV as Group
Communications and Corporate Affairs Director
and a member of the Management Board in 2018.

He has responsibility for all Group
communications, inciuding corporate and internal
communications, public affairs, programme
publicity and the Social Purpose strategy.

Prior tojoining ITV, Paul was the Communications
and Public Affairs Director at easyJet ple for eight
years and before this worked for FirstGroup and
virgin Atlantic Airways where he was Director of
Corporate Affairs for ten years. Paul first started
his career as a civil servant and worked for the
Department of Transport.

Appgointed: September 2020

Experience: Ade joined ITV as Head of Diversity
Commissiening in 2017, She was promoted to
Director of Creative Diversity, before taking cnthe
role of Group Director of Diversity and Inclusion
and joining the Management Board in 2020.

Ade has responsibility for all diversity and
inclusion related rmatters across the Group,
including leading, developing and growing ITV's
Diversity and Inclusion strategy on and
off-screen and within ITV's workforce.

Prior to joining ITV, she spent over 10 years at
Channel 4, most recently leading the Creative
Diversity team, where she supported and
nurtured the careers of diverse creative talent
and sought out and commissioned a slate of
developments which encouraged diversity,
risk-taking and innovation.

Adeis currently a Trustee of BAFTA, Chair of
BAFTA's Learning Inclusion and Talent Committee,
and a Trustee of the National Trust.

Appointed: February 2021

Experience: Magnusijoined ITVin 2006 and was
promoted to the Management Board in February
2021. He has Board responsibility for ITv's
strategy, policy and regulatory teams, which
inctudes overseeing ITV's corporate strategy
development and leading oninteraction with UK
and Eurcpean regulators, government and
parliamentary committees.

From 2014 to 2019 Magnus was Chairman ofthe
Board of the Brussels based Association of
Commercial Tefevision in Europe, which
represents Europe's commercial broadcasters
tothe EU institutions. Magnus is a Director and
Chair of the Remuneration Committee of
Everyone TV {formerly DUK) which runs the
Freeview and Freesat platformsandhewas a
Non-executive Director of the news provider
ITN for three years from 2019 to 2022,

Prior to jeining ITV Magnus was Head of the BBC
Director General's Office. He began his careeras
a solicitor specialising in regulatory and
competition law at City of London law firm
Ashurst, where he also trained.
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; Responsible for provld\ng leadershlp

tothe Group 5 business, including set

promoting its long-term sustainable success.

PLC Board Committees

annually and are available on our website: www.i m/plc com/investors/governance/terms-of-reference.

&

Nominations

See the i Seethe
Nominations i Remuneration
Cammittee Report on
Report on ! pages1i37to
pages122to i 157

124. :

Chief Executive

Auditand Risk
i

See the Audit and Risk Committee
Reporton pages 12510136,

o

Consisting of key Management
Board members, including the Chief
Executive, and the Independent
Chief Psychological Officer, the
Operating Board cverseesthe
Group's duty of care processes on
screen and across ITV, monitors and
assesses the processesin place to
ensure they continue to be effective
and evolve as necessary. The Audit
and Risk Committee Chair also
attends meetings on behalf of the
Board.

[

: Consists of the Chair

of the Board, Chief
Executive, Audit and
Risk Committee Chair,
Group CFO & COG,
and General Counsel

i and Company

Secretary. The
Director of Investor

! Relations also attends

rmeetings. The

i Committee assisis

i the Companyin
meeting its disclosure
: obligations, and

reviews and approves
regulatory and other
announcements
before publication,
but past the Board’s

approval given subject
! tofinalagreed
¢ changes

! The terms of reference for each Committee are documented and agreed by the PLC Board. These terms of reference are reviewed

Our Ambassador
Network

Discusses and
inputsinto
significant
proposals and
initiatives
impacting our
colleagues.

Our designated
Workforce
Engagement
Director reports
back to the Board
onits activities.
Seepages 112

and 113 for
i engagementin
! thisarea.

Responsible for the day-to-day running of the Group's business and performance, the development and implementation of strategy
and promgating our culture and standards.

i Led by the Chief Executive, the Management Board members are collectively responsnble for overseeing and driving the overarchmg

Management Board

Group financial and operational performance and executing on the strategic initiatives required to deliver the Group’s strategy set
by the Board. The Management Board balances the needs and resources of the business divisions te make decisions based on

: what's best forITV as awhole.

Responsible for developing and implementing strategic
objectives and operational plans for the ITV Studios business,

monitoring operational and financial

assessing and managing risk, in line with the Group’s risk

management framework.

performance, and

Responsible for developing and implementing strategic
objectives for the Media & Entertainment business {(Broadcast,
¢ commercial, Streaming (ITVX), Interactive and Data, and
BritBox business units). monitoring operational and financial

! performance, and assessing and managing risk, in line with the
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PLC Board and Committee membership and attendance
PLC Board and Committee membership and attendance at scheduled meelings in 2022 is set cut below.

Attendance at Scheduled meetings * Indicates where a Dhrector has attended all or part of a PLC Board or
Committee members PLC 8oard! Auditand Risk Remuneration Nominations' Disclosure Committee meeting by invitation (1 e. when notamember or priorto
being a Director). The Executive Directors did not attend parts of any
Committee meetings where to do 50 would result in aconflict of

Andrew Cosslett

(Chalrman)z 5/8 2 3/5 2/4 11 interest. A number of ad hoc mectings were held during 2022 though
Peter Bazalgette these are not reflected in this table.
{former 1. InJuneasenesof PLC Board meetings were held over atwo-day
Chairman)3 6/8 5 3/5 3/4 /3 strategy session. For the purposes of this table these two days are
counted as one meeting. in addition. a hatf-day strategy session was
Salman Amin 8/8 - 5/5 a4/4 — held in December, with a scheduled Board meeting held on the same
Edward Bonham day. Together these are included in the table as one meeting,
Carter 8/8 6/6 - 4/4 - 2. Andrew Cosslett was appointed Chair Designate on1June 2022 He
" was appointed Chair of the Board and a member of the Remuneration
Graham Cooke 8/8 6/6 _ 1 — Committee from 29 September He has attended five of the Board
Mursarct Ewing“ YR L/G - 2" 3/4 and Commniltiee meatings hetd trom the date of his appomtment
Mary Harris® 8/8 6/6 3/5 4/4 - inJune.
3. Peter Bazalgette stepped down from the Board on 23 September
Gidon Katz® 4/8 - - 1 - 2022. He attended six of the meetings before he resigned.
Chris Kennedy B8/8 6" 5 1" q4/4 4. Margaret Ewing was charingan 1AG ARC meeting at the time of the
. Disclosure Committee and therefore unable to attend.
Anna Manz 8/8 6/6 5/5 1 - 5. Mary Harris stepped down from the Remuneration Committee in
Carclyn McCall 8/8 - 1 4/4 4/4 May 2022.
Sharmila 6. Gidon Katz was appointed on 1 July 2022 and has attended four of
Nebhrajani 8/8 _ 5 /5 1t _ the Board meetings held following his appontment.
7. AIPLC Board mermbers were invited to a Nominatians Committee
Duncan Painter 8/8 - 5/5 iy - meeting for a semar management succession planning session.

In addition, the Non-executive Directers met without the Chairman or management during the yearto discuss the Chairman’s performance,
and also on aninformal basis to discuss matters relevant to the Group. The Non-executive Directors met with the Chief Executive to discuss
Management Board talent and successicon.

Gender Ethnicity ' Disability Boardtenure  Age

& Men 7 & Peopte of Colour 2’ & Disabllity oriong-term & 0-2years 2 # 36-45 Y
% Women 5 & white 10 health condition 2 @ 2-5years 5 ® 46-55 3
@ No disability ar long-term @ 5-9years 8 ® 56-65 8

health condition 10 © 56-75 2

Skills and experience

Business transformation R

Creative industry

Gender Ethnicity Disability

" o/

Digftal

Flnance and Treasury

Audit VRN 5
Sustainability and ESG SRR T

Media and Media IP

Regulation and Public Policy 338735 3

Strategy
% Men 8 # People of Colour 1 @ Disability or leng-term
Technology and Data HEESRERE S # Women 2 € White B heatth condition i
@ Prefernct to say 3 @ No disability or long-term
R G s S -
Remmuneration R 7 health condition °
People and Talent ETERS Y 7

+ Carolyn McCall and Chris Kennedy are not included in these tables. They areincluded in the Board
composition numbers above.
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Stakeholder groups

Key strategic matters considered by the Boardin 2022

e Shareholders {including debt providers) @ Colteagues

© rartrers

@ Citizens

@ Programme participants

@ Viewers and subscribers

@ Customers (including advertisers) @ Legislators and regulators

Perfo o

Link to principal risks

Link ta key stakeholders

Reviews of capital structure, liquidity, investor propasition and valuation

. Principalrisks 1,2, 3, 4,5, 6,
7.8,8and 15

o0

Review of the five year plan

- Allprincipalrisks

0002860

Consideration of pensions, dividend and share buybacks

- Principal risk 5

Prograrnme of cost and complexity reduction

- Principalrisk ¢

00089

Evaluation of merger and acquisition gpportunities

- Principal risks 2, 3,4, 9

Principalrisks deep dive and emerging risks

- Allprincipalrisks

00099

ITv Together programme improving ways of working for the business

« Principal risk 9,10

0C9

Investor engagement and insight

N/A

000

L ]
Supercharge Streaming

Evolving the ITV strategdy and the vision for an integrated ad-funded/subscription
streaming platform for the ITVX launch

Principalrisks1,2,3,4,7.8,9

000000

Developing a data strategy to enable [TV to extract value from its data,
supporting delivery of ITV's overall strategicinitiatives

Principalrisks1,2,3,4,7,.8,9
and12

oce

Recruitment and Retention of talent to promote the ITVX strategy

Principal risk 13

Digital content strategy and investment

Principalrisks1,2,7,8,9

0029

Commercial strategy - Planet V and linear addressable, video on demand and
linear integration

. Principal risks 1,2, 3,7

A review of the Commercial trading model

« Principal risks 2

006

Evolution of Studios strategy - continued international expansion, new streamer
markets and changing rights models, monetisation of the Global Entertainment
and Distribution divisions

- Principaltrisks 3,9,13

0o

Regulation - continued focus on key policy and regulatory issues, inctuding Brexit,

CRR and advertising restrictions {e.g. gambling and HFSS) the PSB review and proposed
Media Bill. These continue to be kept under close review along with other issues that
could have a potential short, medium and long-term impact on the business

+ Principal risks 6 and 11

000

Focus on changing governance regulation e.g. BEIS

- Principal risks 6and 11

00

Speaking Up policies and procedures and improved duty of care processes

- Principal risk 10

0200

Social Purpose strategy - delivery of strategy, including environmental targets
and mentat health and 'giving back’ campaigns

- Principal risks 1and 10

s Lo ladvclcy

Climate-related risks and short to medium-term impacts, reperting on ESG matters

- Principalrisks 1, 6,9

00229

Diversity Acceleration Plan, how this aligns and supports the ITV Strategy
(ensuring accurate Gender/People of Colour reporting to facilitate our diversity
acceleration plans)

- Principalrisks 8,10 and 11

s e dezlvo

Cyber Security

- Principal risk 12

0000090

a For further information on principal risks please see pages 7110 84
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Description

Link to strategic pricrities

Through regular engagement, the Board recognises the evolution of ITV's relationship with viewers,

which has been pivotalin shaping the Company’s strategy.

. Optinise Broadoast; Supercharge
Streaming see Qur Strategy
{from page 20 to 21)

Forms aof engagement

Outcomes and impact en principaldecisions

Meetings and presentations
+ AGM live stream with questions

Board and Cammittee reviews and assessments

Analysis of target audiences and viewing habits, as part of Board strategy sessions,

particularly with the focus of increasing reach for our iTvX product

Regular Chief Executive reports to the Bpard on viewing and subscription figures

Review of the impact of ITV's data strategy on viewers and subscribers

Board session on viewer performance, including subscriber trends as well as marketing

updates regarding new viewers and subscribers experiences on the ITVX platform

Comprehensive proposition testing with viewers

Reviews by Management and Divisional Boards, on which Executive Birectors sit, of

viewer sentiment, concerns and/cr data through internal research studies; monitoring

of linear viewing figures; compliance reports and Ofcomreports

- Reviews by members of the Management Board and senior ITV employees of feedback
from viewer services (which serves as a conduit for viewers to channel their comments
and/or Concerns)

- Growing, enhancing and integrating our ad-funded (ITVX)
and subscription streaming {ITVX, ITV Hub+, BritBox UK,
BritBex International) propositions, through investment
in product, content, distribution, data, tech and analytics

- Decision to define one content budget for the M&E

Division as awhole to enabte the business to optimiseits

content (including its windowing} strategy and enhance

its experience fer viewers

Decision to make changes to schedules to enhance

viewing performance

- Endorsement of a new data strategy. Board giscussions

on this topic benefited frem Graham Cocke and Duncan

Painter's technical, digital and commercial expertise

Endorsement of a new digital strategy. The Board also

benefited from Gidon Katz’'s knowledge regarding ITV's

strategy to become a leading streaming service with ITWX

Keyissues orprioritiesidentified

Read more

- Changing viewer habits (a principalrisk - see page 75)

- Ongoing need torespond on a timely basis to viewer/subscriber complaints and issues

- Driving awareness, through programming and campaigns, of key social, environmentat
and topicalissues with iTV playing an important role as a trustworthy and accurate
source of information

- Authentic representation of the diversity of modern Britain on-screen

“peay

Our Business Model (from page 22)

Koy Ferformance indicators (from page 248)
E] Social Purpose sirategy (ram page 443

% Risks and Uncertantes {from page 71}
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Description

Customers (including sponsorship and advertiser relationships) are integral to monetising our content and

delivering on our strategy.

Expand Studios Globally,
Suparcharge Streaminy:
see Cur Strategy (from page 20}

Forms of engagement

Outcomes and impact on principal decisions

Meetings and presentations

- Attendance by Board members at the 1TV 2022 Palooza event on 15 Novernber, giving

advertisers and agencies the opportunity to see the plans for ITVX

Meetings between the Executive Directors and their industry counterparts {(many of

whom are also buyers of ITV Studios content)

The M&E Division held a content Showcase for around 60 journalists for upcoming

dramas on ITVX

- Regular engagement by the Chief Executive and various members of the Management
Board with advertisers and agencies through key ITV and industry events

- Meetings between members of the Management Board and senior ITV employees with
potential buyers of Studios content

- LEK/Frontier Economics provided an update on cur commercial trading model

- Chief Executive attended the Speakers House Event - to celebrate Emmerdale’s 59th
and Coronation Street’s 60th anniversaries

Board and Committee reviews and assessments

- Review of the impact of Phase Two of the strategy on the advertising market and
content spend

- Board strategy sessions on: the evolving cornmercial strategy to address TV advertising
clients’ needs; video on demand and linear addressable advertising to support ITV's
streaming ambitions, including feedback from clients, subscription streaming market
growth and impact on Studios, including analysis of major subscription streaming
buyers across territories as wellas anin-depth briefing by LEK and Frontier Economics,
regular ITVX's launch updates

- Regular Board updates on key relationships and developments in the advertising
market, including ITV's engagement and retationship initiatives with its advertisers and
agencies, and potential growth opportunities forthe Studios business

- Regular reports on Commercial and Studios performance by the Chief Executive to the
rest of the Board

- Strengthened customer propoesition and priorities
for the supercharged streaming strategy. Board
discussions benefited from Gidon Katz’ streaming
knowledge and expertise

- Board support for the progression of, and investmentin,
innovative, addressable advertising initiatives. Board
discussions on this topic benefited from Graham Cooke
and Duncan Painter's digital and commercial expertise

- Endorsement of: innovative initiatives in response to

advertisers' and agencies' desired outcomes,

assessments and recommendations to deliver growth in

Studios; and recommendations to manage risk and

opportunities associated with the growing subscription

streaming market

Support for data initiatives to develop internal

capabilities to deliver commercial and data ambitions

over the next five years

- Investmentin ITV Adventures Media for Equity initiative,
offering TV advertising to potential leading, high-growth,
digital-first cormpaniesin the UK in return for equity

- investmentin, and creation of, new Studios labels to cater
to growing markets and customer base

- Global Producers Retreat in May 2022 to allow feedback
about learning, collaboration and sharing of creative ideas

Key issues or priorities identitied

Read more

- Promoting the ITVX (subscription funded) platform for the content investments made
during the year

- Therisk of detrimental advertising market changes (a principal risk - see page 76)

Maintaining commercial broadcaster relationships and further developing scripted

talent {a priority for streamers in some markets)

The need to continue to educate cur customers on the effectiveness of TV advertising

(including impact of TV advertising versus online advertising)

Delivering audience profile and size to enable advertising sales

Further creation and exploitation of IP to drive viewing and enhance IP monetisation

opportunities

Qur Business Modet {fron page 22)
@ Key Performance Incicators (from page 24)

Risks and Uncertainues (froim page 71)

Description

Link to strategic prierities

Strong relationships with our partners are fundamental to our business and operating model, and to ensure

we meet the high standards of conduct that we set ourselves.

Qptimise Broadcast: see Qur
Strategy (from page 20}

Forms of engagement

Qutcomes and impact on principal decisions

Meetings and presentations

- Executive Directors’ engagements {meetings, conferences) with key suppliess and
partners {inctuding distribution partners)

- Executive Directors sit on the BritBox Partnership Board with their BBC counterparts
and other senior managers, and regular Chief Executive counterpart meetings take
place with other key partners

- Chief Executive presented at the Marketing Society

- Chief Executive and Executive Directors held a Commercial Clients event at the
Paloczain November

Beard and Committee reviews and assessments

- Strategy sessions on the impact of the supercharged streaming strategy on third
parties (including PSBs, suppliers and platform owners)

- Board approval of significant contracts with suppliers or partners

- Board update on engagement with third-party suppliers, including supplier

management policies, processes and controls

Chief Executive reports on key/strategic partner relationships and Group CFO & COOQ

reports onimportant negotiations with key partnerships, at every Board meeting

- Board review of ITV's Modern Slavery Statementin February, including report on steps
taken to identify, address and prevent rmodern slavery in our cperations and supply chains

- Audit and Risk Committee review of the Group's supplier payment practices and the
procedures in place to safeguard both ITv and suppliers from fraud (see page 128)

- Updates to all long-term commerciat partnerships to

cover ITvX

Cevelopment of ITV's Partnership strategy to deliver

Phase Two of the strategy

- Consideration of key themes/risks across supplier
stakeholder groups and how they are being addressed by
management

- Strengthened creative talent through new partnerships
and strong development slates

- Further collaboration with streaming platforms to drive
reach and consumption

- Board support fortargeted engagement with distribution
partners to define approach to the supercharged
streaming strategy

- Endorsement of partnership initiatives to develop
commercial addressable propoesitions and supportiTv's
data strategy
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Description

Link to strategic pri

As a public service broadcaster, we strive ta reflect, remain in touch with, and shape public sentiment and
national conversations. Our engagement in this stakeholder category is anintegral part of our Social

Purpose strategy.

. Social Purpose: see our sacat
Purpose stratedy {from page 44)

Forms of engagement

Qutcomes and impact on principal decisions

Meetings and presentations

+ Chief Executive met with other broadcaster CEOs to agree further collaboration on our

shared Ciimate Content Pledge, announced at COP26

Chief Executive attended an evening with Princes Trust Event

- Chief Executive was interviewed by the Times onITV's approach to mental health initiatives

- Chief Executive participatedin a Women Suppoerting Women event for the Prince’s
Trust, ahead of ITV's broadcast of the prince's trust awards this year

+ Chiet executive and Chairman's participation ininterviews 1o help shape Financial

Reporting Councit's review of Corporate Culture

Chief Executive's participation/engagement at the Royal Television Society Cambridge

convention, with the theme of reshaping Britishness on the global stage

Board and Committee reviews and assessments

- Group CFO & COQ's averallresponsibility for [TV's climate action agenda and leadership
of ITV's Climate Action Delivery Group

- Board receipt of annual updates on Social Purpose, the Group's climate-retated agenda,

including risk, opportunities and targets, and Diversity and Inclusion {including progress

against ITV's Diversity Acceleration Plan)

Training undertaken by Board and Management Board members on ESG and

corporate purpose

Board session on environmental risk, including analysis of key risks for [TV, their potential

impact, ITV's resilience and opportunities forimprovement

- Audit and Risk Committee manitoring of compliance with and integrity of, and progress
on climate change reporting targets and reported metrics, particularly with regards to
TCFD; reports to the Beard on its cutcome (see from page 85)

- The Management Board receives a monthly update on ESG (as part of standard Board
reports) and & quarterly review of climate action data and pregress. M&E and Studios
Boards will now be discussing Climate Action Plans twice each year. In 2023 we are
working on a Climate Transition Plan, to be published in 2024

ESG scorecard for Executive Directors and Management
Board in 2022 annual bonus targets - aligned to the
achievement of ITV's longer-term Social Purpose goals
Board discussion and support for environmental initiatives
touse ITV's brand to educate and inform audiences on
actions they can take to transition to a Net Zero world
Degpenadunderstanding and awarenass of ESG and
factors influencing ITV's corporate purpose, to inform
Board decisions

The Climate Action Delivery Group meets quarterly,
chaired by the Group CFO/COQ to review ITV's guarterly
carbon emissions data across scopes 1,2 and 3 (business
travel) and to bring a leadership team together to update
on their divisional goals and progress. This year all critical
areas of ITV have developed their own climate Action plan
that they are reporting against, working with Green teams
to deliver their plans

Investment in management training on diversity and
inclusion, including the roll-out of race fluency and
disability inclusion training to the whole business
Estabtishment of ITV's Cultural Advisory Council,

which Chief Executive and Management Board

members attend, comprising a group of independent
external advisers from a range of different industries

and specialisms who advise, challenge and counsel ITV
on its diversity and inclusion activities

Commitment to The Climate Content Pledge (with other
major broadcasters) to promete climate story-telling
on-screen

Delivery of outcomes is supported by Board members’
active consumption of our national and regional news
services, with follow-up discussions and liaisons on
future plans with Management Board members and
senior leaders

Key issues or priorities identified

Read more

- Harnessing our unigue mass-reach platform and the power of our programmes toraise
awareness and action on issues that are important and help shape culture for good,
with particular emphasis on mental and physical health

+ Qur sustainability and commitment to climate action targets and initiatives

- Our contribution to wider society in other ways, including charitable giving through
Soccer Aid for UNICEF and volunteering

- Qurfocus and commitment t¢ increasing on and of f-screen diversity through our
Diversity Acceleration Plan (see fram page 51)

@ Task Force on Climate -related Financial Disclosures
{from page 85}

% Our Climate Action targers (pages 47

Social Purpose strategy (from page 44)
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Description

Nk to strategic priarities

The Board is committed to its responsibility as a public service broadcaster (PSB) and conducting business
inline with the appropriate laws and regulation, to ensure we operatein an ethical and responsible way.

Avaiatulity of viewer content:
sec Our Strategy (hom pagie 20)

Forms of engagement

Gutcomes andimpacten principal decisions

Meetings and presentations

- Meetings with government ministers and officials on key issues of concern, initiatives
or consultation, This includes meetings between the Chief Executive and the Secretary
of State for Department for Digital, Culture, Media and Sperts {DCMS), and regular
meetings between the Chief Executive and tha Minister of State for Media and Data

- Counterpart meetings with Ofcom on a wide range of policy and regulatory issues
(which included Chairs’ and regular Chief Executives’ meetings)

- Regular engagement with the Audit and Risk Cormmittee Chair in relevant stakeholder
forums (including with leaders from BES, FRC, Audit Comrmnittee Chairs Independent
Forum, 100 Group and Big 4 audit firms) regarding the Business, Energy & Industrial
(BEIS) response te the consultation White Paper on corporate governance and audit
reform, publishedin May 2022

- Participation by the Chief Executive as a member of the Prime Ministers Build Back
Better Business Council

- Periodic engagement by senior ITV employees with other regulators including the CMA,
ICC and the European Commissicn

- Chief Executive participation at the 1TV All Party Parliamentary Group

- Received anupdate from Goldman Sachs on the UK economy

Board and Committee reviews and assessments

- Updates fram the Chief Executive on policy and regulation at every Board meeting

- Regularreports to the Board and Audit and Risk Committee on compliance and
significant litigation matters

- Board briefings on ITV's PSB strategy, Cabinet reshuffle and ministerial meetings

- Updates te the Audit and Risk Committeé from the Committee Chair and external
auditor regarding FRC developments and proposed regulatory changes

+ Auditand Risk Committee session on the BEIS consultation on auvdit and corporate
governance reform, and circulation of related materials to the Board

- Coliaboration and focus onimportant societalissues
such as social mobility and diversity

- Securing the long-term renewal of TV Multiplex licences

- Delay to the implementation of the pre-9 p.m. ban on
HFSS food and drink advertising

- Extensive interaction with government, Gfcom and
Parliamentinrelation toITV's PSB licences and the
renewal process, securning endorsement of need for
Media Bill in government White Paper on broadcasting

Key issues or priorities identified

Read more

- HFSS advertising ban and other possible advertising restrictions

- Media Bill

- PSBregulation and the PSB Licence renewal process

Legal and regulatory compliance (including tax) - (non-compliance fs a principal risk
- seepage 83)

- Regulatory pelicy changes (a principal nisk - see page 79)

Our Business Mode (frompage 223
Hocial Puipose Shiategy ffrom page 543

Risks and Unce tainties (from page /1)
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Description

nk to strategic priorities

The safety of participants is of paramount importance to the Board. The Board takes its duty of careto
them very seriously, and obtains regular assurance over the supportand processesinplace to safeguard

their physical and mental health and wellbeing.

@ £xpand Studios globaliy: see Dur
Strategy (from page 20)

Forms of engagement

Outcomes and impact on principal decisions

Meetings and presentations

- Chief Executive attendance at two Mental Health Advisory Group (MHAG) meetings,
which three ather Management Board members regularly attend (twa of whom are
members of the Advisory Group) (see page 56 for more detail on the MHAG)
throughout the year. Conducted aninternational review of duty of care findings and
recommendations across our ITVS international labels producing non-scripted
programmes to help protect pragramme participants

- Conducted a review ot UK non-scripted labels

- Develop a clear ITV Duty of Care Guidelines to help International labels to handle
issues within legal and privacy regulation boundaries in their country

Board and Committee reviews and assessments

- Regular Board updates on duty of care processes and issues, and on the Duty of Care
Operating Board's discussions and activities (including feedback from ITV's Mental
Health Advisory Group and updates on the ITV2/CALM partnership), through updates
from the Audit and Risk Committee Chair, who is a standing attendee of the Duty of
Care Operating Board

- Appointment of an Independent Chief Medical Adviser to ITV

- Boardreview of progress against ITV's Diversity Acceleration Plan to accelerate change
in diversity and inclusion on-screen

- Board updates on any challenges relating to, or publicity surrcunding, duty of care
processesrelating to any programmes produced or broadcast by ITV

- Annval Audit and Risk Committee reviews of duty of care and health and safety
processes, including duty of care risks and mitigations

- Board review of rninutes from the Duty of Care Operating Board meetings, as well as
updates to the aperating model, cadence of meetings and Duty of Care Charter

- The Participant Aftercare Program (PAP) service was
introduced in December 2021 to non-scripted
producticns. It has since been extended to offer support
to people under 18, and News, Daytime, Scripted, and
Continuing Drama productions

- Industry Media Psychologist Development Programme

- 1TV signed a memorandum of understanding withthe BBC
to develop a Professional Development Pragrarmme for
Media Practitioner Psychologists. An industry first, this
course has been approved by the British Psycholegical
Society (BPS) for the purposes of Centinuing Professicnal
Development (CPD). The course will serve toincrease the
pocl of psychologists available to support productions

- Participant Crisis Care Stabilisation Pathway

+ Pastincidents of risk involving programme participants
suggested ITV might require rapid access to specialist
psychiatric advice and inpatient hospital care for
stabilisation and risk management

- In September 2022 Cansultant Clinical Psychologist

advised the ITV Duty of Care Operating Board that ITV

would benefit from establishing a ‘call of ' contract with
the Nightingale Hospital {a leading private psychiatric
hospital in London) to address this gap in care provision

for participants. Proposalwas actionedand a

Memerandum of Understanding has been drafted to set

out the principat terms and conditions for referrats from

ITY to Nightingale Hospital forindividuals requiring

inpatient admission

Out of Hours Welfare Helpline

A gap in out of hours service was identified in the current

PAP service{Mon-Friga.m.-7p.m.and Sat%a.m.-1p.m.J}.

ITV insurance broker, sourced a 24/7 service from Health

Assured, and will be trialed frem January 2023

Following the international review a Monthly Duty of

Care/Welfare Team Network was establishedin Q4 2022

for UK and International ITV Studios Labels. iTV Studios

Labels recognise the benefits of being part of a global ITV

production community for sharing best practice and

mental welfare incidents

- The Duty of Care team continues to extend our global
vetted list for mental health advisers. Our Clinical
Consultant is due to co-chalr an ITV committee for a Duty
of Care symposium for mental health professionals in Q1
2023. Mental health adviser forums continue to be
chaired quarterly for clinicians working on high risk
productions

- In September 2022 The Duty of Care Qperating Board
approved the development of an Online Training Module
to raise awareness of the importance of Duty of Care and
its priority to{TV, and to assist and empower Production
teams inidentifying the key mental health risk factors in
their productions. Roll-cut Q1 2023

Keyissuesorpriorities identified

Read more

« Duty of care to participants (a principal risk - see page 82)

« Mental health and wellbeing of our participants

« Eftective Speaking Up procedures

« ITV's commitment to diversity and inclusion (see pages 51to 53)

Cur Business Model (from pase 22)
Risks and Unce

Social Purpose sirategy (from pagte 44}

ammiies (lrompage 71}

Cur People{from page 54)
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Description

Link to strategic prio 5

Delivering for our investors {equity and debt) and understanding their views and interests ensures the
business continues to be successful in the long term and therefore can deliver for all our stakeholders.

Detver value for sharehotders,
see Our Strategy (lom page 20)

Forms of engagement

Qutcomes and impact on principal decisions

Meetings and presentations

- Executive Directors, the Chairman and the Rermuneration Committee Chair held
meetings with institutional investors

+ The Senior Independent Director met with Threadneedie, UBS and Redwheelinvestors

- The Executive Directors held meetings with investors representing around half of the
Company's share capital, as well as potentialinvestors across the UK, US and parts of
Europe

. with the help of brokers held non-holder roadshows, meetings and investor dinners for
new long-term sharenolders

. M&E Investor Seminar held in March to present our new streaming proposition

. External Shareholder roadshow and an internal roadshow in the UK, the Netherlands
andUS

- Chief Executive, Group CFO & COC, and members of senior leadership teams attended
anurmber of key investor conferences (such as the Morgan Stanley TMT conference)

- Attendance by senior management at Citi, UBS, JP Margan, Barclays and Morgan
Stanley conferences

- Chief Executive attended the JP Morgan Best of British Conference and held a fireside
chat with investors/analysts

- Chief Executive gspoke at Citi's TMT Conference 2022 for investors and shareholders in
March 2022

- Chief Executive, Chairman and CFQ held a fund managers' dinnerin November

. Chief Executive and Group CFC & COO held meetings with equity sates teams and
analysts

- AGM live strearm with opportunity for shareholders to ask questionsin real time

- Regular dialogue throughout 2022 between the Group CFO & COO and Director of
Tax & Treasury and the Rating Agencies and the Core Banking Group

Board and Committee reviews and assessments

- Market considerations of ITV's streaming ambitions, as part of Board strategy sessions

. Board review and discussion of Environmental. Socialand Governance (ESG) indices,
reporting, and feedback from analysts, brokers and shareholders an ITV's ESG approach

- Group CFO & COO reports on the outcome of the broker review and on key shareholder

engagement activities undertaken by the Executive Directors and Investor Relations

team

Board updates from the Company's brokers and advisers on market performance, bid

defence and capital structure, and on shareholder sentiment regarding ITV's

performance, strategy and dividend policy including an in-depth briefing onthe UK

economy from Goldman Sachs

Board members’ careful scrutiny of analyst reports Lthroughout the year

Audit and Risk Committee review and discussion of a report from the Director of

Investor Relations an investars’ and analysts' views in relation to ITV's accounting

policies, risks and disclosures

« Anncuncement of the 8oard’s intention to reinstate the

ordinary dividend and propose a final dividend of 5.0p for

thefull year 2022

Consideration of feedback to inform, amongst other

things, ITV's long-term strategy, five year plan, dividend

paticy, capital structure and approach to ESG and other

governance issues

- Board discussion on investor sentiment and action for
management ta conduct further analysis of ITV's existing
and prospective investor base with the evolution of the
equity story

- Assurance over ITV's ESGratings (including indices and
reporting framework). For 2022 assurance of our Climate
Action datahas been increased and willmean gur 2022
emissions data as published in 2023 will have been
assured by an independent party

« Inclusion of Social Purpose update in quarterly reporting

tothe market

Linking ESG with finance and remuneration, including

Remuneration Committee decision toinclude ESG in

perfermance targets and annual bonus metrics and

commitment of ESG KPIs in refation to debt financing

Key issues or priorities identified

Read more

Strategy, investment priorities and delivery against strategic and financial targets
and KPIs

Ongoing impact of COVID-19 pandemic on financial and operating performance

- Share price performance

- Dividend policy and leverage

ESG data and performance

- Strategic delivery (a principalrisk - see page 82)

- Potential reaction of investors and wider market to ITV's streaming strategy

Cur Business Modet (from page 22}

tnvestor Proposition (pase 14)
Social Purpose strategy (from page 445

Force on Climate-related Financid isclosures,

{trom page 85}
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Description

nk to strategic priorities

The workforceis integral to the day-to-day operations and the practical execution of strategy. Effective
engagement mechanisms provide the Beard with important insights and priorities, as well as ensuring the

workforce voice is considered in the Board's decision-making.

E] Delivery of stiategy: see Our
Strategy (from page 20)

Forms of engagement

Qutcomes and impact on principal decisions

Meetings and presentations

+ Workforce Engagement Director's meetings and activities with colleagues (see
pages 112 and 113 for further details)

- Formal warkforce advisory panel (our Ambassador network) activities with colleagues,
the Workforce Engagement Director and regular participation by Management Board
members at Ambassador meetings

- Chairman participation on the Chief Executive's vodcast 1o discuss regulatory
challengestorl| v

- Held an internal ‘M&E Upload’ to communicate our strategy to the wider company, to
allow colleagues to ask questions and improve engagement

- Board members engaged directly with senior management and colleagues from across
the business

- Careerand development pulse survay

Board and Committee reviews and assessments

- Regular Workforce Engagement Director updates to the Beard

- Employee engagementincluded as part of Chief Executive report at every Beard meeting

- Boardreceipt of vodcasts from the Chief Executive to colleagues

- Board and Management Board receipt of feedback from ITV's staff networks, through
regular updates on Social Purpose and Diversity and Inclusion

- Board update on the London property, including the impact on ways of working and
communications to colleagues

+ Board attendance at Nominations Committee session on talent and succession planning

- Board discussions benefited from Edward Bonham

Carter's directinsight into workforce sentiment and
topics that matter most to colleagues

Consideration of feedback to inform, amongst other
things, communication with colleagues, development
opportunities and action planning by the Management
Beard and Senior Leadership Team, and lacalised
planning by line managers across the business

- Ongeing engagerment, feedback and discussion with

colleagues regarding their views on the successful
delivery of the Diversity Acceleration Plan

- Opportunity for Board members to talk to employees

openly and transparently about the Remuneration
Committee's approach to reward at ITV and gaininsight
into priorities for colleagues through the Ambassador
Qa&aA and discussion session on remuneration

- Celebrated our diverse andinclusive workforce with our

1Ty Pride Day in June

- ITV Fast Forward events with insightful topics and speakers
- Staff Roadshows were held with colleaguesin

Manchester, Leeds and Gateshead. The following
departments; News, Marketing and Streaming, Interactive
and Data received a showcase on ITV strategdy

« Board review of feedback and results from the 2022

career and development pulse survey

« Investmentin people initiatives, including diversity and

inclusion training, and ways of working

- Investmentin mental health and wellbeing support for

colleagues

+ Assurance over ITV's bench strength and succession

pipeline and continued progress to broaden diversity across
the business and endorsement of our 20232 people pricrities
Assessment of bench strength, capabilities and skills
within the Technology team led to the Board's
endorsement of investment in additional resource to
ensure the business had the required skills to deliver the
supercharged streaming strategy

Key issues or priorities identified

Read moare

+ Transparent and honest culture and ethos

+ Flexible and digital ways of working

- Mental health and wellbeing support

- Progress on our Diversity Acceleration Plan commitments (from page 51)
- Retention and recruitment of talent (a principal risk - see page 84)

- Internal cuttural change (a principal risk - see page 80)

Risks and Uncertainties (from page 71)
Our Climate Action targets (fram page 4/7)

Social Purpose strategy (from page 44)

@ Engaging with our Workforee (fromm page 112)
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Engaging with our workforce

The Board ensures effective engagement
with the workforce using two of the methods
stipulated under the Code: a designated
Werkforce Engagement Director (Edward
Sonham Carter, cur Senjor Independent
Directer) and a formal workforce advisory
panel (our Ambassador network).

The Board recognises the benefits

of personalinteraction and informal
discussion to both learn more about
day-to-day operations and the practical
execution of strategy, as well as gather
direct insights into workforce sentiment.
Colleagues have direct contact with the
Chief Executive through her Ask Carolyn
email address and the Chairman has
regular meetings with Management Board
members and Divisional heads, who feed
back to him on workforce issues. The
Committee Chairs also have individual
meetings with employees in relation to
the business of their Committee meetings.

For other key instances of the direct and
indirect engagement the Board members
have had with our colleagues, refer to
page 111, and for the cultural insights
gained through engagement (including
other ways in which the Board has
monitored ang assessed culture), refer to
pages 114 to 117. For a definition of our
workforce see page 54,

Our Ambassador network

Our Ambassador network represents all
parts of the business and was established
in 2015 to represent employee interests,
share information and help inform our
culture by giving cur employees avoice.

Each Ambassador usually represents

approximately 50 colleagues from their

business area, called their constituency
- There are approximately 100

Ambassador constituencies which

are organised into five UK regional

groups and ¢ 20 cf these Ambassadors

represent our international groups

The Ambassadors meet in their

groups four times a year and in 2022

the Ambassadors have been engaged

inarange of programmes and topics

including:

- More Than TV strategy and ITVX

- 1TV Tegether (our new Finance and
HR system)

- Events for colleagues that would
attract them back to the office
(targeting those who were working
from home throughout the pandemic)

- Career and Developrment pulse survey

- 2023 Annual Pay Review

This year has seen high levels of
engagement from our Ambassadors with
meetings starting online and moving to
being primarily in person by Q4 2022,

Refer to designated NED in table below and
references to NED throughout this section.

Ambassador feedback loop

NED attends
Ambassador
Meetings and

NED provides
feedback from
Ambassadors at
Board Meeting

collects feedback/
insights
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NED collects
feegback/
insights from
Board Meeting to
share with
Ambassadors

NED shares
P feedback/insights
from Board

Q&A

with our designated Workforce
Engagement Director,
Edward Bonham Carter

What were your activities
during 20227

In total there have been 22 Ambassador
meetings (16 UK Ambassador meetings
cavering London West, London Central,
Leeds and Manchester) and eight
internaticnal Ambassador meetings
(representing allITV territories), of which
tattended 19. Attending these meetings
allows me to be a key observer, participant
and conduit to bring the Plc Board
perspective and ensure a clear flow from
the workforce to the Boardroom.

How often do you report to the

Board on engagement activities?
During 2022, 1 gave five verbal updates to
the Board on activities and presented one
formal paper on the insights gained from
engagements and on outcomes and
proposed recommendaticns that have
arisen. This ensures that Ambassadors
have a voice at the Board. These regular
updates help to raise the profile of the
ITV Ambassador network. | also use my
insight to ensure the employee voice is
considered during Beard and committee
decision-making and discussions, and to
raise the profile of the issues raised to me
by colleagues.

What are the benefits of having

this designated role on the Board?
Through active two-way dialogue,
attendance at Ambassador meetings has
given me the opportunity to share insights
into external factors affecting ITV which
the Ambassadors then share with their
constituents. I'm also able to feed back to
the Board on employee topics and issues of
interest and/or concern.

Attending both UK and International
Ambassador meetings gives me a broader
perspective of company culture and
pricrities for colleagues, including the
impact of operational changes, andlam
able to give feedback to the Board on
cultural alignment across offices and



internationally. Also, in hearing feedback
first hand regarding management’s
approach to, and understanding of,
employee issues, | can provide the Board
with assurance that management are
clearly attuned to company morale and
workforce issues and that colleagues
have effective wellbeing and mental
health support.

What were your takeaways
from Ambassador meetings
during 20227

This year, attending the Ambacssador
meetings has beeninvaiuable to my
understanding of colleague sentiment.
2022 has again been a year of change for
colleagues, with an ongoing focus on
digital, organisational
and strategic
transformation, The
Ambassadors heard
about the data
strategy with afocus
on building data
confidence at ITV.
They were introduced
to a new training
opportunity which
helps colleagues
across the business
accessand
understand data by
building confidence

[ have had feedback
from individual
Ambassadors that
they have found my
participationto be
valuable, particularly
inrelation to having

inform sorme of the activities that are
proposed for making the office engaging
and where people feel connected te each
other and the ITV brand, Ambassadors
were asked to support local social activities
through joining a secial committee and
offer up ideas for getting people together.

Throughout the year, the Ambassadors
have been updated on the ITV Together
programme (our new Finance and HR
systermn) and given an early view of the
engagement plan. They were also invited
to volunteer to be ITV Together Reps.
They were shown the 'mylTV' page which
provided a clear and detailed outline of the
ITV Together programme and its proposed
roll-out, and were asked to encourage their
constituents to visit
the update videos.

Furthermore, the
ever-changing
macro-environment
and the impact ot the
cost of living ¢risis hasg
been a key focus of my
discussions with
colleagues to date,
ensuring that support
bath financially and
emotionally is
available to those who
needit. The UK
Ambassadors were

and unlocking the . - B
opsertunties uhict Board representation T e arere
can bring. The training at meetlngs and ';EZ:):;V?E‘:;::; and
ittt receiving businessas  theywereasked togive
the busmcsasacivines. eIl aS Strategic fogetherwith any

1o work with, question
and clarify data. The
idea is that ultimately
everyone will feel

updates. [ enjoy
giving updateson the

guestions they had.
Their engagement and
feedback was greatly
appreciated. Once the
pay offer was shared

’ T s .
cgnfldept tojoinin Board S perspectl\fe with colleagues, they
discussions around . were asked to gather
dataand unlo’ckmg’the onilssues and and share any

value of datain their .. feedback, both geod
role/business area. Oopportuntties and bad. The

They were invited to
participate inthe
course so they could
provide feedback
before it was relled out across marketing.

facing ITV.

with regards to the ‘More Than TV strategy’
and launch of ITVX, the Ambassadors were
asked tc share feedback frem their
constituents on how the strategy and ITVX
was being perceived in their constituencies.
Throughout the year the Ambassadors have
been updated onthe More Than TV
strategy and design and proposed rotl-out
of ITVX, as this was a key strategic focus for
the M&E business.

Working environments have alsc changed
with return to office working, yet part-time
remote working is now here to stay. The
feedback received from the Ambassadors
about the return to the office has helped

Ambassadors were

given an insight into

ITV's approach to the
pay review process and the different
factors thatare considered.

The Ambassadors were given an overview
of the Career and Development pulse
survey and mandatory training and were
asked to encourage their constituents to
complete both the survey and the
mandatory training. The Ambassadors were
updated on the timelines and importance
of mandatory training and were asked to
work with local managers to ensure full
completion in their areas. The results from
the pulse survey were shared with the
Ambassadors and they gave their initial
reactions. HR would like to work with the
Ambassadors to collate their ideas and
help roll thern out to the business.

I have also been able to develop better
awareness and understanding of colleague
initiatives and policies, for example on
Climate Action targets, Speaking Up policy
and ITV Fast Forward through receiving
presentations from employees.

lalso enjoyed sharing the Board's views

cn key 2022 topics with colleagues and
discussing importantissues. In 2022, this
included sharing the Board’s views on the
launch of ITV X, the cost of living crisis,
changing media and regulatory landscape
(subscription streaming market growth,
HE5% advertising ban, PSB regulation,
changes in viewer habits and the advertising
market) and how this has affected ITV.

Attendance at the meetings also highlighted
to me the extent and effectiveness of
management’s communicaticn and
engagement with celleagues. Direct
engagement has harnessed culture
whereby colleagues can ke their authentic
self at work, feel supported by their
managers and are proud to work foriTV.

Have you faced any

challenges during the year?

Wwith the worst of the COVID-19 pandemic
behind us. I've been able to return-to-face
to face meetings with my cotleagues both
formally and informally which again has
facilitated open discussions and eased the
challenges that we faced last year.

What are your key areas of

focus for engagementin 20237
lam looking forward to continuing to meet
with colleagues in person mare reguiarly.
Following changes to the Company’s
business structure and operating model
over the past two years itis asimportant as
ever to gather direct colleague sentiment
and build relationships with the workforce.
Iwill also continue to engage with
Ambassadors on impaortant topics, such as
diversity and inclusion, ESG, and wellbeing
and mental health support, which continue
to be afocusin 2023.

Have Ambassadors found
engagement to be effective?

t have had feedback from individual
Ambassadors that they have found my
participation to be valuable, particularly

in relation to having Board representation
at meetings and receiving business as well
as stratedic updates. | enjoy giving updates
on the Board's perspective on issues and
opportunities facing ITV. Part of my role

is tolisten to any and all feedback that
Ambassadors or their constituents want
to share with me, evenif theissues are at
alocal level.
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Monitoring our Culture

‘Valuesin Action - Understanding and

Continuing to build and promote a culture of

openness and integrity, with inc

lusion and diversity at

the heart are critical to our success as well as

supporting long-term value for our stakeholders.

The Board recognises that ITV's cultureis a
key enabler of ITv's digital transformation,
and therefore understands the importance
of monitonng and fostering it. Aligning our
values and purpose with our strategy is
critical to our success, Cur business model
is regularly reviewed by the Board to ensure
it continues to deliver our strategy and is
aligned with our purpose.

To allow ITV to deliver
on our strategic
priorities and become

a truly digitally-led We entertaln and Benchmarks as well
business, our culture . as anupdate on the
needs to continue connectwith actions in July and
evolving, aligning at all e September 2022,
stages In our millions of people Additionally, we
development with our ., provided an update
purpose and values. 8lObally, I’eﬂeCtlng on our Smart Working
We hotd regdular leader . approach in

and manager briefings afld Shaplng Cu lture September 2022

to provide updates on
our strategic priorities
and build
understanding of our
vision and purpose.

and creativ

The Board considers culture formally onan
annual basis through ongoing work during
the year and is able to satisfy itself that the
policies, practices and behaviours within
the Group are aligned with ITV's purposes
(including its Social Purpose), vision, values
and strategy. Through the Board's
discussion of relevant topics, as well as the
Chief Executive’s focus on people and
culture in her Board reports, and the
methods listed in the table below, culture is
considered, whether implicitly or explicitly,
ateach Board meeting.
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with brilliant content

We continually look for opportunities to
enhance |TV's approach to monitoring
culture and as a result of the
recommendations from the Internal Audit
review in 2021, we have focused on
specific areas;

Formal feedback on new cultural

initiatives is being developed

The plc Board has been provided with

frequent reports on identified cultural
initiatives and
updates in the
Engagement Survey

lty the alignment with
the overall ITV

culture and values (Engagement Survey,

Mandatory training, International

Ambassadors and Inclusion activity)

Ail freelancers complete cur mandatory

training module on our code of ethics and

conduct, giving them an understanding
of the expectations ¢f ITV colleagues as
they relate to cur ITV values and culture
introduction of the anti-bullying,
harassment and discrimination app
called ‘Call It!" across our productions,
enabling both freelancers and ITV

employees to reportincidents of bullying,

harassment and discrimination quickly
and anonymously

OurITVvatues

Our TV values underpin the culture at
ITV and these are embedded through

our Code of Conduct:

Creativity

From everyone, for everyone,

every day

Collaboration

Working together at pace

Inclusion

Respecting and embracing differences

Integrity &judgement
If something doesn't feel right,

speak up

‘ThelTV Way

The 1TV Way encapsulates the values
that underpin the culture at ITV:

Make it Brilliant

Creativity for everyone

Make it New

Openness to change, with no barriers

Make it Together

Collaborating and embracing

differences

- Ongoing engagement
with the international
offices demonstrates

‘Key highlights

[0)
89%
Completion rate of
Code of Ethics and

Conductannual
training

9.26%

Resignation Index

57%

of employees
through the ITV
Rise programme
have stayed on at
iTV and had a job
title change
{promotion}

22

Ambassador
meetings during
2022

6X

Speaking Up
reports reviewed
by the Boardin
2022

70%

think ITV is a great
campany for you
tomake a
contribution te
your development

17

colleagues joined
from
underrepresented
groups through the
government
scheme, Kickstart

56%

think there are
good career
opportunities at
1TV




The table below sets out the framework of policies and practices which underpin our culture and explains key ways inwhich the Board
and/or Committees monitor culture, and how these contributed to delivering insights into ITV's culture.

'Engagementandfeedback channets

How the Board monitors culture

Culturalinsight gained

Review assessments of the Company's culture through the 2022 pulse
survey, measurements of organisational culture benchmarked against
peers, and how ITV's values link toits purpose and behaviour.

Understanding strengths (see findings above} and opportunities
(see pages 114tc 117) in ITV's culture, and that ITV's values and stated
purpose authentically reflect its culture and bebhaviours.

Qutcome

The Board continue to monitor insights gained from the engagement survey conducted in 2021, through updates from the Chief Executive. Through
assessments and updates, the Board received assurance that ITV's culture is aligned to its purpose and values, while recognising the cuitural evelution
required to deliver strategy as ITV becomes increasingly digital. The Board, through the Audit Committee, gets feedback from externaland internal
auditors on culture and alignment to purpose and values across the organisation, as observed whilst undertaking audits and engaging with management.

How the Baard monitors culture

Cultural insight gained

Interactions with and feedback from Board members through: (1) the
Chief Executive (including access to the regular Chief Executive's vodcast
and Q&A and her updates on people priorities and communications at
every meeting); and {ii) engaging regularly (directly and indirectly) with
colleagues through numerous engagerment mechanisms (see page112to
113 for details regarding the Board's workforce engagement, including the
workforce Engagement Director and Ambassador Network).

A better understanding of day-to-day operations, the practical execution
of strategy and the cultural context in which employees work. Further,
insight into how colleagues have been supported in the return to office
working and following operational changes in the M&E Division. The Chief
Executive's vodcast Q&A sessions provide the Board with insight about
colleague morale and important topics for colleagues, for example ITV's
commitment to diversity and inclusion and hybrid ways of working.

Outeuine

vodeast viewing figures and feedback are shared with the Chief Executive and used to shape vodcasts and ensure content is what colleagues want to hear.

"Pol'i'é'ies and Practices

Hew the Board monitors culture

Culturatinsight gained

Resgular Board updates and relevant Committee updates on a broad
range of risk and business integrity matters, including fraud, compliance,
bribery, corruption and modern slavery, and standard supplier protocols
and procedures. This is done through review of internal audit reports,
Speaking Up data, compliance questionnaires, compliance reports, risk
deep dives, incident reports and policies and training.

Abroad understanding of practices and behaviours and how these align with
the purpose, values and strategy of the Group, including an understanding of
the Group's approach to supply chain partners and the culture of risk
ownershipin the business.

Qutcome

The Board and its Committees provide appropriate scrutiny and challenge of management and receive assurance cver ITV's approaches t¢ managingrisk

and business integrity matters.

How the Board monitors culture

Cultural insight gained

As part of the Board's culture assessment, review of ITW's values as set
cutinITV's Code of Ethics and Conduct.

How the Code of Ethics and Conduct promotes the highest standards of
ethical business underpinning ITV's values and corporate culture.

Qutcome

The Board was satisfied that 1Tv's Code of Ethics and Conduct embodies ITV's values and culture and will continue to review this code annually to ensure
itremains aligned to ITV's purpose (including its Social Purpose), vision, values and strategy and that there is appropriate compliance across the Groip.

How the Board monitors culture

Culturalinsight gained

Completion of mandatory training modules for colleagues by all Board
members on the Cede of Ethics and Conduct, cyber security, data protection
and privacy and climate action. Subsequent review of the understanding and
embedding of the Code of Ethics and Conduct and related policies and
standards through this training.

Adeeperunderstanding of how ITV's values and standards are communicated
and how colleagues are kept safe and secure and actin acompliant way.

Cutcoeme

all members of the Board will continue to undertake training on an annual basis, to ensure their understanding of how colleagues are kept safe and

secure and actin a compliant way remains current.
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'Recruitment andRetention

How the Board manitors culture cultural insight gained

Annualreview session by the Nominations Cemmittee of senior As well as a review of succession plans, this session also provided the Board

managementtalentand succession planning {which all Board members with opportunity to understand how we had delivered the 2022 1TV pecple

were invited to attend to ask questions) and led by cur Chief Executive priorities, with focus on our key people processes as well as how we are

CarolynMcCall. managing the pecple challenges and risks as we lean into our digital
transfarmation and phase two of the More Than TV strategy.

Qutcome

The session was led by Carolyn McCall, with arobust conversation on senior level succession planning as well as enabling the Nominations Committee
to ask questions and chatlenge the strength of the succession plans. Additionally the pre-read set out the delivery and our success in executing in 2022
people plan across our key peaple processes including; selection and hiring ef key talent. performance management, learning & development and
engagement in the paper also outlined any areas of risk as it relates to our people, and how this is being mitigated.

How the Board monftors culture Culturalinsight gained
Review by Audit and Risk Cammittee of risk management processes and Insight into the safety behaviours across alt business areas (international
systems in place to drive health and satety behaviours in the areas of and UK}, including the culture of ownership of risk.

operational security, business continuity and duty of care. This Includes
the systems in place for our stakeholders to identify and raise health and
safety issues, including duty of care and Speaking Up concerns. A
restructuring of the risk function took place in 2022 which was presented
tothe Board.

Outcome

Through regular Board updates from the Chief Executive and from the Audit and Risk Committee, the Board will continue to ensure the right processes
and procedures are in place for the safety of our colleagues, suppliers, programme participants and viewers, and that ITV continues 1o uphold high
standards of duty of care.

How the Board monitors culture Culturat insight gained

Audit and Risk Committee review of ITv’s duty of care processes and How the mental wellbeing processes and support for colieagues and
updates from the Duty of Care Operating Board (also reported to the stakeholders continue te enhance ITV's culture where sacial inclusion
Board), on the processes and standards in place for colieague and other is embraced and mental health issues are understood, accepted
relevant stakeholders wellbeing. Feedback from the Armbassador and and safeguarded.

Network groups, and Mental Health Advisory Group (external experts)
which included guidance and supporton 1TV's approach to mental health
and wellbeing with colleagues, production teams, participants in our
programmes and viewers.

Qutcome

The Board, through the Chief Executive and Duty of Care Operating Board continues to regularly monitor colleague wellbeing and mental health and the
efficacy of initiatives on culture. In 2022 there was an internal audit on the delivery of the Diversity and Inclusion acceleration plan - which was overall
positive and key recommendations are now being operationalised.

@ ITVple AnnualReportand Accounts 2022



‘Social Purpose, Diversity andInclusion .

How the Board monitors culture

Culturalinsight gained

annual review of ITV's Social Purpose strategy, performance and plans.

How ITV's Social Purpose campaigns influence culture internally as well

as externally.

Qutcome

The Board will continue to monitor key priorities and initiatives in pursuit of ITV's Social Purpose strategy. See pages 44 to 53 for cutcomes related to

Social Purpose.

How the Board monitors culture

Cultural insight gained

Annual review session of Diversity and Inclusion. Regular updates on
progress on 1Tv's Diversity Acceleration Plan and feedback from ITV's
inclusion netwerks. Regular monitoring by Nominations Committee of
progress aganst diversity targets, with diversity onthe Board agenda at
least annually.

Chief Executive attendance at ITV's Cultural Advisory Council, comprising
a group of independent external advisers from a range of different
industries and specialisms who advise, challenge and counsel ITV onits
diversity and inclusion activities.

The impact the Diversity Acceleration Plan is having on colleague sentiment
and ITV's reputation as having an inclusive culture, and the latter's appeal to
future employees.

How iTV's cultureis enabling progress te be accelerated through Group-wide

diversity initiatives.

Outcome

The Nominations Committee will continue to monitor progress being made to meet diversity targets to ensure recruitment and succession initiatives
support ITV's Diversity and Inclusion strategy. See pages 51 and 53 for outcomes related to Diversity and Inclusion.

How the Board moniters culture

Culturalinsight gained

Report detailing new Speaking Up concerns (if any) produced for every
Board meeting.

Review and monitoring by the Audit and Risk Committee of the effectiveness
of the Speaking Up palicy, processes and framewark annually and
Speaking Up reports at least twice a year. Feedback is given to the Board.
See page 133 for the Speaking Up framework’s implementation in 2022,

Review conducted by the internal audit function of the effectiveness of the
Speaking Up process

A perspective on the nature of colleague concerns and trends in the
behavicurs of colleagues generally.

Insight into how concerns are handled by ITV and indications of how the
alternative routes for raising all risk concerns are being utilised.

Qutcome

The Audit and Risk Committee will continue to menitor the effectiveness of th
supported the openness of ITV's culture.

e Speaking Up framework, and feed back to the Board on how this has

Remuneration

How the Board monitars culture

Culturalinsight gained

Review by the Remuneration Committee of the wider employee reward
framework, including gender and ethnicity pay gaps, CEC pay ratios and
alignment of directors’ pension contribution ta the workforce. Integration
of ESG measures into incentive targets.

Live Q&A and rermuneration discussion for ambassadors hosted by the
Remuneration Committee Chair, which was reported back to the
Committee.

Insight into the role that remuneration, and setting performance goals, has
on pramaoting the right behaviours and the extent to which incentives and
rewards are aligned with culture.

Quicome

The Remuneration Committee will continue to repert to the Board on colleague sentiment in relation to retention and reward initiatives.
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Board Evaluation

An evaluation of the Board and its Committees is carried
out annually and externally facilitated every three years,
with an external review conducted this year.

Board evaluation cycle

©

Year1(2022)

! year 2 (2023) internal review focused on !
year lissues raised and any new issues

i arising. The process for internal review

¢ isdetermined on a year-on-year basis.

: Year 2 prograss reviewed internally, and
any areas of focus identified ahead of
i the external evaluation in 2025.

&

In 2022, the Board undertook an externally
facilitated evaluation, following the last
external review in 2019. The review was
conducted by No 4, an independent advisory
firm. No 4 has no other connection with the
Company or individuat directors. No 4 has
previously facilitated the Company’s Board
reviewin 2019,

No 4 evaluated the performance of ITV's
Board and Committees through formaland
rigorous review of its composition, diversity
and members' contribution, both individually
and together, and through the assessment of
the Board's effectivenessin meetingits
strategic objectives and leading the business.
The evaluation found that the Board and its
Committees continue to operate to a high
standard. The Directors work effectively
together and value each other's contributions
at Board and Committee meetings. The
process, outcomes and foliow-up actions are
described in more detail below, all of which
was agreed with No 4. In 2021, the Board
undertook an internally facilitated evaluation
using bespoke online questionnaires.

@ ITVple Annual Reportand accounts2022

2022 External Evaluation process:
Phase 1 - Selection - No 4 was selected
to conduct the evaluation through a
process overseen by the Neminations
Committee. The General Counsel and
Company Secretary proposed a potential
external evaluator that was endorsed by
the Nominations Committee, and
interviewed by the Chair, Senior
Independent Director, and General Counsel
and Company Secretary. The appointment
of No 4 as the external evaluator was
approved by the Nominations Committee
inJuly 2022

Phase 2 - Ptannring - The Chair and

the General Counsel and Company
Secretary met with No 4inadvance to agree
the objectives and scope of the evaluation.
The areas of focus were also agreed.

Phase 3 - Insight - The General Counset
and Company Secretary coordinated the
evaluation and provided No 4with the
necessary access and resources, including
recent Board and Committee papers, and
other relevant information to enable No 4
tc undertake a thorough review of the
Board and its Committees. No 4 held
face-to-face confidentialinterviews with
each Director and the General Counsel
and Company Secretary, as well as certain
other Management Board members.

ITV's remuneration advisers and the
external auditor were also interviewed to
seek their views on the Board and its
Committees effectiveness. No 4 also
gathered insight inte the Board's dynamics,
culture, leadership and individuat director
contribution through observing Board and
Committee meetings in November 2022.

Phase 4 - Findings - The findings of the
evaluation were presented to the Board

in January 2023, and the Board discussed
the points raised by the review and
recommendations on follow-up actions.
The Board further discussed the evaluation
at the Board meeting in February 2023 and
reviewed and endeorsed the action plan
proposed by the General Counseland
Company Secretary.




e ]

2022 External evaluation outcomes and actions

Areas of focus identified:

Our key follow up actions:

Anincreased focus onand arequest to gain
deeper insight into the development of
strategy and related topics identified in

the Board Evaluation.

The Chairman held one-to-one sessiens with the
Non-executive Directors to establish the degree of alignment
and identify any gaps in current strategy/KFIs/narrative.

The Chairman fod the findings back to the Management
teamn and then the Board with the recommendations for
review. This included the time spent on strategy in Board
meetings, specific issues for deeper discussion and how to
manage reporting of progress (e.g. in Board packs)

Board composition and succession planning
The Board currently has good diversity of both
hackeround and thaught and effective
succession planning is in place.

The Board agreed there was a need to consider
the future demands on the business and howto
aensure that the Beard is equipped to support the
business and the Management team.

The Chairman will consider the composition of the Board.

A detailed review of succession planning for the
Management Board and its direct reports to be conducted
with the Chief Executive in addition to the scheduled annual
session at the November Nominations Committee meeting.

The General Counsel and
Company Secretary is
responsible for driving the
actions forward. She compiled
anaction plan listing specific
actions to address the findings
of the evaluation and further
enhance the Board’s
effectiveness. The Board will
monitor the implementation
of the follow-up actions and
No 4is due to come back to the
Board later in 2023 to review
progress against the
recommendations.

Progress against 2021 actions

Action

Gutcome

To ensure effective succession planning for
Executive Directors.

The Nominations Committee has an effective and orderly succession mapping precess in place for the
Executive Directors. It receives regular updates during the year, and continues to keep this under review.

To previde visibility of potential successors
forthe Management Board.

Members of the ELT and Board attended a dinner in December and this is now a part of the regular
cycle of events with Surnmer drinks and a dinner planned for 2023.

All Board members were invited to the Nominations Committee annual senfor management
talent/succession planning session held in November.

Throughout 2022, members of the ELT ran training and deep dive sessions for the Board on topics
identified in the evaluation. These sessions were run by members of the ELT rather than Management
Board in order to give the Board greater visibility of senior management.

Continue to offer Board development
and training on topics identified in the
Board evaluation.

During 2022 the Board were provided with a number of briefings, presentations, deep dives and
teach-ins. These included sessions on the production model and process; competitor/digital trends;
technology and digital; debt, treasury and financial planning. There were also regular updates on the
execution of the phase two of the More Than TV strategy in advance of the launch of ITVX.
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Directors’ Ongoing Development
and Time Commitments =~ =

Ongoing training

and development

The ongoing develepment of Board
members is crucial to ensure that they
remain well-informed of changes to

the business environment in which ITV
operates (including on legal, regulatory,
compliance and governance matters),
and effective in providing challengeon a
wide range of topics. The Chairman, with
the support of the General Counseland
Company Secretary, keeps the training
and development needs of Directors
under review,

During the year, all Directors were provided
with briefings, presentations, deep dives,
teach-ins and guest speakers cn a range
of subjects, inctuding a deep dive on the
proposed governance and audit reform
proposals. The Directors’ development
and training programme covered topics
identified in the 2021 Board evaluation,

as areas on which Directors felt they could

benefit from additional training or support.

The programme included:

- Receiving focundationat information
ahead of Board strategy sessions
regarding, e.g., the delivery of ITVX, the
UK streaming market and competitor
overview, and the global market review
for the Studios business

+ Attending a session on advertising and

future commercial strategy presented

by LEK and Frontier Economics

Attending a session on the future media

landscape presented by Mathew Horsman

from Mediatique

Joining an investor seminar, providing an

overview of the Media & Entertainment

business and streaming strategy

+ Participating in a UK economy discussicn
with Goldman Sachs
Completing the refreshed mandatory
training for colieagues (on ITV's Code
of Ethics and Conduct, Cyber Security,
Data Protection and Privacy, and
Climate Action).

@ 1TV plc Annual Reportand Accounts 2022

Directors are encouraged to ask for any
support they need and are reminded that
there is always an open line to management
on any topic. Non-executive Directors also
have access to relevant professional
technical briefings from the audit firms,
including the Deloitte Academy Director
updates. In addition, each Director may
obtain independent professional advice at
the Company's expense where they judge it
necessary to discharge their responsibilities.

Tailored induction

for new Directors

The General Counseland Company
Secretary assists the Chairman in designing
and facilitating an induction programme for
new Directors and their ongoing training.

Each newly appeinted Director receives
acomprehensive induction programme
designed to give thern a thorough averview
and understanding of the business covering
the Company's core purpose and values,
strategy, key business areas and cperations,
and corporate governance structure.

This is tailored to take into accounta
Director's previous experience and their
responsibilities. Directers are alsc briefed
on theirroles and responsibilities as directors
of a listed company. For Nen-executive
Directars, specific Committee
responsibilities relevant to their Committee
memberships are covered, to enable them
to function effectively as quickly as possible.

During 2022, there were two new
appointments to the Board, Andrew Cosslett
as the Chairman of the Board and Gidon Katz
as a Non-executive Director. Forboth
Directors the induction programme included
the following elements:

one-to-one meetings with both Executive
and each of the Nan-executive Directors;
briefing from the Chief Executive on the
Group's strategy, and from the Chief
Executive and Group CFO and CCO on
operational matters;

briefing from the Group CFO and COQ on
financial matters,

briefings from the General Counsel and
Company Secretary and the Director of
Investor Relations on legal and
governance matters and shareholder
relatienships, which were followed up by
sessions with the Group’s brokers and
external advisers;

briefings from senior executives and
managers across our key business areas
and operations, including Studios, Media
& Entertainment, Commercial, Policy and
Regulatory Affairs, Investor Relations,
Diversity and Inclusion, Social Purpose,
Reward and Remuneration,
Communications and Technclogy: and
access to alibrary of reference materials,
including key information on our
governance framewaork, recent financial
data and the policies supporting our
business practices, including our share
dealing policies, conflicts of interest
procedure and gifts and hospitality policy.



In addition, Andrew and Gidon’s inductions
covered deep dives relevant to their new
roles at ITV, their background and experience.

For Andrew as Chair Designate thiswas a
wide ranging induction to ensure that he
was well informed when he took over as
Chairman in September. This included
deep dives into each part of the business
including strategy, a detailed review of the
stratedic decisions around the launch of
ITVX, a detailed analysis of the Budget and
five year plan. He also had meetings with the
regulator, government and key investors.

For Gldon this included a detailed session on
the ITVX programme {given his streaming
and distribution experience), and increased
focus on listed company governance and
regulation {as he was assuming his first role
as director of a listed company).

Both Directors also requested and received
additional follow-up sessions on areas where
they wanted to further their knowledge, or
felt they could supportmanagement with
their experience.

Time commitments

The Directors have demonstrated a strong
commitment to their roles on our Board and
Committees with full attendance at Board
and Committee meetings in 2022, see

page 103. The Directors have all given
careful consideration to their external time
commitments to ensure that they are able
to devote an appropriate amount of time

to their roles at ITV. For each Director, the
Board considers that the external time
commitments that he or sheis required to
devote do not compremise their commitment
to theirroles (on the ITV Board, Committees
and otherwise). The Nominations Committee
reviews, on an ongoing basis, Directors' time
commitments against the recommended
guidance from investor bodies and ITV's top
sharehelders, to anticipate any perception
of ‘overboarding' at the forthcoming AGM.
The Committee was able to confirm that it
was fully satisfied with the amount of time
each Director devoted to the business.

During 2022, the Board considered changes
in the time commitments of the Directors
menticned hereafter in particular.

The Board considered Carolyn McCall's
appointments as a Non-Executive Director
of Bridgepcint Group plc and as a Board
member at Burberry Group plc. The Board
noted that Carolyn stepped down from her
role at Burberry on 2 Aprit 2022. The Board
therefore noted that it was never the
intention for Carolyn to serve on two listed
company boards and were satisfied that
Carolyn's appointments would not
compromise her ability to fulfilher
commitments and discharge her
responsibilities to [TV.

During the year the Board considered

and approved some changes to

Sharmila Nebhrajani's portfotio. In May 2022,
Sharmila Nebhrajani tock on the role of Chair
of the Remuneration Committee at ITV.

In January 2023 she also took onthe role

of Chair of the Remuneration Committee

at Severn Trent pl¢. She has given careful
consideration to her external time
commitments across these and her other
roles, taking into account that she stepped
down from her role on the NS&I Advisory
Board in June 2022 and considers that she is
able to continue to devote appropriate time
to her rele at ITV. The Board is satisfied that
Sharmila's ability to fulfilher responsibility
and commitment is not compromised.

In December 2022, Edward Bonham Carter
stepped down from his role at Jupiter Asset
Management.
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Chair

Andrew Cosslett CBE

The purpose of this reportis to highlight the role that the Nominations Committee plays in ensuring that the Board has the
appropriate balance of skills, experience, knowledge and background to provide the breadth, depth, diversity of thinking and
perspective needed to effectively deliver long-term sustainable success.

Wh on the Committee

The Cornmittee is compaosed
: entirely of Non-executive
i Directors (NEDs)

Following each meeting, the
Committee communicatesits
main discussion points and
findings to the Board.

The Committee’s terms of
reference can be accessed on
: ourwebsite.

Q www.itvple.com/investors/
; governance

In addition to Committee
members, the Chief People
Officer and General Counsel and
Company Secretary regularly

; attended meetings of the

: Committee,

! is conducted each year.

o

o Anannual review of the e
¢ performance of the Committee :

: The current members are:
i+ Andrew Cosslett {Chair)
! . salman Amin

i+ Edward Bonham Carter
i+ Mary Harris

i The mainrole of the Committee

isto

i . Regularly review Board

: compeosition and the balance of
skilis, knowledge, experience

- anddiversity

i - Determine when appointments
and retirements are
appropriate, and lead on any
Director searches

: January

i« Plc Board Chairman search

© - Identification of need for a
content NED with streaming/

;. distribution experience

i - Review of Board Diversity Policy

- Internal annual evaluation
cutcomes and actions

i . Director time commitments and

‘overboarding’ considerations

Re-etection of Directors at

o the AGM

. Chairman and executive

i succession planning

- Review of draft Norminaticns

Committee Reportin Annual

: Report

i . proposed 2022 committee

schedule

In 2022, an externally facititated
Board evaluation was undertaken,
i whichincluded a review of the
Committee. The results are

: summarised on page 119.

Fult telails of attendance
atCommitiee m
oan be und on the table

ings

anpage 103

- GiveTull consideration to
succession planning and
oversee the developmentofa
diverse pipeline for succession,
at Board and senior
management levels

April

- Board compaosition and
succession planning

- Recruitment of content NED
with streaming/distribution
experience

- Annual review cfregister of
interests

July

- Indicative timeline and process

for external board evaluation

Annual review of terms of

reference

- Company diversity progress
update

Overall, the evaluation concluded
that the Committee I1s working
effectively andresponding
appropriately to its terms of
reference.

Dotalted iogiaphics can be

foune on pages 08 and 39

- Setmeasurable objectives
on Board diversity and monitor
progress on these objectives,
as wellasreview
Company-wide targets

November

all members of the Board were
invited to attend the meeting
People strategy review
{including review of executive
succession plans)

Company diversity progress
update

The Committee alsohelda
number cf ad hoc meetings in
relation to the Chair and
MNon-executive Director searches
including discussions on
candidate specifications,
longlists and approval of
shortlists, and discussions on the
candidates fallowing the
interview.

As part of the Committee's
succession planning agenda, the
key priorities identified for 2023
were to continue its facus an
Executive and Non-executive
succession planning, as well as
senior management talent
retention and succession.




Board composition and

succession planning

Composition

During the year, the Committee undertook
an analytical review of Board compositicn,
assessing the range and balance of skills,
experience, diversity, knowledge and
independence taidentify any gaps and
inform the Non-executive Directer
searches. A breakdown of the Board's skills,
experience and certain diversity measures
are setout on page 103. The review
concluded that although the representation
of Board diversity was strong and the
Directors as awhole had the right skills,
knowledge and experience to enable ITV

to execute its strategy the upcoming launch
of ITVX meant there was a requirement for
specialised streaming and distribution
experience. This resulted in the appointment
of Gidon Katz as detailed below.

With the departure of Peter Bazalgette
in 2022, the Committee was aware that
the Beard would now benefit from more
creative industry skills and experience,
and this would be a requisite for the next
Non-executive Directar appointment.

Non-executive Director

succession planning

Following the successful cenclusion of the
search for a new Chair, the Committee also
reviewed succession planning for each of
the Senior Independent Director, Committee
Chair and Workforce Engagement Director
roles, and identified whether there are
appropriate internal candidates, or an
external search may be needed, both for
emergency and longer-term succession.

Executive Director and Management
Board succession planning

Curing the year, the Chief Executive and
Chief Pecple Officer reported on the
succession planning measures in place

for the Management Board (including the
Executive Directors), as well as the direct
reports to Management Board members.
This included Management Board and
Executive Leadership Tearn bench strength
analysis for each role identifying shert and
medium-term successors and the diversity
of the pipeline. The Committee was satisfied
that the Company has effective executive
succession pianning processes in place,
including appropriate development plans for
key individuals, and was able to understand
the areas where external candidates may
needto be considered. The Committee also
had a session on improving the strength,
depth and diversity of our talent. All of the
Board members were invited to attend the
Committee meeting on this topic.

Board searches

During the year, the Committee oversaw
the appointment of a new Company
Chairman and commenced and concluded
the appointment of a new Non-éxecutive
Director, Gidon Katz.

Chair search

In 2022 the incumbent Chairman,

Peter Bazalgette, reached the end of anine
year tenure. With this in mind, in 2020 the
Committee had begun its initial evaluations
regarding the search fora new Chairman of
the Board and appointed Spencer Stuart to
commence the search.

As the Chair of the Board is also the Chair
of the Nominaticns Committee, a separate
Chairman Succession Committee was
established led by the Senior Independent
Directar and comprised the Nominations
Committee members (other than the
Committee Chair) pius the Audit and Risk
Committee Chair. The incumbent Chairman
did net participate in the process.

The Chair Succession Committee worked
with Spencer Stuart to refine the role
description, and specified that the long list
(and short list) must include candidates of
diverse backgrounds, gender and race.
Spencer Stuart then undertook a
comprehensive search for prospective
candidates who met the profile. Gther than
the provision of search services,

Spencer Stuart does not have any other
connection with the Company orany
individual director, and has previously
supported the recruitment of both Executive
and Non-executive Directors to the Board.
Given the importance of the appointment,
the search process was thorough and
detailed, with all Beard members being
consulted as part of the shortlisting process.
The search concluded in March 2022 and we
anncunced that Andrew Cosslett would be
appointed as Chair Designate from June
2022, before being appointed as Chairman
from 29 September 2022 following an orderly
transition from the incumbent,

Peter Bazalgette,

Non-executive Director search

During the year the Committee also oversaw
the search process for a new Non-executive
Director with streaming and distribution
experience.

The Committee approved the appointment
of Egon Zehnder for the search, Other
than the provision of search services,
Egon Zehnder doesn’t have any other
connection with the Company or any
individual director, and has previously
supported the recruitment of
Mon-executive Directors to the Board.

The specification for the candidate set out
the agreed key skills and character profile
being sought to fit with the current balance,
membership and dynamics of the Board
and was discussed with the Committee.
Asin prior years, the Committee focused
on diversity as part of the selection criteria,
selecting the highest calibre candidates for
appointment to the Board, based on merit
and objective criteria.

A shortlist of candidates were interviewed
by all the members of the Nominations
Committee (led by the Chair), the

Chief Executive and Group CFQ and CGO.
rollowing this, the Coemmittee recommended
the appointment of Gidon Katz which the
Board subsequently approved.

Both the new Chairman and Non-executive
Director undertook comprehensive inducticn
programmes, See page 120 for further
information.

The Committee is satisfied that these
appointments further strengthen the mix
of expertise on the Board. Andrew Cosslett
is an experienced chairman with awealth
of consurner facing experience and a
strong track record in strategic business
transformation. Gidon Katz brings
streaming strategy and technology
experience to the Board which has been
particutarly important for supporting
management with the accelerated digital
transformation and taunch of ITVX.

Board diversity policy

Cur objective to drive the benefits of a
diverse senior management team and
wider workforce is underpinned by our
Beoard Diversity Policy.

Cur belief is that diversity at all levels

is incredibly impartant as it allows the
organisation to harness the benefit of
differencesin skills, experience, culture,
personality, background and work-style.
We are proud of our commitment to driving
further diversity on a Group-wide basis.
Please refer to pages 51and 53 for further
information on our Group-wide diversity
plan and targets.

Set out below are the objectives of our Board
Diversity Policy and our assessment of
performance against them. These objectives
ensure that both appointments and
succession planning support developing
adiverse pipeline.
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41.67%

female Board representation

In line with Parker Review and Hampton
Alexander Review recommendations

16.7%

People of Colour Board representation

Ensure iTV has a development pipeline of
high calibre senjor executive candidates
and encourage senior executives to
obtain external board experience

The ongoing development of senior leaders,
to ensure we retain the best talent to
broaden their skill sets and experience to
prepare them for future senior roles, is
important to us. ITV runs a high potential
leadership programme, building a pipeline
of diverse talent for senior levelroles. The
Rise Programme launched in 2020
continues to promote People of Colour
talent progression at the manager level by
providing People of Colour ¢colleagues
greater visibility with senior leaders through
networking and sponscrship, alongside
career coaching. The programme also
works with managers and Senior
Leadership Team advocates to build race
confidence and accelerate an inclusive
culture changeatITv.

Bespoke development initiatives are in

place for senior executives who have been

identified as potentiat successors, based

on particular development needs. These

include:
External executive coaching, with clear
coaching objectives (including 360
degrees feedback where relevant)
Psychometric testing, such as the Hogan
Leadership series that identifies
leadership strengths, derailers and
values

+ Mentoring by a Non-executive Director
Business School executive education
programmes

+ Non-executive Director and trustee
appointments where there is a suitable
match and devetopment support for
those interested inthese opportunities

@ ITV ple Annual Reportand Accounts 2022

Maintain at least 30% female

Directors onthe Board over the short

to medium term

As at 31 December 2022, the Board had
41.67% female representation, including
one Executive Director and two Committee
Chairs; we have therefore exceeded both
the target of 30% as well as the Hampton-
Alexander target of 33% female
representation. Whilst the Board
recognises that an effective Board with
broad strategic perspective requires
diversity, ultimately the Board appoints
candidates based on merit and assesses
potential Directors against measurable,
objective criteria.

The Board notes the listing rule requirement
on Diversity and Inclusion that will come into
effect shortly setting a new obligation for
40% female representation on Boards.

The Board netes that the resignation of
Mary Harris in June 2023 means that the
fermale representation on the ITV Board will
fall below this target. This will be a primary
consideration when appointing the next
Non-executive Director appointment.

Our principles for Board diversity also

apply to our Management Board and senior
management below this level. We are
therefore pleased to be ranked fifth in the
Hampton-Alexander 2023 review for female
representation on the Combined Executive
Committee and Direct Reports, with female
representation of 52.3%.

Maintain at least 10% Directors who are
Peopie of Colour on the Board over the
short to medium term

As at 31 December 2022, the Board had
16.7% representation of People of Colour
with two Directors representations on the
Board. We therefore also comply with the
recommendation of the Parker Review to
have at least one director of colour on the
Board by 2022.

Use search firms who have signedup to
the Voluntary Code of Conduct on gender
diversity

The Board supports the provisions of the
Voluntary Code of Conduct for Executive
Search Firms which addresses gender
diversity on corporate boards and best
practice for related search processes. Both
executive search agencies used in 2021 and
2022 for our Chair search and in 2022 for
our search for a Non-executive Director are
signatories to the Code.

Ensure the Non-executive Director
search pool is sufficiently wide and
covers candidates who are People of
Colour and candidates with awide range
of expertise, skills and backgrounds, and
that shortlists include at least 50%
female candidates

When conducting a Non-executive Director
search, the Committee works closely with
the executive search agency to compilea
long and shortlist of candidates made up of
at least 50% female candidates as well as
candidates from various backgrounds and
industries, including People of Colour.
Candidates were identified and interviewed
and their skills and qualities were assessed
against measurable, objective criteria.

A copy of the Beard Diversity policy can be
found on our website

a ol Ty Gl Ccnm nvesorLsan ernance fJu ectn g

Andrew Cosslett CBE
Chair
2 March 2023



Dear Shareholder

On behalf of the Board, | am pleased to
present the 2022 Audit and Risk Committee
Repoert. This repertis intended to provide
shareholders with an insight into key areas
considered by the Audit and Risk
Committee {the Committee), together
with how the Committee has discharged its
responsibilities and provided assurance on
the integrity of the 2022 Annual Report
and Financial Statements (2022 Annual
Report). This has included ensuring the
2022 Annual Reportis aligned with the
latest requirements and guidance from
regulators, that it is fair, balanced and
understandable and that all matters
disclosed and reported upen meet the
rapidly evolving needs of our stakeholders.
In addition, the Committee has focused on
its fundamental priorities, which include
ensuring the quality and effectiveness of
the external and internal audit processes
and menitering the management of the
principal risks of the business. The
Committee’s report sets out the key areas
of focus during 2022 (since cur 2021 report)
and to the date of this report.

As the Group has focused during 2022
cnaccelerating its programme of digital
modernisation, developing and launching
ITVX and progressing the various
transformation programmes, including
1TV Together, ITV colleagues have risen
to the challenge and delivered positively.
In this environment, the Commitiee has
increased its focus on risk management,
internal controls and the restructuring,
financial and accounting implications of
the strategy implementation.

As the Group and the Committee returned
throughout 2022 to a hybrid working model,
I have maintained regular dialogue with
other members of the Committeg, the
Group CFO & COO, and cther members of
management, including meeting with
‘agenda topic owners' prior te Committee
meetings, ensuring the Committee would be
provided with the necessary infermation to
enable it to guide, challenge and advise and,
when required, make informed decisions.

| also met privately throughout the year with
the lead partner of our external auditor,
PwC, and lead partner at EY, ITV's provider
of outsourced internal audit, as part of my
ongeing review of their effectiveness. lalso
metwith ITV's legal advisers inrespect of
ongoing litigation and other legal matters.

In 2021, the external auditer, PwC,

and internal auditor, Deloitte, drew
Management and the Committee's
attention to a considerable number of
internal control weaknesses, particularly
in respect of IT generat controls (ITGC).
Management's response was to put in place
a detailed programme of remediation and
enhancement to address the weaknesses
highlighted by the auditors. A key area

of focus in 2022 has been the monitoring
of the execution of the remediation
programme. Supported by the findings
from PwC audit reviews during 2022, the
Committee recognises that Management
has continued to take positive acticn to
remediate and strengthen the Group’s
internal controls and good progress has
been made inthis area.
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The Committee has spent considerable
time reviewing and scrutinising the Group's
financial results, requesting additional
items on its meeting agendas to ensure it
had clear oversight of the evolving impact
of the Group’s strategy on the business and
its financial affairs ptus emerging risks. This
included monitoring pregress inrespect of
the develocpment and implementation of
ITVX and its financial implications for 2022.
PwC provided management with rebust
and valuable challenge to the development
of new accounting policies in respect of the
treatment of relevant costs and revenue
related to ITVX. In addition, as an example
of the Committee’s responsiveness tc new
or emerging risks, the Committee
requested, supported by the Board,
Internal Audit reviews at various stages in
the development of the ITVX platform.
Details of the significant financial reporting
issues we considered can be found on
pages 128 and 129,

Other key activities during the year included
continuing the review and contributing to
the enhanced frameworks for fraud risk
and Enterprise Risk Management {ERM),
moenitoring the progress of 1TV Together’
(the HR and Finance transformation
programme} and TCFD compliance and
reporting enhancements. Deep dive risk
sessions were held relating to cyber, data
governance and privacy, and fraud (see
page 131). A number of the Committee’s
priorities for 2023 follow on from the
Committee’s key activities in 2022 and
are set out below.

Inforrmation regarding the Board’s
stakeholder engagementis set out on
pages 105 to 111, which also indicates
where the Committee took account of the
views of the Company’'s key stakeholders
and considered their interestsinits
discussions and decision-making.
Following the issue by BEIS in May of its
response to the White Paper consultation
onrestoring trust in audit and corporate
governance, the Committee has been
regularly informed of developments and
announcements from BEIS' and the FRC
and briefings from various relevant
stakeholder groups, including audit and
taw firms, on the intended timetable and
consequences of BEIS's response. We
received briefings from Management on
the plans for implementation of relevant
aspects of the preposals. Whilst we believe
the business is making good progressin
strengtheningits internal controls
environment and has rebust plans in place
that will put the Company in a strong
position to comply with each of the
potential requirements, it was agreed that
this cantinues to be a key area of focus and
will be closely monitored by the Committee
through 2023.

1 Nowthe Department for Business and Trade
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In October, ITV received a letter from the
FRC's Corporate Reporting Review Team
regarding the FRC's review (acknowledging
its inherent limitations in scope of review)
of ITV's 2021 Annual Report, seeking
information in respect of two specific
aspects of the financial statements, plus a
number of observations. The Committee
and management welcomed the FRC’s
drive for continuous improvement in the
quality of financialreporting and
responded by providing the FRC with
clarification and indicating enhancements
to disclosures (that have beenreflected in
the 2022 Annual Report) where
appropriate. The FRC subsequently
acknowledged that it had concluded its
consideration of the 2021 Annual Report.

The quality of ITV's corporate and financial
reporting was further acknowledged by the
FRC in November, when extracts from our
2021 Annual Report were included in the
FRC's 2022 "What Makes a Good Annual
Report and Accounts’ publication as
examples of better disclosures and practice.

Finally, we were delighted to receive the
2022 PwC Building Public Trust award for
Reporting in the FTSE 350, This is an award
that celebrates organisations who lead the
way in open, authentic and accessible
reporting. ITV was also highly commended
for the 2022 Corporate Governance
Reporting award. These awards are not only
judged by a panel of subject matter experts
but also consider opinions sought from
members of the general public to
understand what they want businesses to
communicate in order to build and retain
trust. We strive to ensure we maintain clear
and coherent reporting that provides a
clear link from purpose to strategy to
operations, and were delighted to be
recognised in this way.

These acknowledgements of the
robustness of ITV's corparate and financial
reporting by the FRC and PwC are a clear
recognition of the quality of ITV's finance
resource, processes, approach and
transparency inits communications with
the external and internal auditors and the
Committee, | personally want to thank all
ITV personnelinvolved in the Group's
corporate and financial reporting for their
immense effort, fortitude and toyalty
during 2022 - a year that has delivered very
significant change and improvement within
ITV in avery short time frame.

I hope that you find this reportinformative
and can continue to take assurance from the
work undertaken by the Committee this
year. We seek to respond to stakeholders’
expectations in our reporting and, as always,
welcome any feedback from shareholders
or other stakeholders.

Margaret Ewing
Chair, Audit and Risk Committee
2 March 2023




2022 Key Matters |
Matters considered at the meetings are set
out on the pages that follow.

Meetingsin 2022
The Committee held six meetings during
the year.

In addition to Committee members, the
Chairman of the Board, Group CFO and
COO, Director of Finance, Group Finance
Controller, General Counsel and Company
Secretary, Director of Tax and Treasury,
Head of Enterprise Risk Management, Head
of Internal Audit {(EY) and External audit
lead partner (PwC) regularly attend
meetings. There were regular sessions
during the year when the Committee met
the External Audit lead partner and,
separately, the Head of Internal Audit
without executives present.

Qurrole

The Committee's terms of reference,

reviewed annually and last updatedin
Septermber 2022, can be accessed on
cur website.

The Committee’s principairespensibility
is to oversee and provide assurance to
the Board on the integrity and quality of
financial reporting, effectiveness of audit
arrangements and robustness and
effective operation of internal centrols,
compliance and risk management
processes. The Committee meeting
agendas are tailored to ensure emerging
topics are included and to allow for ad-hoc
discussion and reviews. A summary of the
Committee's activities during 2022 (from
the date of our 2021 report) and until the
date of this report is detailed cnthe
following pages.

Annual Review

AIANNILNOD 1HOdTd JALLIW

Anannual review of the performance of
the Board is conducted every year, In
2022, an externally facilitated evaluation
was undertaken which included a review

of the Committee.

The results are summarised on page 119.
Overall, the evatuation concluded that the
Committee continues to work effectively
and is responding appropriately to its

terms of reference.

Financial reporting

Although the evaluation did not identify
any concerns, the Committee has agreed
that the areas it will focus on in 2023 will
include readiness for compliance with
the BEIS! (and FRC) reforms to corporate
governance {in particular internal
controls, fraud and risk management
improvements); processes, centrols

and assurance regarding TCFD and other
ESG related disclosures, metrics and
reporting; and the implementation of
ITV Together (the finance and HR
transformation programrme).

Currole

Reviewed

- Monitor the integrity of
published financial
infarmation and review and
challenge significant financial
reporting issues, estimates
and judgements

- Review the appropriateness of
accounting policies and
practices

-+ Provide advice to the Board on
whether the Annual Report
and Accounts are fair,
balanced and understandable
and the appropriateness of the
going concern statement and
the longer-term viability
statement

- Provide advice to the
Remuneration Committee on
financialreporting matters
and related judgements as
they affect executive
remuneration performance
objectives

« Quarterly, interim and full year results statements, prior to

recommendation to Board for approval, together with

supporting reports from the Group CFQ and COO highlighting

all key judgements and estimates

External auditor reports, including progress updates, to the

Committee regarding Interim review and full year audit

Final draft 2022 Annual Repcrt, prior to recommendation to

Board for approval, including review of Principal and Emerging

Risks disclosure and assessment that the Annual Reportis

fair, balanced and understandable

- Assessment of appropriateness of going concern and viability
statements, including management reports on all key
judgements, scenario assumptions, supporting analysis/
evidence, reperting and disclosures

- Litigation updates, Including status reportsinrespect of Box
Clever, the voice of Holland and CMA matters

- Accounting judgements in respect of the acquisition of
Plimsoll Productions and the developmentand
implementation of ITVX

+ Reports on potential acquisition and earnout liabilities and
performance against acguisition business case criteria

- Pension matters, including pension deficit and update on
projects

- Regular tax updates and recommendation of updated tax
strategy to Board far approval having ensured that the
Group's relationship with tax authorities, particularly HMRC
inthe UK, is collaborative, open and transparent and aligns to
the tax strategy

- Treasury policies, updates and funding strategy

- Exceptional items policy and assessment of appropriateness
of identification and classification of exceptional items

- Share plan anticipated performance cutcomas for Fy22

- Developments infinancial and corporate reporting, including
the BEIS white paper on audit and corporate governance
reform

- Finance team structure and resourcing, including strategy
and implementation plans for finance transformation as part
of the ITV Together programme

ITV ple AnnualReportand Accounts 2022 @
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In planning its agenda and reviewing the
audit plans of the internal and external
auditors, the Committee has considered
significant operational and financialissues
and risks which may have had animpact on
the Company’s financial statements,
internal controls and/or the delivery and
execution of the Company’s strategy
(including changes in the nature and
significance of some of the Group's

Principal Risks).

The Committee focused on assessing
whether management had made
appropriate judgements and estimatesin
preparing the Company's financial
staterments, particularly with regard to the
significant issues listed below. These
issues were subject to robust challenge
and debate between management, the
external auditor and the Committee, The
Committee also reviewed detailed
external auditor reports outlining work

performed and any issues identified in
respect of key judgements and estimates
- seethe Independent Auditor's Report on
pages 166 to 171. The Committee
concluded there was no significant
disagreement or unresolved issue that
required referral to the Board.

Accounting forITvX

Issue

Action taken by the Committee

Dutcome/future actions

In the lead up to the launch of
ITVXinlate 2022, management
undertock a review of accounting
matters relevant to the Streaming
business. This included reviewing
accounting policies for revenue
recognition, programme rights
and capitalisation of development
expenditure.

The Committee reviewed management’s report on the various
accounting matters. The judgements takenin arriving at the
accounting policies and the methodolegies for allocating cost
were discussed with management and the external auditor
and considered appropriate.

The Committee considered that a robust process
had been undertaken toidentify the relevant
accounting issues resulting from the launch of
ITVX and agreed with management’s updated
accounting pelicies, judgements and
methodclogies for allocating cost.

Risk of fraud (particularly in revenue recognition)

I1ssue

Actien taken by the Committee

Qutcome/future actions

The nature of ITV's business,
including advertising and
production, means that there
are potential risks of revenue
recognition and other fraud,
including collusicn with
advertisers, facilitation payments,
fraudulent payments to suppliers
or employees and manipulating
profits or hiding fraud by use of
accounting journals.

The Committee reviewed management’s reporton ITV's fraud
prevention framework and the key controls in place at the
Business Service Centre (BSC) and in its international
businesses designed to prevent and detect fraud, as well as
actions during 2022 and future plans for enhancement of the
relevant controls.

Following the Committee’s challenge of managementin 2021
on the robustness of the controls and whether there was
sufficient focus en high-risk and material areas, such as
supplier related fraud, Deloitte were engaged during 2022 to
perform aninitial Fraud Risk Assessment across ITV's high-risk
areas - Commercial, Finance and Studios. Workshops were
undertaken to understand and measure the key fraud risks
within each business area. These were captured inte a formal
fraud risk register, including mapping the top tenrisks to
mitigating controls where present. Any fraud risks that were
identified pertaining to the Finance area have been
incorporated into the Finance Fraud Prevention Framework.

The Committee discussed the steps taken to better understand
the broader risk tandscape, ensuring that as a business ITv
assessed beth financial and non-financial fraud risk.

Inaddition, the Committee reviewed PwC's audit procedures,
including the results of their data auditing techmques far
advertising reverue and journals as well as their conclusions
relating to fraud risk in revenue recognition, with a particular
focus on ensuring appropriate cut-off of revenue transactions
close tothe year end.

The Committee agreed with management’s
assessment that the overall control framework
remained effective and, with a focus on high-risk
and material areas, additional controls
introduced had mitigated risk. The Committee
concluded that the Group's revenue recognition
processes included a robust control framework
to effectively mitigate the risk of material fraud
and was satisfied with the work undertaken by
PwC in also reaching this conclusion.

The Committee supported management’s 2023
plans to continue developing the fraud prevention
framewaork.
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Exceptionalitemsinciuding Alternative Performance Measures

Issue

Action taken by the Committee

Cutcome/future actions

During 2022, management
proposed a number of matters
to consider classifying as
exceptional iterms. {See note 2.2
to the financial statements fora
summary of exceptional items in
2022} (See an explanation of the
exceptional iterms policy on
page 57.)

The Committee continued its Increased scrutiny of the
application of the Group's policy on exceptionalitems,
spending considerable time reviewing and challenging
management's proposed classification. The Committee
scrutinised in particular those exceptionalitems that
recur over a number of years such as restructuring,
transformationand property costs and considered the
views of the external auditor,

Following management's response to the
Committee's challenges, the Committee was able
to conclude that management's approach to
exceptionalitems was appropriate and consistent
with the approach taken in the prior year when the
application of the Group's policy was strengthened.

The Committee also recognised that management
had continued to challenge itself and exercise
discipline on the categerisation of costs as
exceptional items, ensuring that the palicy had
been appliedina consistent and disciplined way
and the ameunts were clearly disclosedin the
Annual Report.

The Committee noted that it would continue to
review the exceptional items policy and
definitions regularly, considering evolving
regulatory scrutiny.

Review oflegal cases

Issue

Action taken by the Comnmittee

Qutcome/future actiens

ITV is subject to ongoing legal
disputes where the outcome is
not certain, including the
quantum of liability in respect of
the Box Clever pension scheme
deficit and the UK Competitions
and Markets Autherity (‘'CMATY)
investigation that commenced in
July 2022.

Throughout 2022, the Committee reviewed updates on the
Box Clever case and potential Liability from the General
Counseland Company Secretary and Group CFO & CO0O. In
addition, the Committee Chair met with the external legal
advisers and actuaries supporting ITV tounderstand their
perspectives on the dispute.

The Committee considered the respense of and
management's interactions with the Pensions Regulator,
views of external actuarial and legal advisers and the level of
provision for the case, noting that it would be important to
make full disclosure of the high level of uncertainty of the final
outcome and the legal process, which could continue for a
number of years.

The Committee also received regular updates on the CMA
investigation from management and considered the
contingent liability disclosure proposed by management for
the year end. The Committee noted and agreed with
management's conclusion that itis not possible toreliably
quantify any liability that might result from the investigation.

Foliowing considerable discussion and input
from the external auditor, the Ccmmittee agreed
that the best estimate provision and disclosure
had beern made in respect of Box Clever,
supported by the advice of the Company's
actuarial and legal advisers, and based onthe
IAS 12 valuation as well as the latest available
information regarding the pension scheme
(received by the Company during 2021}, and
most likely outcomes. See ncte 3.7t0 the
financial statements.

The Committee also agreed that the contingent
liability disclosure proposed by management in
relation to the CMA investigation was
appropriate and that due to the early stage of the
investigation, it was not possible to reliably
quantify any liability that might result from the
investigation.

The Committee also considered other ongoing
legal matters including Veice of Holland. It
considered management's position and related
disclosures and agreed that it would continue to
receive updates onaregular basis.

Acquisitions

Issue

Action taken by the Cammittee

Cutcome/future actions

The Group acquired majerity
stakes in Plimsoll Praductions in
the UK and Lingo Picturesin
Australia during the year. These
acquisitions were structured
with put and call options over
the remaining minority
shareholdings.

The Committee reviewed management's reporton the
acquisitionsincluding assessment of control, accounting for
non-controlling interests and put and call options. The
Committee also reviewed management's summary of the
provisional purchase price allocation and resulting goodwill for
Plimsoll Productions and noted the external auditor's
cenclusions, including understanding the nature of their audit
of the accounting for acquisitions.

The Committee agreed with management’s
assessment of control and considered the
provisicnal purchase price allocation and related
accounting to be appropriate.
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Pensionsrisk management

Issue

Acticn taken by the Committee

Qutcome/future actions

Managing the impact of
economic turbutence in the
year on the investment strategy
of the ITV Pension Scheme and
the valuation of pension assets
and liabilities

In December the Committee received a briefing from
management on the impact of the UK economic events on the
status of the pension net deficit, in particular its levels of
liquidity and tolerance to increases in UK Government Bond
yields. The Committee was assured that the ITV pensions
schemes are exposed to a very low tevel of risk {compared to
the vast majority of pensien schemes), however, supported
management working with the Pension Trustees to ensure
strong risk management and maintaining the risk exposure in
balance are seen as fundamental objectives.

The Committee noted the updates and were
happy that the actions taken meant that the
risks identified continued to be managed and
maintained as previously agreed with the
Committee. The new investment risk had been
successfully managed and further actions to
mitigate itidentified and implemented.

Treasury and financial ri

sk management

1ssue

Action taken by the Committee

Outcomeffuture actions

Managing the impact on
financialrisk management of
volatility in the market place due
to economic and geo-political
uncertainty.

The Committee considered updates from management on the
impact of the changing economic environment. Thisincluded
areview of the Group’s treasury policies with a particular
focus on a strategy for the management of foreign exchange
risk; areview of the debt refinancing requirements to mitigate
foreign exchange risk; a review of hedging arrangements to
manage market volatility; and a review of counterparty limits
to manage cash exposure across the banking group.

The Committee considered, suppoerted and
approved management's proposed policy
changes and the actions taken to mitigate future
financial risk.

IR35

Issue

Actiontaken by the Cammittee

Qutcome/future actions

From April 2021 the
responsibility fer undertaking
IR35 employment status
assessments, and where
necessary withhelding PAYE and
paying NICs, passedtc the
employer, rather than remaining
with individuals and their
personal service companies. ITV
has been in continuous
discussion with HMRC on this
rmatter throughout 2022,

The Committee considered updates from management
ondevelopmentsin the application of IR35 and HMRC's
position as regards the tax status and treatment of 'front of
camera’ presenters who were not emptoyees. The Committee
reviewed the status of discussions with HMRC at the half
year and supported the provision of £37 million to caver
historical iatulities.

Curing the latter part of 2022, including during the year end
process, the Committee considered further updates
demonstrating the hardening of HMRC's position, following
the outcome of certain non-ITV related tribunal cases, since
the half year. Given the developments, management proposed
a significantincrease in the provision for these liabilities by
£20 million to £57 million, of which £3 million related to 2022
and £11 million related to pricr years. Management proposed
to classify those amounts related to prior years as exceptional
costs given their materiality and nature.

The Committee considered and supported
management’s propesedincreased provisicn
and proposed accounting treatment, taking into
account the external auditor’s views.

The Committee noted that the outcome of ITV's
negotiations with HMRC and the implications for
the relevant 'front of camera’ individuals and the
Company would be kept under review.

Going concernand viability assessments

Issue

Action taken by the Committee

Outcome/future actions

In light of the continuing
uncertainty in the economic
envircnment, the Committee
felt it was important to again
apply enhanced scrutiny to
management's assumptions,
stress testing and scenario
analyses supporting the going
concernand viability statements
aswell as seeking impartial
externalviews on ITV's viability.

The Cormmittee reviewed and chaltenged management’s
process and assessment of going concern, longer-term
prospects and viability by considering forecast cash flows,
base case and downside scenario analysis, the results of
further testing of those scenarios, and other principal risks,
including continuing uncertainty in the economic recovery.

In reaching its view, the Committee also considered: (i) analyst
and other expert commentary to understand the widar market
views on the Group's future financial performance and
viability; (i) Board approved financial forecasts: (iii) the
Group's financing facilities including covenant tests and
future funding plans: and (iv) the external auditor's findings
and conclusions en this matter.

Accepting management's responses to the challenge, the
Committee agreed that the three year period selected for the
viability outlook was the appropriate time period.

The Committee also considered the adequacy and accuracy
of the disclosures in the 2022 Annual Report inrespect of
the Group's ability to continue as a going concern and its

future viability.

Following this thorough assessment, the
Committee considered the extent of the
assessment made by management to be
appropriate and recommended the draft viability
statement and related disclosures (for inclusion
inthe 2022 Annual Report) for approval by the
Board. The Committee also concluded that it
remained appropriate tc adopt the going concern
basis af accounting in preparing the consolidated
financial statements and that the disclosure in
the Annual Report, inrespect of the Group's
ability to continue as a going concern, was
appropriate. See pages 178 and 179.

Given the uncertain ecanomic cutlook, and its
potential implications for ITV, the Committee will
continue to monitor the Group's going concern
basis and viability assessment.
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Impairment assessment

Issue

Action taken by the Committee

Qutcome/future actions

The continued uncertainty in the
economic environment with
increasing costs, inflation and
interast rates,

The Committee reviewed management’s assessment of the
level of aggregation of assets for cash-generating units
{CGUs) and agreed that no changes were required. The
Committee alsa reviewed the basis for calculating the
discount rate for each CGU, sought the external auditor's
views on the methodology applied and outcome, and
consequently agreed that the increases were considered
appropriate in the current economic environment.

The Committee challenged management’s assessment which
incorporated the cash flows used to assess going concern and
noted that neimpairment was required in either the base case
seenario or scenarlos adjusted for sensitivities.

Having received the views of the external auditor
following their detailed audit of theimpaired
assessment by management, the Committee
agreed that management’s assessment that no
impairment of CGUs is required was appropriate.

Qur rote

Items covered

- Assist the Board to establish
and articulate overall risk
appetite and oversee and
advise the Board on specific
strategic risk exposures and
mitigations

- Review the risk identification
and mitigation processes and
undertake deep divesinto
high-risk business areas or
processes

- Review the effectiveness of
theinternal controland risk
management processes

= Oversee appropriate speaking
up and fraud prevention
arrangements

- Biannually, principal and emerging risks and uncertainties
and associated mitigations

- Progressinirmplementing the enhanced ERM framewoerk,
including enhancements to the risk governance structure

- Progress toimprove operational risk management capability
for security, duty of care, and crisis management areas
including consideration of the structurat changes made 1o
operational risk management

- Insurance arrangements and policies, including how those
support mitigation of principal and other financial risks

- Progress inimplementing the financial controls framework
and effectiveness review, including update on ITV Together
programme

- Ongoing programme of improvernents to technologyand IT
related controls and governance environment

- Mapping of the internal audit plan to key principal and
operationalrisk areas to understand assurance coverage

+ Qutcome of the work of internal audit

- Enhancements to the Speaking Up policy and report on
actions taken to strengthen Speaking Up processesand
furtherincrease awareness across the organisation,
including the result of the internal audit of the effectiveness
of the processes

- Data privacy and governance update

- Biannuzlly, compliance framework and monitoring

- Group Approvals Framework and M&A approvals process
and approved amendments

Undertock deep dives on the following key principal and
operational risks to understand and challenge the related
governance, risk management, mitigation, controls and
compliance with risk appetite around those risks:

« Review of the Compliance Framewaork

+ Internal Financial Controls

- Internal Technology Controls

- Pensions risk management

- Data privacy, security and strategy related risks,

- Resilience, including cyber and crisis management

- Fraud risk and fraud prevention, detection and controls
framewaork

- Transformation Programme updates

Risk management

During 2022, the Committee continued to
consider the process for identifying and
managing risk within the business and
assisted the Board in relation to
compliance with the UK Code and FRC
duidance. Recognising the evolving nature
of the risk landscape, due to the increasing
pace of change inthe industry, the
continued impact of the macroecanomic
environment and global instability, more
than ever, ITV needs to manage risks
smartly to achieve its vision, deliver
strategy and create sustainable
shareholder value. The focus for 2022 has
been on eptimising the practices and
behaviours of the second line of defence
te introduce mere collaberation and
structure. Embedding the enterprise risk
management framework and assessing
management’s response to the material
risks to ITV continues to be an area of focus
with the Committee providing challenge
and direction as appropriate. The
Committee Chair alsc regularly met with
management and the Group Risk team to
further understand progress and provide
guidance on the implementation of
enhancements. ITV's risk management
framework continues to evolve. Further
information on ITV's risk management
approach, including details of our principal
risks and our processes for identifying and
responding to principal and emerging risks,
are set out on pages 71 to 84,
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Internal controls

The Board has overall responsibility for
overseeing and reviewing the effectiveness
of the Group's framework for financial,
compliance and operating internal controls.
The Governance Report within this 2022
Annual Report provides many examples of
how the Board monitors the effectiveness
of the internal operating controls - for
example, please see the Non-Financial and
Sustainability Information Statement on
pages 69and 70.

Throughout 2022, on behalf of the Board,
the Committee has continued to review the
Group’s compliance policies, procedures,
global monitoring activities, business risk
assessment plans and results. For
example, the Committee received updates
on the financialand IT control
envirenments, fraud risk effectiveness,
cyber security, data privacy, compliance
programme and crisis management and
business continuity.

The Committee also supperts the Boardin
assessing the effectiveness of the
framework in respect of financial controls.
The primary responsibility for the operation
of the framework for internal controlis
delegated to management. The framework
can only provide reascnable and not
absolute assurance against material
misstatement or loss. Key control
procedures are designed to manage rather
than eliminate risk.

The Committee is satisfied that the
Group's internal financial controls operated
effectively throughout the year. This was
principally based ona programme of
internal audit reviews, monthly Group
review of subsidiary balance sheets,

and independent review of monthly
management self-assessments submitted
by subsidiary companies. During 2022

the Committee was also presented with
observations following second line reviews
conducted by the Financial Gevernance
and Compliance team across a sample

of Studiecs, Labels and Business Service
Centre ('BSC") controls, with a particular
focus on fraud controls. This new
management reporting capability
provided the Committee the opportunity
to increase scope of its own review and
obtain additional visibility over the
effectiveness of internal controls during
theyear, particularly those not covered

in the internal Audit plan. In addition,

the Committee was able to take into
consideration the results of a suite of
automated analytics that enable
monitoring of financial transactions
across Group systems and monthly
exceptions management.
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The updates to the fraud prevention
framework were presented to the
Committee to reflect the ongoing
improverments to the processes and
controls within the BSC, and their increasing
use of third-party tools and data analytics to
preactively monitor fraud risk. Plans to
further develop the fraud risk management
framework across the Group were also
discussed and guided by the Committee.

Given the key risks and impact that
significant change programmes continue
to have on ITV's control environment, the
Committee has received regular updates
from management and assurance from
specific internal audits on key projects.
The Committee was pleased that the
Transformation Operations Director's
Office (TODO) was setupin June 2022,
bringing a focus on operational issues
and reducing risk involved in a number

of significant and costly transfarmation
activities across the Group. The
programmes being monitored by TODO
include Content Supply transformation
to enable delivery of an efficient, effective
and future-proofed supply chain to manage
content and data from source to screen;
ITv Enterprise, combining work streams
foriTV Together, Rights Transformation
and Content and Sales transformation;
the launch of ITVX: and Commercial
Transformation, evolving our video on
demand and linear advertising sales
systerms and process. Given the global
scope and magnitude of these
programmes, the Committee has provided
strong governance and robust challenge to
support management in their delivery. In
2023, the Committee intends to continue
with focused bi-annual sessicns with the
programme sponsors and leadership team.

“Internal Financial Controls

in 2021 the Committes over: Saw thr.,
design and implementation of
improvements toITV's financial. -
reporting controls framework. The

 core components of the controls

. operating model inciude performing

¢ annual scoping and risk assessments
.. (define), design and implementation
. of the financial reporting controls .
 framework and associated policles

(optimise), delivery of focused training
sessions and communications to
further enhance the risk and controls
culture (embed) and finally leveraging
technolagy to facilitate real-time
monitoring and testing {assure). in

2022 the focus was on completion of
‘the embed and assure stage by

strengthening ITV's monitoring and

' “testing approach to financial controls.
-This has resulted in a significant
L ingreasein opportunities to introduce
~-conitiol automation as part of the ITV

Together programme

The planisto contmue to del;ver ITV’
controls operating model and evolve .
its monitoring and testing capabilities
usiag data-driven approaches and

= scaling ahalytics. As the internationals
.. and UK tabels are brought onto the
- Oracle Fusion solution through 1TV

Together, management will drive
efficiencies in their testing approach,
through standard processes and
controls, alongside access to the

_ relevant testing datain standardlsed
" formats from Oracle Fusion, together

with the relianice on‘automation due to

i the Global Desugn

s Ccm'mitteé Chair met regularly
. with management and the Financial

Governance and Compliance team

LT toreceive more detaited updates on

the control operating model

- implementation and 1o ensure that

the Committee's key concerns were
being appropriately addressed. The
Committee also received a deep-dive

. session on progress and future plans
< and was pleased with the progress
- made by management and the plans
7 to continue enhancing the financial

- controls across the Group, which the

Comymnittee will closely. monitor

* during 2023,




Internal Technology Controls

“ As part of the onboarding process in 2021,
the Committee asked PwC to undertake a
review of a number of financial systems
that highlighted considerable technology
controt gaps, A Head of Technology GRC was
" appointed in early 2022 and together with
herteam (a newly created function and
team) was given responsibiity for reviewing
the IT Risk and Controls framework covering
core{T areas - change management, access
management, incident and problem
management, computer operations,
information and network security and
" third-party management.

During 2022 the Committee received
regular in-depth reports on the steps being
taken to improve and mature the internal
control environment, the plans to build an
1T General Controls capability in 1TV and
mature the internal control environment

across our iT estate, which should resultin.

a mare proactive approach being adopted
to identifying and managing {7 risks.

The Committee understands that the 1T
estate is vast and complex, thereby
supporting the risk-based approach thatis
being taken, starting with key UK finance

. and critical digital systems, such as iTVX

-and Planet v, and then moving to other

global areas of the Group. The aimis to
cantinuousty and consistently identify,
coliate and assess technology risks and
ensure there are adequate mitigations in
place for each in line with risk appetite.
The Commiittee was pleased to note that
the IT GRC team had engaged with major
transformational programmes, such asiTV
Together and ITVX from the outset of these
‘programmes, to proactively identify risks
and incorparate contsols effectively.

.The Committee was pleased with the

- progress made and supportive of the

_-defined target control maturity level 3for

‘the Group, taking into account the industry,

size and culture, organisation's assets,
~and type of data handled. As techaology
control activities ramp up, the team has
demonstrated the importance of

Lestablishing a clear GRC strategy with
well-defined accountabilities and 7

} .'r_esponsibititieé, roadmap and approach

for each area - including the incorporation of -

internalcontrol reparting requirements.
Through regutar updates in 2023 the’
Comnittee will continue to monitor thisarea
to ensure it aligns fully with the emerging
requiréments from the BEIS onsultation.

Cyber security

Cyber threats are continuing to -
increase in both number and
sophistication with state actorsand
criminal organisations teaming up to
datliver attacks aimed at disruption,
extortion and manipulation of
behaviours. The Committee is aware
that {TV has a unique range of factars
that impact how management focuses
on cyber and enables the future
business strategy whilst managing the
immediate risks by reducing
dependence on legacy systems, build

security into the delivery of ITV's More

Than TV strategy and create a cyber
culture that provides consistent
defence over a devolvad erganisation.

With the increased focus on IT Controts
and on making sure developmentis
focused in the areas of greatest rigk,
management is seeking to basetine the

Group's capability and identify areas for .

targeted further improvement to assess

the maturity of iTV’s cyber controls. This |

includes the continuous evaltuation of
strengths and weaknesses of the cyber
processes, and theirabilityto
consistently and centinuously manage
the cyber risk and contribute ta the 1TV
Strategy. The Committee has received
regular updates and is pleased with the
progress being made by the Cyber team.

The Committee notes the aim to agree

atarget maturity tevel that ensuresiTV -

is well placed within its sector and that
aligns with the recent cloud governance
activity, the data strategy, and sizpports
future investment activity. The Group
has adopted the internationatly
recognised NIST cybersecurity miaturity
framework and the Committee is
supportive of the cyber team using this
internationaily recognised standard in
the development of {TV's approach.

Speaking Up

The Committee received updates on the
continuing programme to drive awareness
and communications on Speaking Up. The
Board received regular detailed reports on
issues raised during 2022 via Safecall, the
independent whistleblowing facility, and
other complaint notification channels
available within {TV, with the Committee
receiving an overview summary for the year,
which included an assessment of any
identified trends in complaints, the nature
of any noteworthy allegations, the corrective
measures implemented to address
substantiated complaints, and the process
applied to triage and correctly investigate
complaints. The Committee also considered
the actions taken by managementas a
result of the investigations' conclusions

and recommended additional actions where
appropriate, overseeing the investigation

of ali significant issues reported.

The Committee received updates on the
status of ITV's awareness campaign that
launched in September 2022, alongside an
internal audit, the results of which highlight
the need to drive continued awareness and
focused training in this area to ensure that
communications are effective.

Taking into consideration the Committee's
recornmendations, during 2023 there will
be a more targeted approach to training for
different parts of the business.
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Climate-related governance

Our role

Itemns covered

Review of ITV's global environmental and climate risk mitigation strategy,

targets, progress and reporting in Line with the Task Force on
Climate-related Financial Disclosures (TCFD) and other eavironmental
reporting requirements.

Assessing the integrity of the targets and dataincludedin thereporting

Reviewed:
+ Methodolegy andinternal quality assurance processes over

Greenhouse Gas (GHG) emissions reparting

- Progress towards reporting against the TCFD framework, including ITV

climate scenario analysis and consequential risks and impact {including

and obtaining appropriate assurance onits completeness,

reasonableness and accuracy.

financial)

and targets

- Roadmap to achieve Net Zero and other environmental commitments

Climate-related governance

The Committee plays a key role in the
governance of climate-related risks and
opportunities and the Group's compliance
with environmental and climate risk
related regulatory reporting requirements.
During 2022 the Committee discussed
progress in respect of the Group's strategy
for enhanced compliance with TCFD,
Management briefed the Committee on
progress in further embedding climate
action, risks and opportunities into the
running of the business, providing abase
for the planned development of arobust
Climate Transition Ptanin 2023 and the
steps taken to enhance ITV's alignment

to the TCFD criteria and related disclosures.

This included appointing EcoActas ITV's
sustainability partner to advise and
undertake a gap analysis assessment

of ITV's 2021 report against the TCFD
recommendations and best practice and,
in reviewing the FRC's TCFD guidance
published in July, highlighted areas
forimprovement.

The Committee noted the significant
improvements in the management of
environmental targets and climate-related
risks and opportunities and the progress
made to enhance the approach and to
strengthen the quality of reporting.

The Committee also reviewed the
methodology and internal quality
assurance processes over GHG emissions
reporting, following the implementation
of a new environmental reporting system
across ITV, and the resuits of the
independent limited assurance provided
over carbon footprint data.

The Committee is encouraged by the
significant progress made by management
to meet the minimum requirements for
TCFD disclosures, and in starting to deliver
against iTV's ambitious environmental
targets. The Committee will continue to
monitor progress to enhance TCFD and all
related envircnmental reporting and ensure
that robust plans and roadmaps are in
place tc meet the commitments and
targets provided. A key area of focus for the
Committee during 2023 will be ensuring the
Company continues to respond
appropriately to the rapidly changing and
new regulations and reporting
requirements, extending the limited
assurance to a wider set of indicators and
agreeing with management a timeline for
upgrading to reasonable assurance.

‘nternalaudit

Qurrole

Items covered

- Maonitor and review the effectiveness and independence of the internal

audit function

- Review and approve the internal audit plan and monitor its

1 April 2022

- Oversaw the transition from Deloitte to EY asinternal auditor from

- Performed an assessment of internal audit independence and

implementation, approving any amendments to the plan

« Review the continued appropriateness of the outsourcing of the internal

audit function, oversee the tendering of the internal audit contract and
approve the appeintment of the internalauditor and the rermuneraticn

effectiveness

+ Approved the 2022 and 2023 internal audit plan
- Review of reports from the internal auditor, including a review of activity,

and terms of engagement

management

key conclusions and recommendations arising from audits, status
reports on action plans and regulatory and programme cempliance
- Annual review of risk acceptance of audit findings
+ Meeting regularly with the internal auditor in the absence of

Qur internal auditor

As Deloitte had been ITV's internal auditor
for anumber of years a competitive tender
process for internal audit services was
undertaken in 2021 resulting in the
appointment by the Committee of EY from
April 2022. A focus for the Committee in
2022 has been the successful transition
from Deloitte to EY as the internal audit
provider, to ensure continued confidence in
an effective internal audit service;
completion of the 2022 internal audit plan,
adapted toreflect new areas of concern or
risk (e.g. audit of ITVX development and
implementation plans and progress), and

@ ITVplc AnnualReportand Accounts2022

that independence and objectivity is
retained along with the develepment of an
appropriate audit plan for 2023.

The Committee continues to support ITV's
current model of a fully outsourced internal
audit function, which allows best practicein
terms of risk-based approach and auditing
technigues, continuous robust and
independent challenge, and the use of
specialists in high-risk areas and across the
various geographies. The Committee kept
under review the internal audit relationship
with Deloitte for the first quarterand EY for
the remainder of 2022, and the procedures
to ensure that appropriate independence of
the internal audit function is maintained.

The effectiveness of the internal audit is
assessed overtheyear using a number of
measures, including the Committee’s
private sessions with the internal audit
partners, reports from internal audit on the
development and delivery of the internal
audit plan, communication of results of
reviews performed and the completion of
agreed actions arising from reviews. The
Committee alse undertook a focused
review of the effectiveness of EY as internal
auditor, which included a private discussien
between the Committee members and
Group CFO & COQ (who alscorepresented
management’s views on the quality of the
internal audit provision). The discussion
was guided by a series of questions



circulated by the Committee Chair, which
included internal auditor independence
and objectivity, resourcing, involvement

in business discussions on risk, and
communications between the internal
auditor and the Committee. Having
carefully considered the findings arising
fromthe deliberations and measures
described above, the Committee
concluded that overall it was pleased with
the quality and insight provided by the
internal audits completed, particularly the
specialist audits, however, noted a need to
ensure greater consistency in the quality of
all audits; recommendations are practical
dnd pragmalic; and improve timeliness in
closing-out audits and reporting findings
to management and the Committee. in
reaching this conctusion the Committee
acknowledged that EY were still
familiarising itself with the various
businesses of the Group and that the
auditor was independent of management.

Externalauditor

Priar to the start of the year, the Committee
considered and approved the 2022 internal
audit plan fer operational, financial and
technology controls, which was structured
to align with ITV's strategic drivers and
principal risks. During 2022, 15 internal
audits were carried out (with nine
completed and six that were reported to
the Committee in February 2023} covering,
amongst other areas and controls; certain
aspects of addressable advertising and the
Planet V multi broadcaster platform; two
audits covering pre-launch progress and
potential risks of ITVX development;
operational readiness for the Qatar Wworld
Lup broadcasting; Data Centre migration,
design and operating effectiveness of
certain Diversity and Inclusion policies and
practices, including compliance risk. The
internal audits performed provided
assurance over areas deemed to be of
greater risk and relative importance to the
Group in 2022, The internal auditor also

provides the Committee (and therefore the
Board) with valuable insight on the culture
across the Group and the reflection of the
Group's values by management and other
employees. Acultural assessment is
routinely incorporated in audit ratings.

The Committee is satisfied that, during
2022, delivery of the approved internal
audit strategy and plan provided timely
and appropriate assurance on the
effectiveness of contrelsinplace to
successfully manage relevant Group
principalrisks. The 2023 audit plan
includes audits related to enterprise
resilience and crisis management, child
safeguarding, data strategy progress, the
technology cperating modeland the TODC
and dependency managerment.

Qur tole

ltems covered

+ Qversee the relationship with the external avditor

- Review the quality and effectiveness of the external audit, including
approval of the annual audit plan, and the procedures and controls
designed to ensure auditor independence and objectiveness

- Review and make recommendations to the Board on the tendering of the
external audit contract, and the appointment, remuneration and terms

of engagement of the external auditor

andfindings

strategy/plans

+ Meeting with the external auditor in the absence of management
- PwC'sreports onthe Hireview and FY22 audit progress, conclusions

- Auditor opinion on FY22 financial statements

- Recommendation toreappoint PwC at 2023 AGM

- Approval of non-audit services policy

- Approval of 2022 audit fee proposal

- Review, challenge and subsequent approval of Hi review and FY22 audit

- Consideration ¢f the ongoing independence of the external auditor and
the evidence of quality and effectiveness in the delivery of the audit

+ Review outcome for 2021 external audit quality indicators (AQIs), setting
of the 2022 AQI measures and subsequent consideration and
monitoring of performance against these, including post the FY22 audit

External audit effectiveness
and quality

The Committee is cognisant of the fact
that assessing external audit quality is

a key responsibility within its remit which
stakeholders look to the Committee to
discharge. Setout below are the specific
areas which the Committee focused on
in assessing audit quality. including
relevant cutcomes:

identification of Audit Quality
Indicators {AQIs): in 2021, the FRC
invited the Committee to participate in
aproject to pilot engagement level audit
quality indicators (AQis). Through the
pilot with PwWC, ten AQIs were identified
{and submitted toc the FRC) that
contributed most to cur cverall
assessment of external audit
effectiveness. The outcome of these
AQls for 2021 was assessed in May,
providing the Committee with additional
assurance regarding the effectiveness
and quality of the 2021 external audit
and agreement with management and
PwC that the adoption of AQIs was a
meaningful and valuabte tool for all
parties concerned. From the ten 2021
AQls, five were selected that the

Committee agreed were most usefulin
the assessment of audit guality, a priority
forthe Committee. Using these AQis, a
number of milestones were agreed with
PwC for the 2022 audit that would enable
the Committee to assess that the
process was on track and identify when
disruptions had occurred. We received
regular updates from PwC on progress
againstthese milestones, understanding
why certain milestenes had not been
met, and were pleased with the progress
rmade._ A final review of the performance
of the AQIs against the target for 2022
wilt be undertaken in May 2023, in light of
the final stages of the 2022 audit.

« Audit plan and strategy: The Committee
discussed PwC's detailed audit plan and
strategy, including the intended scope of
the audit, identification of significant and
elevated audit risks, the level of
materiality proposed and the principles
of PwC’s centrally directed audit
approach. Many elements of the audit
plan approach remained consistent with
the 2021 audit, and the Committee
welcomed the plan to enhance the focus
on utilising data-enabied auditing
approaches to maximise efficiencies and
insight from the auditor's testing.

Following discussion and challenge, the
Committee agreed the methadology
adopted for determining materiality and
the scope of the audit, including the
Plimsoll acquisition and the additional
risks arising from the changing macro-
environment. Following discussion and
challenge, the Committee agreed the
methodology behind the additional audit
scope required as a consequence of

1SA 315,

+ Auditor’s reporting (written and verbal)
to the Committee: The Committee
reviewed the effectiveness of the audit
throughout the year, taking into account
(amongst other things) the delivery of the
approved audit strategy, approach to
adjusting the audit to reflect changes in
risk assessment during the year and
insight and robust challenge around the
key accounting judgements and in
dealing with management.

Interaction with auditor: The numerous
interactions with the auditor provided
the Committee with aninsight into the
quality of the audit process and the
audit leadership team, and with the
opportunity to assess the auditor's
challenge of management's views.
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The Committee noted that PwC
challenged management robustly on key
judgements and estimates, accounting
treatments and disclosures, for example
in relation to accounting policies to be
applied to different aspects of ITVX
costs and revenues, treatment of
exceptional costs related to the passing
of Her Majesty Queen Elizabeth Il and the
Box Clever provision.

The Committee also reviewed PwC's 2022
transparency report, particularly to
assess and understand firm-wide
mechanisms to support quality assurance
and AQis to determine whether the firm's
culture and ethos supports the
appropriate focus on audit quality.

Internal evaluation session: Drawing
the above assessments together, and
key to the determination of a high-quality
audit, was an internal assessment
session attended by the Committee
members and the Group CFO & COO
regarding the external auditor. It was felt
a confidential and structured discussion,
rather than a questionnaire survey, would
enable a more open evaluation. This
session was informed by circulating in
advance the themes to be coveredin
the meeting, which included the audit's
planning and strategy, execution of the
agreed process and conclusion, team
performance and communications,
firm-wide procedures (including
resources, suppoert and culture), and
insights and reporting PwC shared with
the Committee. The Group CFO & COO's
input to this sessionwas informed by a
prior meeting with relevant members of
the finance team, and ctherteams, to
ensure that feedback was obtained from
all levels and divisions of the Group that
interacted with PwC. The Committee
spent time discussing the degree of
challenge and robustness of approach
to the audit.

The assessments above enabled the
Committee to conclude in its evaluation
session that PwC has continued to provide a
high-quality audit, which It conducted with
dreat rigour and effective and constructive
challenge, including questioning key
accounting issues, and exercising
professional scepticism in its challenge of
management's assumptions, judgements
and assertions. The Committee appreciated
in particular the quality of communications
between the auditor and both management
and the Committee, the detailed risk-based
planning (with clear explanations forany
subsequent deviations) and the structured,
pragmatic appreach to finding the right
solution, supported by the effective use of
PwC internal experts and specialists.
Following the Committee’s assessment
session, the Committee Chair and Group
CFO & COOQ informed the PwC lead audit
partner of the findings cf the assessment
and further opportunities toc enhance the
external audit process for 2023,
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Audit tender and rotation

PwC were appointed the external auditor
for ITV effective frem 1 January 2021,
following a formal competitive tender
process, including seeking investor views
and agreement. The current PwC lead audit
partner, Jonathan Lambert, has led the
audit since the beginning of PwC's tenure at
ITV. The Company will put the external
audit contract out to public tender at least
every ten years and will seek the rotation of
the audit partnerin line with regulation and
professional and ethical guidance.

The Company confirms that it has complied
with the provisions of the CMA's Statutory
Audit Services for Large Companies Market
Investigation (Mandatory Use of Competitive
Tender Processes and Audit Committee
Responsibilities) Order 2014 for the
financial year under review.

Independence and objectivity

In addition to the above assessment of the
effectiveness and quality of the audit, the
Committee seeks to assess and ensure the
objectivity and independence of the
external auditor through:

Focus on the assignment and rotation of
key personnel

+ The adequacy of audit resource

The Policy on the Independence and
Objectivity of External Auditors (Uupdated
in February 2023), which includes
restrictions on the provision of non-audit
services and the hiring of former external
auditor employees. This policy is
available on the governance section of
ITV's website: www.itvplc.com/
investors/governance/policies

Non-audit services

In accordance with the Independence

and Objectivity of External Auditors policy,
in 2022, the Company incurred fees for
non-audit services of approximately
£155,000 {2021: £155,000) which related
principally to the review of the interim
financial information. Forinformation

on audit fees see note 2.1to the

financial statements.

Committee conclusions and
confirmations

Fair, balanced and understandable

The Board is required to provide its epinion on
whether it considers that the Company’s
2022 annual Report and Accounts, taken as a
whole, are fair, balanced and understandable,
and provide the information necessary for
shareholders to assess the Company'’s
position and performance, business model
and strategy.

The Committee discussed the preparation
of the Company's 2022 Annual Reportand
Accounts with the Board. To support the
Board in providing its opinion, the
Committee considered the assigned
responsibilities for content and overall
cohesion and clarity of the Annual Report
and Accounts and assessed the quality of
reporting through discussion with
management and the external auditor.
This included ensuring that feedback from
stakeholders and otherindividuals had
been addressed and that examples of best
practice had carefully been considered in
the context of the Group. Specific areas
of challenge included the presentation

of exceptionaliterns, the equal prominence
of GAAP and non GAAPR financial measures
within the front half of the Annual Report
and Accounts and the description of
going cancern and viability statement
assumptions.

The processincluded considering each

of the elements (fair, balanced and
understandable) on an individual basis to
ensure ITV's reperting was comprehensive
in a clear and consistent way, and in
cempliance with accounting standards and
regulatory and legal requirements and
guidelines. The reviews carried out by
internal functions within the Company and
independent reviewers were undertaken
with aview to ensuring that all material
matters have been reflectedin the
Company's 2022 Annual Reportand
Accounts, and that they correctly reflect:

The Company's position and
performance as described on
pages 2810 43

The Company’s business model as
described on pages 22 and 23

The Company's strategy, as described on
pages 20 and 21

Following its review, the Cemmittee
advised the Board that the Company's
Annual Report and Accounts for the year
ended 31 December 2022 were fair,
balanced and understandabie.



Remuneration
Report

e
Inthisreport

The purpose of this reportis to set
out for shareholders the principles
and policy we apply to remuneration
for our Directors and to update you

on howwe have applied these for

the financial year ended

31 December 2022. The report also
aims to demonstrate how our current
approach and our Remuneration
Policy atign with our strategy, support
the retention of key talent and reward
them for strong performance.

Read more

Remuneration overview
{frompage139)
emuneration across the Caompany
{from page 141)
Annual Report on Remuneration
{from page 143)
@ Rermuneration Policy application in 2022
{from page 143)
Remuneration Policy application in 2023
(from page 147)

El Other disclosures
(from page 152)

Sharmila Nebhrajani
Chair, Remuneration
Committee

Dear Shareholder

The Company delivered a robust set of
results for 2022, despite challenging
economic headwinds and excepticnal
levels of inflation. The business has sought
to take a measured and thoughtful
approach to pay across the organisationin
this context, maintaining the performance
link for executive remuneration whilst
establishing special targeted actions and
initiatives for employees, including two cost
of living payments and enhanced wider
workforce salary increases for2023.
Further details are set out below.

Performance in the year

At the start of the year there was
considerable uncertainty regarding
market conditions for 2022. The evelving
geo-political environment, forecasts of a
globalrecession and the potentialimpact
on the advertising market meant that there
were significant downside risks for
performance in the year and challenging
year on year comparatives givenrecord
advertising revenues inthe prioryear.

Despite these risks, Group revenues were
£3,728 million in 2022, up £275 million from
2021. 1TV also achieved adjusted EBITA of
£717 million, which significantly exceeded
expectations at the start of the year.
Although down 12% on the prior year, this
outcome was delivered alongside increased
investmentin content and the launch of
ITVX towards the end of the year. The
business also delivered strong revenue
performance in our two growth engines -
Studios and Media & Entertainment
delivering digital revenue growth of 19%
and 18% respectively.

During the year we completed the
acquisition of two highly acclaimed
production businesses and, in G4, launched
ITVX, an all new streaming service to
combine ITV Hub, ITV Hub+ and BritBox UK
with ad-funded and ad-free tiers.

The integration of the Studios acquisitions
has been smooth and the early
performance of ITVX highly encouraging.
These strategic moves will bolster ITV's
global reputation in production, buitd our
already powerful distribution arm and, via
ITVX, give advertisers more reason to direct
UK mediainvestment to [TV.

Recognising the importance of the ordinary
dividend for shareholders, the Board has
proposed a final dividend of 3.3 pence,
giving a full year dividend of 5.0 pence per
share for 2022.

Aresponsible approach to pay
Over many years, the Remuneration
Committee has sought to take a measured
approach to executive pay. This was evident
in our proactive response to the COVID-19
pandemic in 2020, when the Management
Board voluntarily cancelled the bonus
entirely and the plc and Management
Boards voluntarily reduced salary and fees
by 20% for seven months. The Committee
has also exercised discretion to scale back
incentives on multiple occasions. As Chair, |
will continue to advecate for remuneration
decisions that are reflective of the
stakeholder context and attentive to
commercial needs.

The economic backdrop has created a
challenge for many of our employees. The
exceptional levels of inflation cbservedin
the UK during 2022 has disproporticnately
impacted the lowest paid. During the year,
the Committee was pleased to see the
business prioritised supporting our
workforce through this incredibly difficult
economic environment. Further details are
provided on page 141, The Committee was
pleased to see a payment of £2,000 to low
and middle-earning employees, payablein
two tranches in October 2022 and
January 2023.
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Like many businesses, we have budgeted
higher than normal employee salary
increases for 2023, reflecting both the
inflationary environment and talent market
trends. Salary increases are scaled based
on seniority and pay levels, so that higher
increases of 6% were awarded to
employees at lower pay levels, while
increases for the maost senicr employees
were capped at 4%.

ITV remains committed to ensuring all
colleagues earn at least the real Living
wage and following the early
announcement of new ratesin 2022, we
passed these increases on to employees
from the following month.

Ona combined basis, the financial value of
the support provided was equivalent to up
to 20% of an employee’s salary, helping
with the undoubted pressure many
households are currentty facing.

In addition to its gender pay gap data, iTV
has voluntarily published its ethnicity pay
gap information since 2018, one of only a
small number of FTSE companies to do so.
The Company has also been calculating its
disability and LGBTQ+ pay gaps since 2020,
and is voluntarily publishing this
information for the first time in 2023 in the
spirit of greater transparency.

Incentive outcomes for 2022
The 2022 annual bonus was based on
adjusted EBITA {80%), cash conversion
(10%), personal and strategic targets
(20%), as well as a scorecard of ESG
priorities (10%).

The adjusted EBITA and cash conversion
target ranges were set to be realistic but
highty stretching, considering forecasts of
significant downside risks fer the
advertising market and planned strategic
investments at the outset of the year.

As noted above, in 2022 the business
significantly cutperformed expectations.
The delivery of streaming and digital
revenues of £411 million and ITV Studios
revenue £2,096 million, as wellasa
continued focus on cost savings, meant the
adjusted EBITA result of £717 million was
towards the upper-end of the target range.
Despite delivery of free cash flow of

£280 million, the stretching cash conversion
target set at the start of the year was not
achieved, meaning that this element of the
bonus did not pay out. This was largely due
to the timing of delivery of shows in the US
and increased investment inITVX.

For 2022, we introduced an ESG scorecard
for the bonus, with targets linked to cur
carbon footprint, the sustainability of our
UK preductions and commissions and
progress towards our diversity goals. We
were pleased to see good progress against
these objectives. Similarly, the successful
execution of a number of strategic
objectives in the year also contributed to
good performance against the Chief
Executive's and Group CFO & COO's
individual chjectives.
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The Committee therefore awarded a bonus
of 81.72% of maximum to both directors.
The Committee considered this cutcome
by reviewing the perfermance and progress
made against the Group's strategic
prigrities during the year. The Committee
alsc noted that profit targets were
achieved, whilst the business also cpted to
make sizeable, unbudgeted payments to
support our workforce.

Full details on the targets set and
performance achieved are included on
pages 144 to 145, One-third of the bonus
will be deferred into shares further
strengthening management's alignment
with shareholders.

The 2020 LTIP award was based on tctal
non-advertising revenues (40%j), relative
Total Shareholder Return (TSR) against
FTSE 350 UK-focused companies (20%),
adjusted EPS (20%), ITV Family Share of
Viewing (SOV} (10%) and Online Viewing
(10%). 1t was noted that the financial
targets for this award were broadly agreed
before the onset of the pandemic. Based
on performance against targets set at
the start of the three year period, the
overall vesting for this award was 38.96%
of maximum.

The 2020 LTIP award was granted when
there was considerable volatility in the
market. The Committee was mindful of
‘windfall gains' and used the 30-day average
share price as the basis on which awards
were granted. This effectively resultedina
17% reduction to the face value of awards.
Given the upfront adjustment, and recent
share price performance, the Committee
concluded that no further adjustmentis
necessary. The vested award is subject toa
two year holding period. The 2020 award
marks the final award made under the legacy
LTIP plan, which was replaced by our
Restricted Shares model in 2021.

The Committee is also pleased to note that
the directors have sizeable interests in [TV
shares in excess of their required helding.
As aresult, both have direct and personal
financial exposure to the movementin the
share price, While share price movements
in recent weeks have been positive, the
Beard remain conscious of the longer-term
trend, shared with many other advertising-
focused media businesses. The Board
remain committed to the More Than TV
strategy, which recognises the value of our
operating model integrating a high value,
international Studios business with the
UK’s leading commercial broadcast
platform, including our new ITVX streaming
service, While there willinevitably be a
period of transition, we remain optimistic
that the long-term share price has
significant upside which witl better reflect
the underlying value of the business.

2022 AGM

Although the Company received positive
voting recommendations from the most
influential proxy voting agencies ahead of
the 2022 AGM, there was a notable minority
of investors who did not support the
advisory vote on the Remuneration Report.
It was apparent that cancerns mainly
related to the structure of the Restricted
Share Plan that was approved by 82% of
investors at the AGM in 2021.

Over recent years the Remuneraticn
Committee has engaged with investers and
oftenadapted our approachinresponse to
investor feedback. We recognise that
executive pay can attract divergent views
but we remain committed to continued
dialogue with our investors, seeking to
explain our proposals and identify
consensus where possible

Looking ahead to 2023

No major changes to our approach to
executive pay are proposed for the coming
year. As noted above, salary increases were
weighted towards colleaguesin lower
paying roles. The Committee has approved
a 4% salary increase for the Chief Executive
and Group CFO & COO for 2023, which is
aligned with other senior executives, butis
lower than the 5% or 6% increase awarded
to the majority of employees.

The performance measures and weightings
far the 2023 annual bonus will be
unchanged from 2022, The targets that will
apply for the 2023 annual bonus are
commercially sensitive and will be
retrospectively disclosed in next year's
report. As in prior years, the targets have
been set taking into account internal and
external forecasts for company and market
performance and continued strategic
investments planned for 2023.

In 2023, we will also be reviewing our
Remuneration Policy ahead of seeking
renewal of the policy at the 2024 AGM
under the normal three year renewal cycle.
As part of this review process, we will be
reviewing the effectiveness of the policy
approved by shareholdersin 2021, and we
also intend to consult with major
shareholders to ensure that their views are
taken into account when formulating our
approach to pay. | look forward to meeting
with our shareholders and listening to these
views in due course,

As a Committee, we remain resolute in
taking a measured approach to pay and
hope this report provides clearand
transparent disclosure of our decision-
making. We hope that you will therefore
support the remuneration resolution at
the upcoming AGM.

Sharmiia Nebhrajani
Chair, Remuneration Committee
2March 2023




Overview of Remuneration Policy 2022

What did Executive Directors earnduring 202

Carolyn McCall
Chris Kennedy

Share awards

Total £2,310,522

Carolyn Mccall

: (up to 180% of salary) §3.7% 95%

of max

0% 65%

Chris Kennedy

i (up to 165% of salary) 937% 0% 65% 95%

of max
@ Cash corversion $ESG
(10% weighting) (10% weighting)

@EEBITA
{80% weighting

Outcomes
i Carotyn MccCall

147%

! of salary

Chris Kennedy

135%

of salary

Carolyn McCalt

Total of maximum B1.72%

Total of maximum

& Personal target
(20% weighting)

TSR (20% total)

of maximum

Adjusted EPS (20% total)

Tetal non-ad revenue (40% tatal}
ITV Family SOV (10% total}

Online viewing (10% total)

The award is subject to a two year holding period

: Share ownership

Fal 6.49
0.00
5 21.47
(SRR 8as
AR 285

0% 50% 100%
& Actual & Maxmum

Vesting outcome

38.96%

Shareholding is a means by which the interests of the Executive
Directors are aligned with those of shareholders. As at 31 December

1 Totalreceved of Total received of

Chris Kennedy

100% @ Fixed 100% 2022 both directors had holdings in ITV that exceeded their respective

® Bonus shareholding poticy requirements - 400% of salary for Carolyn McCall
|LTe and 225% of salary for Chris Kennedy. :
43.57 56.43 % 1
Carolyr McCall 402 :

|
82% 82% (400% of salary)
29.21 82.13

250 |
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(225% of salary)

@ Shares held bencficially @ tnvested restricted share awards not subject to :
performance conditions, accounted for on a net of tax basis :

I maxmum opportunity 66% miaximum opportunity 67%

Wider Workforcein 2022

Salary All employee bonus Cast of Living Pension Broad benefits
opportunity payments programme
[3) Company B
3% £2,000 £1,000 contribution ® scepage s
increase opportunity in October 2022 ofup to

increased from

£1750 Paid to all employees

earning up to £75,000

9%
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Overview of Remuneration Policy 2025

How will executives be paidin 2023?

Fixed Pay

CEO salary: Group CFQ & COO salary:

£1,010,416§ £722,900

- Salary increase of 4%.
Increases for employees
range from 4% to §%.

Benefits package
remains unchanged -
inctudes private medical
insurance and
car-related benefit.

. Pension contributions of :
9% te align with the :
workforce pension
contributions.

Cash element 2/3 total bonus
L

Deferralinto shares for three years 1/3 total bonus
: O

- Deferred shares
Chief Executive:
up to 60% of
salary; Group CFO
& COO:upto55%
of salary

Cashelement
Chief Executive:
up ta 120% of
salary; Group CFO
& COO:up 1o 110%
of salary

- Both bonus
elements subject
to malus and
clawback

o Expand studios globally
o . Optimise Broadcast

e . Supercharge streaming

Adjusted EBITA: Profitability |
of underlying business :

Cash conversion: Effective
cash generatfon

ESG scorecard

Individual strategic:
Deliver strategic priorities

i Released afterfive years

.

[ Annual grant: Chief Executive: up to 132.5% of salary; Group CFO
& COO: up to 112.5% of salary - 50% discount to previous LTIF
award level

i . Release of shares subject to performance underpin: assessed
after year three - ability for Rernuneration Committee to scale

: back awards if the underpins are not met

i+ Awards subjectto malus and clawback

Simple structure - aligns with strategy and sharehotders
over the long term

Retains key talent - aligned to global talent market and peer practices

ewards strategic investmen elivery of long-term sustainable
performance, rather than short-term gain

Reflective of dynamic and cyclical nature of sector and viewer
behaviours, where business needs te remain agile and adapt

Shareholding guidelines

Guidelines apply in post, and extend beycond tenure

- In-post guideline - Chief Executive: 400% of salary/Group CFO & COC:

: 225% of salary :
i Applies for two years following departure - Chief Executive: 265% of salary !
and Group CFO & CQO: 225% of salary :

Wider Workforcein 2023

Salary Allemployee bonus Costof living Pension Broad benefits
opportunity payments programme
up to Company B
6(y £2 ’000 £1’OOO contribution of up to B see page 142
o in January 2023 '4)
increase 9 A)

Paid to allemployees
earning up to £75,000
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Remuneration across the Company

During the year the business was mindful of the impact of the macroeconomic environment or our employees. The high levels of inflation
in the UK had a disproportionate impact on the lowest paid, and the business took this into account when making key decisions relating
to pay.

" Supporti ng our employees

Continued to hold Living Wage accreditation - ITV has been accredited since 2014, being the first broadcaster to attain this accreditation

Made two separate cost of living payments to lower earning employees - an initial payment ¢f £1,000 in October followed by a further
payment of £1,000 in January 2023

Applied salary increases of up to 6% for 2023. Salary increases ranged from 4-6%, scaled based on seniority, with the higher increases
focussed on employees at lower pay levels

Continued to offer a broad benefits programme

Continued to provide a pension with contributions from ITV of up to 9%

Paid a bonus of £2,000 to all employees who do not participate in the management bonus schemes

We have responded to the challenges facing our employees in relation to rising costs and inflation by providing support through our
overall approach te workforce remuneration, with a particutar focus on those lower earners inthe business. We have taken a number of
steps for our employees in the UK, including two cost of living payments of £1,000 each, which were paid to over 80% of employees, and
an annual pay review increase in January 2023 of up to 6% based on salary level. Following the early announcement of the new voluntary
Living Wage rates on 22 September 2022, we also passed these increases on to colleagues from 1 Octeber. On a combined basis, the
financial value of this support was equivalent to up to 20% of an employee’s salary, as shown in the table below. Cutside of the UK, any
support was provided on a country-by-country basis, depending on the local situation.

Combined impact of Living Wage, Cost of Living payments & Annual Pay Review

Employee on UK Living Wage 20.4%
Employee cn Londoen Living Wage o 17a%
Eaﬁiayee with £30k FTE salary ) C127%
Employee with £45k FTE salary L 9a%
Employee with £60k FTE salary 8.3%

Incentive arrangements across the Company are tailored based on the nature of the role. Bonuses operate cn a wide basis across the
Company and long-term share awards are offered to senior management. Being a great place to work is key to developing our culture. Pay
is just one factor used to attract, retain and develop a talented and diverse workforce. More information on ITV's commitment to
investing in and building a productive, creative and diverse werkforce can be found on pages 51to 53.

For 2022, a maximum bonus of £2,000 was paid to all employees who do not participate in the management bonus scheme. The cost of
living support payments were unbudgeted for 2022. Therefore positive discretion was exercised inrelation to the allemployee bonus, to
ensure that colleagues were not penalised by management's decision to take positive action in supporting the workforce.

The Cemmittee has responsibility for ensuring ef fective engagement and alignment with the workforce in relation to remuneration and
related policies and practices, When setting the policy for Directors’ remuneration, the Committee considers the pay and employment
conditions of employees to ensure fairness across the organisation. Although it does not consult directly with employees inrespect of
determining the Directors’ Remuneration Policy, it receives general feedback from employees via the HR function as part of the output
frem the employee engagement survey and receives areport on employment practices across the Company. Edward Bonham Carter. as
our designated Workforce Engagement Director, regularly attends Ambassader meetings in order to understand any views and concerns
colleagues may have on these matters and is responsible for sharing these with the Committee - more information on this can be found
onpage 112. In December, the Chief People Officer participated in the annual Ambassador Q&A session tc engage directly with
employees on how the Committee’s approach to executive remuneration aligns with wider Company pay practices. The members of the
Ambassador network were invited to ask their own questions and also any from the employees they represent. Subjects discussed
included the Company’s approach to executive reward and alsc employee reward in general at ITV including, the 2023 pay review, Carolyn
McCall's pension payments and the use of ESG targets for reward. A recording of the session was sent to all of the Ambassadors to share
with their employee constituencies.

The approach to determining the compensation for employees globally follows the same principles as for our Executive Directars. The
Committee considers data on pay trends and practices, such as gender and ethnicity pay gap information, and the Chief Executive to
worker pay ratio. We offer competitive pay and career opportunities in order to attract the best talent. When determining compensation,
local managers consider how the employee's pay compares to the local market alongside cther factors, such as experience and
sustained performance.

ITV ple AnnualReportand Accounts 2022 @

AT INIINGD LEOdTA NOILYIINIWTY FINYNYIA0D l



CAINLINOD LAOdTH NOLLVEAN TN SDNYNHIACD I

The table below summarises how remuneration compares across the different groups of employees throughout the company.

Employeesatalllevels

Element of pay

Description

Base salary

Salaries are reviewed annually, with Executive Directors normally receiving a salary increase in line with that received by the
wider workforce. In 2022 there was an increase of 3% across 1TV globally, In 2023 there was a tiered approach to the annual pay
review based on salary {evel. Lower earners in the business received 8%, higher earners including the Executive Directors and
Management Board received 4%, and all other employees received 5%.

To help our employees manage with rising costs and inflation in the UK, we made two cost of living payments of £1,000 each, the
firstin October 2022 and the second in January 2023. Over 80% of UK employees received these payments. International
support was pravided on a country-by-country basis to reflect the tocal context.

ITV has held the Living Wage accreditation since 2014 and was the first broadcaster to do so. We pay the London Living Wage in
London and the Living Wage outside of London. This means that we pay everyone, from employees and apprentices to
contractors and temporary workers, at least the hourly rate setindependently and updated annually by the Living Wage
Foundation, which is higher than the government's National Minimum Wage and National Living Wage rates.

The new Living Wage rates were announced earlier than usual in September 2022. Although employers have until May 2023 to
implement the new rates, we did so from 1 October for employees, third-party contractors and all new freelancer contracts to
support our colieagues with therising cost of living.

Flexible benefits

A range of benefits are available to all employees, providing financial security, encouraging a healthy and balanced lifestyle, and
helping individuals make their pay ge further.

All employees receive the following benefits:

« Five weeks holiday each year, plus bank holidays, and an extra two days after five years' service

- Enhanced Company sick pay and family friendly policies. including maternity, paternity, adoption and shared parental leave

+ Income protection cover of 50% of salary

- Life assurance cover at four times annual basic salary

- Welibeing benefits, including an annual wellbeing day, a range of digital health services and an Employee Assistance
Programme {(EAP) previding a confidential helpline and additional support

There are also voluntary benefits available for employees to choose from, including the opportunity to buy up to six weeks' exira
holiday, a Cycle to Work scheme, a salary sacrifice car benefit, gym membership, private healthcare and a health cash plan,
which includes optional hospital treatment insurance.

we continually look for opportunities to evolve our employee benefits in cost effective ways that support both the needs of the
business and our diverse workforce.

Pension

Employees at all levels can participate in our pension arrangements.

Eligible employees are invited to join the Defined Contribution Plan and can choose to make a core contribution betwaen 3-6%
of their pensionable earnings, which 1TV will match and in addition pay a further 3% (i.e. up to 9% in total).

A small number of senior executives have pension contributions paid into their personal pensicn or recelve a cash allowance in
lieu of contributions.

Eligible employees are invited tojoin Jars, a voluntary benefit that helps employees to build up an emergency savings pot that they
can access atany time. The savings account is linked to their ITV pension, so once they've reached their savings target, their
maonthly savings switch to be paidinto their pensions as an extra contribution - or they can choose toincrease their savings target.

Save As You Earn

All eligible UK employees have the opportunity to benefit from ITV's long-term performance and share price growth by
participating in the Save As You Earn plan. They can save up to £500 per month over athree or five year period to acquire shares
in the Company at a 20% discount to the share price at the start of the savings period.

Annualbonus -
cash

AlLITY employees have an annual bonus opportunity which is based on a % of salary for senior rcles and those in Sales, or the
sare maximurm monetary value for all other employees. In 2022 the employee bonus opportunity was increased from £1,750 to
£2,000, with the 2022 bonus paying out at £2,000. It was also decided to top up the 2021 bonus payment from €1 750 to the new
maximum of £2,000.

Senior Executives

Element

Summary of policy

Deferred Share
Award Plan

Senior Executives are required to defer one-third of their bonus into ITV shares for three years.

Executive Share
Plan

Share-based awards are granted to selected senior leaders across the business which vest on the third anniversary of grant
subject to the Committee's assessment of the underlying business underpin. Grant levels are generally expressed as a % of
salary, with award levels linked torole and seniority. The detailed terms of operation vary by jurisdiction to reflect local market,
legal and tax considerations. For Executive Directors any vested awards are subject to an additionat two year holding period.

Shareholding
guidelines

The Executive Directors and other members of the Management Board. are subject to shareholding guidelines that align their
interests with those of shareholders.

The Executive Directors are also subject to post-cessation shareholding guidelines, aligning their interests to shareholders for
two years aftertheir employment with ITV ceases - see page 154.
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Annual Report
on Remuneration

The sections of the Annual Report on Remuneration that have been audited by PwC are the Executive Directors’ single total figure of
rermuneration; the Non-executive Directors' remuneration; LTIP awards made in 2022; Outstanding interests in share plans; Payments to
Past Directors; Payments for Loss of Office; and Directors’ interests.

Remuneration Policy application in 2022

The following section provides details of how the current Remuneration Policy was implemented in 2022,

Executive Directors

The table below sets cut in a single figure the total remuneration for both Executive Directors for the financial year.

Carolyn McCall Chris Kennedy

Notes

Salary

Taxable benefits

Pension

Total fixed remuneration

Annual incentive (Bonus - cash and shares)

Long Term Incentive awards 2,3

Total variable remuneration

Total

1. Two-thirds of the annualbonusss settled in cash and one-third is deferred into shares awarded under the ITV Deferred Share Award plan which automatically release on the

third anniversary of the award, subject to continuad employment.

2. The 2020 LTIP awards were subject to performance conditions measured to 31 December 2022, The amount shown s the indicative vesting value using the average share price in
Q4 of 2022 (70.67 pence). The awards will vest in April 2023, Following a two year holding period, they will become exercisable from April 2025. These awards were granted based

on ashare price of 69.91 pence_The actual price on the date of grant was 58 66 pence.

price growth is £10,587 for the Chief Executive and £6,431 for the Group CFO & COD.

Based on the price used to determine awards, the amount thatis attributable to share

3. Inthe 2021 Annual Remuneration Report, the amount shown for share awards for both Executve Directors was the indicative vesting value of the 2019 LTIF award that was
subject to performance conditions measured to 31 December 2021 using the average share price in @4 2021 (110.48 pence). The figure shown in the table above represents the
subseguent vatue received on the vesting date of 28 March 2022 using the share price on that date (82.12 pence). These awards are subject to a two year holding penod.

The aggregate emoluments for all Directors as required under Schedule 5 (51 2008/410}, is the total remuneration shown in the table above less share
awards but including gains an exercise of options and amounts receivable under LTIPs, plus the total emolument figures for Non-executive Directors

shown on page 146.

Further information in relation to each of the elements of remuneration for 2022 set out in the table above is detailed below. An
explanation for 2021 is set out in detail in our 2021 Annual Report and Accounts which can be found on our website.

g wwyw itvplc.com/investors

The Single Figure outcome has increased for the Chief Executive from £3,307k to £3,548k, while for the Group COO & CFQ it has increased
from £2,158k to £2,310k. Largely this is a result of the restatement of the 2021 single figure following the final vesting of the 2019 LTIP.

Salary

As disclosed in last year's report, both Carolyn McCall and Chris Kennedy received a 3% salary increase for 2022 in line with the wider
workforce. Carolyn McCall's salary was £971,554 and Chris Kennedy's satary was £695,096.

Taxable benefits and pension

The benefits provided to the Executive Directors are the cost of private medicalinsurance and car-related benefits.

The Executive Directors were not part of an 1TV pension scheme but receive a cash allowance in lieu of pension. ITV was a first moverin
reducing executive pension levels. In 2017, the level for the Chief Executive was reduced from 25% of salary to 15% of salary (prior to the
2018 Corporate Governance Code (the Code) coming into force). In accordance with the Code the Committee determined that directors
joining from 1 January 2019 would receive pension contributions in line with the wider employee group, therefore Chris Kennedy received
a cash allowance in lieu of pension of 9% of salary. This is aligned with the maximum matching percentage amount payable to employees
inthe ITV Defined Contribution Pension plan, which is the pension scheme offered to the majority of Group employees. To bring Carolyn
McCallin line with the policy and the wider employee group, her cash allowance was reduced to 9% from 1 January 2023.

ITV pic Annual Reportand Accounts 2022 @
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Annual Incentive — Bonus (cash and shares)

Annual incentives are provided to Executive Directors through the bonus, with one-third of any award deferred into shares under the
Deferred Share Award Plan (DSA)}.

The performance measures and weightings for 2022 bonuses were broadly similar to previous years but with the addition of an element
linked to ESG performance. For 2022, 10% of the bonus pay cut was assessed against a scorecard of ESG measures linked to our carbon
footprint, the sustainability of our UK productions and commissions and progress towards our diversity goals. The balance of the award
was linked to EBITA (60%), cash conversion (10%) and individual personal and strategic targets (20%).

The majority of the 2022 bonus (70%) was based on the achievement of corporate and financial targets, with bonus outcomes
determined in accordance with pre-set target ranges. In line with the principles applied in previous years, the financial outcomes used for
the bonus are adjusted {both positively and negatively) for certain items, such as acquisitions and currency movements to ensure a fair
like-for-like comparison with the targets set at the start of the year,

As part of the assessment of perfarmance, the Committee also undertook a holistic review of overall performance, to ensure that
cutcomes were a fair reflection of the underlying business performance.

The corporate and financial targets applied for 2022, together with performance against those targets and the resulting level of bonus,
are set outin the table below.

The adjusted EBITA targets set at the start of the year reflected considerable uncertainty in the market. During the previous year, the
business had delivered a record result for advertising revenue; however the evolving geo-political landscape resulted in many external
coemmentators forecasting an economic dewnturn and a potentially significant contraction in the wider advertising market. The target
ranges therefore needed to reflect these forecasts. The Company had alse budgeted increased investment in both content and
technology. In recognition of the external headwinds, the Committee deliberately set a broad profit range, with targets at the upper-end
requiring significant cutperformance of expectations.

Performance required

Performance FPay-out level
Performance measure weighting 20% 50% 80% WO0% achieved (% of maximum)
ITV adjusted EBITA! 60% £578m £628m EG78m £718m £705m 93.7
ITV cash conversion 10% 6% 80% - 85% 75% 0

1. ThelTV EBITA outcome was adjusted for translational currency movements and acquisitions not accounted for I the originai target, without these adjustments, the unadjusted

EBITA outcome was £717 million which would have resulted in a 99.5% pay-out against this element,

? Forthe all-employee bonus, outcomes were adjusted to exclude the impact of the unbudgeted cest of living payments. This adjustment was not applied in relation to executive

directors,

The annual ESG targets applied for 2022, together with performance against those targets are set out below.

Social purpose goal

Scorecard objectives

Achievement

Net zero carbon
emissions®

Reduce absglute scope 1 and 2 GHG emissions controlled by
ITV by 12.6% by the end of 2022 from 2 2019 base year

Reduce absolute scope 3 GHG emissions controlled by 1TV by
7.5% by the end of 2022 from a 2019 base year

The Scopel and 2 GHG emissions have reduced by 36% from
2019 to the end of 2022. See page 47 fer more information.

The scope 3 GHG emissions have reduced by 13% from 2019 to
the end of 2022. See page 47 for mere information.

100% albert
certified?

100% certification for new programmes produced and
commissioned in the UK (excluding acquisitions of finished
programmes and repeats). Certification includes programme
makers taking part in albert's Creative Offsets initiative or

approved equivalent to make their production carbon neutral.

In 2022 94% of the programmes produced by ITV Studios had
albert certification, up from 84% in 2021. 42% of the shaws
commissioned by ITv had albert certification. There was good
progress made in this area and the business continues to work
with the albert team and wider preduction community to
achieve our 100% aspiration, while recognising the challenges
we are still facing in engaging producers. See page 47 for more
information on detivery of climate related targets.

Increase diversity
on and off-screen
bythe end 0f 2022

To hit the following targets for representation on the senior
leadership team, managers, all employees and those on
screen:

- 50% Women

- 15% People of Colour

+ 12% d/Deaf, disabled or neurodiverse

- 7% LGBTQ+

In 2022 good progress was made towards our all employee and
on-screen targets, exceeding or close to hitting targets for all
characteristics - exceeding targets for LGBTQ+ celleagues and
women, and increasing representation to 14.9% for People of
Colour {from 12.1% 1n 2019) and 11.4% d/Deaf, disabled and
neurcdiverse colleagues (fram 7.0% 1n 2019). Although we did
not meet all of the stretching targets for Manager and Senior
Leadership levels, the Committee noted the continuing work in
this area to achieve the remaining targets.

1 1TV emussions reduction targets and performance are validated and published as part of the Science Based Targets initiative (SBTi) Further information on1Tv's Climate ACtion
targets and scope can be found at itvplc.com/sociat purpose and in the Sociat Purpose section on page 47.

2. alberteertification s an externally audited precess that recognises programmes that have embedded sustamnabiity not enty within the production process but also through
cansiderng sustainability messaging included in programmes.

3. Cn-screen diversity s measured via Diamond, & single anline system delivered through the Creative Diversity Network (CDN) and used by UK broadeasters to obtan consistent
dversity data on UK-¢riginated productions they commission (https.//creativediversitynetwork com/sdiamond/)

g The annual ESG targets goals set cut on the website www itvplc.com.

The Committee noted the progress that had been made against our ESG targets in 2027 and agreed that based on holistic assessment
against the balanced scorecard this element should deliver an cutcome of 65% of maximum.
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The remainder of the bonus (20%) was based upon the Committee’s assessment of the contribution each Executive Director made to
the overall strategy through the delivery of specific targets. The Committee applies suitable judgement when assessing performance
in this regard.

Areaoffocus Achievement

Lead the continued evolution and execution of the More Than
TV strategy with emphasis on diversification of revenue
streams, maximising digital and streaming revenues to deliver
the 5 year plan

Avery strong performance in 2022 with significant progress
made in the second phase of the More Than TV Strategy.
Achievements included:

- Further strengthening of ITV Studios creatively, including
completing the acquisition of two highly acclaimed
production businesses

- Delivering strong 1TV Studios revenue growth of 19%

« Successfullaunch of ITVX, including a 55% increase in
streaming hours in the month of launch versus the prior year

- Second highest total advertising revenues in ITV history

- Increased digital revenues by 16%

« Ontrack to deliver at least £750 million of digital revenues
by 2026

Shared objectives

Refine the equity story toincrease shareholders appreciation
of the full ITV portfolio

Together with the Divisional Management teams, the Directors
actively engaged with investors throughout the vear, focussing
on the markets' understanding of strategy, in particular the value
of the globat Studios business and the future value of ITVX

Deliver 2022 cost savings Delivery of £23m of cost savings, ahead of the £17m target for
2022.In total £106m of cost savings have now been delivered

since 2018, againsta target to deliver £150m by 2026

Chief Executive

Drive ITV's digital transformation strategy to facilitate

Led areorganisation of the M&E division to develop a digital

objectives transition te an agile ad funded streaming service led digital first content led streaming strategy culminating inthe
Media & Entertainment business successful launch of ITVYX within an accelerated timeframe
Deliver the Targeted Advertising Strategy to maximise Further developed data-driven and ad tech capabilities, with
revenues across linear and on-demand platforms over 90% of all ITV's digital advertising inventory now sold
through Planet v, the second largest video-ad tech platformin
the UK. Between the launch of Planet Vin 2020 and the end of
2022, targeted digital advertising revenue has grown by 60%
and attracted over 600 new advertisers to ITV. Digital
advertising revenue in 2022 was up 17% on 2021
Deliver phase two of the diversity and inclusion acceleration Continued delivery against the 1TV Diversity Plan, meeting
plan all-colleague and onscreen performance targets (see page 55)
Group CFO & COO Maximise pay and distribution TV revenues and profits in line Increased subscription revenue in 2022 by 28%, driven by good
objectives with 2022 targets from the 5 year plan, by engaging and growth in BritBox UK, ITV Hub+ and ITVX Premium

expanding existing partnerships

subscriptions.

Ctose collaboration with key strategic partners to ensure the
successful detivery of ITVX - this included platform owners,
distribution partners, technology partners and other PSBs for
cantent.

Provide strategic leadership to the Group Technelogy functions
to deliver the digital transformation strategy, targeted
advertising strategy and ITVX

Restructured Group Technology to create and embed a new
operating modet that aligned teams within each business area
to ensure the successful delivery of the key strategic priorities -
ITV Together, (TVX and Planet vV

Deliver wave 1 of the TV Together transformation programme

On track to deliver wave 1 of ITV Togetherin April 2023,

underpinning the digital transformation of ITV's back office
functions

As noted above, there was strong achievement against the objectives set at the start of the year. The Committee therefore agreed that
this etement should detiver an outcome of 95% of maximum for the Chief Executive and 95% of maximum for the Group CFO & COO.

Consistent with the requirernents of the Code, the Committee considers wider performance before approving the formulaic outcomes
from incentive plans. Where appropriate the Committee has scope to apply judgement and discretion. To assist the Committee with
determining whether adjustments are required, the Committee applies a framewocrk which considers performance from multiple
perspectives, including the underlying strength of results, the execution of strategic priorities, performance indicators which do not
form part of the formulaic assessment, and non-financial factors, such as culture and our focus on duty of care. The Committee has
atrack record of adjusting outcomes where appropriate, with negative discretion applied in both 2018 and 2019, and the cancellation
of the benus for 2020.

In 2022, ITV demonstrated its resilience in a year with both economic and geo-political uncertainty. Although the advertising market
proved to be more buoyant than forecast at the start of the year, ITV significantly outperformed all external expectations regarding
performance with the year end adjusted EBITA of £717 million representing a 12% increase on 2021. This cutstanding financial
performance was coupled with the continued investment in a number of strategic pricrities which would support the ongeing
transformation of the business. Following a holistic review of performance, the Committee was fully satisfied that the outstanding
performance in the year fully justified bonus cutcomes towards the upper end of the pay-out range.
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Value deliveredin

Outcome shares under
B . {% of maximum) TJotalvalue the DSA Value pardin cash
Carolyn McCall 81.72 £1,429,156 £476,385 £952,771
Chris Kennedy 81.72 £937,233 £312.411 £624,822

The value delivered in shares under the DSA is deferred for three years and released on the third anniversary of the award subject to
continued employment. In line with the Remuneration Policy, bonus awards (including deferred elements) remain subject to malus and
clawback provisions which seek to safeguard against payments for failure.

Long Term Incentive awards
The LTIP awards made in 2020 were subject to performance measured to 31 December 2022. The indicative value of these awards is set
out below.

Valueat

Number of Valueat Numker of 31 December

sharesawarded award date £ shares vesting® 20227€

Carolyn McCall . 3,575,495 2,499,628 1,393,013 284,442
Chris Kennedy 2,171,954 1,518,413 846,193 588,005

1. Thevesting figures shownin the table above reflect the 38.96% of the total award that met performance conditions on 31 December 2022. The vesting shares willbecome
exercisable after a two year holding period on 6 April 2025.

2. The share price used to value the shares at 31 December 2022 s the average share price for the final quarter of 2022 (70.87 pence). The share price used to calculate the number
of shares under award was 69.91 pence (the trading day average of the share prices on the 30 days before grant, § Aprit 2020},

The targets for the 2020 awards were largely approved prior to the enset of the pandemic and were therefore set in the context ofa
different economic outlook. Details of performance against the targets set are shown in the table below. The strong recovery in
profitability in 2022, enabled partial vesting of the EPS component despite the impact of the pandemic. Total non-advertising revenue
grewin 2022, enabling vesting of 54%. While Family SOV performance was strong, growth in online viewing fell short of the extremely
challenging targets that were set at the start of the performance period. Overall, the Remuneration Committee is satisfied that the final
vasting outcome is supported by overall performance over the period.

Threshold Maximum Performance Pay-out level
o Weightings {20% vesting) (100% vesting) achieved (%)
Adjusted EPS 20% 12.5p 17p 13.2p 6.49
TSR! o 20% Median Upper guartile Below median 0
Totalnon-advertising revenue 40% 3% growth pa 6.5% growthpa 45% 2147
Viewing health:
= 1TV Family SOV_f__________ 10% 21.2% 23.5% 22.5% a8.15
- Online viewing 10% +250m hours growth +500m hours growth 276.9m 2.85

1. TSRwas assessed againstacomparatar group of FTSE 350 companies that predominantly derive their revenues in the UK (excluding financial services and extractive industries)
2. ForSOV an interim vesting pointwas applied between threshald and maximum: 22 4% (80%). For all other targets a straight line vesting appttes between the threshold, and
maximum vesting points.

When the 2020 LTIP award was granted in April 2020 share prices fell sharply across the market. In response to this market volatility and
to mitigate the risk of perceived windfall gains, the number of shares under awards was determined based on a higher 30 day average
share price (69.91 pence) rather than the normal three-day average (58.04 pence). This approach had the effect of reducing the number
of shares under award by c.17%. Taking into account this proactive adjustment and the current share price trend, the Committee is
currently proposing no further adjustments to this award to reflect share price volatility.

Chairman and Non-executive Directors
The table below sets cutin a single figure the total remuneration for Non-executive Directors for the financial year. The annual fee for the
Chairis £400k. The level of fees paid to the remaining Non-executive Directors were unchanged in 2022, for further details see page 148.

Fees Taxable benefits! Total

2022 2071 - 2022 2021 2022 2021

77777 o Notes £000 - £00O £000 £000 . £000 £000
Andrew Cosslett (Chair) 2 124 - s - 124 -
SalmanAmin_— R 0 o . .m0
Peter Bazalgette (former Chair) ) 3 336 450 6 2 © 342 452
Edward Bonham Carter 95 95 1 - 96 95
Graham Cooke 4 70 66 1 - 71 56
Margaret Ewing 85 85 1 - 86 85
Mary Harris - s 77 90  a 2 81 92
Gidon Katz 5 30 L 23 - 53 -
AnnaManz 7 76 76 1 - 77 76
Sharmila Nebhrajahi o ) 7 80 70 Y - 81 70
Duncan Painter ) ' 70 70 1 - 71 70
1,113 1,072 40 4 1,153 1,076

1. Theamaounts disclosed in the table above relate to the reimbursement of taxable relevant travel and accommedation expenses (and associated taxes) forattending Board
meetings and related business. In additian, Peter Bazalgette received private heatthcare for the time he served as a director.

Andrew Cosslett poined the Board on 1 June 2022 as a Non-executive Director He was appointed the Chairman of the Board on 29 September 2022, He received the basic NED
feeupuntilis appointment at Chairman Following his appeintment as Chairman hisannual fee:s £400,000.

Peter Bazalgette stepped down from the Board on 29 September 2022.

Graham Cooke Joined the Board on 1 May 2020 and the Audit and Risk Cemmittee on & Novermber 2021,

Mary Harris stepped down as Chair of the Remuneration Committee on 29 Apnl 2022,

Gidon Katzjoined the Board on 18 July 2022,

Sharmila Nebhrajan was appointed Chair of the Remuneration Committes on 29 Aprit 2022

[N)
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Restricted Share awards made in 2022
On 28 March 2022 awards were made under the ITV plc Executive Share Plan (the TV ESP) to Carolyn McCall and Chris Kennedy as set
out below.

Number of

share gptions
Performance measure % salary awarded (nilcost) valueatawarddate Vestingperiodends Holgwng period Release date
Carclyn McCall 132.5 1,338,577 £1,287,309 28 March 2025 Zyears 28 March 2027
Chris Kennedy 112.5 813,126 £781,983 28 March 2025 2 years 28 March 2027

1 Awards were granted based on the average share price on the 30 trading days preceding the award which was 96.17 pence. The closing share price on the date of grantwas 81.04
pence.

The ITV ESPwas approved by shareholders at the 2021 AGM. The awards are over restricted shares with grant levels reduced by 50%
compared to the annual LTIP awards granted in previous years.

Awards will normally vest after three years following the Jale of award subject to the satisfaction of a performance underpin. Any vested
awards would then be subject to a two year holding peried.

For the awards granted in 2022, the Remuneration Committee will retain the ability to reduce vesting of the Restricted Shares (including
1o nil) where:

Adjusted Return on Capital Employed is below the Company’s cost of capital; and/or

There is a material weakness in the underlying financial health or sustainability of the business

When assessing the latter, the Committee will consider all factors deemed relevant at the time, including for example, progress against
execution of the strategy, performance against financial and non-financial KPis and the nature of the wider trading environment, In line
with best practice, the Remuneration Committee will retain the discretion to adjust any incentive awards where vesting outcomes are
considered to be inappropriate. Further detail on the assessment of the performance underpin will be disclosed at the time of vesting
in 2025.

As a further safeguard malus and clawback provisions may be operated at the discretion of the Committee in respect of any element of
these awards. Under malus, unvested share awards (including any portion of the award subject to a post-vesting holding period) can be
reduced {down to zero if considered appropriate) or be made subject to additional conditions. Clawback allows for repayment of shares
previcusly received following vesting or release from a holding period if applicable. Malus/clawback can be operated up to six years from
the relevant date of grant for Restricted Share awards. The circumstances in which the operation of these provisions would be applied
may be considered from time to time but currently include material misstatement of financial results, gross misconduct or fraud and
material reputational damage. The Committee maintains sufficient scope in the ITV ESP rules to exercise discretion and judgementin
line with the spirit of the Code.

Remuneration Policy application in 2023
Executive Directors
The following secticn provides details of how the Policy will be implemented in 2023.

Salary

Salaries are paid in line with the Policy. In line with the wider employee group both Executive Directors received an increase of 4%
from 1 .January 2023. When considering salary increases for the wider workforce, the overall aim was to provide all employees with
ameaningfulincrease to their base salary which reflected the broader economic context. While the high inflationary environment was
impacting all employees, it was recognised that lower paid employees were being impacted more acutely. Salary increases for the more
senior roles were reduced to help fund more meaningful increases for employees at lower pay levels,

The salary increases were scaled from 6% for lower paid employees, 5% for mid-tier roles and 4% for the more senior executives. Salary
increases for the Executive Directors have been set at 4% to align with the lower rate applied to senior executive across the Group.

2023 Salary
Carolyn McCall 7 . £1,010.418
Chris Kennedy £722,900

Taxable benefits and pension
These are provided in line with the Policy. Both Executive Directors receive private medical cover, car-related benefits, and a cash
allowance in lieu of participationin any ITV pension scheme,

As advised in last year's report, in 2020 the Company undertook a review of its pension policy for the wider employee base. Following the
completion of this review, the Committee has agreed that the centribution rate for Carolyn McCall will be reduced to 8% from 1 January 2023,
fully aligning both Executive Directors with the wider employee group.

Both Executive Directors will receive a cash allowance in lieu of pension of 9% of salary.
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Annual Incentive - Bonus (cash and shares)
The maximum bonus opportunity for 2023 remains unchanged: Carolyn McCalt - 180% of salary; and Chris Kennedy - 185% of salary.
Awards made to Executive Directors through the bonus will be paid two-thirds in cash and one-third deferred into shares under the DSA.

The targets that will apply for the 2023 annual bonus have been set taking into account internal and external forecasts for company and
market performance and continued strategic investrments. The Board considers the actual targets for 2023 to be commercialty sensitive
at this time, however, envisage providing retrospective disclosure of these targets in next year's report.

The Committee may adjust bonus targets or outcomes to reflect significant one-off events (e.g. major transactions), foreign exchange
movements or material changes to assumed plan conditions to ensure that the plan continues to reward performance fairly.

The Committee may amend the bonus pay-out should any formulaic assessment of performance not reflect overall performancein
the year.

Restricted Share awards
Awards in 2023 will be made to the Executive Directors with a value 0f 132.5% of salary for Carolyn McCalland 112.5% of salary for Chris
Kennedy. These levels remain unchanged from the awards made in 2022,

Awards will normally vest after three years following the date of award subject to the satisfaction of a performance underpin. Any vested
awards would then be subject to a two year holding pericd.

For 2023 awards, in line with the performance underpin that applied tc awards made in 2022, the Remuneration Committee will retain the
ability to reduce vesting of the Restricted Shares (including to nil) where:

Adjusted Return on Capital Employed is below the Company's cost of capital; and/or

Thereis a material weakness in the underlying financial health or sustainability of the business

When assessing the latter, the Committee will consider all factors deemed relevant at the time, including for example, progress against
execution of the strategy, performance against financial and non-financial KPis and the nature of the wider trading environment. Inline
with best practice, the Remuneration Committee will retain the discretion to adjust any incentive awards where vesting outcomes are
considered to be inappropriate. Further detail an the assessment of the financial underpin will be disclosed at the time of vesting.

Malus and clawback: Malus and clawback provisions may be cperated at the discretion of the Committee in respect of any cash and
deferred share elements of the bonus and Restricted Share awards. Under malus, unvested share awards (including any Restricted Share
awards subject to a post-vesting holding period) can be reduced (down to zerc if considered appropriate) or be made subject to
additional conditions. Clawback atlows for repayment of bonuses previously paid and/or shares previously received following vesting or
release from a holding period if applicable. Malus/clawback can be operated up to four years following the start of the relevant bonus
year for bonuses (for cash and shares), and up to six years from the relevant date of grant for Restricted Share awards. The
circumstances in which the operation of these provisions would be applied may be considered from time to time but currently include
material misstaterment of financial results, gross misconduct or fraud and material reputational damage. The Committee maintains
sufficient scope in the ITV plc Executive Share Plan rules to exercise discretion and judgement in Line with the spirit of the Code.

Non-executive Directors
In line with the Executive Directors the Non-executive Directars received a 4% increase to the Board fee in 2023, while all other fees
remained the same. This is the first increase tc fees paid to Non-executive Directors since 2016.

Current fees are as set out below.

Lianuary 2033 1January 2022
A

£ o Change

"""" _A800,000. 450000  (12.5)

| 1.87,658 65,054 4.0

Additional fees for: L .
Senior Independent Director o .. -25,000 2so00 L
Audit and Risk Committee Chair - 20,000 -
Audit and Risk Committee member C 5,371 -
Remuneraticn Committee Chair ) 20,000 -
Remuneraticn Committee member 5,371 -

1. Peter Bazalgette stepped down as Chair on 29 September 2022, The fee payable to the new Chair, Andy Cosstettis £400k

Details of Committee membership can be found on page 151.
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Comparison of Directors to wider employees

In line with the requirements in The Companies (Directors' Remuneration Policy and Directors' Remuneration Report) Regulations 2019,
which implement Articles 9a and 9b of European Directive 2017/828/EC1 (commonly known as the Revised Shareholder Rights Directive
or SRD), the table below provides details of the percentage change in the base salary, benefits and bonus of the Directors between

31 December 2019 and 31 December 2022 compared with the average percentage change for other employees.

The figures for all Directors are calculated based on remuneration received in the relevant year as set cut in the tables on pages 143 and
146. For base salary/fees, part year figures have been pro-rated for the purposes of this disclosure. In addition, the figures below reflect
the voluntary decision taken by members of the Board to take a 20% cut in salary/fees for the period from April to Qctober 2020. There
was also no global salary review in 2021 and no annual bonus payments paid for 2020 to the Executive Directors and wider workforce.

2021-2022 2020-2021 2018-2020
Satary/fee: Beneflts: Salary/fee  Benefits Bonus  Salaryfee  Benefits Bonus
Notes % change ~ % th %change %change % change %change %change %change

Average employee 1 3.70 3.58 5.18 - 4.26 5.86 -
Saliman Amin B 2 13.2 130.5 (11.7) (01,4 -
Peter Baralgette (former Chair) 2,5 - 13.2 24.4 - (11.7) 7. -
Edward Bonham Carter 2 - 13.2 139.5 - (11.7) (92.0) -

Graham Cooke 2,6 6.36 14.8 - - - - -

Andrew Cosslett (Chair) 2.7 - - - - - - -

Margaret Ewing 2 - - 13.2 - - (11.7) (91.8) -

Mary Harris 2.8 . {17.65) 13.2 154.5 - (11.7)  (84.3) -

Gidon Katz 2,9 s - - - - - -

Chris Kennedy (Group CFQ & CQQ0) 3,4 3.0 13.2 11.9 - (9.68) (9.24) -

Anna Manz 2 I~ 13.2 139.5 - 117 (88.3) -

Carolyn McCall (Chief Executive) 3,4 3.0 13.2 11.9 - (9.68) {9.24) -

Sharmila Nebhrajani 2,10 12.35 13.2 - - - - -

Buncan Painter 2 - 13.2 139.5 - (11.1) (88.3) -

1. The percentage change in benefits is the average change for all UK employees {excluding the Chief Executive and Graup CFO & COO} with any of the same benefits as the Chief
Executive and Group CFO & COO.

2. Caleutated using the fees and taxable benefits disclosed under the Non-executive Directors’ remuneration in the table on page 146. Taxable benefits for Non-executive
Directors comprise expense reimbursements relating to attendance at Board meetings rather than conventional employee benefits. The increases seenin the pericd 2020-2021
are primarily due to the ability for Directers to attend some meetings in person during 2021, against the majority of meetings being held on a virtual basis during 2020. The
increases seeninthe period 2021-2022 are primarily due to the attendance at two board dinners in the year, against one dinner in 2021. In addition, Peter Bazalgette received
private healthcare for the peried he served as a director

3 Calculated using the data from the single figure table on page 143, Benefits include the cost of medicalinsurance and car-related benefits,

4. The Executive Directors are the anly employees of the parent campany, and therefore there is no comparator data for this sample. In the interests of transparency. the
percentage change in pay for atll UK employees has been disclosed on a voluntary basis. s the majority of employees are based in the UK and share the same benefits as the
Executive Directors, overseas employees have not beenincluded.

5. Peter Bazalgette left the Board in September 2022 and received fees up to this point only. To enable a comparison for the purposes of this disclesure, his 2022 fees have been
pro-rated up.

6. Graham Cooke joined the Board in May 2020 and the Audit and Risk Cornmittee on t November 2021, To enable a comparison for the purposes of this disclosure, his 2020 fees
have been pro-rated up.

7. Andrew Cosslett joined the Boardin June 2022 and therefore no comparison has been provided to 2021,

8. Mary Harris stepped down as Chair of the Remuneration Committee in May 2022,

9. GidonKatz joined the Beardin July 2022 and therefore no comparison has been provided to 2021,

10. Sharmila Nebhrajani joined the Board In December 2020 and receved fees for this month only in 2020, and there were no benefits paid n 2020. To enable a comparison for the

purposes of this disclosure, her 2020 fees have been pro-rated. She was appomted as Chair of the Remuneration Committes in May 2022
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CEO pay ratio

Year Methodology 25th percentite pay ratio Median pay ratio 75th percentile pay ratio
2022 Cption A 89:1 66:1 48:1
2021 Cption A 921 T 68:1 491
2020 Option A 331 24:1 18:1
2019 Cption A 89:1 66:1 49:1

The employee at the 25th percentile, median and 75th percentile was determined based on the single figure of total remuneration for
every UK employee, Option A in the Reporting Regulations. This method is the most statistically accurate appreach and aligned with
majarity practice in the FTSE 350.

Our 2021 ratios have been updated to reflect the final actual 2021 remuneration values for the CEO and all other employees. Qur 2022
pay ratios are based on the current CEO single figure and the indicative value of share awards that were subject tc performance
measured to 31 December, based on the average share price over the final quarter of the year. The 2022 ratios will be restated in the 2023
Remuneration Report to reflect the updated CEO single figure and the actual value of shares on the vesting date.

The total remuneration of each comparator employee has been calculated using the actual values received in respect of the full financial
year and in accordance with the methodology used to calculate the single figure of remuneration for the CEQ. We have not omitted any

component from their pay and benefits and no adjustments have been made to their actual remuneration.

The full-time equivalent remuneration values for the individuals in the table above are as follows:

2022

CEQ 25th percentile Median 75th percentile
Salary £971,554 £31,502 _E4E,891 £64,771
Total remuneration £3,548,515 £39,849 £53,485 £73,558
2021

CEC 25th percentile Median 75th percentile
Salary £943,256 £28,845 £40,385 %?EEA
Total remuneration £3,307,301 £35,925 £48,604 £67,246

The median pay ratio for 2022 is considered to be consistent with the pay, reward and progression policies during the year for the
Company'’s UK employees taken as a whole. Our UK headcount and the total remuneration values for the comparator employees have
both increased year-cn-year. Weimplemented a Company-wide pay increase of 3% in January 2022, and we remain committed to
ensuring cclleagues earn at least the real Living Wage or higher.

An annual bonus arrangement extends to all employees who don't participate in the management bonus schemes and is paid in March each
year. The 2022 employee bonus opportunity was up to £2,000, and the Company topped-up the 2022 bonus payment to the full amount
to recognise the contribution employees made to ITV's achievernents during the yvear. To help our employees manage with the rising cost
of living in the UK, in October 2022 over 80% of UK employees also received an additicnal payment of £1,000 each. All comparator
employees identified in the pay ratio calculations were eligible for the employee bonus and the cost of living payment while employed.

The reduction in our 2022 pay ratios is attributable to the totalremuneration values for the comparator employees increasing by a higher

percentage year-on-year than the total remuneration figure for the CEO. A significant proportion of the remuneration for the CEQ is
performance related and the level of actual perfermance outcomes has a corresponding effect on the CEO pay ratics.
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Remuneration
Committee

The Committeeis composed of
independent Non-executive
Directors.

« Anna Manz
+ Duncan Painter

The current members are:

« Sharmila Nebhrajani (Chair}

- Salman Amin

- Andrew Cosslett -
independent on appeintment

Fult details of attendance at
Committee meetings can be
found in the table on page 103

(>

Mary Harris and Peter Bazalgette
stepped down as members of the
Committeein the year

Detailed biographies can
be found on page 98 and 99

Ourrole

- Approve the design of the
Company's annuat bonus

- Propose to shareholders
changes to the Remuneration

The main role of the Committee
Is to:

Following each meeting, the
Committee communicatesits

(>
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main discussion points and
findings to the Board.

The Committee’s terms of
reference can be accessed on
our website

- Review the ongoing

appropriateness, relevanceand
effectiveness of the
Remuneration Policy, including
in relation to retention and
development, whilst taking into
account workforce
remuneration and related
policies, and the alignment of
incentives and reward

Policy as appropriate

- Approve the implementation of

remuneration arrangements for
the Chair, Executive Directors,
Management Board and other

senior executives (together the

Senior Executive Group)
considering arrangements for
the wider employee group.
Details on employee
remuneration can be found on
pages 141 and142

arrangements and long-term
incentive plans, including the
performance criteria that apply

for the Senior Executive Group
- Determine the award levels for
the Senior Executive Group
based on performance against
annual bonus targets and
long-term incentive conditions

E www.itvplc.com/investors/governance

‘Meetingsin2022 -

In additicn to Committee
members, the Executive
Directors, Group HR Director,
General Counsel and Company
Secretary, Director of Reward
and Pensions andindependent
adviser Deloitte attend meetings
asrequired.

attendees do not take partin
decisions relating to their own
remuneration and potential
conflicts are suitably mitigated.

©

January
« Indicative LTIPand PSP

perfarmance

- Post-cessation shareholding

mechanisms for Executive
Directors

- Annual review of the Chairman's

fees

+ Gender and ethnicity pay gap

reporting and CEQ pay ratios

- Waorkforce engagement update
- Compliance with shareholding

guidelines

February
- Bonus outcomes for 2021
- Performance outcomes for

2019 LTIP and PSP awards

- Bonustargets for 2022
- Financial underpin target for

2022 ESPawards

- Remuneration Repert and
compliance against the
Remuneration Policy

- Review of the Senior Executive
Group

- Adviserindependence

March

- Indicative performance of
inflight awards under the
Executive plans

+ 2022 awards under the
executive and SAYE plans

September

- Financial performance update

= 1TV Studios tatent deals
principles

- Employee reward framework

including review of remuneration

and related policies and
remuneration trends

- 2022 AGM season update
+ Committee terms of
reference review

November

- Review of 2022 banus

perfarmance

2023 Bonus framework

Notice periods for the

Management Board

+ Renewal of the SAYE scheme
rules for shareholder approval
in2023

December

+ Bonus framework and targets
for 2023

+ Annual pay review

- Governance updates

nnualreview

Areview of the performance of

In 2022 an externally facilitated

Overall, the evaluation concluded

|

that the Committee is working
effectively andresponding
appropriately toits terms of
reference

Board evaluation was undertaken,
which included areview of the
Commnittee. The results are
summarised on pages 118 to 119

the Committee is conducted
each year.
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Other Disclosures

Directors' Remuneration Policy summary

The table below summarises the key elements of the ITV policy on remuneration for Executive Directors. The full Policy was approved by
shareholders at the AGM on 29 Aprit 2021 and can be found in the 2020 Annual Report and Accounts which is availabte on our website at
www.itvplc.com.

Fixed Pay

Dircctor Remuncration P

Element Summary of policy 2023 approach
Base salary Purpose: Toreflect the skills, responsibility and experience and support the recruitment and Carolyn McCall:

retention of Executive Directors of the calibre required to deliver the business strategy within the
competitive media market.

Operation: Reviewed annually with consideration given to personal and company performance, pay
levelsin relevant market and the wider employee pay review.

£1,010,416 (+4%)

Chris Kennedy:
£722,900 (+4%)

See page 141 for further
detail cnincreases for
broader employees

Provision for
an income in

Purpose: To provide competitive post-retirement benefits or cash allowance as a framework to save
for retirement.

Carelyn MecCall:
9% of salary (reducing from

tirement 15% in 2022
retr Operation: The maximum contribution or cash allowance will be capped at a levelcamparable to the ° )
benefit available to the wider employee base. Thisis currently 9% of salary. Chris Kennedy:
9% of salary
Benefits Purpose: To ensure the overall package is competitive and provide financial protection for employees In line with policy

and their families.

Operation: The Company provides arange of market competitive benefits, including travel-related
benefits, private medical insurance and othar insurance benefits. These are set at a levelwhich the
Committiee considers to be appropriately positioned considering typical market tevels for comparabte
roles, individual circumstances and the overall cost to the business.

Variable performance-related pay

Element Summary of policy 2023 approach
Annual Purpose: Incentivises executives and employees to achieve key strategic outcomes on anannual Maximum bonus
Incentive: basis. Focus on key financial metrics and objectives to deliver the business strategy. The element of opportunity

Bonus -Cash
and Deferred

the bonus compulsaorily deferred into shares rewards delivery of sustained long-term performance,
provides alignment with the shareholder experience and supports the retention of executives.

Carclyn MccCall:
180% of salary

Share Award . . . " .

(DSA) Operation: The maximum o;?portumty will not exceed 200% of sals.aryv .Performance-‘ measures and_ Chris Kennedy:
targets are set by the Cornmittee each year based on corporate objectives closely linked to strategic 165% of salary
priorities of the business. The majority of the bonus opportunity will be based on corporate and financial
measures. The remainder of the bonus will be based on performance against individual and/or strategic Perfarmance measures
objectives. Not more than two-thirds of the bonusis deliveredin cash with the batance deferred into (see page 148)
shares under the DSA normally for a period of three years. Subject te malus and clawback.

Restricted Purpose: Incentivises Executive Directors to deliver the business strategy and align with the 2023 ESP grant levels

Shares lenger-term Comipany performance and the shareholder experience. Acts as aretention togl to retain Carolyn MccCall:

awarded the executives required to deliver the business strategy. 132.5% of salary

::::;:RZ QOperation: The maximum award level that may be granted in any financial yearis 175% of salary. Chris Kennedy:

. X . X 112.5% of salary

Share Plan Awards will be granted annually with vesting after three years, subject to satisfactionof a

(ESP) performance underpin. Awards will be required to be held for an additional two year holding pericd so Financial underpin
that the award is released after five years. Subject to malus and clawback. measure

{see page148)

Legacy Under the previous Remuneration Policy share awards granted under the ITV Long Term Incentive No further awards to

awards (LTIP)

Plan. Awards to Executive Directors were subject to athree year performance peried and a two year
haolding period. The single figure for 2022 includes values relating to the 2020 grant under this plan.
The 2020 award is the final award granted to Executive Directors under the LTIP.

be granted

Shareholder views
The Committee maintains regular and transparent communication with shareholders We believe that it is important to regularly meet
with our key shareholders to understand their views on our remuneration arrangements and what they would like to see going forward.
We welcome feedback from sharehclders at any time during the year.

Where we are proposing to make any significant changes to the remuneration framework or the manner in which the framework is
operated we would seek major shareholders’ views and take these inte account. Inrecent years, the Committee has consulted with major
shareholders regarding both the design and operation of the policy.

We intend to maintain a dialogue with our shareholders in future years, particularly when the Committee anticipates any substantial
change to the remuneration framework.
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Compliance with the 2018 Corporate Governance Code
The table below shows how the Committee addressed the principles of ¢larity, simplicity, risk, predictabitity, proportionality and
alignment to culiure when determining the Directers’ remuneration policy.

' lmpéct ofthe 2018 Corpofafe Governance Code

Clarity

Code provision: Remuneration
arrangements should be transparent and
promote effective engagement with
shareholders and the workforce.

- The presentation of the Rermuneration Report is intended to provide clarity on the Company's approach

- The aimto be completely transparent about our remuneration policy and arrangements and comply with
certain disclosure requirements ahead of when we are required to do so for openness and transparency

- Greatimportance placed on engaging with our stakeholders, particularly with shareholders and the
workforce on remuneration. The Group HR Director attends all Committee meetings and our Workferce
Engagement Director, Edward Bonham Carter, provides regular feedback. Employees also have the
opportunity to comment through the Ambassador network and employee surveys. This ensures the views
of employees are considered during Committee detiberations.

Simplicity

Code provision: Remuneration
structures should avoid complexity and
their rationale and operation should be
easy to understand.

The Company cperates an approach to remuneration that is simple to understand and familiar to key

stakeholders and has three key elements:

- Fixed element; comprising base salary, taxable benefits and a pensicn allowance

- Short-term element: an annual performance-related bonus with a selection of financial and
nen-financial targets measured over the financial year, two-thirds paid in cash and one-third in shares
deferred for athree year period

- Restricted share element: normally released after five years subject to achieverment of a performance
underpin

Risk

Code provision: Remuneration
arrangements should ensure
reputational and other risks from
excessive rewards, and behaviouralrisks
that might arise from target-based
incentive plans, are identified and
mitigated.

A combination of capped reward for short and long-term incentives with the majority delivered in shares
encourages Executive Directors to deliver long-term sustainable shareholder returns, discouraging
dacision-making that enly focuses on the short term.

The Committee retains flexibility to adjust payments through malus and clawback provisions, and an
overriding discretion to depart from formulaic cutcomes where behaviours may be viewed as inappropriate
or criteria on which the award was based do not reflect the underlying performance of the Company.

Predictability

Code provision: The range of possible
values of awards to individual directors
and any other limits or discretions shouid
be identified and explained at the time of
approving the policy.

Shareholders are kept fully informed and consutted on the values that can be earned under the incentive
plans for different levels of performance.

The Remuneration Pelicy provides estimates of potential future reward in different performance scenarics.

Proportionality

Code provision: The link between
individual awards, the delivery of
strategy and the long-term performance
of the Company should e clear.
Cutcomes should nul reward puot
performance.

The Restricted Share awards reward the creation of shareholder value, which ultimately focuses on the
long-term achievement of strategic deliverables.

Performance measures and perscenal objectives in the bonus are designed to align with strategy and
financizl performance and provide for a range of pay out levels which are dependent on and linked to
Company performance.

Deferral periods and holding periods (including in the bonus) help to further alignincentive outcomes far
executives to the shareholder experiencein the long term.

The Commuttee has overriding discreticn over eventual ovtcomes when they do not reflect business
performance, and/or shareholder experience, and ensures that poor performance would not be rewarded.

Alignment to culture

Cede provision: Incentive schemes
should drive behaviours consistent with
company purpese, values and strategy.

when considering the alignment of incentive plans and culture the Committee considers the fallowing:

+ Metrics - ensuring that performance targets are aligned to culture and do not drive the wrong behaviours.

- Governance - ensuring adoption of best practice through a rcbust malus and clawback policy with a
substantial list of relevant trigger events, such as coerporate failure and reputaticnal damage. The
Committee also retains discretion under the plan rules to override formulaic vesting outcomes and to
extend holding periods. Theseinitiatives enable the Committes to satisfy itself that tharight steps have
been taken to ensure executive rernuneration is appropriate from a cultural context.

- Engagement - understanding remuneration for the wider workforce and ensuring that pay decisions are
aligned across the Group and wider engagement with our stakeholders, including our employees. Further
details can be found on pages 141 to 142,
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Payments to past Directors
There were no payments made to past Directors in 2022.

Payments for loss of office
There were no payments made to Directors for loss of office in 2022.

Directors’ share interests and post-cessation shareholding
The Committee continues to recognise the importance of Directors being shareholders so as to align their interests with other shareholders.

Sharehelding guidelines arein place, which encourage Executive Directors to build up a holding of ITV plc shares based on a percentage of
base salary. Normally, 50% of the requirement must be obtained within three years of appointment and the remainder within five years.

Where the value of shares required to be held increases as aresult of a salary increase {or an increase in the relevant percentage), the
Executive Directors will have three years from such increase to achieve compliance. The Committee may change the guidelines so long
as they are not, overall, in the view of the Committee, less onerous.

Non-executive Directors are required to build and then maintain a holding of 100% of their base fee over the six years from the date of
appointment to the Board (unless for some reason they are unable to retain their fees).

Interests in share awards following departure enable departing Executive Directors to remain aligned with the interest of shareholders
for an extended period after leaving the Company. Deferred Share Awards, legacy LTIP and ESP awards subject to a holding pericd will
normally vest (and be released from their holding pericds) at the normal time. This means that Executive Directors may retain a
significantinterest in shares for up to five years following departure from the Company. Following adopticn of the policy in 2021,
Executive Directors will normally be required to retain an interest equivalent to two times their annual ESP grant (265% for the Chief
Executive and 225% for the Group CFO & COO) for two years following departure. In order to enforce this requirement, on vesting relevant
shares are automatically transferred to a secure nominee arrangement until the appropriate levei of interest has been achieved. The
shares will be retained in this arrangement until the end of the twe year period.

The figures set out below represent shareholdings inthe erdinary share capital of iTV plc beneficially owned by Directors and their family
interests at 31 December 2022, To show alignment with the shareholding guidelines the net number of unvested share awards not subject
to performance conditions are included for the Executive Directors. The Committee continues to keep both the shareholding guidelines
and actual Director shareholdings under review and will take appropriate action should they feelit necessary.

Interests in shares

% of salary/fees

Unconditional required
shares held at tobe hetd under
31 December sharehelding
2021 guidelines
Executive Directors
Carolyn McCall 868,131 400
Chris Kennedy* 266,466 225
Non-executive Directors R e
Salman Amin . 50,674 50,674  10G
Peter Bazalgette 5 sl 357,245 100
Edward Bonham Carter " 100,000 50,000 100
G Cooke 5 - . - - o
Andrew Cosslett B - 21,242 - 100
Margaret Ewing - o ~ . 57,700 3700 100
Mary Harris o © 0 ao51T 70,627 100
Gidon Katz ) 7 T 75,000 ¢ - 100
Anna Manz 46,‘31\2‘ 33,665 100
Sharmila Nebhrajani 8 . 10,000 3,000 100
Duncan Painter 82,087 82,078 100

1. Shares beneficially held by Directors and family interests

2. Unvested restricted share awards (under the DSA, LTIP or ESP) not subject to performance conditions, accountad for on a net of tax basis.

3. inorder tareflect economic exposure, shareholding guidelines are assessed on the greater of the share price on 31 December 2022 (75.16 pence) and the value at acqusition/grant.
4. The number of shares for 2021 has been restated ta take account of an overstatement of 540 shares in the prior year.

5. Peter Barzalgette stepped down from the Board on 28 September 2022,

6. Graham Cocke was appointed to the Board on 1 May 2020 and has uatl 2026 to meet his sharehalding guideling,

7. Gidon Katzwas appointed to the Board on 18 July 2022 and has until 2028 to meeting his shareholding guideline,

8 Sharmila Nebhrajani was appointed to the Board on 10 December 2020 and has until 2026 to meet her shareholding guideling.
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Outstanding interests under share plans

The following tables provide details of the Executive Directors’ interests in cutstanding share awards.

Share price Share Share
At Ar used option priceat Holding
1January Awarded Vested Exercised Lapsed 31December for award price exarcise Vesting period
2022 inyear Inyear nygar inyear c 2032 {pence) {pence) {pence) date ends
Carolyn McCall N B
LTIP
'''''' 28 March 28 March
28 March 2018 144,989 - - - 145.25 - - 2021 2023
N | 28 March 28 March
28 March 2019 1,934,498 - 692,937 - 1,241,561 - 126.37 - - 2022 2024
6 April 6 April
6 April 2020 3,575,495 - - - 69.91 - - 2023 2025
ESP
13 May 13 May
13 May 2021 1,013,082 - - - 123.37 - - . 2024 2026
28 March 28 March
28 March 2022 - - - 96.17 - - 2025 2027
DSA®
28 March
28 March 2019 309,860 - 309,860 309,860 . 126.37 T 82118 2022
PNt bt U S & April
6 April 2020 692,767 - - - 69.91 - - 2023
’ 28 March
28 March 2022 - 567177 - - 96.17 - - 2025
Chris Kennedy B ]
LTIP
"""""" 28 March 28 March
28 March 2019 1175121 - 420,928 - 754,193 126.37 - - 2022 2024
o 6 April 6 April
6 April 2020 2,171,954 - - - - £9.91 - - 2023 2025
ESP .
’ 13May 13 May
13 May 2021 615,290 - - - - 123.37 - - 2024 2026
. 28 March 28 March
28 March 2022 - 813,126 - - - 813,126 26.17 - - 2025 2027
DSA3 e
€ April
S April 2020 389,111 - - - - 69.91 - - 2023
28 March
28 March 2022 - 367120 - - - 367,120 96.17 - - 2025
SAYE -
) 1June
7 April 2020 24,426 - - - -7 24,428 92.11 73.69 - 2023

1. Awards under the LTIP are subject to performance over a three year period Any proportion of the award that meets the performance conditions will become exercisable aftera
two year holding period. The perfoermance conditions that apply to the unvested awards under the 2020 LTIP are summarised on page 146,
2. Awards under the ESP vest after threc years subject to a financial underpin condition being met. The award will then become exercisable after a two year holding period. The face

value of awards granted in the financial year to Carclyn McCall under the ESPwas £1,287.309 and to Chris Kennedy was £7681.983.

3. Therewere no DSA awards made in 2021 for 2020 performance.
4. Forawards released during the year, sufficient shares were sold to cover income tax and nationalinsurance liabilities, with the balance of shares retained by the Executive
Director. The shares are included in the balance of unconditional shares in the table on page 154,
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External directorships

with specific approval of the Board, Executive Directors may undertake external appointments as a non-executive director of other
publicly quoted companies and retain any related fees paid to them. During the year, the Executive Directors retained fees for the
directorships set out below.

2022

o Company £000

Carclyn McCall .. BurberryGroupplc 25
Bridgebo}}{t Group plc 75

Chris Kennedy whitbread ple - I

1. Carolyn McCall stepped down from her appointment to Burberry Group ple on 2 April 2022, the fee shown in the table s for the peried of time she served as a director.
The Board and Committee are satisfied that these commitments do not cormnpromise their duties as Executive Directors of ITV ple.

Service contracts
The Directors’ service contracts and letters of appointment are available for inspection at the Company's registered office,

Executive Directors: Executive Directors have rolling service contracts that provide for 12 months' notice on either side. There are no
special provisions that apply in the event of a change of control.

Notice period Notice period Compensation for

Date of appointment Nature of contract from Company from Director early terrmination

Carotyn McCall 8 January 2018 ~_Roling 12 months 12 months None
Chris Kennedy 21 February 2019 Rolling 12 months 12 months None

Non-executive Directors: Each Non-executive Director, including the Chairman, has a contract of service with the Company. Non-executive
Directers will serve for aninitial term of three years, subject to election and then annual re-election by shareholders, unless otherwise
terminated earlier by and at the discretion of either party upon one month's written notice (12 months for the current Chairman). After
the initial three year term, reappointment is on an annual basis.

Al Non-executive Directors are subject to re-etection at the AGM in 2023. Details of appointment and tenure are set outin the table on
page 98 10 99.

Committee membership and advisers
The Directers who were members of the Committee when matters relating to the Executive Directors’ remuneration for the year were
considered are set out on page 151.

The Committee obtains advice from various sources in order to ensure it makes informed decisions. The Executive Directors are invited
to attend Committee meetings as appropriate. No individual is involved in decisions relating to their own remuneration.

The Chief People Qfficer is the main internal adviser and provides updates on remuneration, employee relations and human
resource issues.

Deloitte LLP was appointed by the Committee as the independent adviser on remuneration poticy and the external remuneration
envircnment with effect from September 2017 following a review of other advisers in the market place. Total fees for advice provided to
the Committee during the year amounted to £66,500 on a time/material basis (exclusive of VAT and expenses). Deloitte are members of
the Remuneration Consultants Group and abide by its Code of Conduct in relation to remuneration consulting in the UK,

The Committee regularly reviews the quality and objectivity of the advice it receives from Deloitte in private sessions and thisis
challenged as a part of the Board evaluation process. It is satisfied that the advice it has received has been cbjective and independent,
and that any conflicts have been appropriately managed. The Committee is satisfied that the Deloitte LLP engagement partner and
advisory team that provide remuneration advice to the Committee, do not have any connections with the Company orindividual directors
that may impair theirindependence.

The wider UK Deloitte firm provided ITV with a number of other services during the year relating to risk and internal audit {until
April 2022), tax, financial advice and consultancy. The members of the executive remuneration consulting team are not incentivised to
cross-sell non-related services to ITV.

Relative importance of spend on pay
The table below shows pay for all employees compared with other key Tinanciat indicators.

2022 2021

£m £m % 2
Employee pay! ) 631 553 14.1
Ordinary dividend T 200 0 -
Employee headcount? 6,677 6,315 57

1. Employee pay is the total remuneration paidto all employees across ITVY onafull-time equivalent basis. More detail 1Is setout innote 2.1 of the Financial $Statements.,
2 Employee headcounts the monthly average number of employees across ITV ona full-time equivalent basis. More detailis set outin note 2 1 of the Financial Statements This
number s inctuded te contextualise the employee pay figure.

There were no share buybacks during either year.
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Historical performance
The graph below shows the TSR performance of the Company against the FTSE 100 index over the ten year period to 31 December 2022,
The FTSE 100 was chosen as TV has been a member of the FTSE 100 during the ten year period.
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— T wer FTSE 106

Source: Thomson Reuters Datastream

Chief Executive remuneration
The table below provides a summary of the total remuneration received by the Chief Executive over the last ten years, including details of
the annual bonus pay-out and long-term incentive award vesting level in each year,

Total Long-termincentive

remuneration Borus % award vesting %

£000 of maximum of maximum

2022 Carolyn McCall 3,548 81.72 38.96
2021 Carolyn McCall 3,307 96.38 35.82
2020 Carolyn McCall 1,150 - 8.83
2019 Carolyn McCall 3,122 871.5 62.35
2018 Carolyn McCall 3,695 73.6 -
2017 Peter Bazalgette (for the six-month period served as Executive Chairman) 225 - -
Adam Crozier (for the six-month period served) 2,050 97.9 63

2016 Adam Crozier 3,632 40 80
2015 Adam Crozier 3,881 96 75
2014 Adam Crozier 4,842 94 75
2013 Adam Crezier 8,399 93 87

The long-term incentive award vesting percentage relates to the proportion of the award that met perfermance conditions in the relevant
financial year.

Shareholder voting

At the 2022 AGM, the majority of investors and mainstream proxy voting agencies were supportive of the Remuneration Report. However
itis recognised that there was a degree of pushback from a minerity of investors. Based on engagement with major shareholders there
was not a consistent basis for this pushback. Selected shareholders retained reservations regarding the remuneration policy approved
by 92% of shareholders at the 2021 AGM, whereas other shareholders had voted against in response to the market reaction to the
strategy announcements made in March 2022. The Board continues to maintain dialogue with investors, and the Remuneration
Committee has engaged with investors en numerous occasions over recent years. in many cases remuneration preposals have been
adapted in direct respanse to investor feedback. While there is a recognition that there are differing viewpoints amongst our major
investors on martters relating to pay, we will continue to constructively engage with investors on matters and take into account their
feedback as we make key executive pay decisicns.

Votes cast by proxy and at the meeting by pollin respect of the Executive Directors' remuneration were as follows:

Resolution Number of shares voting for % Number_o_f shares Voting against % Total votes cast Votes withheld
Remuneration Policy (2021 AGM) 2,708,902,059 92.23 228,270,767 177 2,937172,826 250,200,490
Annual Report on Remuneration (2022 AGM)  2,659,738,737 81.32 611,108,771 18.68 3,270,848,508 4,122,172

This Remuneration Report was approved by the Board on 2 March 2023 and has been signed on behalf of the Directors by

Sharmila Nebhrajani
Chair, Remuneration Committee
2 March 2023
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Directors’ Report

The Directors present their Annual Report and the audited consolidated and parent company financial statements for the year ended

31 December 2022, The Directors’ Report comprises this report and the entire Governance section including the Chairman's Governance
Statement. In accordance with the Financial Conduct Authority’s Listing Rules, the infermation te be included in the 2022 Annual Report
and Accounts, where applicable, under LR 9.8.4, is set out in this Directors’ Report. Other information that is relevant to this repart, and
which is incorporated by reference, can be located as follows:

Information Pagenumber
Carbon and greenhouse gas emissions See page 48
Corporate Governance Report See pages 102 to121
Culture See pages 114 to 117
Directors'service contracts See page 156
Employee engagement and involvement See pages112to113
Employee equality, diversity, reward, investment and inclusicn Seepages 51to 53
Future developments of the business of the Group Seepages 20to 21
Membership of the Board during the 2022 financial year See page 103
Research and development See pages 20to21
Stakeholder engagement and Company’s business relationships See pages 105to 111
Corporate

Articles of Association: The Articies of Association may only be amended by special resolution of the shareholders. The current Articles
were adopted as the Articles of Association of the Company at the conclusion of the 2022 AGM and are available on our website.

E www.itvplc.com/investars/governance

Auditor: The external auditor for the 2022 financial year was PricewaterhouseCoopers LLP. The Independent Auditor's Report starting on
page 164 sets out the information contained in the Annual Report which has been audited by the external auditor.

The Audit and Risk Committee considered the performance and audit fees of the external auditor, and the level of non-auditwaork
undertaken. It recommended to the Board that a resolution for the reappointment of PricewaterhouseCoopers LLP for a further year as
the Company's auditor be proposed to shareholders at the AGM on 4 May 2023.

Change of control: N person holds securities in the Company carrying special rights with regard to control of the Company. All of the
Company's share schemes contain provisions relating to a change of controt. Qutstanding awards and options would normatly vest and
become exercisable on a change of control, subject to the satisfaction of any performance conditions and proration for time where appropriate.

Certain of the Group’s debt and derivative instruments have change of control clauses whereby the counterparty can require ITV to repay
or redeem the instruments in the event of a change of control (althcugh in some cases only if it is accompanied by a credit rating
downgrade to sub investment grade). The Company is not aware of any other significant agreements to which it is a party that take effect,
alter or terminate upon a change of control of the Company.

Other agreements: The Company does not have any agreements with any Director or employee that would provide compensation for
loss of office or employment resulting from change of control following a takeover bid.

Dividends: The Board has proposed a final dividend of 3.3 pence for the year ended 31 December 20272 subject to shareholder approval
atthe AGM on 4 May 2023, The final dividend will be paid on 25 May 2023 to shareholders on the register on 14 April 2023 (the recard
date). The ex-dividend date is 13 April 2023. For more information please refer to page 7.

Political contributions: It is the Company's policy not to make cash contributions to any political party. However, within the normal
activities of the Company's national and regicnal news-gathering operations, there may be occasions when an activity might fall within
the broader definition of ‘political expenditure’ contained within the Companies Act 2006. Shareholder authority for such expenditure
was given at the 2022 AGM. During 2022 there were no payments made by the Group falling within this definition {2021: nil). The Directors
will seek to renew this authority at the 2023 AGM.

Branches: Branches of the Group outside the United Kingdom are indicated in the Subsidiary undertakings and investments section en
pages 256 to 259.
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Directors
Appointments: A table showing Directors who served in the year and to the date of this report can be found on page 103, Biographies for
Directors currently in office can be found on pages 98 and 99 and on our website.,

E www.itvplc.com/about/board-of-directors

The appointment and replacement of Directors is governed by the Articles of Association, the UK Corporate Governance Code, the
Companies Act 2006 and related legislation. The Directors may frorn time to time appoint one or more Directors. Any such Director shall
hold office oniy until the next AGM and shall then be eligible for appointment by the Company's shareholders in accordance with the
Corporate Governance Code. Subject to annual shareholder approval, Non-executive Directors are appointed for aninitial three year
period and annually thereafter. Each Director will retire and submit themselves for election at the forthcoming AGM.

Conflicts of interest: The Board has delegated the authorisation of any conflicts to the Nominations Committee and has adopted a
Conflicts of Interest Policy. The Board has considered in detail the current external appointments of the Directors that may giverisetoa
situational conflict and has authorised potential conflicts where appropriate. This authorisation can be reviewed at any time but will
dlwdys be subjecl Ly dinudl review.

Powers including in relation to issuing or buying back shares: Subject to applicable law and the Company’s Articles of Association, the
Directors may exercise all powers of the Company, including the power to authorise the issue and/or market purchase of the Company’s
shares {subject to an appropriate authority being given to the Directors by sharehclders in a generalmeeting and any conditions
attaching to such authority). The Articles and a schedule of Matters Reserved for the Board can be found on our website (below).

Atthe 2022 AGM, the Directors were given the following authority:

+ Toallot a maximum of 1.34 billion shares, representing approximately cne-third of the Company’s issued share capital, extending to
2.68 billion if used for a rights issue
To allot a maximum of 402.5 million shares, without first offering them to existing shareholders in proportion te their holdings,
representing approximately 10% of the Company's issued share capital
To purchase in the market a maximum of 402.5 million shares, representing up te approximately 10% of the Company's issued
share capital

No shares were allotted or bought back under these authorities during the 2022 financial year and up to the date of this report. These
standard authorities will expire on 29 July 2023 or at the conclusion of the 2023 AGM, whichever is earlier. The Directors will seek to
renew the authorities at the AGM in 2023.

Insurance and indemnities: The Company maintains liability insurance forits Directors and officers that is renewed cn an annual basis.
The Company has also entered into deeds of indemnity with its Directors and certain directors of associated companies. A copy of the
indemnity can be found on our website. The indemnity, which constitutes a qualifying third-party indemnity as defined in Section 234 of
the Companies Act 20086, was in force during the 2022 financial year.

Q www.itvplc.com/investors/governance

Disclosures

Listing Rule 9.8.4 disclosures: There are no disclosures to be made under Listing Rule 9.8.4, other than that the Trustee of the
Employees’ Benefit Trust {(EBT) waived its rights to receive dividends on shares it holds which do not relate to restricted shares held
under the ITv Deferred Share Award Plan. See note 4.8.

Financial risk management: The Directors have carried out a robust assessment of the principal and emerging risks facing the Company,
including in relation to its business model, future performance, solvency and liquidity. Details of our principal risks and associated
mitigations, together with details of cur approach to risk management, are set out on pages 71 to 84. Note 4.2 to the financiat statements
gives details of the Group's financial risk management policies and related exposures. Note 4.2 is incorporated by reference and deemed
to form part of this repert,

Going concern: The going concern statement is set cut on page 178. The statement is incorporated by reference and deemed to form
part of this report.

Data: As a part of our business activity, ITV processes large amounts of personaldata. ITV recognises that to enable this use of personal
data to transform our business and to meet the expectations of our viewers, advertisers and colleagues, itis critical that we continue to
build on our approach to applying privacy in a lawful and ethical way. A programme of work to support this bas been led by cur Global
Data Protection Officer. The work includes making improvements to our data governance framework and delivering our data privacy
function to protect rights, engender trust and make data available for commercial purposes. ITV has a number of policies, procedures
and tools in place to support this, including our Privacy and Data Protectien Policy and an Infoermaticn Security Policy that governs the
processing and security of data. Compliance with these policies is mandatery and forms part of the Code of Ethics and Compliance. All
colleagues undergo regular training to remind them of their responsibilities under these policies. Privacy and data protection is kept
under review by the Audit angd Risk Committee.
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Subsequent events
There were no post balance sheet events to report.

Pensions
The Company operates a number of pension arrangements which provide retirement and death benefits for colleagues.

ITV Pension Scheme (the Scheme): The Scheme is predominrantly a Defined Benefit (DB) scheme, which is clesed to future accrual, but
also includes a small Defined Contribution {(DC) section closed to future contributions.

ITV Pension Scheme Limited (awholly owned subsidiary of ITV plc) is a corporate Trustee and manages the Scheme under atrust which is
separate from the Company. Members of the trustee board are formally appointed as directors of ITY Pension Scheme Limited. There are
six directers including the Chair - four appeinted by the Company and two nominated by the members. The Company appointed Trustee
directors include the Chair and two prefessional independent Trustees.

Currently, the Trustee has twe committees: Investment, and Corporate Affairs. The Corporate Affairs Committee is convened as and
when appropriate for dealing with any corporate activities that may arise. The Trustee board and each committee hold regular meetings
throughout the year at which key issues and more routine business matters are dealt with. A budget is agreed each year. The Trustee
board manages risk through its meeting agendas and has a conflicts of interest policy and maintains aregister of interests for each
Trustee Director, which are reviewed regularly. it is the responsibility of the Trustee to have in place appropriate training for its directors
and effective committee structures. The Trustee directors receive regular training throughout the year and also have the support of
various professional advisers. The Group pensions department helps identify training cpportunities. Training is delivered both by
attendance at external courses and with targeted training to support specific agenda items at the start of the relevant trustee board
meeting. Where appropriate, longer training sessions are organised. Comprehensive records are kept of all training completed by each
Trustee director. The trustee board completes regular assessments of its advisers.

The Chair confirms in an annual statement that the Trustee meetsits legal duties in relation to the DC section as required under the
Pensions Regulator's Code of Practice 13.

fullvaluations are carried out every three years. The latest actuarial valuation of the main 0B scheme is due as at 1 January 2023 with the
exercises expected to be completed within the statutory deadline of 31 March 2022.

ITV Defined Contribution Plan (the Plan): The trust based Plan was established to accept contributions from 1 March 2017 for ex-DB
members and DC members who transferred from the Scheme. £ligible fixed term and permanent employees are invited to join the Plan
after completing the required time in the Company's Auto-Enrolment (AE) arrangement - the AE Section of the Plan, which was setup on
1 April 2020. These individuals are given the opportunity to transfer funds from the AE plan and make backdated contributions within
permitted levels.

ITV DC Trustee Limited (a wholly owned subsidiary of ITV plc) is a corperate Trustee and manages the DC assets, which are held under
trust separately from the Company. Members of the trustee board are formally appointed as directors of ITV DC Trustee Limited. There
are five directors including the Chair — three appointed by the Company and two nominated by the members. It is the responsibility of
the Trustee to have in place appropriate training for its directers. The governance framework for managing the Plan and developing the
beard is in line with thatin place for the ITV Pension Scheme.

The Chair cenfirms in an annual statement that the Trustee meets its legal duties in relation to the DC Plan as required under the
Pensions Regulator’s Code of Practice 13.

Ulster Television Pension and Assurance Scheme (the UTV Scheme): The UTV Scheme provides DB benefits. It closed to future
accrual with effect from 31 March 2019.

UTV Pension Scheme Limited (a wholly owned subsidiary of ITV plc) is a corporate Trustee and manages the DB assets, which are held
under trust separately from the Company. Members of the trustee board are formally appointed as directors of UTV Pension Scheme
Limited. There are five directors including the Chair — three appointed by the Company (including a professional Trustee as chairman)
and two nominated by the members. It is the responsibility of the Trustee to have in place appropriate training for its directors. The
governance framework for managing the UTV Scheme and developing the board is in line with that in place for the ITV Pension Scheme.

Full valuations are carried out every three years. The latest actuarial valuation of the UTV scheme is due as at 1 July 2023 with the
exercise expected to be completed within the statutory deadline of 30 September 2024.

The People's Pension: Since 2013, employers within the Group have been required to enrol all eligible individuals into a pension scheme
automatically (aute-enrolment). This applies to all etigible individuats who are contracted to work for us, regardless of their contract type
or tax status (i.e. it applies to workers and not simply employees). For freelancers and employees not eligible to join the DC Plan, the
auto-enrclment plan is provided by a company called The People’s Pension under a master trust which is run by an independent board of
trustee directors and eligible individuals are enrclled intc this arrangement.

Pension Scheme indemnities: Qualifying pension scheme indemnity provisions, as defined in Section 235 of the Companies Act 2008,
were in force for the financial year ended 31 December 2022 and remain in force for the benefit of each of the directors of ITV Pension
Scheme Limited, ITV DC Trustee Limited and UTV Pension Scheme Limited. These indemnity provisions cover, to the extent permitted by
law, certain losses or liabilities incurred as a directar ar officer of ITV Pension Scheme Limited, ITV DC Trustee Limited and UTV Pension
Scheme Limited.
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Shares
1ssued share capital: At the date of this report, there were 4,025,409,194 ordinary shares of 10 pence each inissue, all of which are fully

paid up and quoted on the London Stock Exchange

Rights: The rights attaching to the Company's erdinary shares are set out in the Articles of Association. There are no securities carrying
special rights.

Restrictions: There are no restrictions on the transfer of ordinary shares in the capital of the Company cther than those which may be
imposed by law from time to time, The Company is not aware of any agreements between shareholders that may result in restrictions on
the transfer of securities and/or voting rights. With regard te the deadiine for exercising voting rights, votes are exercisable at a general
meeting of the Company in respect of which the business being voted upon is being heard. Votes may be exercised in person, by proxy or,
in relation to corporate members, by corporate representatives. The Articles provide a deadline for submission of proxy forms of not less
than 48 hours before the time appointed for the holding of the meeting or adjourned meeting. However, when calculating the 48-hour
peried, the Directors can, and have, decided not to take account of any part of a day that is not a working day. In accordance with the
Cisclosure Guidance and Transparency Rules (DTRs), Persons Discharging Managerial Responsibility are required to seek approval to
dealin 11V shares, |heCompany s nol aware ol any agreemenls between shareholders that may result in restrictions on the transfer of
securities and/or voting rights.

Share schemes: Details of employee share schemes are set outin note 4.8 of the Financial Statements. The Company has an Employees’
Benefit Trust (EBT) funded by loans to acquire shares for the potential benefit of employees. Details of shares held by the EBT as at

31 December 2022 are set cut in note 4.8. During the year, shares have been released from the EBT in respect of share schemes for
employees. The Trustee of the EBT has the power to exercise all voting rights in relation to any investment (including ordinary shares)
held within the EBT. From 2023, awards granted under the Company's Save As You Earn Scheme and the Executive Share Plan will be met
by the issue of new shares when the options are exercised. Awards under the Deferred Share Award Plan will continue tc be met by
market purchase shares. The Company will monitor the number of shares issued under these schemes and the impact on dilution limits.

Substantial shareholders: Information regarding interests in voting rights provided to the Company pursuant to the DTRs is published
on a Regulatory Information Service and on the Company’s website.

As at 1 March 2023, the information in the table below had been received, in accordance with DTRS, from holders of notifiable interests
(voting rights) in the Company’s issued share capital. However, these holdings are likely to have changed since notified to the Company;
notification of any change is not required until the next applicable threshold is crossed.

The number of shares is based on announcements made by each relevant shareholder using the Company’s issued share capital at that date.

Total number

% of direct % of indirect of shares

interestinshares interestinshares Total % held as natified

Ameriprise Financial, Inc and its group o 5.08 0.05 5.12 206,179,898
Artemis Investment Management LLP 5.14 - 5.14 206,764,435
BlackRock, Inc - 4.98 .48 5.46 219,734,242
Liberty Giobal Incorporated Limited 9.90 - 9.90 398,515,510
RWC Asset Management LLP ) o o 5.67 - 5.67 228,339,000
Schroders plc 5.22 0.01 5.23 210,615,274
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Statement of Directors'
Responsibilities

The Directors consider that the Annual
Report and Accounts and accounts, taken as
awhole, is fair, balanced and understandable
and provides the information necessary
for shareholders to assess the group’s

and company’s position and performance,
business model and strategy.

Each of the Directors, whose names and
functions are listedin the Board of
Directors section on pages 98 to 99 confirm
that, tc the best of their knowledge:

- The Group financial statements, which
have been prepared in accardance with
UK-adepted internationalaccounting
standards, give atrue and fair view of the
assets, liabilities, financial position and
profit of the group
The Company financial statements,
which have been prepared in accerdance
with United Kingdom Accounting
Standards, comprising FRS 101, give a
true and fair view of the assets, liabilities
and financial position of the Company

+ The Strategic Report contained on
pages 2 to 95 includes a fair review of
the developmentand performance of
the business and the position of the
Group and Company, together with a
description of the principal risks and
uncertainties that it faces.

In the case of each Director in cffice at the

date the Directors’ Reportis approved:

- SofarastheDirectoris aware, thereis
na relevant audit information of which
the Group's and Company's auditors
are unaware
They have taken all the steps that they
ought to have taken as a Directorin order
to make themselves aware of any relevant
audit information and to establish that the
Group's and Company’s auditors are
aware of that information.

@ ITV plc AnnualReportand Accounts 2022

The Directors are responsible for preparing the Annual Report and Accounts and the
financial statements in accordance with applicable law and regulation.

Company law requires the Directors to prepare financial statements for each
financial year. Under that law the Directors have prepared the Group financial
statements in accordance with UK-adopted international accounting standards and
the Company financial statements in accordance with United Kingdom Generally
Accepted Accounting Practice (United Kingdom Accounting Standards, comprising
FRS 101 ‘Reduced Disclosure Framework’, and applicable law).

Under company law, Directors must not approve the financial statements unless
they are satisfied that they give a true and fair view of the state of affairs of the group
and company and of the profit or loss of the Group for that period. In preparing the
financial statements, the Directors are required to:

+ select suitable accounting policies and then apply them consistently;

+ statewhether applicable UK-adopted international accounting standards have
been followed for the Group financial statements and United Kingdom Accounting
Standards, comprising FRS 101 have been followed for the Company financial
statements, subject to any material departures disclosed and explained in the
financial statements;
make judgements and accounting estimates that are reasonable and prudent; and
prepare the financial statements on the going concern basis unlessit is
inappropriate to presume that the Group and Company will continue in business.

The Directors are responsible for safeguarding the assets of the Group and Coempany
and hence for taking reasonable steps for the prevention and detection of fraud and
other irregularities.

The Directors are also responsible for keeping adequate accounting records that are
sufficient to show and explain the Group's and Company’'s transactions and disclose
with reascnable accuracy at any time the financial position of the Group and
Company and enable themn to ensure that the financial statements and the
Directors’ Remuneration Report comply with the Companies Act 2006.

The Directors are respensible for the maintenance and integrity of the Company’s
website. Legislation in the United Kingdom governing the preparation and
dissemination of financial statements may differ from legislation in other jurisdictions.

By crder of the Board

Chris Kennedy

Group CFO & COO

2 March 2023

ITV plc

Registered Number: 4367001




Financial Statements

In this
section

=<}

The financial statements have been presented in a style that attempts to make them less complex and
more relevant to shareholders and other stakeholders. We have grouped the note disclesures into five
sections: 'Basis of Preparation’, ‘Resulls for the Year, ‘Operaling Assets and Liabilities’, 'Capital Structure
and Financing Costs'and ‘Other Notes’. Each section sets out the accounting poticies applied in producing
the relevant notes, along with details of any key judgements and estimates used. The purpose of this format
is to provide readers with a clearer understanding of what drives financial performance of the Group. The
aim of the text in boxes is to provide commentary on each section, or note, in plain English.

Keepi ng Notes ta the financial statements provide information required Dy statute, accounting standards or Listing
it simple ltules to explam a particuiar 1eature ot the hinancial statements, The notes are a part of the financial
P statements and will also provide explanations and additional disclosure to assist readers’ understanding
%] and interpretation of the Annual Report and the financial statements,
Contents )
Independent Auditors' Report to the members of ITV plc 164

Primary Statements 172
Consotidated Income Statement 172
Consulidated Stalement of Comprehensive Income 173
Consolidated Statement of Financial Fositicn 174
Consolidated Statement of Changes in Equity 175
Censolidated Statement of Cash Flows 177
Section 1: Basis of Preparation 178
Section 2: Results for the Year 182
2.1 Profit before tax 182
2.2 Exceptional items 188
2.3 Taxation 130
2.4 Earnings per share 193
Section 3: Operating Assets and Liabilities 195
3.1 Working capital 195
3.2 Praperty, plant and equipment 200
3.3 Intangible assets 202
3.4 Acquisitions 207
3.5 Investments 209
3.6 Provisions 210
2.7 Pensions 212
Section 4: Capital Structure and Financing Costs 221
4.1 Net debt 221
4.2 Borrowings 223
4.3 Managing market risks: derivative financial instruments 225
4.4 Net financing costs 234
4.5 Fair value hierarchy 235
4.6 Lease liabilities 237
4.7 Equity 238
4.8 Share-based compensation 239
Section 5: Other Notes 241
5.1 Related party transactions 241
5.2 Contingent assets and liabilities 242
5.3 Subsidiaries exempt from audit 243
ITV plc Company Financial Statements 245
Notes to the ITV plc Company Financial Statements 247
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Independent Auditors’ Report to the
members of ITV pic

Report on the audit of the financial statements

Opinion

In our opinion:

» TV plc’s Group financial statements and Company financial statements (the “financial statements™ give a true and fairview of the state of the
Group's and of the Company's affairs as at 31 December 2022 and of the Group's profit and the Group’s cash flows for the year then ended;

* the Group financial statements have been properly prepared in accordance with UK-adopted international accounting standards as
applied in accordance with the provisions of the Companies Act 2008;

« the Company financial statements have been properly prepared in accordance with United Kingdom Generally Accepted Accounting
Practice (United Kingdom Accounting Standards, including FRS 101 'Reduced Disclosure Framewaork’, and applicable law); and

« the financial statements have been prepared in accordance with the requirements of the Companies Act 2006.

We have audited the financial statements, included within the Annual Report, which comprise: the Consoclidated and Company Statements
of Financial Position as at 31 Decermber 2022; the Consolidated Income Statement, the Consolidated Statement of Comprehensive Income,
the Consolidated Statement of Cash Flows, and the Consolidated and Company Statements of Changes in Equity for the year then ended,;
and the notes to the financial statements, which include a description of the significant accounting policies.

Our opinion is consistent with our reporting to the Audit and Risk Committee.

Basis for opinion

we conducted our audit in accordance with International Standards on Auditing (UK} ("ISAs (UK)™) and applicable law. Our responsibilities
under ISAs (LK) are further described in the Auditors’ respensitilities for the audit of the financial statements section of our repart. We
believe that the audit evidence we have obtained is sufficient and appropriate tc provide a basis for our opinion.

Independence

We remained independent of the Group in accordance with the ethical requirements that are retevant to our audit of the financial statements
in the UK, which includes the FRC's Ethical Standard, as applicable to listed public interest entities, and we have fulfilled our other ethical
responsibilities in accordance with these requirements.

To the best of our knowledge and belief, we declare that non-audit services prohibited by the FRC's Ethical Standard were not provided.

Other than those disclesed in Note 2.1 'Profit Before Tax!, we have provided no non-audit services to the Company orits controlled
undertakings in the period under audit.

Our audit approach

Overview

Audit scope

= We performed full scope audit procedures over nine components, covering components in the UK, USa and The Netherlands.

« Additionally, we performed a financial statement line item audit over the Box Clever provision in one component, and specified procedures
over the deferred revenue and production WIP balances in one further compeonent.

» Taken together, the entities over which audit work was performed accounted for B3% of the Group's revenue and 88% of the Group’s profit
before tax and operating exceptional items.

Key audit matters

» Valuation of gross defined benefit pension scheme obligations {(Group)

» Valuation of complex pension scheme assets (Group)

» Presentation of exceptional items, including vatuation of the Box Clever provision (Group}
= Recoverability of amounts owed by subsidiary undertakings (Company)

Materiality

+ QOverall Group materiality: £28.2 million (2021: £28 million) based on 5% of the Group's consolidated profit before tax and operating
exceptional items.

Overall Company materiality; £64.9 million (2021: £84.7 million) based on 1% of total assets. For the purposes of the Group audit, we
applied a lower materiality of £13.4 million {2021: £18 millicn} to Company balances and transactions, other than those which were
eliminated on consolidation in the Group financial statements.

« Performance materiality: £21.1 miltion (2021: £21 million) (Group) and £48.6 million (2021: £63.5 million) (Company).

The scope of our audit
As part of designing our audit, we determined materiality and assessed the risks of material misstatement in the financial statements.
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Key audit matters

Key audit matters are those matters that, in the auditors’ professional judgement, were of most significance in the audit of the financial
statements of the current period and include the most significant assessed risks of material misstatement (whether or not due to fraud)
identified by the auditors, including those which had the greatest effect on: the overall audit strategy; the allocation of resources in the audit;
and directing the efforts of the engagement team. These matters, and any comments we make on the results of our procedures thereon,
were addressed in the context of our audit of the financial statements as a whole, and in forming our opinion therecn, and we de not provide

aseparate opinion on these matters.

Thisis not a complete list of all risks identified by our audit.

Recaverability of amounts owed by subsidiary undertakings (Company} is a new key audit matter this year. Recoverability of investments in
subsidiary undertakings (Company), which was a key audit matter last year, is no longer included because of there being limited judgementin
the impairment assessment as a resutt of the significant headroom that exists. Otherwise, the key audit matters below are consistent with

last year,

Valuation of gross defined benefit pension scheme obligations (Group)

Key audit matter

How our audit addressed the key audit matter

Refer to note 3.7 in the financial statements,

The Group had gross defined benefit scheme obligations of £2,292
million (2021: £3,943 million) recognised at 31 December 2022, which
are significant in the context of the overall Group balance sheet.

The valuation of defined benefit pension scheme obligations
invelves the exercise of judgement and technical expertise in
choosing appropriate actuarial assumptions such as the discount
rate, inflation, and mortality rates. Management engaged external
actuarial experts to assist them in selecting appropriate
assumptions and to calculate the schemes’ liabilities.

The methodologies and assumptions utilised are judgementat and
could significantly impact the magnitude of the obligations recognised.

we utilised cur in-house actuarial experts to evaluate whether the

assumptions and methodology used in calculating the defined

benefit obligations were reasonable by:

« Assessing whether the mortality rate and other demographic
assumptions were reasonable based on the consideration of the
specifics of each plan and industry benchmarks;

- Evaluating the appropriateness of the discount and inflation rate
assumptions by assessing the methodology used to set them and
comparing the assurmptions with our internally developed
benchmarks based on national data;

+ Reviewing the methodology and actuarial models used by external
actuaries to assess their appropriateness and testing the balance
sheet liabilities and movements over the year by performing a roll-
forward of the liabilities.

Based on our procedures, we concluded that the key assumptions
utilised lay within acceptable ranges, the methodology used to
calculate the liability was appropriate, and that the liability
calculation had not been materially misstated.

In addition, we engaged our pension experts to consider the buyout
of ITV's Section C pension scheme, including review of the contract
and associated legal note to ensure the buyout had occurred on the

: specified date. We concluded that it was appropriate to derecognise
i the related pension liabilities.

i We assessed the related disclosures included in the Group financial
i statements and consider them to be appropriate.
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Independent Auditors’ Reportto the

members of ITV plc continued

Valuation of complex pension scheme assets (Group)
Key audit matter

Refer to note 3.7 in the financial statements,

The Group had gross defined benefit scheme assets of £2,437
million (2021: £3,873 million) recognised at 31 December 2022,
which are significant in the context of the overall balance sheet of
the Group.

The valuations of complex pension scheme assets such as Pooled
Investment Vehicles (PIVs), property investments and longevity
swaps are inherently subjective. As such, there is judgement in
determining the fair value of the assets including the selection of
appropriate valuation methodologies and other assumpticns. Given
the judgement and the guantum of these assets, thisisa
heightened area of audit risk.

' How our audit addressed the key audit matter

. We obtained independent confirmations from the investment
“managers to confirm the valuation of the scheme assets at the
- balance sheet date.

| We understood management’s processes and controls for
maonitoring and review of complex asset valuations.

we specifically instructed our in-house valuations experts to consider
whether the assumptions and methodology used in valuing the assets
were reasonable in relation to the longevity swap contract.

For complex PIVs, we alsc requested and reviewed where available;
third-party investment manager controls reports, details of any
; transactions close to the year end, and details of the latest audited
financial statements, to determine whether there were any
inconsistencies with the year end values being attributed.

Based on the procedures performed, we noted no material issues
arising from our work.

Presentation of exceptional itemns, including valuation of the Box Clever provision {(Group)

Key acdit matter

How our audit addressed the key audit matter

Refer to notes 2.2 and 3.6 in the financial statements.

The Group recorded significant exceptional items of £65 miliion
(2021: £196 million) which were included on the face of the
consolidated income statement and disclosed within the
Annual Report.

The presentation of items as exceptional can be judgemental and

have a significant impact on the readers of the financial statements.

Due to the quantum and number of exceptional items in the year,
we focused on the presentation of these items to ensure they were
treated consistently with the Group’s accounting policy.

The Group had recorded a provision of £52 million (2021: £52 million)
for the liability that might arise as a result of the Box Clever Financial
Support Directions issued by the Pensions Regulator, which is
unchanged since the prior year. There is continued uncertainty as to
the quantum of the amgount for which iTV may be liable.

evidence. We assessed management’s rationale for the designation
. of certain items as exceptional against the Group’s policy,
{ considering the nature and value of these items and whether they
! were non-underlying in nature.

We assessed the appropriateness and completeness of the
disclosures included in the Group financial statements and
assessed the levels of equal prominence of GAAP and Non-GAAPR
measures within the Annual Report.

Specifically, with respect to the Box Clever provision, we enquired of

: management and their external legal counsel on the latest status of

! the dispute and their views as to the most likely outcome, including

: the form of any potential settiement. We assessed the basis for

. management's estimate of the provision, and utilised ourin-house

- actuarial experts to evaluate whether the assumptions and

: methodology used in estimating the deficit amounts were reascnable.
‘ We noted that consistent assumptions were used for the ITV pension
; arrangements, all of which were in our acceptable ranges.

| We noted that there remained a significant amount of uncertainty
i related to this matter including the timing, amount and form of

| settlement. We therefore reviewed the disclosures to ensure they
provide appropriate details on the developments and the range of
| possible outcomes.

: Based on our procedures, we were satisfied that the treatment and
| classification of exceptionalitems was consistent with the Group's
: nolicy, and the Annual Report disclosures, including the Box Clever
matter, were apprepriate.
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Recoverability of amounts owed by subsidiary undertakings (Company)

Key audit matter i How our audit addressed the key audit matter

; We evaluated management’s expected credit loss assessment
under IFRS 2 and the £192 million loss recognised. The balances
were primarily repayable on demand and disclosed as amounts due
! within one year and due after more than one year based on the

| Company's intention to recall the debt. We considered whether the
counterparties had sufficient highly liquid assets to repay the
amounts due and then considered their expected manner of

. recovery to assess whether any expected credit losses should be

| recognised.

Refer to note iv in the Company financial statements.

The Campany had £3,050 million (2021: £4.804 million) of amounts
due from subsidiary undertakings at 31 December 2022. There is a
risk that the financial condition and future performance of the
subsidfary undertakings are not sufficient to support the
rermverahility of the amanints die and the aseete may ba impairod,
which invelves fjudgement.

Based on the procedures performed, we noted no material issues
- arising from our work.

How we tailored the audit scope

We tailored the scope of our audit to ensure that we performed enough work to be able to give an opinion on the financial statements as a
whole, taking into account the structure of the Group and the Company, the accounting processes and cantrols, and the industry in which
they operate.

The Group is organised and managed across three divisions: Media & Entertainment (M&E), Studios and Central Services. Within the M&E
and Studios divisions, given the shared systems and controls environment in the UK, we identified each individual UK business as a
component. Qutside of this, we identified each component at an individual entity level.

Based on our risk and materiality assessments, we determined which components required an audit of their complete financial information
having consideration to the relative significance of each component to the Group, and the overall coverage obtained over each material line
item in the consolidated financial statements.

Due to their high concentration of the Group's overall absolute profit before tax and operating exceptional items, we identified two financially
significant components, M&E and UK Studios (for those entities which sat within the Group's shared systems and controls envirecnment in
the UK}, which, in aur view, required an audit of their complete financiat information. We identified an additional seven components (inclusive
of the Company) as requiring a complete audit in order to achieve the required coverage in respect of each material line item in the financial
statements. To further supplement this coverage, an audit over specific line items was performed in one additional component which held
the batance in relation to the Box Clever provision, and specified procedures over deferred revenue and production WIP were performed at
one component, due to their overall size and in order to achieve the required coverage over these specific financial statement line items.

Audit work over the UK components and the specified procedures were performed by the UK Group engagement team in addition to central
procedures over tax, treasury, legal claims, defined benefit pension schemes, pension assets, impairment assessments, going concern and
consolidation adjustments. Audit procedures over three compenents were performed by other PwC network firms in The Netherlands and USA.

Where the work was performed by component audit teams, we determined the level of involvement we needed to have in the audit work at
those components 1o be able to conclude whether sufficient appropriate audit evidence had been obtained as a basis for our opinion on the
Group financial statements as a whole. Qur oversight procedures included the issuance of fermal, written instructions to compenent
auditors setting out the work to be performed and regular communication throughout the audit cycle including regular component calls and a
site visit to the component team in The Netherlands, review of component auditor work papers and participation in audit clearance meetings.

Taken together, the components where we performed our audit work accounted for 83% of consolidated revenue, and 88% of consolidated
profit before tax and operating exceptional items. This was before considering the contribution to our audit evidence from performing audit
work at the Group level, including disaggregated analytical review procedures, which covers a significant portion of the Group's smaller and

lower risk components that were not directly included in our Group audit scope.

Our audit of the Company financial statements included substantive procedures over all material balances and transactions.

The impact of climate risk on our audit

As part of our audit, we made enquiries of management to understand their process te assess the extent of the potential impact of climate
change risks on the Group and its financial statements. The Group explains the impact of climate change on its business within the 'Task
Force on Climate-related Financial Disclosures (TCFD) section of the Strategic Report. Management's assessment considered the climate-
related risks disclosed in the Annual Report including the impact of changes in the advertising sector, increased costs in the transition to a
low carban world and the resilience of productions to extreme weather events.

As disclosed within the basis of preparation section of the financial statements, management considered that the impact of climate change
does not give rise to a material financial statement impact.

Inresponse, we used our understanding of the Group to evaluate management’s assessment; in particular, we considered how climate
change risks, both physical and transitional, would impact the assumptions made in the forecasts prepared by management used in their
impairment analyses and in their going concern and viability assessments. While auditing forecast cash flows, we ensured management had
reflected the impact of climate change and any climate change related commitments in the forecasts. We did not identify any matters as
part of this work which were inconsistent with the disclosures in the Annual Report or led to any material adjustments to the accounts.

We also read the disclosures made in relation to climate change in the other information within the Annual Report, and considered their
consistency with the financial statements and our knowledge from our audit. Our responsibility over other information is further described in
the 'Reporting on cther information’ section of our report.
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Independent Auditors’ Report to the
members of ITV plc continued

Materiality

The scope of cur audit was influenced by our application of materiality. We set certain quantitative thresholds for materiality. These,
together with qualitative considerations, helped us to determine the scope of our audit and the nature, timing and extent of our audit
procedures on the individual financial statement line items and disclosures and in evaluating the effect of misstatements, both individually
and in aggregate on the financial statements as a whole

Based on our professional judgement, we determined materiality for the financial statements as awhole as follows:

Financial statements - Group Financial statements - parent company
Overall materiality L £28.2 million (2021: £28 million). ~ £64.9 million (2021 £84.7 million),
How we determined it 5% of the Group's consolidated profit before  Materiality for the Company financial

tax and operating exceptional items statements was based on 1% of total assets.

Qur lower materiality of £13.4 million (2021:
£18 million} for the balances and transacticns
which do not eliminate upon consolidation in
the Group financial statements was based on
our calculation and allocation of component
materiality for the Group audit.

Rationale for benchmark applied o We considered the most appropr'wafé ' *Balances and transactions that eliminate
benchmark on which to calculate materiality  upon consolidation were audited to a higher
was the Group's adjusted profit before tax materiality.

and operating excepticnal items, in order to
reflect the underlying profitability of the
business over time, and since it is a key
measure used by shareholders in assessing
the performance of the Group.

We considered a total asset measure to
reflect the nature of the parent Company,
which primarily acts as a holding Company for
the Group’s investments.

In the prior year, we had calculated materiality
based on a three year average of the Group's
adiusted profit before tax and operating
exceptionalitems, primarily as a result of the
impact of COVID-12 on the business. We
considered the use of a single year
benchmark in the current year to be
appropriate given the Group’s return to more
normalised profits following the recovery
from the effects of the pandemic.

For each component in the scope of our Group audit, we allocated a materiality that is [ess than our overall Group materiality. The range of
materiality allocated across components was between £4.5 million and £25 mitlion.

We use performance materiality to reduce to an appropriately low level the probability that the aggregate of uncorrected and undetected
misstatements exceeds overall materiality. Specifically, we use performance materiality in determining the scope of cur audit and the nature
and extent of our testing of account batances, classes of transactions and disclosures, for example in determining sample sizes. Our
performance materiality was 75% {(2021: 75%) of overall materiality, amounting to £21.1 million (2021: £21 million) for the Group financial
statements and £48.6 million {2021: £63.5 million) for the Company financial statements.

In determining the performance materiality, we considered a number of factors - the history of misstatements, risk assessment and
aggregation risk and the effectiveness of controls - and concluded that an amount at the upper end of our normal range was appropriate.

We agreed with the Audit and Risk Committee that we would report to them misstatements identified during our audit above £1.4 million

(Group and Company audits) {2021: £1.4 million) as well as misstatements telow those amounts that, in cur view, warranted reporting for
qualitative reasons.
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Conclusions relating to going concern

Qur evaluation of the Directors’ assessment of the Group's and the Company’s ability to continue to adopt the going concern basis of

accounting included:

+ A critical assessment of management's base case and downside scenarios, challenging and cbtaining correborating evidence for the key
assumptions, and verifying that the forecasts have been subject to board review and approval;

+ Examining the Group's available financing, inctuding related covenants, and maturity profile to assess liquidity through the assessment period;

+ Reviewing the key inputs into the model management used to develop their scenarios to ensure that these were consistent with our
understanding and the inputs used in other key accounting judgements in the financial statements such as impairment;

+ Assessing the historical reliability of rnanagerment forecasting by comparing budgeted results to actual performance;

« Pertormimng our own mdependenl sensilivily analysis Lo assess appropriate downside scenarios.

Based on the work we have performed, we have not identified any material uncertainties relating to events or conditions that, individualiy or
collectively, may cast significant doubt on the Group's and the Company’s ability to continue as a going concern for a period of at least 12
months from when the financial statements are authorised forissue.

In auditing the financial statements, we have concluded that the Directors’ use of the going concern basis of accounting in the preparation of
the financial statements is appropriate.

However, because not all future events or conditions can be predicted, this conclusion is not a guarantee as to the Group's and the
Company's ability tc continue as a going concern.

In relation to the Directors' reporting on how they have applied the UK Corporate Governance Code, we have nothing material to add or draw
attention to in relation to the Directors’ statement in the financial statements about whether the Directors considered it appropriate to adopt
the going concern basis of accounting.

Our responsibilities and the responsibilities of the Directors with respect to going concern are described in the relevant sections of this report.

Reporting on other information

The other information comprises all of the information in the Annual Report other than the financial statements and our auditors' report thereon.
The Directors are responsible for the other information, which includes reporting based on the Task Force on Climate-related Financial
Disclosures (TCFD) recommendations. Our opinion on the financial statements does not cover the other information and, accordingly, we do nct
express an audit opinion or, except to the extent otherwise explicitly stated in this report, any form of assurance thereon.

In connection with cur audit of the financial statements, our responsibility is to read the other information and, in doing so, consider whether
the other information is materially inconsistent with the financial statements or our knowledge obtained in the audit, or otherwise appears to
be materially misstated. If we identify an apparent material inconsistency or material misstatement, we are required to perform procedures
to conclude whether there is a material misstatement of the financial statements or a material misstatement of the otherinformation. If,
based on the work we have perfermed, we conclude that there is a material misstatement of this otherinformation, we are required to report
that fact. We have nothing te report based on these responsibilities.

With respect to the Strategic Report and Directors' Report, we alsc considered whether the disclosures required by the UK Companies Act
2006 have been included.

Based on our wark undertaken in the course of the audit, the Companies Act 20086 requires us also to report certain opinions and matters as
described below.

Strategic Report and Directors’ Report
In our opinion, based on the work undertaken in the course of the audit, the information given in the Strategic Report and Birectors’ Report for the
year ended 31 December 2022 Is consistent with the financial statements and has been prepared in accordance with applicable tegal requirements.

In light of the knowledge and understanding of the Group and Company and their environment obtained in the course of the audit, we did not
identify any material misstatements in the Strategic Report and Directors' Report.

Directors’ Remuneration
In our cpinion, the part of the Remuneration Repert te be audited has been properly prepared in accordance with the Companies Act 2006,

Corporate governance statement

The Listing Rules require us to review the Directors’ statements in relation to going concern, longer-term viability and that part of the
corporate governance statement relating to the Company's compliance with the provisions of the UK Carporate Governance Code specified
for our review. Our additional responsibilities with respect to the corporate governance statement as other information are described in the
Reporting on cther information section of this report.

Based on the work undertaken as part of our audit, we have concluded that each of the following elements of the corporate governance
statement is materially consistent with the financial statements and our knowledge obtained during the audit, and we have nothing material
to add or draw attenticn to in relation to:

+ The Directors’ confirmation that they have carried cut a robust assessment of the emerging and principal risks;

+ Thedisclosures in the Annual Report that describe those principal risks, what procedures are in place to identify emerging risks and an
explanation of how these are being managed or mitigated;

« The Directors’ statement in the financial statements about whether they considered it appropriate te adopt the going concern basis of
accounting in preparing them, and their identification of any material uncertainties to the Group's and Company's ability to continue to do
50 over a period of at least 12 months from the date of approval of the financial statements;

» The Directors' explanation as to their assessment of the Group's and Company's prospects, the period this assessment covers and why
the period is appropriate; and

ITV plec AnnualReportand Accounts 2022 @

QANNILNGD 3Td ALIJO SYFIWIN FHL OL LHOd I  SHCLIANY INTANTdITN I SANIWIALVYLS TVIONVYNIA I



AQ SYTIWIW AHL OL LOddd SACLIANY INTANHdIIN] SINIWILYIS IVIDONVNIE I

CGANNLLNOD D Td ALL

Independent Auditors’ Report to the
members of ITV plc continued

* The Directors’ statement as to whether they have a reasonable expectation that the Company will be able to continue in operation and
meet its liabilities as they fall due over the period of its assessment, including any related disclosures drawing attention to any necessary
qualifications or assumptions.

Our review of the Directors' statement regarding the longer-term viability of the Group and Company was substantially less in scope than an
audit and only consisted of making inquiries and considering the Directors’ process supporting their statement; checking that the statement
is in alignment with the relevant provisions of the UK Corporate Governance Code; and considering whether the statement is consistent with
the financial statements and our knowledge and understanding of the Group and Company and their environment obtained in the course of
the audit.

In addition, based on the work undertaken as part of our audit, we have concluded that each of the following elements of the corporate

governance statement is materially consistent with the financial statements and cur knowiedge cbtained during the audit:

* The Directors’ statement that they consider the Annual Report, taken as a whole, is fair, balanced and understandable, and provides the
information necessary for the members to assess the Group's and Company's position, performance, business model and strategy;

» The section of the Annual Report that describes the review of effectiveness of risk management and internal control systems; and

* The section of the Annual Report describing the work of the Audit and Risk Committee.

we have nothing to report in respect of cur responsibility to report when the Directors’ statement relating to the Company’s compliance with the
Code does not properly disclose a departure from a relevant provision of the Code specified under the Listing Rules for review by the auditors.

Responsibilities for the financial statements and the audit

Responsibilities of the Directors for the financial statements

As explained more fully in the Statement of Directors' Responsibilities, the Directors are responsible for the preparation of the financial
statements in accordance with the applicable framework and for being satisfied that they give a true and fair view. The Directors are also
responsible for such internal control as they determine is necessary to enable the preparation of financial statements that are free from
material misstatement, whether due to fraud or error.

In preparing the financial statements, the Directors are responsible for assessing the Group's and the Company's ability to continue as a
going concern, disclesing, as applicable, matters related to going concern and using the going concern basis of accounting unless the
Directars either intend to liquidate the Group or the Cempany or to cease operations, or have no realistic alternative but to do so.

Auditors’ responsibilities for the audit of the financial statements

Our objectives are to obtain reasonable assurance about whether the financiat statements as a whele are free from material misstatement,
whether due to fraud or error, and te issue an auditors' report that includes our opinion. Reasonable assurance is a high level of assurance,
but is not a guarantee that an audit conducted in accordance with ISAs (UK} will always detect a material misstatement when it exists.
Misstatements can arise frem fraud or error and are considered material if, individually or in the aggregate, they could reasonably be
expected to influence the economic decisions ¢of users taken on the basis of these financial statements.

Irregularities, including fraud, are instances of non-compliance with laws and regulations. We design procedures in line with our
responsibitities, cutiined above, to detect material misstatements in respect of irregularities, including fraud. The extent to which our
procedures are capable of detecting irregularities, including fraud, is detailed below.

Based on our understanding of the Group and industry. we identified that the principal risks of non-compliance with laws and regulations
related to health and safety regulations, anti-bribery and corruption laws, competition laws, tax legislation, data privacy, broadcasting and
media regulations, and UK Listing Rutes, and we considered the extent tc which non-compliance might have a material effect on the financial
statements. We also considered those laws and regulations that bave a direct impact on the financial statements such as the Companies Act
2006. We evaluated management's incentives and opportunities for fraudulent manipulaticn of the financial statements (including the risk
of averride of controls), and determined that the principal risks were related to posting inappropriate journal entries to manipulate the
financial performance of the Group and management bias in accounting estimates. The Group endagement team shared this risk
assessment with the component auditors so that they could include appropriate audit procedures in respense to such risks in their work.
Audit procedures performed by the Group engagement team and/or component auditors included:
+ Enquiry of management, those charged with governance and the Group's legal counsel around actual and potential fraud and non-
compliance with laws and regulations;
+ Discussion with external lawyers regarding significant legal matters;
= Enquiry of tax and compliance functions 1o identify any instances of non-compliance with laws and regulations;
» Challenging assumptions made by management in determining their significant judgements and accounting estimates (refer to key
audit matters);
» Identifying and testing journal entries, in particular journal entries posted with unusual account combinations; and
» Reviewing financial statement disclosures and testing to supporting documentation.

There are imherent imitations in the audit procedures described above. We are less likely to become aware of instances of non-compliance
with laws and regutations that are not closely related to events and transactions reflected in the financial statements. Atso, the risk of not
detecting a material misstatement due to fraud is higher than the risk of not detecting one resulting from error, as fraud may involve
deliberate concealment by, for example, forgery or intentional misrepresentations, or through collusion.

Our audit testing might include testing complete populations of certain transactions and balances, possibly using data auditing techniques.
However, it typically involves selecting a limited number of items for testing, rather than testing complete populations. we will often seek to
target particular items for testing based on their size or risk characteristics. In other cases, we wilt use audit sampling to enable us todraw a

conclusion about the population frem which the sample is selected.

A further description of our responsibilities for the audit of the financial statements is located on the FRC's website at:
www. frc.org.uk/auditorsresponsibilities. This description forms part of our auditors’ report.
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Use of this report

This report, including the opinicns, has been prepared for and only for the Company's members as a bedy in accordance with Chapter 3 of
Part 16 of the Companies Act 2006 and for no other purpase. We do nct, in giving these opinions, accept or assume responsibility for any
cther purpose or to any other person to whom this report is shown or inte whose hands it may come save where expressly agreed by our prior
consent in writing.

Other required reporting

Companies Act 2006 exception reporting

Under the Companies Act 2006 we are required to report to you if, in our opinion

- we have nel ublained all Lhe informartion and explanations we require tor our audit; or

* adequate accounting records have not been kept by the Company, or returns adequate for our audit have not been received from branches
not visited by us; or

+ certain disclosures of Directers’ remuneration specified by law are not made; or

» the Company financial statements and the part of the Remuneration Repert to be audited are not in agreement with the accounting
records and returns.

We have no exceptions to report arising from this responsibility.

Appointment

Following the recommendation cf the Audit and Risk Committee, we were appcinted by the members on 29 April 2021 to audit the financial
statements for the year ended 31 December 2021 and subsequent financial periods. The period of total uninterrupted engagement is two
years, covering the years ended 31 December 2021 to 31 December 2022,

Other matter

As required by the Financial Conduct Authority Disclosure Guidance and Transparency Rule 4.1.14R, these financial statements form part of
the ESEF-prepared annual financial report filed on the National Storage Mechanism of the Financial Conduct Authority in accordance with
the ESEF Regulatory Technical Standard (ESEF RTS). This auditors’ report provides no assurance over whether the annual financial report
has been prepared using the single electronic format specified in the ESEF RTS.

Jonathan Lambert (Senior Statutory Auditor)
for and on behalf of PricewaterhouseCoopers LLP
Chartered Accountants and Statutory Auditors
Lendon

2 March 2023
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Consolidated Income Statement

2022 2021
Forthe year ¢nded 31 December o Note - Em £m
Revenue o T o o i 21 3,728 3',4573
Operating costs o - - B 21 o, (3209 (2,934)
Operatingprofic ] ] 5 )
Presented as: o . o .
- Ea{ﬂingg_ﬁo're interest, tax and amortisation (EB!TA) before exceptional items 784
_ Operating exceptional items . (196)
Amortisation and impairment (89)
Operating profit 519
Financing income .8
Financing costs o ) (58)
Net financing costs (503
Share of profits after tax of joint ventures and associated undertakings 12
Loss on sale of subsidiaries and investments 1y
Profit before tax a80
Taxation (92)
Profit for the year 388
Profit attributable to: ,
Owners of the Company _ 378
Nen-controliing interests 10
Profit for the year 388
Earnings per share -
Basic earnings per share 94p
Diluted earnings per share 9.3p
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Consolidated Statement of Comprchensive Income

Re-presented*

- 2021
ror the year ended 31 Decamber Note ' £m
Profit for the year o o L 388
Other comprehensive (expense)/mcome. ) ]

Itemns that are or may be reclassified to proflt or !oss o L

Revaluation of financial assets 474 =
Net (loss)/gam on cash flow hedges and costs of hedg 475 . 15
Exchange differences on translation of foreign cperations (net of hedglng) 473 16
Income tax credlt/(charge) on items that may be recilé’sélﬁecf_tqmpr_c‘)ﬂt orloss* 23 (6)
Items that will never be reclassified to profit or loss _ o ‘
Remeasurement galns/(losses) on defined benefit pension schemes e 37 {58}
Income tax (charge)/credlt on items that will never be reclassified to profit or loss* 23 .. 9
Other comprehensive expense for the year, net of income tax ’ (24)
Total comprehensive income for the year 364
Total comprehensive income attributab_-l_e_! 1:_6: L
Qwners of the Company 355
Non-controlling interests 4.7.6 9
Total comprehensive income for the year 364

* Income tax (charge)credit has been re-presented on the Consolidated Statement of Comprehensive Income to differentiate between tax on items that are or may be
reclassified ta profit or loss and tax on items that will never be reclassified to profit or loss. In 2021, the income tax credit was not disaggregated.
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Consolidated Statement of Financial Position

Re-presented*

31 December 2022 31 December 2021
Note £m £m
Non-current ts
Property, plantand equ|pment 3.2 286 254
intangible assets - o 33 1,609 1,478
Investrments in joint ventures, assomates and equity investments . 35 130 98
[_)erl\{atwve financial instruments 4.3 2 -
Distribution rights 31.2 B A 21
Contract assets 316 i 5
Defined benefit pensnon surpLug 3.7 172 26
Other pension asset 37 a7 62
Deferred tax asset 2.3 19 37
2,282 1,982
Current assets . o
Programme rights and otherinventory 3.1.1 377 313
Trade and other receivables due within one year o 313 692 589
Trade and other receivables due after more than one year 3.1.3 44 42
Trade and other receivables 736 E31
Contract assets 316 185 183
Production work in progress 317 493 360
Current tax receivable —— - o 52 32
Cerivative financial mstruments -2 3

Restricted cash

Cash and cash eguivalents 41 348 686
) 2,193 2,258
Current liabilities P —
Borrowings 41,42 " (289) 20)
Lease liabilities B . . 46 B ¢ N ¢5Y)]
Derivative financial instruments 43 (] 5)
Trade and other payables due within one year 314 ~(901) (849)
Trade payables due after more than one year 3.15 an (18
Trade and other payables . 7 - {918) (887)
Contract liabilities 316 (372) (359
Current tax liabilities 2.3 L€ S v-20)
Provisions 3.6 (139) (120)
(1,753) (1,682)
Net current assets 440 576
Non-current liabilities .
Borrowings 41,42 (541) (732)
Lease liabilities 46 (1) LtaY)
Derivative financial instruments 4.3 e . €10
Defined benefit pension deficit S 37 @n (98
Deferred tax liabilitics o 23 (57) (12)
Other payables 315 7z (&7
Provisions B 36 (30) (25)
{846) (1,040)
Net assets 1,876 1,518
Attributable to equity shareholders of the parent company L
Share capit - o . J— 403
Share pre-ll;lium T T 174

Merger and otherreserves

Translation reserve - 107
Fair value reserve _ : (1)
Retained earnmgs 928
ble to equity entcompany e A822 1480
sts ) ) 476 54 38
Total equity 1,876 1,518

* Production work in progress has been re-presented on the face of the Consclidated Statement of Financial Posttion. The balance was previously included within

Contract Assets and separately disclesed in the Notes to the Accounts.

The financial statements on pages 172 to 258 were approved by the Board of Directors on 2 March 2023 and were signed on its behalf by:

Chris Kennedy
Group CFO and COO
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Consolidated Statement of Changes in Equity

Attributable to equity sharcholders of the parent company

Mergér Non-
Share Share and other Translation Fair value Retained controlling Total
capital premium reserves reserver reserve earnings Total interests equity
Note £m £m £€m £m £m £m £m . Em Em
Balance at 1 January 2022 4.7 403 iy 215 41 13 634 1,480 38 1,518
Total comprehensive income
fortheyear + e e e
Profit for the year - - - - - 428 428 7 435
Other comprehensive
(expense)/income
Revaluation of financial assets 4.7.4 - - - - 19 - [€82)] - (19)
Net loss on cash flow hedges and costs
of hedging _ 473 - - - € - - (2) R )
Exchange differences on translation of
foreign operations (net of hedging) 4.7.3 - - - 87 - - 67 8 75
Remeasurement gain on defined
benefit pension schemes 3.7 - - - - =z ..80 .80 - 8¢
Incorne tax credit/{charge) on other
comprehensive income/(expense) 2.3 - - - i 5 22 (17 - (17)
Total other comprehensive
income/(expense) - - - 66 (14) 57 109 8 117
Total comprehensive
income/(expense) for the year - - - 66 (14) 485 537 15 552
Transactions with owners, recorded
directly in equity -
Contributions by and distributions
to owners R
Equity dividends - - - - - (201) (261 (3 (204)
Movements due to share-based
compensation 4.8 - - - - - 19 19 - 19
Movements in the employee benefit
trust - - - - _— 2
Tax on itemns taken directly to equity 2.3 - - - - - @)
Total transactions with owners - - = - - (191)
Changes in non-controlling interests - - (4) - - -
Balance at 31 December2022 . .0 - " A03 - 174 Sl - 107 S.oof1) . 1928

* See note 4.3 for further breakdown of Translaticn Reserve, including Hedging Reserve and Cost of Hedging Reserve.
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Consolidated Statement of Changes in Equity continued

Artributable to equity shareholders of the parent company

Merger Non-
Share Share  and other Translation  Fairvalue Retained controlling Total
capital premium reserves reserve* reserve earnings Total interests equity
Note £m £m £m £m £m £€m £m £em £m
Balance atlJanuary 2021 a7 a0 174 224 7 18 296 1122 29 1151
Total comprehensive income o
fortheyear =~ R .. [
Profit for the year ) - - - - - 378 378 10 388
Other comprehensive
(expense)/income o o -
Net gain on cash flow hedges and costs
of hedging __ 473 - - — 15 - - 5 - 15
Exchange differences on translation of
fereign operations (net of hedging) 473 - - - 17 - - 17 4%} 16
Remeasurement losses on defined
benefit pension schemes 37 - - - - .z (58) (58) - (s8)
income tax (charge)/credit reclass** - - - 7 (%) & - - -
Income tax (Ch;;rﬂg'é)‘fﬁredit onother
comprehensive income/(expense) 2.3 - - - (5) (63} 9 3 - 3
Total other comprehensive
income/(expense) - - - 34 (5) (52) (23) @ (24)
Total comprehensive
income/(expense) for the year - - - 34 (5) 326 355 9 364
Transactions with owners, recorded
directly in equity . .
Contributions by and distributions
to cwners
Equitydividends o - - - - - W W
Movements due to share-based
compensation v 48 - - = - - 1z 12 i 12
Tax on items taken directly 1o equity 2.3 - - - - - 1 1 - 1
Total transactions with owners - - = - - 13 3. @ 12
Changes in non-controlling interests 478 - - (9) - - ) (10) 1 (9)
Balance at 31 becember 2021 47 403 <174 2157 - 41 "43 634 1480 38 1,518

* 3ee note 4.3 for further breakdown of Transfation Reserve, inciuding Hedging Reserve and Cost of Hedging Reserve.

** Income tax on other comprehensive income has been reallocated to the relevant reserves from Retained Earnings in 2021.
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Consolidated Statement of Cash Flows

S 2022 2021
For the year ended 31 Decemnber Note | . . £m £m £Em Em

Cash flows ‘_frgm-o"peratin g activities

Cash generated from operations before exceptional items o . n4a
Cash flow relating to operating exceptional items:

Operating exceptional items (196)

Increase/(decrease) in exceptional payables (111)
Cash outflow from exceptional items (307)
Cash generated from operations . T
Defined benefit pension deficit funding O )
Interest received L1 -
Interest paid* (53)
Net taxation paid (112

(236)

Net cash inflow from operating activities 171

Cash flows frominvesting activities
Acquisition of property, plant and equipment
Acquisition of intangible assets.
Acquisition of subsidiary undertakings, net of cash acquired
Acquisition of investments }

Loans granted to associates and joint ventures

Loans repaid by associates and joint ventures

Net cash outflow from investing activities

(65

Cash flows from financing activities
Bank and other loans - amounts repaid
Bank and other loans - amounts raised
Release of restrictedcash
Payment of lease liabilities**
Acquisition of non-controlling interests
Dividends paid to non-controlling interests
Equity dividends paid

Net cash outflow from financing activities

e
21

(26)
{an
LSS

(35)

Net (decrease)/increase in cash and cash equivalents 71

Cash and'q_g_.t._'._l'_l_equivaﬂl'énts atl.January o T 4-.i' . A S 686 T 618
Effects of exchange rate changes and fair value movements . e
Cash and cash equivalents at 31 December 41 - I 348 686

* Interest paid includes interest on bank, other loans, derivative financial instruments and lease liabilities.

** Net cash flow on lease liabilities in note 4.1 of £26 milliors (2021: £28 million} includes interest on lease liabilities included in interest paid of £4 million (2021:
£3 million}).
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Notes to the Financial Statements
Section 1: Basis of Preparation

In this This section sets out the Group’s accounting poticies that relate to the financial
ti 5 statements as awhole. Where an accounting policy 1s specific to one note, the policy
) section is described in the note to which it relates. This section also shows new UK-adopted
- accounting standards. amendments and interpretations, and whether they are
El effective in 2022 or later years. We explain how these changes are expected to

impact the financial position and performance of the Group.

The financial statements consolidate those of ITV plc {'the Company’) and its subsidiaries (together referred to as
the ‘Group’) and the Group's interests in associates and jointly controlled entities. The Caompany is registered in
England and wales.

These Group financial statements were prepared in accordance with UK-adopted international Accounting Standards
and with the requirements of the Companies Act 2006 as applicable to companies reporting under those standards.

The accounting policies have been applied consistently in the financial years presented, other than where new
policies have been adopted.

The financial statements are principally prepared on the basis of historical cost. where other bases are applied, these
are identified in the relevant accounting policy.

The parent company financial statements have been prepared in accordance with Financial Reporting Standard 101
‘Reduced Disclosure Frameworlk’ {FRS 1017,

The notes form part of the financial statements.

Going concern

As at 31 December 2022, the Group was in a net debt position of £623 million (2021: £414 millien), including gross
borrowings of £971 million (2021: £1,150 million) offset by unrestricted cash of £348 million (2021: £686 million)
and restricted cash of £nil (2021: £50 million).

In addition to £348 million of unrestricted cash {31 December 2021: £686 million}, the Group has a syndicated

£500 mitlion Revolving Credit Facility entered into during 2022 and expiring in January 2028, of which £5C miltion was
drawn at 31 December 2022, This facility replaces the £630 million Revolving Credit Facility held as at 31 December
2021 which was due to expire in December 2023. The Group also has a £300 million committed and undrawn bilateral
facility expiring in June 2026 (of which £152 million was drawn at 31 December 2021), providing £1,098 million

(31 December 2021 £1.464 million) of liquidity.

The €335 million Eurcbond maturing in September 2022 was repaid using available cash. There are no financial
covenants in relation tc bonds in issue, although there are cross default provisions.

The RCF is subject to leverage and interest cover semi-annual covenant tests that require the Group to maintain a
leverage ratio of below 3.5x and interest cover above 3.0x (as defined in the RCF daocumentation). In addition, there
are ESG targets linked to the delivery of ITV's science-based carbon emissions targets. As at 31 December 2022, the
Group had covenant net debt of £461 million (31 December 2021: £278 millien) and its financial position was well
within its covenants. The leverage and interest cover tests will be tested again on 30 June 2023.

The Revolving Credit Facility (RCF) contains Scope 1, 2 and 3 greenhouse gas emissions targets which align to {TV's
stated objective to have Net Zero cartbon emissions by 2030. These targets are measured at the end of each financial
year and independently verified in July following the relevant December year end. Scope 1 and 2 emissions are
measured separately to Scope 3 emissions. The margin on the facility reduces by 2.5bps if Scope 1, 2 and 3 targets
are met, by 1.25bps if either Scope 1 and 2 targets are met ar Scope 3 targets are met, and increases by 2.5bps if
neither target is met. Failing to meet targets does not impact the availability of the RCF. The Group met Scope 1, 2
and 3 targets for 2021, 2022 emissions will not be verified until July 2023. Over the life of the facility, it may be
necessary to recalibrate the baseline emissions level set in 2019, particularly in relation to Scope 3 emissions and
there is a mechanism in the RCF documentation that allows for this.

The Directors have prepared forecasts for three cash flow scenarios {mid, high and low cases), for the period of three years
from 1 January 2023 (in line with the viability assessment period). The mid case scenario is the basis for the 2023 Board
approved budget. The key assumptions in the scenarios relate to fluctuations in the advertising market due to audience
and/or market decling and the evolving demand in the content market, specifically relating to content pipeline. The former
assumption relates to the Group's advertising revenue while the latter impacts the scale and timing of productions for TV
Studios. All scenarios have embedded inflationary impacts with increased production costs in the short to medium term
as well as continued structural changes in the advertising market and viewing habits with increased focus on streaming.
The Directors have also considered a number of sensitivities to the mid case scenario to arrive at a severe but plausible
downside scenario that has been used to assess the appropriateness of preparing these consolidated financial statements
using the going concern basis. These sensitivities include settlements in respect of angoing litigation, lost and/or delayed
Studios productions, a failure to deliver the expected consumption hours or subscriber growth for Streaming, a decling in
advertising revenue in comparison to 2021 and a cyber security breach. In addition, as an equivalent of a reverse stress test,
consideration has been given to all scenarios impacting simultaneously. In this highly unlikely (possibly not plausible)
downside scenario the Group experiences significant loss of profit and cash outflows but rermains able to operate within

its financial covenants and has sufficient liquidity during the going concern pericd to 36 June 2024.
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The Directors propose a final dividend of 3.3 pence per share, which equates to a full year dividend of 5.0 pence per
share, subject 1o approval by shareholders at the AGM on 4 May 2023 (2021: 3.3 pence). The Directors intend to at
least maintain this dividend over the medium term {this was included in all scenarios modelled). The Directors will
continue to balance shareholder returns with a commitment te maintain investment grade credit metrics over the
medium term and to continue to invest in the Group's strategy.

Consequently, the Directors are confident that the Group will have sufficient funds to continue to meet its liabilities
as they fall due for at least 12 months from the date of approval of these consolidated financial statements and
therefore have prepared the consclidated financial statements on a going concern basis.

Subsidiaries, joint ventures, associates and investments

Subsidiaries are entities that are directly or indirectly controlled by the Group. Control exists where the Group is
exposed, or has rights to variable returns from its involvement with the investee and has the ability to affect those
returns through its power over the investee. In assessing control, potential voting rights that are currently exercisable
or convertible are taken into account.

Ajoint venture is a jeint arrangement in which the Group holds an interest under a contractual arrangement where
the Group and one or more other parties undertake an economic activity that is subject to joint control. The Group
accounts for its interests In joint ventures using the equity method. Under the equity method, the investment in the
entity is stated as cne line item at cost plus the investor's share of retained post-acquisition profits or losses, tess
any dividends received and other changes in net assets.

An associate is an entity, other than a subsidiary or joint venture, over which the Group has significant influence.
Significant influence is the power to participate in, but not control or jointly control, the financial and operating
decisions of an entity. These investments are also acccunted for using the equity method.

Investments are entities where the Group concludes it does not have significant influence and are held at fair value
unless the investment is a start-up business, in which case it is valued initially at cost as a proxy for fair value.

Current/non-current distinction

Current assets include assets hetd primarily for trading purposes, cash and cash equivalents, and assets expected to
be realised in, or intended for sale oruse in, the course of the Group's operating cycle. All other assets are classified
as non-current assets.

Current liabilities include liabilities held primarily for trading purposes, liabilities expected to be settled in the course
of the Group's operating cycle and these liabilities due within one year from the reporting date. All other liabilities are
classified as non-current liabilities.

Classification of financial instruments

The financial assets and liabilities of the Group are classified into the following financial statement captions in the
Consolidated Statement of Financial Position in accordance with IFRS 9 ‘Financial Instruments’

+ Financial assets/labilities at fair value through OCI - measured at fair value through other comprehensive income -
separately disclosed as financiat assets/labitities in current and non-current assets and Uabilities or equity
investments in non-current assets

Financial assets/liabilities at fair value through profit or loss - separately disclosed as denvative financtal instruments
in current and nen-current assets and liabilities and included in other payables (put option liabilities and centingent
consideration) or convertible loan receivable within other receivables

Financial assets measured at amortised cost - separately disclosed as cash and cash equivalents and trade and
other receivables

Financial liabilities measured at amortised cost - separately disclosed as borrowings and trade and other payables

Judgement is required when determining the appropriate classification of the Group's financial instruments,
requiring assessment of contractual provisions that do or may change the timing or amount of contractual cash
flows. Details of the accounting policies for measurement of the above instruments are set out in the relevant note.
Where unconditional rights to set off financial instruments exist, the Group presents the relevant instruments netin
the Consoclidated Statement of Financial Position.

Recognition and derecognition of financial assets and liabilities

The Group recognises a financial asset or liability when it becomes a party to the contract. Financial instruments are
no lenger recognised in the Consolidated Statement of Financial Position when the contractual cash flows expire or
when the Group no longer retains control of substantially all the risks and rewards under the instrument,

Cash and cash equivalents

Cash and cash equivalents comprise cash balances and call deposits with a maturity of less than or equal to three
months from the date of acquisition. The carrying value of cash and cash equivalents is considered to approximate
fairvalue.
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Notes to the Financial Statements
Section 1: Basis of Preparation continued

Foreign currencies
The primary economic environment in which the Group operates is the UK and therefore the consolidated financial
statements are presented in pounds sterling ('£').

Where Group companies based in the UK transact in foreign currencies, these transactions are transtated into
pounds sterling at the exchange rate on the transaction date. Foreign currency monetary assets and liabilities are
translated into pounds sterling at the year end exchange rate. Where there is a movement in the exchange rate
between the date of the transaction and the year end, a foreign exchange gain or toss fs recognised in the
Consolidated Income Statement. Non-maonetary assets and liabilities measured at historical cost are translated
into pounds sterling at the exchange rate on the date of the transaction.

The assets and liabilities of Group companies outside of the UK are translated into pounds sterling at the year end
exchange rate. The revenue, expenses and other comprehensive income of these companies are translated into
pounds sterling at the average monthly exchange rate during the year. Where differences arise between these rates,
they are recognised in the transtation reserve within other comprehensive income.

The Group's net investments in companies outside the UK may be hedged where the currency exposure is considered
to be material. Hedge accounting is implemented on certain foreign currency firm commitments, for which the
effective portion of any foreign exchange gains or losses is recognised in other comprehensive income (note 4.3).

Exchange differences arising on the transtation of the Group’s interests in joint ventures and associates are recognised
in the translation reserve within other comprehensive income.

On disposal of a foreign subsidiary, an interest in a joint venture or an associate, the related transiation reserve is
released to the Consolidated Income Statement as part of the gain or loss on disposal.

where a forward currency contract is used to manage foreign exchange risk and hedge accounting is not applied, any
impact of movements in currency for both the forward currency contracts and the assets and liabilities is taken to
the Consolidated Income Statement.

Accounting judgements and estimates

The preparation of financial statements requires management to exercise judgementin applying the Group's
accounting policies. It aisc reguires the use of estimates and assumptions that affect the reported amounts of
assets, liabilities, income and expenses. Actual results may differ from these estirnates. The current macrceconomic
environment has caused greater estimation and judgement to be applied, particularly in respect of pension
obligations and discount rates used forimpairment reviews.

Estimates and underlying assumptions are reviewed on an cngoing basis, with revisions recognised in the period in
which the estimates are revised and in any future periods affected.

The areas involving material judgement or complexity are set out below. Additionai detail on the judgements and
sources of estimation uncertainty applied by management are set out in the accounting policies section of the
relevant notes:

Area Koy jJudgements Key sources of estimation uncertainty

Exceptional items The classification of income or

(See ncte 2.2) expenses as exceptional items

Defined benefit pension Estimates of the assumptions for valuing the
(Seenote 3.7) defined benefit cbligation

Provisions related to The basis for calculating Estimates of the amount required to settle the
Box Clever the provision potential liability

(see note 3.4}

Employee-related The incdividuats who are included in - Estimates of the amounts required to settle
provisions (Seencte 3.6)  the calculation the Liability

Acquisition-related Whether future amounts payable Estmates of cash-flow forecasts to support the
liabilities are linked to employment calculation of the future liabilibes
(Seencte314and 31.5)

Transmission Whether the transponder contracts

commitments should be classified as leasesin

{See note 3.11) accordance with IFRS 16

In addition to the above, there are a nurnber of areas which involve a high degree of estimation and are significant to
the financiat statements but are not expected to have a materialimpact on themin the next 12 months. The key areas
underlying estimation uncertainty include the reviews of onerous contracts and impairment provisions in relation to
sports rights, allocation of programme rights to ITVX, impairment of intangible assets, purchase price allocation in
business cermbinations and taxaticn. More detail on each of these items is givenin the relevant notes.
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The Directors recognise the climate crisis and the potential impact it may have on both the wider world and the
success of ITV. The threat continues to evolve and businesses globally have a responsibility to take meaningful
action to mitigate and prevent further climate change. The Directors are committed to reducing the impact of ITV on
the environment. Climate-related risks have been identified as an emerging business risk; however, the Directors do
not view them as a source of material estimation uncertainty for the Group. For further detail, see the Risks and
Uncertainties section of the Strategic Report.

New or amended accounting standards
The following new standards and/or amendments are effective 1 January 2022, but have not had a significant impact
on the Group’s results or Consolidated Statement of Financial Position.

Accounting standard Requirement Impact on financial statements
Amendments to 1AS 16 The amendment to IAS 16 Property, Plant and Equipment  Nomaterial change to the
‘Property, Plant and (PP&E) prohibits an entity from deducting from the cost of  Group's financial position
Equipment” Proceeds an itemn of PP&F any proceeds received from selling items  or performance.

before intendad use produced while the entity is greparing the asset for its

imended use. it also clanfies that an entity 15 'testing
whether the asset is functioning properly’ when it assesses
the technical and physical perfermance of the asset.

The financial performance of the asset is not relavant to

this assessment.
Armendments to IAS 37 The amendment to IAS 37 clarifies that the direct costs of  No material change to the
‘Provisions, Contingent fulfilling a contract include both the incremental costs of - Group's financial position
Liabilities and Contingent futfilling the contract and an allocation of other costs or parformance.

Assets’: Onerous Contracts - directly related to fulfilling contracts. Before recognising a
Cost of Fulfilling a Contract  separate provision for an onerous contract, the entity
recognises any impairment loss that has occurred on
assets usad in fulfilling the contract.
Annual mprovements to The following improverments were finalised in May 2020: No material change to the
IFRS Standards 2018-2020 - |FRS 9 ‘Financial Instruments’ - clarifies which fees Group's financial pesition
should be included in the 10% test for derecognition of  ©r performance.
financial liabilities.
IFRS 16 ‘Leases’ - amendment of illustrative exampte 13
to remove the illustration of payments from the lessor
relating to leasehold improvements, to remave any
confusion about the treatment of lease incentives.

Amendments to IFRS 3 Mincr amendments were made 1o IFRS 3 ‘Business NO matearial change to the
‘Business Combinations’' - Combinations' to update the references to the Conceptual Group's financial position
Reference to the Conceptual Framework for Financial Reporting and add an exception  or performance.
Framework for the recognition of liabilities and contingent liabilities

within the scope of IAS 37 'Provisions, Contingent Liabilities
and Contingent Assets’ and Interpretation 21 'Levies'.

The amendments also confirm that contingent assets
should not be recognised at the acquisition date.

Accounting standards effective in future periods

The Directors have considered the impact on the Group of new and revised accounting standards, interpretations

or amendments that are not yet effective and do not expect them to have a significant impact on the Group's results
and Consolidated Statement of Financial Position.
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Notes to the Financial Statements
Section 2: Resulis for the Year

2.1 Profit
before tax

! in this This section focuses on the results and performance of the Group. On the following

section ') pages, you will find disctosures explaining the Group's results for the vear,

segmental information, exceptional items. taxation and earnings per share.
Keeping This section analyses the Group's profit before tax by reference to the activities

performed by the Group and an analysis of key operating costs.

i
i

L Y|
I itsimple 9 g

i Totalrevenue and adjusted earnings before interest, tax and amortisation (adjusted

{ %I § EBITA) {both as defined in the APMS) are the Group's key performance and profit
E { indicators. They reflect the way the business is managed and how the Directors
: {  assess the performance of the Group. This section therefore also shows each
E % divisian's cantribution 1o total revenue and adjusted EBITA.
F
Accounting policies
Revenue measurement and recognition
The Group derives revenue from the transfer of goods and services. Revenue recognition is based on the delivery of
performance obligations and an assessment of when control is transferred 1o the customer. Revenue is recognised
efither when the performance cbligation in the contract has been performed (‘point in time’ recegnition) or 'over time'
as control of the perfoermance obligation is transferred to the customer.

Customer contracts can have a wide variety of performance obligations, from production contracts to format
licences and distribution activities. For these contracts, each performance obligation is identified and evaluated.
Under IFRS 15 the Group needs to evaluate if a format or licence represents aright to access the content (revenue
recognised over time) or represents a right to use the content (revenue recognised at a point in time). The Group has
determined that most format and licence revenues are satisfied at a peint in time due to there being limited cngoing
invalvement in the use of the licence following its transfer tc the customer.

The transaction price, belng the amount to which the Group expects to be entitled and has rights to under the
contract is allocated to the identified performance obligations. The transaction price will also include an estimate of
any variable consideration where the Group's performance may result in additional revenues. vVariable consideration
is estimated based on the achievement of agreed targets, such as audience targets. Variable consideration is
recognised only to the extent that itis highly probable that a significant reversal of revenue recognised will not occur
when the uncertainty associated with the variable consideration is subsequently resolved.

Revenue is stated exclusive of VAT and equivalent sales taxes.

Complexity in advertising revenue measurement and recognition is driven by a combination of automated and manual
processes involved in measuring the value delivered to the customer and therefore the value of variable consideration due.

In assessing the transaction price, any non-cash consideration received from a custemer is included. Non-cash
consideration is measured at fair value. It takes into account the value of what the Group is receiving rather than the
value of what the Group is giving up.

Complex one-off contracts in all classes of revenue are assessed individually and judgement is exercised in
identifying performance obligaticns and allocating a price to them. Timing of revenue recognition is another area of
judgement particularly inrespect of contracts in the TV Studios division to assess whether revenue should be
recognised at a point in time or over time,

@ ITVplc AnnualReportand Accounts 2022




Revenue recognition ¢riteria for the Group's key classes of revenue are as follows:

begment Major classes of revenue and revenue recognition policy Payment terms

ITV Studios

Programme » Revenue generated from the programmes preduced for broadcasters ¢ Payment term is over
production and streaming platforms in the UK, US and internaticnally is the term of the

recognised at the point of delivery of an episode and acceptance by
the customer. Revenue from producer for hire contracts, where in an
event of cancellaticn, cost is recovered plus a margin, is recognised
over time, cver the term of the contract

contract

Formatlicences .

Alicence is granted for the exploitation of a formatin a stated
territory, media and pericd. Licence revenue is recognised when the
licence period has commenced (point in time)

Payment term is over
the term of the
contract

Programme « Alicenceis granted for the transmission of a programme in & stated  + Payment term is over
distribution rights territory, media and pericd and revenue is recognised at the point the term of the

when the contract is signed, the content is available for download and  contract

the licence period has started (point in time)
Segment Major classes of revenue and revenue recognition policy Payment terms

Media & Entertainment

Total advértisiﬂg
revenue

.

.

TV and is recegnised at the point of transmission

Cnline advertising revenue from video on demand is generated from
selling advertising on ITVX (ITV Hub before the launch of ITVX) and is
recognised at the point of delivery

Revenue from the sponsorship of programmes across ITV linear
channels and online is recognised over the period of transmission

-

Subscriptions

Revenue from subscription services is recognised over the
subscription period

SDN

Partnerships and
other revenue

Revenue is generated from the carriage fee or capacity ofthedlglt:il

multiplex and is recognised over the term of the contract

‘Revenue from platforms such as Sky and virgin Media 02, and
third-party commissions. Revenue related to performance obligations

delivered over time {e.g. provision of HD and S0 channels and updated
library content) are recognised over the term of the contract while
revenues related to one-time provision of content are recognised on
delivery of the content (point in time)

Interactive revenue is earned from entries to competitions and is
recognised as the event occurs (pointin time)

Minorities revenue is the revenue received from Channel 3 licencees
that are not part of the ITV Group. The performance obligations are
delivered as programming is delivered to the licensee and revenue is
recognised over the term of the contract (over time)

Other categories of revenues within 'Partnerships and other revenue
are individually immaterial

- Net advertisiriérevenue is é‘éhé}a'tﬁé‘a'ffblrﬁ-seLling spot airtime on linears

+

Recelved In the manth

after transmission
Received in the month
after campaign is
delivered

Received prior to
transmission
Payment term is over
the term of the
contract or

subscription period

Payment term is cver
the term of the
contract

Payment term is cver
the term of the
contract

Payment term is
within two months of
tho competition being
aired

Payment term is over
the term cf the
contract
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Notes to the Financial Statements
Section 2: Results for the Year continued

The results for the year aggregate these classes of revenue into the following categories:

L2022 . 2022 2021 2021
| Em % bf totat £m % of total

ITV Studios US 372
_ [TV Studios International. 407
Global Formats and Distribution 298
Totat 1TV Studios* 1,760 448%
Total agvertising revenue (TAR) 1,957 48%
_ Subscriptions 42
Partnerships and other revenue 213
Media & Entertainment 2,282 56%
Total revenue** 4,042

* )Ty Studios UK, ITV Studios US and Studios International revenues are mainly programme production. Global Fermats and Distribution revenue is from
programme distribution nights, format licences and gaming, live events and merchandising.
** Includes internal supply as discussed in the APMs (page 59).

Digital revenues of £411million (2021: £347 million) include digital advertising revenue and subscription revenue, digital
sponsorship and partnership revenue, ITV Win and other revenues from digital business ventures.

CHANLENOD SINIWALYLS TYIDNYNIA AHL OL SHLON SANIWIALYLS TYIDNVNIL I

Segmental information

Operating segments, which have not been aggregated, are determined in a manner that is consistent with how the
business is managed and reported to the Management Beard. The Management Board is regarded as the chief operating
decision-maker and considers the business, primarily from an operating activity perspective.

The Groups' segments are Media & Entertainment and ITV Studios, the results of which are outlined in the following tables:

Total segment revenue
INtersegment revenue
Revenue from external customers

Adjusted EBITA?
Unrealised profit in stock adjustrment
Group adjusted EBITA?

Restated ITV Media & Restated
Studios®* Entertainment Consolidated?
2021 2021 2021
o 7 - - £m £m £m
Total segment revenu 1,760 2,282 4,042
Intersegment revenue (583) (6) (589)
Revenue from external customers 1177 2,276 3453
Adjusted EBITA? 213 528 811
Unrealised profit in stock adjustment 2
Group adjusted EBITA? 813

1 Intersegment revenue originates mainty in the UK,

2 Adjusted EBITAIs EBITA adjusted to exclude exceptional items and includes the benefit of production tax credits. It is stated after the elimination of
intersegment revenue and costs,

3 Group adjusted EBITA removes the profit recorded in the ITV Studios business related to content sold to the Media & Entertainment business but
unutibsed and held on the balance sheet at the year end.

4 TV Studios Adjusted EBITA for 2021 has been restated to remove the uarealised profit in stock adjustment as this 1s an adjustment required on consalidation
only. The launch of ITVX in the M&E segrment is ikely to increase the levels of content held on the Staterment of Financial Position, potentially requinng a targer
profitin stock adjustment and therefere management believes the adjustment shoutd be recorded at a consolidated level only

The Group's principal operations are in the United Kingdom. Revenue from external customers in the United Kingdom
is £2,376 million (2021 £2,365 million) and revenue from external customers in other countries is £1,352 miltion

(2027 £1,.088 million). of which revenue of £655 million (2021: £485 million) was generated in the US during the year.
The Operating and Financial Performance Review provides further detail on ITV's international revenues.
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Intersegment revenue, which is earned on arm's length terms, is mainly generated from the supply of ITV Studios
pragrammes to Media & Entertainment for transmission primarily on the ITV network. This revenue stream is a measure
that informs the Group's strategic pricrity of building a strong international content business, as producing and retaining
rights to the shows broadcast on the [TV network benefits the Group further from subsequent international content and
format sales.

In preparing the segmental information, centrally managed costs have been allocated between reportable segments
on a methodology driven principally by revenue, headcount or building occupancy of each segment, This is consistent
with the basis of reporting to the Board of Directors.

There are two media buying agencies (2021: two) acting on behalf of a number of advertisers that represent the
Group's major customers. These agencies are the only customers that individually represent over 10% of the Group’s
revenue, with £548 million (2021: £593 million) and £355 mitlion (2021: £353 million) respectively, revenue derived
from these customers. This revenue is attributable to the Media & Entertainment segment.

The following table shows the total of non-current assets other than financial instruments, deferred tax assets, and
pension assets broken down by location of the assets:

2021
Em
UK 1242
us L A72 421
Rest of the world " 155 187
Total non-current assets 2,042 1,850

Timing of revenue recognition
The following table includes classes of revenue from contracts disaggregated by the timing of recognition:

022 2021
S Em £m

Products and services
transferred at a pointin time

1,852

Total advertising reveggg!ﬁqpscri)p'tioH};:WSE)N and cther M&E

Programme production, programme distrigution rights 914 184
Format licences 74 5
Total external revenue 2,940 513

Forward bookings
The following table includes revenue from contracts signed before the reporting date that is to be recognised in periods
after the reporting date (i.e. the performance obligations remain unsatisfied or partially unsatisfied at the reporting date):

2023 2024 2025 Beyond
£€m £m
Media & Entertainment o 59 50
ITV Studios 40
Total revenue - 99
Internal supply - s
Total externalrevenue 99 50

The Group applies the practical expedientsin IFRS 156 and, therefore, does not disclose information about remaining
performance obligations that have original expected durations of less than one year or where the price is not yet known
fe.g. net advertising revenue (NARY).

ITV Studios
ITV Studios is the Group's international content business, creating and producing programmes and fermats that
return and travel, namely drama, entertainment and factual entertainment.

ITV Studios UK is the largest commercial producer in the UK and produces programming for the Group’s own
channels, accounting for 65% of ITV main channel spend on commissioned programming (2021: 70%). Programming
is also sold to other UK broadcasters, networks and streaming platforms.,

ITV Studios US is the leading unscripted independent producer of content in the US and is growing its scripted
presence by increasing investment in high-profile dramas.

TV Studios also operates in ten other international locations, together called ITV Studios International, being
Australia, Germany, France, ltaly, Spain, the Nethertands, Sweden, Norway, Finland and Denmark where content is
produced for local and international broadcasters, networks and streaming platferms. This content is either locally
created IP or formats that have been created elsewhere by ITV, primarily in the UK, the Netherlands and in Israel.

ITV Studios Global Formats and Distribution divisicn operates three centres of excellence - The Creative Network,
Global Distribution and Global Entertainment. This enables the Group to create more hits, to build better brands
and formats internationally and to monetise them effectively. Global Formats and Distribution license ITV's finished
programmes, formats and third-party content internationally. Within this business, the Group also finances
productions both on and off TV to acquire global distribution rights.
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Notes to the Financial Statements
Section 2: Results for the Year continued

Media & Entertainment

Media & Entertainment (M&E) operates two business streams - Broadcast and Streaming. The Broadcast business is
the home of ITV main channel, ITV3 and ITV4 channels, and continues to deliver ITV's USP of mass simuitangous reach.
The Strearming business focuses on driving digital viewing by providing content that appeals to audiences who do most
or al of their viewing on demand, and serving it to them in whatever way they want to access it. It includes our advertiser
funded channels of ITVX, {TV2, iTVBe and CITV and subscription streaming service through ITVX Premium and BritBox.

Group adjusted EBITA

The Directors assess the performance of the reportable segments based on a measure of adjusted EBITA. The
Directors use this non-IFRS measurement basis as it excludes the effect of transactions that could distort the
understanding of the Group's performance for the year and comparability between periods. See the Cperating and
Financial Performance Review on pages 28 to 65 for the detailed exptanation of the Group’s use of adjusted
perfarmance measures. A recongiliation of Group adjusted EBITA to statutory profit before tax is provided as follows:

2022 2021
Note £m £m
Group adjusted EBITA g e
Production tax credits . (49) {29)
EBITA before exceptionalitems o . 668 ...784
Operating exceptional items e 2.2 {65) (196)
Amortisation and impairment o . (84) (69)
Net financingcosts ) 4.4 {26) (50)
Share of prefits of joint ventures and associated undertakings L 12
Loss on sale of subsidiaries and investments L @8]
Profit before tax - 501 480
Cash generated from operations
A reconciliation from profit before tax to cash generated from operations before exceptional items is as follows:
2022 2021
Note £m £m
Cash flows from operating activities B ] -
Profitbeforetax e T ) 480
Add back: e R ‘ . o
Loss on sale of subsidiaries and investments (exceptional items) e - s 1
Share of profits of joint ventures and associated undertakings T € )) 12)
Netfinancingcosts .. e 44 .6 50
Operating exceptional items e . B €5 196,
Depreciation of property, plant and equipment (net of exceptionatitems) 3.2 53 .59
Amortisation and impairment B 84 69
Share-based cormpensation 4.8 19 12
-.Increase in programme rights and distribution rights o . __8
Increase in receivables and coniract assets {133) (270)
Increase in payables and contract liabilities 53 135
Movement in working capital (150) (141}
Cash generated from operations before exceptionalitems 590 714

Operating costs

The major components of operating costs of £3,209 million (2021: £2,934 mitlion) are content costs of £1,216 million
(2021: £1,154 million), other net costs of production of £1,444 million (2021: £1,124 million}, staff costs of £347 million
(2021: £332 million), depreciation, amortisation and impairment of £137 million (202t: £128 miltlion) and operating

exceptional items of £65 million (2021 £196 million).

Following the launch of ITVX, the content costs above include network schedule costs and the content costs
previously allocated to BritBox UK. The comparatives above have been re-presented to reflect this change.

Staff costs
Staff costs can be analysed as follows:

2022 2021
777777 £m £m
es 497 441
( yanq other costs o 89

Shai'e"—baseq__gpmpensation (seenote 4.8) 1z
Pension costs 31
Total staff costs* 631 553
Less: staff costs allocated to productions, exceptional items or capialised {284) (221)
Net staff costs 347 332

* Staff costs includes the management board including two executive directars but exclides the non-executives and the Chairman
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Full-time equivalent employees (FTEE) include those FTEEs that are allocated to the cost of productions during the
year, however, they exclude short-term contractors and freelancers who are engaged on productions. The weighted
average FTEE over the year is:

2021
MvsStudios . 3,816
Media & Entertainment 2,499
6,315

Tho monthly average numbor of poople employed aver the year g
2021
Mvstdios 4,109
Media & Entertainment 2,509
8,618

Theincrease in headcount is due to the investment in digital and techrical expertise to drive our digital revenue
primarily on iTvX as well as converting freelance contractors to fixed term or permanent employees.

Depreciation

Depreciation in the year was £53 million (2021: £59 million), of which £33 million (2021: £39 million} relates to ITV
Studios and £20 million (2021: £20 million) to Media & Entertainment. A further £8 million in respect of accelerated
depreciation following a change in useful life of the related assets in relation to the move to a new London site has
been included in exceptionalitems. See notes 2.2 and 3.2 for further details.

Audit fees

The Group’s auditor is PwC LLP. The Group may engage PwC on assignments additional to its statutory audit duties
where its expertise and experience with the Group are important and are in line with Group’s policy on auditor
independence. In 2022, no non-audit fees, cther than in respect of audit-related assurance services (being the review
of the interim results for the six months to 30 June 2022) were paid to PwC (2021: PwC: £nil). Fees paid to PwC and
its associates during the year are set out below:

PWC

2021

£m

EQr the audit of the Group’s annual financial staterments S 1.8
For the audit of subsidiaries of the Group 1.5
Audit-related assurance services 0.2
Total audit and audit-related assurance services 3.5
Other assurance services -
Total non-audit services* -
Total fees paid to auditor 3.5

* See details of non-audit services policy in the Audit and Risk Committee Report on page 136,

There were no fees payable in 2022 or 202110 PwC or their associates for the auditing of financial statements of any
associate or pension scheme of the Group, internal audit, and services relating to corporate finance transactions
entered into or proposed to be enterad into, by or on behalf of the Group or any of its associates.
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Notes to the Financial Statements
Section 2: Results for the Year continued

2.2 Keeping 9 ‘ Exceptionatitems are excluded from management's asscssment of profit because
. . P . by thewr size or nature they could distort the Group's underlying guality of earnings.
!Exceptlonal i it simple They are lypically gains or tosses arising from events that are not considered part of
items the core operations of the business. These items are exciuded to reflect
% performance ina consistent manner and are in line with how the businessis

managed and measured on a day-to-day basis.

Accounting policies

Exceptional items as described above are highlighted on the face of the Consolidated Income Statement. See the
Operating and Financial Performance Review on pages 28 to 65 for the detailed explanation of the Group's use of
adjusted performance measures. Gains or losses on disposal of non-core assets are also considered exceptional due
to their nature and impact on the Group’s underlying quality of earnings.

Exceptional items
Operating and non-operating exceptional items are analysed as follows:

| 2022 2021
(Charge)/credit Ref, TEm £m
Operati . e

Acqg X S B LA (4) (109)
__Restructuring and transformation costs B (28) (8
Property costs c (22) (8)
Pensicn related costs o D @ @y
passing of Her Majesty Queen Elizabeth Il _E .(16) -
ports rights o _F - (1)
Transponder onerous contract G = (186)
~ Employee-related tax provision H - (10) (22)
Insured trade receivable provision 1 23 7 -
Other J (7) (11)
Total operating exceptional items {65) (198)
Tax on operating exceptional items 8 16
Total operating exceptional items net of tax - {57) (180)
Non-operating exceptional items: e
Financing exceptional item: acquisition-retated K . e (10)
Total non-operating exceptional items Ca e {10}
Tax on non-operating exceptional items L e -
Total exceptionalitems net of tax .- - {57) (180)

A. Acquisition-related expenses

Acquisition-related expenses of £4 million (2021: £109 million) relate primarily to integration costs and professional
fees, mainly financial due diligence and legal costs incurred on current pericd acquisitions. Also included are
performance-based, employment-tinked expected payments to former owners, with the final determination of the
second earnout on the Talpa acquisition accounting for the majority of the amount charged in 2021

B. Restructuring and transformation costs

Restructuring and transformation costs of £28 million (2021: £8 million) relate to one-off significant restructuring and
transformation programmes of the business. Significant programmes in the year include the ITV Together programme
which includes the implementation of a new cloud-based ERP solution, a software as a service (SaaS) solution where
the implementation costs are expensed as incurred. The implementation of the pregramme commenced in 2021 and will
continue into 2023 and 2024. Additional excepticnal costs related to the ITV Together programme of between £8 millien
and £10 million are expected to be incurred to complete the foundational stage of the programme.

C. Property costs

Following the decision to move to Broadcast Centre in early 2022, £17 million (2021: £8 million) of property costs and
move related costs have been recognised as exceptional, including accelerated depreciation following a change in
useful life of the related assets. Additional exceptional costs related to the property move of £10 million is expected
to be incurred in 2023. An additional £7 million impairment on leasehold improvements and right of use asset has
been provided foltowing the decision to vacate our New York office and reduce our property footprint in the US.

D.Pension related costs

The Box Clever pravision was increased by £21 million in 2021 reflecting an increase in management's estimate of the
provision required. The treatment of thisincrease as exceptional is consistent with the recognition of the £31 million
provision in 2020 as an exceptional charge. There has been no change to the provision in 2022. See 3.6 for further details.

In April 2022, the Pension Trustee completed a buyout of Section C of the ITV Pension Scheme, which in practical
terms split the bulk annuity policy into individuat annuity poticies for each scheme member. £4 million (2021: £nil)
which related to the risk premium of Section C was paid. Further details are provided in note 3.7.
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E. Costs related to the passing of Her Majesty Queen Elizabeth 11

Following the passing of Her Majesty Queen Elizabeth 1 in September 2022, the M&E business incurred significant
additional cost related to news coverage associated with the reperting of the death of the Queen and the funeral.
These costs were over and above normal day-to-day cost and do notinclude any financial impact of the advertising
blackout in force during this period. The business has also written off remaining Spitting Image episodes featuring the
Queen as it is highly unlikely they will ever be screened and are unable to be effectively edited. In total the business
has incurred £16 million of cost which is considered exceptional.

F.Sports rights

The impact of COVID-19 on the planned sporting schedule and the consequentiat impact on TAR, along with
changing forecasts of audience mix and revenues for certain sporting events, resulted in the recognition of a £23
million provigion for impairment of specific sports rights in 2020. Itis not possible to split this impairment between
that caused by the COVID-19 pandemic and underlying market movements. in 2022 the remaining sports events that
this provision related to were cancelled by the relevant governing body and the related provision held of £5 million
was released as arefund is expected.

G. Transponder onerous contract
In 2021 we provided £16 million for an onerous contract for a second transponder. This followed a review of our
transponder capacity usage in the second half of 2020 and early 2021,

H. Employee-related tax provisions

The determination of the employment tax status of some individuals contracted by the Group is complex. In March
2021, HMRC issued an initial assessment on several individuals engaged by the Group during the tax year 2016/17
as employed for tax purposes. In June 2021, HMRC updated guidance on factors determining the employment tax
status of TV and Radic presenters.

Landmark court cases were heard by the Court of Appealin early 2022. Whilst the Group was not involved in these cases,
judgements handed down impact how employment tax status is being determined for TV and Radio presenters
generally. These judgements will therefore have a bearing on how much tax might be payable by the Group.

tn 2021, we provided £22 million for periods up tc 31 December 2020. During 2022, we have further increased the
provision by £20 million, of which £10 million relates to periods up to 31 December 2021, and is therefore considered
exceptional. The increase largely relates to where the Group believes the case for self-employment has weakened in
light of recent case law and HMRC'’s hardening stance.

Due to ongoing reviews by HMRC and court cases on this matter, the final amount payable could be significantly
different to amounts currently provided. See note 3.6 for further details.

I. Insured trade receivable provision

In 2017, the Group recorded a bad debt provision of US$41 million retated to trade receivables for The Veice of China.
As the Directors anticipated recovering the amount either from the counterparty or from trade creditinsurance,
U$$37 million was treated as an exceptional cost and the insurance excess of US$4 million treated as an operating
cost. All balances were held in US dollars.

US$34 million of cash received in 2018 and 2019 on behalf of the debtor was placed under review and the bad debt
provision remained in place. This review is now complete and the cash received accepted and has reduced the bad
debt provision. As such, the corresponding bad debt provision has been released with US$31 million treated as an
exceptional ¢redit and US$3 million treated as an operating credit, consistent with the treatment of the original
expense. This results in a £23 million credit to exceptional iterms in 2022.

J. Other

Included in other are legal costs in retation to litigation outside the normal course of business, including Box Clever,
The Voice of Holland and the CMA investigation, offset by income received on a COVID-19 insurance claim for costs
that were treated as excepticnal.

K. Acquisition-related (financing exceptional item)
1n 2021, exceptional finance costs of £10 million related principally to interest accrued on exceptional acquisition-
related expenses.
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Notes to the Financial Statements
Section 2: Results for the Year continued

2.3
Taxation

Keeping ) This section sets out the Group's tax accounting policies, the current and deferred tax
it simple ) . charges or credits in the year (which together make up the total tax charge or credit in
s P ' the Consolidated Income Statement), a reconciliation of profit before tax to the tax
% charge for the perind and the movements in deferred tax assets and habilities.

Accounting policies

The tax charge for the year is recognised in the Consolidated Income Statement, the Consolidated Statement of
Comprehensive Income and directly in equity, according to the accounting treatment of the related transactions.
The tax charge comprises both current and deferred tax. The calculation of the Group’s tax charge involves
estimation and judgement in respect of certain items whose tax treatment cannot be fully determined until a
resolution has been reached by the relevant tax authority.

Current tax
Current tax is the expected tax payable or receivable on the taxable income or loss for the year and any adjustmentin
respect of previous years.

The Group recognises liabilities for anticipated tax issues based on estimates and judgement of the additional taxes
that are likely to become due. Amounts are accrued based on management's interpretation of specific tax law and
the likelihood of settlement. Where the final tax outcome of these matters is different from the amounts that were
initially recorded, such differences will impact the current tax and deferred tax provisions in the period in which such
determination is made.

Deferred tax
Deferred tax arises due to certain temporary differences between the carrying ameunts of assets and liabilities for
financial reporting purposes and those for taxation purposes.

The following temporary differences are not provided for:

* Theinitial recognition of goodwill

« Theinitiat recognition of assets or liabilities that affect nefther accounting nor taxable profit other thanina
business combination

+ Differences relating to investments in subsidiaries to the extent that they will prabably not revarse in the
foreseeable future

The amount of deferred tax provided is based on the expected manner of realisation or settlement of the carrying
amount of assets and liabilities. Deferred tax is calculated using tax rates that are enacted or substantively enacted
at the batance sheet date.

Adeferred tax asset s recognised only to the extent that it is probable that sufficient taxable profit will be avaitable
to utilise the temporary difference. Recognition of deferred tax assets, therefore, involves judgement regarding the
timing and level of future taxable income.

Deferred tax assets and liabilities are disclosed net to the extent that they relate to taxes levied by the same
autherity and the Group has the right of set-off.

Taxation - Consolidated Income Statement
The total taxation charge in the Consolidated Income Staterment is analysed as foliows:

2022 2021
£fm £m
Cu o o e o
 Current tax charge on profit before exceptional items . ... (108)
Current tax credit on exceptional items 7 11
e e 3D) 97
Adjustments related to prior periods 9 7)
(22) (104)
Deferreditax:
COrigination and reversal of temporary differences {34) 1
Deferred tax credit on exceptional items 1
Impact of changes to statutory tax rates {6) {4)
S (o) 2
Adjustments related to prior periods {5) 10
(a4) 12
Total taxation charge in the Consolidated Income Statement {66) (92)
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In order to understand how, in the Consolidated Income Statement. a tax charge of £66 million (2021: £92 million) arises
on a profit before tax of £501 million {2021 £480 million), the taxation charge that would arise at the standard rate of UK
corporation tax is reconciled to the actual tax charge as follows:

2021

£m

Profit before tax 480
Notional taxation charge at UK corporation t: ite of 19% (2021: 19%) on profit before tax (91)
Non-taxable income/non-deductibleexpenses [62);
Owvergeas nen doduatible oxooptional cxpenacs (20}

Prio ar adjustments _ N - 3
Cthertaxes e )
Current year losses not recognised o))

Impactof overseastaxrates . . 10
Impact of changes in tax rates {4)
Moverment on tax provisions o A (5

Production tax credits 4 38
Statutory taxation charge in the Consolidated Income Statement {66) (92)

Non-deductible expenses are expenses that are not expected to be allowable for tax purposes. Similarly, non-taxable
incoma is income that 1s not expected to be taxable.

Adjustments to prior periods primarily arise where an outcome is obtained on certain tax matters, which differs from
expectations held when the related provision was made. Where the cutcome is more favourable than the provision
made, the difference is released, lowering the current year tax charge. Where the outcome is less favourable than our
provision, an additional charge to current year tax will occur. The current tax charge includes a £9 million credit (2021:
£7 million charge) relating to prior years, and the deferred tax charge includes a £5 million charge (2021 £10 million
credit) relating to pricr years. This adjustment has arisen following changes in estimates of taxes that have already
become due, or will become due in the future.

Other taxes of £8 million charge {2021: £7 million charge) includes state taxes of £4 million in the US, local taxes of
£2 million in Germany, Italy and France plus £2 million of irrecoverable withholding tax in the UK.

The impact of overseas tax rates reflects the fact that some of our profits are earned in territories other than the UK and
taxed at rates different from the UK corporation tax rate. In 2022, the total impact is £1 million charge (2021: £10 million
credit) due to profits arising in higher tax jurisdictions.

The increase in the UK corporation tax rate from 19% to 25%, which is effective from 1 April 2023, will increase the
Group's future current tax charge. A deferred tax liability has been calculated and the current year moverment on the
change in the tax rate is a £6 million charge through the Consoclidated Income Statement and a £5 million charge
through other comprehensive income or equlity.

In line with our accounting policy on current tax, provisions are held on the balance sheet within current tax liabilities
in respect of uncertain tax positions where management believes that it is probable that future payments of tax will
be required.

The production tax credits included within the reconciliation above are UK High-End Television (HETV) tax credits
and Children's Television tax credits, which are part of a group of incentives provided to support the creative
industries in the UK. The ability to access these tax credits is fundamental when assessing the viability of investment
decisions in the production of high-end drama and children's programmes. Under [FRS, these production tax credits
are reported within the total taxation charge in the Consolidated Income Statement. However, ITV considers them to
be a contribution to production costs, and therefore working capital in nature, and excludes them from its adjusted
tax charge, including them instead within Adjusted EBITA.

The effective tax rate is 13.2% (2021: 19.2%), and is the statutory tax charge con the face of the Consclidated income
Statement expressed as a percentage of the profit before tax. The tax rate is lower than in 2021 primarily due to the
exceptional earnout charge in relation to the Talpa BV acquisition, which was not deductible for tax purposes and
impacted the tax rate and an increase in production tax credits in the year. As explained in the Finance Review, the
Group uses an adjusted tax rate to show how tax impacts total adjusted earnings in a way that is more aligned with
the Group's cash tax position. The adjusted tax rate is 20.1% {2021: 19.9%).

In 2022, the current year moverment recognised in the Consolidated Income Statement on origination and reversal
of temporary differences (excluding exceptional items) is a charge of £34 million, compared with a credit of £1 mitlion
in2021.
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Notes to the Financial Statements

Section 2: Results for the Year continued

Taxation -~ Other comprehensive income (OCl) and equity

As analysed in the table betow a deferred tax charge of £23 million (2021; £2 miilion charge) has been recognised on
actuarial movernents on pensions. Gther terporary differences recognised in other comprehensive income include,
a deferred tax credit of £5 million (2021: charge of £1 million} on gilts, £1 million deferred tax credit on derivatives
(2021: £4 million charge) and no deferred tax movement on the cost of hedging (2021: £2 million credit). A deferred
tax charge of £7 miltion (2021: £2 million credit) has been recognised in equity in respect of share-based payments.

There has been no current tax recognised in other comprehensive income in the current period on foreign exchange
movements net of hedging (2021: £3 million charge) or on pensions (2021: £11 million credit). There has been no
current tax recognised in equity in the current period in relation to share-based compensation (2021 £nil).

Taxation — Consolidated Statement of Financial Position
The table below outlines the deferred tax assets/{liabilities) that are recognised in the Consolidated Statement of
Financial Position, together with their movements in the year:

At Recognised in Recognised
1January the income in QCl1 Foreign
2022 statement and equity Cther~ exchange
£m £m £m . £m £m -
Tangible assets L 4 e - = -
Intangible assets CHE 1 - &) (2
Pension scheme o ®  @n _(23) - =
Tax losses L 32 @ - - 3
Share-based compensation no 5 @ - -
Other temporary differences 29 {12) 3] 4 3
25 (44) 24) 1 4
*  E£3million of the movementin Other relates to business acquisitions
At Recognised in Recognised At
1 January the income in OCI Fareign 31 December
2021 statement and equity exchange 2021
o £m £m £m £m £m
Tangible assets R {33 - 4
Intangible assets . (41 {5) T {45}
Pension scheme (5) 1 @ (6)
Taxlosses . .38 3 o - .32
Share-based compensation 8 1 2 i1
Other temporary differences 9 23 (3) - 29
14 14 (3} - 25

At 31 December 2022, the net deferred tax liability position is £38 million (2021: £25 million asset), consisting of total
deferred tax assets of £133 million (2021 £134 million} and total deferred tax liabilties of £171million (2021 £109 million).
The Consolidated Statement of Financial Position presents deferred tax after netting off balances within courtries -

a deferred tax asset of £19 millicn and a deferred tax lability of £57 million (2021: deferred tax asset of £37 million

and a deferred tax liability of £12 million).

The deferred tax balances relate to:

-

funding partnerships

.

Temporary differences arising from the timing of the use of tax losses
Share-based compensation tempoerary differences on share schemes
Other temporary differences on provisions and financial instruments

Property, plant and equipment temporary differences ansing on assets qualifying for tax depreciation
Temporary differences on intangible assets, including those arising on business combinations
Programme rights - temporary differences on intercompany profits on stock

Pension scheme temporary differences on the 1AS 19 pension surptus and SDN and LTVC pension

The deferred tax balance associated with the pension surplus reflects the current tax benefit cbtained in 2022
fotlewing the employer contributions to the Group's defined benefit pension scheme. The adjustment in other
comprehensive income te the deferred tax balances relates to the actuarial gain recognised in the year.
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2.4
Earnings
per share

A deferred tax asset of £27 million (2021 £32 millien} has been recognised for tax losses where a full recovery is
expected based on forecasted taxable profits. A deferred tax asset of £558 million (2021: £559 million) in respect of
capital losses of £2,231 million (2021: £2,237 million) has not been recognised due to uncertainties as to whether
capital gains will arise in the appropriate form and relevant territories against which such losses could be utilised. The
decrease in the deferred tax asset in respect of the capital losses compared te the prior year is due to the disseclution
of two companies that held capital losses. Due to uncertainty over the timing and extent of their utilisation, the
Group has not recognised deferred tax assets of £13 million (2021: £12 million) in respect of UK losses of £53 millicn
(2021: £48 million), £19 million {2021: £15 million) in respect of overseas losses of £84 million (2021: £67 million)
including £3 million in respect of losses that expire between 2023 and 2027 and £5 million (2021: £nil) in respect of
other overscas short tonm tivming Jifferences ul €16 million.

Subsidiaries of ITV PLC Group have undistributed earnings of £26 million (2021: £16 million) which, if paid cut as
dividends, would be subject to tax in the hands of the recipient. An assessable temporary difference exists, but no
deferred tax liability has been recognised as ITV PLC Group is able to control the timing of the distributions from
these subsidiaries and is not expected to distribute these profits in the foreseeable future.

During 2021, the OECD published a framewaork for the introduction of a global minimum effective tax rate of 15%,
applicable to large multinational groups. HM Treasury has published draft legislation to implement these 'Pillar Two'
rutes for accounting periods starting on or after 31 December 2023. The Group is reviewing these draft rules, which
have not been substantively enacted, to understand any potential impacts.

On 17th November 2022, the UK government announced plans to reform the current system of AV tax credits and has
opened a consultation on its proposals to merge the four existing AV schemes (film, high-end TV, children's TV and
animation) into a single scheme and modernise the criteria for the high-end TV scheme. In addition, the government
is proposing reform of the entire system, changing it from a system cf tax relief to expenditure credits. The cutcome
of the consultation may change the economic value of high-end TV tax credits to 1TV and the way they are claimed
and accounted for. ITV has responded to the consultation and will continue to menitor future developments.
Keeping Earnings per share (EPS) is the amount of post-tax profit attributable to each share.
it simple

Basic EPS is calculated on the Group profit for the year attributable to equity

shareholders of £428 million {2021: £378 million) divided by 4,010 million

% (2021: 4,005 millicn), being the weighted average number of shares in issue
during the year, which excludes EBT shares hetd in trust (see note 4.8).

Diluted EPS reflects any commitments made by the Group to issue shares in the
future and so it includes the impact of share options.

Adjusted EPS is presented in order o show the business performance of the Group
it a consistent manner and reflect how the business is managed and measured on
a day-to-day basic. Adjusted EPS reflects the impact of cperating and non-
sperating exceptional items on Basic EPS. Other items excluded from Adjusted EPS
are amortisation and impairment of intangible assets acquired through business
combinations; net financing cost adjustments; and the tax adjustments relating to
these items. Each of these adjustments is explamed in detail in the section below.

The calculation of Basic EPS and Adjusted EPS, together with the diluted impact on each, is set out below:

Basic earnings per share

2021

Profit for the Qéi}iéttri'b'ufable to equlty shareholders of ITV plc (Em) 318
Welgmed };{éraéé_nyml?_gr of ordinary shares in issue - million - 4,'05757
Basic earnings per ordinary share S.4p
Diluted earnings per share

. 2022 2021
ofltforthe year attributable to equity shareholders of ITV plc {(Em) 428 378
Weighted average number of ordinary shares inissue - million ) C 4,010 4,005
Ditution due ta share options 36 46
Total weighted average number of ordinary shares in issue - million - 4,046 4,051
Diluted earnings per ordinary share T 10.6p 9.3p
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Notes to the Financial Statements
Section 2: Results for the Year continued

Adjusted earnings per share

2022 2021
Ref X £m £m

Pre r the year atiributable to équi{-y sharehq!gi;lﬁérrsr of TVplc | ) az8 B irg
Exceptional items (net of tax) A .57 180
Profit for the year before exceptional items o . 485 B 558
Amortisation and impairment of acquired-intangible assets - ..B a5 37
Loss on sale of subsicharies andinvestments e o C v - 7 1
Adjustments to net financing costs D - - 15
Adjusted profit .. 530 611
Total weighfed average number of ordinary shares in issue - million o 4,010 4,005
Adjusted earnings per ordinary share . 13.2p 15.3p

Diluted adjusted earnings per share

2022 2021

Adjusted profit (Em) L o 530 T e
Weighted average nurrpb'ér of ordinary shares in issug - million 4,005
Dilution due to share cptions 46
Total weighted average number of ordinary shares in issue - million 4,051
Diluted adjusted earnings per ordinary share - 134p 15.1p

Detaills of the adjustments to earnings are as follows.

A. Exceptionalitems (net of tax) £57 million (2021: £180 million)

Exceptional items of £65 million (2021: £186 million), net of related tax credit of £8 million (2021: £16 million).

The exceptional items have been taxed in accordance with the tax treatment of the underlying transaction at the tax
rate of the jurisdiction to which they relate. The £65 million excepticnal charge comprises exceptional costs of £91
million and an exceptional credit of £26 million. £13 million of the exceptional costs were disallowed for tax purposes and
so there is no associated tax credit. The £23 million exceptional credit related to the insured trade receivable provision
held in the Netherlands released in the year for The Voice of China, which is taxed at 26%, and resutts in a tax charge of
£6 million. The majority of the remaining net exceptional costs of £75 million were taxed at the UK tax rate of 19%, giving
atax credit of £14 million. See note 2.2 for the detailed composition of exceptional items

B. Amortisation and impairment of acquired intangible assets of £45 million (2021: £37 million)

Amortisation and impairment of assets acquired through business combinations and investments of £84 million
(2021: £62 million), excluding amortisation of software licences and development of £27 million (2021~ £20 million),
net of related tax credit of £12 million (2021: £12 million)

C. Loss on sale of non-current assets and investments of £nil (2021 £1 million)
Loss on sale of investments of E£nil (2021: £1 million), net of related tax credit of £nil (2021: related tax charge of £nil)

D. Adjustments to net financing costs £nil (2021: £15 million)

Adjustments to net financing costs includes exceptional finance costs of £nit (2021: £10 million) relating principally
to interest accrued on exceptional acquisition-related expenses; foreign exchange, pension interest charges and
the unwind of discounting on acquisition related liabilities of £nil {2021: £9 million), net of related tax credit of £nil
(2021 £4 mitlion)
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Notes to the Financial Statements
Section 3: Operating Assets and Liabilities

3.1
Working
capital

" Inthis i This section shows the assets uscd 1o generate the Group's trading perfarmance i
. . '} i and the liabilities incurred as a result. On the following pages, there arc hotes i
: scction covering werking capital, non-current assets and liabilities, acquisitions and
disposals, provisions and pensions.
a Liabilities relating to the Group's financing activities are addressed in section 4.
I Deferred tax assets and liabilities are shownin note 2.3,
!
Keeping Wor_kmg capital represents the assets ar?d Liabilitif::s the Qroup senerates through 1ts
it i mple trading activity. The Group therefore defines working capttal as distribution rights,
programme rights, trade and other receivables, trade and other payabies, contract

assets and tiabilities and production work in progress,

=

Careful management of working capital ensures that the Group can mect its trading
and financing obligations within its ordinary operating cycle.

Working capital is a driver of the profit to cash conversion ratio, a key performance
indicatar for the Group. For those subsidiaries acquired during the year, working
capital at the date of acquisition is excluded from the profit to cash calculation so
that only subsequent working capital movements in the period controlled by iTV are
teflecbed i Uhis 1etiic,

In the following note, you will find further information regarding working capital
management and analysis of the elements of working capital,

3.1.1 Programme rights and commitments

Accounting policies
Rights are recognised when the Group controls the respective rights and the risks and rewards associated with them.

Programme rights not yet utilised are included in the Consclidated Statement of Financial Positicn at the lower of
costand net realisable value, In assessing net realisable value for programmes in production, judgement is required
when considering the contracted sales price and estimated costs to complete.

Programme rights

ITVX, our new, free, ad-funded streaming service {with a premium subscription proposition) launched in December
2022, combining ITV Hub, ITV Hub+ and BritBox UK. In preparaticn for the launch, the Group reviewed its policies
around programme rights as ITVX has a wider variety of programming compared to the ITV Hub service. The policies
reviewed included how the programme rights are allocated to linear and ITVX, when programme rights are recognised
in the Consolidated Staternent of Financial Position; when these costs are released to the Consolidated Income
Statement; and the impairment review of the carrying values of programme rights held.

Ih order to establish the new policies, the Group set out to understand the pattern in which the programme right is
expected to be consumed on linear and the new streaming platform. The Group then established a method to allocate
the programme right asset between streaming and linear based on a pattern of viewing. Consumption of content varies
based on the type of programme right as well as the type of platform it is transmitted on. Programme rights are
expensed through operating costs reflecting the pattern in which management expects the right to be consumed.

Streaming policy

Cost charged to the Consclidated Income
Statement on a declining-balance method
... Overthelicence period.

Commissioned content  Cost charged to the Consclidated Income

Linear policy
Cost charged to the Consolidated Income
Statement over a number of linear

Type of pragramme

Acduiréd content

Cost charged to the Consolidated Income

Sports rights

Statement on a declining-balance method
gverthelicence period

Staterment on first transmission.

Cost charged to the Consclidated Income

Statement on first linear transmission
(episodic).

Costcharged to th e Consolidated Income

Statement on first linear transmission.

Current affairs, live
events, soaps

Cost charged to the Consolidated Income
Staternent on first transmission.

Cost charged to the Consolidated Income
Staterment on first linear transmission.

Library of content
UTVX only)

Straight-line amortisation over licence
windows.

Acquired programme rights are purchased for the primary purpose of broadcasting on the ITV family of channels,
including ad-funded streaming service and subscription streaming service platforms. These are recognised within
current assets the earlier of when payments are made or when the rights are ready for exploitation.

Comrmissions, which primarily comprise programmes purchased, based on editorial specification and over which the

Group has some control, are recognised in current assets as payments are made.

The net realisable value assessment for acquired and commissioned rights (excluding sports rights) is based on
estimated airtime vatue. The net realisable value is assessed on a portfolio basis unless specific indicators of
impairment are identified.

The net realisable value assessment for sports rights is based on the estimated airtime value on the transmission
date of the sporting event,
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Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

Programme rights and other inventory at the year end are shown in the table below:

- 2022 2021
£m £m

225 177
103 78,
49 58
i 313

Acquired programme rights
Commissions
Sports rights

£6 million relates to programme rights and other inventory that will be transmittedin 2024 and beyond (2021: £13 million
transmitted in 2023 and beyond)

Included within programme rights and other inventory is £49 million (2021: £58 million) relating to programme rights that
have been paid for but that are not yet in licence. These amounts are considered to be prepayments but are included
within programme rights and other inventory as it is more useful to the reader to show all such rights together,

Following the passing of Her Majesty Queen Elizabeth Il in September 2022, the business has written off remaining
Spitting Image episodes featuring the Queen {£9 million) as it is highly unlikely they will ever be screened and are
unable to be effectively edited.

Programme and transmission commitments

Transmission commitments are the contracted future payments under transmission supply agreements that require the
use of transponder capacity for a period of up to ten years with payments increasing over time, imited by specific RPI caps.
The application of IFRS 16 'Leases' requires judgement regarding the classification of transmission commitments. The
Group has concluded that these contracts do not constitute leases as defined in IFRS 16 as the Group does not control
these assets due to the nature of the operation of the assets and the rights retained by the supplier under the contracts.

Programming commitments are transactions entered into in the ordinary course of business with programme suppliers,
sports organisations and film distributers in respect of rights to broadcast on the ITV network including ITVX and on
BritBox UK.

The Group has onerous contract provisions of £34 million (2021: £32 million) in respect of transponder capacity
usage and sports rights commitments. See note 3.6 for further details.

Commitments in respect of these transactions, which are not reflected in the Consolidated Statement of Financial
Position, are due for payment as follows:

- Total

2022 £m
within one year . 491
Later than one );éar and not more than five years 368
859

Transmission Programme Total

2021 £m £m £m
withinoneyear - 2ssm2 577
Later than one year and not more than five years 43 488 ) 531
68 1,040 1,108

3.1.2 Distribution rights

Accounting policies

Distribution rights are programme rights the Group buys from producers to derive future revenue, principally through
licensing to other broadcasters. These are classified as non-current assets as these rights are used to derive long-
term economic benefit for the Group.

Distribution rights are recognised initially at cost and charged through operating costs in the Consolidated Incorme
Statement over a period not exceeding five years, reflecting the value and pattern in which the right is consumed.
Advances paid for the acquisition of distribution rights are disclosed as distribution rights as scon as they are
contracted. These advances are not expensed until the programme is available for distribution. Up to that point, they are
assessed annually for impairment through the reassessment of the future sales expected to be earned from that title.

The net book value of distribution rights at the year end is as follows:

2022 2021
o D o Em £m
Distribution rights 17 21

During the year, £25 million was charged to the Consolidated Income Statement (2021: £46 million).
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3.1.3 Trade and other receivables

Accounting policies

Trade receivables are recognised initially at the value of the invoice sent to the customer and subsequently at the
amounts considered recoverable (amortised cost). Where payments are not due for more than one year, they are

shown in the financial statements at their net present value to reflect the economic cost of delayed payment. The
Group provides goods and services to substantially all of its customers on credit terms.

The credit risk management practices of the Group include internal review and reporting of the ageing of trade and
other receivables by days past due. The Group applies the IFRS 9 simplified approach in measuring expected credit
losses, which use a litetime expected credit loss allowance for all trade receivables.

To measure expected credit losses, trade receivables and contract assets have been grouped by shared credit risk
characteristics and days past due. As part of the expected credit losses, the Group may make additional provisions
for the receivables of particular customers if the deterioration of financial position was observed.

The carrying value of trade receivables is considered to approximate fair value. Trade and other receivables can be
analysed as follows:

2021
£m

Due within one year: ) ,
Trade receivables 434
Other receivables L 107
Frepayments 48
L - 589

Due after more than one yea

__Trade receivables : 33
Other receivables 9
42
Total trade and other receivables 631

2021

£m

Curent a
Up to 30 days overdue - 26
Between 30 and 90 days overdue o 10
Over 80 days overdue 4
467

Movements in the Group's provision for impairment of trade receivables and contract assets can be shown as follows:

2022 2021

£m £m

AtlJanuary a3 46
Ché[ggd during the year 14’ 8
Unused amounts reversed (33) @
At 31 December* B 24 43

*  £8 million {2021 £7 million} of the provision relates to contract assets and I1s included in the balance disclosed innote 31 6.

Of the provision total, £22 million relates to balances overdue by more than 20 days (2021: £41 million) and less than
£1 million relates to current balances (2021: less than £2 million).

£5 million (2021: £30 million} of the provision relates to the overdue receivable for The Voice of China. During the
year, the review of cash received in 2018 and 2019 was ccmpleted and the provision unwound with a ¢redit in
exceptional items, consistent with the original treatment (see note 2.2). For the remaining amount, discussions with
the credit insurers rermain in progress, as a result the Group is not yet able to demonstrate sufficient certainty to be
able to recognise a receivable at 31 December 2022.
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3.1.4 Trade and other payables due within cne year

Accounting policies

Trade payables are recognised at the value of the invcice received from a supplier. The carrying value of current and
non-current trade payables Is considered to approximate fair value Trade and other payables due within one year
can be analysed as follows:

2022 2021
£m £m
Trade payables L N L .. 141 L9
VAT and socialsecurity .38 B0
Qther payables . o e 146 122
Acquisition-related liabilities - emple inked contingent ¢ ation 2 3
Acquisition-related liabilities - payable to sellers under put options agreed
onacquisition . R 1 22
Accruals 573 551
901 8489
3.1.5 Trade and other payables due after more than one year
Trade and other payables due after more than one year can be analysed as follows:
2022 2021
. Em £m
Tradepayables , , R A
Acquisition-related liabilities - employment- linked contingent consideration 6 6
Acquisition-related liabilities - payable to sellers under put options agreed
on acquisition 38 33
. T2 67
Total trade and other payables due after more than one year RN :T:) 85

Trade payables due after more than one year relates primarily to royaities in both 2022 and 2021 Other payables due
after more than one year relates primarily to film creditors of £22 million (2021: £17 million).

Acquisition-related liabilities or performance-based employment-linked earnouts are the estimated amounts
payable to previous owners. The estimated future payments that are accrued over the peried the sellers are required
to remain with the business are treated as exceptional costs (see note 2 2}. Those amounts not linked to
employment are estimated and recognised at acquisiticn at their time discounted value, with the unwind of the
discount recorded as part of finance costs.

Acquisition related liabilities at 31 December 2022 were £47 million (2021: £64 million) which represents the amount
accrued to date at their time discounted value. The total undiscounted estimated future payments of £89 million
{2021: £79 million) are sensitive to forecast profits as they are based on a multiple of earnings. The range of
reasonably possible outcomes for the undiscounted liability is between £74 million and £177 million. The liabilities
due after more than one year are expected to be settled between 2024 and 2028.

All earnouts are sensitive to forecast profits as they are based on a multiple of earnings and judgement is required
where there may be adjustments to forecasted profits or when earnouts are negotiated, hence the reason for the
range noted above.
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3.1.6 Contract assets and liabilities

Contract assets (accrued income) primarily relate to the Group's right to consideration for work unbilled at the
reporting date. Many of the programmes the Studios division produces are sold internationally and also used within
the ITV network.

Contract liabilities (deferred income) primarily relate to the consideration received from customers in advance of
transferring a good or service. The following table provides movements in contract assets and liabilities in the period:

2021
” - Re-presented’ Contract
Contract assets liabilities
£m £m
Balance at 1 January o (271
Decrease due to balance transferred 1o trac -
Increases as a result of the changes in the measure of progress -
Decreases due to revenue recognised in the period - 260
Increase due to cash received - (348)
Acquisitions - -
Balance at 31 December? 189 (359)

1 Production work in progress has been re-presented on the face of the Consclidated Statement of Financial Position. The balance was previously included
within contract assets in 2021,

2 Contract assetsis stated net of provisions for impairment of £8 million (2021: £7 million) which have been included in the reconciliation in note 3.1.3. Non-
current contract assets of £nil (2021: €6 millon} is included in the above reconciliation.

3.1.7 Production work in progress

Production work in progress relates to costs capitalised by ITV Studios in the course of fulfilling production contracts.
These costs are capitalised when they relate directly to a contract or to a specifically identifiable anticipated
contract, the costs generate or enhance the resources of the entity that will be used in satisfying or continuing to
satisfy performance obligations in the future, and the costs are expected to be recovered.

These costs are presented as production work in progress assets and represent actual costs incurred on the
production. The asset is amortised as the performance obligations are satisfied. Production work in progress was
previously included within contract assets; however, has been re-presented separately due to its differing nature to
contract assets.

Production work in progress at the year end is detailed below:

2021
£m

360

Production work in progress

During the year, £368 million was charged to the Consolidated Income Statement for completed preductions
delivered (2021: £264 million).

3.1.8 Working capital management
Cash and working capital management has been a critical area of focus during 2022 and 2021. During the year, the
cash outflow from working capital was £150 miltion (2021: outflow of £141 millicn} derived as follows:

2022 2021

£m £m
Increase in programme rights and distribution rights @ ®
Increase in receivables and contract assets o ) - (133) {(27)

Increase in payables and contract liabilities 53 135
Working capital outflow (150) (141)

ITV ple Annual Reportand Accounts 2022 @

TANNILNOD SINTWALYIS TVIDNYNLIIH L GLSILON SAINIWILYLS TVIDONYNIA I



CHINLINOD SINAWTIVIS TVIDN YN THLOLSTLON SANIINILYLS TFIDONYNIA I

Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

3.2
Property,
plant and
equipment

Keeping The following note shows the physicat assets used by the Group Lo operate the
it simple ') business, generating revenues and profits. These assets include office buildings
p and studios, as well as equipment used in broadcasl transmission, programme

production and support activities.
% The cost of these assets s the amount initially paig for them or for fight of use assets,
the discounted future lease payments. A depreciation expense is charged to the
Consolidated Income Staternent to reflect annual wear and tear and the reduced value
of the asset over time. Depreciation is calculated by estimating the number of years
the Group expects the asset to be used (useful economic Ufe). If there has been a
technologicat change or decline in business performiance, the Directors review the
vatue of the assets to the business to ensure they have nol fallen below their
depreciated value, If an asset’s value falis below its depreciated value, an additional
impairment charge is made against profit.

This note also explains the accounting policies followed by 1TV and the specific
estimates made in arriving at the net book value of these assets.

Accounting policies

Property, plant and equipment

Property, plant and equipment are stated at cost less accumulated depreciation and impairment losses. Certain items
of property, plant and equipment that were revatued to fair value prior to 1 January 2004 (the date of transition to IFRS)
are measured on the basis of deemed cost, being the revalued amount less depreciation up to the date of transition.

Right of use assets

A contract contains a lease if the contract conveys the right to controt the use of an identified asset for a period of
time in exchange for consideration. These assets are called right of use assets and have been included on the
Conselidated Statement of Financial Position at a value equal to the discounted future lease payments. For leases
recognised on transition to IFRS 16 'Leases’ the value is also adjusted by any prepayments or lease incentives
recognised immediately before the date of initial application.

Depreciation

Depreciation is provided to write off the cost of property, plant and equipment less estimated residual value, ana
straight-line basis over their estimated useful lives. The annual depreciation charge is sensitive to the estimated
useful life of each asset and the expected residual value at the end of its life. The major categories of property, plant
and equipment are depreciated as follows:

Asset class Depreciation policy

Freehold land o ....hotdepreciated

Freehold buildings up to 60 years e
Leasehold improvements shorter of residual lease term or estimated useful life
Vehicles, equipment and fittings* 3to20years

Right of use assets over the term of the lease

*  Eguipmentincludes studio production and technology assets.

Assets under construction are not depreciated until the peint at which the asset comes into use by the Group.

Impairment of assets

Property, plant and equipment that is subject to depreciation is reviewed for impairment whenever events or changes
in circumstances indicate that the carrying amount may not be recoverable. Indicators of impairment may include
changes in technology and business.
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Property, plant and equipment
Property, plant and equipment can be analysed as follows:

Vehicles,
prercr B o U
buildings Long Short Owned assets Total
£m £m £m £m £m £m

Cost - - _
Atl.January 2021 3 12 80 28 222 147 4389
Additions , Y B .12 13 34
Reclassifications - - @ 5 - 3
Foreign exchange - - - [8D)] 6} (2)
Dispesals and retirements 1) (1) - (3) (5) (10)
At 31 December 2021 12 87 26 235 154 514
Additions . - 2 - 33 57 92
Additions from acquisitions - - - 4 1 5
Foreign exchange - 2 o= 4 8 12
Disposals and retirements - {6) - (62) (10) (78)
At31December2022 .. 1 L 12T BB 26 . 214 208 545
Depreciation - o
At1January 2021 - 2 22 16 117 204
Charge for the year ' - 4 37
Reclassifications )] - > - -
Foreign exchange e T ot - &) @
Disposals and retirements - (1) - (2) (7) (10)
At 31 December 2021 - 25 19 152 64 260
Charge for the year E 3 1 31 25 61
Foreign exchange N - - - 3 2 5
Disposals and retirements - (1) - (62) {(4) (67)
At3iDecember2022 - T 27 - B0 UG- 124 - 87 259;
Net book value
At 31 December 2022 6 . 80 1. 286
At 31 December 2021 7 83 90 254

included within property, plant and equipment are assets in the course of construction of £34 miltion (2021: £17 million).

Included within the depreciation charge for the year of £61 million (2021; £67 million) is £8 million (2021: £8 million} in
respect of accelerated depreciation following a change in useful life of the related assets inrelation to the move toa
new London site. This depreciation has been included in exceptional items. See note 2.2 for further details.

(ncluded in net book value of right of use assets is £121 million (2021: £89 mitlicn) related to properties and £nil
(2021: £1 million) relating to vehicles, equipment and fittings.

Capital commitments

The Group has capital commitments of £11 million at 31 Decernber 2022 (2021: £6 million). In 2021, the Group
reported capitat commitments of £45 million for the right of use assets for lease agreements on the move to
Broadcast Centre. This commitment has been recognised as an additicn to right of use assets during the year.
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Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

3.3
Intangible
assets

Keeping 3 The fotlowmng note identifics the non-physicat assets used by the Group to generate
it simple : ') revenue and profits.

These assets include formats and brands, customer contracts and relatronships,
%] contractual arrangements, licences, software development, film libraries and

gocdwilt. The cost of these assels is the amount that the Group has paid or. where
there has been a business combination, the fair value of the specific intangibte
assets that could be sold separately or which arise from legal rights. Inthe case of
goodwilt, its costis the amount the Group has paid in acquiring a business over and
above the fair value of the individual assets and liabilities acquired. The value of
zoodwill is the ‘intangible’ value that comes from, for example, a uniquely strong
market position and the gutstanding productivity of its employees.

The value of intangible assets, with the exception of goodwill. reduces over the
number of years the Group expects to use the asset, the usefol economic life, via an
annual amortisation charge to the Consolidated income Statement. Where there
has been a technological change or decline in business performance. the Directors
review the value of assets, including goodwill, to ensure they have not fatlen betow
their amortised vatlue. Should an asset’s value fall below its amortised value, an
additional impairment charge is made against profit.

This nete explains the accounting policies applied and the specific judgements and
estimates made by the Directors inarriving at the net book value of these assets.

Accounting policies

Goodwill

Goodwill represents the future economic benefits that arise from assets that are not capable of being individually
identified and separately recognised. Goodwill is stated at its recoverable amount being cost less any accumulated
impairment losses and is allocated to the business to which it relates.

All business cembinations that have occurred since 1 January 2002 were accounted for using the acquisition
method. Under this method, goodwill is measured as the fair value of the consideration transferred (including the
recognition of any part of the business not yet owned (non-controlling interests)}, less the fair value of the
identifiable assets acquired and liabilities assumed, all measured at the acquisition date. The identification of
acquired assets and liabilities and the allocation of the purchase price to them is considered a key judgement and is
based on the Group's understanding and experience of the media business. Any contingent consideration expected
to be transferred in the future is recognised at fair value at the acquisition date and recognised within other payables.
Contingent consideration classified as an asset or liability that is a financial instrument is measured at fair value with
changes in fair value recognised in the Consolidated income Statement. The determination of fair value is based on
an estimate of discounted cash flews. The key assumptions take into consideration the probability of meeting each
performance target and the discount rate.

Where less than 100% of a subsidiary is acquired, and call and put options are granted over the remaining interest, a
non-controlling interest is initially recognised in equity at fair value, which is established based on the value of the
put opticn. A call option is recognised as a derivative financial instrument, carried at fair value. The put option is
recognised as a liability within other payables, carried at the present value of the put option exercise price, and a
corresponding charge is included in merger and other reserves. Any subsequent remeasurement of the put option
liability is recognised within finance income or cost.

Subsequent adjustments to the fair value of net assets acquired can only be made within 12 months of
the acquisition date, and only if fair values were determined provisionally at an earlier reporting date.
These adjustments are accounted for from the date of acquisition.

Acquisitions of non-controlling interests are accounted for as transactions with owners and therefore no goodwill is
recognised as a result of such transactions. Transaction costs incurred in connection with those business
combinations, such as legal fees, due diligence fees and other professional fees, are expensed as incurred. The
Directors consider these costs to reflect the cost of acquisition and to form a part ¢f the capital transaction, and
highlight them separately as exceptional items.
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Other intangible assets
Intangible assets other than goodwill are those that are distinct and can be sold separately or which arise from legal rights.

The main intangible assets the Group has valued are formats, brands, licences, contractual arrangements, customer
contracts and relationships and libraries.

Within ITV, there are two types of other intangible assets: those assets directly purchased by the Group for day-to-
day operational purposes {(such as software licences and development) and intangible assets identified as part of an
acquisition of a business.

Intangible assets acquired directly by the Group are stated at cost less accumulated amortisation. Those separately
identified intangible assets acquired as part of an acquisition or business combination are shown at fair value at the
date of acguisition less accumulated amoertisation.

Each class of intangible assets’ valuation methed on initial recognition, amortisation method and estimated useful
life is set out in the table below:

f intangible asset Amortisation method Estimated use’

ife Valuation methsd
ds Straight-line Bto14 years

’ Applying a royalty rate to the expected future

S - o revenue over the life of the brand
rtormats Straight-lir _uptoByears  Expected future cash flows from those assets existing
Customer Straight-tineor  up to 6 years at the date of acquisition are estimated. If applicable,
contracts reducing balance a contributory charge is deducted for the use of other
asappropriate __ assets needed to exploit the cash flow. The net cash
Customer relationships  Straight-line 5tol0years _flowisthen discounted back to present value
Contractual Straight-line up to 13 years Expected future cash flows from those contracts
arrangements depending on existing at the date of acquisition are estimated.
the contract If applicable, a contributory charge is deducted
terms for the use of other assets needed to exploit the

cash flow. The net cash flow is then discounted back
— o to present value o
Licences Straight-line 11to 29 years Start-up basis of expected future cash flows existing
depending on at the date of acquisition. If applicable, a contributory
term of licence  charge is deducted for the use of cther assets
needed to exploit the cash flow. The net cash flow
is then discounted back to present value. Public
service broadcasting (PSB) ticences are valued as a
_ start-up business with cnly thelicenceinplace

Libraries and other sumofdigitsor upto20years  Initially at cost and subsequently at cost less
straight-line as accumutated amortisation
—_ N appropriate R
Software licences and Straight-line 1to 10 years Initially at cost and subsequently at cost less
development accumulated amortisation

Cloud computing arrangements

Cloud computing arrangements are reviewed to determine if they are within the scope of 1AS 38 ‘Intangible Assets’, IFRS
16 ‘Leases, or a service contract. This is to determine if the Group has control of the software intangible asset. Controlis
assumed if the Group has the right to take possession of the software and run it on its own or a third-party’s computer
infrastructure or if the Group has exclusive rights to use the software whereby the supplier cannot make the software
available to other customers.

Configuration of the scftware involves the setting of various flags or switches within the application software or
defining values to set up the software’s existing code to function in a specified way. Customisation involves
modifying the software code in the applicaticn or writing additional code. Customisation generally changes or creates
additional functionalities within the software. In both situations, the Group also needs to assess if there is a separate
intangible asset. If no separate intangible asset is identified, then these costs are expensed when incurred. If an asset
is identified, it is capitalised and amortised over the life of the asset.

Fairvalue on acquisition

Determining the fair value of the purchase consideration allocated to intangible assets arising on acquisition requires
judgement. The Directors make estimates regarding the timing and amount of future cash flows derived from exploiting
the assets being acquired. The Directors then estimate an appropriate discount rate to apply to the forecast cash flows.
Such estimates are based on current budgets and forecasts, extrapolated for an appropriate period taking into account
growth rates, operating costs and the expected useful lives of assets. Judgements are also made regarding whether,
and for how long, licences will be renewed; this drives our amortisation policy for those assets.

The Directors estimate the appropriate discount rate that reflects current market assessments of the time value of
money and the risks specific to the assets or businesses being acquired.

Amortisaticn

Amortisation is charged to the Consolidated Income Statement over the estimated useful lives of intangible assets
unless such lives are judged to be indefinite. Indefinite life assets, such as goodwill, are not amortised but are tested
forimpairment at each year end.
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Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

Impairment
Goodwili is not subject to amortisation and is tested annually forimpairment and when circumstances indicate that
the carrying value may be impaired.

Other intangible assets are subject te amortisation and are reviewed fer impairment whenever events or changes in
circumstances indicate that the amount carried in the Consolidated Statement of Financial Position is less than its
recoverable amount.

Determining whether the carrying amount of intangible assets has any indication of impairment requires judgement.
Any impairment is recognised in the Consoclidated Income Statement.

Animpairment test is performed by assessing the recoverabie amount of each asset, or for goodwill the cash-
generating unit (CGU), or group of CGUs, related to the goodwill. Total assets (which include gocdwill) are grouped at
the iowest levels for which there are separately identifiable cash flows. The identification of the relevant CGUs for
assessing impairment of goodwillis considered a key judgement. The Directors have identified three CGUs,

I'Tv Studios, Media & Entertainment and SDN.

The recoverable amount is the higher of an asset’s fair value less costs to selland value in use. The value in use is
based on the present value of the future cash flows expected to arise from the asset,

In testing for impairment, estimates are used in deriving cash flows, long-term growth rates and the discount rates.
such estimates reflect current market assessments of the risks specific to the asset and the time value of money.
The estimation process is complex due to the inherent risks and uncertainties assaciated with long-term forecasting.
I different estimates of the projected future cash flows or a different selection of an appropriate discount rate or long-
term growth rate were made, these changes could materially atter the projected value of the cash flows of the asset, and
as a consequence materially different amounts would be reported in the financial statements.

Impairment losses in respect of goodwill cannot be reversed. In respect of assets other than goodwill, an impairment
loss is reversed if there has been a change in the estimates used to determine the recoverable amount. An
impairment loss is reversed only to the extent that the asset’s carrying amount does not exceed the carrying amount
that would have been determined, net of depreciation or amortisation, if no impairment loss had been recognised.

There is a wide range of potential outcomes regarding the possible future performance of each of ITV Group's cash-
generating units, ITV Studios, Media & Entertainment and SDN. In the impairment review the Directors used the
scenarios utilised for the viability statement. The Directors, however, do not consider that any reasonably possible
changes in the key assumptions would cause the recoverable amount of the Group's cash-generating units to fall
below their carrying values and therefore they are not considered key sources of estimation uncertainty.
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Intangible assets
Intangible assets can be analysed as follows:

Customer
contracts Software
Formats and  Contractual Libraries  licences and
Goodwill and brands relatienships arrangements Licences and other development Total
£m £m £m £€m £m Em £m £m
cost 4 e aaeriene
AtlJanuary202t 3893 547 441 Son o 1 163 228
Additions - - - - - - 15

s 1 - i - - -

ations - - - - - (3
Foreign exchange (3) {20) (1) - - 1 -
At 31 December 2021 3,893 527 441 11 176 104 240 5,392
Additions - - - - - - 4 A4
Acguisitions 107 1 13 - - - - 121
Disposals - - - - - I ) B )]
Forgign exchange 37 21 8 - 1 69
At31December2022 . 4,037 . 549.. 462 . 11 280 - 5621
Amortisation and impairment
At1 January 2021 2,654 435 427 11 o124 91 114 3,856
Charge for the year - 4. 5 - i
Reclassifications - - - - -
Foreign exchange - (18) 1 - - (14)
At 31 December 2021 2,654 460 433 11 129 93 134 3,914
Charge forthe year - 41 [ - 2 - 27 76
Foreign exchange
At 31 December 2022
Net book value
At3iDecember2022: " L3830 28 “rae
At 31 December 2021 1,239 67 8

Goodwill impairment tests
The carrying amount of goodwill for each CGU is represented as follows:

2021

£m

MvsStudios 777
Media & Entertainment 386,
SDN 76
1,239

There has been no impainment charge for any CGU during the year (2021: £nil).

When assessing impairment, the recoverable amount of each CGU is based on value in use calculations. These
calculations require the use of estimates, specifically: pre-tax cash flow projections; long-term growth rates; and a pre-
tax market discount rate. Cash flow projections are based on the Group’s current long-term plan. Beyond the plan,
these projections are extrapolated using an estimated nominal long-term growth rate of 1.5% (2021: 2%). The growth
rate used is consistent with the long-term average growth rates for both the industry and the countries in which the
CGUs are located and is appropriate because these are long-term businesses.

The discount rate has been updated for each CGU to reflect the latest market assumptions for the risk-free rate, the
equity risk premium and the net cost of debt. There is currently no reasonably possible change in discount rate that
would reduce the headroom in any CGU to zero.

ITV ple Annual Reportand Accounts 2022 @

UANNIINOD SINTWTLVLIS TVIDNYNL- AHL 0L SALON SLNIWIALYLS TVIDONYNIL I



ANILNOISINTAAIVIS TV IONVNIATHLGLSTLON SINTIWALYLIS TVIDONYN I I

Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

ITV Studios

The goodwill for ITV Studios has arisen as a result of the acquisition of preduction businesses since 1999, Significant
balances were created fram the acquisition by Granada of United News and Media's production businesses in 2000
and the merger of Granada and Carlton in 2004 to form ITV pic. ITV Studics goodwill also includes the goodwill arising
from acquisitions since 2012, with the largest acquisitions being Leftfield in 2014, followed by Talpain 2015 and
Plimsollin 2022.

The key assumptions on which the forecast cash flows for the whole CGU were based (as represented by the approved
financial budget for 2023 and forecast to 2025) include revenue (including international revenue and the ITV Studios
share of ITV output, growth in commissions and hours produced), margins and the pre-tax market discount rate.
These assumptions have been determined by using a combination of extrapolation of historical trends within the
business, industry estimates and in-house estimates of growth rates in all markets. No impairment was identified.

A pre-tax discount rate of 10.5% (2021: 8.4%) has been used in discounting the projected cash flows. No reasonably
possible change in assumptions or discount rate would lead to an impairment.

Media & Entertainment

The goodwill in this CGU arose as a result of the acqguisition of broadcasting businesses since 1999, the largest of
which was the merger of Carlton and Granada in 2004 to form ITV ple, which was treated as an acquisition of Carlton
for accpunting purposes. Media & Entertainment goodwill alse includes the goodwill arising on acquisition of UTV
Limited in February 2018.

The main assurnptions on which the forecast cash flow projections for this CGU are based (as represented by the
approved financial budget for 2023 and forecast to 2625) include: the perfermance and share of the television
advertising market; share of commercialimpacts; programme and other costs; and the pre-tax market discount rate.

The key assumption in assessing the recoverable amount of Media & Entertainment goodwilt is the size of

the television and streaming advertising market. in forming its assumptions about the television and streaming
advertising market, the Group has used a combination of long-term trends, industry forecasts and in-house
estimates, which place greater emphasis on recent experience. No impairment was identified.

An impairment charge of £2.309 million was recognised in the Media & Entertainment CGU in 2008, as aresult of the
downturn in the short-term outlook for the advertising market. The current year impairment review, set out above,
results in significant headroom in excess of the 2008 impaired amount. Even though the advertising market has
improved since then and the impaired assets are still owned and operated by the Group, due to accounting rules the
impairment cannot be reversed.

A pre-tax discount rate of 10.4% (2021: 8.4%) has been used in discounting the projected cash flows. No reasonably
possible change in assumptions or discount rate would lead to an impairment.

SDN

Goodwill was recognised when the Group acquired SON (the licence operator for DTT Multiplex A)in 2006,

It represented the wider strategic benefits of the acquisition specific to the Group, principally the enhanced ability
to promote Freeview as a platform, business relationships with the channels which are on Multiplex A and additional
capacity available from 2010. SDN's multiplex licence was renewed during 2022 and expires in 2034.

The main assumptions on which the forecast cash flows are based (as represented by the approved financial budget
for 2023 and forecast to 2025) are: income o be earned from renewals of medium-term contracts; the market price of
available multiplex video streams; and the pre-tax market discount rate. These assumptions have been determined by
using a combination of current contract terms, recent market transactions and in-house estimates of video stream
availability and pricing. No impalrment was identified.

A pre-tax discount rate of 9.4% (2021; 11.7%) has been used in discounting the projected cash flows. No reasonably
possible change in assumgptions or discount rate would lead to an impairment.

@ ITV ple aAnnuai Reportand Accounts 2022




3.4
Acquisitions

The following section outlines what the Group has acguired in the vear.

Keeping
it simple

Most of the deats are structured so that a large part of the payment made to the

sellers (‘consideration’) is determined based on future performance. This is done so

% that the Group can both align incentives for growth, while reducing risk so that total
consideration reflects actual performance, not expected.

The Group considers the income statement impact of atl consideration to be capitat in
nature and so excludes it from adjusted profit. Therefore, for each acquisition below,

the distinction between the types of consideration has been explained 11 detail.

Accounting policies

The Group measures the cost of the acquisition at the fair value of the consideraticn paid; allocates that cost to the
acquired identifiable assets and liabilities based on their fair values; and allocates the rest of the cost to geodwill.
The Group also recognises any excess of acquired assets and liabilities over the consideration paid in the
Consolidated Income Statement immediately.

IFRS accounting standards require that when consideration is based on future performance, same of this consideration
is to be included in the purchase price used in determining goodwill (‘contingent consideration’). Exarmples of contingent
consideration include top-up payments and recoupable performance adjustments. Any remaining consideration is
recognised as a liability or expense cutside of acquisition accounting (put option liabilities and employment-linked
contingent payrments known as 'earncut’ paymenits).

Where a payment is employment-linked, it is treated as a cash-settled share based payment. The liability is
measured at fair value taking into account the terms and conditions of the arrangement and the extent to which
employees have rendered service to date. The liability is remeasured at each reporting date with changes in the
carrying value reccgnised in the Conselidated Income Statement for the period.

The Group recognises non-controlling interests in an acquired entity either at fair value or at the non-centrolling
interest's proportionate share of the acquired entity’s net identifiable assets. The valuation choice is made on an
acquisition by acquisiticn basis.

Acquisitions in the current year

The Group made two acquisitions in the current period. Consideration including net cash and debt acgquired was

£115 million for these businesses, which are now reported within the ITV Studios operating segment. The businesses
fit with the strategy of strengthening the Group’s existing position as a producer and global distributor of world-class
content. Details of the acquisitions are included below:

Escapade Bidco Limited (Plimsoll Productions)

On 1 July 2022, the Group cempleted an acquisition of a majority shareholding of Plimsoll Productions (through its
holding company Escapade Bidco Limited), the largest independent producer of natural history programmes in the
world and a growing premium factual producer. This acquisition is a further milestone in ITV's strategy of expanding
its international content business. It further diversifies ITV Studios production base and will enable ITV to take
advantage of the strong demand for content across the ever-pepular natural history and factual genres. Plimsoll
Productions has a streng network with all of the global streamers and this acquisition will strengthen and deepen ITV
Studios retationships with the streamers.

Key terms:

At acquisition, the Group made a total payrment of £103 million for the purchase of Plimsoll Productions. The total
payment was split between an acguisition of shares from the vendors of £20 million and a subscription for new
shares of £83 million. The cash generated from the share subscription was used tc repay £65 million of lean notes
held by the vendors and external debt of £18 millicn.

Under IFRS 3 'Business Combinations’, only the amount paid to the vendors for shares acquisition (£20 million) is
treated as consideration. However, as the debt has been repaid as part of the acquisition agreement, the entire cash
outflow of £103 million is treated as cost of acquisition in the cash flow statement.

Based on the assessment of non-controlling interest, the Group has control over 93.07% of the business acquired
and a non-controlling interest of £4 million has been recognised. Put and call optians are in place over the remaining
shareholding, with an exercise price based on a multiple of the average EBITA for the years 2023 to 2027.

The maximum total potential consideration, including the initial payment and the additicnal subscription of shares, is
£183 million {undiscounted). This includes put and call options over the non-controlling interests and earnouts.
These additional earnout payments are dependent on future perfoermance of the business and linked to ongeing
employment, therefore are accounted for as expense. The Group considers these payments as capital in nature,

and therefore expenses in relation to these payments are excluded from adjusted profits as exceptional items.

Acquisition accounting:

The Group is still completing its valuation of the intangible and tangible assets acquired with the business. Provisional
amounts have been recognised in the Group results and Statement of Financial Position at 31 Decemnber 2022 with the
surplus of consideration over the current fair value of the share of net assets acquired allocated to goodwill. The Group
expects to complete the valuation of intangible assets and other acquired assets and liabilities in the first half of 2023.
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Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

The value of goodwill will be adjusted by a corresponding amount for the value of intangible assets identified and the
difference between the market and book values of the assets and liabilities. Provisional intangible assets, being the
value placed on formats, brands, customer contracts, non-compete arrangements and libraries, of £13 million were
identified and goodwill was valued at £103 million. Goodwill represents the value placed on the opportunity to
giversify and grow the content.

The Group recognised the non-controlling interests at fair value with a put liability of £4 million being recognised at
acquisition. Performance-based employment-linked earnouts will be accrued over the period the sellers are required
te remain with the business and will be treated as exceptional costs.

Effect of acquisition

The provisional amounts recognised in respect of the estimated fair value of identifiable assets and liabilities have
been included below:

Initial consideration
Total consideration

Provisional fair value of net assets acquired:
Cash
Intangible assets
Deferred tax Uabilities -
__Property, plant and equipment
Deferred tax assets B
Production work in progress
Trade and other receivables
. ntract assets .
Trade and other payables
Lease liabilities
Contract liabilities
Borrowings
Fairvalue of net liabilities acquired

Non-controlling interest measured at fair value
Goodwill

Purchase consideration - cashoutflow
Cash consideration o

Additional cash invested to repay loans on acquisition
Total cash paid on acquisition

Cash acquired

Net cash outflow - investing activities

Otherinformation

' 'ﬁrésgniyataéiafﬁtihéié;b'eéted liability ohﬂﬁdt options - ) o m:

Contributions to the Group’s performance:
From date of acquisition
Revenue e
EBITA before exceptional items
Operating profit R
Proforma - January to December
JRevenue
_ EBITA before exceptional items

Cperating profit

Acquisition costs charged to operating exceptional items in the Consolidated Income Statement amounted to £4 million
for financial due diligence and legal costs,

Lingo Pictures Pty Limited (Lingo Pictures)

0On 31 October 2022, the Group compteted an acquisition of a majority shareholding (51%) of Lingo Pictures Pty Limited,

a multi-award winning Australian production company. Lingo Pictures is the Groups'first Australian scripted label

The Group paid £6 million cash consideration for £2 million net cash and net assets of £nil. Based on the assessment

of non-controlling interest, the Group has control over 100% of the business acquired. Performance-based employment-
linked earnouts will be accrued over the period the sellers are required to remain with the business and will be treated

as exceptional costs. Provisional amounts have been recognised in these financial statements, resulting in goodwill
recognition of £4 million. The acquisition accounting is expected to be finalised in the first hatf of 2023.
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3.5
Investments

Keeping The Group holds non-controlling interests in a number of different entities. .
it simple ) : Accounting for these investments, and the Group's share of any profits and losses.
3 ;

depends on the {evet of control or influence the Group s granted via s interest. The
three principal types of non-consolidated investments are joint arrandements (joint
ventures or joint operations), associates. and equity investments.

&

Ajoint arrangement g an investment where the Group has joint control. with ane or
maore third parties. An associate is an entity over which the Group has significant
influence (1.e. power Lo participate in the investee’s financial and operating
dprisinne)} Any nther investment is an equity investment.

Accounting policies

Forjoint ventures and associates, the Group applies equity accounting, Under this method, it recognises the
investment in the entity at cost and subsequently adjusts this for its share of profits or losses, which are recognised
in the Consclidated Income Staterment within non-operating items and included in adjusted profit.

Where the Group has invested in associates by acquiring preference shares or convertible debt instruments, the
share of profit recognised is usually £nil as no equity interest exists.

Equity investments are held at fair value unless the investment is a start-up business, in which case it is valued
initially at cost as a proxy for fair value.

The carrying amouni of each category of our investments is represented as follows:

Joint ventures Associates Equity investments Total
£m £m £m £m
At 1 January 2071 . 52 N T A
Additicns 8 3 15
Share of profits/(losses) o 3 {2 - 12
Impairments/fair value adjustrments - 1€); i - D
Foreign exchange 1 - - 1
At 31 December 2021 43 51 4 98
Additions - L 5 6 7 18
Share of profits 7 1 - 8
Impairments/fair value adjustments - (4) - 4
Foreign exchange 4 5] -
REfDecembenzo Naln - : 59 ~ 60 ety

Significant investments in jeint ventures include £48 million (2021: £34 million) invested in BritBox LLC in the US.
The Group’s associates include £38 million (2021: £31 million) relating to a 45% investment in Blumhouse TV
Holdings LLC, a film and television production company in the US. The equity investments retate primarily te Group's
Media for Equity programme. BritBox LLC is the only investment which is considered material to the Group.

The following table provides summarised unaudited financial information for BritBox LLC aligned to the ITV Group's
31 December year end, prepared by BritBox LLC management. BritBox LLC has a financial year ending on 31 March.

‘2022 2021
. &m £m

Summarised balance sheet: BritBox LLC
Currentassets

_ Cash and cash equivalents 37

Other current assets 58
Total current assets . - . .95
Non-current assets 4

Current liabilij:ies o
Cther current liabilities

Total current liabilities

Non-current liabilities L . . .
Other non-current liabilities (5) (5)

Total assets o LA

(28)
.28

Total non-current liabilities - {5) (5}
Total liabilities (114) (33)
Net assets 83 66
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Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

3.6
Provisions

2022 202t
Reconciliation to carrying amounts; e e o £m Em
Opening net assets 1 January o B 7 66 31
Profit for the period e . i8 3%
Foreign exchange impact 9 1
Closing net assets N i 93 . 66
Group'ssharein% ) . . ___50% _ 50%
Group’s share in £m o o o ar 33
Goodwill - 1 1
Carrying amount 48 34
: 2022 2621
Summarised statement of comprehensive income: BritBoxLLC = es =
Revenue . e 126 88
Depreciation and amaortisation o ) ) . (2) LSS
Income tax expense* . o &) S
Profit from continuing operations 18" 34
Profit for the period 18 34

*  |ncome tax expense relates to state taxes only. The joint venture partners separately account for and pay their share of incame taxes on their share of profits

Please refer to page 255 for the list of principal investments held at 31 December 2022.

A provision is recognised by the Group where an obligation exists relating to events
in the past and it is probable that cash will be pad to settle it

Keeping
it simple

% tosettle a labilty, so an estimate ks required. The main estimates relate to the cost
of holding properties that are no langer in use by the Group, the likelihood of setthing

!
i
A provision is made where the Group s not certain how much cash will be required
legal claims and contracts the Group has entered into that are now unprofitable.

Accounting policies

A provision is recognised in the Cansolidated Statement of Financial Position when the Group has a present legal

or constructive obligation arising from past events, it is probable cash will be paid to settle it and the amountcan

be estimated reliably. Provisions are determined by discounting the expected future cash flows by a rate that reflects
current market assessments of the time value of money and the risks specific to the liability. The unwinding of the
discount is recognised as a financing cost in the Consolidated Income Statement. The value of the provisionis
determined based on assumptions and estimates in relation to the amount and timing of actual cash flows, which are
dependent on future events.

Provisions
The moverments in provisicns during the year are as follows:

Legal and

Contract Property other
pravisions provisions provisions Total
7 £m o Em £m £m
AtlJanwary202z B 6 07 145
Agditions oA e A
Utilised B . e (10) [€))] 2) (13)
Released , e o 15 S - ®
Foreign exchange - - 1 1
At 31 December 2022 34 9 126 169

Analysed between:
Current 16 - 123 139
Non-current 18 ] 3 30

Provisions of £139 million are classified as current liabilities (2021: £120 million). Unwind of the discount is £nilin
2022 and 2021.

Contract provisions £34 million (2021: £32 million)
Contract provisions represent liabilities in respect of anerous contracts in relation to individual sports rights of
£17 million (2021: £5 million) and transmissicn capacity supply contracts of £17 million (2021: £27 million).

Sports rights

The Group recognises provisions for onerous contracts for individual sports rights when estimated revenues for
individual sports rights are less than the value of the rights held. The provision is sensitive to the changes in the
sporting schedule and consequential impact on TAR. In calculating the onerous contract provision for sports rights,
management has made estimates and used assumptions in determining the nature, amount and timing of potential
cutflows, including the commercial impacts of the target audience that will be generated by those rights, scheduling
of the events and revenue forecasts.
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The provisicn held at 31 December 2022 is £17 million (2021: £5 million). The provision was increased by £17 million
in the year {2021: £1 million). £nil (2021: £14 million) has been utilised during the year and £5 million (2021: £nil) was
released due to certain sporting events being cancelled and a refund issued to the Group. The remaining provision is
expected to be utilised between 2023 and 2025.

Transpenders

In 2020 and 2021, the Group reviewed the efficiency of its transponder capacity usage with a view to reducing capacity
requirernents. This bas allowed the Group to reorganise channels over fewer transponders with the result that all channels
have been cleared from two transponders. They are no longer utilised and are therefore not generating revenues.
Management has applied judgementinits assessment that the individual elernent of the contract is separable from

the remaining elements of the contract, which are not considered onercus. The contracted future commitment to

October 2024 was therefore recognised as a provision in 2020 and 2021 as there are no future economic benefits expected.

The provision for onerous contracts at 31 December 2022 is £17 million (2021: £27 million). £10 million of the provision
was utilised during the year (2021: £7 mitlion).

Property provisions £9 million {(2021: £6 million)
These provisions primarily retate to expected dilapidation costs at the Group’s rental properties.

Legal and other provisions £126 million {2021: £107 million}

Represents provisions for potential liabilities and their related legal costs. These include £52 million (31 Decernber 2021:
£52 million) for the potential liability that may arise as a result of the Box Clever Financial Support Directions (FSDs)
issued by the Pensions Regulator (tPR), employee-related tax and other provisions of £59 million (2021: £39 million) and
other legal and related costs. including provisions related to The Voice of Holland.

Box Clever Pension Scheme

The Box Clever Pension Scheme (the Scheme) was managed from its establishment by an independent Trustee and
the Graup has not had any commercial connection with the Box Clever business since it went into administrative
receivership in 2003. After proceedings in the Upper Tribunal and Court of Appeal were dismissed, certain companies
within ITV were issued with FSDs by tPR on 17 March 2020. An F5D does not set out what form any financial support
should take, norits amount, and those issues have not yet been resolved as part of the legal process.

The legislation provides that any contribution that ITV may make must be considered reasonable. If an agreement is
reached with tPR there may not be an immediate cash flow impact. If an agreement cannot be reached. then
settlement may be protracted and subject to further legal proceedings which could take several years to resolve.

At 31 December 2003, the Scherne was estimated to have had a deficit on a buyout basis of £25 million. An estimate of
the deficit in the Box Clever Group Pension Scheme was calculated at £11C million as at 30 April 2020. This estimate was
calculated on a buyout basis, using membership data and benefits currently being provided in that Scheme, and based
on membership data as of February 2020. This estimate has been updated based on 31 December 2022 market
conditions and has reduced to £80 million primarily due to the increase in gilt vields and recent changes in inflation.

All of these valuations were of the whole Scheme, encompassing liabilities in respect of former employees of Granada's
jeintventure partner, Thorn, as well as former employees of the Group.

As reported in the interim statement, the Group received a warning notice from tPR that it was considering exercising
its power toissue a contribution notice for the ameount of £1332 million which is based on a buyout estimate as at

351 March 2021 provided by the Scheme's actuarial adviser, plus a prudent margin. The Group responded to the
warning notice on 31 October 2022.

There remains a significant number of undecided issues as to the quantum and form of financial support and the
Directors continue to believe there are many important facters which need te be taken into accountin any decision, and
therefore there remains uncertainty around the financial support to be provided. The provision remains at £52 million,
and represents the offer made to settle the matter and is based on an I1AS 19 valuation to transfer certain lizbilities into
the existing ITV pension scheme, which we consider to be the most likely form of settlement. We remain willing to
engage with tPR to resclve the matter.

Employee-related

The determination of the employment tax status of same individuals contracted by the Group is complex. In March 2021,
HMRC issued an initial assessment on several individuals engaged by the Group during the tax year 2016/17 as employed for
tax purposes. In June 2021, HMRC updated guidance on factors determining the employment tax status of TV and Radio
presenters. Landmark court cases were heard by the Court of Appeal in early 2022. whilst the Group was not invotved in
these cases, judgements handed down impact how employment tax status is being determined for TV and Radio
presenters generally. These judgements will therefore have a bearing on how much tax might be payable by the Group.

During 2022, we have further reviewed the provision, which has resulted in an increase in the provision of £20 miltion,
of which £10 million relates to periods up to 31 December 2021 and is therefore considered exceptional. The increase
largely relates to where the Group believes the case for self-employment has weakened in light of recent case law
and HMRC's hardening stance.

Due to cngoing reviews by HMRC and court cases on this matter, the final amount payable could be significantly
different to the £56 million currently provided (2021: £36 mitlion). It is difficult to provide a range for the expected
final amount payable as case law is continually evolving on this matter, particularly in relation to Fraont of Camera
presenters. Very few cases have reached the higher courts and fact patterns can be very different In individual cases,
so determination of employment status for tax purposes remains very subjective.
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Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

3.7
Pensions

A further £3 million (2021: £3 million) is provided in relation to other employment related matters.

The Voice of Holland

In early 2022 allegations of inappropriate behaviour on the set of The Voice of Holland were made public, resulting in
a mid-season suspension of series 12. A provision has been made to cover the committed costs relating to the series
in production and other costs. An external investigation of the allegations is currently ongoing. While unquantifiable
at present, there may be further financialimpact on the Group.

Other
Other provisions relate to historical environmental provisions in relation to our production sites, closure costs and
provision for legal fees for other ongoing litigation.

Keeping In this note, we explain the accounting policies goverming the Group’s pension
it simple ') schemes, followed by analysis of the components of the net defined penefit

P i pension surpius or deficit, including assumptions mace, and whare the related
% L movemnents have been recognised in the financial statements. In addiion, we have

placed text boxes to explain some of the technical terms used in the disclasure.

wWhat are the Group's pension schemes?

There are two types of pension schemes. A 'Defined Contnbution’ scheme that is
open to ITV empioyees, and a number of 'Defined Benefit’ schemes that have been
ciosed to new members since 2006 and closed to future accrual in 2017, In 2016, on
acquisition of UTV Limited. the Group took over the UTV Defined Benefit Scheme,
which closed to future accrual at the end of March 2019,

VWhat is a Defined Contribution scheme?

The Defined Contribution scheme is where the Group makes fixed payments into a
separate fund on behalf of those emnployees participating in saving for their

retirement. ITV has no further obligation Lo the participating employee and the risks

and rewards associated with this type of scheme are assumed by the mermbers

rather than the Group. Although the Trustee of the scheme makes available a range

of investment options, it is the members' responsibility to make investment i
decisions relating to their retirement benefits. |

What is a Defined Benefit schermne?

In a Defined Benefit scheme, members receive payments during retirement, the value
ofwhich is dependent on factors such as salary and length of service. The Group ;
makes contributions to the scheme, a separate Trustee-administered fund that is nat i
consolidated in these financiat statements, but is reflected on the defined benefit
penston surplus or deficit line in the Consolidated Statement of Financial Position,

The Trustee, appointed according 1o the terms of the Schomes' documentation, is
required to act in the best interest of the beneficiaries and is responsible
{or managing and investing the assets of the Scheme and its funding position.

schemes can be funded. where regular cash contributions are made by the
cmployer into a fund which is invested. In the event of noor investrment returns or
ncreases in labiiities, the Group may need to address this through increased levels
of contnbution. Alternativety, schemes can be unfunded. where no regular money or
assels are required to be put aside to cover future payments but in some cases
Security is required.

. The accounting defined benefit pension surplus or deficit (IAS 19315 different from the
| ¢ actuanal valuation surplus or deficit as they are calculated on the basis of different

| | assumptions, such as discount rate. The accounting defined benefit pension surplus

; ar deficit {IAS 18) figure is calculated as at the batance sheet date and the actuarnat
surpius or deficit (which drives cash funding requirements) was calcuiated for the last
triennial valuaton as of 31 December 2003 for Sectian A of the ITV Pension Scheme,

1 January 2020 for Section C of the 1TV Pension Schemce and 30 June 2020 for the

| UTV Pension Scheme.

Accounting policies

Defined contribution scheme

Obligations under the Group's defined contribution schemes are recognised as an operating cost in the Consolidated
Income Statement as incurred. For 2022, total contributions expensed were £23 million (2021: £26 million).

Defined benefit scheme

The Group’s obligation in respect of the Defined Benefit Scheme is calculated by estimating the amount of future
retirement benefit that eligible employees {‘beneficiaries’) have earned during their services. That benefit payable in
the future s discounted to today’s value and then the fair value of scheme assets is deducted to measure the defined
benefit pension position.
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Unless otherwise stated, references to Defined Benefit Schemes ('the Schermes”) within this note refer to the TV
Pension Scheme, the Unfunded Scheme and the UTV Pension Scheme combined. Details on each scheme are
provided below.

The liabilities of the Schemes are measured by discounting the best estimate of future cash flows to be paid using
the ‘projected unit’ method. These calculations are complex and are performed by a qualified actuary. There are many
judgements and estimates necessary to calculate the Group’s estimated liakilities, the main assumptions are set out
later in this nete. Movements in assumptions during the year are called 'actuarial gains and losses’ and these are
recognised in the period in which they arise through the Consclidated Statement of Comprehensive Income.

The accounting defined benefit pension surplus or deficit (IAS 19} is different from the actuarial vatuation surplus or
deficit as they are calculated on the basis of different assumptions, such as discount rate. The accounting defined
benefit pension surplus or deficit (1AS 19) figure is calculated as at the balance sheet date, and the actuarial vatuation
surplus or deficit (or funding surpius or deficit) is calculated per the last triennial valuation.

The latest triennial valuation of Section A of the ITV Pension Scheme was undertaken as at 31 December 2019 by an
independent actuary appeinted by the Trustee of the Scheme and agreed in early 2022. The funding deficit of Section
A of the ITV Pension Scheme as at 31 December 2019 amounted to £252 million, down from £489 million at 1 January
2017. The Group has revised the existing deficit reduction contributions to eliminate the deficit.

I he IAS 19 surplus or deficit does not drive the deficit funding contribution. Following the tatest triennial valuation of
Section A of the ITV Pensions Scheme, ITV paid deficit reduction contributions of £40 millicn in 2022, and expects
the deficit reduction contributions to be £43 million in 2023, £48 million in 2024 and £28 million in 2025. The next
triennial valuation will be as at 31 December 2022. This will determine subsequent contribution rates.

An unfunded scheme in relation to former beneficiaries who accrued benefits in excess of the maximum allowed for
tax purposes is accounted for under IAS 19 and the Group is responsible for meeting the pension obligations as they
falt due. For the four former Granada executives within the unfunded scheme, there is additicnal security in the form
of a charge over £47 million {2021: £62 millicn) of securitised gilts beld by the Group, which are classified as other
pension assets to reflect the Group’s net pension surplus or deficit.

Due te the size of the UTV Pension Scheme, the Directors present the results and position of the UTV Pension
Scheme within this note combined with the existing ITV Schemes. in November 2021, the triennial valuation of the
UTV Pension Scheme at 30 June 2020 was completed. The Scheme had assets of £140 million as at the valuation
date and £136 million of liabitities resulting in an agreed Technical Provisions funding surplus of £4 millien and hence
there are no deficit contributions payable. The next triennial valuation wilt be as at 30 June 2023.

The principal employer of the ITV Pension Scheme and the Unfunded Scheme is ITV Services Limited, the Granada
supplementary scheme is Granada Group Limited and the UTV Pension Scheme is UTV Limited.

The detined benefit pension surplus/({deficit) {under IAS 19)

Net pension surplus of £192 million at 31 Decernber 2022 (2021: net pension deficit of £8 million) is stated after
including the unfunded scheme security asset of £47 million (2021: £62 million}. The totals recognised in 2022 and
2021 are:

2022 2021
" Em, £€m
Total defined benefit scheme obligations o o (2,292) (3,943)
Total defined benefit scheme assets 2437 3,873
Defined benefit pension surplus/{deficit) {IAS19) © 145 (70)
Presented as: ) A o R
Defined benefit pension surplus* a2 2%
Defined benefit pension deficit {27} (96)
Defined benefit pension surplus/(deficit) (IAS19) 145 (70)
Other pension asset 47 62
Net pension surplus/(deficit) 192 (8)

*  Included within the defined benefit pension surplus is the UTV Scheme. The defined benefit scheme assets in the UTV Scheme were vatued at £34 miltion
as at 31 December 2022 {2021; £142 million) and the defined benefit scheme obligations were £85 million (2021: £116 million).

The following notes provide further detail on the value of the Schemes’ assets and liabilities, how these are
accounted for and their impact on the financial statements.
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Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

Defined benefit scheme obligations

Keeping : What causes movements in the defined benefit pension obligations?
it simple ') The areas that impact the defined benefit obligation (the pension scheme liabilities) i
s P position at the year end are as follows:

%] » Pastservice cost - is a change in present value of the benefits built up by the
beneficiaries in the prior periods; can be positive or negative resulting from
changes to the existing plan as a result of an agreement between ITV and
employees or legislative change (including legal rulings) or as a result of significant
reduction by TV in the number of employees covered by the plan (curtailment)

Interest cost - the pension obligations payable in the future are discounted to the

present value at year end. A discount factor is used to determine the current value

today of the future cost. The interest cost is the unwinding of one year’s

movement in the present value of the cbligation. Itis broadly determined by

multiplying the discount rate at the beginning of the period by the updated present
value of the cbligation during the pericd. The discount rate is a key assumption
exptained later in this note. This interest cost is recognised through net financing

cests in the Consolidated Income Statement (see note 4.4)

* Actuarial gains or losses - there are broadly two causes of actuarial moverments:
‘experience’ adjustments, which arise when comparing assumpticns made when
estimating the liabilities and what has actually occurred, and adjustments resulting
from changes in actuarial assumptions e.g. movements in corporate bond yields or
change in mortality. Key assumptions are explained in detail later in this note.
Actuarial gains or losses are recognised through other comprehensive income

» Benefits paid - any cash benefits paid out by the Scheme will reduce the obligation

The movement in the present value of the Group's defined benefit obligation is analysed below:

2021

£m
Def : d benefit obligation at 1 January a 4},_1_:_2_-9:
_Interest cost 54
_Actuarialgain_ (44

uyout of Section €

Settlement payments from plan assets -
Benefits paid
Defined benefit obligation at 31 December

Gen
3,943

Of the above total defined benefit obligation at 31 December 2022, £40 million relates to the unfunded schemes
(2021: £60 million).

in Novernber 2018, the Pension Trustee entered into a bulk annuity insurance contract in respect of the benefits of

two Sections of the ITV Pension Scheme. This type of deal is also known as a ‘Buy-in’. A buy-in is where the Trustee

purchases an insurance policy, which is effectively a Scheme asset, which pays the members benefits. The ultimate
obligation to pay the members benefits remains with the scheme.

In April 2022, the Trustee completed a buyout of Section C, which in practical terms split the bulk annuity policy into
individual annuity policies for each scheme member. At that time, the relevant scheme assets were transferred to
the insurance company, which became responsible for paying the pensions and therefore it rermoved those liabilities
from the pension scheme, represented by ‘settlement payments from plan assets - buyout of Section C'in the table
ahove. The value of the assets and liabilities settled was equal and therefore the settlement cost was £nil, The
buyout represents a full and definitive settlement of the liabilities insured, which as at 31 December 2021
represented around 13% of ITV's total defined benefit obligation on the 1AS 19 accounting basis.
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Assumptions used to estimate the Scheme obligations

Keepi ng 9 V\;’hat are the main assumptions used to estimate the Scheme obligations?
- . B The main assumptions are:
it simple - ®
s Anestimate of increases in pension payments and the effect of inflation
%] » The life expectancy of benefictaries
» The discount rate used to estimate the present day fair value of these obligations

How do we determine the appropriate assumptions?
The Group takes independent actuarial advice relating to the approprateness of the
assmptions used.

IFRS requires that we estimate a discount rate by reference to high quality
fixed income investments in the UK that match the estimated term of the
pension obligations.

The inflation assumption has been set by locking at the difference between the
vields on fixed and index-linked government bonds. The inflation assumiption is
used as a basis for the remaining financial assumptions. except where caps have
been implemented.

The discount rate has therefore been obtained using the yields available on AL rated
corporate bonds, which match projected cash flows. The Group's estimate of the
weighted average term of the liabilities is 12 years (2021: 15 years).

The principal assumptions used in the Schemes’ valuaticns at the year end were:

2021
Discount rate 1.80%
Inftation assumption (RP)) ) 3.40%
Deferred/

Pensioner

Rate of increase in pension pay t (LPI* 5% pension increases) 90%/3.35%
Rate of increase to deferred pensions (CPI) 2.90%,

*  Lirnited Price Index.

From February 2030 onwards, increases in the RPI will be aligned with these under the Consumer Prices Index ('CPI').

For Defined Benefit schemes, it means that members with RPI-linked pension increases will see future retirement

benefits increase more slowly from 2030 than they otherwise would. The Group's approach to setting RPland CPI

inflation assumptions is as follows:

» The Group continued to set RP| inflation in line with the market break-even expectations for inflation less an
inflation risk premium of 0.2%

» The assumptions linked to RPland CPI as at 31 December 2022 have been determined by weighting the cash flows
to which the link appties

The table below reflects published mortality investigation data in conjunction with the results of investigations into
the mertality experience of Scheme beneficiaries. The assumed life expectations on retirement for Section A are:

2022 - 2021 2021
Retiring today at age S - - BB 80 65
Males o ) ) ~ 26.2" 263 217
Females - 28.9 29.0 24.1
Retiring in 20 years at age o ) C o B0 5 e
Males o , o 215 227 278 _
Females " 30.4 ‘25,5 30.4 25.5

The net pension surplus/{deficit) is sensitive to changes in assumpticns. These are disclesed further in this note.
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Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

Total defined benefit scheme assets

Keepmg - The Scheme holds assets across a number of different classes. which are managed
it Simple ) by the Trustee. who consults with the Group on changes to its investment policy.

What are the Pension Scheme assets?

% At 31 December 2022, the Schemes’ assets were invested in a diversified portfolio
that consisted primarity of debt secunties, infrastructure. property and insurance

policies matching the pensions due ta certain benehiciaries. The tables below set

out the major categories of assets.

Financial instruments are in place in order to provide protection agamnst changes
inmarket factors (interest rates and infiation), which could act to increase the net
pension surplus/deficit.

One such instrument is the longevity swap, which the Scheme transacted in 2011 to
obtain protection agamnst the effect of increases in the life expectancy of the majority
of pensioner beneficiaries at that date. Under the swap. the Trustee agreed to make
pre-determined payments in return for payments to mmeet the specified pension
obligations as they fali due, irespective of how tong the beneficiaries and their
dependants live. The difference in the present values of these two streams of
paymentsis refiected in the Scheme assets, The swap had a nit valuation at meeption
and. using market- based assumptions, is subsequently adjusted for changes in the
market life expectancy and market discount rates, in line with its fair valuc,

How do we measure the pension Scheme assets?
Defined benefit scheme assets are measured at their farr value and can change due
1o the following:

s Interest income on scheme assels - this is determined by multiplying the fair value

of the Scheme assets by the discount rate. both taken as of the beginning of the

year. This is recognised through nel financing costs in the Consobidated Income

Statement

Return on assels arise fram differences between the actuai return and interest

income an Scheme assets and are recogmised in the Consolidated Statement of

Other Comprehensive Income

» Emplover's contributions are paid into the Scheme to be managed and invested,
and

* Benefits and administrative expenses paid out by the Schermes will lower the far
value of the Schemes’ asscis

The moverment in the fair value of the defined benefit schemes’ assets is analysed below:

2022
£m
Fairvalue of Scheme assets at1 ,Jﬂaﬁdggy o B 3,873
Interest income on Schemne assets o B B 63
Loss on assets, excluding interestincome o (1,039)
Employer contributions B . o - 145
Settlement payments from plan assets - buyout of Section C o (439) -
Benefitspaid ] o (156) (187
_Administrative expensespad (6 .8
Pension insurance risk premium - buyout of Section C (a) -
Fairvalue of Scheme assets at 31 December 2,437 3,873

The pensicn insurance risk premium is a one-off cost that was payable on the completion of the buyout of Section C
of the ITV Pension Scheme. See abave for further details on the buyout.
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How are the Schemes' assets invested?

At 31 December 2022, the Schemes' assets were invested in & diversified portfolio that consisted primarily of debt
securities, infrastructure, property and insurance policies matching pensions due to certain beneficiaries, The Trustee is
responsible for deciding the investment strategy for the Schemes’ assets, although changes in investment policies require
consultation with the Group. The assets are invested in different classes to hedge against unfavourable movements in the
funding obligation. When selecting the mix of assets to held, and considering their related risks and retums, the Trustee will
weigh up the variability of returns against the target long-term rate of return on the overall portfolio.

The fair value of the Schemes' assets is shown in the following table by major category:

Marketvatue fuoted: Marketvalue Market value Quoted  Market value
Do L2022 202; ., 2022 2021 2021 2021

- Em co L W £m £m %
Liability hedging assets ; )
Fixed interest gilts 514 514
Index-linked interest gilts 1,139 1127
Interest rate and inflation hedging
derivatives (swaps and repos) 60 25

1,713 1666  44%
Other bonds - 4,767 75 46%
Return secking investments
Infrastructure . 168
Property o148
Hedge funds/alternatives 1
317 8%

Other investments
Cash and cash eqguivalents 134

‘Insurance policies 530
Longevity swap fair value (588)

76 2%
Total Scheme assets 3,873 1,741 100%

Included in the above are overseas assets of £315 million (2021: £257 million). None of these assets are quoted.

Following the completion of the buyout (see details above), the assets were removed from the pension scheme.
The assets in respect of the buy-in are included in the insurance policies listed above as at 31 December 2021,

The Trustee entered into a longevity swap in 2011, which hedges the risk of increasing life expectancy over the next
70 years for 11,700 current pensicners at inception covering £1.7 billion of the pension obligation. The fair value of the
longevity swap is negative due to declining mortality assumptions and equals the discounted value of the projected
net cash flows resulting from the contract. The fair value loss has reduced in 2022 due to arise in gilt yields used to
value the swap.
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Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

Defined pension deficit sensitivities

Keepi ng Whiph assumptions have the biggegt impacton the Scheme? ]

it simpie ‘) s important t(? note that comparatively smalt changes in the assumptions gsed
may have a significant effect an the Conschdated income Statement, Consolidated
Statement of Comprehensive income and Consclidated Statement of Financial

% Position. This ‘sensitivity’ to change is analysed below to demonstrate how small

changes in assumptions can have alarge impact on the estimation of the defined

benefit pension obligation. The Trustee manages the investment, mortality and

inflation nisks to ensure the pension obligations are met as they fall due.

ILOLSITONSININILYLIS IVIONYNIA I

The investment strategdy is aimed at the Trustee’s actuanal valuation tiabilities
rather than I1AS 19 defined pension liabilities. As such, the effectiveness of the risk
hedging strategies on a valuation basis will not be the same as on an accounting
basis. Those hedging strategies have significant impact on the movement in the net
pension deficit as assumptions change, offsetting the impacts on the obligation
disclosed below.

In praclice, changes In one assumption may be accompanied by offsetting changes
in another assumption (although this is not always the case). Changes in the
assumptions may occur at the same time as changes in the market value of Scheme
assets, which may or may not offset the changes in assumptions.

GAANLENOD SINIRTIVIS TYION YN

Changes in assumptions have a different level of impact as the value of the net pension
surplus or deficit fluctuates, because the relationship between them is not linear.

The analysis below considers the impact of a single change in principal assumptions on the defined benefit obligation
while keeping the other assumptions unchanged and does not take into account any risk hedging strategies:

Assumption Change in assumption Impact on defined benefit obligation
Increase by 0.1% Decrease by £25 million
Siscount rate Decreaseby01% = Increase by £25 million
Increase by 0.5% Decrease by £115 million
Decrease by 0.5% Increase by £125 million
. . I Increase by 0.1% increase by £10 million
Rate of inflation (Retail Price In
___E_i__ f_c_)___'_____ a|o(e aimlce cex) Decrease by 0.1% DCecrease by £10 million
: ) . Increase by 0.1% Increase by £5 million
Rate of inflation (Consumer Price Index) 7 e ies oo o
: ( ) Decrease by 0.1% Decrease by £5 million
Life expectancies Increase by one year Increase by £75 million

The sensitivity analysis has been determined by extrapolating the impact on the defined benefit obligation at the
year end with changes in key assumptions that might reascnably occur.

While the Schemes' risk hedging strategy is aimed at a valuation basis, the Directors estimate that on an accounting
basis any change in asset values would significantly offset the above impact on the defined benefit ebligation.

In particular, while an increase in assumption of life expectancies by one year would increase the defined benefit
obligation by £75 million, the assets would benefit from an estimated increase of the value of the longevity swap by
£60 million, resulting in a net increase in the defined pension deficit of £15 million.

Further, the ITV Pension Scheme invests in UK government bonds and interest rate and inflation swap contracts and
therefore movements in the defined benefit obligation are typically offset, to an extent, by asset movements.
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Keeping What was the impact of movements on the Schemes' assets and liabilities?
it simple The nates above describe how the Scherme chligations and assets are comprised
I p and measured. The following note sets out the impact of vanous movements and
% expenses on the Scheme on the Group's financial statements.

Amounts recognised through the Consolidated Incame Statement
Amounts recognised through the Conselidated Income Statement are as follows:

S 2021
£m £€m
Amount charged to operating costs: -
Scheme administration expenses o (8) (6)
_(8) ®
Amount chargedto exceptionatcosts: o SRy
__Pension insurance risk premium - buycut of Sectionc “ o {A) -
Total charged in the Consolidated Income Statement o) (6)
Amounts recognised through the Consolidated Statement of Comprehensive Income
The amounts recognised through the Consclidated Statement of Comprehensive Income are:
2022 2021
£m £m
Remeasurement (losses)/gains
Loss on scheme assets excluding interest incorne ] {1,039) (102)
 Actuarial gains/(losses) on liabilities arisin_g'frcm g_[]a_hééﬁiﬂr'i':i_' - L o ) ) o
__-experience adjustments (112) L))
- financial assumptions ) 1,228 88
- demographic assumptions ’ ) (36)
- 119 44
Total recognised in the Consolidated Statement of Comprehensive Income o+ 80 {58)

The £1,119 million actuarial gain on the Schemes' liabilities was principally due to the increase in bond yields and toa
lesser extent by the decrease in market implied inflation and slightly shorter assumed life expectancies. The actuarial
gain on the Schemes’ liabilities has been partially offset by the impact of high actual inflation cver 2022, which would
lead to benefits being increased by more than assumed and has been recognised as an experience adjustment,

The £1,039 millicn loss on the Schemes' assets follows an increase in the gilts yields and to a lesser extent the
decrease in the value of the inflation-linked assets. The actuarial loss on the Schemes' assets has been partially
offset by an increase in the fair value loss of the longevity swap.
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Notes to the Financial Statements
Section 3: Operating Assets and Liabilities continued

Addressing the defined benefit pension deficit

3

The Group works closely with the Trustee to agree appropriate levels of funding
forthe Scheme. This involves agreeing a Schedule of Contributions at each triennal
valuation, which specifies the contribution rates for the employer and, where

relevant, scheme beneficiaries and the date these contributions are due. A recovery i
% plan setting out the steps that will be taken to address a funding shortfallis
also agreed.

Keeping
it simple

In the event that the Group's defined benefit scheme is in a net tiability position.
the Directors must take steps Lo manage the size of the deficit. Apart from the
funding agreements mentioned above, this could involve pledging additional assets
to the Scheme, as was the case in the SDN and London Television Centre pension
funding partnerships.

The levels of ongoing contributions to the Scheme are based on the expected future cash flows of the Scheme.
Contributions in 2022 for administration expenses are £6 million (2021: £6 million).

The Group has twe asset-backed pension funding agreements with the Trustee - the SDN pension funding
partnership and the Londen Television Centre pension funding partnership which were set up in 2010 and 2014
respectively to address the pension deficit.

SDN Pension Funding Partnership

In 2010, ITV established a Pension Funding Partnership (PFP) with the Trustees backed by SDN, which was
subsequently extended in 2011. The PFP addressed £200 million of the funding deficit in Section A of the defined
benefit pension scheme and under the original agreement; annual payments of £11 million for 12 years from 2011
were made with the final annual payment in 2022. In addition, a bullet payment of up to £200 million was due in 2022,
During 2022, the existing PFP agreement was amended and extended to 2031. As a result of this agreement, an
upfront payment of £80 million was paid to the pension scheme in the period and an additional deficit contribution of
£3 million was paid for the period between the end of the ariginal agreement and the date the extension agreement
was signed. The Group is committed to up to nine annual payments of £16 million from 2023 and the PFP’s interest in
SDN provides collaterai for these payments. On completion of the final payment in 2031, the Scheme’s partnership
interest will have been repaidin full and it will have no right to any further payments. The letter of credit which was
previously used to provide additional collateral to support the original value of the structure (31 December 2021:
£152 million) has been released.

London Television Centre Pension Funding Partnership

In 2014, ITV established a Pension Funding Partnership with the Trustees backed by the London Television Centre
which resulted inthe assets of Section A of the defined benefit pension scheme being increased by £50 millicn. in
November 2019 the London Television Centre was sold. £50 million of the proceeds was previously held in a
restricted bank account as a replacement asset in the pension funding arrangement. in 2022 this security was
replaced with a surety bond and the cash was released to the Group. This structure continues to be reviewed.

The Scheme's interest in these Partnerships reduces the deficit on a funding basis but does not impact the deficit on
an IAS 19 basis as the Scheme's interest is not a transferrable financial instrument.

The total deficit funding contribution for 2022 was £137 million (31 December 2021: £74 million). This includes £15 million
deferred from 2020 and £25 million of deficit contributions agreed as part of the triennial valuation, £80 million one-off
payment following the extension of the SDN PFP, a £3 million payment on the SDN PFP for the bridging period between
the end date of the original agreement and the date of the extension, and £11 rillion and £3 million annual payments
due under the SDN and London Television Centre PFPs respectively.

Deficit contributions for 2023 to 2025 consist of contributions agreed with the Trustees following the triennial
valuation (£43 million, £48 million and £28 million respectively} and the annual payments under the SON PFP and
London Television Centre PFP {(£16 mitlion and £3 million respectively). Therefore total deficit contributions for 2023
t0 2025 will be £62 millicn, £67 million and £47 millicn.

IFRIC 14 clarifies how the asset ceiling rules should be applied if the Schemes are expected to be in surplus, for
example as a result of deficit funding agreements. The Group has determined that it has an unconditional right to a
refund of any surptus assets if the Schemes are run off until the last member dies. On this basis, IFRIC 14 rules do not
cause any change in the pension deficit accounting or disclosures.
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Notes to the Financial Statements
Section 4: Capital Structure and Financing Costs

In this This section outlines how the Group manages its capital structure and related

i financing costs, including its balance sheet liquidity and access to capital markets
section > 1AncIng i ing iquidity a n

he Directors determine the appropriate capital structure of ITV; specifically how
E)‘ much is raised from shareholders (equity) and how much is borrowed from financial

institutions (debt) in order to finance the Group’s activities both now and in the
future. Maintaining capital discipline and balance sheet efficiency remains
impartant to the Group. Any potenlial courses of action in relation to this will take
into account the Group's liquidity needs, flexibility fo invest in the business, pension
deficitinitiatives and impact on credit ratings.

The Directors consider the Group's capilal structure and dividend policy at least
twice a year ahead of announcing results. The Directors take into account the
available realised distributable reserves from which a dividend would be paid in
addition to liquidity and sclvency of the Group. The Directors also consider the
capital structure and dividend policy in the context of the Group's ability to continue
as a going concern, 1o execute the stratedy and to invest in opportunities to grow the
business and enhance shareholder value. The ITV ple Board oversees governance
and approves tax and treasury related policies and procedures.

441 Keeping Net debt is the Group's key measure used to evaluate total cash resources net of
Net debt it simple ') the current outstanding debt, including our discounted tease liabilities, A full
P analysis and discussion of net debt and covenant net debl is included in the

%] Operating and Performance Review

The tables below analyse movements in the components of net debt during the yearn

Currency and ~ - .

1.January non-cash . -
2022 Acquisitions™ Net cash flow movements +

£m Em £m £m

~ Loans and facilities due within one

Cyear (290) {19} 257 (237)
Loans and facilities due after one
year (732) - - 191
Totalloans and facilities (1,022) 19) 257 (46):

" Currency component of swaps held

_ against eurc denominated bonds LGl T X

Lease liabilities (92) - 26 (66)-
Total debt {1,150) (19) 283 (85)°
Restricted cash* 50 - (50} -
CCash o ame B 5 6

Cash equivalents 440 - (355} 6 )
Total cash and cash equivalents* 686 - (350) 12 348
Netdebt e e {117) (73) (623)

*  OnlJanuary 2022 £50 mitlion of cash was presented as restricted in favour of the cormmitments under the asset-backed pension agreements.
Thig balance i £nil at 31 December 2022 given the restriction has now been removed and the cash has been replaced with a surety bond.

*+ Loans an acguisition include £98 million for Plimsoll Productions and £4 million for Linge Pictures. The Plimsoll Productions loan has been reduced by
£83 million which was repaid as part af the acquisition using cash raised from the Group's subscription for new shares. This £83 million has been treated
as a cash outflow on acquisition rather than a repayment of debt.
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Notes to the Financial Statements
Section 4: Capital Structure and Financing Costs continued

Currency and
1January non-cash 31 December
2021 Net cash flow movements 2021
B £m B £m £m
Loans and facilities due within one year ) N > {262) (290}
Loans and facilities due after ane year (1,078) 18 328 {732)
Total loans and facilities {1,085) (3) 1] (1,022)
Cdrrency compone“nt of swaps held against
euro denominated bonds - i 23 - 13 . (38)
Lease liabilities (105) 29 (16} (92)
Total debt (1,213) 26 37 (1,150)
Restricted cash 50 - - 50
Cash o ) 296 (50) - 246
Cash equivalents 322 121 (2) 440
Total cash and cash equivalents* 618 71 (3) 686
Netdebt T ) U sasy U ar 34 @4

Loans and facilities due within cne year

In January 2022, the Group entered into a new syndicated £500 million Revolving Credit Facility (RCF) ta meet short-term
funding requirements of which £50 million was drawn at 31 December 2022. The original terms of the RCF ran until January
2027, however ITV took the oppertunity to give notice to extend for one year, pushing current expiry out to January 2028,
There is a further extension opportunity in 2024 which means that facility could potentially provide funding out to 2029,
The financial covenants in the new RCF are the same as those that applied to the previous RCF, which was terminated.

In addition, there are ESG targets linked to the delivery of ITV's science-based carbon emissions targets.

The €335 million Eurcbond was repaid in September 2022

The £259 million Eurobond at a fixed coupen of 2.0%, matures in December 2023 (the principal and final interest
payment having been fully hedged with FX forward rate agreements).

Loans and loan notes due after one year

The Group has the following Eurcbond in issue:

+ €600 million at a fixed coupon of 1.375%, which matures in September 2026 and has been swapped back to sterling
(£533 million) using a number of cross-currency interest rate swaps. The resulting fixed rate payable in sterling is c.2.9%.

Available facilities

The Group has good access to liquidity:

« The Group has a £300 million bitateral loan facility which matures on 30 June 2026. Utilisation requests are subject
to the lender’s ability to source TV Credit Default Swaps (CDS) in the market at the time the utilisation request is
made. The facility remains free of financial covenants. At 31 December 2021 £152 million of the facility was utilised
as a letter of credit to support the Group’s asset-backed pension scheme arrangement in respect of the defined
benefit pension scheme. This pension scheme arrangement has been renewed in the period and the letter of credit
has been released. The facility is currently undrawn. See section 3.7 for details.

= Asnoted above, the Group has £500 million of committed funding through a RCF with a group of relationship
banks which is currently available until January 2028. At 31 December 2022, £50 million of the facility was utilised
(31 December 2021: £nil). The RCF documentation defines a leverage covenant {which has to be maintained at less
than 3.5x) and an interest cover covenant (which has to be maintained at greater than 3.0x). Both are tested at
30 June and 31 December each year. All financiat covenants were met and the facility remains available at
31 December 2022. The Revolving Credit Facility (RCF) containg Scope 1, 2 and 3 greenhouse gas emissions targets
which align to ITV's stated objective to have Net Zero carbon emissions by 2030. These targets are measured at the
end of each financial year and independently verified in July following the relevant December year end. Scope 1 and
2 emissions are measured separately to Scope 3 emissions. The margin on the facility reduces by 2.5bps if Scope 1,
2and 3 targets are met, by 1.25bps if either Scope 1 and 2 targets are met or Scope 3 targets are met, and increases
by 2.5bps if neither target is met. Failing to meet targets does not impact the availability of the RCF. The Group met
Scope 1, 2 and 3 targets for 2021, 2022 emissions will not be verified until July 2023, Over the life of the facility, it
may be necessary to recalibrate the baseline emnissions level set in 2019, particularly in relation to Scope 3
emissions and there is a mechanism in the RCF documentation that allows for this.
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4.2
Borrowings

Keeping The Group borrows meney from financial institutions in the form of bands, bank
it simple ') : facitities and other financial instruments. The interest payable on these instruments
P ’ is shown in the net financing costs note (note 4.4),

% There are Board-approved policies in place to manage the Group'’s financial risks
Macroeconomic market risks, which impact currency transactions and inlerest
rates. are discussed in nolte 4.3, Credit and liquidity risks are set out below.

» Credit risk: the risk of financial loss to the Group if a customer or counterparty fails
to meet its contractual obligations and

o Liguidiiy risk: the risk that the Group will not be able to meet its financiat
obligations as they fall due

The Group is required to disclose the fair value of its debt instrurnents. The far value is
the amount the Group would pay a third party to transfer the lability. This estimation of
fair value is consistent with instruments valued under level 1 in note 4.5.

Accounting policies

Borrowings

Borrowings are recognised initially at fair value less directly attributable transaction costs, with subsequent
measurement at amortised cost using the eftective interest rate method. Under the amortised cost method, the
difference between the amount initially recognised and the redemption value is recorded in the Censclidated Income
Statement over the period of the borrowing on an effective interest rate basis.

Managing credit and liquidity risk

Creditrisk

The Group's maximum exposure to credit risk is represented by the carrying amount of derivative financial assets
(see note 4.3), trade receivables (see note 2.1.3), contract assets (see note 3.1.6) and cash and cash equivalents
(see note 4.1).

Trade and other receivables

The Group's exposure to credit risk is influenced mainly by the individual characteristics of each customer. The
majority of trade receivables relate to airtime sales contracts with advertising agencies and advertisers. Credit
insurance has been taken out against these companies to minimise the impact on the Group in the eventof a
possible default. The Group also reviews other significant receivables and will seek to take out credit insurance on an
individual basis where appropriate. Credit risk over contract assets is monitored proactively using daily reports from
an external credit risk company. These reports are used to determine contractual obligations, menitor risk and
amend terms where required.

Ccash and cash equivalents and derivative financial instruments

The Group operates investment guidelines with respect to surplus cash that emphasise preservation of capital. The
guidelines set out procedures and limits on counterparty risk and maturity profile of cash placed. Counterparty limits
for cash deposits are largely based upon leng-term ratings published by the major credit rating agencies. Cash and
cash equivalents include money market funds valued at fair value through profit and loss.

Cash and cash equivalents and derivative financial instruments exposure is limited to high credit quatity financial
institutions rated by two of the key rating agencies used by the Group. Counterparty credit limits are set inrelation to
these ratings, in order to limit the concentration of exposure to individual counterparties based on their credit quality.
As such, investments are sufficiently spread across high credit quality rated counterparties.

Counterparty credit limits are reviewed by the Group’s Board of Directors ¢n an annual basis and may be updated
throughout the year subject te approval of the Group's Audit & Risk Committee. Investment exposure with external
counterparties is made only with Board approved counterparties and within credit limits assigned to each
counterparty. The credit quality of financial counterparties and the outstanding exposure is monitored throughout
the year by the Group's Treasury functicn in accordance with the Group's policy.

Borrowings

ITV is rated as investment grade by Moody's and S&P. ITV's credit ratings, which in turn are affected by key metrics,
such as leverage, the cost of credit default swap hedging, and the absolute level of interest rates are key
determinants in the cost of new borrowings for ITV.
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Notes to the Financial Statements
Section 4: Capital Structure and Financing Costs continued

Liquidity risk

The Group’s financing policy is to fund itself for the medium to long-term by using debt instruments with a range of
maturities and to ensure access to appropriate short-term borrowing facilities with a minimum of £250 million of
undrawn facilities available at all times.

Long-term funding comes from the UK and Eurapean capital markets, while any short to medium-term debt
requirements were provided during 2022 through bank credit facilities totalling £800 million (see betow). Management
monitors rolling forecasts of the Group’s liquidity reserve (comprising undrawn bank facilities and cash and cash
equivalents) on the basis of expected cash flows. This monitoring includes financial ratios to assess any possible future
impact on credit ratings and headroom and takes into account the accessibility of cash and cash equivalents.

The Group had a £500 million Revolving Credit Facility with a group of relationship banks in 2022 (£63C million in 2021).

The new £500 million Revolving Credit Facility is avaitable until January 2028 (with the opportunity to extend for one
further year from the expiry date, potentially providing funding out to 2029). This facility replaces the previous

£630 million facility, which was due to mature in 2023. The financial covenants in the new Revolving Credit Facility
remain unchanged to those in the previous facility. There are ESG targets linked to the delivery of ITV's science-
based carbon emissions targets. In addition, the Group has £300 million of financial covenant free financing, which
is available until June 2026.

The intention is to re-finance the €259 million Eurobond maturing in December 2023, rather than repay from our cash
resources. We are currently exploring medium to long term refinancing options and have full availability under the
£500 million RCF ang £300 million CDS facilities should we need to utilise these.

Fair value versus book value
The tables below provide fair value information for the Group’s borrowings:

Book value Fair value
zoz1 o Tz022 2021
Maturity £m e < £m £m

Loans due within one year ' ) T
£335 (previously €600) million Eurobond  Sept 2022 281 - - 284
€259 (previously €500) million Eurobond Dec 2023 ’ - -
Revolving credit facility* . Janz2023 : - -
Other short-term loans Various 9 9
290 293

Loans due in more than one year )

€259 (previously £500) million Eurobond Dec 2023 - 218 - 225
£600 million Eurobond  Sept2026 - 504 - 480 518
Other long-term loans various - 10 10 10
732 490 793
830 1,022 777 1,046

= The Revolving Credit Facility matures in January 2028
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4.3
Managing
market risks:
derivative
financiat
instruments

Keeping
it simple

=

Accounting policies

What is a derivative?

A derivative s a lype of financial instrument typically used to manage risk. A
derivative's value changes over time in response to underlying variables. such as
exchange rates orinterest rates and is entered into for a fixed perod. A hedge is
where a derivative is used to manage exposure i an undertying variabie.

The Group is exposed to certain market risks. In accordance with Board-approved
policies, which are set out i this note, the Group manages these risks by using
derivative financial instruments to hedge the underlying exposures.

Why do we need them?
The key market risks facing the Group are:

s Currency risk arising from:

. Translation risk, that is the risk in the period of adverse currency fluctuations in the
translation of foreign currency profits, assets and liabilities (balance sheet risk and
nan-functional currency monetary assets and liabilities {income statement risk”)
and

ii. Transaction risk, that is the risk that currency fluctuations will have a negative cffect

on the value of the Group's non-functional currency trading cash flows. A non-

functional currency transaction is a transaction in any currency other than the
reporting currency of the subsidiary

+ Interest rate risk to the Group arises from significant changes inmterest rates on
borrowings issued at or swapped to floating rates

How do we use them?
The Group mainty employs three types of derivative financial instruments when
managing its currency and interest rate risk:

* Foreign exchange swap contracts are dervative instruments used to hedge
income statement transiation risk arising from short-term intercompany toans
denominated in a foreign currency

» Forward foreign exchange contracts are derivative instruments used to hedge
transaction risk so they enable the sale or purchase of foreign currency at a known
fixed rate on an agreed future date and

* Cross-currency interestrate swaps are dervative instruments used to exchange the
principat and interest coupons in a debtinstrument from one currency to another

Analysis of the derivatives used by the Group to hedge its exposure and the various
methods used to calculate their respective fair values are detailed in Lhis section.

Dervative financial instruments are initially recognised at fair value and are subsequently remeasured at fair value
with the movement recorded in the Consolidated Income Statement, except where derivatives qualify for cash flow
hedge accounting. In this case, the effective portion of a cash flow hedge is recognised in other comprehensive
incerme and presented in the hedging reserve within equity. The cumulative gain or loss is later reclassified to the
Cansolidated Income Statement in the same peried as the relevant hedged transaction is realised. Derivatives with
positive fair values are recorded as assets and negative fair values as liabilities.

ITVple aAnnuaiReportand Accounts 2022 @

TANNIINOD SINTWILVIS TIVIONYNIZAHLCL SHLON SINIWILVLS TVIONYNIA I



QINNLINOD SINFWALYLS TVIDNVYNIA THL OL $3)ON SINIWILVIS TVIONYNIL I

Notes to the Financial Statements
Section 4; Capital Structure and Financing Costs continued

Determining fair value

The fair value of forward foreign exchange contracts is determined by the change in price between the contracted rates
and the market rates at the reporting date. The contracted cash flows are then discounted by the time remaining to the
settlement date of the contract, with a discount curve that incarporates credit risk. The fair value of interest rate swaps
is the estimated amount that the Group would receive or pay to exit the swap at the reporting date, taking into account

current interest rates and the Group’s current creditworthiness, as well as that of the swap counterparties.

Third-party valuations are used to fair value the Group's cross currency interest rate derivatives. The valuation
techniques use inputs, such as interest rate yield curves and currency prices/yields, volatilities of underlying
instruments and correlations between inputs.

How do we manage our currency and interest rate risk?

Currency risk

As the Group expands its international operations, the perforimance of the business becomes increasingly sensitive
to movements in foreign exchange rates, primarily with respect to the US dollar and the eurc.

The Greup's foreign exchange policy is to use farward foreign exchange contracts to hedge material non-functicnal
currency denominated costs or revenue for up to five years forward.

The Group ensures that its net exposure to foreign currency denominated cash balances is kept to aminimal level,
where necessary using foreign currency swaps to exchange balances back into sterling or by buying or selling foreign
currencies at spot rates.

The Group also utilises foreign exchange swaps and cross-currency interest rate swaps both te manage foreign
currency cash flow timing differences and to hedge foreign currency denominated monetary items.

During the year, the Board approved the hedging of the £335 million 2022 and €259 million 2023 Eurobond cash
outflows. Given the perfect match, these hedging instruments were set up in separate hedge accounting
relationships with the hedged bonds to manage foreign exchange volatility until repayment. This required the
cessation of the net investment hedge where these Eurobond borrowings, along with other monetary assets and
liailities, were in a hedge accounting arrangement with the Group’s euro-denominated net assets. This change in
policy provided an opportunity to consider the remaining eurc denominated monetary items in isolaticn on a net
basis and therefore manage the remaining foreign exchange vaolatility in a more efficient way.

The following table highlights the Group's exposure to foreign currency risk resulting from a 10%
strengthening/weakening in sterling against the US dollar, euro and Australian dollar, assuming all other variables are
held constant:

Imp_mo_n Impacton .., .. impacton Impact on

profit before tax profit before tax . Equity Equity

N 2022 2021 . z022 2021

e T £m ] £m .Em £m
US doliar - increase 10% <)) (3} . 8 4
US doltar - decrease 10% . 8 3 (8) (4)
Euro - increase 10%* < {4y [T {3} 15
Eure - decrease 10%* . ) 2 4 (1
Australian dollar - increase10% - - c () SO N ... | -

Australian dollar - decrease 10% ) 1 - a ' -

*  Equity impact 1s offset by the eure net assets in the translation reserve using the net investment hedge in 2021

interest rate risk
The Group's interest rate policy is to allow fixed rate gross debt to vary between 20% and 100% of total gross debt to
accommodate floating rate borrawings under the Revclving Credit Facility.

For financial assets and liabilities classified at fair value through profit or loss, the movements in the year relating to
changes in fair value and interest are not separated.

At 31 December 2022, the Group's fixed rate debt represented 33.8% of total gross debt (2021: 99.8%), therefore with
the majority of debtissued at fixed interest rates, changes in the fleating rates of interest do not significantly affect
the Group’s net interest charge. There are no other material floating interest rate financial instruments.
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What is the value of our derivative financial instruments?
The following table shows the fair value of derivative financial instruments analysed by type of contract. Interest rate
swap fair values exclude accrued interest.

. Assets " - Liabilitles
v em

At 31 December 2022

£ -

Current R
Foreign exchange forward contracts and swaps - cash flow hedges
-oreign exchange forward contracts and swaps - fair
Non-curent

Cross-currency interest swaps ~ cash flow hed
Foreign exchange forward contracts and swaps - cash flow hedges L=
. (15)
Assets Liabilities
At 31 December 2021 £Em £m
Current P
Foreign exchange forward contracts and swaps - cash flow hedges @
Foreign exchange forward contracts and swaps - fair value through profit or loss (3)
Non-current - R
Cross-currency interest swaps ~ cash flowhedges - (36)
Foreign exchange forward contracts and swaps - cash flow hedges - (1)
3 (42)
Cash flow hedges

The Group applies hedge accounting for certain foreign currency firm commitments and highly probable cash flows
where the underlying cash flows are payable within the next five years. In order to fix the sterling cash outflows
associated with the commitments and interest payments - which are mainly denominated in US dollars or euros -
the Group has taken out forward foreign exchange contracts and cross-currency interest rate swaps for the same
foreign currency amount and maturity date as the expected foreign currency outflow.

There is an economic relationship between the hedged items (being between 60% to 100% of the total exposure)
and the hedging instruments as the terms of the fereign exchange forward contracts and cross-currency interest rate
swaps match the terms of the expected highly probable forecast transactions or firm commitments (l.e. % notional
amount and expected receipt or payment date). The Group has established a hedge ratio of 1:1 for the hedging
relationships as the underlying risk of the foreign exchange forward contracts areidentical to the hedged risk components.

Sources of ineffectiveness include:

» Different interest rate curve applied to discounting the hedged items and hedging instruments

« Differences in the timing of the cash flows of the hedged items and the hedging instruments

= The counterparties’ credit risk differently impacting the fair value mevements of the hedging instruments and
hedged items and

« Changes to the forecasted amcunt of cash flows of hedged items and hedging instruments

The Group uses the hedge relationship, credit risk and hedge ratio to measure the hedge effectiveness.

The amount recognised in other comprehensive income during the period all relates to the effective portion of the
revatuation loss associated with these contracts. There was £3 millicn (2021: less than £1 million) of ineffectiveness
taken to the Consolidated Income Statement and £33 millicn of cumulative gain (2021 £30 millicn of cumulative loss*)
was recycled to the Consolidated Income Statement in the year, with £7 million transferred to work in progress.

Under IFRS 9, the Group has adopted the ‘cost of hedging' approach which allows the recognition of the value of the
currency basis at inception of the hedge to be recorded on the Consolidated Statement of Financial Position and
amortised through net financing costs in the Consolidated Income Statement cver the life of the bond. Any mark-to-
rmarket change in fair value of the currency basis is recognised in 'cost of hedging' in the Consolidated Statement of
Comprebensive Income.

Net investment hedges

The Group ceased net investment hedging using euro denominated debt to hedge against the change in the sterling
value of its euro denominated net assets due to movements in foreign exchange rates. A change to the risk
management objective meant that the remaining euro denominated monetary items on the Consolidated Statement
of Financial Position could be considered in isolation on a net basis and therefore manage the remaining fereign
exchange volatitity in a more efficient way. A foreign exchange gain of less than £1 million (2021: gain of £13 million)
relating to the net investment hedges remains within exchange differences related to translation of foreign
operations as presented on the Consclidated Statement of Comprehensive Income.

= 2021 has been updated from prior year ta better reflect the amounts reclassified from the Consolidated Statement of Comprehensive Income to the
Consolidated Income Statement.
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Notes to the Financial Statements
Section 4: Capital Structure and Financing Costs continued

Undiscounted financial liabilities

Keeping
it simple

> |

The Group is required to disciose the expected timings of cash cutflows for each of
its financial vabiities (including derivatives) The amounts disclosed in the table are
the contractual undiscounted cash flows Gncluding interest). so will not always
reconcile with the amounts disclosed on the Statement of Financial Position,
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Total Between  Hetween
Carrying contractual Less than iand2 = Zand5
value cashfiows 1year years - years
At 31 December2022 Em £m £m Em ) Em
Non-derivative financial liabilities ~ . T
Borrowings (830) - (865) .. {302) . . {B) (550}
Lease liabilities. e ] (32) (@49 ()  (26) - (37)
Trade and other payables (915) - (915)_ . (898) 3y
Contract liabilities @12 (3712) - (372) -
Other payables - non-current i ) (28) (28) - - (3) .
Cther payables - commitments on acquisitions (47) (89)" (8) (26) (33)
Derivative financial instruments } -
Foreign exchange forward contracts and swaps -
cash flow hedges o it
_ N 4 480 . 401
. (6) (488} . (409)
Cross-currency swaps - cash flow hedges ”
Inflow o B - 560 N 7
__Outflow o - (8) (596} (16)
Foreign exchange forward contracts and swaps - RN )
fair value through profit or loss
Inflow e - 51 a5 ~
Qutflow (1) (52} {46) {56) - -
(2,335) (2,461) (1,619) {(106) .  (644) = (92)
Total Between
Carrying contractual Less than Between 2and 5 Over
value  cash flows lyear 1and2yeass years Syears
At 31 Decermber 2021 €m £m £m £m £m £m
Borrowings _ o022y | (1,071 (308} (229) (528)  (B)
Lease liabitities - 7 (92) (103) (21 19 33 (30
Trade and other payables - {Ba1) (841) (824) (7 - -
Contractliabilities (359)  (389)  3v9) . - -
Other payables - non-current o (28)  (28) - (23) (5) -
Otber payables -~ commitments on acquisitions 64) (€22 @6 W (52} -
Derivative financial instruments e
Foreign exchange forward contracts and swaps -
cash flow hedges e . . .
Inflow - 7 1 193 147 48 - -
Outflow _ (3w 4y @0 S
Cross-currency swaps - cash flow hedges o R
nflow . ... 539 LT 5’ -
Outflew o (36) (612) aey ey (580) T
Foreign exchange forward contracts and swaps -
fair value through profit or loss ) I
_nflow 2 12 08 4 - -
Outflow 3) (311) (307) (4) - -
(2,445) (2,556) (1.548) (299) (673) (36)

+  Undiscounted expected future payments depending on performance of acquisitions, the total maximum consideration is discussed in the Finance Review
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Timing profile of hedging instrument

Keeping
it simple

&

The Group is required to provide a breakdown that discloses a profile of the timing
of the nominal amount of the hedging instrument and if applicable, the average
price orrate (for example strike or forward prices ete.) of the hedging instrument.

The Group is holding the following foreign exchange and cross-currency interest rate swap contracts:

At 31 December 2022

- tessthan
 Ayear

Foreign exchange forward contracts and swaps

Notional amount (Em)

Average forward rate (AUD/EUR)

Foreign exchange forward contracts and swaps

Notional amount (Em) -
Average forwardrate (AUD/GBP)

Foreign exchange forward contracts and swaps

Notional amount {£m)

Average forward rate (CAD/GBP)

Foreign exchange forward contracts and sﬁbs

Notionalamount (Em)
Average forward rate (CAD/USD)

Foreign exchange forward contra&; ahd sSwWaps

Notional amount (Em)

Average forward rate (DKK/GBP}

Foreign exchange fo rwarcll_‘gﬂgnggcfg{éh&%ﬁaps

Notional amount {£m)

Average forward rate (EUR/GBP)

Foreign exchange forward contracts and swaps

Notional amount {£m)

Average forward rate (EUR/USD) o

Foreign exchange forward contracts and swaps

Notional amount (£m)

Average forward rate (NOK/GBP)

Foreign exchange forward conti i swaps

Notional amount {Em)

s

Average forward rate (ZAR/AUD)

Foreign exchange forward contracts and $W§P§
Notional amount {£m)

11.7780.

67

Average forward rgtE(USD/GEE) o

Foreign exchange forward contracts and swaps

1.2627' ,

Notional g_r_'n_oun't (Em)

7@

A e forward rate (ZAR/GBP)
Cross-currency interest rate swaps

. 20.8998

Notional amount (Em)

Average hedge rate (EUR/GBP)

T T T 14983
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Notes to the Financial Statements
Section 4: Capital Structure and Financing Costs continued

Less than Between Between  Greater than
At 31 December 2021 1year 1to 2 years 2to 5years Syears Total

Forelgn e change forward contracts and swaps 7
Notional amount (£m) ‘ (11)7 5 - )
Average forward rate (AUD/GBF} 20825 18311 - -
Forc—.‘lgn exchange forward contracts and swaps

2 - - 2
Avqrage forw d rate (CAD/G BP) 17302 - - o
Foreign exchange forward contracts and swaps ; o e
Notional amount (Em) ) (35) Y] - - (36)
1.2375 12400 ™= -
L LT LT B 1
A 8.6956 - T - .
Formgn exchange fomrard contracts and swaps
Notional amount (£m) 187) (19
Average forward rate (EUR/GBP) 116858 11152
ard contracts a and swaps . -
Notlonal amount (Em) 6 -

Average forward rate (NOK/GBP) 11.9988 -
Foreign exchange forward contracts and swaps

Forelgn exchange forward contracts and s swaps

Notional amount (£m). i A03 100

Average forward rate (USD/GBP) o ) 13370 13387

Fore change forward contracts a and swaps e e L B o
Notional amount {£m) - = 511 T 511
Average forward rate (EUR/GBP) - - 11253 -
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Impact of hedged items on Consolidated Statement of Financial Position, Consolidated
Statement of Other Comprehensive Income and Consolidated Statement of Changes in Equity

Keeping
it simple

=y :

The impact of hedged items on the Consolidated Statement of Financial Position is as follows:

Cash flow hedge

This table provides the following details in relation to cash flow hedge and net
investment hedge:

+ The change invalue of the hedged item used as the basis for recognising hedge
ineffectiveness for the period
The balances in the cash flow hedge reserve and the foreign currency translation
reserve for continuing hedges and
» The balances remaining in the cash flow hegge reserve and the foreign currency
translation reserve from any hedging relationships forwhich hedge accounting is
no langer applied

2022 2021
Prestax © Pre-tax
closing Change in fair Pre-tax closing
¢ostof ' valve usedtor closing cash cost of
hedging measuring flow hedge hedging
_ reserve. ineffectiveness reserve reserve
At 31 December - R £m £m £m
Highly probable/firm commitment
forecasttransactions @ R
Borrowings 19 i (8)
Net investment hedge
. 2022 2021
Foreign Change in fair Foreign
currency value used for currency
mveasuring _transtaiion measuring translation
At 31 December ineffectiveness =~ reserve  ineffectiveness reserve
Net investment in foreign subsidiaries - = 13 13

The amount in the translation reserve relating to continuing hedges up until May 2022 is a gain cf less than £1 million (2021
£13 million gain). The net investrment hedge ceased in May 2022 and the amount relating to discontinued hedges is a toss of

£19 million (2021: £19 million loss).

The hedging gain recognised in the Consolidated Staterment of Changes in Equity before tax is equal to the change in fair value
used for measuring effectiveness. There is £3 million of ineffectiveness recognised in the Consolidated income Statement,

Keeping
it simple

=

This table details the effect of the cash flow hedge in the Consolidated Income
Statement and Consolidated Statemoent of Comprehensive Income.

The effect of the cash flow hedge in the Consolidated Income Statement and Consolidated Statement of Comprehensive

Income is as follows:

S o Amounts
Total hedging Ineffectiveness . Costof reclassified .
" gainf{loss)  recognisedin Lineitemln  hedging fromOCIto Line itemin
r gnisedin ER ) the Income recognised come the income
At 31 December 2022 - OCH . Statement | Statement inOCI Statement Statement
Highly probable/firm commitment . Overheads/
forecast transactions 3 - @ 11_Workin progress
Net financing Netfinancing
Borrowing (5) 3 cost a {37) cost
Amounts
Total hedging Ineffectiveness Costof reclassified
gain/(loss) recognised in Line itemin hedgng from OCI to Line itemn
recagnised in Income the Income recognised Income the Income
At 31 December 2021 OCI Statement Statement in OCI Statement Statement
Highty probable/firm commitment QOverheads/
forecast transactions @ - SO (2 Costofsales
Net financing Net financing
Borrowing 19 ol CoST {1) 327 cost

* 2021 has beenupdated from prior year to show periodic mavement.
== 2021 has been updated frem prior year to better reflect the amounts reclassified from the Consolidated Statement of Comprehensive Income to the

Consolidated Income Statement.
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Notes to the Financial Statements
Section 4: Capital Structure and Financing Costs continued

. . reported within equity and an analysis of other comprehensive income in
it simple b neauty Y "

§
accordance with 1AS 1. ‘
& |

Set out below is the reconciliation of each component of the translation reserve reported in the Consolidated
Statement of Changes in Equity and the analysis of cther comprehensive income:

‘ Keeping .) This table provides a reconciliation of each component of the translation reserve
i

Cash cCost of Foreign
flow hedge hedge currency Translation
reserve reserve reserve reserve
£m £m £m B Em
As atlJanuary 2021 (15) (D 31 7
Effective portion of changes in fair value arising from: e e
_Foreign exchange forward contracts. o (2) 1 -
 Cross-currency interest rate swaps - borrowings: B
» Change in fair value from the effective hedge instrument 13) 1) - (14)
__Amacunt reclassified to Income Statement

- FX forward reclassified to cost of sales/cverheads 2 - - (2)
» CCIRS reclassified tp finance costs 32 - — 32
Net gain on cash flow hedges and cost of hedging 15 - - 15
__Foreign currency revaluation of the EUR borrowing . - - 13 13 ]
Foreign currency revaluation of the net foreign cperations - - 4 )
Exchange differences on translation of foreign operations (net of hedgingy - - 17 17
Incomne tax (charge)/credit reclass* . 7 - - 7
Income tax (charge)/credit on other comprehensive income/(expense) (4 2 3 (5)
As at 31 December 2021 3 7 45 41
Effective portion of changes in fair value arising from:

xchange forward contracts S JRUROR ¢ > U ¢ > S ¢
currency interest rate swaps - borrowings:

- Change in fair value from the effective hedge instrument 25 4 - 29
| Amount reclassified to income Statement . - . . . ..
- FXforward reclassified to cost of sales/overheads L 4 = - 4
* FX forward and swaps reclassified to finance costs =~ Qo - - [6Ls)]
. Amountsreclassifiedtoworkinprogress 7T - -7
+ CCIRS reclassified to finance costs (27) - - (27)
Net loss on cash flow hedges and cost of hedging (2) - - (2)
Foreign currency revaluation of the net foreign operations - - 67 6?—|
Exchange differences on translation of foreign operations (net of hedging) - o 67 BT
Income tax credit on other comprehensive income/(expense) 1 - B - 1
As at 31 December 2022 o Tl g ) 112 107

* Income tax on other comprehensive ncarme has been reallocated to the relevant reserves from Retained Earnings in the prior year
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Netting arrangements of financial instruments

Keeping ] This section details the Group's financial assets and financial liabitities that are subject
)- to netting and set-off arrangements. Financial assets and liahilities that are subject to
set-off arrangements and disclosed on a net basis in the Group's Statement of

% Financial Position relate to cash pooling arrangements. Amounts which do not meet

it simple

At 31 December 2022

the cnteria for offsetting on the Consolidated Statement of Financial Position but
could e settled net in certain circurnstances principally relate to derivative
ransactions executed under [SDA agreements where each party has the option to
sottle amounts on anet basis In the event of default of the other party.

Assets

Derivative financial instruments

Cas'h':anc_i cash equivalents

Liabilities

Derivative financial instruments

Loans and facilities

- (830;

Net financial
Gross collateral  assets/liabilities  Related amounts

Gross financial assets/liabilities per balance not set-off in the

assets/liabilities set-off sheet balance sheet Net
At 31 December 2021 £m £m £m £m £m
Assets .
Derivative financial instruments 3 - 3 3 -
Restricted cash 50 - 50 - 50
Cash and cash equivalents ...68e - 686 I . ... 586
Liabilities o o
Derivative financial instruments 42) - (42) 3 (39)
Loans and facilities (1,022) - (1,022) - (1,022)
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Notes to the Financial Statements
Section 4: Capital Structure and Financing Costs continued

4.4 Keeping >
Net financing it simple
costs

&

Accounting policies

This section detaits the interest income generated on the Group's cash and other
financial assets and the interest expense incurred on borrowings and other
financial liabilities.

in reporting ‘adjusted profit, the Group adjusts net financing costs to exclude
unreatised mark-1o-market movements on mterest rate and foreign exchange
derivatives, gains/losses on bond buybacks, net pension interest, interest and far
value movements in acquisition-related tabilities and other financing costs.

Our rationale for adjustments made Lo financing costs is set out in the
Finance Review.

Net financing costs comprise interest income on funds invested, gains/losses on the disposal of financial

instruments, changes in the fair value of financial instruments, interest expense on borrowings, unwinding of the

discount on provisions, unwinding of the discount on liabilities to non-controlling interest, foreign exchange
gain/losses, and imputed interest on pension assets and liabilities. Interest income and expense is recognised as it
accrues in profit or loss, using the effective interest method.

Net financing costs

Net financing costs can be analysed as follows:

2027 - 2021
CLEm; £m
Financingincome N .
Interest income g 4.
_Foreignexchangegain 3 A
Other finance income 1 -
13 8
Financinglt_:q_:;ts o _ e
__Interest expense on financial liabilities measured at amortised cost (18) (18)
__Foreign exchange loss .. 1) -
Other finance expense* e _{20) (30)
Financing exceptional item: acquisition-related o= (10)
__{39) (58)
Net financing costs {26) (50)

*  |nterestincurred on the cross-currency interest rate swaps in the year is included within other finance expense In 2021, this interest cost was included within

Interest expense on financial liabilities measured at amartised cost. £8 million has been reclassdied to other finance expense for 2021 1n the table ahbove,

Other finance expense includes lease interest payments, interest on acquisition-related contingent liabilities (not
included within the exceptional financing item) and bank charges.

Exceptional finance costs of £10 million in 2021 principally relates to interest accrued on exceptional acquisition-

related expenses,
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4.5
Fair value
hierarchy

Keeping
it simple

=

The financial instruments included in the Consolidated Statement of Financial
Position are measured at either fair valuie or amortised cost. The measurement of
this fair value can in same cases be subjective, and can depend on the inputs used in
the catculations. The Group generally uses externat vatuations using market inputs
or market values (e.g. external share prices). The different valuation methods are
cailed ‘hierarchies” and are described below.

Levell
Fair values are measured using quoted prices {unadjusted) in active markets for
identicat assets or tiabilities.

Level 2
Fair values are measured using inputs, other than quoted prices included within
Level 1, which are observable for the asset or liability either directly or indirectly.

Interest rate swaps and options are accounled for at their fair value based upon exit
prices at the current reporting period. Forward foreign exchange contracts are
accounted for at the difference between the contract exchange rate and the quoted
forward exchange rate at the reporting date.

Level 3
Fair values are measured using inputs for the asset or lability that are not based on
observable market data,

The tables below set out the financial instruments included on the Consolidated Statement of Financial Position at

fairvalue:

Assets measured at fair value

Financial instruments at fair vatue through reserves

Other pensicn assets - gilts (see note 3.7)

Financial instruments at fair value through profit or loss

Money market funds

_Equity investments (see note 3.5)

Financial assets at fair vatue through qggf-i-t"é; loss

Convertible ioan receivable

Financial assets at fair value through reserves

Cash flow hedges

Liabilities measured at fair v

Financial liabilities at fair value tH-rough profit cr loss

Foreign exchange forward contracts and swaps

Acquisition-related liabilities - payable to sellers under -
put options agreed on acguisition (see notes 3.1.4

and 3.1.5)

Financial iiahilitié%éffair value through reserves

N (39;

Cash flow hedges

Ay an -

< (54) (15) ',(39)

There have been no changes in the classification of assets and liabilities and there have been no movements within
levels. Information on the fair value measurements of level 3 assets and liabilities is detailed in the relevant notes

referenced above.
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Notes to the Financial Statements

Section 4: Capital Structure and Financing Costs continued

Fair value Level 1 Level 2 Level 3
31 December 31 December 31 December 31 December
2021 2021 2021 2021
£m Em £m £m
Assetsmeasuredatfairvalue o I
Financial instruments at falr value through reserves _
Other pension assets - gilts (see note 3.7) - -
-inancial instruments at fair value through )
Mongy market funds ) , S
~ Equity investments (see note 3.5) _ ) -
Financiat as fair value through profit orloss
_Foreign exchange forward contracts and swaps 2 - 2 -
ible loan receivable 2 - T 2
Financial assets at fair value through reserves _ o
Cash flow hedges 1 - 1 -
511 502 3 6
Farr value Levell Level 2 Level3
31 December 31 December 31 December 31 December
2021 2021 2021 2021
£m £m £m £m
 liabilities at fair vatue through profit or loss
Foreign exchange forward contracts and swaps T ) - (&3] -
Acquisition-related liabilities - payable to sellers under
put options agreed on acquisition (see notes 3.1.4
_and 3.1.5) (59 - - (5%
Financial liabilities at fair value through reserves . . .
Cash flow hedges (39) - (39) -
(97) - (42) (55)

Refer to note 4.3 for how we value interest rate swaps and forward foreign currency contracts.
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4.6
Lease
liabilities

Keeping 9 From 1 January 2019, the Group accounts for operatng leases under IFRS 16

it simple

‘Leases’. Lease liabilities representing the discounted future lease payiments and
right of use assets are recognised in the Consclidated Statement of Financial

depreciation and mterest in the Consolidated income Statement.

% Posttion. Lease costs such as property rent are now recognised in the form of

Accounting policies

Lease liabilities represent the discounted future lease payments. Discount rates are calculated for similar assets,
in similar economic envirenments, taking into account the length of the lease. The unwinding of the discounting is
recognised in net financing costs in the Consolidated Income Statement. The following table cutlines the maturity

analysis of the lease liabilities:

2022 2021
£m £m

Contractual discounted cash flows

Less than one year ) N 21
Twotofiveyears A6
Mere than five vears 25
Lease liabilities at 31 December 132 92

Currency and . B
non-cash 31 Decembsr’

1 January
2022 Net cash flow movements R~ 3

£m £m Em ; £
Lease liabilities (92) 26 (66) © .° {132)
Total lease liabilities (92} 26 (66) T (132)
The fotlowing amounts have been included in the Consclidated Income Statement:

2022 2021
Em £m

Interest expense on lease liabilities (A) (3)
Amounts recognised in the Consclidated Income Statement {4) {3)

The Group has elected not to recognise right of use assets and lease liabilities for short-term leases (i.e. lease term
less than 12 months) or low-value assets {i.e. under £5,000). The Group will continue to expense the lease payments
asscciated with these leases on a straight-line basis over the lease term. At 31 December 2022, this was less than

£1 million (2021: less than £1 million).

variable lease payments that depend on an index or a rate are also less than £1 million (2021: less than £1 million).

Some property leases contain extension opticns beyond the non-cancellable period. The Group assesses at the
lease commencement date whether it is reasonably certain to exercise the extension eptions. The lease liability at
31 December 2022 includes one such extension which resulted in an increase in the tease liability of £1 million. There

are no other significant extension options.
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Notes to the Financial Statements
Section 4: Capital Structure and Financing Costs continued

4.7
Equity

Keeping e E This section explains material movements recorded in shareholders’ equity,
it simple ) presented in the Consolidated Statement of Changes in Fquity, which are not
‘ P ‘ explained elsewhere in the financial statements.

Accounting policies

Fair value reserve

Financial assets are stated at fair value, with any gain or loss recognised directly in the fair value reserve in equity,
unless the loss is a permanent impairment, when it is then recorded in the Consclidated Income Statement.

Dividends

Dividends are recognised through equity on the earlier of their approval by the Company's shareholders or their
payment. Dividends are distributed based on the realised distributable reserves (within retained earnings) of ITV plc
(the Company) and not based on the Group’s retained earnings.

4,7.1 Share capital and share premium

The Group's share capital at 31 December 2022 of £403 million (2021: £403 million) and share premium of £174 million
(2021 £174 million) is the same as that of ITV plc. Details of this are given in the ITV plc Company financial staterments
section of this Annual Report.

4.7.2 Merger and other reserves
Merger and other reserves at 31 December include the follewing reserves:

2022 2021
Merger reserves B o ) 95 95 )
,,,,, reserves o R w2z 0 uz '
Capitalredemption reserves e i 38 36
Revaluation reserves L .. . 2 2
Put option liabilities arising on acquisition of subsidiaries i {33} (30)
Total 211 215

Merger reserves, Capital reserves and Capital redemption reserves relate primarily to balances arising on previous
mergers and acquisitions, including the merger of Granada and Carlton in 2003. Put option liabilities arising on
acquisition of subsidiaries relates to options and forwards contracts over shares relating to non-controlling interests.
The movement in the current year relates to the fair value of the put liability over the non-controlling interests in
Escapade Bidco Limited (Plimsoll Productions).

4.7.3 Translation reserve

The translation reserve comprises:

All foreign exchange differences arising on the translation of the accounts of, and investrnents in, foreign operations
The gains or losses on the pertion of cash flow hedges that have been deemed effective and costs of hedging
under IFRS 9 (see note 4.3)

The net rmovement in the cash flow hedge reserve was a loss of £2 million (2021: gain of £18 million). The lass on
cash flow hedges in the period was £2 million {2021: gain of £15 million) and had a related tax charge of £nil million
(2021: £4 million).

There was no net movement in the cost of hedging reserve (2021: no net movernent)

4.7.4 Fair value reserve

The fair value reserve comprises all movements arising on the revaluation of gilts accounted for at fair value through
OCl financial instruments. The movementin 2022 is a £19 million loss on revaluation (2021 less than £1 million) and a
related tax credit of £5 million (2021: £1 million charge). See notes 2.3 and 3.7.

4.7.5 Retained earnings

The retained earnings reserve comprises profit for the year attributable to owners of the Company of £428 million
(2021: £378 million) and cther items recognised directly through equity as presented in the Consolidated Statement
of Changes in Equity. Other items include the credit for the Group's share-based compensation schermes, which are
described in note 4.8.

Reflecting ITV's strong operational and financial performance in the year, and in line with previous guidance, the
Board proposes a final dividend of 3.3p, giving a full year dividend of 5.0p per share. £201 million of dividends were
paid (2021: £nil), representing a final 2021 dividend of 3.3p per share and an interim 2022 dividend of 1.7p per share.

4.7.6 Non-controlling interests

Non-controlling interest (NCI) represents the share of non-wholly owned subsidiaries’ net assets that are not directly

attributable to the shareholders of ITV. The movement for 2022 comprises:

+ The share of profit attributable to NClof £7 million (2021: share of profit attributable to NClof £10 mullion)

* Foreign exchange gains of £8 million {2021: losses of £1 million)

+ The distributions made to NCI of £3 million (2021: €1 million)

+ The share of net assets attributable to NCl relating to subsidiaries acquired, disposed or changes in ownership
interest in 2022 of £4 mitlion (2021: £1 million)
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4.8
Share-based
compensation

The Group utilises share award schemes as part of its employee remuneration
packages, and therefare operates a number of share-based compensation
schemes, namely the Deterred Share Award (DSA), Executive Share Plan (ESP),
performance Share Plan (PSP}, Long Term Incentive Plan (LTIP) and Save As You
Earn (SAYE) schemes. The share-based compensation is not pensionable.

Keeping
it simple ?

&

A transaction witl be classed as share-based compensation where the Group
receives services from employees and pays for these in shares or similarequity
instruments. If the Group meurs a lability linked 1o the price or value of the Group's
shares, this will also fallunder a share-bacsed transaction.

Accounting policies

For each of the Group's share-based compensation schemes, the fair value of the equity instrument granted is
measured at grant date and spread over the vesting period via a charge to the Consolidated Income Statement with a
corresponding increase in equity.

The fair value of the share options and awards is measured using either market price at grant date or, for the SAYE scheme,
a Black-5choles model, taking into account the terms and conditions of the individual scheme. Expected volatility is based
on the historical volatility of ITV plc shares over a three or five year period, based on the life of the options.

Vesting conditions are limited to service conditions and performance conditions. For performance-based schemes,
the relevant Group performance measures are projected to the end of the performance period in order to determine
the number of options expected to vest. This estimate of the performance measures is used to determine the option
fair value, discounted to present value. The Group revises the number of options that are expected to vest, including
an estimate of forfeitures at each reporting date based on forecast performance measures. The impact of the
revision to original estimates, if any, is recognised in the Consolidated Income Statement, with a corresponding
adjustment to equity.

Exercises of share options granted to employees can be satisfied by market purchase or issue of new shares. No new
shares may be issued to satisfy exercises under the terms of the DSA. During the year, all exercises were satisfied by
using shares purchased in the market and held in the ITV Employees’ Benefit Trust.

Share-based compensation charges totalled £18 million in 2022 (2021: £12 million).

Share options outstanding
The table below summarises the movements in the number of share cptions outstanding for the Group and their
weighted average exercise price:

2021
: weighted
0 Number - Number average
~ of options of opticns exercise price
] (000)
Outstanding at1 January 98,934 106,503
Granted during the year - nilpriced : 17,238 L5075,
Granted during the year - other 13;814 . 3665 ~
Forfeited during theyear (3,095) - (2158) 4856
Exercised during the year — nil priced 3 (6,201) (4,205) -
Exercised during the year - othe L 10) (457) 7234
Expired during the year -~ {15,851) (12,589) 25.51
Qutstanding at 31 December 104,729 98,934 24.98
Exercisable at 31 December 4,383 877 68.35

The average share price during 2022 was 78.32 pence {2021: 116.48 pence).
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Notes to the Financial Statements
Section 4: Capital Structure and Financing Costs continued

Of the options still outstanding, the range of exercise prices and weighted average remaining contractual life of these
options can be analysed as follows:

2022 2021

Weighted Weighted

Weighted average Weighted average

ag r average Number remaining

exercise price of options contractuallife exercise price of options  contractual life
Range of exercise pif?es {pergc? Apence) . {'ooe) {years) - {pence} (fOOf))

NiL L - 59,056 0.29 . - 57336

20.00-49.99 . o 49.17 29,225 sl - A49.17 31,601

50. 88 61,73 - 10,878 344 - - -
7000-8999 e 85.22 5,351 1.35 . 8831 8,420
100.00 -109.88 105.98 20 -1.46 105.98 . 846

110.00 -119.99 , - - T N
130.61 129 ; 3 13344 5% 078
o= - - - 162.55 135 0.77

Assumptions
DSA, LTIP and PSP options are valued directly by reference to the share price at date of grant.

The options granted in the current and prior years for the HMRC approved SAYE scheme, are valued using the Black-
Scholes model, using the assumptions below:

Share price Exercise Expected Expected divﬁjr:nsé Risk-free

at grant price volatility life yield rate Fair value
Scheme name Date of grant {pence) (DEFJEE‘) o % (years) ) % % ~{pence)
Syear _13Apnl2021 12290 he e 3648
5 Year 13 April2021 122.90 - 51.80
3Year 6 September 2021 1710 93 -
Syear  6September2021 11710 _
Syear ,,,,hl_z_&_,,,til 2022 . 7908 -
SYear 12Aprit2022  79.08 - 18.45
S¥ear . 3September2022 6274 . - 1485
5 Year 5 September 2022 62.74 - 12.63

Employees’ Benefit Trust

The Group has investments in its own shares as a result of shares purchased by the ITV Employees’ Benefit Trust
(EBT). Transactions with the Group-sponsored EBT are included in these financial statements and primarily consist
of the EBT's purchases of shares in ITV plc, which is accounted for as a reduction to retained earnings.

The table below shows the number of ITV ple shares held in the EBT at 31 December 2021 and the releases from the
EBT made In the year to satisfy awards under the Group's share schemes:

Nurmber of shares Nominal value
Scheme Shares held at (released}/purchased

C1danuary 2022 18,478,248

LTIPreleases

ESP release:
PSP releases
Shares purchased ] ) o -

31 December 2022 14,587,379 1,458,738

The total number of shares held by the EBT at 31 December 2022 represents 0.36% (2021: 0.46%) of ITV's issued
share capital. The market value of own shares held at 31 December 2022 is £11 million (2021: £20 million}.

The shares will be held in the EBT until such time as they may be transferred to participants of the various Group
share schemes. Rights to dividends have been waived by the EBT in respect of shares held that do not relate to
restricted shares under the DSA. In accordance with the Trust Deed, the Trustees of the EBT have the power to
exercise all voting rights in relation to any investrment (including shares) held within that trust. The Trust is accounted
for as a separate entity and therefore is only accounted for in the consclidated financial staterments and not included
inthe ITV pic Company financial statements.
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Notes to the Financial Statements
Section 5: Other Notes

51

Related
party
transactions

The related parties identified by the Directors mclude joint ventures. associated
undertakings, fixed asset investments and key management persannel

Keeping
it simple

To enable users of our financial statements to form a view about the effects of
E:—’] related party relationships on the Group, we disctose the Group's transactions with
those related parties during the year and any associated year end trading balances.

Transactions with joint ventures and associated undertakings
Transactions with joint ventures and associated undertakings during the year were:

2021
£m

Sales tojointventures 2
Sales to associated undertakings B 11
Purchases from joint ventures . 32
Purchases frem associated undertakings 65

The transactions with joint ventures primarily relate to sales and purchases of digital multiplex services with Digital 3&4
Limited and distribution revenue from BritBox LLC, BritBox International Limited and BritBox Australia Management Pty
Lirmited. Sales to associated undertakings include airtime sales to DTV Services Limited. Purchases from associated
undertakings primarily relate to the purchase of news services from ITN Limited.

All transactions with associated undertakings and joint ventures arise in the normat course of business onan arm’s
length basis. The amounts owed by and to these related parties at 31 December were:

2021

£m

Amounts owed by joint ventures 11

Amounts owed by associated undertakings 10
Amounts owed tojoint ventures WL

Amounts owed to associated undertakings 9

None of the balances are secured.

Amounts owed by joint ventures primarily relate to trading with BritBox LLC and BritBox Australia Management Pty
Limited. Balances owed by associated undertakings largely relate to Bedrock Entertainment LLC and Scuthrock
Productions LLC. Balances owed to associated undertakings primarily relate to trading with ITN Limited and amounts
owed to Bedrock Entertainment LLC.

Amounts paid to the Group's retirement benefit plans are set outin note 3.7

Transactions with key management personnel
Key management consists of ITV plc Executive and Non-executive Directors and the other members of the ITV
Management Board. Key managerment personnel compensation is as follows:

2021
£m
Short-term employee benefits 13
Share-based compensation 4
17
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Notes to the Financial Statements
Section 5; Other Notes continued

i . A cantingent asset or liability is a lability that is not sufficiently certain to qualify for
. Keeping F2A
Contingent it simple ‘) i recognition as an asset or provision where uncertainty may exist regarding the
P cutcome of future events.
assets and ;
liabilities &

Contingent liabilities

As reported in our interim financial staterments, on 12 July 2022, the UK Competition and Markets Authority (CMA)
opened an investigation into certain conduct of {TV and other named companies in the sector retating to the
production and broadcasting of sports content in the United Kingdom. The investigation is at an early stage and it is
not currently possible to reliably quantify any liability that might result from the investigation. ITV is cormmitted to
complying with competition law and is cooperating with the CMA’s enquiries.

There are contingent liabilities in respect of certain litigation and guarantees, broadcasting issues, and in respect of
warranties given in connection with certain disposals of businesses. None of these items are expected to have a
material effect on the Group's results or financial position.
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5.3 Keeping ) Certain subsigiaries of the Group can take an exemption from having an au;ilt. Strict
T . - ' criteria must be met for this exemption to be taken. and 1t must be agreed by the
[t )
Subsidiaries it simple Directors of thai subsidiary entity.
exempt
from audit %

Listed below are subsidiaries controlled and consolidated by the Group, where the Directors have taken the exemption from
having an audit of its financiat statements. This exemption is taken in accordance with the Companies Act 2006 s479A.

Company number Company name Company number Company name

04195187 12 vard Productions (Investments) Limited SCI75274 TV (Scotland) Limited

04145307 12 Yard Productions Limited 11516620 ITV 112 Limited

10058419 Back Preductions Limited 12966892 ITV Adventures Limited
13813181 Big Talk (NEWCO1} Limited 13087805 1TV Alder Limited

13087812 Big Talk Alone Limited 14047839 ITV Archie Limited

10496857 Big Talk Cold Feet Limited 11667230 1TV Barking Limited

12092620 Big Talk Friday Limited 02578005 1TV Breakfast Limited

111098596 Big Talk Goes Wrong Limited 13087759 ITV Duneen Limited

13087733 Big Talk Horseface Limited 10494684 ITV Enterprises Limited
13087735 Big Talk I Hate You Limited 14133299 ITV Grace Limited

07037447 Big Talk Investments Limited 04159210 ITV Holdings Limited

10528952 Big Talk Living the Dream Limited 04159213 ITV International Channels Limited
117238%8 Big Talk Offenders Limited SCAT3179 ITV LTVC (Seotiand) Limited
11109572 Big Talk Peacock Limited 13989147 1TV Maternal Limited

02897434 Big Talk Pictures Limited 00603893 ITV Network Limited

06567813 Big Talk Productions Limited 11723842 1TV Nightingate Lirnited
02936337 Boom Cymmu TV Ltd Q0603471 ITV Pension Scheme Limited
07922831 Boom Pictures Limited 14461569 ITV POS Limited

03866274 Box Clever Technology Limited 01565625 ITV Properties (Developments) Limited
01891539 Broad Street Films Limited 1Ty Praperties (Jersey) Limited
1434722 Button Hall Preductions 13087782 ITV Ralph and Katie Limited
02285229 Campania Limited 14460328 ITV RE Limited

04159249 Carlton Content Holdings Limited 08554937 ITv Shetland Limited

00301188 Carlton Film Distributors Limited 11723826 ITV Spy Limited

01692483 Cariton Finance Limited 09498877 ITV TFG Holdings Limited
03984490 Cartton Food Network Limited 11107934 ITV The Bay Limited

03053508 Carlton Programmes Development Limited 13087693 ITY The Reckoning Limited
03210452 Carlton Screen Advertising (Holdings) Limited 12368504 ITV TLC Limited

03210363 Carltonco Ninety-Six 09488177 1TV Top Class Limited

02280048 Castlefield Properties Limited 14048049 ITV Venturer Limited

06409013 Cat's on the Roof Media Limited 03089273 ITV Ventures Limited

04257248 Channel Television Holdings Limited 11107431 ITV Vera Limited

08195508 Cirkus Limited 14460676 ITV WKOW Limited

10240192 Cloth Cat LBB Limited 13087699 1TV V&M Limited

02852812 Cosgrove Hall Films Limited Q5518785 Juice Music UK Limited
09366309 Crook Productions Limited 12368661 Mammoth Screen (BHR) Limited
05421502 Cynhyrchiadau Boomerang Cyfyngedig 09355455 Mammoth Screen (End) Lirnited
08479545 Doubie Double Limited 8546227 Marnmoth Screen (End2) Limited
07621062 EQ Pictures Limited 11109517 Mammoth Screen (Endé) Limited
09366308 Gameface Productions Limited 11808267 Mamrmoth Screen (End?) Limited
05946785 Garilla TV Group Limited 12368766 Mammaoth Screen (End8) Limited
03776018 Gerilla Tv Lirmited 10528827 Mammath Screen (End9)Limited
00290076 Granada Group Limited 13087685 Mammaoth Screen (Evans) Limited
03962410 Granada Limited 13989267 Mammath Screen (GK) Limited
03106798 Granada Media Limited 11385990 Marnmaoth Screen (MD) Limited
05344772 Granada Screen (2005) Limited 12735978 Mammaoth Screen (MD2) Limited
007330863 Granada Television Qverseas Limited 13989179 Mammoth Screen (MIE} Limited
00250311 Granada UK Rental and Retail Limited 11062257 Mammath Screen (NC) Limited
10094508 Harlots Limited 09660486 Mammaoth Screen (Pol2) Limited
04842712 Interactive Telephony Limited 10031005 Mammoth Screen (Pol3) Limited
00608490 ITC Entertainment Group Limited 10528763 Mammaoth Screen (Pold} Limited
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Notes to the Financial Statements
Section 5: Other Notes continued

Company number

11108289
08799982
09646520
11108327
11204836
NI678277
13087656
10528702
11108322
11108320
MIBS7412
10973979
05576348
13412337
08477931
04201477
12180134
12368748
13889060
13813329
13087117
13506403
16163547
14163654
14460016
14436123
14458573
14462220

Compary narme

N'Iammgtﬁirwrsﬂcreen (Pol8) Lirmited
Mamrmoth Screen {Poldark) Limited
Mammoth Screen (QV) Limited
Mammoth Screen (Serpent) uimited
Mammoth Screen (SG) Limited
Mammoth Screen {TJ} Limited
Mammoth Screen (Tower) Limited
Mammoth Screen (V) Limited
Mammoth Screen (Vic3) Limited
Mammoth Screen (WOF) Limited
Mammoth Screen (WOF2) Limited
Mammoth Screen (WOTW) Limited
Mammoth Screen Ltd

Metavision Limited

Monumental Television Limited
Morming TV Limited

MT Ghosts 2 Limited

MT Ghosts Limited

MT Maryland Limited

MT Mrs Sidhu Limited

MT Murder in Frovence Limited
Planet Woa Lirnited

QSP ATF Limited

QSP FMO Limited

QSP Ghosted Limited

QSP Men Up Limited

QSP MU Limited

QSP My Limnited

mpany numb:
3714204
14460933
14048037
14460663
12350991
093686311
07714929
03991026
07155077
02351132
08602993
05493388
11109749
10796122
14360979
12388643
11109437
13988864
12116627
11109287
12116457
13087865
12116461
13087860
11103929
12368475
12368477

“@spnolly Limited

Company name
QSP PO Limited

QSP SO limited

QSP TRK Limited

Second Act (Grace) Lirmited
Secand Act Productions Limited
Sightseers Film Limited

So Television Limited

The Garden Productions Limited
TwaFour Broadcast Limited
TwoFour Group Holdings Limited
TwoFour Group Lirmited

WP Anne Limited

WP Bodyguard Limited

WP Delia Limited

WP Diplomat Lirmited

WP vigil Limited

WP Fifteen Limited

WP Karen Pirie Limited

WP LODS5 Limited

WP LODSG Limited

WP Malpractice Limited

WP Pembrokeshire Limited

WP RM Limited

WP Save Me 2 Limited

WP Showtrial Limited

WP The Suspect Limited

ITV Properties (Jersey) Limited is exempt from audit under article 113 of the Companies Act (Jersey) Law 1991
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ITV pic Company Financial Statements

Statement of Financial Position

2022 2021
Note L. T fm £m
Non rFeng aséets S o T
investments in subsidiary undertakings 3,080
Derivative financialinstruments vio - L
Deferred tax asset - 3
o B 3.084
Curront assets
| _Amounts owed by subsidiary undertakings due within one year 4,277
Amounts owed by subsidiary undertakings due after more than one year 527
Amounts owed by subsidiary undertakings 4,804
Derivative financial instruments v 7
Otherreceivables 8
Cash and cash equivalents 549
5,368
Borrowings e o (281)
Amounts owed to subsidiary undertakings e £5:026)
Accruals . (10}
Derivative financial instruments Vi (8)
Current liabilities (5,325)
Net current assets 43
Borowings . (722)
Derivative financial instruments vi {37)
Non-current liabilities (759)
Netassets 2,368
Share capital L Wl 403
Share premium vitii 174
Ctherreserves o wvili 31
Retained earnings Nl 2,377 1,760
Total shareholders’ equity . 2,983 2,368

The Company has elected to take the exemption under section 408 of the Companies Act 2006 from presenting the parent company income
Statement. The Company's profit for the year was £800 million {2021: profit of £150 million).

The financial statements on pages 245 to 258 were approved by the Board of Directors on 2 March 2023 and signed on its behalf by

Chris Kennedy
Director
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ITV plc Company Financial Statements continued

Company Statement of Changes in Equity

Share Share Other Retained
capital premium reserves earnings Total
Note £m £m £€m £m £m
BalanceatlJanuary2022 L 403 174 sL 1760 2368
Total comprehensive income for the year
Profit forthe year - L e e T - O .Boc 8GO
Net loss on cash flow hedges and cost of hedging - - (2) - (2)
Total comprehensive income fortheyear - o 2 800 798,
Transactions with owners recorded directly in equity o o
tributions to owners o
e R— - - - (2013 (201}
Mavements due to share-based compensation R I N S @ 18
Tax on items taken directly to equity - - - (L) (D
Total transactions with owners - - - {183) (183)
Balance at 31 December2022 o vii/viii ¢ 403 174 . 29 2983
Share Share Other Retained
capital premium reserves earnings Tatal
Note £m £€m Em £m
Balance at 1 January 2021 T a0z ara 10 1596

Total combrghensive ir[gp}ne forthe ye{é{r

Profit for the year B . o T o - 150 150
Net gain on cash flow hedges and cost of hedging . . - R : ™ - 1
Income tax charge on other comprehensive income” 2 1 3
Total comprehensive income for the year S T e — 151 172
Transactions with owners recorded directly in equity

Contributions by and distributions to owners ]

Equity dividends R I o R B ) T - =
Movements due to share-based compensation e = 12
Tax on items taken directly to equity - - - 1 1
Total transactions with owners - - - 13 13
Balance at 31 December 2021 vii/viil 403 174 31 1,760 2,368

* Income tax on other comprehensive income has been reallocated to the relevant reserves from Retained Earnings in the prior year.
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Notes to the ITV plc Company Financial Statements

Notei
Accounting
policies

In this 9 This section sets out the notes to the ITV ple Company only financial staterments.
seclion Those slalements form the basis of the divigend gecisions made by the
Direclors, as explained in detall in note viil below. The notes form part of the

El financial statements.

Basis of preparation

The Company is a qualifying entity as it is a member of the ITV plc Group where ITV plc. the ultimate parent prepares
publicly available consclidated financial statements. These financial statements were prepared in accordance with
Financial Reporting Standard 101 ‘Reduced Disclosure Framework’ {'FRS 1017). The Company is registered in England
and Wales.

In preparing these financial statements, the Company applies the recognition, measurement and disclosure
requirements of international accounting standards in conformity with the requirements of the Companies Act 2006
(‘Adopted IFRSs"), but makes amendments where necessary in order to comply with Companies Act 2006 and has
set out below where advantage of the FRS 101 disclosure exemptions has been taken.

Exemptions applied

Presentation of a Statement of Cash Flows and related notes

Disclosure in respect of capital management

Disclosure of related party transactions between wholly-owned subsidiaries and parents within a group
Disclosures required under IFRS 2 ‘'Share-based payment in respect of group settled share based payments
Disclosures required by IFRS 7 'Financial instruments: Disclosure’

Certain disclosures required under IFRS 13 'Fair Value Measurement’

Disclosure of information in relation to new standards not yet applied

The Company proposes to continue to apply the reduced disclosure framework of FRS 101 in its next financial statements.

The financial statements have been prepared on a going concern basis.

Changes in accounting policy
New accounting standards, interpretations and amendments that are effective from 1 January 2022 have not had
significant impact on the Company's results or Statement of Financial Position.

Accounting standards effective in future periods

The Directors have considered the impact on the Company of new and revised accounting standards, interpretations
or amendments that are not yet effective and do not expect them to have a significant impact on the Company's
results and Statement of Financial Position.

Accounting judgements and estimates

The preparation of financial statermments requires management to exercise judgement in applying the Company's
accounting policies. It also requires the use of estimates and assumptions that affect the reported amounts of
assets, liabilities, income and expenses. Actual results may differ from these estimates.

Expected credit losses on amounts due from subsidiary undertakings is considered a key source of estimation uncertainty.

Subsidiaries

Subsidiaries are entities that are directly or indirectly controlled by the Company. Control exists where the Company
has the powerto govern the financiat and operating policies of the entity so as to obtain benefits from its activities.
The investment in the Company's subsidiaries is recorded at cost.

Foreign currency transactions

Transactions in foreign currencies are translated into sterling at the rate of exchange ruling at the date of the
transaction. Foreign currency monetary assets and liabilities at the balance sheet date are translated into sterling
at the rate of exchange ruling at that date. Foreign exchange differences arising on translation are recognised in the
profit and loss account. Non-monetary assets and liabilities measured at historical cost are translated into sterling
at the rate of exchange on the date of the transaction.

Borrowings

Borrowings are recognised initially at fair value including directly attributable transaction costs, with subsequent
measurement at amortised cost using the effective interest rate method. The difference between initial fair value
and the redemption value is recorded in the profit and toss account ever the period of the liability on an effective
interest basts.
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Notes to the ITV plc Company Financial Statements continued

Derivatives and other financial instruments

The Company uses a limited number of derivative financial instruments to hedge its exposure to fluctuations in
interest and other foreign exchange rates. The Company does not hold or issue derivative instruments for
speculative purposes.

Derivative financial instruments are initiaily recognised at fair value and are subsequently remeasured at fair value
with the movement recorded in the profit and loss account within net financing costs, except where derivatives
qualify for cash flow hedge accounting. In this case, the effective portion of cash flow hedge is recognised in other
reserves within equity. The cumulative gain or loss is later reclassified to the profit and loss account in the same
period as the relevant hedged transaction is realised. Derivatives with positive fair values are recorded as assets and
nedative fair values as liabilities.

The fair value of foreign currency forward contracts is determined by using the difference between the contract
exchange rate and the quoted forward exchange rate at the balance sheet date.

The fair value of interest rate swaps is the estimated amount that the Company would receive or pay to terminate
the swap at the balance sheet date, taking into account current interest rates and the current creditworthiness of
swap counterparties.

Third-party valuations are used to fair value the Cormpany’s derivatives. The valuation techniques use inputs such as
interest rate yield curves and currency prices/yields, volatilities of underlying instruments and correlations between
inputs. For financial assets and Liabilities classified at fair value through profit or loss, the fair value change and
interest income/expense are not separated.

Current tax
Current tax is the expected tax payable or receivable on the taxable income or loss for the year and any adjustment in
respect of previous years.

The Company recognises liabilities for anticipated tax issues based on estimates of the additional taxes that are
likely to become due, which requires judgement. Amounts are accrued based on management's interpretation of
specific tax law and the liketihood of settlement. Where the final tax outcome of these matters is different from the
amounts that were initially recorded, such differences will impact the current tax and deferred tax provisions in the
period in which such determination is made.

Deferred tax
The tax charge for the peried is recognised in the Income Statement or directly in equity according to the accounting
treatment of the related transaction.

Deferred tax arises due to certain temporary differences between the carrying amount of assets and liabilities for
financial reporting purposes and those for taxation purposes. The amount of deferred tax provided is based on the
expected manner of realisation or settlement of the carrying amount of assets and liabilities. A deferred tax asset is
recognised only to the extent that it is probable that sufficient taxable profit will be available to utilise the temporary
difference. Recognition of deferred tax assets therefore involves judgement regarding timing and level of future
taxable income.

Share-based compensation

The Company utilises share award schemes as part of its employee remuneration packages, and therefore operates
a number of share-based compensation schemes, namely the Deferred Share Award (DSA), Performance Share Plan
(PSP), Long Term Incentive Plan (LTiP) and Save As You Earn (SAYE) schemes.

A transaction will be classed as share-based compensation where the Company receives services from employees
and pays for these in shares or similar equity instruments. If the Company incurs a liability based on the price or value
of the shares, this will also fall under a share-based transaction. The Company recognises the retained earnings
impact of the share-based compensation for the Group as awards are settled in [TV pic shares. The cost of providing
those awards is recognised as a cost of investment to the subsidiaries that receive the service from employees.

The fair value of the equity instrument granted is measured at grant date and spread over the vesting period viaa
charge to the Income Statement with a corresponding increase in equity. The fair value of the share options and
awards is measured using elther market price at grant date or, for the SAYE scheme, a Black-5choles model, taking
into account the terms and conditicns of the individual scheme.

Vesting conditions are limited to service conditions and perfarmance conditions. For performance-based schemes,
the relevant performance measures are projected to the end of the performance period in order to determine the
number of options expected to vest. The estimate is then used to determine the option fair value, discounted to
present value. The Company revises its estimates of the number of options that are expected to vest, including an
estimate of forfeitures at each reporting date. The impact of the revision to original estimates, if any, is recognised in
the Income Statement, with a corresponding adjustment to eqguity.
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Note ii
Employees
and share-
based
payments

Note iii

Investments
in subsidiary
undertakings

Note iv
Amounts
owed
(to)/from
subsidiary
undertakings

Exercises of share options granted to employees can be satisfied by market purchase c¢rissue of new shares. Na new
shares may be issued to satisfy exercises under the terms of the DSA. During the year, all exercises were satisfied by
using shares held in the ITV Employees’ Benefit Trust. The Trust is accounted for as a separate entity and therefore is
only accounted for in the consolidated financial statements.

Dividends to shareholders

Dividends payable to shareholders are recognised through equity on the earlier of their approval by the Company’s
shareholders or their payment. Dividends are distributed based on the realised distributable reserves {within retained
earnings) of ITV plc {(Company) and not based on the Group's retained earnings.

Two (2021: two) Directors of TV plc (i.e. the Executive Directors) were employees of the Company during the year,
both of whom remain employed at the year end. The costs relating to these Directors are disclosed in the
Remuneration Report.

Share-based payments

The weighted average share price of share options exercised during the year was 50.6 pence (2021: 72.3 pence)
(excluding nil priced share options). The options outstanding at the year end have an exercise price in the range of nil
to 130.61 pence (2021: nil to 162.55 pence) and a weighted average contractual life of two years (2021: two years) for
all the schemes in place for the Group.

The carrying value at 31 December 2022 was £3,224 million (2021: £3,080 million). The increase in investments in
subsidiary undertakings by £144 million is due to the Company capitalising a loan due from another Group company.

The carrying value of the Company's investments in subsidiary undertakings is assessed for impairment on an annual
basis. Determining whether the carrying amount has any indication of impairment requires judgement. in testing
forimpairment, estimates are used in deriving cash flows and the discount rates. The estimation process is complex
due to the inherent risks and uncertainties associated with long-term forecasting. The outcome of the value in use
calculation including borrowings supports the carrying value of the investment in subsidiary undertakings and net
amaounts owed from subsidiary undertakings with headroom of over £3 billion (2021: £5 billion).

Due to the significant headroom, there is no reasonably possible scenario that would result in a material adjustment
to the amounts reported in the financial statements.

The Company's review resulted in no Impairment for 2022 (2021 no impairment).
The principal subsidiary undertakings are listed on page 255.

The Company operates an intra-group cash pool policy with certain 100% owned UK subsidiaries. The pool applies to
bank accounts where there is an unconditional right of set off and involves the daily ctosing cash position for
participating subsidiaries whether positive or negative, being cleared to £nil via daily bank transfers to/from ITV plc.
These daily transactions create a corresponding intercompany crediter or debtor, which can result in significant
movements in amounts owed to and from subsidiary undertakings in the Company balance sheet. Interest is payable
on intra-group cash pool balances at 0.5% above base rate per annum and the balances are repayable on demand.
Other loans to subsidiary undertakings are repayable according to contractual terms. The classification of balances
as due after more than one year is based on the intention of when the balances are expected to be settled rather
than the contractual terms.

The credit risk management practices of the Company include internal review and reporting of the historical credit
losses and forward-looking data. The Company applies the {FRS 9 simplified approach in measuring expected credit
losses, which use a lifetime expected credit loss allowance for amounts due from subsidiary undertakings, and
cther receivabtes.

To measure expected credit losses, amounts due from subsidiary undertakings, and other receivables have been
dgrouped by shared credit risk characteristics. In addition to the expected credit losses, the Company may make
additional provisions for particular receivables if detericration cf the financial position is cbserved.

During the year, the Company provided for £192 million (2021: £17 million) of doubtful debts for amounts owed by its
subsidiary undertakings. £11 million was written back tec the Income Statement for provisions of doubtful debts no
lenger required.

The recoverability of the amounts cwed by subsidiary undertakings is assessed on an annual basis or more frequently
when an indication of impairment exists. Determining whether there is an indication of impairment requires
judgement as the assessment is based on either net assets of the undertaking or forecast future performance.
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Note vi
Managing
market risks:
derivative
financial
instruments

Notes to the ITV plc Company Financial Statements continued

Keeping The Directors manage the Group's capital structure as disclosed in section 4 1o
it simple 9 the consolidated financial statements. Borrowings. cash and derivative financial
P instruments are manly held by ITV pic and disclosed in these Company

%] financial statements.

Cash and cash equivalents
At 31 December 2022, the Company has a cash position of £197 millicn (2021: £549 mitlion).

Loans and facilities due within one year

In January 2022, the Company entered into a new syndicated £500C million Revolving Credit Facility {'RCF’) to meet
short-term funding requirements, of which £50 million was drawn at 31 December 2022. The original terms of the RCF
ran until January 2027; however, ITV plc took the opportunity to give notice to extend for ane year, pushing current expiry
out to 2028. (There is a further extension opportunity in 2024, which means that facility could potentially provide funding
out to 2029). The financial covenants in the new RCF are the same as those that applied te the previous RCF. In addition,
there are ESG targets linked to the delivery of ITV's science-based carben emissions targets.

The €335 million Eurobond was repaid in September 2022,

The €259 million Eurobond, at a fixed coupon of 2.0%, matures in December 2023 (the principal and final interest
payment having been fully hedged with FX forward rate agreements).

Loans and loan notes due after one year

The Company has the following Eurobond in issue:

= €600 million at a fixed coupon of 1.375%, which matures in September 2026 has been swapped back to sterling
(£533 million) using a number of cross-currency interest rate swaps, The resulting fixed rate payable in sterling
is €.2.9%.

See section 4.1 of the Group Notes for further details of borrowings and available facilities.

What is the value of our derivative financial instruments?

Assets . Liabllitles
2022 2022
£ £m
Current A_
Foreign exchange forward contracts and swaps - fair value through profit or loss - 7 (0]
Foreign exchange forward contracts and swaps - cash flow hedges - w
ency interest swaps - cash flo dges - {8)
exchange forward contracts and swaps - fair value through profit or loss 2 {2)
9 (18)
Assets Liabitities
2021 2021
£m £m
Current o
7 (8>

Non-current
Cross-currency i

y inter: :carshﬂfléwﬂ Hedges } (36)
Foreign exchange forward contracts and swaps - fair value through profit or loss 1 (1}
8 (45}

* 2071 has been updated from prior year to better reflect the foreign exchange forward contracts and swaps between the Company and its subsidianes

@ ITV plc Annual Reportand Accounts 2022




The Company employs cross-currency interest rate swaps to exchange the principal and interest coupons in a debt
instrurment from gne currency to another.

Currency risk

The Company's foreign exchange policy is to use forward foreign exchange contracts and cross-currency interest
rate swaps both to manage foreign currency cash flow timing differences and to hedge foreign currency denominated
monetary items.

Cash flow hedges

In order to tix the sterling cash vullluws assucialed wilth the commitments and interest payments - which are mainly
denominated in euros - the Company has taken out forward foreign exchange contracts and cross-currency interest
rate swaps for the same foreign currency amount and maturity date as the expected foreign currency outflow.

The amount recognised in other comprehensive income during the period all relates to the effective porticn of the
revaluation loss associated with these contracts, There was less than £3 million (2021: less than £1 million)
ineffectiveness taken toc the Income Statement and £37 millicn cumulative gain (2021: £32 million cumulative loss®)
recycted te the Income Statement in the year.

Under IFRS 9, the Company has adopted the ‘cost of hedging' approach which allows the recognition of the value of
the currency basis at inception of the hedge to be recorded on the Statement of Financial Position and amortised
threugh net financing costs in the Income Statement over the life of the bond. Any mark-to-market change in fair
value of the currency basis is recognised in 'cost of hedging' in the Statement of Comprehensive Income.

* 2021 has been updated from prior year to better reflect the amounts reclassified from the Consolidated Statermnent of Comprehensive Income to the
Consolidated Income Statement
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Notes to the ITV plc Company Financial Statements continued

Note vii
Share capital

Undiscounted financial liabilities

The Company is required to disclose the expected timings of cash ocutflows for each of its derivative financial
liabilities. The amounts disclosed in the table are the contractual undiscounted cash flows (including interest), so will
not always reconcile with the amounts disclosed on the Statement of Financial Position,

carrying contra:;::ll Less than Between Between
vatue cash fiows 1yecar 1and 2 years 2 and Syears Qver 5 years
At 31 December 2022° £ £m £m £m P BT
Non-current and current
Foreign exchange forward contracts
and swaps - cash flow hedges " .
Inflow ] . - 233 233 - - -
COutflow (O . (236) (236) . - -
Cross-currency swaps - cash flow S
hedges : e e e e e e e
Inflow T T - .- 560 4 7
ow ‘ {596) (16) D)
gn exchange forward contracts
and swaps - fair value through profit
or loss e
Inflow o .9 570 403 136 31 -
Outflow (9) (570) (a03) (136) B -
(9) __{39) (12) (9) (18) -
Total
Carrying contractual Less than Between Between
value cash flows 1year 1land 2 years 2and 5years Cver 5 years
At 31 December 2021° £m Em £m £m £m £m
Non-current and current -
Cross-currency swaps - cash flow
hedges e e
Inﬂo\)\',n' e - 539 7 7 -
ZQutflow . 38) ‘1 .48 . a8 -
Foreign exchange forward contracts
and swaps - fair value through profit
orloss . I —— e
_Inflow e B B6T B89 98 - -
Outflow (9 (666) (568) (98) - -
[€1)) (72) (Y] (9) (55) -

* The Company is jointly and severally liable for VAT at 31 December 2022 of £35 million (51 December 2021 £53 million)
** 2021 has been updated from prior year to better reflect the foreign exchange forward contracts and swaps between the Company and its subsidiaries

Allotted, issued
and fully paid

2022 & 2021

£m

Allotted, issued and fully paid ordinary shares of 10 pence each 403
Total A03

The Company's ordinary shares give shareholders equalrights to vote, receive dividends and to the repayment of capital.
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Note viii
Equity and
dividends

Note ix
Contingent
liabilities

I'TW plc is a non-trading investment holding company and derives its profits from
dvidends paid by subsidiary companies.

Keeping
it simple

The Directors consider the Company's capital structure and dividend policy at

% least twice a year ahead of announcing results and do so in the context of its
ability to continue as a guing concern, to execute the strategy and to investin

opportunities to grow the business and enhance shareholder value.

The dividend policy is influenced by a number of the principal risks as identified
on pages 75 to 84 that could have a negative impact on the performance
of the Company.

In determining the level of dividend in any year, the Directors follow the dividend
policy and also consider a number of other factors that influence the proposed
dividend and dividend policy, including:

s The level of retained distributable reserves in ITV ple the Company

« Avaitability of cash resources (as disclosed in note 4.1 to the consolidated
financial statcments) and

* Future cash commitments and investment plans. to deliver the Company’s
long-term strategic ptan

+ Consideration of the factors underlying the Directors’ viability assessment and

* The future avaitability of funds required to meet ionger-term obligations
including pension cormmitments.

Equity
The retained earnings reserve includes profit after tax for the year of £800 million {2021: £150 million), which includes
dividends of £980 millicn from subsidiaries in 2022 (2021: £200 million).

During the year, the Cempany provided for £192 mitlion {(2021: £17 million) of doubtful debts for amounts owed by its
subsidiary undertakings. £11 million was written back to the Income Statement for provisions of doubtful debts ne
longer required.

The recoverability of the amounts owed by subsidiary undertakings is assessed on an annual basis or more frequently
when an indication of impairment exist. Determining whether there is an indication of impairment requires judgement
as the assessment is based on either net assets of the undertaking or forecast future performance.

The share premium of £174 million remains unchanged in the year. Other reserves of £29 million (2021: £31 million)
comprises Merger reserves of £36 million (2021: £36 million) which relate to share buybacks in prior periods and
Translation reserves with net losses of £7 million {net losses of £5 million) which relate to cash flow hedges and cost
of hedging.

Dividends

Reflecting ITV's streng operational and financial performance in the year, and in line with previcus guidance, the Board
proposes a final dividend of 3.3p, giving a full year dividend of 5.0p per share. in 2022, £201 million of dividends were paid
(2021: £nil), representing a final 2021 dividend of 3.3p per share and an interim 2022 dividend of 1.7p per share.

Keeping A contingent liability is a liability that is not sufficiently certain to quatify for
it simple recognition as a provision where uncertainty may exist regarding the cutcorne of
' p future evemnts.

3 |

As reported in our interim financial statements, on 12 July 2022, the UK Competition and Markets Authority (CMA)
opened an investigation into certain conduct of ITV and other named companies in the sector relating te the
production and broadcasting of sports content in the United Kingdom. The investigation is at an early stage and itis
not currently possible to reliably quantify any liability that might result from the investigation. {TV is committed to
complying with competition law and is cocperating with the CMA's enqguiries.

Under a Group registration, the Company is jointly and severally liable for VAT at 31 December 2022 of £35 mitlien
(31 December 2021: £53 million). The Company has guaranteed certain performance and financial obligations of
subsidiary undertakings.
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Notes to the ITV plc Company Financial Statements continued

Note x There are contingent liabilities in respect of certain litigation and guarantees, broadcasting issues, and in respect of
Capital and warranties given in connection with certain disposals of businesses. None of these items is expected to have a

thp material effect on the Company's results or financial position.
other

commitments The Company enters into guarantee contract to guarantee the performance and/or financial obligations of other
companies within the Group. In this respect, the Company treats these guarantee contracts as a contingent liability
until it becomes probable that the Company will be required to make a payment under the relevant guarantee.

The Company has a £300 million bilateral loan facility which matures on 30 June 2026. Utilisation requests are
subject to the lender's ability to source ITV Credit Default Swaps (CDS) in the market at the time the utilisation
request is made. The facility remains free of financial covenants. At 31 December 2021 £152 million of the facility
was utilised as a letter of credit to support the Group’s asset-backed pension scheme arrangement in respect of
the defined benefit pension scheme. This pension scheme arrangement has been renewed in the pericd and the
letter of credit has been released. At 31 December 2022, the facility was undrawn.

There are no capital commitments at 31 December 2022 (2021: none).

Note xi Keeping The related parties identified by the Directors include amounts owed to and from
n s subsidiary undertakings that are not wholly owned within the Group as wellas
Related ?arty it Simple transactions with key management. The Company is a holding company with no
transactions %] commercial activity.
To enable the users of the financial statements to form a view about the effects

of related party relationships on the Company. we disclose the Company's
transactions with thoge during the year.

Transactions with subsidiary undertakings that are not wholly owned
The amounts owed by and to these related parties at the year end were:

oah22 2021
SRR i £m

Amounts owed by subsidiary undertakings that are not wholly owned . 88 181
Amounts owed to subsidiary undertakings that are not wholly owned ) (a4} (8)

Amounts owed by subsidiary undertakings that are not wholly ewned relate mainly to funding provided to production
companies in our Studios division.

Amounts owed to subsidiary undertakings that are not wholly owned, relate mainly to amounts owed to 3sixtymedia
Limited and iTV Studios France $.A.S.

* 2071 has been updated as follows, Amounts owed by subsidiary undertakings that are not wholly owned was previously £164 millian and amounts owed 10
subsidiary undertakings that are not wholly owned was previously £3 million.

Transactions with key management personnel
Key management consists of ITV pic Executive Directors.

Key management personnel compensation, on an accounting basis, is as follows:

2022 2021

N £m £m

Short-term employee benefits . e 3 A
Share-based compensation 3 2
] 2]

Total emoluments and gains on share options received by key management personnel in the year were:

2022 2021
£m £m

Emoluments . . . 3 2
Gains on exercise of share options - 2
3 4
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Subsnd;ary undertakmgs and mvestment:,

Principal subsi

iary undertakings

The principal subsidiary undertakings of the Company at 31 December 2022, all of which are wholly owned (directly or indirectly) and
incorporated and registered where stated.

Company Name Country Principal Business Activity % Holding
Carlton Communications Limited* (1){(a)(d) UK Holding company —— e 100
ITV Broadcasting Limted (1)(a) UK Broadcast of tetevision programmes T o wo
{TV Consumer Limited (1)}{a) UK Davelopment of platforms, broadband, transactional and mobile services 100
ITV Dugital Channels Lirited (1)(a) UK QOperation ofd\ taltelew5|on chamnels . - 100
ITV Studios Global Distribution Limited (1)(2) UK Rights anershlp and distnbution of television programmes and films 100
ITV Network Limited {1){i) UK Scheduling and commissioming of television programmes 100
1TV Rights Limited (1)(z) UK Rights ownership ) 100
ITV Services Limited {1)(a){e) UK Provision of services for other companies within the Group 100
tTV Stodios Limited {1){a) UK Produclion uf leleviglon programmes 100
FTV2 Limited (1){a) . UK Operation of digital television channets 100
SDN Limited (1){a} UK Operation of Freeview Multiplex A 100
ITV Studios Helding B.V, (41)(a) Netherlands  Production of television programmes o w0
ITV America Inc. (30){)} USA Production of television programmes 100
ITV Global Entertainment, in¢, {303()) USA Rights ownership and distribution of television programmes and films 100
Southbank Studios Inc. 30){j} Usa Production of television programmes 100
Wholly-owned subsidiary undertakings
Company Name Country % | lolding Cunniparny Mg Country % Holding
12 ¥ard Productions {Investments) Li d (1)(a) UK 1o Granada Film Productions Limited (1)(a} UK 100
) 12 yard F‘roductbn; L_\ﬂ;rt“é-d (1)‘6;13“ e mm—— -L’Jk"“mm T 100 Gfaﬂada Gre &} L\mlt d (1)(3) UK- T 1‘0‘0 ” o
£.C.£.(1988) Limited (1)(a) UK 100 Granada Limited (1)(a} UK 100
Back Productions Limited (7)(a) UK 100 Granada Media Limuted (@)Y UK 100
Big Talk Alone Limited (2)(a) UK 100 _ Granada Screen (2005) Limited (1)(a) UK 100
Big Talk Cold Feet Limited (1)(a) UK 100 Granada Television Limited (1)(a) UK 100
Big Talk Friday Limited (1)(a} UK 100 Granada Television Overseas Limited (1)(a) UK 100 IR
Big Talk Goes Wrong Limited (1)(a) UK 100 Granada UK Rental and Retail Lirited (1)(a)(e) UK 100
Big Talk Horsetace Limited {1)(a} UK 100 Harlots Limited (1)(a) o UK 160
Big Talk | Hate You Limited (1)(a) UK 100 interactive Telephony Limited (1){a) UK 100
Big Talk Investments Limited (1)(a) UK 100 international Television Enterprises London Limited
Big Talk Living the Dream Limited (1)(a) UK 100 (W) UK 100
_ Big Talk Offenders Limited (1}(z) UK 100 ITC Distribution {1){a) UK 100
Big Talk Peacock Limited (1)) UK 100 ITC Entertainment Group Limited (1}{a) UK 100
Big Talk Pictures Limited (1){a} UK 100 ITC Entertainment Holdings Limited (1){a) UK 100
Big Talk Productions Limited (1)(a) UK 100 ITV (Scotland) Limited {20)(a) o UK 100
Boom Cymru TV Ltd (SHa) UK 100 TV 112 Limited (8)(a) UK 100
Boom Pictures Limited (1}(a) UK 100 ITV Adventures Limited (13(a) UK. . 1oo
Box Clever Technology Limited {(1)(a) UK 100 ITV Atder Limited (1}(a) UK 100
Box Clever Trustees Limited {(83}{a) UK o0 ITV Archie Limited (1)(a) UK 100
Broad Street Films Limited (14a) UK 100 )TV Barking Limited (1)(a}
_ Button Hall Productions (1)(a) UK 100 ITV Barder Limited {1)(a)
Campania Lim ted (1)(a)(k} UK 100 ITV Breakfast Broadcasting Limited (1)(a) e
Carbon Media Limited (1){a} UK 100 ITV Breakfast Limted (1)(a} UK 100
Carlton Active Limited (1)(a) UK 100 T Central Limited (1)(a) LUK oo
CarIY‘:‘on Cinerma Limited {1}(2) LUK 100 TV DCTrustee L\mlted @) UK 100
Carlton Content Holdings Limited (1)(a) UK w0 IV Digital Holdings Limited (1)(a) UK 100
Cariten Film Distributors Limited (1}{a} UK 100 ITV Dyneen Limited {1}(a} LK 100
_Cartton Finance Limited (1){a) UK 100 _Tv Enterprises Limited W) UK 100
Carlton Food Network Limited (1)(a} UK 100 ITYHoldingsLimited (G UK oo
Carlton Programmes Development Limited (1)(a) UK ITV International Channels Limited (1){a)
“Carlton Screen Advertising (Holdings) Limited {1){(a) UK _ITVInvestments Limited* (i}(a)
Carltonce 99 Limited (1)(a) UK ITVLTVC (Scotland) LimirtG}ﬁi(‘g_Q)(a‘)v
Carltonco Eighty-COne Limited (1)(a)(b) UK ITV Maternal Limited {1)a)
Carltonco Fifty Limited (1)(a)("k)_ o _M"UK o ITY Menidian Limited (1){&)
Carltonco Forty-Five Lirmited (1)(a) UK ITv Nightingale Limited ()(@)
Carltonco Ninety-Six (L){a}{f) UKk 1T Nolty Limited (1)(=)
" Carltonco Seventeen Limited (1)(a)l T UK ” 1TV Pension Scherne Limited (1}a)(h)
Castlefield Properties Limited (1){a) UK ITVPRS Limited (D()
Cat’s en the Roof Media Limited (1)(a) UK 1TV Propertles(DevelopmentS} lened (1){a)
‘Central Television L\mlted (1)(3) UK
Channel Television Holdings Limited (1)(a} UK _JTVRE Limited (1){a)
_ Cirkus Limited (10)(a) UK I TV Shetland bimited (1){a)
Cloth Cat LBB Limited (5)(@) Uk ITV Spy Limited (1)(a)
Cosgrove Hall Films Lirmted {1}{a) UK . ios (Jsrael) Limited 1ay
i UK \TV Supplementary Pension Scheme Limited (1){(&)
- adau Boomerang Cyt (53 ok ITV TFG Holdings Linited (1)(a}
Double Double Lirmited (1){(a) UK TV The Bay Li d(l)(a)
{ 1TV The Reckumng Limited {1)(a)

_Electrgnic Rentals Gr
EQ Pictures lelted (1)x@)

UK

ITVTLC Limited {1)(a)

Gameface Productions Limited {1}a)

_GIL Limited {1)(a}
roup Limited (5)a)

ITv Top Cl Class LHﬂIth (1)(a)

I'TV Venturer lelted (1)(3)

1TV ventures Limited (1){s)

Gor mited (5)(a}

Granada AV Solutions Limited (1)(3)

Granada Film (1)(3)

1TV Vera lelmd (1)(3)
1TV Wales & West Group lelted (1)(a)
_ITvWales & WESELVIVIV'!'IV\VV{EVCI Qa
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_Company Name Country % Halding Company Name __Country % Holding
ITV WKOW Limited (1 UK wo “australia 100
ITV Y&M Limited (1)(a) B CUK 100 Australia 100
ITYE Limited ¢Li(a) 100 Cayman
1ITv4 Limited (1)(a) 100 1TV Heldings {Cayman) Limited (27)a) Islands 100
ice Music UK Lim (1)(a) UK 100 B 1TV Studios enmark HDldmgs Aps (73)a) ___Denmarx 100
"London News Network (1)(a) UK United Productions Aps (74)(a) - Denmark 100
_ London weekend Television Limited @) UK i} ITV Studios Finland Oy (80)2y nland wo
_LWT (Holdings) Limited (1(@)(c) UK o0 Granada (F))) Pte Ltd. (48)(a} o Fij 100
" Mammath Screen (8HR) Limited (1)(a) LK 100 ~_ITvstudies France Holdings SAS (B4)(a) _ France 100
Mammath Screen (End) Limited (@) UK w0 1TV Studios TV France SAS (64)(s} _France 100
“Mammoth Sereen (End2) Limited (1(a) UK 100 Bildergarten Entertainment GmbH (55)(z) Garmany 100
Mammoth Screen (Ends) Limited (1)(2) UK 100 . Blldergarten infotainment GmbH (55)(a) __Germany 100
Mammoth Screen (End7) Limited (1){a) ’ Uk 100 Imago TV Film und Fernsehproduktion GmbH Germany o0
Mammoth Screen (Ends) Limited (1){a) UK 100 _ 1TV Studios Germany Fiction GmbH (55)(a) Germany 100
Mammoth Screen (| UK 100 iV Studiog Germany GmbH (28)(3) _Germany oo
Mammoth Sereen ( Va}ﬂs) Limited (1)fa) UK B 100 1TV Studios Germany Huldmgs GmbH (ZB)(a) Germany 100
Mammoth Screen (GK] Limited (1)(a) UK 100 windlight Pictures GmbH (44)(a) o _Germany _1o0 o
~ Mammoth Sereen (MD) Limited (1)(3) UK 100 Elecrent insurance Limited (21)(a) _._Guernsey 100
Marnrnc;th Screen (MD2) Limited (1)(3) UK 100 1TV Studms Glabal Dlstrlhunon (Hong Kong) Limited (58)(a)Hong Kong 100 o
Mammoth Screen (Mmﬁ mted (1)a) UK 100 Armoza International Media Ltd {56)(a) Israel 100
Mammoth Screen {NC) Liruted (1){a} - UK 100 Channel Television Limited (22)(a) _ _Jersey 100
Mammoth Screen (Pol2) Limited (1)(a) UK 100 ITV London Properties Linuted (23)(a) _lersey _loo
T Mammoth Screen (Pol3) Limited (@) B UK 160 _ITV Properties (Jersey) Limited {23)(a) Jersey 100
tMammoth Screen (Pela) Limited (1)(a) UK 100 itV Studios Lebanon S.A.R L (80)(=) Lebanon 100 N
Mammoth Sereen (PolS) Limited (&) UK 160 April, May en June BV (46)(a) “Netherlands 100
Mammoth Screen (ﬁoldark) Limited {1)(a) UK 100 Global Music & Talent Agency B.V. (41)(a) Netherlands 100
Mammoth Screen (QV) Limited (13(a) UK 100 _ITV(Europe) Holdings B.V * (41)(a) Netherlands 100
T Mammeth Sereen (Serpent) Limited (13(a) UK 160 TITV Studios Global Entertainment BM. (41)(2) Netherlands 100
Mamrmioth Screen ($G) Limited (1)) UK 100 ITV Studios Netherlands B.V. (42)(a) Netherlands 100
Mammoth Screen (TJ) Limited (25)a) UK 160 ITV Studios Netherlands Content BV, (42)(2) B Netherlands 100
" Mammoth screen (Tower) Limited L&) UK 100 ITV Studios Netherlands Drama B.v. (43)(a) Netherlands 100
Mammoth Screen (VF) Limited (1)(a) UK 100 ITV Studios Netherlands Holding B.V. (43)(a) Netherlands 100
Mammoth Screen (Vies) Limited (1)(2) UK 100 Stitchting ‘Derdengelden’ TV Producties (41)(a) _Netherlands 100 .
Mammoth Screen (wéF) Limited (1)(a) UK 100 1TV Studiag Norway AS | (70)(a) Norway 100
Mammoth Sereen (WOF2) Limited {26)(a) UK 100 1TV Studios Norway vest &5 (70)(a) Norway 100
OTW) Limited (1)(a) UK 100 TV GE (Asia) Pte Limited (77Xa) _Singapore 180
ammath Screen Ltd (1)(a) UK 100 "Iy Studios Spain SU(T8)() Span 100
Metavision Linmited (1)(a) UK 100 ITV Scandinavia Holdings AB (69)(a) ., Sweden oo
Millbank Studios (142} UK 100 ITY Studios sweden Drama AB (S94a) Sweden 100

Maonumental Television Limited (1)(a) UK 100
Marning Ty Limited (1)¢a) UK 100 -
Maving Picture Company lems L\mlted (1xa) UK 100
MT Ghosts 2 Limited (1)(a) UK 100
MT Ghosts Limited (1){a) UK 100
MT Maryland Limited (1)(a) UK 100
MT Mrs Sighu Limited (1)(a) UK 100
MT Murder in Provence Limmted {1)(a} T UK o iEoii
New Providence Productians Limited {1)(a) B 100
Pickwick Packaging Lirmited (1){(a) o - 100
Planet Woo Limited (1)) 100
_QsP ATF Limited (13(3) 100
QSP FMO Limited (1)) UK 100 )
QSP Ghosted Limited (1)(a) o UK 100
Men Up Limrted (1)) UK 100
QSP MU Limited (1)(a) UK 100
QSP MY Limited (1){a) 100
QSP PO Limited (1)) 100
"~ QSP TRK Limited (1)(a) 100
QSP Nolly Limited (1)(z) 100
_QsPsOlimited (1)) UK 100
’ UK 100

Second Aét Productions Limited (1)(a)

htseers Film Limited (1)(3)

The Garden Productions Limited (1)(3)

“TwoFour Broadeast Limited (3)(3)
TwoFour GreupH i

TwoFour Group Limited {3)(a)

_UTVLimited (24)(s)
UTV Pension Scheme lelted (24)(a)

_Westcountry Television Limited (1){a)

wWorld of Sport wresting Limited (1}a)

_Yorkshire Television Limited (1)(a}
_Zebedee Proguchions Limited (1)(a)

) "ALT;[}BII& )

100

ices Cable Pty Ltd (26)(a)

Artist Services fnvestments Pty Limited (26)a) Australia 100
Arust Services Productions Pty Ltd (26)(a) Au}__t:é_!‘l_a 100
Granada Media international {Australia) Pty Ltd (26)(ay___ Australia 100
Granada Media Investments (Australia) Pty Ltd (26)(2) Australia 100
Granada Productions Pty Ltd (28)(2) Australia

7|Tv Services Pty Ltd (2%;)(;-1) e - o 'Aus!rallq
ITV Studios Australia Pty Limited (2 o Australia
T Studios Glabal Dis tealia_
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Ty Studios Sweden AB (59)(a)
ITV Studios Germany GmbH, K81n, Zweigniederlassung

Sweden

Zirich {60)(m) Switzerland 100 B
Maximum Media Production F2-LLC (63)a) UAE 100
ITV Studios Arabia Holding Ltd (63}(a} TuaE loo
IV Studios Middle East FZ-LLC (63)(a) UAE 100
ALB181% Productions inc. (30Mj) UsAa 100
Cardinal Productions of Ohio, Inc. (30)() usa 100
Carlton Media Company, Inc. (30X]) usa 100
Cranktown Preductions Inc (30)(j} UsA 100
Critical Productions Inc (30)(j} UsA 190

" Electric Farm Entertainment Holdings inc. (30)(j} USA 100
Feeding Time Productions, LLC (34)(h usa 100
Fourth State Productions Inc (35) (]} USA 100
Gear Shop Inc, (303() usa 100
Grafting 101, In¢, {30)(h) USA 100
Granada Cracker US Prod (300 “usa 100
Granada Television International, Inc [&1N] USA 100
Gurney Productions, LLC (32)¢h) ) USA 130

GWC Enterprises Inc. (303{())

Hamdon Entertammem_rn_c_.n(ao)(j}

High Noon Group, LLC (33)(h)

High Noon Productions, LLC (33)h)
Distribution, LLC (30)(h) )
C Entertainment Group, tnc (30){())
ITCFims LLC (300(R) )
(TC Productions, LLC (303(h)
ITV Bedmck Holding, Inc. (.“50)(h)

ItV Blumhouse Holdmg Inc (30)(1)
Tty Diga Holding, Inc DY
ITV Entertanment Services inc.( 303(])
ITV Gurney Holding In¢. {30)(j) o
ITV HN Holding In¢ (30)5])" }
1TV Inter nal Corporation (30)(1)
_ITVLeftield Holdng Inc. GO)p)
1TV New Form Holding Ing (30)())
ITV NewT¥ Holding Inc (30)())
i ITV Popco Holding Inc. (30)(])
1TV Southpoint Holding Inc (30)(i)
1TV Studios America Inc. (30)(j)

usa

1TV $tudios, Inc (32)(j)

_MTvStudics The Voice USA, inc, (32){)) " Usa
1TV SVOD Holding Inc. (30)(3 L USA _
ITV Thinkfactary Holding Inc. (30)(j) USA




_CompanyName Courtry __ %Holding  CompanyName _Country ___%Holding.
ITV Tormorrow H‘?,'Eﬂg Irr (30)(1) Cusa Maving Pictures Services \nc (30)(1) usa 100
v Us Holdmgs Inc. (3 j . usa OutpostvE'ntertalnment LLC, (30}(h) usa 100
USA " Over the Pond Productions, tnc. (30()) Usa 100
kstallRoad Enterpn es, |nc- (}O)(J) USA Post 460 Inc (30)()) usA 100
Krewed Inc (303()) uUSA Quay Street Enterpnses, Inc. {30)(j) usa 100
Leftfield Entertanment. LLC (303R) USA “Sandia Pictures in< (30)(j) usa w0
_ Leftfield Fictures of NY Heldings, LLC (30}(h) USA Sirens Media, LLC {30)(h) usa_ 100
Leftfield Plctures of NY. LLC (30)h) Lsa Solowe Productions Inc (30)(j) USA 100
Leftfield ventures, LLC (30)(h)_ UsA Southsquare Productions Inc. (303()) usa 00
Loud Television, LLC (30)(h) UsA Thinkfactory Group, LLC (30)(h) usa 100
LWT Entercrises Inc (30)(j) i i USA Thinkfactory Media, LLC {300(h) UsA 100
ality Stars, LLC (30)(h) usa Upper Ground Enterprises, Inc. (30){) USA 100
Other subsidiaries, joint ventures, associates and other significant holdings
_CompanyName Country % Holding Company Name o Country % Holding
Absolutely Rights Limited (6)(F) UK 20 WP Save Me 2 Limited (1)a) UK as
That Mitchelland Webb Company Limited (7)(a) UK 20 WP Showtrial Limited (1)(a) UK 95
Broadcasters' Audience Research Board Limited (82)(1) UK 208 e Suspect Limited (1}{a) —J< 95'
Live Tech Garmes Limited (78)(a)(e) UK 207 . orld Productions Lirmited {1){a) UK a5
Route 24 Limited {17)}{a) ’ . UK 249 B GC Films Pty Limited (26)(a) Austratia 49
Clearcast Limited (11){z) UK 25 Bntbox Australia Management Pty Lirnited (38)a) Australia 50
DTV Services Limited {13}(a) UK 25 TATP Bost Pty Ltd (84) (a) Australia 51
Genial Productions Limited (38)( a) UK 25 ES Productions Pty Ltd (84) (a) Australia 51
Koska Limited {53)a) UK 25 Lingo Pictures Pty Ltd {85) (&) Australia N
. _South Shore Productions Limited (54) {a}) UK 25 Messenger Productions Pty Ltd (84) (a) Australia | b1
Thinkbox TV Limited (16)(a) UK 28.58 Prasper Productions Pty Ltd (84) () Australia 51
Digital UK Trading Limited (13)(a) UK 23 Queen of Oz Productions Pty Ltd (84) (a} Australia 51
Freesat {(UK) Limited (14)(a) UK 33 Secrets Productions Pty Ltd (86} () Australia 51
Independert Television News Limited (15)(a) UK a0 Secrets 2 Praductions Pty Ltd (84) (a) Australia 51
Malacara Limited (5)(@) UK 49 Upright Productions Pty Ltd (85) a) Australia 51
tred (Bl)(a) UK 50 Upright Pmductlons 2 Pty Ltd (84) {(a) Australia 51
ox Internationa radmg Limited (81){a} UK 50 Apple Tree Productions Aps (75)(a) Denmark 51
British Film-Makers Limited (1){a) UK 50 _15.15 Productions SAS (71)(a) France 3252
Denipurna Linuted (1)() UK 50 Balina Flms SAS (72)(a) France 3252
Digital 3 and 4 Limited (12)@7)" UK 50 Beaubourg Fiction SAS (72)(a) France 3252
Noha Film and Television Limited (18)(a) UK 50 Beaupourg Stories SAs (F2)ay France 32.52
_Standard Music Limited (lQ)(a) UK 50 GedeselSAS (52 France 32 52
Tell Me Everything Limited (18)(a) Tk 50 SCI MD 60 SAS (51)(a) France 3252
Possessed Limited (1)(a) UK 51 Funny Corp SAS(513(a}) France 33.17
Isixtymedia Limited (1)(a} UK 80 Macondo Productions Audiovisueles SAS (51)(a) France 3317
Escapade Bidco Limited (1)(a) UK 79.5 Tetra Media Figtion SAS (51)(a) France 507
Magnify Content Media Lld (1)(a) UK 79.5 ‘Shoot Again Productions SAS (51)(a) _France . S
_Plimsoll International Ltd (1)(a) UK 795 BeaubourgAudigwisuel SAS (72)(a) France 65.04
Plimsell Productions Limitad (1){a} UK 79.5 Tangaro SAS (51)(a) France £5.04
_ Titan Produc 1) UK 795 Phara Prod Intemational SAS (51)(a) France 55.04
_YearonEarth Productmnn UK 795 Tetra Media Studics SAS {51)(a) France 6504
OSF (WaEes) Limited (5){(2) UK a5 1TV Studios France SAS (&4 (a) France 96.875
Oxfard Scientific Films Lirnited (5)(a) UK 85 Think Cattleya Sri{373(a) Italy
_ BritBox Syg%@})(a) ok 99 _Cattleya | nternational Sil {(37)a) laly
Age Before Beauty Limited (4)(a) UK 90 . Cattleya Srl (37)(2) Italy
Gold Digger Preductions Limited (4)(a) UK 90 Radio Cattleya Sr1(37)(a) ltaly
Mainst tures Limited (4)(a) UK 90 " Cattleya Producciones SL (373(2) spam 51
UnfOFSDHC‘" 2 ited (a)ta) UK 90 Appletree Productions AC (59){a) Sweden 51
unforgotten 3 Ltd (4){(a} UK 90 Bedrock Entertainment LLC (30)(h) Usa 40
Unfargotten Productions Limite ) UK 90 Southrock Preductions LLC {30)(h) UsSA 40
WP Anne Limited {1(a) a5 Blumhouse TV Holdings LLE (30)(h) usa a5
WP Bodyguard Limited (1)¢a) UK 95 Tomorrow Friends LLC (30)(h) usa a5
o UK Work FrendsLLC 3oy 7 usA as
" WP Diplomat Limited (1)(a) UK BEC Rights, LLC (30)(h} usa 50
_ WP Faslane Limited (1)(a) UK - " Britbox, LLC (36)(1) . Usa 50
T T UK . 95 o Circle of Confus.lon Television Stud\os LLE:T(SE)(h) =2
WP Karen Pirie Lim ted (1)(a) uk 95 Jatfe/ Braunstein Entertainment, LLC (313(h) 51
WPLODS Linited {1)(a) UK 95 South Circle Productions LLC (30)(h) _ usa 51
WP LODG Limited {1)(a) o UK w5 Next Steps Pmductioné LLE (30)(h) T USA 60
uK 95 morrow Studios LLC (30)(h) ] usa 60
UK a5 _ “Blimsolt Productions USA, Inc (88)(a} USA 79.5
V\!P RM p_mlted (1)(3__)__ UK 95 Yellgw Productions USA‘ \nc (86)(a) USA 79.5
Memberships, Partnerships, Companies Limited by Guarantee and Branches
Company Name o Country % Holdin Company Name Country % Holding
ITVLTVC Scottish Limited Partpership (88){(h)** UK 100 T Britbox Australia Partnershup (38)(h) Austraha . 50
ITV Scottish Limited Partnership (88)(hy* = UK 100 Futureflip Entertainment India LLP(69)(h) India 100
) cers Rights Agency Limited (66) UK 50 ' The Lab Television 2013 Limited Partnerst Isragl
DTT Multiplex Operators Limited (67)(i) UK 25 The Lab Television Limited (61){(a) “lsrael
Dignal UK tmited 19 UK 33 ITV Studios Limited (m* -+ Spain 100
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1TV White City, 201 Wood Lane, London W12 7RU, Umnted Kingdom

218 Penarth Road, Cardiff, CF11 8NN, United Kingdom

Twofour Studios, Estover, Plymouth, Deven, PLE 7RG, United Kingdom
Kingsbourne House, 223-231 High Holbern, London, WC1V 7DA, United Kingdom
Gloworks, Porth Teigr Way, Cardiff, Wales, CF10 4GA, United Kingdom

18 The Glasshouse Studios, Fryern Court Road, Ferdingbridge, Hampshire, SPé
1NG, United Kingdom

26 Nassau Street, London, WIW 7AQ. United Kingdom

5 New Street Square, London, EC4A 3TW, United Kingdom

Orange Tower, Media City UK, Salford M5S0 2HF

The Met Buiding, 22 Percy Street, Landon, W1T 2BU, United Kingdom

4 Roger Street, 2nd Floor, London, WC1X 2JX, United Kingdom

124 Horseferry Road, London, SW1P 2TX. United Kingdom

Fieldfisher Riverbank House, Swan Lane, London, England, ECAR 3TT

23-24 Newman Street, Landon, W1T 1PJ, United Kingdom

200 Gray's Inn Road, London, WC1X 8HF, United Kingdom

Manring House, 22 Carlisle Place, London, SW1P 1JA, United Kingdom

325-327 Oldfield Lane North, Greenford, Middlesex, United Kingdom, UB6 OF X
3rd Floor 20-22 Berkeley Sguare, Londen, United Kingdom, W1J 6EQ
Reundhouse, 212 Regent's Park Road, London, NW1 8AwW, United Kingdom
Quartermite One, 15 Lauriston Place, Edinburgh, Scotland, EH3 9EP, United
Kingdom

PO Box 230, Hertage Hall, Le Merchant Street, St Peter Pert, Guernsey, GY14JH
Le Capelain House, Castle Quay, St. Helier, JE2 3EH, Jersey

Ogier House, The Esplanade, 5t. Helier, JEA WG, Jersey

City Quays 2, 8th Floar, 2 Clarendon Road, Belfast, BT13YD, United Kingdom
Office 306, Farsyth House, Cromac Square, Belfast, Northern Ireland, BT2 8LA,
United Kingdom

Level 4,19 Harrrs Street Pyrment NSw 2009

Ocorian Trust (Cayman) Limited, Windward 3, Regatta Office Park, PO Box 1350,
Grand Cayrman KY1-1108, Cayman Istands

Agrippastraie, 87-93, 50676, Kdln, Germany

Keplerstrasse 4-6. 105689, Berlin, Germany

The Corporation Trust Company, Corporate Trust Center, 1209 Orange Street,
wilmingten, Newcastle, DE 19801, USA

321 Southern Beverly Drive, Suite M, Beverly Hills, CA 90212, USA

CT Carporation System, 818 West Seventh Street, Suite 930, Los Angeles, CA
90017 USA

The Hodson Law Firm, 1129, East 17th Avenue, Denver, CO 80014, USA

CT Corporation System, 3867 Plaza Tower Drive East Baton Rouge Parish, Baton
Rouge, LA 70816, USA

CT Corporation System, 288 5. Culver Street, Lawrenceville, GA, 30046-4805,
USA

1120 Avenue of Americas, Sth Floor, New York, NY10036, USA

Piazzale Valerio Massimo, 7, 00162, Roma, Italy

Levell, 35-51 Mitchell Street, McMahons Point, NSW 2060, Austratia

39Long Acre, London, WCZE 9LG, Urnted Kingdom

Hameentie 154, 00500 Helsinki, Fintand

Familie de Moilaan 1,1217 ZB, Hilversum, Netherlands

Koos Postemalaan 8, 1217 ZC, Hitversum, Nethertands

Haarlemmer Houttuinen, 211013 GL, Amsterdamn, Netheriands
Rumferdstrasse 213, Munchen, 80469, Garmany

Noorderweg 8,1221 AA, Hilversum, Netherlands

Zevenend 45,1251 RL, Laren, North Holland, Netherlands

Hollandse Kade 34, 1391JM, Abcoude, Netherlands

Level 3, Pacific House, Butt Street. Suva, Fiji

westersingel 108, 3015 LD Rotterdam, Netherlands

Keizersgracht 14%a, 1015CL, Amsterdam, Netherlands

60 rue Marcel Dassault, 92100, Boulogne-Billancourt, France

4rue de Commaitle, 75007, Paris, France

Europa House, Goldstone Villas, Hove, Sussex BN3 3RQ

210 High Holborn, London, England, WC1V 7HD

Genthiner Strasse 5, 10785 Berlin, Germany

16 Haarbaa St, Tel Aviv 6473216, israel

11/F, Uumt B, Winbase Centre, 208 Queen's Road Central, Sheung Wan, Hong Kong
Rooms 517-520, 5th Flaer, Sun Hung Kai Centre, 30 Harbour Road. Wan Chai, Hong
Kong

Soder Malarstrand 65, 11825, Stockholm. Sweden

Scharenmoosstrasse 105, 8052, Zunich, Switzerland

23 Habarzel Straet, Tel Aviv, 69710, Israel

Building 2. Dubai Meda City, Dubai. UAE

12 boulevard des ltes, 92130 Issy-les- Moulineaux, Pans, France

Avenida Cidade de Lisboa, Frente Sucupira, 2* andar, Cidade de Praia. Cape Verde
Fitzrovia House, (3rd Floor), 153-157 Cleveland Street, London, W1T 6QW. United
Kingdom

27 Mortimer Street, London, England, Wi1T 3JF

C/Q Dentons UK and Middle East LLP, Quartermile One 15 Lauriston Place.
Edinburgh, EH3 9EP

#1302, Tower-3, Indiabulls Finance Centre, Senapati Bapat Road, Elphinstone
Road (West), Mumbra, Mumbai City, Maharashtra 40013, India

Lars Hitles Gate 30, 5008, Bergan, Narway

10 rue Maitre Jacques, 32100 Boulkogne, Billancourt, France
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5-7 rue Saint-Augustin, 75002, Pans, France

DL A Piper Denmark, Radhuspladsen 4, 1550 Kebenhavn V, Denmark
Finsensve) 6E, 2000, Frederksberg Denmark

Aumento Advokatfirma, Ny Osteragde 3,4, 1101, Kobenhavn, Denmark
120 West 3rd Avenue $201, Vancouver BC vBY 1E9, Canada

101c Telok Ayer Street, Singapore 068574

Calle Velaquaz 18, 6-D, 28001 Madrid, Spain

3 Kings Brook Close, Remnpstone, Loughborough, England, LE12 6RR
Gth Floor, Azar Building, Sami Solh Avenue, Beiruit Lebanon

1 Television Centre, 101 Wood Lane, London, United Kingdom, W12 7FA
3ra Floor, 20 Grange Street, London, United Kingdom, WC2H 7EF
Portwall Place, Portwall Lane, Bristol, BS16NA

16 Park Road North, Moore Park, NSW 2021

Rosenfeld Kant & Co, ‘Tower 27, Level 24, 101 Grafton Street,

Bondi Jungtion, NSW 2022

(896) 15260 Ventura Boulevard, 20th Floor, Sherman Oaks, CA 91403-5351 USA

Interest key

(a) Ordinary

(b} Deferred

{c} Specialdeferred

{d) Redeemable preference
() Curmulatwe preference

{f)  Cumulative redeemabte preference
(g) Convertible preference
{h)  Membership / Partnership
) Guarantee

(3 Commeon

(k)  Preference

{} PartPreference

(m) Branch

# Direct subsidiary

Lt Having met the critena under Regulation 7 of the Partnership (Account)
Regulations 2008 (51 2008/563) these Limited Partnerships have taken the
exemption to deliver accounts to the Registrar of Companies

The permancnt establishment of a branch of ITV Studios Limited in Spain




Glossary

Advertiser funded platform or channel -
platform or channels that include
advertising as part of the user experience
e.g.ITV Family of channels, ITVX

Advertiser-funded streaming service -
streaming service that includes advertising
which is available to users on demand and
forfree, e.g ITVX

Broadcasters' Audience Research Board
{BARB) - organisation owned by
broadcasters and advertisers, providing
data on linear and online television viewing
statistics by UK households

Catch up viewing - non-live viewing of
recently broadcast television programmes,
either via a recording device, often called

a personal video recorder (PVR) or digital
video recorder {DVR), such as Sky or
through a streaming service suchas ITVX,
BBC iPlayer, All 4 or My5

Channel 3 licences - the 15 regional
licences and one national licence awarded
to transmit Channel 3 acress the UK, Allare
owned by ITV except for two of the regional
licences which are owned by STV

Digitalrevenue - a measure of the
acceleration of ITV's digital first strategy.
Includes all streaming revenue as well as
linear addressable revenue, digital
sponsorship and partnership revenue,
ITV Win and any other revenues from
digital business ventures

FAST channels - Free Ad-supported
Streaming TV services - curated,
data-driven channels that are always on
with content that evolves and changes
depending on viewer preferences

Free-to-air (FTA) television - viewing of
television through devices not requiring
asubscription such as the Freeview or
Freesat services

Intellectual Property (IP) - intangible
property that is the result of creativity

Inventory - advertising inventory is the
number of advertisements oramcunt of
advertising space, which we have available
to sellto advertisers

Impact or Commercial Impact - one
Commercial Impact is defined as one
viewer watching one 30-second television
commercial

ITV Family - the ITV family of channels
which inciudes ITVL, ITVZ, ITV3, ITV4,
ITVBe. CITV and all associated +1 and
HD equivalents

Lineartelevision - television service where
the viewer has to watch a scheduled TV
programme at the particular time itis
offered, and on the particular channelitis
presented on

Monthly Active User (MAU) - the average
number of monthly registered users across
a defined period who accessed ITV owned
and operated on-demand platforms (web,
mobile, or connected TV)

Net Advertising Revenue (NAR) - the
amount of money received by a broadcaster
as payment for television spot advertising
net of any commissicn paid to agencies

Non-consolidated licensees - the two
regional channel 3 licences that 1TV does
notown. These licences are owned by STV
and revenues received from these licences
for ITv proegramming content are referred to
as minority revenues

Ofcom - communications regulator in the
UK who regulate the TV, radic and
video-on-demand sectors, fixed-line
telecomns {phones), mobiles and postal
services, plus the airwaves over which
wireless devices operate

SDN - multiplex cperator owned by [TV,
which operates one of the eight national
multiplex licences in the UK on Freeview

Share of Commercial Impacts {(SOCI) -
the term used to define the share of total
UK television commercial impacts
delivered by one channel or group of
channels. This measure excludes viewing
of BBC channels as they do not generate
commercialimpacts, Unless stated
otherwise, SOCI figures cited throughout
this report are based on BARB data and
are based on the universe of Adults (16+)

Share of Viewing (SOV) - the share of the
total viewing audience during a defined
period gained by a programme or channel.
This measure includes viewing of BBC
channels. Unless stated otherwise, SOV
figures cited throughout this report are
based on BARB data and are basedon the
universe of individuals

Share of Commercial Viewing (SOCV) -
the share of total viewing of audiences
during a defined period as a proportion of
all ad-supported commercial broadcaster
viewing in the UK. This measure excludes
the BBC

Simulcast viewing - viewing live TV
channets via a broadcaster's streaming
service such as ITVX, at the same time as
broadcast on linear TV

Spot advertising - linear television
advertising occupying a short break during
or between programmes

Streaming service - online provider of
unlimited, on-demand streaming of content
such as TV shows, fitms and original
programming over the internettca TV,
computer, or mobile device

Subscriptions - users of ITVX's premium
tier, which includes those whce pay TV
directly, those who are paid for by an
operator, and free trialists

Subscription streaming service - a
paid-for, subscription streaming service
available to subscribers on demand but
forafee e.g. ITVX premium

Total Advertising Revenue (TAR) - this
includes 1TV Family NAR, advertising via
ITVX, programme sponscrship revenue

and other affiliated advertising revenue
Streams

Total ITV Streaming Hours - the total
number of hours viewers spent watching
ITV across all streaming platforms. This
figure includes both advertiser-funded
and subscripticn streaming

YouView - a joint venture (with the
BBC, Channel 4, Channe! 5, BT, TalkTalk,
and Argiva) to operate and promote a
hybrid teievision platform combining
Freeview channels with catch up and
on-demand service
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