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~ BBC cash flow —money ﬂowi:n"gﬁaﬁﬁom BBC Worldwide
1o the BBC —reached a record £81 million. BBC cash flow

minus exceptional profits rose 35% from £54 million In
1997/98 to £73 milion in 1998/99.

— %emting profit of £12 million contrasts with a loss of
million last year, while profit before tax, which includes
exceptional profits, rose by 6/%.

— BBC Worldwide and its partners reinvested £55 million
in television production —including BBC and independent
productions.

— Profit after exceptional items prior to investment in our
global news channel, BBC WORLD, is £36 million.

— Sales reached a record £446 million, of which television
sales represented £ 135 million (a further rise of /%

on last year).
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Relationship between

BBC Worldwide and the BBC

BBC Worldwide is a wholly-owned
subsidiary of the BBC, formed in 1994 to
develop a co-ordinated approach to the
BBC’s commercial activities and to ensure
that the BBC continues to develop into a
leading player in the world media market.
BBC Worldwide is fully accountable to
the Director-General of the BBC (who in
turn is answerable to the Board of
Governors), and operates at arm’s length
from the rest of the BBC. This means for
example: it does not use, or put at risk,
licence payers' funds; it pays for the
commercial nghts to BBC programmes
at market rates; and it does not borrow
more money from the BBC than the
value of BBC Worldwide's own net assets.

Chairman’s foreword

BBC Worldwide's central purpose, as
the main commercial arm of the BBC,

is o generate money that can be
reinvested in the BBC, for the benefit of
United Kingdom licence payers. The UK
as a whole also benefits through the
enhanced investment in the creative arts
in Britain.

Dunng this financial year, BBC Worldwide
retumed £8|m cash — a record amount
—to the BBC. The lion's share went
directly into BBC programme making,
and the BBCS Fair Trading Commitment
ensures that BBC Worldwide pays the
BBC the full market rate for the rights
and assets it acquires. BBC Worldwide's
contribution is set to grow fast; we have
set it the ambitious target of generating
over £200m a year for the BBC by 2006.

While BBC Worldwide continues to
inject additional money into public service
broadcasting, it remains committed to
maintaining the editorial and production
standards on which the BBC prides itself.
fts many television channels around the
world provide an intermational shop
window for UK creativity. The record
number of industry awards won by BBC
Worldwide this year demonstrates its
continuing creative record.

This report shows how BBC Worldwide
is moving towards its strategic goals —
bringing BBC Television programmes

~to millions of hormes around the world,

rmaintaining its position &s a leading publisher
in all media formats (including magazines,
books, video, audio, onfine and CD-ROM),
creating successful commercial television
channels and promoting the 8BC name
across the globe.,

Because BBC Worldwide is a wholly-
owned subsidiary of the BBC, it means
that all the profit it earns goes directly
back to the BBC. It also means that the
responsibility for developing and protecting
the BBC brand @n be effectively discharged
both at home and abroad for the sole
benetit of the licence payer:

Sir Christopher Bland
Chairman of the BBC
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Director-Generals foreword

This has been a year of exating

for BBC Worldwide. 1t has made
determined progress with its strategic
aims, bullding strong foundations for its
future as a major force in global media.

Reinforcing its pre-eminence as Europe’s
biggest exporter of television programmes,
BBC Worldwide has established an
impressive family of television channels,
wholly-owned and joint venture, in the
UK and globally.

Reaching 230 million hores around
the world, such channels offer an
international showcase for the best of
BBC programmes. In particular; our
24-hour global television news channel,
BBCWORLD, is playing a crudial part
in the BBC's overall role as the world’s
leading news provider. it has shown
considerable growth in distribution over
the past year; and now reaches |35
milion homes,

Through its activities, BBC Worldwide
brings the best of UK talent to new
audiences around the world — as
demonstrated by the success of our new
channel, BBC AMERICA, which already

reaches rine million homes in the worlds -

most competitive television environment.

BBC Worldwide is highlighting the values
of BBC pregramming throughout the
werld, across a wide range of genres and
formats. No other UK media organisation
has developed the fult potentiat of its
programmes in such an inncvative way:
When considered in conjunction with
our other international directorate, BBC
World Service, one can see that the BBC
is truly the UK's major force in the global
media world.

With sales of over £400m and cash

flow contribution of £81m this year;

BBC Worldwide continues to make an
effective financial retum to the BBCas a
whole. By generating revenue to reinvest
in BEC programme making BBC Worldwide
helps the BBC to increase the range and
quality of programming available to the
licence payer in the digital age.

Sir John Birt
DirectorGeneral of the BRC
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‘Chief Executive’s
introduction

to meet its vision is ot a simple nor a
short process. However, we have made
sizeable steps in the right direction.

This year we achieved record sales
(£446m), record cash flow contribution
(£81m), moved our operating
performance from a loss to a profit,
increased profit before tax by 67% and
achieved a record 38 industry awards
for our work, reflecting the strong
creativity and expertise we have.

Qur long term strategy is now in place
it is centred on achieving marketing and
creative excellence in the way we
develop, manage and exploit brands.
These brands are driven by our overall
television presence at home and abroad,
and executed with panache in a range
of different media formats and products.

Organising to execute our strategy
We have reorganised ourselves to get
maximum exploitation of this brand-
based strategy. by establishing publishing
groups by genre in the UK and marketing
teams by genre. They are supported

by the specialist expertise of our
International Television and International
Publishing tearns. Their product output
Is brought to the marketplace in an
Integrated way by regionally-based sales
and rmarketing teams,

Management teams strengthened

Over the past year; we have brought

In an exceptional array of new talent to
BBC Worldwide — especially in the areas
of brand management, product, and
trade and sales marketing,

In addition, Peter Teague took over as
Deputy Chief Executive and Managing
Director of the UK Region. Peter Phippen
moved from the UK to become Chief
Brecutive of BRC Waorldwide Americas.

The year has seen considerable progress towards our

vision of makin
of the UK’s leaé

Mike Phillips moved from the Rights
Agency to become Director; Intermational
Jelevision. Patrick Cross was appointed
Managing Director of BBC WORLD.
David King was confirmed as Finance
Director. We appointed Gary Richards
as Technology Director in April 1999,

Qur core people programme, Tor a
Better World' is now uniting, motivating
and developing our staff

Brands — Teletubbies hits £32m revenue
Qur major global and UK brands made
great advances during the year. We plan
to develop and market 18 further global
brands from our current slate, with many
more in the pipeline.

Channels — reach 230m homes

Qur channels (both wholly-ownred and
joint venture) now reach 230m* homes
around the world, up from |15m* a year
ago. In an increasingly competitive television
rmarket, this provides important outlets for
our programming and builds significant
asset value for our brands.

Television sales — 7% growth

Television sales rose by a further /7%,
from £126m to £135m. Cur 1999
BBC Showcase event attracted a record
440 intemational television progranmme
buyers to the UK and helped us secure
substantial revenues.

Books — Delia passes million mark

Qur UK region published 130 new

book titles, including the runaway success,
Delia’s How to Cook: Book One, as
well as 130 videc and 110 audio titles.

Magazines — circulation beats UK trend
We had a strong year in our key magazine
division. BBC titles’ circulation rose by
9:4%, compared with a UK market
decrease of 3.3%. We introduced local
editions of BBC magazines for the first
time in Australia.

*measured on an aggregated basis
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BBC Worlawide, in its own right, one
ing interational media operations.

Continued expansion in the Internet
and new media

BBC Worldwide’s commercial web
service, beeb.com, more than doubled
its traffic, while the busiress itself
generated five times more income.
CD-ROM sales grew by 36%.

Merchandise moves up the value chain
BBC Worldwide is increasing its marging
by getting invoived further up the value
chain' by controlling sourcing,

Sharing our success with UK talent
BBC Worldwide's payments to UK
talent — including actors, musicians and
witers — were up by over 20% on
[997/98. This represents a step change
in the benefits enjoyed by contributors,
as revenues grow and new sources of
income come on stream.

Increasing transparency and accessibility
This is the second year we have publisheg
our annual report. This year we have
disclosed even more information —
significantly more than any of our
competitors. We commissioned our
own audit of our television investment
rates and selling prices ~ to show that
we are at or above market rates in both
categories. VWe published our guide to
Who We Are and What We Do. We
established clear contact mechanisms for
independents and agents as well as our
talent core.

| hope you enjoy reading this report
about our activities and our excrting
plans for the future. Everyone in BBC
Wortdwide is extremely proud to be
marketing so effectively the best the
BBC has to offer to millions and millions
of pecple around the world.

Rupert Gavin
Chief Executive
BBC Worldwide Limited




etubbies — revenues
Bm this year's leading
and, Teletubbies,
Eiched a record £32m.
letubbies can now be
= in 120 countries

d temtones and in 20
gu . In a landmark
omy will distribute
-sourced

etubbies toys made in

L3 10 the Japarese
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Top of the —~is
seffing aroume world
in lecalised versions to
countries as diverse as
France, Japan, New
Zedland, Australia,
Germany, kaby, india

and Thaland,

Highlights of
the year
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Channels —whally-
owned and jeint vertture
— reached 230m* homes
around the worid,

Our joint venture
with Discovery
Communications has
already cenerated46
milliort co-production
and direct commission
revenues

*measurea on an
zagegTed Dase
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Americas: A remariaible
year in the USA:

- BRC WCRLD
started to supply lve
news bulleting to 66
Arnerican public tefevision
stations, makin §

available to 45% of US
homes, as weil as on
BBC AMERICA.

- BBC AMERICA
reached 9m households
after just one year in
existence.

— Successful launch in
US of Noddy in Toyland,

\
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Radio Times — showed
exceflent financial
performance, held
circulation steady and
sold over three million
cepies of the Christmas
issue (the first saies
increase for this special
double issue for sight
y2ars).
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Delia - sold one millicn
copies of her new book
Delia’s How to Coock:
Book One in 1998/59.
We also passed the sales
milestone of ten milion
BB Delia cookery
books sald over the past
20 years,




it was an exciting year for BBC Worldwide. Our

brands strategy saw successes globally and at home.
“The first year of our joint venture with Discovery
brought revenues and viewers on or above target
Our innovative approach won industry awards as
well as commercial success.

2K
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Audio - astrong
performance within its
market Talking Heads 2
was the best earrin,
new title, and nine Talke
awards were won,
ncluding Talkde of the
Year; Ambush at Fort
Bragg

P
L5
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Magazines — a sTong
firandial performance
across the whole group.
Homes and Antiques
and Gardeners’ World
achieved excellent sales.
Awards induded Top of
the Pops and Publisher
of the Year; to Farnily
Group’s Director Gillan
er
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Bgi(l:'lded blocks of

BB programmin

on non-BBC chan%\efs
opened new windows
in gobal markets.
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New media —
beeb.com has more
than doubled traffic
since March 1998 (ARC
audiit, March 1999
8.7m page impressions).
beeb.com ranks in the
top five UK
entertainment websites,
Over £400000 was
donated via beeb’s Red
Nase Day website,

CD-ROM: BEC
Worldwide broke into
the US market on the
back of our poweriul

Teletubbies brand — Play

with the Teletubbies hit
nurnber one in the US
educational CO-RCM
chart and helped us
more than double our
overseas CD-ROM
revenues,

12

Creative recognition —
BRC Worldwide people
won a record 38 industry
awards, many highlighting
our crestivity In design,
product development
and marketing,




This year we opened up a world of possibilities with a
ground-breaking strategy, which will lead us to our aim —
to become a major force in the global media business,

06 BRC Worldwide



Build on-screen

2ooks
agazines
Wideo .
Audio ;
CD-ROM
Online

Drive across multiple formats

BBC Worldwide's long-term vision

To be recognised in our own nght as
one of the UK leading interational
consumer media companies, admired
around the world for its outstanding
products and exceptional commercial
performance, thereby bringing substantial
and growing benefit to the BBC — not
just commercially but also creatively:

and extending products beyond the
television screen. Successes are many,
inciuding Teletubbies, Noddy, Top of
the Pops, Wallace & Gromit, and,
inthe UK brands such as EastEnders
and Radio Times. More than 60
further brands and properties are
currently under development.

— On-screen television marketing:
Historicalty, 8BC Worldwide has created
the BBC's television ‘shop window' in
world markets through programme
licensing, Whilst profitable and a business
at which BBC Worldwide excels (selling
as much as all other UK programme
distrbutors put together), we are now
aming to strengthen the BBC's television
presence via increasingly higher profile
on-screen branding, the packaging of
programmes Into branded blocks (such
as BBC Britcom — the best of BBC comed)y)
and the continued expansion of our
wholly-owned and partnership channels.

The first year of our five-year strategy
has seen us take major steps towards
becoming a world-class marketing
organisation. Ve are developing a
portfolio of outstanding cross-media
brands. attracting consumers across
continents. Marketing excellence will
be our core competence.

QOur ‘parenrt’ brand — the BBC — is already
one of the biggest names in world media.
associated with both quality and integrity.
We wit build on that reputation, investing
in dozens of further programme-refated
brands with cross-media potential.

— Expand territories: Currently, around
two-thirds of BBC Worldwide's income
comes from the UK; within five years
we expect this proportion to be close
to 50%. To achieve this we are building
robugt regicnal businesses with sufficient
scale and scope to succeed —with a
particular focus on the US.

A three-dimensional model
There are four key elements to
Our strategy.

~ Brand building; In partnership with
the rest of the BBC we are creating
a suszainable flow of powerful gictal
and 'UK-specific brands capable of
gensrating revenues over several years

-7 BBC Woridwide

television marketing

___________________

territories

The three-dimensional
representation of our

strategy — with brands
ac its heart

— Drive across multiple formats:
We are increasingly exploiting brands
across the widest possitle range of
media — television. magazines, cooks.
videos, spoken word, music CDs and
tapes, CD-ROMs, online, toys and otrer
merchandise.

A place where talented

people want to work

One of our top priorties is 1o make

BBC Worlawide a place wiere the very
best people want to work, Weve mace
a strong start this year with the Tora
Better World' inftiative involving everycne
in the company

Under this umbrella, we have set in train
leadership programmes, championship
of leaming and growth, and staff task
forces, and made improvements in both
internal ana external commUuniCatons.




he Human Body v.as
Torvemational oross-
"eCIR SLICCess.

One of the most profound changes in our business
approach has been a new focus on developing
brands which can be marketed across all formats,
from television programmes through magazines to

merchandise.,
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Children's

Our biggest success story, thanks in large
part to the Teletubbies. We successfully
iaunched the brand into Asia and Europe
in localised versions, BBC Worldwide has
dlso derived substantial proftt participation
revenues from the US market

A maor step was the launch in the

LS of Noddy in Toyland - an American
version of the much-loved animation
series (see caption). Wallace & Gromit
maintained its position as a classic in
established markets like the UK USA
and Australia and has been enthusiastically
received In other markets such as japan,

We invested in eight new children's brands
to reach the market over the next two
years. For example, Tweenies (the BRCs
new pre-school commission for three-to-
five-ycarolds), Rotten Ralph, Big Knights
and Robbie will all be seen in the UK Tate
n 1999, and overseas from 2000,

In the UK, our best-sefling pre-school
magazine BBC Toybox has been
developed across book, audio and video
formats. For older children, Girl Talk has
a magazine and fiction and non-fiction
books, as well as plans for merchandise.

BBC Worldwide is committed to
developing its own range of merchandise
for a number of brands. In a landmark
deal, Tomy will distribute BRC-sourced
Teletubbies toys made in Asia to the
Japanese market,




Factual

The BBC is the world's leading producer
of factual programmes, which have
traditonally led our exports. Our
challenge now is to make sure that
viewers around the world recognise
how much of the factual television that
they enjoy comes from the BBC. We
are also moving beyond programmes,
with ranges of BBC books, videos and
products with a consistent image for
easy recognfion.

‘Two of this year's big global brands
were The Human Body and Life of
Birds, already established in Australasia
and Europe. People can aso enjoy The
Human Body book, video and award-
winning CO-ROM, Life of Birds is
supported by a video, a CD and a UK
best-sefing book.

Arts and Drama

Radio Times continues 1o strengthen fts
position as the UK's top listings brand in
print and online. We also announced the
development of an online film database.
Ancther UK brand is Nation's Favourite,
a series of book and audio poetry
compilations. EastEnders has been
extended into book and video format
and further spin-offs are planned,

Sport, Motoring and Entertainment
Predominantly a UK brand, Top Gear
outsells the competition in magazine
'ormat and has a well-visited online
*€rvice via beeb.com.

Members of the children's  The series Neddy in
marketing team, which Toyland, launched in the

has successfully launched has transmitted on BBC
Teletubbies into Asia TWO and has sold to nine
and Europe. other countries so far:
Lifestyle

The BBC has been a driving force in
this area. Cookery, gardening and home
interest programmes translate well into
other formats in the UK. Our biggest
success is Gardeners’ World, with a
consumer show, a market-leading
magazine, books, videos, online and
CD-ROM. Other brands include

Good Food and Good Homes.

Music

Top of the Pops is our leading global
music brand, with various levels of
localisation for Germany, France, Austria,
Switzerland, Australia, New Zealand,
Japan, Thaland and India. After 30 years
as a television show in the UK TOTP is
now a true cross-media brand —with
topten chart CDs, a radio show, CD-
ROMs and the market-leading magazine.

Our music team also released a seres
of records based on BBC brands, in
partnership with the record industry,
including Live & Kicking, Top Gear,
Desert Island Discs and Sunburn. The
classical label BBC Legends unlocks the
huge potential of the BBC archive with
a senies of 26 CDs launched this yean

English Language Learning

Our first brand success in this genre is
Ozmo, a childrens muftimedia product,
which has launched in Turkey: Further
Eurcpean and Asian launches are planned
for 1999-2000. New brands for teenagers
and adutts are in developmenit

09 BRC Worldwide

Our English language
[%r\?vducrs are linked to BBC  learming trand, Ozme.
0's Bookworm series.

Nation’s Favourite

’ A '\.‘ .“.\ - s
TOTP in Germany has gone to full co-production, with
CDs. magazines and websites.

Creating a marketing culture

Duning the year we started to create

a true marketing cuiture:

— establishing a new function, Global
Brand Development, whose purpose
is o maximise saies of existing BBC
giobal brands as well as investing in
new brands with global and cross-
media potential. Teams are now in
place and GBD is investing in systems
and tools to support them

— organising UK Region into four cross-
media genre groups. which have
developed detailed business plans
for UK brands

—with BBC Production. setting up Joint
Investrent Groups to integrate brand
and programme development and to
streamline investment decisions, BBC
Broadcast will be dlosely involved.
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Our UK and international commercial channels now
reach 230m households, making us one of the world’s
leading international television broadcasters,

b

Our 24-hour Intermational news and
mformalion channel now reaches 1 35m
homes worldwide, of which 59m have
24hour access (up from 52m 4 year ago).
This year the charnel surpassed its
distnibution targets, increasing subscrption
revenue by over 5094, despile the downtum
in Asia Advertising reventes also incroased
signilicantly. Although in the year the
channel incuned losses totaling £156m,
this represented a reduction of 36% on
last year and meant that the channe!
performed on plan,

BBC WORLD broke into the USA this
YCAr: its live news bulletins are carried )%
66 public tclevision stations, making it
avalable to 45% of US homes, as well as
on BBC AMERICA In Latin America 8RC
WORLD iIncreased its coverace by 69%,

Growth was most rapid in Europe, with
a gain of 53m homes to make a total of
39rm across the continent. The introduction
of the new wide bearn was wel timed
for coverage of the Kosovo crisss, relayed
by Albanian stations.

In Asia Pacific, 4 survey indicated that
monthly reach amongst affluent Asians
rose from 9% to 17.5%. In india, BRC
WORLD is available in 76% of affluent
cable homes, with a weekly reach of
7. Bvery Indian | spoke to said] they
waltched It by preference’ (Surx oy Tirnes,
18 October 1998),




Channels

Anirmal Planet is one
of the fastest-growing
channels in US history,
avaitable in over 55m
hormes worldwide.

Question Time India
an 3BCWORLD,
nereasingly the channed
of choice Tor business
“avelers.

and

partnerships

BBC WORLD replaced a network of
agents with its own advertising sales team,
with offices in Europe, Asia and the USA.

BBC PRIME — our mainstream intemational
entertainment channel, now 100%
owned by BBC Worldwide, had a
particularty successful year (see page 16).

Joint venture (JV) channels

Qur JV channels with Discovery now
reach more than 70m households, a
55% increase on last year: The Flextech
V. now two years old, launched a fitth
channel, UK PLAY.

By establishing channels together with
partners, BBC Worldwide generates
revenue without any financal risk either
to ftself or to the licence payer: Through
programme licensing agreements, our
partners provide us with a constant
Incorme stream — now accounting for
33% of our total programme licensing
revenues (up from 24% a year ago).
We also benefit from an equity share in
the channels and, once they have broken
even, a share of profits.

Joint venture with Flextech: UKTV

This now includes five channels, covering
many of cur genre strengths. This year, we
secured digital satellite distribution for afl
channels and extended analogue cable
distribution for three. Three charneis
launched on the DTT platform, ONdigital,
substantially increasing the number of
households reached,

~ UK GOLD reaches 6.8m homes and
offers the best in comedy and drama.
Audience share was up 10% on last year.

~ UK HORIZONS —1the best in factual
entertainment, which now reaches
4.5m homes {(up from one miflion
last year).

— UK ARENA s the UK's premier arts
entertanment channel. it now reaches
[ 9m homes.

— UK STYLE offers leisure and lifestyle
television to |.9m homes. It combines
new programmes with existing favourtes.

— UK PLAY is the UK's only music and
comedy channel, available in {.2m
homes. A key element in its launch was
its inclusion in Sky Digital's package.

Joint venture (JV) with Discovery

Our global joint venture with Discovery,
now one year old, is already producing
tangble results. The partnership consists
of three elements:

— VM Network (the joint venture channels)
— mes (the BBC Sales Company)
— BBC AMERICA.

The new sales organisation within the: JV,
the BBC Sales Company; has guaranteed
to invest a minimum of $175m in BBC
factual programnming over five years.
This year, the company has performed
exceptionally well, and is on track to
meet its targets.

1 BRC Worldwide

BBC AMERICA beat UK STYLE mixes {;ew
rollott targets, reachin progammes with favouras
9m homes across the%JS such as Changing Rooms.

by March 1999.

UK-TV in Australia, dedicated to British entertanmer
saw subscriptions nise by 35%.

BBC AMERICA

Qur first whoily-owned channel in
America, funded by Discovery, launched
in March 1998, offering US viewers the
best of British television.

The US press reception has been
enthusiastic: ‘One of the most eagerly
anticipated new cable networks of the
1990s (Boston Globe).

Animal Planet — natural history and
animal entertainment programming for
all ages. ft launched in Latin America and
Asia In conjunction with BBC Woridwide,
and in March 1999 the channel also
launched in india.

People & Arts — the leading channel

of its kind in Latin America, bringing
together the best documentary output
with classic drama, and available to 89m
homes, tt launched into half a miilion
homes in Portugal in March 1999

UK TV

UK-TV s our joint venture with Foxtel
and Pearson in Australia. The channel is
now avallable via satellite as well as cable
and as a resuft it can now be received in
almost all muttichannel Australian homes,




down'in sales particularly i
stroas’period. Nevertheless' B
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e Talking Heads 2 was
iitanedusly in book, vides |
WIth-consistent branding,
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i m children’s
@lation up by nearly 50%.
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UK
New Media

— Homes & Antiques, the UK's biggest
up-market home interest magazine,
which improved its turnover by 17%.

— Gardeners’ World, which achieved
sales of £10m and consolidated
its position as the UK's leading
gardening magazine.

We also made difficult decisions to close
two titles during the vear, Family Life and
Tomorrow's World, after concluding that
we would not be able to raise circulation
levels high enough to make thern profitable.

Galleon Ltd, our subscription fulfilment
company, made substartiai improverments
In service levets durng the year.

Delia does it again

Across our book and video publishing
there were individual successes in afl
genres. Delia Smith's new television series,
Delia’s How to Cook, made a major
mpact on the nation and the accompanying
book exceeded even our high expectations.
It has so far sold a million copies, contributing
to a total of ten million Delia/BBC cookery
books seid over the past 20 years.

We also published major new cookery
titles by Rick Stein, Sophie Grigson and
Ken Hom. History was ancther
successful book genre, with titles such as
Michael Wood's In the Footsteps of
Alexander the Great and Julian Richards

Our speken word audio
business, BBC Radio
Collection, won nine

Takie awards.

chikdren’s magazines.
SMart and FBX. Toybox
rernans the LUKs t1op-
sefling pre-schoal title.

Checking picture: quality on Radio Times.

Meet the Ancestors. In video we had a
wide range of new comedy titles in the
auturnn, including the award-winning Fast
Show Live, and we extended our range
of contemporary drama.

Other business interests

This year the UKTV family of charnels
earmed revenues of £5im and is
performing to plan. The fifth channel,

UK PLAY, was launched in October 1998
{see page |1). Broadcasting Dataservices
increased tumover and profits by 20%.
BBC Haymarket Exhibitions maintained
s position as the UK's biggest organiser
of consurner shows. Frontiine Ltd
remains the country’s leading magazine
distribution comparny;

New Media

beeb.com, BBC Worldwide's commercial
web senvice, launched in 1997, has continued
1o increase its traffic, revenue and content
rapidly as the Intemet becomes a mansiream
consumer medium. beeb.com is funded
through an alliance between BBC
Worldwide and ICL.

beeb.com’s traffic has more than
doubled since March 1998. The ABC
audit ireMarch 1999 indicated 8.7m
page impressions from over 400000
individuals (‘unique users’). This ranks it
n the top five UK entertainment
websites. The business itself generated

13 BBC Worldwide

Childrers brands offer
opportunities for crestive
book spin-offs.

beebrom webzines Z. .2

BBC brands orine Holicay,
Good Hemes zn¢ Goog

Food launched n 1952,

beebcom's Comedy Zone <te.

five times more income (through
aavertising and transactions). Major deais
were struck with online shopping sites.
such as Amazon and Waterstone's for
books, and Expedia for travel. beeb.com
also signed its first content redistribution
deal with a major portal ste, MSN.co.uk
These are the first steps towards
establishing beeb.com as a ste guiding
people’s online purchases.

We are now planning our transition
to new platforms including Sony
Playstation, Nintendo Gameboy and
DVD-ROM (Digital Versatile Disk).

beeb.com has also been participating

in BT's ADSL™ broadband trials and
Microsofts VWebTV tnais. Top of the
Pops and Top Gear sites are being used.

Offline publishing

Our CD-ROM business published nine
new titles, increasing sales by 36% over
[997/98. We had particular success in
children’s ‘edutainment’, most notably
with our Play with the Teletubbies CD-
ROM: this made it to number one in the
LS educational CD-ROM chart and
allowed us to break into the American
market. We launched our first lifestyle
and leisure title with Gardeners’ World
and our first cumiculum-based education
fitle with Bitesize Maths, a revision CD-
ROM for school children.

*Asymmetric Digital Subscrizer Line)
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Michetle Collins stars in More than 400 television
Sunburn, one of the year’s buyers visited BBC
best-sellers. Showcase in Brighton,

As Europe’s biggest exporter of television
programmes, BBC Worldwide has a
buoyant international sales business,
having grown fourfold over the last ten
years. We also supply programmes to
the UK cable and satellite market jiglgel¥ig
UKTV, our joint venture with Flextech plc
(see page 11).

Under the BBCs Fair Trading
Commitment, BBC Worldwide is
required to pay a fair markes price for al
programme rights it acquires from the
BBC. A key responsibiity of the
International Television team is the
Valuation of rights and the nesotiation of
terms with the BBC Rights Agency,

Generating money to fund additional
BBC programmes

During the 1990s, investrnent by BBC
Woridwide and our intermational co-
production partners has become a
crudial element of BBC programme
funding, with £55m invested this year.

Despite an increasingty competitive and
commercial marketplace, this year saw a
“ontinued rise in programme sales, from
£126m to £135m (7% yearon-year).

one of the year'd
elling serfes.

L o

'

International

Television

Showcase ‘99

During spring 1999 we held our 23rd
BBC Showcase, the world's largest
programme market hosted by a single
broadcaster: It attracted more than 400
buyers from all over the worid to sample
and buy BBC programming,

International pressure on revenues

We are operating in an increasingly price-
Conscious, ratings-driven climate, with
broadcasters all over the world feeling
the pressure. The market is increasingly
fragmented: programme prices are falling,
and we have to sign a farger number of
lower-value contracts (resufting i higher
transaction costs per sale),

Television export research commissioned
This year, BBC Waorldwide co-funded
research by David Graham & Asscciates
to provide an abjective picture of how
the UKis faring in international terms, The
report was launched by Chris Smith MP
Secretary of State for Cutture, Media and
Sporton |1 April 1999, BBC Warldwide
Chief Executive Rupert Gavin will serve
on a DCMS inquiry into television exports,

Innovative methods of

boosting revenues

To win in this competitive marketplace,
BBC Worldwide has started to pursue
two innovative strategies:

- Pioneered by our EMEIA region
(see page 16), branded blocks are
regularty scheduled selections of BBC
programming shown on non-BRC
channels overseas,

— Channels - both BBC-owned and
joint ventures — provide invaluable
‘shop windows' around the world for
BBC programming Revenues from this
source now account for 33% of BBC
Worldwide's total programmie revenues,
up substantially from 74% last vear:

Feature films

BBC Worldwide is working with BRC
films to develop a funding strategy that
will deliver a more steady flow of BRC
Worldwide investrent into BBC movies.
Recent films in which BBC Worldwide
had a financial or distribution interest
include Mrs Brown and Hideous Kinky.

Improving relationships with producers
This year we have put considerable

effort into improving our relationships

and image within the independent
community and we have engaged actively
with PACT, the producers’ assodiation, H
making good progress towards greater
openness and responsiveness.
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Tangible results from Discovery

ihis joint venture deal generated
revenues of $46m in s first year and
represents a major shift in our approach
in the region. it provides guaranteed co-
production revenues to BBC Worldwice
each year, in exchange for which -
Discavery has first look’ at BRC factul
programmes in North America.

t BBC programmes shown on BBC
LAMERICA —BBC Worldwide's wholly-
awned dhanneliwhicr is.marketed and
distributed by Pkcovery —have been

E exceptionally-well received. For example,
IhelUK comedy: hit The Fast Show (re-
itled Brillianttinethie LSA) and This Life
Doty attractedfextensive: press acclaim.

- Farther television sales successes -
“Qur business with: non-BBC channels
(co-production activities as well as
programme sales) has also had an
excellent vear:

= A record year for sales to US public
broadcasters. Sales of BBC programimes
to PBS (Pubiic Service Broadcasting)
stations brought in about $4.5 miflion.
We have sold BBC programmes via
PBS stalions into 130 out of 160 TV
markets in the USA.

-~ A drama deal signed with Boston
broadcaster WGBH on betalf of US
public television. WGBH will take a

Americas

minimum of two BBC drama series
during the first year of the agroement.

Continuing relationshin with A&F
(America’s Arts & Entertainment
channel), which co-produced several
episodes of Inside Story, and continued
its commitment to the Timewatch
strand and Reputations.

—BBC series for America’s Brave
channel, Brave co funded the series
on 20th century popula song,
Soundtrack, prodticed by BIEC Rristol.

Creation of BBC Sales Company

Much of the crediit for these resulls is due
to the BBC Sales Company. a lelevision
sales and co-production business acated
this year, which represents BRC and
Discovery prograrrmcs and co-productons
in the Americas.

A new approach to sales and marleting
We have made further improvements 1o
sales and markeling strategy - reflecting a
departure from our traditional posiion as
a pure ficensing business:

Building brand recognition for the BBC

across media formuls. Forr example, al
programimes syndicated to PRS stations
now carry BBC AMERICA branding,

|5 BBC Worldwide
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— We engaged in extensive negotiations
during the year to develop jont
venlure publishing companies. We also
placed BBC Music Magazine on a
more sclid fcoting in the US and
expect it to brng in increased
advertising revenue as a resuft,

— Major investment in people and
management. We now have a strong
focat management team in place,

Canada

BB programmes continue to do well
here. T or example, Antiques Roadshow
5 sl one of the highest-rated shows

on CHC Newsworld, CBC has co-
produced a number of series, induding
Our Mutual Friend.

Latin America

Our presence has ieceved a great
boost from the Discovery partnership.
Five million Labin American homes
gained access to Animal Planet (Alea
assuccessiud channel in the US), while
People & Arts became available to
89m homes.

We sold more-thari 1000 hours of
programming to Latin America this year:

1he BBC branded block, Los
Espectaculares de la BBC, launched
n Argentina on ATC, sponsored by
Arnbito Financiero,




EMEIA’s sales team
achieved £52m in sales

this year

MEIA had a successful year; increasing
sales by 12.5% yearon-year, bringing
e figure to over £52m (including
blevision sales, publishing and channels).

ecord television sales

e region achieved record television

bles of more than £37m in an increasingly
pmpetitive environment — in order to
oost audiences and/or advertising
bvenues, a number of major terrestrial
-oadcasters have begun to invest more
“their own production, moving
emationally acquired programmes

b peripheral slots in the scheduie.

boost from branded blocks

BC Worldwide has succeeded in
puntering these obstacies by launching
Fanded blodks such as BBC Animal Zone,
BC Britcom and BBC Learning Zone.

e branded block carmed by Vox

annel in Germany — BBC Exclusiv —

s been exceptionally successful. For
ance, The Human Body series saw

Lings rise to a record level for the channe!

- advertising revenues of around

00000 from just six programmes.

ded blocks have allowed BBC
ridwide to raise the international
Dfile of the BBC brand and promote
Worldwide merchandise. as well as
easing television programme sales.

BBC Worldwide's EMEIA region achieved record
television sales, thanks in part to the successful
innovation of BBC branded blocks like BBC Britcom.

Europe, Middle East,

India and Africa (EMEIA)

Cross-media publishing

Sales from publishing — which spans
magazines, books, videos and
merchandising — grew by a spectacuiar
75% this year: This result owed much to
the phenomenal success of Teletubbies,
particularty its cross-media launch in
northem Europe before Christmas.
This has been a good example of BBC
Worldwide managing its intellectual
property nghts across muftiple formats.

BBC PRIME leads channel growth
BBC PRIME reaches more than seven
million homes in the EMEIA region. fts
financial performance this year was
excellent, with sales rising to £7.2m.
The channel is forecast to break even
in 1999-2000.

During the year; we put in place the
building tlocks needed for the channel

to break even on target. In particular, we
launched it to more than 300,000 new
subscribers in Africa in March 1999
(through an agreement with DSTV). We
are now targeting further expansion in
new markets in the Middle East, inciuding
lsrael. According to European Menitoring
Survey (EMS) ratings, BBC PRIME was
the fastest-grewing channel in Europe last
year, with a 53% rise in the number of
people sampled who said they watched
& during the previous week.

H f:\ QQ(‘ L/ P T A pi

We aiso worked with Discovery
Communications throughout the year
to faciitate the launch of Animal Planet
in india and People & Arts in Portugal
(both in March 1999,

Specialist Sales

This division, which includes Library Sales,
Inflight Programming, Sports Programming,
Audiocall and Formats (eg That's Life)
generated £2Im in global sales this yean
up 27 on last year.

BBC Library Sales - a fast-growing
business supplying footage and specialist
programmes and operated through
offices in London, New York and Sydney
— delivered record global sales, exceeding
£10m for the first time and accounting
for nalf the Specialist Sales total,

Audiocall, which provides phone-in
services, achieved record sales and
continued to develop its profitable joint
venture with Tele Aliiance Ltd.

e e




‘multi-platinun’ titie
magazine — the first lo

BBC magazine published §
became a top seller in its'cg
two moniths of its launch.

now on television in Sin re,
Thailand, Korea, Hong or::% an
with Taiwan, Philippines and Bu
dded in 1999. In the first m
in Korea, more than 70,
-packs (Here Come the ~
bbies and Dance With the
bbies) were sold.

Other regional successes .

The Human Body and Life of Birds

are othe cross-format brands doing wel
oIt venfure

+

-Publisﬁié\g successes
Life of Birds and The Human Body
had a good year in book and video

formats. Strong growth was evident in -
cookery books, induding tites by Delia
Smith and Rick Stein, but the biggest

& roadcasters in Hong Kong,
Singapore, Taiwan and
ainly in the factual and natural

> have begun to regionalise publishing
in Asia — with book, video and audio sales
ed in Hong Kong and export

seller jg.oublishing rermained Teletubbies N
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) Operating structure These work closely with our four key
How wete structured BBC Worldwide has reorganised to get  gobal regions: the Americas, UK EMEIA

to develoP, manage, maximum exploitation of a brand-based (Eur/c;[ée. I;ﬂid_rcgle '\EaStetlj?diaﬂwand élerica),
strategy; by establishing publishing groups  and Asia Pacific. Together they develop
market and sell brands by gerre in the UK and marketing teams  and promote BBC brands in muttiple
by genre. They are supported by the specidlist formats around the worid.
expertise of our International Television
and Intemational Publishing teams.

Independentsand:
otherrrights holders:

BBC Worldwide’s
integrated core
business

Global Genre Plan

UK Regicn
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Product Marketing

Sales,
Distnbution,
Trade and
Corsurner
Marketing,
Channels

Customers

BBC Worldwide's stand-alone businesses:

BBC WORLD New Media Broadcasting In addition, BBC
—besh.com Dataservices Worldwide has interests
~CD-ROMs in & range of joint ventures,
- Audiocall described eisevwvnere in

this report
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Financial Review

During the year; BBC Worldwide increased revenues, profits
and BRC cash flow. Tumover increased to £446m (including
share of joint ventures), £420m excluding joint ventures.

Trading results
Profit before tax increased by 67% to £20m and operating profit
improved from a loss of £7m to a profit of £12m,

Publishing sales were down £2m, following strong growth last
year of £39m. This followed the dosure of two underperforming
magazines and a difficutt Christmas, particularly in video sales.

Programme distribution saw sales grow year on year by nearly
£9m, about 7%, despite the downward pressure on prices in
some markets, Profits improved by £6m to £13m as the full
effect of sales to developing channels was realised.

The channels activity, which includes BBC PRIME, BBC WORLD
and BBC AMERICA, showed growth of £5m, largely a result of
growth in BBC PRIME, and the launch of BBC AMERICA.
Channel losses fell by nearly £4m as a result of tight cost control
in BBC WORLD, and the improving trading performance of
BBC PRIME

Joint ventures results

In fine with Financial Reporting Standard 9 ‘Assodiates and
Joirt Vertures', BBC Worldwide has included its share of joirt
venture tumover on the face of the profit and loss account,
increasing tumover to £446m. Gross assets and liabilities are
included in the balance sheet

The structure of these arrangements is such that BBC
Worldwide has no liability to fund the losses of the ventures,
and its effective financial obligation is therefore adjusted to nil.

Taxation and earnings

. The tax charge of £/7.8m (39%) compares to £8.5m (72%) in
1997/98. UK corporation tax is provided at 31% and includes
a net deferred tax charge of £1.5m. The effective rate of tax
of 39% results from treatment of income received and taxed
on a cash received basis in the US.

BBC Worldwide does not propose a dividend, retaining its
reserves 1o fund further expansion.

Exceptional iterns

The £20m profit before tax includes a profit on the sale of
shares held in Flextech plc of £8m.

1599 1998
£m £m
Exceptional operating costs:
Costs assaciated with negotiation of the Discovery
oint venture and launch support costs for new channels - &)
d debt provision following the acquistion of
European Channel Marﬁemen‘t and European
Channel Broadcasting L1d as wholly owned subsidiaries
of BBCWorldwide - )
Profit on sale of Rextech shares 8 2l
+8 7
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BBC Worldwide sales history excluding joint ventures

Sales £m
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93/94 94/95 95/96 96/97 97198 98/99
£239m £274m £338m £354m £409m £420m

Over the last five years BBC Worldwide's group tumover has
grown by 1296 per annum to £420m (exduding share of joint
ventures).

Cash flow
Cash flow available to the BBCincreased from £75m to £8Im
for the yean

BBC Worldwide ended the year with net cash in hand of £4m,
compared to borrowings, net of cash balances, at 31 March
1998 of £4m.

Cash flow from operations increased by £19m to £81m. The

following table analyses BBC cash flow:
1999 1998
fm £m
Investrnent in BBC programmes 35 50
Cash co-production 4 3
Payments to BBC Rights Archive 5 7
Irterest paid to BBC I 2
Net cash generated/(consumed) 8 &
73 54
Profit on Fextech share sile 8 21
8 75

BBC cash flow

Debt structure and treasury policy

The loan debt due to the BBC has been reduced by £3m to
£.14m following a £10m reduction last year BBC Worldwide has
raised £3m of external debt funding in the US during the year.

36% of our revenues are generated outside the UK and have
therefore been affected by the strength of sterling, It is the
policy of BBC Worldwide to take a nsk-averse approach to the
management of foreign exchange, including the hedging of risk
by entering into forward exchange contracts.

Programme investments

BBC Worldwide invested £68m in programmes (£55m in BBC
programmes) in 1998/99. Amortisation was £3m higher than
the previous year in line with increased levels of investrent.




- BBC Worldwide programme investment with the BBC
Investment £m

35

48 30

94/95 95/96 96/97 9798 98/99

Investment in BBC programmes has grown by 22% per annum
since 1994/95.

Capital expenditure .
Capital expenditure on tangible fixed assets was £54 m in the
year, up £1.7m on |997/98.

Acquisitions ‘

BBC Worldwide made no significant acquisitions in 1998/99.

Disposals

On 28 May 1998, BBC Worldwide disposed of |.6m shares in
Fextech plc for £8.4m. These shares were acquired as of
the proceeds of the disposal of its interest in UK Gold Television
Ltd on 25 April 1997

Discovery Communications Inc.

Following the signing of a number of joint venture amangements
with Discovery in March 1998, BBC Worldwide and Discove
have since launched Animal Planet (Asia) and People & Arts
(Latin America) has been launched in Portugal.

Flextech plc

In addition to the three new channels launched in 1997 — UK

HORIZONS, UK ARENA and UK STYLE — as part of the

UKTV PayTV offering, UKPLAY was launched in October 1998.

Revenues of £24m have been eamed in the form of
rogramme licensing income. Revenues and profits eamed

By BBC Worldwide are in line with expectations.

David King
Finance Director
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BBC's Fair Trading Commitment

BBC commercial activities and Fair Trading

Licence payers’ investments, built up over many years, have
produced a critical mass of talent and production capability
for the BBC, together with an unparalleled archive of past
programming. These assets have a secondary value, over and
above their use on public service channels and outlets, The
BBC, through BBC Worldwide, has a responsibility to ensure
that this value is properly developed, and used, to the benefit
of the licence payer:

In performing its commerdial role, BBC Worldwide is fully
subject to domestic and Furopean Com%tiﬁon Law in the
same way as any other British company. The Competition
Act 1998 significartly strengthens the powers of the regulatory
authorities to enforce fair trading.

In addition to these statutory provisions, and unlike its
competitors, the BBC is subject to further requirements to
trade fairly, arising from its Royal Charter and accompanying
Agreement. These requirements, to which BBC Worldwide is

also subject, are published as the BBCs Fair Trading Commitmert.
This Fair Trading Commitmenit requires BBC Worldwide to:

— engage in commercial activities which are consistent with,
and support, the BBC's role as a public service broadcaster;

— pay fair charges for any goods or services received from
other parts of the BBG,

— charge prices which are a fair reflection of both costs
incurred and market practice.

Compliance

ry BBC Worldwide's compliance with the Fair Trading Commitment

is continuously monitored by the BBCs Board of Governors.
A standing sub-committee of the Board of Governors, the Fair
Trading Audit Committee, monitors and reviews the
effectiveness of the controls across the BBC, which are
designed to ensure Fair Trading. The Committee is chaired

by the BBC's Vice Chairman, Baroness Young of Old Scone,
and includes three other Governors,

Annual Statement on compliance with the Fair Trading
Commitment

The Governors consider that the policies contained in the
BBC Fair Trading Commitment are consistent with the
requirements of the Royal Charter and the accompanying
Agreement. Through the Fair Trading Audit Committee, they
have gained reasonable assurance that the framework of
controls and procedures desigﬂed to ensure that these policies
are applied throughout the BBC has been cperating effectively
throughout the year

The BBC's external Fair Trading auditors, KPMG, have issued
an opinion, the full basis and text of which are set out in the
BBC's Annual Report and Accounts, that the Govemors'
statement appropriately reflects the BBC's compliance with
its Fair Trading Commitment.




Directors’ Report

The directors present their report and the audited
consolidated financial statements of BBC Worldwide Limited
(BBC Worldwide) for the year ended 31 March 1999, Detals
of the principal activities and the development of the business
during the year; and likely further developments, are given in
the operational review on pages 7 to |/ of the Annual Report.

Results and dividend

The consolidated profit after taxation and minority interests for
the year was £12.0m (1997/98: £3.2m). The directors do not
recommend the payment of a dividend (1997/98: £nil),

Significant acquisitions and disposals
On 28 May 1998 the company sold its remaining 1,611,153
shares in Flextech plc for £8.4m net of expenses.

Directors
The directors who served during the year were:

AR Gavin (Chief Executive appointed | July 1998)
C Fairbaim

D} King (appointed 26 March 1999)
| P Mayhew
™ ] Phillips
P S Phippen
J E Taylor

P R Teague
M C Young
J S Younger

(Chief Executive (Acting) urtil 30 June 1998)
(resigned 30 November 1998)
G A Richards was appoirtted to the board on 20 April 1999.

Directors’ interests

No director had any interest in the share capital of the
company at | April 1998 or 31 March 1999, No rights to
subscribe for shares in or debentures of the company or any
other group company were granted to any of the directors
or their immediate families, or exerdised by them, during the
financial year.

Payment to creditors

Operating companies are responsible for agreeing the terms
and conditions under which business transactions with their
suppliers are conducted. It is group policy that payments to
suppliers are made in accordance with these terms, provided
that the supplier is also complying with all relevant terms and
conditions. Company trade creditors at 3| March 1999 were
equivalent to 30 days (1997/98: 32 days) of purchases during
the year ended on that date.

Residual creditors and the associated costs have been ignored
for the purposes of this calculation, Payments to talert arising
from the sale of programmes are made in accordance with
contractual terms agreed with the contributors.

Empl Fp:an:icipation

The BBC Forum, introduced in May 1998, promotes two way
communication and debate between ers and staff Under
this initiative elected individuals put forward the views of BBC
Woridwide staff to top management on a regular basis and
receive direct feedback on issues which affect the future of
both the employees and the company.
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Within BBC Worldwide, the ‘For a Better World' initiative aims
to improve participation and communications involving all staff,
and champions learning and growth.

Management hold regular meetings with the recognised

trade unions, Broadcasting Entertanment Gnematograph and
Theatre Union (BECTU), National Union of journalists (NUJ)
and Amalgamated Engineering and Electrical Union (AEEU),

Equal o nities

BBC Worldwide is committed to equal opportunities for all,
irespective of race, colour, creed, ethnic or nationai origin,
gender; marttal status, sexuality, disabiiity or age.

Ethnic and gender targets have been set with the aim of
ensuring that the BBC Worldwide workforce reflects the
UK’s population and these are supported by a number of
equal opportunity intiatives.

Training and development

BBC Worldwide organises comprehensive in-house and
external training programmes covering job-specific skill
enhancement, IT so tuition and management
development courses.

Disabled people

Disabled people are fully and fairly considered for vacancies
arising within BBC Worldwide and are gven equal opportunities
in relation to training, career development and promotion.

Bxisting employees who become disabled are retained in BBC
Worldwide employment wherever possible.

Charitable and political donations

On | April 1999 the group paid, net of taxes under gift aid,
£07m (1997/98: £22m) to the Diana, Princess of Wales
Memonal Fund relating to sales of products in 1998/99.

BBC Worldwide does not make political donations.

The environment

BBC Worldwide does not operate in industries where there is
potential for serious industrial pollution. The board recognises its
responsibility to safeguard natural resources and takes steps to
control and minimise any damage the business may cause to
the environment. The board is working to ensure that all paper
used in products is sourced from well-managed forests, along
the guidelines laid down by the Forest Stewardship Council.

Auditors

In accordance with Section 385 of the Companies Act 1985,
a resolution for the re-appointment of KPMG as auditors of
the company is to be proposed at the forthcoming Annual

General Meeting
Mz~

By order of the board
J A Holder

Company Secretary

Registered Office:
Woodlands

80, Wood Lane
London W12 0TT

25 May 1999




orporate Governance

BC Worldwide’s commitment
e BBC has an obligation under its Charter to demonstrate
gh standards of corporate governance.

e Combined Code was issued by the London Stodk
xchange in June 1998, This Code, derived from the Hampel
ommittee report, sets out principles of good corporate
Hhvernance and consolidates the work of the earfier Cadbury
d Greenbury Committees. Both the BBC and BBC
oridwide voluntarily comply with the Combined Code

b the extent it is applicable.

tatement of principles

this section we explain how BBC Worldwide applies the
ode’s |14 principles of good govermance. Following this we set
ut the extent to which we have complied with the 45 detailed
rovisions of the Code.

e requirements of the Combined Code can be applied to
BC Worldwide with the following exceptions:

-those requirements relating to shareholders

as a wholly owned subsidiary of the BBC, BBC Worldwide
is not accountable to external shareholders but to the BBC.
The BBC, in tum, is accountable to the public, rather than
to shareholders, through the stewardship of the Governors

those requirements relating to non-executive directors,
remuneration and audit committees

the directors consider that BBC Worldwide should comply
with the Combined Code in a manner which is common
practice for a subsidiary whose parent is complying with the
Code. Hence the directors do not consider it appropriate for
BBC Worldwide to have separate non-executive directors
or remuneration and audit committees from those established
by the BBC.

ow BBC Worldwide has applied the remuneration principles
co;e;)red separately within the remuneration report (pages 26

oard structure

Details of the Board of Directors are shown on page 23, As
pplained above, BBC Worldwide does not have any non-
xecutive directors. However; the BBC Worldwide board
represented on the BBC's Executive Committee and is
countable to the BBC Governors who constitute the
embers of the Corporation and act as trustees for the
ublic interest.

e Governors are drawn from a variety of occupations

d backgrounds and are independent of the BBC executive
anagement. A register of interests for the Govemors is
aintained and may be inspected by written application to
e Secretary of the BBC. The Governors are appointed by
e Queen in Council for periods of five years.

e Board of Directors meets on a monthly basis. Other
embers of management attend as required.

\ formal schedule of matters is reserved to the board for
ecisions. This includes:

approval of the annual accounts

approval of the budget

approval of company strategy

the establishment of new joint ventures and trading companies.
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Directors are given appropriate documentation in advance of
each board meeting, The directors have access to the advice
and services of the Company Secretary who is responsible for
ensuring that board procedures are followed.

The Board of Governors delegates some matters relevant to
BBC Worldwide to sub-committees. The main responsibilities
of these sub-committees are explained elsewhere In the annual
report as follows:

Fair Trading Audit Committee page 22
Audit Committee age 25
BBC Worldwide and Resources Committee age 25

Previously a Remuneration Committee, consisting of three
governors, had responsibility for recommending executive
remuneration policy to the Board of Govemnors, induding the
package for BBC Worldwide's Chief Executive. Since June 1998
executive remuneration policy has been the responsibility of the
entire Board of Governors.

Accountability and internal control

Financial reporting and going concern

The respective responsibilities of the directors and the external
auditors are set out on pages 27 and 28.

A detailed review of the financial position of BBC Worldwide
is included in the financial review by the Finance Director on
pages 2| and 22 This, together with the Chief Executive's
introduction on page 3, provides an assessment of BBC
Woridwide's performance and current position.

The going concem basis has been adopted in the preparation
of the financial statements as the directors, having made
enquiries, believe that BBC Worldwide has adequate resources
to continue in operational existence for the foreseeable future.

Internal financial control

The Board of Directors has overall responsibility for BBC
Worldwide's system of internal financial control. Such a system
can provide reasonable but not absolute assurance against
material misstaterment or joss.

The board exercises control through an organisational structure
with clearly defined levels of responsibiiity, authority and
appropriate reporting procedures. The key control procedures
are described under the following headings:

— management reporting
there is a comprehensive budgeting system with an annual
budget approved by the Board of %)irectors. Monithly financial
information, including balance sheets, cash flow statements,
trading results and indebtedness are reported against the
corresponding figures for the budget and previous year. with
corrective action taken by the directors as appropriate.

- operating unit controls .
the management has defined the financial controls and
procedures with which each operating unit is required to
comply. All transactions over a certain upper threshold must
be approved by the BBC and those over a certain lower
threshold must be approved by the BBC Worldwide
Investment Committee.




BBC Worldwide operates its own treasury procedures
within the overall policies set by the BBC's Group Treasury

In line with most listed companies, pending final guidance from
the Tumbull Committee, BBC Worldwide has complied with

department. Major transactions are processed through Group the Combined Code provision D2!' on intemal control by

Treasury. Each operating unit maintains additional financial
controls and procedures appropriate to its own business
environmentt and carries out local treasury activities, in both
cases conforming to overall standards and guidelines.

— computer ms
BBC Worldwide's financial and management information is
processed by and stored on computer: BBC Worldwide has
established controls and procedures over the securtty of data
held on computer systems. Arrangements are in place for
computer processing to continue and data to be retained in
the event of the complete failure of the BBC Worldwide's
own data processing fadility, BBC Worldwide's progress in
preparing computer systems and equipment for the Year
2000 is explained later on this page.

— monitoring financial control

BBC Worldwide has a formally constituted Risk Management
and Internal Control Committee (RMICC), Comprising the
Board o?irectors and the Head of BBS(kZflar;]‘cem;xl1 Audit, this

up is charged with reviewing major ing the com

gn% the effectiveness of BBC Worldwide's intermal ﬂnmcl?aaljn ’
control environment. The RMICC mesets regularly
to consider; inter alia, reports from internal and extermal
auditors and reports to the BBC's Audit Committee.

Audit Committee
Matters relating to BBC Worldwide are also considered by
the BBC's Audit Committee, which comprises three of the
BBC's Governors,

The Audit committee meets three times a year; and is charged
with reviewing the effectiveness of internal financial controls,
approving and monitoring the Internal Audit work plan,
considening issues arising from Intemal Audit's work, reviewing
management’s response to internal control issues, approving
the external audit fee, considening the external audtt strategy
and plans, reviewing the external auditors’ reports and
reviewing and approving the annual accounts. Both internal
and external auditors are given the opportunity to meet
privately with the Audit Committee without any member

of management present

BBC Worldwide and Resources Committee

The membership of this committee is drawn mainly from the
Board of Governors and the Executive Committee. 1t oversees
the performance and effectiveness of the BBCs commercial
subsidiaries. The Governors aim to ensure that the BBC

- maximises the opportunities to eam additional income for
;eimes;;nkent in public service, but without putting the licence
ee atn

Statement of compliance with the Combined Code of

Best Practice

BBC Worldwide has complied throughout the year efded

31 March (999 with the specific provisions in section | of
the Combined Code with the exception of those provisions
relating to non-executive directors, remuneration and audit
committees and shareholder requirements which, as discussed
earfier; are not applicable to BBC Worldwide's structure.
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reporting on its intermal financial control rather than the wider
aspects of operational control. BBC Worldwide is reviewing the
draft Tumbull guidance with a view to amending its procedures
as necessary.

The millennium issue

The ‘millennium issue’ is the threat that systems or equipmert
m%not function property as a result of the year change from
1999 to 2000. Problems could arise, for example, with systems
and equipment showing incorrect dates, failing to operate
refiably or nat operating at all

The millennium issue has potential consequences for BBC
Worldwide because our operations are highly dependent

on different of technology: If not remedied, millennium
problems could cause disruption to our business. The issue
affects all businesses and organisations across the world to some
degree, induding our suppliers, customers, joint venture partners
and infrastructure providers. Hence we cannot deal solely with
our own internal compliance when addressing this issue.

The BBC set up a project team in 1997 1o deal with the issue
and BBC Worldwide is a part of that overall project. The project
has been divided into strands concentrating on different aspects
of the millennium issue. These strands cover [T systems and
infrastructure, broadcasting technology, suppliers and property.
The approach has been to identify all tems requiring
remediation and prioritise work on those which are business-
aritical. Key non-compliant systems and equipment are being
remediated and all remaining work is scheduled for completion
by the third quarter of 1999 although most will be complete by
second guarter: At the same time, work is progressing with key
suppliers and joirit venture partners to ensure that the essential

and services on which BBC Worldwide depends continue
to be delfivered.

Although BBC Worldwide is taking extensive action to prevent
potential millennium problems, there can be no assurance that
failure of systems, indluding those of key suppliers, will not occur:

Accordingly; we are also developing cortingency plans to
ensure that BBC Woridwide is able to continue operating
from | jarwary 2000. The target is for contingency plans to
be complete by the end of the thind quarter of 1999.

To date, BBC Worldwide has not identified any business-critical
em under its control that cannot be rectified before
ctober 1999. However, the general uncertainty inherent
in the Year 2000 issue, means that BBC Worldwide is unable
to provide categonical assurance as to its Year 2000 compliance.

By coupling our extensive remediation work with contingency
planning to ensure business continuity, BBC Worldwide
considers it unlikely that there will be any matenial disruption to
its key services as a result of the millennium issue.

The project team continues to monitor BBC Worldwide$s
progress and is continually re-assessing the project’s progress
1o ensure that adequate resources are available to address the
remaining 1ssues.
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onomic and Monetary Union

n | January 1999, |1 out of the |5 countries in the European

ion (EV) introduced the Euro as their common currency,

ough national currencies continue in parallel for a further

ee years, Prior to the introduction, management reviewed

e operational and systems implications of the Euro for BBC

oridwide to ensure that the relevant computer systems used

the company can deal satisfactorily with the invoicang and

porting demands of the new currency: The group has not
rred significant costs to date and the number of transactions

bnducted in Euros has, so far; been limited.

bmuneration Report
ne of the responsibilities of the BBC's Board of Governors
o act as a Remuneration Cormmittee. In this role, the
overnors have responsibility for setting executive
uneration policy; including the remuneration package
BBC Worldwide's Chief Executive, The Chief Executive
stermines the remuneration packages for the rest of the
BC Worldwide Board of Directors, taking account of the
muneration policies set out by the Governors.

is report explains the remuneration policy of the BBC
BBC Worldwide's directors and provides details of their
muneration.

eruneration policy

e directors are appointed by the Chief Executive and their

tial and subsequent remuneration is determined by the Chief

ecutive. The Chief Executive measures the performance of

e directors before recornmending their annual remuneration

d bonus awards. The BBC's personnel director provides
nical support to the Chief Executive in this respect

e Chief Executive aims to ensure that the packages offered
 directors:

enable the BBC to attract, retain and motivate high-calibre
executives

are positioned at the median against an established
comparator group {which indludes other broadcasting
organisations, major listed companies and central government
agencies) in terms of total cash (basic salary plus annual bonus
payment)

remunerate individuals fairly for individual responsibility
and contribution, while providing an element of ‘at risk
performance-related pay, reflecting the undertying
performance of BBC Worldwide

take into account salary policy within the rest of the BBC and
the relationship that should exist between the remuneration
of directors and that of other employees.

determining appropriate levels, the Chief Executive has
cess to intermal expertise in the remuneration area, anaual
rveys conducted by external consulting firms and published
bmuneration information on comparable companies.

e remuneration arrangements for directors include the
bllowing components:

Basic salary

Rasic salaries are reviewed in |y

Chief Executive's which is rev!o&?,ﬁ? /{%agu? gﬁﬁ;?fge
account external market levels ind internal cormparisons as
well as the individual's responibilitias and performance.

Annual bonus

The Directors are eligble o meeive 3 borus of up to 2

with the exception of the Chiel Executive tfhg is %ﬁgiblgé
receive a bonus of up 10 30%, of basie salary for meefing certain
performance targets. Qualitalive und quantitative objectives are
set at the beginning of the fininciy| year; and performance is
reviewed at the end of the g[rinn For the year under review the

targets related primarily to BRC: -
b on and sales fumoves cash flow, profit before interest

Bonuses are generally reflected in these accounts on a paid
basis, other than in respect of Lonuses accrued for direlc):tors
who leave during the year This is because bonuses are paid in

July each year, after the financiil statements have been finalised
for the year in question.

Benefits

Directors are eligble for a COMpany car and fuel for private use

and medical insurance coveniy! the executive and family. The
Chief Executive has the addilional benefit of a chauffeul?*/ driven
car for business use.

Pensions

Most directors partidpate in the BBC Pension Scheme, which
provides salary-refated pension banefits on a defined benefit
basis, with an accrual rate of 1/60th of final salary per year
of service subject to the Inland Revenye eamnings cap where
appropriate. Only base salary i pengionable, The scheme
provides for early retirement on medical grounds and lfe
insurance cover of four times salary, subject to the Inland
Revenue earhings cap where “me'pr'iate.

A variety of special arrangemeis

individuals who have joined ha Bé‘?ﬁéﬁﬁ%ﬁﬁd&gg e
including funded and unfunde| drrangements outside the BBC
pension scheme for those Indivicduals earning in excess of the

Inland Revenue approved eamin :
members of a money purchasg E’éhcgges.even directors are

Service contracts
Service contracts for directors e Co

. . ‘ve been individually
determined. All directors hawe 1olling or fixed term contracts

with a maximum of one year's ot L
Worldwide or the individual o_xgggﬁse?ﬁemmon by BEC




Remuneration received
" The remuneration received by each director, who served during
the year, in respect of their BBC Worldwide activities was:

Anrual Total Tt

Sa% bonus Benefits 1998/99 1997/98

£ £00G £000 £000 £000
AR Gavin 187 S0 12 249 -
C Fairbaim 128 20 15 163 102
D] King 2 - - 2 -
] P Mayhew "7 8 4 139 113
M | Phifips 134 20 13 167 151
P S Phippen 183 25 63 271 *134
| E Taytor 132 25 3 173 *126
P R Teague 161 40 16 217 5]
M C Young 129 24 12 165 161
] S Younger 3 - - 3 5
*C Fairbaim, ] P Mayhew; P S Phippen and ] E Taylor were

appointed directors during 1997/98, and therefore the
comparative remuneration represents a partal year

A R Gavin's bonus of £50,000 represents partial compensation
for loss of eamings upon his departure from British Telecom.

R ] Emery, who resigned from office on 31 March 1998,
subsequently received a bonus of £29,000 in respect of his
service for the year ended 31 March 1998.

The salary for | S Younger represents the proportion of his
emoluments recharged to the company by the World Service.

At 31 March 1999, under a scheme available to all staff, | P
Mayhew had an interest free season ticket loan outstanding
of £550. The loan at 3! March 1998 was £520 and the
maximum amount outstanding during the year was £572.

Pensions
BBC Worldwide provided pension benefits to directors who
served duning the year as follows:
Total BBC
Increase in accrued Transfer Worldwide
pension at value of comribution
i 31 March increase 0 money
@ 1999 (b) €} (d Directors’ purchase
per £000 per £000 per  comributions scheme (f)
annum annum annum (&) £000 £000
AR Gavin I I 2 3 24
C Fairbam ] 3 12 4 15
D ] King - 9 - - -
] P Mayhew 2 it 25 7 13
M } Phillips | 4 29 4 26
P S Phippen 2 7 23 7 20
J E Taylor | 5 16 4 25
P R Teague 2 7 26 5 29
M C Young 3 15 30 9 —

No additional voluntary contributions have been included in
the above table.
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Notes to pension benefits
(@) The increase in acarued pension during the year excludes
any increase for inflation.

el (b) The pension entilemenit shown is that which would be paid

annually based on service to the end of the year.

(c) The transfer value has been calculated on the basis of
actuarial advice in accordance with Actuarial Guidance
Note GNI .

(d) The transfer value represents a liability of the BBC to make
pension payments in the future but not a sum paid or due
to the indvidual and therefore cannot be meaningfully added
to remuneration.

(e) These are contributions made by the directors to the
defined benefits scheme during the 1998/99 financial year.

{f) This is the actual BBC Worldwide contribution to a separate
money purchase (defined contribution) pension scherne.

Statement of directors’ responsibilities for the preparation
of the financial statements

Company law requires the directors to prepare financial
statements for each financial year which give a true and fair
view of the state of affairs of the company and group and
of the profit or loss for that period.

In preparing those financial statements, the directors are
required to:

— select suitable accounting policies and then apply them
consistently

— make judgerments and estimates that are reasonable and
prudent

— state whether applicable accounting standards have been
followed and to disclose and explain any matenal departures
in the financial statements

— prepare the financial statements on a going concem basis
unless it is inappropriate to do so.

The directors are responsible for maintaining adequate
accounting records which disclose with reasonable accuracy

at any time the financial position of the company and to enable
them to ensure that the finandal statements comply with the
Companies Act 1985, They have general responsibility for taking
such steps as are reasonably open to them to safeguard the
assets of the group and to prevent and detect fraud and other

imegularities.




Renort of the Auditors to the members

of BBC Worldwide Limited

We have audited the financial statements on pages 29 to 39.
We have also examined the amounts relating to emoluments
and pension entitlernents of the directors which form part of
the directors’ Remuneration Report on pages 26 and 27.

Respective responsibilities of Directors and Auditors

The directors are responsible for prepaning the Annual Report,
including as described on page 27 the finandal statements. Our
responsibilities, as independent auditors, are established by the
Auditing Practices Board, our profession’s ethical guidance and in
accordance with the terms of our appointment, the Companies
Act 1985.

We report to you our opinion as to whether the financial
statements give a true and fair view and are properly prepared
in accordance with the Companies Act. We also report to you
if, in our opinion, the Directors’ Report is not consistent with the
financal statements, if the group has not kept proper accounting
records, if we have not received all the information and
explanations we require for our audt, or if information specified
by law regarding directors’ remuneration and transactions with
the group is not disclosed.

We read the other information contained in the Annual
Report, including the Corporate Governance statement,

and consider whether it is consistent with the audited financial
statements. Ve consider the implications for our report if

we become aware of any apparent misstatemenits or material
inconsistencies with the finandal statemertts.

In addition to our audit of the finandal statements, the directors
have instructed us to review their Corporate Governance
statement as if the group were required to comply with the
Listing Rules of the London Stock Exchange in relation to these
matters. We review whether the statement on page 25 reflects
the group’s compliance with those provisions of the Combined
Code specified for audit review by those rules, and we report
if it does not We are not required to form an opinion on the
effectiveness of the group’s corporate governance procedures
or its interal controls.

Basis of audit opinion

We conducted our audit in accordance with Auditing
Standards issued by the Auditing Practices Board. An audit
includes exarnination, on a test basis, of evidence relevant to

judgemertts made by the directors in the preparation of the
financial statements, and of whether the accounting policies

are appropriate to BBC Worldwide's circumstances, consistently
applied and adequately disdosed.

We planned and performed our audit so as to obtain all the
information and explanations which we considered nec
in order to provide us with sufficient evidence to give
reasonable assurance that the finandial statements are free
from matenial misstaterent, whether caused by fraud or other
iIrregularity or error: In forming our opinion we also evaluated
e overall adequacy of the presentation of information in the
financial staternents.
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Opinion _

In our opinion the financial statements give a true and fair view
of the state of affairs of the company and the group as at 3|
March 1999 and of the profit oTP the group for the year then
ended and have been properly prepared in accordance with
the Companies,Act 1985.

e R

Chartered Accountants
Registered Auditors
London

25 May 1999




. Consolidated profit and R

For the year ended 31 March Note £m £
loss account
"Tumover (including share of joint ventures) 4463 4220
Less: share of joint ventures 13 (260)  (13.°
Group umover 2 4203 4082
Cost of sales (2646) (2748
- Gross profit |55.7 134.1

Distribution costs 3 (1094) (1063
Administrative expenses 3 (349) (356
Group operating profit/(loss) il4 (7.8
Share of operating profit in joint ventures 13 - -

Share of operating profit in associates 0.6 06
Total operating profit/(loss) 120 (7.2
Profit on sale of investments ' 6 84 20.

Profit before interest and taxation 2 204 135
Interest receivable 08 05
Interest payable 7 (1.3) (2.2
Profit on ordinary activities before taxation 4 19.9 1.8
Tax on profit on ordinary activities 8 (7.8) (85
Profit on ordinary activities after taxation 21 33
Equity minority interests 0.1) 0.0
Retained profit for the financial year 2 20 32

The above results are derived from continuing operations.
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LConsolidated balance sheet 1999 158

Asat 3| March Note £m
Fixed assets '
Tangible fixed assets 9 9.6 84
Investment in programmes for future sale Il 952 85.3
Investments . B .
Investments in joint ventures: 13
Share of gross assets . 2278 25}
Share of gross liabilities (%63) (77.)
Adjustment 1o reflect effective obligation 685 556
00 00
interests in associated undertakings 14 0.2 0.1
105.0 938
Current assets : 7
Stodks 16 137 132
Debtors 17 6.1 1196
Cash at bank and in hand 21.1 130
1509 1458
Creditors: amounts falling due within one year 18 (167.9) (1665)
Net current liabilities - (170)  Q07)
Total assets less current liabilites 880 73l
~ Creditors: amounts falling due after more than one year 18 (169) (169
Provisions for liabilities and charges. ' 19 (1.5 -
' + Netassets 696 562
, ’ Capital and reserves
Called up share capital 20 - 02 02
Profit and loss account 21 69.1 558
N & Equity shareholders’ funds ' 69.3 560
Equity minority interests 0.3 02
69.6 562
;o The financial staternentts were approved by the Board of Directors on 25 May 1999
and were signed on its behalf by:

i

/ N AR Gavin
«~ Director




~ Company balance sheet

1999 199%
As at 31 March Note £m fn
Fixed assets
Tangible fixed assets o =~ 76 6f
Investment in programmes for future sale 77 65%
Investments in subsidiary undertakings 12 16.7 165
Investment in assodated undertakings ™ - - |4 0.1 0.!
101.5 894
Current assets -— - ST
Stocks 6 129 132
Debtors 17 1135 106.6
Cash at bank and in hand - ~ 26 —
129.0 1198
Creditors: amounts falling due within one year 18  (165.7) (153
Net current liabilities (G67) (332
Total assets less current liabilities 648 56.1
Creditors: amounts falling due after more than‘ oneyear |8 (138)  (16S
Provisions for liabilities and charges |9 (44) {0
o
Net assets 46.6 38¢
Capital and reserves ' .
Called up share capital 20 02 0=
Profit and loss account 21 464 38+
Equity shareholders’ funds 46.6 38?6
The financial statements were approved by the Board of Directors on 25 May 1999
and were signed on its behalf by:
AR Gavin
Director

ACEai-
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Consolidated cash
flow statement

1999

1998

Asat 31 March Note £m £m
Net cash inflow from operating activities 22 80.9 618
Return on investments and servicing of finance
Interest received 08 05
Interest paid {1.3) (22)
Net cash outflow from return on
investments and servicing of finance 0.5) (1.7)
Taxation
Taxation paid 64 74
Capital expenditure and financial investment
Purchase of tangible fixed assets (54) (37)
Investment in programmes for future sale 689  (35.1)
Proceeds from the sale of tangble fixed assets - N
Net proceeds from the sale of investrents 84 207
Net cash outflow from capital expenditure (659) (370
and financial investment
Acquisitions and disposals _
Purchase of subsidiary undertakings - (32)
Net cash acquired with subsidiary - 26
Net cash outflow from acquisitions and disposals — (C6)
Cash inflow before financing 8.1 15.]
Financing
Repayment of BBC loan @B.n (104
Other funding 3.1 -

- (104)
Increase in cash 23 8.1 47
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Consolidated statement
of total recognised gains
and losses

Reconclliation of
movements In equity
shareholders’ funds

For the year ended 31 March o 28
Proftt for the financial year | 120 32
Exchange translations effect on:

Profit for the financial year 04 (05)
Foreign currency net assets 0.9 (05)
Total recognised gains and losses relating to the year 13.3 22
For the year ended 3| March wgri o
Total recognised gains for the year 133 22
Goodwill on acquisition eliminated against reserves ~ (1.9)
Net increase in equity shareholders' funds 133 03
Equity shareholders’ funds at start of year 56.0 55.7
Equity shareholders' funds at end of year 69.3 560




otes 1o the financial statements

Principal accounting policies o

e financal statementts have been prepared in accordance with applicable
counting standards in the United Kingdom. A summary of the group’s principal
ouriting policies, which have been applied consistertly throughout the year and
e preceding year except where statecl is set out below:

h Basis of accounting ‘ ) _
e financial statements are presented under the historical cost accounting corverrtion,

b Basis of consolidation
e results of subsidiary companies are consolidated into the finandal staterments
BBC Worldwide Lirmited.
nder this method, the results of subsidiary undertakings acquired or disposed of
the year are included in the consclidatec profit and loss accourt from the date
acquisition or up to the date of disposal.

assodated undertaking is one in which the group has a long term interest, usually
=tween 209 and 5096 of the equity voting rights, and over which it exerdises
prificant influence. The group’s share of the profits less losses of assodiates is induded
the consolidated profit and loss account and its interest in their net assets, other
an goodwill, is included in the consolidated balarnce sheet.

e results of the jaint ventures and associates within the flextech and Discovery
breements have been induded using information drawn from accounts drawn
b to 31 December:

permitted by Section 230 of the Comg:)anies Act 1985, no profit and koss

ourtt has been in respect of the holding company. However, for further
arification, the holding company’s tTumover for the year was £3659m (1997/98:

55.6m) and the cormpany's profit after taxation for the year dealt with in the

andial staternents of BBC Worldwide Limited was £80m (1997/98: loss of £5.2m).

e holding comparty’s results form part of the consolidated financial statements.

Turnover
aver; which excludes value added tax and trade discounts, represents licence fees
om the distribution of joint productions, agency income and commission from the
istribution of p mes on behalf of the BBC and from other producers’ titles
d from the publication of ines, books, videos, CDs and tapes, character
erchandising, transmission, and other faciities.

d Foreign currency translation
ransactions in foreign currencies are franslated into sterfing at the rate of exchange
ling at the date of the transactions.

ssets and liabilities denominated in foreign currendies are translated into sterfing at
e rate of exchange ruling at 31 March or at forward rates where related hedging
ortracts are in place, Surpluses and deficits arising from the translation of assets and
hhilities at these rates of exchange, together with exchange differences arising from
ading, are induded in the consclidated profit and loss account

e profit and loss accourts and cashflows of overseas subsidiaries are translated into
erling at average rates for the year: Exchange differences arising on consolidation
o retranslation of the opening net investment in overseas subsidiaries and
om the translation of the results at the average rate of exchange are taken directly
. ﬂ']eproﬁtand loss reserve and reported in the staternent of total recognised gains
nd losses.

e Gmul 998, goodwil f d busi
0 ril 1998, il arising on acquisition of a subsidiary or business,
epreserting the excess of the fair value of the purchase consideration over the fair
e attributable to the separable net assets acquired), is capitalised and amortised
ver its usefid economic life, This is a change in accourting policy from previous
eriods, when goodwill was written off di o reserves, following the introduction
bf a new accounting standard, FRS10 Goodwill and intangible assets. Goodwill arising
i jods remains offset against the profit and loss reserve. On disposal,

foodwil iously written off against reserves is transferred to the consolidated
brofit and loss account for the year:

f Tangible fixed assets

bpenditure on fixed assets is capitalised together with incremental internal direct
osts incurred on capital projects.

Depredation is calculated so as to write off the cost less estimated residual value

bf feed assets on a straight line basis over their expected useful lives. Depreciation
ommences from the date an asset is brought into service.

e useful lives for depreciation purposes for the principal categories of aets are:

ort leasehold buildings Unexpired lease term
Mant and machinery 3to 5 years
ixiures and fittings 3to 5 years

RS 11 Impairment of fixed assets and goodwill came into effect this year but has
ot resulted in any changes in presertation.

: ng leases P
Dperating lease rentals are written off on a straight line basis over the term of the lease,

e acquisiion method of accounting has been adopted.

|h Research and development _
Research and development expenditure is written off as incurred.

1i Investment in programmes for future sale

Investment in programmes for flture sale is stated at cost, after writing off the costs
of p rmes that are considered imecoverable, less acoumulated amortisation.
Amortisation of investrment in programmes for future sale is charged to the profit
and loss account over the estimated rmarketable ife of the programme genre

which is estimated to be between five and ten {Eim The cost and accumulated
amortisation of investment in programmes for future sale are reduced by
programmes which are fully written off.

1j Stocks

Stocks comprising videos, books and paper stock and work in progress are stated
at the lower of cost and net realisable value.

Ik Pension costs

Defined benefit scheme

The regular pension cost of the BBC's defined benefit scheme, reduced by the
amortisation of any scheme surplus over the average remaining service lives of
employees in the scherme, i§ charged to the profit and loss account

The cost of other funded and unfunded pensions is charged as incurred.

Defined contribution scheme
BBC Worldwide Limited operates its own defined contribution scheme.
Contributions to the scheme are charged to the profit and loss account when

payable.

|1 Defarred taxation

Deferred taxation has been provided at 31 March 1999 at expected applicable rates
10 take account of timing difierences between the treatment of certain tems in the
financial statements and their treatment for taxation purposes to the extent that it is
probable that a fiability will crystallise in the foreseeable future.

{m Related partes

Related parties of BBC Warldwide comprise assodated companies, joint venture
companies and members of key management. The value of transactions conducted
with associates and joint veriures is measured anrwally and disclosed by note.
Members of key management are sent a questionnaire at the end of each financial
year enquiring whether they, members of their dose family, or entities in which the
individual has a controling interest entered into any transactions with the compary,
and if so, confirmation of the nature and amount of these transactions.

2. Segmental analysis

2a Turmover analysed by type of business

1999 1998

£m fm

Publishing and new media 2546 2566

Prograrmmme distribution 1345 1260

Channels 31.2 263

Group tumover 420.3 4089

Share of joint ventures 260 13.1

Turnover 4463 4220
2b Turmover analysed by hical destination
(@l group tumover orginates within the UK)

1999 1998

£m £m

United Kingdom 2674 2732

Arnericas 534 439

Rest of World 995 918

Group turnover 4203 4089

Programme distribution sales indude licensing for standard television, cable, and
sirnuftanecis relay sales. Co-production cortributions to the BBC are administered
by BBC Worldwide but not included in turover.

2c Profit before interast and taxation analysed by type of business and
exceptional items

Saleof  Exceptional

= B i o Toul
note

T 1599
£m £m £m £m
Publishing and new media 152 - - 152
Programme distribution 132 84 - 216
Channels {164) - - (164
120 84 - 204




5. Employees and remuneration

Operat . Sdeof  Bxeptiona 5a Persons emfloyed ] . k
Pe'gﬁ 'We-“‘{”m“gﬁg) (m) _ The number of persons emplayed (full-ime equivalent) in the year was

1998 1998 1998 1998 1999 1998

£m £m £m £m Average Average

Publishing and new media 201 - - 20.1  Publishing and new media 1,193 1,004
Programme distribution 68 207 (52) 223 Programme distribution 308 345
Channels (200) - (89) (289) Channels 82 38
69 207 {141y 135 1,583 1.387

Within the ave

2d Profit before interest and taxation analysed by geographical location

Sale of Exceptional
Opemtiné irwsunen;s y m-r3|s ol
T s ") 1999
£m £m £m im
United Kingdomn 174 84 - 258
Americas 9.9 - - 99
Rest of \World {15.3) - - (15.3)
120 84 - 204
Saje of Exceptional
Operaunﬁ investments iterms
resu {nate ég {note 33 Total
1998 199 199 1998
£m £m fm £m
United Kingdom 238 207 - 445
Americas 1.0 - (52 58
Rest of World @279 - (8% (36.8)
69 207 (14.1) i35
2e Net assets analysed by geographical location
1999 1998
fm
United Kingdom 440 364
Americas 256 (9.8
69.6 56.2

All net assets are owned, either in the UK and made avallable for regional offices or
through the US subsidiary, BBC Worldwide Americas Inc.

3. Distribution costs and administrative expenses
Distribution costs and administrative expenses indude the following exceptional items
I9£‘:n9 1998

£m
Exceptional trade debits written off on acquisition - 89
Exceptional joint verture start up costs - 52

[4.

The exceptional trade debts written off on acquisition represent trade balances due
ropean Channel Management (ECM) to BBC Worldwide which exdsted prior
to ECM becoming a subsidiary undertaking,

The exceptional joint verture start up costs arose on the negotiations and
launch of the varicus joint venture arangements with Discovery Communications

Inc (Dliscovery).

4. Profit on ordinary activities before mxation
Profit on ordinary activities before taxation is stated after charging

1999 1998
£m £m
O i s
bk b 24 2
— land and buidings |4 .1
— satellite costs 62 47
Depredation — owned assets 4.0 37
Armortisation of investrent in programmes
for future sale 568 543
Auditors’ remuneration
- comparty audit fee 0.l 0.l
— subsidiaries audit fee 0. ol
— congultancy and advisory fees 02 0.l
Exchange losses - 15

35 BBC Worlagwide

above, 48 (1997/98; 392} gart—time employees have been
induded at their fulime equivalent of 31 (1997/98: 25).

In addition to the above, the grou

empi_,c_.zed an average full-time equaalent of 87
(1997/98: 91) persons on a basis. Their

ir payrofl costs are indudad in note 5b.

5Sb Staff costs
1999 1998
fm fm
Salaries and wages 540 468
Sodial security costs 43 36
Other pensien costs 1.4 2
59.7 516

in addition to the above, redundancy costs of £0:5m (1997/98: £1.1m) were incurred
in the year.

5c BBC Pension Scheme

Many employees are members of the BBC Pension Scherme, which provides salary-
related pension benefits on a defined benefit basis. The scherne is subject to
|nd?endent valuation by a professionally qualified actuary at least every three years,
on the basis of which the actuary certifies the rate of employer's contributions which,
together with the specified comributions le by employees and proceeds from
the scheme’s assets, are to be sufficient to fund the benefits payable under
the scheme. The most recent actuanial valuaticn of the scheme was pregared as at

| Aprit 1996, using the projected unit method.

£m  The main long-term assumptions of the valuation were that the annual rate of retum

on investments would exceed increases in earnings by 1.9% and exceed pension
increases by 3.8%

At the date of the most recent achuarial valuation, the market value of the assets

of the scherne was £4,642 million and the actuarial value of the assets was suffident
to cover 1209 of the benefits due to members, after allowing for expected future
increases in eamings, BBC Worldwide Limited and the employees cominue to
contribute at a rate of 45% of pensionable eamnings. The scheme comtinues to
benefit from full tax relief under the Inland Revenue guidefines.

The scheme surplus is being amortised over |2 years, the expected average
rermaining service fives of the employees.The pension charge n the BRC Worldwide
Limited financial statermerts for the year was £13m (1997/98: £1.1m}. This includes a
protﬁ:rﬁon of the scheme surplus amortised cver the average remaining service lives
of the contributing members. A provision of £04m is incduded in creditors (1997/98:
provision of £0.3m), this being the excess of the accumulated pension cost over the
amount funded.

5d BBC Worldwide Limited group personal ion schemes
The group also operates its own defined cortrbution pension schemes. The assets
of these schemes are held separately from those of the group in independently

administered funds. The pension cost charge represerts contributions payable by
the group to the funds and amounted to £0.1m for the year (1997/98: £0.1m).
6. Profit on sale of investments
1999 1958
£m £m
Rextech pk 84 207

During the year; BBC Worldwide Limited disposed of 1,611,153 (1997/98: 3832.395)
shares in Flextech ple (Fextech) reduding its shareholding to nil. The profit on sale of
irvestrments is stated net of expenses, No tax are articipated from the sale of
these shares because losses are expected o be avaiiable to offset the chargeable gain.




7. Interest payable 10.Tangible fixed assets

1959 1598 Company
fm £m Pant&  Fixures &
BBC Loan (see note 18} 12 22 mwinzrr“y ﬁtﬁnésn Tog
Other 0.1 - &x
. 13 22 .
At | April 998 199 104 303
Addrtions 37 G5 42
8.Tax on profit on ordinary activities Disposals (48) - (48)
1999 538 At 31 March 1999 188 109 297
£m £m
UK corporation tax at 31% 1.0 21 Deprediation :
Deferred taxation (see note |9) L7 06 At 1 April 1998 147 88 235
27 27 Charge for the year 24 09 33
Overseas taxation 5.1 34 Birination in respect of disposals (47) - 47)
78 6.1 At 31 March 1999 124 97 221
are of associated undertakings' tax 02 04
Prior year adjustments: Net book value:
Deferred taxation (see note 19) 02 02 At 31 March 1999 64 12 76
Overseas - I8 At3l March 1998 52 16 68
78 85
e high effective ncipally from iy i ;
re: efvézclg in advancr:tﬁcocfr%a;( g:i\rzdp?n gg\al)r:ce in ‘t}d:: Lt?‘;(becp:r?nt&(:icgfa%lrgebefore 1. Investment in programmes for future sale
the related profits are recognised, Ordinarily, the effect of this would be offset by a G"’gg c°“‘P°£’m‘Y

deferred tax aredit. The resutting deferred tax asset, however; would not be expected
o reverse in the foreseeable future, and it is therefore not considered prudent to Cost
take the benefit of a deferred tax credit this year At | Aprii 1598 1845 1138

) Exchange adjustrment 31 -
- . Additicns 681 550
.rl'i:glble fixed assets Disposas 36 (13
Shore Birnination in respect of programmes fully amortised (54.7) (54.7)
Ieamb-.lld Id m;mu& ané;:s& At 3| March 1999 1974 1128
h 2 > Toul
e g o £m
o Amortisation
At | April 1998 06 219 ILI 336 Al Aprl 1998 »2 80
Redassfication - ©3) 03 —  Exchange adustment 24 -
Additions 02 4] Ll 54 Amortisation for the year 568 424
At 31 March 1999 08 209 122 339 Himination in respect of programmes fully amortised (547 (547
At 31 March 1999 1022 57
[Depreciation
At | April 1998 ol 157 94 257 Net book value:
Reclassfication o on o ~" At3l March 1999 952 77.1
Charge for the year ol 27 ) 40 At31 March 1998 853 658
imination in respect of disposals  — (46) 03) (#9) The exchange adjustment arises on the re-transiation of the opening programme
At 31 March 1999 02 13.7 104 243 investments held by the US. subsidiary:
Net book value: : - :
At 3] Mar.chuleggg 06 72 18 9¢ 12 Investments in subsidiary undertakings
At 31 March 1998 05 62 17 g onaresin subsidiry undertakings
- Company
£m
Cost
At | April 1998 and at 31 March 199% 22
Provisions
At | April 1998 and at 3| March 1999 (55
Net book value:
At 3| March 1998 and at 3 March 1999 16.7
P The principal operating subsidiaries of the company as at 31 March 1999 are

shown in note 29,




I3, Accounting for entities within the Flextech 1997/98

and Discovery agreements
in 1997798 BEBC Worldwide Limited signed major ip deals with Flextech
for the production and marketing of subscription channels in the UK, and with

Animal Planet

UKChannel UK Gold

Mamagement  Holdings  America
Led Ltd LL

People

{Latin {Latin  Animal
America Planec

Discovery for the incorporation and operation of new channels around the world LLs LC
and provision of new co-produuction funding for programmes. These alliances £m £m £m im £m
operate under a number of statutory entities listed below: Tumover Gl 130 - - -
Loss before tax (63) 249 - - -
Name of entity Nature of entity Partner Dateentered o ouinng — - — - -
UK Channel Management Limited Joint Vertture Fedech  Apnl 1997 o afier tax ©9) a9 - - -
UK Gold Holdings Limited Joint Verture  Flextech  April 1997
Animal Planet (Latin America) LLC Assodate  Discovery March 1998 o4 accate _ 0l _ _ .
Peaple and Arts (Latin America) LLC Associate  Discovery March 1998 = = p—— 84 3 _ — -
Anirnal Planet LLC Assodate  Discovery March 1998 (o et assets 07 0 _ ~ .
W Network LLC Assocaie  Discovery March 1998 {iiines mmore than one year _ (65.)) _ — —
Under the terms of the a%reement with Fextech and Discovery, BBC Worldwide
el ety e il ol
fabilities. As a resu foridwide’s equity of the ertiities’ post tax losses i i i
and the net liabiliies have been r\%m'cteiadf:| to nil and have therefore been excuded 14. Interests in associated undertakings
from the consolidated profit and loss account and have been removed from the | ) Investrmert in
consolidated balance sheet through an adjustment to reflect BBC Worldwide's erestin Netloanseo T aoed
effective obligation. underalings  undertaking (o) (Comparm)
In addition to the arrangements with Flextech and Discovery, BBC Woridwide
Limited has other assocated undertakings which are listed in nate 29. The Cost
ageregation of all assodiates is in note |4, At 1 April 1998 07 04 Il 02
Reclassification (05) 05 - -
Joint Joint ) ~ Additions - 03 03 -
Vemorts  vemue Associs Asoddes Ac31 March 1999 02 12 14 02
£m fm £m
Share of post acquisition reserves
Equity share of umaver 260 131 - - At Aprl 1998 09 - 09) -
Retained profits less losses ©02) - (02) -
uity share of assets: : Ax 31 March 1999 Il - Ll -
Egeglassem 43 Ol 71.1 - (- (L
Currert assets 210 197 86 ~ Provisions
Non-qurrent assets 25 L7 - = Ac{April 1998 and ac3! March 1999 (0.1) - @) @)
Share of gross assets 278 215 797 ~
Equity share of fabilities: et vae
ity share of fabi At 31 March 1999 1.0 12 02 0.
Libiltes les than one year (87 (20 63 T At3l March 1998 §03)) 04 ol ol
Liabilties more thancne year  (77.6) (65.1) (984) ~ - - - -
Share of gross jabiliies (96.3) @ (103.7) —  The p;gncipal operating associates of the group as at 31 March 1999 are shown in
note 23

The following additional disciosures are based on resufts for the year to 31 December

1998. These additional disclosures given below are in respect of certain entities within  There are no significant assodites requiring disciosure, other than those in note 13

the Flextech and Discovery agreemients which are considered individually significant.  aiready disclosed. The ageregation of all associates requiring disdosure s

The amourtts disdosed represent BBC Worldwide's equity share of the assets and

liabilifies of the enttities. The effective interests, for the reasons explained above, are nil Group Group Company Compary
|9ﬁ9: 1998 lﬁ fooa
199899 Equity share of tumover 192 94 L9 23
UKCramel UK Gold mﬂ mdc;? Anirmal  Ecyity share of assets
n n i Ul o
Holdi America)  America Planet
Management e i il Panet P ssets 720 09 09
£m £m £m fm £m Current assels 308 208 189
Tumover 39 214 D4 25 58 Share of gross assets 1028 217 198
Loss before tax 6D ©03) G &) (66
Taation - 0i () @A - Equityshare fabiities
Loss after tax * (162) ©2) G7) (45) __ (66) Liabiltties less than one year (280) 219 {19.7)
Liabilities more than one year (984) - -
Fixed assets - - ) 44 760 Share of gross liabilities {1264 213 {190
Current assets 54 155 2 sl
MNon-current assets Il 14 - - — Qﬁélumﬂg_w reflect 238 0
Libiliies less than one year * B0) (105 (03) * (02) (45) Soectve obigation s 0'3| -

Lisbiites mere thanone year* (106} (670) 70 (116) _{400) Net interests in assodates

"BBC Worldwide has no obligation to fund losses or liabilities of these entities and
has not consolidated its share of losses or liabilities inte the annual finandal statementts.




|5. Other investments

18. Creditors (continued)

G Com
e i
t 1 April 1998 and at 3| March 1999 1.3 1.3
iSIONS
t | April 1998 and at 3| March 1999 _{1.3) {1.3)

et book value:
t 31 March 1998 and at 31 March 1959

investrnent of the group is a 20% inferest in Sateffite News Corporation
se principal activity is satelkte broadcasting, In the opinion of the directors, the
Up is nat in a position to exercise significant influence over the © ing and
inancial policies of Satellite News Corporation, largely because of the disposition
of the other shareholders and the voting arrangemertts. The group’s interest in this
ity has therefore been accounted for as a trade investment. The directors have
considered it prudent to provide in full against the irvestment in view of uncertainties

over its future funding.
16. Stocks
S R M
£m fm m £m
Raw materials and consurnables - 20 22 20 22
Work in progress 49 48 49 48
Finished goods and goods forresale 6.8 62 6.0 62
13.7 132 129 132
17. Debtors
WO TR R
£m fm £m fm
Amourts faling due within
one year:
Trade debtors 919 926 707 704
Amourtts owed by
subsidiary undertakings - - 243 178
Amourts owed by
associated undertakings 02 - 02 -
Armounts owed by fellow
subsidiary undertakings 42 42 42 42
Other debtors 1.6 202 10.9 120
Prepaymenits and accrued income 82 26 32 22
[6.1 196 1135 1066

Induded in the group’s prepayments and acorued income are amounts falling due
after more than one year of £5.3m {1997/98: £ni)

18. Creditors
Gligg %g 1999 1998
£m £m £m £m
Armourits faling due within one year:
Trade creditors 414 375 407 370
Residual creditors 362 408 230 364
Amounits awed to the BBC 198 23 16.1 182
Amourts owed to
subsidiary undertakings - - 202 132
Amourits owed to
assodiated undertakings 0.l 02 ol 02
Amounts owed 1o fellow subsidiary
undertakings 15 22” 15
Other aeditors induding
other taxes and sodal security 59 A 50 75
Corporation tax 1.8 24 20 I5
 Acaruals and deferred income 60.5 547 50.4 376
1679 1665 165.7 153.§

A/ HAaade

Groy G Com
159 558 A
£m £m im £m

Armounts falling due after
more than one year:
Loan owed to the BBC 138 169 138 165
Other funding 3.1 - — -

{69 169 38 169

The loan owed to the BBC is not e before April 2000 and bears interest at
market rates. The other funding is a US dollar loan and is repayable in the following
stages: $3m due 31 March 2004; $2m due 3| March 2005.

19. Provisions for liabilities and charges

Group Cormpany
Deferred tax
At | April 1998 - 06
Current year
—charge 2! 21
— credt 04) -
Prior year (credit}/charge {0.2) 1.7
At 31 March 1999 1.5 44
20. Called up share capital
1999 1938
fm fm
Authorised
1 000000 Ordinary shares of £] each 1.0 10
Issued, alloted, called up and fully paid
250000 Ordinary shares of £1 each 02 02
21. Profit and loss account
Grogg Com%
At | April 1998 5538 384
Retained profit for the year 120 80
Exchange adjustrment 1.3 -
At 31 March 1999 £9.1 464
The curnulative il arising on acquiisiion previously written off to reserves

is £21.0m (1997/98: £21.0m).

22. Reconciliation of operating profit/(loss) to the net cash
inflow from operating activities

1999 1998

im £m

Operating profit/{loss) 120 72
Depredation and amortisation 608 580
Provision for diminution in value of investments - 10
Loss on disposal of tangble fixed assets 02 0l
{Increase)/decrease in stods (0.5) 02

Decreasef{increase) in debtors 35 (222)
Increase in creditors 49 319
Net cash inflow from operating activities 80.9 618

23. Reconciliation of net cash flow to movement in net funds

1999 1998

£fm £m
increase in cash in the year 8.1 47
Net cash outfiow to BBC 3l 104
Net cash inflow from other funding (3. -
Change in net funds a1 154
Net funds at the beginning of the year (3.9 {190)
Net funds at the end of the year 42 39
Being:
Cash at bark and in hand 21.1 130
BBC loan {(13.8) (169
Gther funding (3.1 -

42 35




24. Commitments

Gi Groy Comy Com)
1999 1598 Tog% 5%
£m m £m £m
Corttracts placed for future
capital expenditure not provided:
Programme investments 383 348 34.0 331
25. Operating leases
Future minimum rental payments under non cancellable group operating leases,
payable in the next year, are as follows.
i e e e
5% 9% =2 S 1
m fm £m £m
BExqiring;
within one year ol - 02 03
between two and five years 06 02 26 25
after more than five years 0.7 06 62 62
14 08 90 20

26, Conu;%ent fiabilities _ o

In commeon with many businesses involving publishing interests, the group is

the subject of lifigation for contract and copyright disputes. The group is strenuosly
contesting these proceedings and the directors do not consider that these actions
will resuft in a material effect on the financial condition of the group.

The company has a contingertt liability to a maximum of Yen 200 million
{currently £1.0m) to Nissho bai Corporation relating to the funding of Satellite
News Corporation.

27. Related transactions

The related transactions of the group have been presented in accordance
with FRS 8 Related party disclosures. The group has taken advantage of the
exemption set out in FRS 8 and has not disclosed transactions between group
entities. Included in the profit and loss account are the following amounits from
related parties:

Name of related party Net debtors/
i Expenditure (“ﬂm
ncome
£m £m £m
Exel Logistics Limited - 22 -
Frortline Limited - 60 on
UKTV 243 - 43
Anirmal Pianet (Latin America) LLC 08 - 03
People and Arts (Latin America) LLC 1.3 - -
Animal Planet (Asia) LLC I.1 - 03
]V Programmes LLC |4 - 08
Terms of trade were negotiated on an am's length basis.
Name of related party How related Nature of transactions
Bl Logistics Limited Sir Chri Bland, Cha Maragement fees for the
: ofthe is 2 rinorty men distribution of books
sharehclder and Chairman of
Logisties Limited
Frontiine Limited Associate Management fees for the
e distribution of magazines
UKTY Joirt Venture Sale of programmes
Animal Planet Assodate Sale of programmes
(Latin America) LLC
People and Arts Assodate Sale of program
(Latin Amnerica) LLC = e
Anirmg) Planet {(Asia) LEC Assodate Sale of programmes
IV Programmes LLC Joint Venture Sale of programmes

39 BRC Worldwide

28. Uldmate parent undertaking and controlling party
The company's ultimate parent undertaking and controlling party is the Briti
Broadcasting Corporation which is incorporated in the United Kingdom l%): Roya
Charter: Copies of the finandal statements of the BBC may be obfained BRC
Information Services, 201 Wood Lane, London, W12 7T5.

29. Interests in subsidiary, associated and joint

venture undertalanderg%s
The principal operating u ngs are listed below. They operate mainly in the
countries of incorparation or registration. The investments are in equity share
capital and they are all 100% directly awned by BBC Worldwide Limited unless
stated atherwise.

Subsidiary undertakings
Naote: Country of incorporaton

registrattion if outside of the
Publishing
8BC Magazines Inc. {a) us
Galleon Limited b
Broadcasting Dataservices Limited (75%)
Programme distribution
BBC Worldwide Armericas Inc. 0,5
BBC Worldwide Music Limited
UK Programme Distribution Limited (95%)
BBC Worldwide (France} SARL Fran
BBC Worldwide (Germany) GmbH Germa
Channels
New Video Channel America LEC @ s
European Channel Broadcasting Limited
European Channel Management Limited
Investment. Companies
Worldwide Americas investments Inc. (@) Us

BBC Worldwide Investments Limited
BBC World Service Television Limited
Worldwide Channel Investments Limited

Associate undertakings

Note: Country of incorporation
registration if outside of the |

Publishing
BBC Haymarket Exhibitions Limited {5076}
Frontiine Limited (23%)

®)

Programme Distribution

The Sales Consortium Lirmited (25%)
Tele Alliance Limited (25%)

Channels

UK TV Pty Limited {2096)

UK TV Australia (2096}

Satellite News Corporation (20%6)
Animal Planet (Latin America) LLC (50%)
People and Arts (Latin America) LLC (50%)
Animal Planet LLC (20%)

IV Network LLC (509%)

Austre

©
©

G
@)
(&)
(d)

999%5

L

Jeint ventures

Channels

M Programmes LLC (50%)

UKTVI — UK Channel Management Limited (50%)
UKTW2 — UK Gold Holdings Limited (5076)

C)

Note:
a) owned through BBC Woridwide Americas Inc.
) owned through BBC Worldwide Investments Limited
) owned through BBC Worid Service Television Limited
owned through Worldwide Americas Irvestrments Inc.
) owned through Worldwide Channed Investrments Limited




Contacts

BBC Worldwide Limited
Woodlands

80 Wood Lane

London WI2 OTT

Telephone™

+44 (0) 181 576 2000
Facsimile*

+ 44 (0) 181 749 0538

www.bboworldwide.com

*From 22 April 2000, +44 (02 g
dialing codes change to +44 (0) 208,
Until that date either code may be used

4 Sunbum, james D Morgan
7 Red Dwarf, Qliver Upton
17 Vanity Fair; Barry Holmes

——

Cverseas Offices

BBC Worldwide France Sarl
6 Rue Paul Baudry

75008 Paris

France

Telephone
+33(1)449584 00
Facsimile

+33(1) 44958409

BBC Worldwide Australia
{ 11h Foor

50 Berry Street

North Sydney

New South Wales, 2060
Australia

Telephone

+ 6| (2) 9957 3777
Facsimile

+ 61 (2) 9957 6448/6338

BBC Worldwide Americas
747 3rd Avenue

New York

NY 10017

LSA

Telephone

+ 1 (212) 705 9300
Facsimite

+ 1 {212) 888 0576

40 BBC Worldwide

BBC Worldwide Americas Inc, Canada
130 Spadina Avenue

Suite 401

Toronto, Ontario

Canada, M5V 214

Telephaone

+ | (416) 362 3223

Facsimile

+ 1 (416) 362 3553

BBC Worldwide (Asia) Ltd
1253A Telecom House

3 Gloucester Road
Wanchai

Hong Kong

Telephone

+ (852) 2827 2218
Facsimile

+ (852) 2511 2575

BBC AMERICA (channel)
7475 Wisconsin Avenue
Suite 100

Bethesda, MD 20814
USA

Telephone

+ | (301) 347 2222
Facsimile

+ | (30!) 656 8591




Awards Woh R
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A record year for BBC
Worldwide —we achieved
38 industry awards,
showcasing: the work of
our creative teams in on-
\ screen, magazine and
\product design; innovations
- in audio and CD-ROM;

- preduct development
and-marketing,

Award | B
Marketing Society Best New Prodct~ Toletubbic

PPA Publisher of the Year — Giilian Laskier e
FPA Magaane of the Vex'— Top of the Pops ~~ ~ — ~
Marketing TeTéﬁwarkeﬁng Awards: Bést Use of Te elemarketing

in Direct Response Television — Audiocall _ e
Marketing Telemarketing Awards: Best Use o elemarketing

in Public Sector — Audiocall S
Business Design International Awards (six awards) — People & Arts.
Harvard Business School Publishing 1998 (two awards) —

Top South Pacific Distributor - BRC Worldwide Asia Pacific

Top Global Distributor — BBC Worldwide Asia Pacific x0 ¥
Wildscreen 1998 Interactive Panda Award — Y
Auenborough’s Antarctic CDROM 579"

BIMA (British Interactive Media Association): Life Long
Leaming Award — The French Experience CDROM
International EMMA (European Multimedia Award): Best I
>cience & Technology CD-ROM — The Human Body o
Parents Information Network Gold Pin Quality Mark Award —

Noddy Lets Get Ready for School Cb-ROM _
Right Start Best Toy (Highly Commended) Awards {two) — Pingu
—A Barrel of Fun CD-ROM and The Really Wid Show CD-ROM
Disney Channel Magazine of the Year - Top of the Pops
Eutelsat Hot Bird: Best hermatic Charnel - BBC WORLD ]
lallde of the Year— Ambush at Fort Bragg

Talkie: Publisher of the Year — BRC Worldwide 7
Talkie: Best Marketing Campaign - Ambush at Fort Bragg N
Talkie: Best Abridged Fiction Classic - Tom Jones T
Talkie: Best Abridged Modern Fiction — Travels with MyAunt
Talkie: Best Classic Comedy — The Last Goon Show of All ~~
[alde:Best Drama — War and Peace  ~ ~

>

Talkie: Best Special Interest = 75 Years of the BBC _'
(ke Bed TVIRim Adapiation ~Full e~~~ ~ .
Britsh Society of Magazine Editors Fditor of theYear (two awards) -
Homes and Gardens — Adam Pasco, Gardeners’ World
on-weekly general interest - Gill Smith, Gir Tk~~~ N _
CGold Promax: Best On-Air Programime Title equence — People &Arts  Nov 98
Cold Promax Best Sef Design — People & Arts ~ Nov9g
Sver Promex: Best Logo Design — People & Arts
RIAA Gold Award = Jimi Hendrix Live at theBBC ~ ~ _
Andre Simon Memdrial Fund Award for Best Foad Book 1598
25y Family Dishes: A memoir with recipes by Ken Hom
Video Home Entertainment Award: Bost Comedy Programme
Award - The Fast Show Live



